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IlepeyeHp KoMIeTeHUHUI € yYKa3aHMEM 3TanoB (pOPMHPOBAHUS B
npouecce 0OCBOCHUsI 00pa30BaTeNbLHOI MPOrpaMMBbl.

[IepeyeHb KOMIIETEHLIMN U UX DJIEMEHTOB

Tab
juna 2

Kommerennus

Nuaukarop
KOMIIETECHIIUU U €T0
dbopMynrpoBKa

DIIEMEHTHI
WHIUKATOpa
KOMITETEHIINU

HNunexc
JJIEMEHTA

Vk-4
Crniocoben
OCYILIECTBIISTh
JIEIOBYIO
KOMMYHHKAIIIIO B
YCTHOU U
MUCbMEHHOU
dhopmax Ha
rocy/lapcTBEHHOM
SI3BIKE
Poccuniickoit
®enepanuu u
WHOCTPaHHOM(BIX)
s13bIKe(ax)

VK-4.4

CrnocobeH
OCYILECTBIISATh
KOMMYHHKAIIHIO
UHOCTPAaHHOM
CUTYaIUIX
po(hecCHOHATLHOTO
oO0meHnsT B  YCTHOM
MUCbMEHHOU (hopMax.

SA3BIKE

Ha
B

u

3nameo:

1 --
CTHIIH
npodeccoHANTBHOTO
oO01eHust B YCTHOH U
NUCBMEHHOW (opMax Ha
WHOCTPAHHOM SI3BIKE;

0COOEHHOCTH U

VK-4.4 3-1

2- 0COBEHHOCTH H CTHJIH
npodeccOHANTBEHOTO
oO01eHus B YCTHOH U
NUCBMEHHOW (opMax Ha
HWHOCTPAHHOM SA3BIKE;

- 3HaeT OCOOEHHOCTH
HamucaHus U OGOPMIICHHS
JIEJIOBOM JTOKYMEHTAIUU C
Y4ETOM
podeCCHOHATBHON
JIeSTEIIbHOCTH,

YK-4.4 3-2

3-

CTUIIH
npodeccrnoHaILHOTO
oOIeHns B yCTHOH |
MACBMEHHOM (opmax Ha
MHOCTPaHHOM SI3bIKE;

- 3HaeT OCOOEHHOCTH
HamUCaHus U OpOPMIICHUS
JIETIOBOM JOKYMEHTalUuu ¢
Y4ETOM
npodeCCHOHATBHOMN
JEeATEIbHOCTH;

- COLIMOKYJIbTYPHBIE
0COOEHHOCTH OOILIEHHS Ha
WHOCTPAaHHOM  SI3bIKE B
YCTHOA W NMHCbMEHHOH
dhopmax

OCOOEHHOCTH U

VYK-4.4 3-3

Ymemo:

1- o6marscs na
WHOCTPAHHOM SI3bIKE B
YCTHOW U MUCHMEHHOU
dbopmax, yIuThIBas
0COOEHHOCTH
npodeCCHOHATBHOMN
JIeSITeTbHOCTH

VK-4.4V-1

2- - 0011aThCs
WHOCTPAHHOM

Ha
SA3BIKEC B

VYK-4.4VY-2




Kommerennus

Nupuxarop
KOMIIETEHIIUU U €T0
dbopMynrpoBKa

DIIEMEHTHI
WHJUKAaTOpa
KOMITETEHIINU

Huanexc
JJIEMEHTA

YCTHOM ¥  NIUCbMEHHOU
dopmax, YUUTHIBASI
0COOEHHOCTH
npodeCCHOHATBHOMN
JIESITeIIbHOCTH;

- 00pabaThIBaTh
KOPPECIIOHICHITUIO "
COCTaBJISATh mUCcbMa
poheCCHOHATBHOTO
COJICpIKAHUS

3- obmaTecs Ha
HWHOCTPAaHHOM SI3BIKE B
YCTHOH W  NIUCbMEHHOU
dopmax, YUUTHIBASI
0COOCHHOCTH
npodeCCHOHATBHON
JIESITeIbHOCTH;

- 00pabaTeIBaTh
KOPPECIIOHICHITUIO "
COCTAaBJIATH ImuceMa
poheCCHOHATBHOTO
COJIepIKaHus;

- YYUTHIBATh
COITMOKYJIBTYPHBIE
dakropel B JIEIOBOM
YCTHOM W THUCBMEHHO
o0IIeHnn

YK-4.4 V-3

Braaoems:

1- TEPMHUHOJIOTHEH,
JIOCTAaTOYHOM JUTSt
npodeccrnoHaILHOTO
o0meHuss B Tpemenax
W3YYEHHOU TEMATUKH

VK-4.4 B-1

2- TEPMHUHOJIOTHEH,
JIOCTaTOYHON Ui
po¢eCCHOHATBHOTO
o0meHns B Tpenenax
W3YYEHHOU TEMaTHUKH;

- 3HaHHUAMH O
BUAAX JIOKYMEHTallud B
npodeccHOHANBHON cdepe,
ux S3BIKOBBIMHU u
CTUIIMCTUYECKUMU
0COOEHHOCTSIMY;

YK-4.4 B-2

3 - TEPMHUHOJIOTHEH,
JOCTAaTOYHOH IS
po¢heCCHOHATBHOTO
o0mieHnss B mpenenax
W3Y4YEeHHOW TEMATHKH,

- 3HAHHUIMU O

VYK-4.4 B-3




Nupguxarop DJIEeMEHTBI 1
KOMHCTCHHI/IH KOMIICTCHIIUU U €TI0 HHIUKATOpa A
JJICMCHTA
dbopmynupoBKa KOMIIETEHIUHU
BUJAaX JOKYMCHTAllMd B
npodeccroHanbHOl cdepe,
ux SA3BIKOBBIMHU u
CTUJIIUCTUYCCKUMHU
0COOCHHOCTSIMHU;
- puemMaMu
HCIIONTb30BAHUS
COLIMOKYJIbTYPHBIX 3HAHUU
B YCTHOM M NIHWCBMCHHOM
00IIIeHNY Ha WHOCTPAHHOM
SA3BIKEC.
Komnerennus Nunukartop JIEMEHTBI Nunexc
KOMIICTCHIIUU U €TO HHAUKATOpAa QJICMCHTA
dbopmyITUpoBKa KOMIETEHIUU
Vk-4 VK-4.5: Bnuame:
Cnocoben Henomssyer 1 - cnoco6er mowcka u VK-4.53-1
OCYIIECTBJIATh | HH(OpPMAITMOHHO- pHEMa TPOBECCHOHATEHO
JIETTOBYIO KOMMYHUKAIlMOHHbIE OPUEHTHPOBAHHOI
KOMMYHHKAIIHIO B | TEXHOJIOTHU  TIPH  MOUCKE | yypopmaruu Ha
YCTHOM 1 HEOOXOMMOM HHPOPMALMH | HHOCTPAHHOM S3BIKE B CETH
MMMCbMEHHOM B npoiiecce peurenns | UnrepHer;
(opmax Ha IPO(ECCHOHAIBHO 2 - cmocoGbr momcka u | YK-4.53-2
rocyaapCTBEHHOM | OPUCHTHUPOBAHHBIX nprema HpO(beCCI/IOHaJIBHO
SI3BIKE KOMMYHUKATUBHBIX 337124 OpPHEHTHPOBAHHOM
Poccuiickoit uHpOpMaIUH Ha
q)eﬂepauI/H/I u HMHOCTPAHHOM S3BIKE B CETH
MHOCTPaHHOM(BIX) Wurepuer;
a3bIKe(ax) - 0COOCHHOCTH
HCIIONTB30BAHMS
JIBYSI3BIYHBIX OHJIAMH
cjoBapei u JIPYrux
HNutepHer pecypcoB B
po(heCCUOHATBHBIX IEIISIX;
3- cmocober momcka u | YK-4.5 3-3

npreMa mpodecCHOHATHHO
OpUEHTUPOBAHHOU
nH(hopMaIiH Ha
WHOCTPaHHOM SI3bIKE B CETU
Wurepner;

- 0coOeHHOCTH
UCIIOJIb30BAHHUS
JBYSI3BIYHBIX
ciioBapen u JOpYyTHX
WnTepHer pecypcoB B
poQecCHOHANBHBIX LENSX;
- METO/BI orbopa
npodeccruoHaNbHON
WHOS3bIYHON MH(OpMaIN
B COOTBETCTBUHU c
IIOCTaBJICHHOM 3aJay4eii;

OHJIAMH




Kommerennus

Nupuxarop
KOMIIETEHIIUU U €T0
dbopMynrpoBKa

DIIEMEHTHI
WHJUKAaTOpa
KOMITETEHIINU

Huanexc
JJIEMEHTA

Ymemn:

1 -HaXOJUTh
npodeccoHaIBHYIO
HHOSI3BIYHYIO

uHpOpPMaMI0O B CETH
VHTEpHET B COOTBETCTBUU
c ITOCTABJIEHHOMN
KOMMYHUKaTHBHON
3aj1adeit;

VK-4.5 V-1

2 -HaXOJUTh
npodeccoHAIBEHYIO
WHOSI3BIYHYIO

uHpOpPMaMI0O B CETH
WHTEpHET B COOTBETCTBUU
c IIOCTABJIEHHOMN
KOMMYHUKaTHBHON
3amaven

- MOJTb30BAThCA
WHOSI3BIYHBIMU
CIIPaBOYHBIMHU
MaTepualaMd B CETH
MaTepuer

VK-4.5Y-2

3-HaxomuTh
podeCCHOHANBHYIO
MHOS3bIYHYIO
uH(OpMAIMI0O B CETH
MHTEpHET B COOTBETCTBUU
c MIOCTABJICHHON
KOMMYHUKaTHUBHON
3aga4en

- M0JIb30BaThCS
MHOS3bIYHBIMHU
CIPaBOYHBIMU
MaTepuajaMd B CETH
Wurepner;
- 00pabaThIBaTh "
pelaKTHPOBAThH
MOoIOOpaHHBI  MaTepHall,
IUIL  UCIONB30BAaHHSA B
y4eOHOH JeATeNbHOCTH

VK-45VY-3

Bnaoems:

1 - sHannaMm
npodeccHOHaIBHO
OPHEHTHUPOBAHHOI'O
MHOCTPAHHOTO S3bIKa VIS
MOMCKa HE00X0IMMOI
MHPOPMaIUH B CETH
WHTepHer;

VK-4.5 B-1

2-3HaHUAMY
npodeccHOHaIBHO

VK-4.5 B-2




Kommerennus

Nupuxarop

dbopMynrpoBKa

KOMIICTCHIIMHU U €T'0

DIIEMEHTHI
WHJUKAaTOpa
KOMITETEHIINU

Huanexc
JJIEMEHTA

OPHEHTHPOBAHHOI'O
WHOCTPAHHOT'O SI3bIKA JUIS
MOHCKa HEoOX0IMMOM
uHpOpMaMu B CETH
WHrepHer;

- YMEHUSAMHU HCIIOJIb30BaTh
C HHOA3BIYHBIE  OHJIAWH
CIIOBapu " JpyTue
WHpOPMAIIOHHEIE
pecypchl  JAns  pelieHHs
poeCCHOHATBHO -
OPHEHTHUPOBAHHBIX 3aJ1a4

3' 3HaHUAMU
npodeccoHaNTBEHO
OPUEHTHPOBAHHOTO
HWHOCTPAHHOI'O A3bIKa IJIA
roucka HE00XOTUMOM
uHpOpMaMl B CETH
NurepHer;

- YMEHUSIMU
UCIIONIL30BATh c
VMHOSI3bIYHBIE OHJIalH
CIIOBapH u Ipyrue
nH(OpMaIIMOHHBIC
pecypcel  Ans  pelieHus
poeCCHOHATBHO
OpPUEHTHPOBAHHBIX 33]1a4;

- YMEHUSAMHA
aHATM3UPOBATH
OTOOpaHHBIA MaTepuaid C
LENbI0 JaNbHEHUILIEro €ro
WCIIOJIH30BAHMS B y4eOHOM
JIeSITeTHHOCTH.

VK-4.5 B-3

Tabmuna 3

Oranbl GopMUPOBaHUS KOMIIETEHIIUN B MPOIIECCE OCBOSHUSI OCHOBHOM

o0pa3oBaTeIbLHOM MPOTrPaMMBI

Kon
Kontponupyemsie pazaenst | Homep HaunmenoBanune
No WHIUKaTOpa
(TeMbl) JUCUUTLTUHBI CEMECT OLIEHOYHOTO
/11 KOMIIETEHIIN e
(Momyst) pa " CpelcTBa
VK-4.4 VYcTHbli onpoc
1. Tema 1.1. PaGouwmii neHb. 3 (cobecenoBanue),
TECTOBBIC 3a/IaHHS
VK-4.4 VYcTHbI# onpoc
Tema 1.2. KopnopatuBHas p
2. 3 (cobecenoBanue),
KyJBTYpA.
TECTOBBIC 3aTaHUsI
VYK-4.4 VYcTHbli onpoc
3. Tema 1.3. VcTopust KOMIaHHK 3 (cobecenoBanue),
TECTOBBIC 3aTaHUsI




YK-4.5

VYerHbIM onpoc

4 Tema 1.4. ntepHer. (cobecenoBanue),
TECTOBBIC 3aaHUS

Tema 2.1. OGopynoBanue 1st VK4S Y CTHbIH 0npoc
5 (cobecenopanue),

paboThL.

TECTOBBIC 3a1aHUS

Tema 2.2. Cucremsl u paboune YK-4.5 ¥ CTHbIH ONpoc
6 (cobecenoBanmue),

TIPOLIECCHI.

TECTOBBIC 3a1aHUS

Tewma 2.3. Pacnpenenenue u VK-4.4 YcrHbI onpoc
7 J0cTaBKa ToBapoB Tema 2.4. VYK-4.5 (cobecemoBanue),
Pexnama n MAapKETUHT. TECTOBBIC 3aJaHU

VK-4.4 VYerHbIl onpoc
8 Tema 2.4. PexiiaMma U MapKETHHT. YK-4.5 (cobecemoBanmue),
TECTOBBIC 3aIaHUS

VK-4.4 YcerHbIi onpoc
9 Tema 3.1. JlenoBbIe BCTPEYH. VK-4.5 (cobecemoBanmue),
TECTOBBIE 3aaHUS

VK-4.4 VYcTHbI onpoc
10 Tema 3.2. Tpancnopr. VK-4.5 (cobecemoBanmue),
TECTOBBIE 3aaHUs

VK-4.4 VYcTHbI onpoc
11 Tema 3.3 Otenu. YK-4.5 (cobecemoBanmue),
TECTOBBIC 3aaHUS

YK-4.4 YcTHBI# onpoc
12 | Tema 3.4. Jlucranuuonnas pabora. YK-4.5 (cobecemoBanue),
TECTOBBIC 3aIaHUS

YK-4.4 YcTHBI# onpoc
13 Tema 4.1. Pa3zButne 6usnec VK-4.5 (cobecenoBanme),

KOHTAKTOB.

TECTOBBIC 3a/IaHUS

YK-4.4 YcTHBIN onpoc
14 Tema 4.2. Kynbrypa. YK-4.5 (cobecemoBanue),
TECTOBBIC 3aIaHHSI

YK-4.4 YcTHBIN onpoc
15 Tema 4.3. PaGora B KomaHe. YK-4.5 (cobecenoBanue),
TECTOBBIC 3aIaHHSI

YK-4.4 VYcTHBI onpoc
16 Tema 4.4 TlprieM mapTHEPOB. YK-4.5 (cobecenoBanue),

TCCTOBBIC 3a1aHUA




PA3JIEJI 2.
TEKYIIUHU KOHTPOJIb 110 IUCIHUIIJIMHE (MOAYJIIO)
«IIpogeccHOHANTBHO-OPUEHTHPOBAHHBII HHOCTPAHHBIN A3BIK»

Tekymuil KOHTPOJIb 3HAHUM HCHOJIB3YETCA JUId  OIEPATUBHOIO U
PETrYyJISIPHOTO  YyHpaBieHUsT  y4eOHOM  JIeATEeNbHOCThIO (B TOM  YHUCIHE
CaMOCTOSITEIbHON PaboTOI) 00yUaIOIIUXCS.

B ycnoBusx OayuIbHO-PEUTHHIOBOM CHUCTEMBI KOHTPOJS Pe3yJbTaThbl
TEKYIIEro OIEHUBaHUs OOYyYaloOIIEerocsl HCIONb3YIOTCA Kak IoKa3aTeidb €ro
TEKYyIIEro peuTuHra. TeKylMd KOHTPOJIb YCIIEBAEMOCTU OCYIIECTBIISIETCA B
TEYEHHE CEMECTpPa, B XOJ€ MOBCEIHEBHON yueOHOI pabOThl MO MHAMBHUAYAIBHOM
VHUIMATHBE Ipenogasaresiss. JlaHHBIM  BUJ  KOHTPOJA  CTUMYJIUPYET Yy
00y4aroUerocsi CTPEMJIEHUE K CUCTEMATHUYECKOM CaMOCTOSITENbHON pabdoTe 1o
U3YYEHHIO JUCIUTUTHHBI (MOJIYIIS).

Tab6auia
2.1.
Pacnpenenenue 6annoB o BujgaM yuyeOHOM AeATeTbHOCTH
(OamIpHO-pEUTHHTOBAS CHCTEMA)
Haumenosanue Bun 3amanus
Pasnena/Temx! 113 Bcero K3P | CP N3*
J3 YO T3 | P3 3a TeMY
P.1.T.1.1 - 9 5 3 17 2
P.1.T.1.2 - 9 5 3 17
P.1.T.1.3 9 5 3 17 10 8
P.1.T.14 - 9 5 3 17 2
Hroro: 1000 36 20 12 68 10 8 4
P2T.2.1 - 9 5 3 17 2
P2T.22 9 3 17 10 8 2
P2T.2.3 - 9 5 3 17
P2T.24 9 3 17
Hroro: 1000 36 20 12 68 20 8 4
P.3.T.3.1 - 9 5 3 17 10 2
P.3.T.3.2 - 9 5 3 17 8
P.3.T.3.3 - 9 5 3 17 10 2
P.3.T.34 9 5 3 17
Hroro: 1000 - 36 20 12 68 20 8 4
P4TA4.1 - 9 5 3 17 10 8 2
P4T.A4.2 - 9 5 3 17
P.4T.4.3 - 9 5 3 17 10 2
P4T.A44 9 5 3 17
Hroro: 1000 - 36 20 12 68 20 8 4




JI3 — JexkmuoHHOE
3aHsATHE; YO — YCTHBIU
Ompoc;

T3 — TecToBOC 3a/1aHKE;

P3 — pa3HoypoBHEBbIE 3a]aHUS;
* Jpyrae ¢ BHABl HUCIOJIB3YyEeMBIX 3aJaHuM,

npuiIoKeHuu 1

MNpCIIOKCHHBIX B



I3 — mnpaktryeckoe
3ansATHe; C3 — CeMUHApPCKOE
3aHSTHE;

K3P — koHTpOnp 3HaHUU IO

Pazneny;P — pedepar.

CP —  camocrosaTenbHass  paboTa
oOyuvaromerocss W3 —  uHAMBUIyaIbHOE
3ajaHue

2.1. PekoMeHIAIM¥ 110 OIIEHNBAHUIO YCTHHIX OTBETOB 00YYAKOIIIHXCSI

C menpl0 KOHTPOJS YCBOCHHUS TPOMICHHOTO Marepuaja W ONpeesICHUs
YPOBHSI TOATOTOBJIICHHOCTH OOYYarOIIMXCS K M3YYCHHWIO HOBOW TEMbI B Hadaje
KaXJO0T0 CEMHUHAPCKOTO/MIPAKTHYECKOTO 3aHATHS NPErojaBaTejeM IPOBOIUTCS
WHIAVUBUAYATbHBIN WM (POHTAIBHBIN YCTHBIH OMPOC IO BHINOJHEHHBIM 3aaHUSM
NPEIBLTYIICH TEMBI.

Kpurepun oreHkw.
Ouyenka «OmMauYHO» CTAaBUTCS, €CITM 00yUYaAIOITHIACS :

1) MOJTHO ¥ apTyMEHTUPOBAHO OTBEYAET 110 COACPIKAHUIO BOIIPOCA;

2) oOHapyXHBaeT TOHMMAaHHE MaTepuana, MOXeT OOOCHOBAaTh CBOU
CYXJICHUS, TPUMEHUTD 3HAHUS Ha MMPAKTUKE, IPUBECTH HEOOXOAUMBIE IIPUMEPHI;

3) u3naraet MaTepuall MOCACI0BATEIBHO U MPABUIBHO, C COOJIIOICHHEM
UCTOPHUYECKOHN M XPOHOJIOTUIECKOU MOCIIeIOBATEILHOCTH;

Ouenka «xopowo» — CTaBUTCSA, €CIU OOydYarOIIMIiCS JaeT OTBET,
yIOBJICTBOPSIIOIIMIA TeM >K€ TpPeOOBaHUSAM, UYTO W IS OIEHKH «OTIMYHO», HO
JOITyCKaeT OJ[HA-[BE OITUOKH, KOTOPHIE CaM e HCIIPABIISICT.

Ouenka «yoosenemeopumenbHo) — CTaBUTCA, €CIA OOyYaIOIIHHACS
oOHapyXMBacT 3HAHWE U IIOHUMAaHNE OCHOBHBIX MOJIOKECHUH JTAHHOTO 3aaHHS, HO:

1) m3naraeT MaTepual HEMOJHO M JOMYyCKAaeT HETOYHOCTH B OMPEACICHUN
MOHATHHN WK HOPMYTUPOBKE TTPABWI,

2) HE yMeeT JOCTAaTOYHO IIYOOKO U JI0Ka3aTelIbHO 000OCHOBATh CBOU
CYXKJICHUS U TIPUBECTH CBOU MPUMEPHI;

3) u3naraeT MaTepuall HeTmoCIeI0OBaTSIbHO U JJOITYCKACT OIIHOKH.



BOITPOCHI JUISA CAMOITIOAT'OTOBKHA OBYYAIOIIINXCA

Bonpocwl ona noocomoeku Kk unoueudyanvonomy /
¢pponmansvnomy ycmuomy | nucomennomy onpocy no
memam oucyunaunsl (Mooyns)

Konmponupyemvie pazoenvt (memoi)
oucyunaunsl (Mo0ynis)

PA3JIET 1.

1. Do you have a career plan? Where do you want to
be in 10 years’ time?

2. Would you like to work for one or several
companies?

3. What can damage your career prospects?

Tema 1.1. PaGounii 1eHb. 4. What do you hope to do in your future career?

5. What techniques do you use in studying English?
How do you remember new words, learn grammar
etc.?

6. What do you trust more: TV, the Internet,
newspapers? Why?




Tema 1.2. KopnopatuBHas KyabTypa.

1. What are the best ways of getting information on
major issues of the day?

2. Can some good newspapers compete with the
scientists in the way of educating people according to
a well-known American writer?

Tema 1.3. Mctopust kKoMImaHuu

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help?
(effective salesperson).

5. Which type of products are difficult to sell and
why?

6. What are the shopping habits of the people you
know?

7. What do you think are the keys to success in
online selling?

Tema 1.4. Untepuer.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?
3. Do you agree that mass media promotes quality and
progress in our everyday life? Why/not?

4. What are the best ways of getting information on
major issues of the day?

5. How to do a good website?

Paznen 2

Tema 2.1. O6opynoBanue st pabOTHI.

1.What equipment do have on your desk and in your
office?

2.Can you describe some office things?

3.What do you think about leasing some equipment?

Tewma 2.2. Cuctemsl u pabouune
IPOLIECCHI.

1. Can you describe some production processes?
2. What do you know about outsourcing and
offshoring?

Tewma 2.3. Pactipeienienne u 10CcTaBKa
TOBapOB.

1. What do you think are the biggest economic
problems in your country?

2. What is “the four Ps “?

3. What marketing campaigns impressed you most?
4. What are the main keys to successful marketing?
5. What product would you most like to sell?

Tema 2.4. Pexnama U MapKeTHHT.

1. Describe some of your favourite products. Why do
you like them?

2. What is the best thing you’ve ever bought?

3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-
known companies.

5. How can you increase sales figures of a brand?

Pasmen 3.

Tema 3.1. JlenoBbie BCTpeyw.

1. What are business negotiations?

2. Why is negotiation important in a business?
3. What is business context negotiation?

4. What are some examples of negotiation?

Tema 3.2. Tpancnopr.

1. Do you like travelling? Which places have you
visited or would like to visit? Why?




2. What is the best time to visit your own city?

3. Describe the opportunities your favourite season
creates for travel?

4. What is the best way of traveling around your
country (rail/road/air)?

5. Why is it better than the others?

6. What are the biggest transport problems in your
country?

Tema 3.3 Orenu.

1. What is important when choosing a hotel for
business?

2.What countries would you like to visit? Why?
3.Have you ever been in a difficult situation while
traveling?

Tema 3.4. JlucranionHas pabdoTa.

1.What are the reasons to be out of the office?
2.What business can be done our of the office?

Paznen 4.

Tema 4.1. PazBurtre OM3HEC KOHTAKTOB.

1. What problems can managing international teams
present?

2. Are cultural differences important?

3. What would you find difficult if you had to go
and work in a very different culture from your own?

4. What advice would you give to a foreign manager
who is going to manage staff in your country?

Tema 4.2. KynbTypa.

1. How important is cultural entertainment in your
country?

2. How important is cultural entertainment in your
company/organisation?

3. What places would you like your business visitors
to visit?

Tema 4.3. Pabora B KOMaH/I€E.

1. Are you an organized person? How do you
organize your time?

2. What personal qualities are crucial for running a
business?

3. What are your strengths and weaknesses?

4. What do you consider when planning family
events?

5. What are the most important things to do when
planning in business?

6. How often do you think businesses should revise
their plans?

Tema 4.4 [Ipuem napTHEpOB.

1. What places would you like your business visitors
to visit?
2. What events would you recommend to your
business visitors?
3. What other types of entertainment could you offer?
4. How important is cultural entertainment in your
country




PexoMeHIaUM 1O OLEHUBAHMIO Pe3yJIbTATOB TECTOBLIX 3aJaHUM
o0yuarmmxcs
B 3aBepuieHun u3ydeHus: KaxxJa0ro paszjena JUCHUILUIMHBL (MOIYJIsI) MOXKET

MPOBOJIUTHCS TECTUPOBaHUE (KOHTPOJb 3HAHUN MO pa3feny, pyOeKHbIH
KOHTPOJIb).

Kpumepuu oyenusanus. YpoBeHb BBIIIOJIHEHUS TEKYIIUX TECTOBBIX 3aJJaHU
ollcHMBaeTcsi B Oamnax. MakcuManbHOE KOJWYECTBO OajuloB IO TECTOBBIM
3aIaHUSIM OIpeJIessieTCs MPEenoaBaTelisiM U peAcTaBiIeHo B Tabnuie 2.1.

TecToBbIe 3a/aHus IPEACTABICHBI B BUJE OIIEHOYHBIX CPEACTB U B IMOJTHOM
o0beMe mpecTaBieHbl B OaHKE TECTOBBIX 3aJaHUI B 3JIEKTPOHHOM BHe. B ponae
OLICHOYHBIX CPEJICTB MPECTABIECHbI TUIIOBBIE TECTOBbIE 3aJlaHUs, pa3padOTaHHbIE
JUTSL U3YYEHUS TUCIMIUIMHBI « MHOCTpaHHBIN SI3BIKY.

THUITIOBBIE TECTOBBIE 3A/IAHUSA
JJIA TEKYHIIETI'O KOHTPOJIA

PA3JIEJI 1. Komnanuu
Tema 1.2 «KopnopatuBHas KynbTypa»

TECT 1

I. Reading

One of the main crises facing companies today is that of loss of reputation. Damage to
reputation almost always has a snowball effect and entails damages to share (1) as
well as to public confidence. Some business people say that their company’s reputation is their
main (2). Consequently, it is necessary not only preserve it, but also to (3) in
it, because once you have lost some of it, not only is it extremely difficult to regain it, but it also
costs huge amounts of money. When 4) a crises, management must react as quickly as
possible. Speed of (5) is particularly crucial when human lives are in question. The next
step is to enter in a dialogue with all your (6), and to make sure that you maintain a
steady (7) of information. You have to explain to the public what went wrong, and
accept responsibility for any mistake that you made. If you are indeed responsible for what
happened, an admission of (8) is your only viable course of action. Denying
responsibility will inevitably damage your reputation in the long term, and increase the chances
of (9) action being taken against you.
la)cost b)fee c)bonus d)price
2 a) profit b) asset c) benefit d) value
3a)pay b)stake c)secure d)invest
4 a) dealing b) foreseeing c) handling d) prioritizing
5 a) response b) responding c) reaction d) reacting
6 a) stakeholders b) suppliers c) buyers d) consumers
7 a) conference b) flow c) release d) press
8 a) credibility b) illegality c) liability d) criminality
9a)legal Db)lawful c¢)court d) tribunal

Il. Complete the modal perfect forms in these sentences.



1 The team leader was great, but I think she could spent more time on

simulations. 2 You might have to my letter sooner. | thought you were no longer
interested in my proposal. 3 They needn’t into the
office — there was no work for them to do when they got there. 4 1f your
application had been successful, we informed you in writing.

I11. Conditionals

1 If we lose the password, we (not\to be able) to access those files ever again.
2 If | were you, | (to turn) to a professional website designer. 3 If the economic
climate (to be) more favourable, our e-commerce would have expanded massively.

IV. Passives

1 Flexible hours in Accounts and HR next month.(introduce) 2
Surprisingly, the sales staff only once in the past three years. (appraise)
3 Our remuneration policy currently . (revise) 4 With a little
goodwill, the amount of red tape we have to deal with could easily.(reduce)

Answer Key

I.1d 2b 3d 4c 5d 6a 7b 8c 9a

1. 1have 2answered 3have come 4could have

II1.1wouldn’t be able 2 would turn 3.had been

IV.1will be introduced 2were ...appraised 3is being...revised 4be reduced

PexomeHaanum no oeHUBAHMIO Pe3YJIbTATOB /1€JI0BOI (POJIeBOii) HTPbI

MaxkcuMmajibHoOe

Kpurepun
KOJIMYECTBO 0AJJIOB™ pHuTEp

BrictaBisiercss  oOydaromeMycst (MHOUBUAYAIbHO WM Kak
YYaCTHUKY TPYIIIbI), €CIH COJCpKAHUE €ro JesTeIbHOCTH
MOJIHOCTBIO COOTBETCTBYET TeMe, KOHIICTHHU, COAEPKAHUIO
UTPbl U TPUHATOM POJM; YETKO OpraHu3oBaHa paboTa IO
OtnuuHO CIOXKETY WIPBl, MPUCYTCTBYET BapHaTHMBHOCTb B pPa3pelICHUU
UTPOBOM  CHUTyalldd, KOMMEHTapuu IO  XOAYy  HIPHI
OCHOBBIBAIOTCS Ha TOHSATUWHOM ammapare MpeAMETHOMN
0071aCTH U WIUTIOCTPUPYIOT OCHOBHBIE 3aKOHOMEPHOCTH
U3y4aeMOU IUCHUIUIMHBI U €€ MPUKIAIHON aCleKT

BricTraBnsercs 06yqa101ueMyc51 (I/IH,I[I/IBI/I)IyaJ'IBHO HIN Kak
COTPYAHUKY rpynnbl), CCJIM COACPIKAHUC €TI0 ACATCIBbHOCTU B
OCHOBHOM COOTBCTCTBYET TCEMC, KOHLCIINHHU, COACPIKAHUIO
XOpOHIO UI'PBI U HpHHHTOfI poJiu; HFpOBOfI CHOXKCT HAXOIUT Ppa3BUTHUC,
KOMMCHTApHUHU IO XO4Y UI'PbI BKIIKOYAKOT MOHATHHHBIN arrapar
HpeI[MCTHOﬁ o0nacTu u OTpa’Kar0T B OCHOBHOM INIOHUMAHUC
IMPUKIATHOTO aCIICKTa I/I3y‘laeMOI>'I JUCIHUITIINHBI

BricraBnsercs oOywaromemycss (MHAMBHIYalbHO MM Kak
COTPYIHUKY TPYIIIbI), €CIU COAEPIKaHHE €ro JesTeIbHOCTH B
LIEJIOM COOTBETCTBYET TEME, KOHLEMNIMH, COAECPKAHNUIO UTPHI U
IOPUHATOM pPOJM; WIPOBOM CHOKET HE JETalIu3upyeTcs,
KOMMEHTapuul IO XOJAy WIpbl B HEOOJBIION CTENeHH
ONMPAIOTCsS Ha TOHATHHMHBIA anmapaT NpeAMeTHOH oO0nacTH,

Y 10BIIETBOPUTEIBHO




NPUKIAJHON aCMeKT HW3y4aeMoil AMCHUIUIMHBI IPEICTaBICH
(dparmenTapHO

BBICTAaBIIIETCA OOydaromeMycss (MHAMBUAYAJIbHO MM Kak
COTPYIHHUKY TpYIIIbI), €CJIH COAEPKAHUE €ro JesTEIIbHOCTU
JUIIb  YaCTHUYHO  COOTBETCTBYET  TEME, KOHLICTILINH,
HeynoBineTBOpUTENBHO | comepikaHHMIO MIPbl M IPUHATOW POJIM; MIPOBOIl CIOXKET HE
pa3BUBAETCsS, KOMMEHTAapuu II0 XOJY HIPbl OTCYTCTBYIOT,
00yyaroLuiicss He JEMOHCTPUPYET TOHUMAaHUS IPUKIIATHOTO
aCIeKTa N3y4aeMOW JUCLUIIINHBI

* Ilpencrapieno B Tabmnue 2.1.

THUITIOBASA AEJTOBAS (POJIEBAS) UTPA 1A ITPOBEPKHU YPOBHA
COOPMHUPOBAHHOCTHU KOMIIETEHIINAN

[esoBasi urpa K teme 2.3.«Pexki1ama 1 MapKeTHHI».
1. Tema (npobnema:) «CoBpeMeHHbIE TEHACHIIUN MOJIbI».
2. Konyenyus uepwr: Alexandra and Steve are pen friends. Alexandra is interested in
fashion very much. Steve, who lives in London, invited Tanya to come to his place and visit the
London Fashion Show. Friends arrange the meeting and discuss the following:

- best ways to get to London;
- the weather;
- the time the show starts;

- some other things to do on Sunday.

After the show they exchange the ideas about fashion trends in their countries.

Tans u CtuB npy3bs 1o nepenucke. TaHs odyeHb uHTEpecyeTcss Moaou. CTUB, KOTOPBIN
*KuBET B Jlongone, npuriacun TaHio mpuexatb K HEMY M MOCETUTh JIOHJOHCKHI MOKa3 MOJ.
Jpy3bsi ycTpaumBarOT BCTpPEYy M OOCYKIAIOT JIydIIHui crocoO mooparbes no Jlonmona. OHm
TOBOPAT O IIOroae, BpEMCHHU Hadalla IOy U HCKOTOPBIX APYIrUX MEPOIIPUATHUAX HAa BOCKPECCHLE.
ITocne 10y OHHU 00OMEHHUBAIOTCS HACAMHU O MOAHBIX TCHACHIIMAX B CBOUX CTpaHax.
3. Ponu (ponesvle epynno):

- Alexandra, a student from Donetsk academy of Management;

- Steve, ayoung man from London
4. Oorcuoaemvlii peynomam:

- HCIPHUHYXIACHHAA aTMOC(I)epa H pCUucBasl aAKTUBHOCTD, HpI/I6J'II/I)KeHHa${ K €CTECTBEHHOM
CUTYyalluu;

-  BKIIIOYCHHOCTB 06yqaromnx051 B yqe6Hoe BBaHMOﬂeﬁCTBHe;

- TpuoOpeTeHNe HaBbIKa OCMBICICHHS, aHalM3a U 0OMEH MHEHHEM I10 MMEIOIIeHCs
npobneme;




PexomMeHnganuu 1o OlEHUMBAHHUIO BOIIPOCOB  JIJIsA coﬁeceszaHI/m mo

AUCUMILIMHE (Mmoays110) « IIpodeccnoHaIbHO-OPHEHTHPOBAHHBII

HHOCTPAHHBIN A3BIKY.

MaxkcumMajbHoOe
KOJIUYECTBO 0AJ1JI0B*

Kpurtepuu

OTJIMYHO

BeicraBnsiercs  oOywaromemycs, €CId  OH  OIpeJeseT
paccMaTpuBaeMble MOHATHUS pa3jena WM TEMbl JUCHUIIIMHBI
(MOJyns1) 4ETKO U MOJIHO, IPUBO/IS COOTBETCTBYIOIINE
IPUMEPBHIL.

Xopoo

BeicTraBnsiercsa oOy4aromemMycs, €CIIM OH JIOIyCKaeT OTJE/IbHbIE
HOTPEIIHOCTH B OTBETE, HO B LIEJIOM JEMOHCTPUPYET 3HAHUE U
BJIQJICHUE COJAEp)KaHMEeM pasfena (TeMbl) JUCLMIIUHBI
(Motyns)

Y 10BIETBOPUTEIIBHO

BoicTaBisiercst  oOydaromiemycsi, €ciM  OH  OOHapyKUBaeT
npoOensl B 3HAHWAX MaTepuala pasjiela WIA — TEMBI
JUCHUIUIMHBI (MOJTYIs)

HeynosnerBopurenbsHo

BricTaBisiercst  oOyuaromiemycs, ecid  OH OOHapyKUBaeT
CYIIECTBEHHBIE TIPOOENTBl B 3HAHUSAX OCHOBHBIX ITOJIOKECHHH
pazzena uin TeMbl JUCHUIUIUHBI (MOIYJIsA), HEYyMEHHUE C
MOMOUIBI0 TIPENojaBaTess MOJYYUTh MPaBUIbHOE pelIeHHE
KOHKPETHOW MPAKTUYECKOU 3a7a4u

* Ilpencrapiiero B Tabmure 2.1.

THUITIOBBIE BOITPOCHI VIS COBECEJTOBAHUA AJIA ITIPOBEPKHA
YPOBHA COOPMUPOBAHHOCTHU KOMIIETEHIIUN

Pa3zmen 1

1. Do you have a career plan? Where do you want to be in 10 years’ time?

2. Would you like to work for one or several companies?

3. What can damage your career prospects?

4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you remember new words, learn

grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

7. What are the best ways of getting information on major issues of the day?
8. What do you like /dislike about shopping?

9. Why are beauty products easy to sell on TV?

10. How to become a successful sales person?

11. Negotiating successfully. What can help? (effective salesperson).

12. Which type of products are difficult to sell and why?

13. What are the shopping habits of the people you know?

14. What do you think are the keys to success in online selling?

15. What is the most dominating type of media?

16. How can big corporations benefit from mass media?

17. Do you agree that mass media promotes quality and progress in our everyday life? Why/not?

18. How to do a good website?




8. What types of companies exist?
9. What makes a successful organisation?
10 Can you describe your company/ organization?
11 What qualities of organization are positive and negative?
12. Describe your ideal manager.
13 What makes a good employee?
Paznen 2
1.What equipment do have on your desk and in your office?
2.Can you describe some office things?
3. What do you think about leasing some equipment?
4.Can you describe some production processes?
5.What do you know about outsourcing and offshoring?
6.. What do you think are the biggest economic problems in your country?
7. What is “the four Ps “?
8. What marketing campaigns impressed you most?
9. What are the main keys to successful marketing?
10. What product would you most like to sell?
11. Describe some of your favourite products. Why do you like them?
12. What is the best thing you’ve ever bought?
13. Prepare a short presentation about a product.
14. Describe a marketing campaign of some well-known companies.
15. How can you increase sales figures of a brand?

Paznen 3

1. What are business negotiations?

2. Why is negotiation important in a business?

3. What is business context negotiation?

4. What are some examples of negotiation?

5. Do you like travelling? Which places have you visited or would like to visit? Why?
6. What is the best time to visit your own city?

7. Describe the opportunities your favourite season creates for travel?

8. What is the best way of traveling around your country (rail/road/air)?

9. Why is it better than the others?

10. What are the biggest transport problems in your country?

11. What is important when choosing a hotel for business?
12.What countries would you like to visit? Why?
13.Have you ever been in a difficult situation while traveling?

14.\What are the reasons to be out of the office?
15.What business can be done our of the office?

Pasnen 4

1. What problems can managing international teams present?

2. Are cultural differences important?

3. What would you find difficult if you had to go and work in a very different culture from your
own?



4. What advice would you give to a foreign manager who is going to manage staff in your

country?

5. How important is cultural entertainment in your country?

6. How important is cultural entertainment in your company/organisation?
7. What places would you like your business visitors to visit?

8. Are you an organized person? How do you organize your time?

9. What personal qualities are crucial for running a business?

10. What are your strengths and weaknesses?

11. What do you consider when planning family events?

12. What are the most important things to do when planning in business?
13. How often do you think businesses should revise their plans

14. What places would you like your business visitors to visit?

15. What events would you recommend to your business visitors?

16. What other types of entertainment could you offer?

17. How important is cultural entertainment in your country?

PexoMeHIAIIUM 110 OLIEHUBAHUIO TMCKYCCHOHHBIX Te€M JIJIsl KPYIJIOTo
CTO0J1a (IUCKYCCHHU, TUCITYTHI, 1€0aThI).

MakcuMaJIbHOe
KOJIMNYEeCTBO 0AJJI0B*

Kpurtepun

- MIOJTHO€ PACKpPbITHE TEMBI;

- YKa3aHHe TOYHBIX Ha3BaHUM OOCYX/1aeMbIX SBJICHUN, 3HaHUE
COBPEMEHHOTO COCTOSIHHSI TPOOIIEMBI;

- IpaBWiIbHAs (POPMYITMPOBKA MOHSATHH U KaTETOPHUH;

OtanuHO - CaMOCTOSTENIBHOCTb OTBETA, YMEHUE BBOJUTH U UCIOJIb30BaTh
K1accupuKauy U KBaJu(pUKALMM, aHAJIW3UPOBaTh U JeIaTh
COOCTBEHHBIE BBIBOIBI [10 PACCMATPUBAEMON TEME;
- MCIOJIb30BAaHUE MAaTEPHUAIOB COBPEMEHHOW OTEYECTBEHHOU U
3apy0eKHOM JIUTepaTypbl U MHBIX MaTepHUajIoB U JIp.
- HEIOCTATOYHO II0JIHOE PACKPHITHE TEMBI;
- HECYILECTBEHHbIE OLIMOKM B OIPEAEICHUU IOHITHH,
KaTeropui M T.I., KapAWHAIbHO HE MEHAOIIUX CYTb
U3JI0KEHUS;
Xopouio - PENpONYyKTUBHOCTH OTBETA: OTCYICTBHE CAMOCTOSATEIBLHOIO
aHaJIM3a U OLICHOYHBIX CY)KJICHUI
- HEJOCTAaTOYHOE MHCIIOJIb30BAHME MAaTEPHUAJIOB COBPEMEHHOMN
OTEYECTBEHHOM M  3apyOeXHON  JuTepaTyppl M  HHBIX
MaTepHuasoB U JIp.
- OTpa)K€HHE JINIIb OOIIEr0 HANPaBJIEHUS TEMBI;
- HaJM4Me JOCTaTOYHOIO KOJIMYECTBA HECYLICCTBEHHBIX WU
Y 10BIIETBOPUTEIBHO OJTHOM- IBYX CYIIECTBEHHBIX OLIMOOK B OMpPEENCHUN MOHATHI
Y KaTeropyi U T.IL.;
- HECIIOCOOHOCTh OCBETUTH COBPEMEHHOE COCTOSIHUE ITPOOIEMBI
- COJiepKaHUE TEMBI HE PACKPBITO;
- 0OJIBIIIOE KOJIMYECTBO CYLIECTBEHHBIX OIINOOK;
HeynoBneTBOpUTENBLHO | - OTCYICTBHE YMEHHMH M HaBBIKOB, OOO3HAYEHHBIX BhIIIE B

Ka4CCTBC KPUTCPUCB BBICTABJICHUSA IIOJIOKUTCIBHBIX OICHOK
ap.




* Ilpencrapieno B Tabmnure 2.1.

TEMBI JIJUCKYCCHUM JIJIS1 IPOBEPKH YPOBHS
COOPMHUPOBAHHOCTHU KOMIIETEHIIUAN

Tema 1.1. Pabouunii neHb.
Discuss the following: “This working life.” (Ha ocHOBe TekcTa)
Tema 2.2. Cucremsl U pabo4He MPOIIECCHI.
Some companies try to reduce their costs and use outsourcing companies. Do you think if it
leads to worse quality of branded goods or not?
Tema 2.3 Pacnipeienienue u J0CTaBKa TOBapOB.
Discuss the following:
A What tactics are the best to use for buying a thing:
« look through a catalogue before?
« shop around looking for goods of better quality and lower price?
« try to save the time?
. avoid long queues?
B What tactics are the best to use to make customers buy:
« greet the customer?
« show friendly attitude?
« listen carefully?
« use appropriate language?
« sound confident?
Tewma 2.4. PexknamMa 1 MapKeTHHT .

Exchange your opinion on the issue: “Do celebrities have the right for privacy or they

should accept lots of attention from media?”

Tema 3.3 Otenm..

Nowadays there are capsule holels functioning in some countries. What is your attitude to

these hotels? Do they have future in our country?

Kpyraslii cToa

Tema 2.4 HoBast komIiaH#usI.

A Many people would like to generate a good innovative idea, but they do nothing for that
and make excuses by saying “I'm just not creative”. Do you think everyone can be creative? Can you
learn to be creative? What do you need to become a creative thinker? Discuss your ideas with your
partner. Consider the following:

. experiences;

« knowledge;

. facts;

« Some basic concepts;
experiments;
feelings;

. etc.

B In our real life many good ideas are lost because someone puts the idea down before it
has a chance to be discussed. Should we bring an idea out for a discussion and see if other people
say anything good or bad about it? Do you think, to get an innovative idea it is important:

« to brainstorm number of ideas;
« to list the ideas;
. to copy and improve the ideas of others;



. to compare the ideas;

. to create a bank of ideas.

C As a group, brainstorm some ideas about the ways of making your working day less
stressful and more productive. Create a bank of good ideas and selects the best one. Everyone in
the group has a chance to contribute to the idea bank. Try to be creative.

PexoMeHIanuu 1O OleHUBAHUIO 3cce (pedepaTroB, TOKJIANOB,

COo00IIeHHIT).

MaxkcumajibHoe
KOJIMYEeCTBO 0aJ1JI0B

Kpurtepuu

OTJINYHO

BricTaBnsiercst oOydaromiemycsi, €Clii OH BbIpa3uil CBOE MHEHUE
no chopMyaupoBaHHOM MpoOiemMe, apryMeHTHUpPOBal €ro,
TOYHO OIpPEAETIUB IPOOJIEMy COJEpKAaHUE M COCTaBIISIOIIME.
[IpuBenenbl  mgaHHBIE  OTEYECTBEHHOM W 3apyOEKHOU
JUTEPATyphl,  CTATUCTUYECKHE  CBEICHHS,  HH(pOpMAIUsI
HOPMAaTHUBHO MpaBoBoro xapakrepa. OOydaromiuiics 3HaeT U
BJIAJICET HABBIKOM CaMOCTOATEIIBHOW  HMCCJIEN0BATEIbCKOMN
paboTBl MO TEeMe WCCIeNOBaHMs, METOJaMU W TPHEMaMHU
aHaM3a TEOPETHUYECKNX W/MIM TPAKTHYECKHX AaCHEKTOB
n3ydaemoit obnactu. DaKTHUECKMX OIIMOOK, CBS3aHHBIX C
MOHUMaHUEM TpoOJIeMbl, HET; Tpaduueckn paboTa odopmiIeHa
IPABUJILHO.

Xopo1io

BrictaBnsieTcst oOyuaromemycs, eciu paboTa XapakTepu3yercs
CMBICIIOBOM [ENTbHOCTHIO, CBSI3HOCTBIO "
MOCJIeI0BATEIILHOCTRIO M3JIOKEHUS; JOMyIIeHo He Ooiee 1
OomMOKH TpU OOBSICHEHWH CMBICIIA WA  COJCPKAHUS
npoOeMsl. [yt apryMeHTaluu NPUBOJATCS  JIaHHBIC
OTEYECTBEHHBIX u 3apyOeIKHBIX aBTOPOB.
[TpogeMOHCTPUPOBAHBI UCCIIEIOBATEIILCKUE YMEHUS M HABBIKH.
dakTHYeCKHX OMMOOK, CBA3aHHBIX C IOHUMAHHUEM TPOOIIEMBI,
HeT. JlonyieHs! oT/AeIbHbIE ONTUOKN B 0(hOpMIICHHH paOOTHI.

Y,Z[OBJ'ICTBOPI/ITGJH)HO

BrictaBnsiercss  oOywaromemycsi, ecid B paboOTe CTYACHT
NPOBOJUT JOCTATOYHO CAMOCTOSITCIIbHBIN aHaIu3 OCHOBHBIX
9TAallOB M CMBICIOBBIX COCTAaBJISIFOLIIMX TPOOJIEMbI; MOHUMAET
0a30BbIC OCHOBBI M TEOPETUYECKOE OOOCHOBAHHE BHIOPAHHOM
Tembl. [IprBIIeYeHBI OCHOBHBIC UCTOYHUKH I10

paccmarpuBaemoit Teme. JlomyiieHo He Oojee 2 omuOOK B
coJiepKaHuU poOIeMbl, 0POPMIEHUH PAOOTHI.

HeynosnerBopurtenbHo

BricraBnsercs oOydaromemycsi, eciau padoTa IpeCcTaBiseT
coOoif TepeckazaHHbI MM IOJHOCTHIO 3aMMCTBOBAHHBIM
UCXOJIHBIA TeKCT 0e3 KakuxX Obl TO HH OBIO KOMMEHTapHEB,
aHamu3a. He packpblta CTpykTypa M TeopeThdeckas
cocTaBJsronas TeMbl. JlomyiieHo Tpu miu 6osee Tpex OO0k
B COJIEp’KaHUM pacKpbIBaeMoil mpoOieMbl, B 0pOpMICHUN
paboTHI.




TEMBI DCCE (PE®EPATOB, JOKJAJOB, COOBIIEHUIN) I

IMPOBEPKH YPOBHS COOPMUPOBAHHOCTHU KOMIIETEHIIUUA
1. Recently some people can work from home using modern technology. Some think this only
benefits the workers, but not the employers. To what extent do you agree or disagree?
2. Nowadays, some employers think the academic qualities are more important than the life
experiences and personal qualities when they choose the employees. Why is it the case? Is this a
negative or positive development?
3. Being ambitious is it a positive or a negative quality for an employee? Discuss.
4. Young workers or old workers who benefit more to a company? Discuss.
5. Nowadays a lot of qualified workers move abroad. What are the causes for this and what will
be the consequences?
6. The most successful methods of marketing goods and services in RF / in DPR
7. The most famous international / national brands.
8. The criteria of choosing a successful brand name and a slogan for a company.
9. The examples of some history of brand management.
10. How to cope with changes in business.
11. Advertising goods and services.
12. My attitude towards money.
13. Do you think "Money is everything"?
14. Describe examples of unethical business practices.
15. Leaders are born or made?
16. Write a letter of application for the position of a Logistics Manager. Invent a company job
advertisement.

BOITPOCHI K 3AUYETY / 3AYETY C OLIEHKO¥ / DK3AMEHY IO
PA3JIEJAM (TEMAM) JUCHUATIIMHBI (MOJTYJIS)

Ne

Bonpocshl K 3a4éT
n/n P y

1. Do you have a career plan? Where do you want to be in 10
years’ time?

2. Would you like to work for one or several companies?
Tewma 1.1. PaGoumit 3. What can damage your career prospects?

JIEHb. 4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you
remember new words, learn grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

1. What are the best ways of getting information on major issues
Tema 1.2. of the day?

KopmopatusHast 2. Can some good newspapers compete with the scientists in the
KYJIbTypa. way of educating people according to a well-known American

writer?

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?

6. What are the shopping habits of the people you know?

7. What do you think are the keys to success in online selling?

Tema 1.3. Uctopus
KOMITaHUU




Tema 1.4. UnTepHer.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?

3. Do you agree that mass media promotes quality and progress in
our everyday life? Why/not?

4. What are the best ways of getting information on major issues of
the day?

5. How to do a good website?

Tema 2.1.
OGopynoBanue asis
paboTHL.

1What equipment do have on your desk and in your office?
1. Can you describe some office things?
2. What do you think about leasing some equipment?

Tema 2.2. CucteMbl 1
pabouue MpoIeccHl.

1. Can you describe some production processes?
2. What do you know about outsourcing and offshoring?

Tema 2.3.
Pacnpenenenue u
JIOCTaBKa TOBApOB.

1. What do you think are the biggest economic problems in your
country?

2. What is “the four Ps “?

3. What marketing campaigns impressed you most?

4. What are the main keys to successful marketing?

5. What product would you most like to sell?

Tema 2.4. Pexitama u
MapKETHHT.

1. Describe some of your favourite products. Why do you like
them?

2. What is the best thing you’ve ever bought?

. What is the best thing you’ve ever bought?

. Prepare a short presentation about a product.

. Describe a marketing campaign of some well-known companies.

Tema 3.1. [lenoBeie
BCTPCYH.

. What are business negotiations?

. Why is negotiation important in a business?
. What is business context negotiation?

. What are some examples of negotiation?

A WODNEREP_LODN

Tewma 3.2. TpancmopT.

1. Do you like travelling? Which places have you visited or would
like to visit? Why?

2. What is the best time to visit your own city?

3. Describe the opportunities your favourite season creates for
travel?

4. What is the best way of traveling around your country
(rail/road/air)?

5. Why is it better than the others?

6. What are the biggest transport problems in your country?

Tema 3.3 Orenu.

1. What is important when choosing a hotel for business?
2.What countries would you like to visit? Why?
3.Have you ever been in a difficult situation while traveling?

Tema 3.4.
JlucTaHmoHHAas
pabora.

1.What are the reasons to be out of the office?
2.What business can be done our of the office?

Tema 4.1. Pazsutue
OU3HEC KOHTAKTOB.

1. What problems can managing international teams present?
2. Are cultural differences important?




3. What would you find difficult if you had to go and work in a
very different culture from your own?

4. What advice would you give to a foreign manager who is going
to manage staff in your country?

Tema 4.2. Kynbrypa.

1. How important is cultural entertainment in your country?

2. How important is cultural entertainment in your
company/organisation?

3. What places would you like your business visitors to visit?

Tema 4.3. PaGora B

1. Are you an organized person? How do you organize your time?
2. What personal qualities are crucial for running a business?

3. What are your strengths and weaknesses?

4. What do you consider when planning family events?

KOMAAC. 5. What are the most important things to do when planning in
business?
6. How often do you think businesses should revise their plans?
1. What places would you like your business visitors to visit?
Tema 4.4 Tpuem 2. What events would you recommend to your business visitors?
MapTHEPOB. 3. What other types of entertainment could you offer?

4. How important is cultural entertainment in your country




