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PA3EJI 1.
HACIIOPT ®OHJA OHEHOYHLIX CPEACTB
10 TUCHUILINHE «/]e;10BO HHOCTPAHHBIU A3BIK»

1.1. OcHOBHbBIE CBeIeHUSA O TUCHUILINHE (MO1YJI€e)
Ta6muma 1

XapaKkTepucTUKa AUCUUTUINHBI (MOIYIIS)
(cBeneHus1 cOOTBETCTBYIOT pazaeny PITJI)

OO6pazoBarenbHas
nporpamMma

OakanmaBpuat

HaHpaBJ'ICHI/IC IIOATOTOBKH

38.03.02 MeuemxMenT

@DopMbI TEKYIIETO KOHTPOJIS

MenemxkMeHT
[Tpodunn .
BHEIITHEAKOHOMUYECKOM JIeATEILHOCTH
KonnuecTBo pa3zesnos 4
JCLMIUIMHEI
YacTb 00pa3oBaTeILHON
p B1.B.JIB.01.02
IPOrPaMMBI
coOeceioBaHue, acce,
CUTyallMOHHBIE  3aJlaHus,  JUCKYCCHS,

MOJIEMHKA, JHUCIYT, KEWc-3ajada, JOKIaJ,
cooOIlleHNe, TECTOBBIC 3aJaHUs, 3a/JaHus
1o pi(N(0):10)71 KOPPECIIOHACHIINN,
KOHTpOJIbHAsA paboTa

NOJATrOTOBKY K 9K3aMECHY

Iloxazamenu Ounas ¢popma 00yyeHHs
Konnuecto 3a4EeTHBIX 10
eauHull (KpEeIUTOB)

Cemectp 5,6,7.8.
Oowan mpyooemKocmo 360
(axadem. uacoes)

Ayoumopnas KoHmaxkmmuas 38/42/48/61
paboma:
[TpakTuyeckue 3aHATHS 32/36/42/48
KoHcynpramus nepen sK3aMeHOM 2

KonTakTHas paboTa Ha aTTecTaruio 4/4/4/9

B [IEPUO]I B IEPHOJT

AK3aMEHAIMOHHBIX CECCUU

CamocrosiTesibHas padoTa 34/30/24/65

CamocrosiTesibHasi padoTa Ha 18

Dopma NPOMENCYMOUHOU

ammecmauuu

3ayer/3auer/3aueT/DK3aMEH




1.2. IlepeyeHb KOMIIeTeHUMH € YKa3aHUEM 3TanoB (GopMuUPOBaHMs B IpoLecce

O0CBOEHHs 00Pa30BaTeILHOI MPOrpaMMBbl.

Tabnuma 2
[IepeyeHb KOMIETEHIIMN U UX 3JIEMEHTOB
WNunukatop *J)JIeMEHTBI
Hunexc
KoMmmereHnys | KOMIICTCHITUH U €TI0 WHANKATOpA
AIIEMEHTA
dbopMypoBKa KOMIIETCHITUH
3name:
0COOCHHOCTH u
CTHIIH
npodeccuonanpsHoro YK OC - 4.5
OOIIeHNS B YCTHOM U
MACbMEHHOU (popMax
Ha WHOCTPAaHHOM
SI3BIKE;
YK OC-4:
CnocobeH ]
YK 0OC-4.5: | ocobenHnocTr u
OCYIIECTBIISATH
Crnocoben CTHIIN
KOMMYHHKAITUIO, B
OCYIIIECTBIIATh npodeccHoHaIBHOTO
TOM YHCJIC .
. | IeTOBYyIO OOIIIEHUST B YCTHOM U
JICJIOBYIO, B yCTHOM N
. KOMMYHHUKAIIMIO  HAa | MUCbMEHHOU opMax
1 IHChbMEHHOU
WHOCTPAHHOM $I3BbIKE B | Ha WHOCTPAaHHOM
dbopmax Ha N .
YCTHOM U MUCBbMEHHOM | SI3BIKE; YK OC -
TOCY/IapCTBEHHOM M
dhopmax 4.5
WHOCTPaHHOM(BIX ) - 3HAET
A3bIKAX 0COOEHHOCTH
HaITHUCAHMS U
oopmIIeHUS
pI (S (0):10)7
JOKYMEHTAITU! c
y4eTOM
po¢eCCHOHATBHON
NEeSATEIBHOCTH,
- YK OC -
0COOEHHOCTH u@.s




Kommerenmus

Nuaukarop
KOMIICTCHIIMH B €TO
dbopmyHpoBKa

*)JIEeMEHTHI
WHAUKATOpa
KOMIIETEHI[UU

Hunexc
DJIEMEHTA

CTHJIH
npodeCcCHOHATTLHOTO

OOIIeHUs B YCTHOM U
MACbMEHHOU (popMax
Ha MHOCTPAHHOM
SI3BIKE;

- 3HAET
O0COOCHHOCTH
HaTMCAHUS u
o opmIIeHUS
JICJTIOBOM
TOKYMEHTAIINU C
y4eTOM
npodeccruoHaIbHOM
JCSITeIIbHOCTH,

COILIMOKYJITYPHBIC
0COOEHHOCTH
0OIIeHNA Ha
WHOCTPAHHOM SI3bIKE
B YCTHOMU 151
MMMCBMEHHOM
dbopmax.

Ymemeos:

- o01arecsa Ha
WHOCTPAHHOM SI3bIKE
B YCTHOM u
MUCbMEHHOMU
dbopmax, yUUTHIBas
0COOEHHOCTH
npodeccuoHabHON
JIeSITEJIbHOCTH;

YK OC -

4.5




Kommerenmus

Nuaukarop
KOMIICTCHIIMH B €TO
dbopmyHpoBKa

*)JIEeMEHTHI
WHAUKATOpa
KOMIIETEHI[UU

Hunexc
DJIEMEHTA

- o0marecsa Ha
MHOCTPAHHOM S3BIKE
B YCTHOU u
MMAUCbMEHHOU
dbopmax, yauTeIBas -
- 0COOCHHOCTH
npodeccuoHabHON
TIeSITeIILHOCTH,

- U
o0OpabaThIBaTh
KOPPECTIOHICHITUIO
COCTaBJIATh  IHChMa
npodeccuoHaITbHOTO
COZCPIKAHHUS;

YK OC -

4.5

- o0mIarbcst Ha
WHOCTPAHHOM SI3BIKE
B YCTHOM u
MMUCbMEHHOM
dbopmax, y4duUTHIBaS
0COOEHHOCTHU
npodeccrnoHabHON
JIeSITEIIbHOCTH,

o0OpabaThIBaTh
KOPPECTIOHICHITUIO U
COCTaBJISITh  MUChMA
po¢eCCUOHAIBHOTO
COJICPKAHUS;

- y4YUTHIBATh
COILIMOKYJIBTYPHBIC
(hakTOpel B JIEITOBOM
YCTHOM W IUCbMEHHO
OOIIICHHY,

YK OC -

4.5




Kommerenmus

Nuaukarop
KOMIICTCHIIMH B €TO
dbopmyHpoBKa

*)JIEeMEHTHI
WHAUKATOpa
KOMIIETEHI[UU

Hunexc
DJIEMEHTA

Bnaoemos:

- MHOSA3BIYHOU
TEPMUHOJIOTUEH,
JTOCTATOYHOH TUIA
mpoeccnoHaIbHOTO
oOLIeHus B Ipeeax
M3Y4YEHHON

TEMaTHUKHU;

4.5

YK OC -

- HHOSI3bIYHOU
TEPMUHOJIOTUEN,
JIOCTAaTOYHOM TS
npodeccnoHaTbHOTO
oOIIIeHus B Mpeaeax
W3Y4YEHHON

TEMaTHUKHU,

- 3HAHUSIMHU O
BUIaX
TOKYMEHTAIIUU B
npogecCuoHaIbHON
cdepe,
SI3BIKOBBIMU U

nux

CTHJIMCTAUYECKUMU
OCOOEHHOCTSAMM:

4.5

YK OC -

TEPMUHOJIOTUEH,
JTOCTATOYHOH TUIA
npodeccuoHanbHOTrO
oOIIIeHus B Mpeaenax
W3Y4YEHHON
TEMAaTUKHU;

- 3HAHUAMHU O
BHIAX

4.5

YK OC -




Kommerenmus

Nuaukarop

KOMIICTCHIIMHU U €T0

dbopmyHpoBKa

*)JIEeMEHTHI
WHAUKATOpa
KOMIIETEHI[UU

Hunexc
DJIEMEHTA

TOKYMEHTAIIUU B
npodeccuoHabHON

cdepe,
SI3BIKOBBIMHU u

ux

CTHIUCTUYECKUMHU
OCOOCHHOCTSIMH;

- IpUEMaMHu
MCIIOJIb30BaHUs
COLIMOKYJIBTYPHBIX
3HaHUU B YCTHOM U
MIMCBMEHHOM
0O0IIeHNH Ha

HHOCTPAHHOM A3BIKC.

TaoOmnura 3

Jdranbl (JOPMUPOBAHUSA KOMIIETEHIIUI B IMPOLECCe 0CBOCHUS OCHOBHOM
o0pa3oBaTeJbHON MPOrPaMMBbI

Kontponupy Kon
N enbie pazziensl Ho | nnaukaro
HanmeHnoBaHue O11€eHOYHOTO
o (Tembl) Mep pa N
cpencTBa
- JTUCIUIIIMHBL | CEMECTpa | KOMIIETCH
(MotyIsT) 1005051
Tema 1.1. .
YcTHBIN OIIpoc
1 KaugectBoO 5 YK (cobece . )
_ coOeceloBaHue, JUCKYCCHs ),
TOBapOB U OC-4.5 Y
TECTOBEIE 3aJaHUS
yciayr
YcTHbI OIIpoc
0 Tema 1.2 VK (cobecenoBanue,
' 5
JIunepcTso OC-4.5 JIUCKYCCHS), TECTOBBIC
3aIaHus




YcTHbIN onpoc
Tema 1.3 P
yk | (cobecenoBanue,
Konkype
P OC-4.5 JTUCKYCCHSA), TECTOBBIE
HIUS
3aaHus
Tema 2.1 YK | Ycrabii onpoc
[IpaBuna OC 4.5 (cobecenoBanue,
0o0111eH1S B
JTUCKYCCHSA), TECTOBBLIE
JIEJIOBBIX
3aaHus
Kpyrax
Tema YK | Ycrssiil onpoc
2.2. OC 4.5
(cobGecenoBaHme, IUCKYCCHUS),
MexnyHapoH
bI€ PBIHKHU TECTOBBIE 3aJaHU
Tema YK | YcrHbii onpoc
2.3.1lena OC 4.5 (cobGecenoBanue,
ycmexa.
JTUCKYCCHS), TECTOBEIE
3aIaHus
Tema YK | YcrHbii OIpocC
3.1.PaGorau OC 4.5 (cobGecenoBanue,
MOTHBALH
JTUCKYCCHSA), TECTOBBLIE
3aaHus
Tema YK | YcrHbii OIpocC
3.2. Pucku OC 4.5 (cobecenoBanue,
JTUCKYCCHS), TECTOBEIE
3aaHus
Tema YK | YcrHbii OIpocC
3.3. Ctuiu OC 4.5 (cobGecenoBanue,
MEHEHDKMEHTA
JTUCKYCCHS), TECTOBEIE
3aaHus
10. Tema VYK | Ycrubliid onpoc
4.1. OC 4.5 (cobGecenoBanue,

MacrepcTBO




My OJTMYHBIX JUCKYCCHS), TECTOBBIC
BBICTYIIJICHU 3aJIaHusI
11 Tema 8 YK | YcrHbii onpoc
34. OC 4.5 (cobecenoBanmue,
bmarococrosin
e JTUCKYCCHS), TECTOBEIE
3a/1aHus
12 Tema 8 YK | Ycrabiid onpoc
4.3. JlenoBas OC 4.5 (cobecenoBanmue,
Mepenucka.
JTUCKYCCHS), TECTOBEIE
3a/1aHus
PA3JIEJI 2.

TEKYIIUA KOHTPOJIb IO JUCHUIIJIUHE (MOIYJIIO)
«IIpodeccnoHaTbHO-OPUEHTHPOBAHHBIN HHOCTPAHHBIH SA3BIK)

Texyiuii KOHTPOJIb 3HAHUN UCTIOIB3YETCA AJIs1 ONIEPATUBHOIO U PETYIISIPHOTO
yIpaBieHUusl Y4eOHOM NIEeSITeNIbHOCTBIO (B TOM YKCIJIE CaMOCTOATEIIBHOM PabOTOM)
oOydJaronuxcs.

B ycnoBusx OamibHO-pEHTHHTOBOM CHCTEMbI KOHTPOJS PE3yJIbTaThl
TEKYIIEro OLEHUBAaHUS OOYydYalolIerocs HCIOJB3YIOTCA KaK II0Ka3aTeilb €ro
TEKYIIEro peuTuHra. TeKymHMi KOHTPOJb YCIEBAEMOCTH OCYILIECTBISIETCA B
TEYEHHUE CEMECTpa, B XOJ€ MOBCEIHEBHON yueOHON pabOThl MO WHAUBUAYATbHOU
MHUIMATHBE TmpenogaBaTens. JlaHHBIH BHA  KOHTPOJS  CTUMYJIHUPYET Y
oOyyarolerocss CTpeMJICHHE K CHCTEMaTHYEeCKOM CaMOCTOATEIbHOW paboTe 1Mo
U3YYEHUIO JUCUUIUIMHBI (MOIYIIS).

Tabmuma 2.1.
Pacnipenenenne 6amioB 1o BuaaM yaeOHOM IeITeTbHOCTH
(6ayTbHO-pEUTHHTOBAsI CUCTEMA)

Hanmenor B 3ananns
aHue
Pasnena/Tembl 113/C3 Bcero K3P p "
Cp 3*
yoO* T P 3
3* 3* a TemMy
Pazmenl 5 : : 5
> 5
Tema 1.1 5 5 0




Tema 1.2 5 5 1 1 5
5 3
5 0
Temal.3 1 5
5 5 5 5 > >
Bcero 100 0 1 1 1 4 2 1 1
5 5 5 5 5 5 5
Pa3nen 2. 5 5 1 1 1
5 5 0
Tema 2.1 S 0
Tema 2.2 5 5 1 1 5 1
5 5 0 0
Tema 2.3 1 1 1
15 5 5 4 > > 5
Hroro: 1 1 4 2 1 2
1000 0 0 15 5 5 5 5
P.3.Tema 5 1 1 5
3.1. > 5 5 0 >
Tema 3.2 5 1 1 5
> 5 5 0 >
Tema 3.3 5 1 5
5 5 5
5 5
Hroro: 1 1 1 4 2 1 1
1006 5 5 5 5 5 5 5
P.4.Tema 5 5 5 1 1 5 1
4.1 5 0 0
Tema 4.2 5 5 1 1 1
> 5 0 > 0
Tema 4.3 5 5 5 1 5 5
5
Hroro: 1 1 1 3 3 1 1
1006 5 5 5 0 0 5 5

2.1. PekoMeHAALMH 110 OLIEHMBAHUIO YCTHBHIX OTBETOB 00y4aI0IIUXCH

C uenpl0 KOHTPOJISI YCBOCHHUS IPOMACHHOTO MaTepuaga W OIpeicicHUs
YPOBHSI TMOJTOTOBJICHHOCTH OOYYarONIUXCS K M3YYCHHIO HOBOM TEMbl B Hadalye
KKJIOTO CEMHHAPCKOTO/TTPAKTUYECKOTO 3aHATUS MPEToIaBaTesieM MPOBOIUTCS



WUHAVMBUYaJIbHBIN WA (DPOHTAIIBHBIN YCTHBIN OMPOC MO BBITOJTHEHHBIM 33/IaHUSIM
NPEABbIAYIIEN TEMBI.

Kpurepnuu oneHku.

Ouenka «OmMauYHO» CTABUTCS, €CIIH O0YHAFOIIHUNCS:

1) moJIHO U apryMEHTUPOBAHO OTBEYAET 10 COAEPKAHUIO BOIIPOCA;

2) oOHapyXuBaeT TOHHUMaHHE MaTepuaga, MOXET OOOCHOBAaTh CBOU
CYXKJIEHUs, TPUMEHUTH 3HAHUSI Ha MIPAKTUKE, IPUBECTH HEOOXOIUMBIE TIPUMEPHI;

3) u3naraeT MaTtepuall Mocjaea0BaTeIbHO U MPABUWIBHO, C COOJIOJIEHUEM
VUCTOPUYECKOU U XPOHOJOTUYECKOUN NOCIEN0BATEIBHOCTH;

Ouyenka «xopowio» — CTaBUTCSA, €CIM OOYyYalOmUWCA JaeT OTBET,
yIOBIIETBOPSIONIUN TEM K€ TpeOOBaHUSM, YTO W JUIsl OICHKU «OTIUYHO», HO
JIOMTYCKAeT OJ{HA-/IBE OITMOKU, KOTOPHIE CaM K€ UCTIPABIISET.

Ouenka «yooen1emeopumenpHo» — CTaBUTCS, €CIU  OOyYarolUKCs
oOHapyKMBaeT 3HAHNE U TTOHUMAaHNE OCHOBHBIX TTOJIOKEHUH JTAaHHOTO 3aaHHUs, HO:

1) u3nmaraer marepual HEMOJIHO U JIOMYCKAeT HETOYHOCTH B OMPEICICHUN
MOHATUN UK (POPMYTUPOBKE MPABUIT;

2) He yMeeT JOCTaTOYHO riyOOKO M J0Ka3aTelIbHO 00OCHOBAaTh CBOU
CY>KJICHUS U IIPUBECTU CBOU MIPUMEPHI;

3) u3naraeT Matepral HeMoCJIeI0BATEIHHO U IOMYCKAET OIIMOKH.

BOIIPOCHI IJISI CAMOIIOAT'OTOBKH OBYYAIOIIIUXCA

Bonpocwl onsa noocomoexu k
Konmponupyemoie pazoenni UHOUBUOYATbHOMY / (hpOHMAILHOMY YCHHOMY /
(memut) Oucyunaunvt (M0o0yns) RUCLMEHHOMY ORPOCY RO MeEMAM OUCUUNTIUHDBL
(mooynsa)
PA3JIEJI 1.
Tema 1.1. KauectBo 1. 1. Which of this idea do you agree
TOBapOB U YCIYT with: You get what you pay for? Quality not
quantity.

2. Give an example of high quality
product or service?

3. How can manufactures garanture
product quality?

4. Which companies make the best
domestic appliances?




Tema 1.2.JIunepctBo

1.Would you like to be a leader? Why?
Why not?

2. What conditions are important for
people starting new businesses?

3. Discuss the questions. 1 Which
modern or historical leaders do you most
admire? Which do you admire the least? Why?

4, Which modern or historical leaders
do you most admire? Which do you admire the
least? Why?

5. Do you think great leaders are born or
made?

6. Do you think first-born children make
the best lead What is the difference between a
manager and a leaderers?

Tema 1.3.KoHkypeHIus

1. Are you competitive?

2. Are you fairly competitive or not at
all competitive?

3. If a colleague did something very
successful, would you feel pleased for them?

4. Have you ever felt you were logging
a dead horse at work?

5. Name some major players in the
following industries: automotive, telecoms,
computing, electronics, an industry you know
well.

PA3JIET 2.




Tema 2.1 [TpaBuna 1.Think of a good communicator you

O6IHCHI/IHB,Z[CHOBBIX Kpyrax know. Explain Why he/she s gOOd at
communicating.

2. What makes a good communicator?

3.What other factors are important for
communication?

4. Think of a poor or bad communicator
you know. How could they improve their
skills? What advice would you give them?

5.What irritates you most about these
forms of communication?

Tema 2.2. 1.What brands do you know that are
MeKayHapOIHbIE PHIHKH marketed internationally?

2.What sort of advertising campaigns
does the brand use? (Are they standardised or
adapted to local markets?)

3.What are the most famous
international brands in your country? What
sort of image do they have a) at home, and b)
abroad?

4.What are some of the problems
companies may face when they try to
internationalise a brand? (For example, brand
names)

5. What are some of the
advantages/drawbacks of standardised global
a What's the difference between a retailer and
a wholesaler?

6.Give an example of an expanding
market in your country.

Tema 2.3. Ilena ycnexa 1. What makes people successful? Add
four more words to the list in the box on the
left. Then choose the five most important

2. What nationalities are better at
building relationships than others at work?




3. What makes employees successful
and happy?

4. What makes people successful? Add
four more words to the list in the box on the
left. Then choose the five most important

5. What sort of risks do businesses face
in HRM?

6. What sort of things do companies
need to insure against in HRM?

PA3JIEJ 3.

Tema 3.1. Paborau
MOTHUBALUSA

1. Which of the factors would motivate
you to work harder?

2. For what reasons might you change
jobs? How often do you expect to do so
in your lifetime? Is changing jobs often
a sign of success in your culture?

3. 3. Would you prefer a male or female
boss? Why?

4. What do you find satisfying and
frustrating about your work or studies?

Tema 3.2. Pucku

1. Are you a risk-taker? What risks have
you taken?

2.What sort of risk does businesses
face (for example: financial risks,
environmental risks)? Can you give some
examples?

3.What things do you and your family
insure against?

4, What sort of things do big
international companies need to insure
against?

Tema 3.3.Ctin
MEHEKMEHTA

1.What is the role of a manager?

2.How important are these factors in
judging the success of a manager?




3.Which management style(s) would
you like to experience I have you
experienced?

4. How would you describe your own
management style? If you are not a manager,
what do you think your management style
would be?

4.Which management style do you
think gets the best out of people?

Paznen 4

Tema 4.1. MacrepctBo
MyOJMYHBIX BBICTYTUICHUN

1. What are the key elements of
successful public speaking?

2. How to effectively structure your
speech for your audience?

3. How to deal with anxiety before a
speech?

4. What techniques help to keep the
audience's attention?

5. How to use body language to
strengthen the message?

6. What is the role of visuals in public
speaking?

7. How to adapt a presentation to
different audiences?

8. What methods do speakers
themselves use to prepare for a speech?

9. How to manage time during a
presentation?

10. Why 1is post-speech feedback
important?

Tema 4.2 biarococrosiaue

1. 1. What is economic welfare and how
1s it measured?

2. How do price changes affect the
overall welfare of consumers?




3. What factors determine the level of
household welfare?

4. How does technological development
affect welfare in the market?

5. How does interfirm competition
affect the level of consumer welfare?

6. What roles do government
interventions and regulations play in
maintaining welfare?

7. How do macroeconomic indicators
such as GDP affect the perception of welfare?

8. What is the "poverty paradox" in the
context of welfare in the market?

9. How does social inequality affect the
overall welfare of society?

10. What measures can be taken to
improve the welfare of citizens in a market
economy?

Tema 4.3. JlenoBas
TepermcKa.

1. What are the main elements that
should be present in a business letter?

2. What is the role of the letter subject
in business correspondence?

3. What features should be taken into
account when writing letters to foreign
partners?

4. How to correctly formulate requests
in business correspondence?

5. What tone and style is recommended
to use in business correspondence?

6. How to correctly structure
information in a letter?

7. What are the most common mistakes
in business correspondence?




8. What are the features of
correspondence in various business sectors?

9. How to correctly use e-mail for
business correspondence?

10. How to effectively respond to
negative responses in business
correspondence?

2.2 PexoMeHJAIlUM TI0 OIEHMBAHHUIO Pe3yJabTATOB TECTOBBIX 3aJaHUil

00y4arouuXxcs
B 3aBepiiieHn# U3ydeHus Kak10ro pasjesia JUCUUIUIMHBL (MOIYJIS) MOXKET

MIPOBOJIUTHCSA TECTUPOBAHKE (KOHTPOJIh 3HAHUH 110 pa3ieiy, pyoeKHbIH KOHTPOJI).

Kpumepuu oyenusanus. YpoBeHb BBIIIOJIHEHUS TEKYIINX TECTOBBIX 3aIaHUI
olleHMBaeTcsa B Oamiax. MakcuMalabHOE KOJIMYECTBO OalIOB IO TECTOBBIM
3aJIaHUSIM OTIPEIETISIETCS MPETIOaBaTENSIM U TIPeJICTaBlIeHO B Tabmuie 2.1.

TecToBble 3a1aHus TIPEACTABICHBI B BUJIE OLICHOYHBIX CPEJCTB U B MOJTHOM
o0beMe TpeICTaBIICHbl B OAHKE TECTOBBIX 3a/IaHUH B AJIEKTPOHHOM BHje. B donae
OIICHOYHBIX CPEJCTB MPEACTABJICHBI THUIIOBBIE TECTOBBIC 3aJaHUs, pa3pabOTaHHBIC
JUISL U3YYEHUS TUCHUIUINHBI « IHOCTpaHHBIN SI3BIKY.

THUIIOBBIE TECTOBBIE 3AIAHUSA
JJIAA TEKYHIETI'O KOHTPOJIA

PA3JIEJI 1.
Tema 1.1 «KadecTBO TOBapoOB M YCJIYD».

1 Complete each of these sentences with the correct option.
1 Selim believed he deserved a , 50 he just asked his boss for one.
a) target  b) progress c) promotion

2 It is useful to set your own goals and to think about the skills you need to

them.
a) reach b) make c) master

3 In many countries, there are very few career for people without
formal qualifications.
a) plans b) breaks  ¢) opportunities

4 It is very inconvenient to have to work when you have young

children.
a) flexitime b) overtime c¢) time off




5 Anika attends lots of professional development seminars because she wants
to a career move.
a) take b) make c) earn

6 If you want to get in your career, you have to have clear short-
and long-term goals.
a)ahead  b)progress c) the sack

7 ‘Bright Sparks’ is an agency that helps school leavers ona
career plan.

a) offer b) decide c¢) take

8 It is not enough just to your best; you need to have ambitions as
well.

a) make b) work c) do

9 Sales representatives often earn a in addition to their salary
when they achieve their targets.
a)money b)living  c) bonus

10 Multinationals often their employees excellent career

opportunities if they are willing to travel.
a) offer b) make c) take

2 Complete the sentences using the words in the box.
take / do / evaluate / master / make
11 Do not always wait for your boss to tell you how well you are doing. You

also need to your progress yourself.

12 Vladimir is hoping to research in informatics.

13 Nandita’s dream is to a living as a public relations consultant.
14  Delegating tasks is an important skill to .

15 Max is only 52, but he would like to early retirement.

3 Complete these sentences with the appropriate form (positive or negative) of
can, could or would.

16  Alex speak Chinese, but he is planning to start learning next
year.

17  Last year, our employees use the new software, so we hired a
consultant to teach them.

18 you like to take a career break?

19  Naruto get a promotion at GFS, so he wants to move to another
company.

20 Do you think you recommend one or two employment

agencies?



Tema 1.2 JInaepcTBO

VOCABULARY: WORD PARTNERSHIPS

1 Match a word from A and B and complete sentences 1—10. Use each word from
A twice.

A

advertising / consumer / market / product / sales B

behaviour / budget / campaign / forecast / launch / lifecycle / profile / research /
segment / targets

1 The is the length of time people continue to buy a
particular product.

2 showed very good potential for marketing the
magazine to executives in the age range 25—35.

3 A is simply a description of a typical customer.

4 Our company has established its brand name through a multi-million multi-
media

5 The introduction of a product to the market is called the

6 Family and friends are a major factor in . They
really influence what people buy, where and how.

7 A is a group of customers of similar age and
income level.

8 I don’t think cutting our by half is a good idea.

Our campaigns are highly successful and always generate huge profits in the long
term.

9 Our representatives are under a lot of pressure to meet their
10 I’m afraid I can only make a pessimistic for
February and March.

LANGUAGE REVIEW: QUESTIONS
2 Re-order the words to make questions.
11 much advertising do how on spend you ?

12  does endorsement mean what ?

13 strengths and are company’s weaknesses what your ?

14 range did extend product their they when ?

15 is team leading sales who your ?

LANGUAGE REVIEW: FUTURE PLANS
3 Re-order the words to make sentences.



13 Brazil expand hoping in they’re to

14 not abonus expecting get good is she to

15  attract foreign we investment like more to would

16  aBangalore in open planning subsidiary to we’re

17  are going launch when model this to you ?

4 In each sentence, one word is missing. Re-write each sentence with the correct
word in the right place.
18  We going to visit our suppliers next week.

19  Thelp you write the report if you like.

20  Welook forward seeing you soon.

21  Analysts say the economy will better next year.

22 They want relaunch their video camera.

Tema 1.3. Konkypenuusi

VOCABULARY: VERBS AND PREPOSITIONS
1 Complete each sentence with a verb from the box.
believe / deal / delegate / invest / respond

1 We a lot in training courses for our employees. We know it’s
money well spent.

2 Our new manager can with problems very effectively.

3 Don’t try to do everything on your own. You should tasks to
your assistant more often.

4 Our previous manager didn’t even try to to our concerns.

5 When your employees feel that you in their abilities, they often

start to perform better.

2 Complete each sentence with a preposition from the box.

for /on/to/ with / to
6 We need to agree the date of the relaunch of our new series.
7 Tom apologised making so many mistakes in his report.

8 A good manager should listen suggestions from staff.




9 It was my mistake, I know. I have already apologised the
director.
10  Icouldn’t agree the others that our suppliers were responsible.

LANGUAGE REVIEW: REPORTED SPEECH

3 Re-order the words to make reported statements and questions.
11 dohimT it to told

12 were said they she wrong

13 asked he members team the were who

14  invoice manager me not pay the the to told

15  asked finish meeting she the time what would

4 Complete these sentences using the words in brackets.
For example:

to the conference even if you invited him.
(he / not / come)
He wouldn’t come to the conference even if you invited him.

16  Would you move to our Taiwan office if ?
(you/ can)
17  If you were in my position, how with this

crisis? (you / deal)
18  They wouldn’t do business with us if they
our terms favourable. (not / find)

19  Ifyoulook at our catalogue, you how much
we have expanded our product range. (see)
20  You’d be more popular if sonervous all the

time. (you / not / be)
PA3JIEJI 2.

Tema 2.1 IlpaBuiia 001eHHUsI B 1€JI0BbIX KPyrax

VOCABULARY: BRAND MANAGEMENT
1 Complete these sentences about brands and products with the missing word.

1 The I our consumers have of the brand is one of youth,
life and excitement!

2 I’ve invited all the journalists to the product | next month.
3 What we need is a well-known tennis player to e our new
range of leisure wear.

4 You simply can’t change the n of the brand after fifty

years!



5 James Bond films are great for product p —especially

luxury goods.

6 We can expect a product 1 of about five years on this
model.

7 The danger with putting our name on other products and brand

S is that the brand loses value.

8 The brand 1 of our customers is incredible. Some of them
wear nothing but a product with our name on it.

9 Here’s our brochure with the new r of products for next
year.

10 Coca-cola is an example of global brand a . Thereisn’ta

country that doesn’t know what a coke is.

LANGUAGE REVIEW: PRESENT SIMPLE AND PRESENT CONTINUOUS
2 Complete these sentences with the present simple or the present continuous
forms of the verbs in brackets.

11 Currently, we (plan) some major changes in the
department.

12 We usually (respond) to any competition with a newer
model.

13 Atpresent I (manage) the division while my boss is away.
14  It’s a temporary problem and these delays (end) very
soon.

15 1 (not/eat out) much — except when people visit the
company.

16  I’m afraid he (not/work) here this week. Can I help?

17  How often you (have) meetings?

18  They (not/do) much business with us at the moment.

19 1 (not/buy) one brand because I like different types of
clothes.

20 you (outsource) projects or are they always

in-company?

SKILLS: TAKING PART IN MEETINGS 1
3 Each phrase contains a mistake. Write the phrase correctly.
21  Howdo you feel to this idea?

?
22 How do you think of the proposal?

?
23 What’s you opinion?

?

24 I’'mnot thinking it’s a good idea.

25  I’magree with you.



Tema 2.2. MexkayHapoaHbIe PbIHKH

VOCABULARY: DESCRIBING CHANGE
1 Complete sentences 1-10 with the word in brackets. Add a prefix and change the
form if necessary.

1 Since they took over the company, they’ve all parts of the

workforce. (size)

2 Some of the people at head office won’t like this new initiative to
decision-making down to branch level. (centralise)

3 The from the city centre out to our new site in the

midlands is taking longer than planned. (locate)

4 Oh no! We’re having another office . It’s the third time

this year! (organise)

5 If they the company, he thinks we’ll lose our jobs.

(structure)

6 They want a product to try and improve sales. (launch)

7 I’m going on a course to and work in customer care.

(train)

8 Can we these computers with that new software you

bought. (grade)

9 of the industry has made it easier for use to compete with

cheap exports. (regulate)
10 It would be quicker to build a brand new factory than to
this plant. (develop)

LANGUAGE REVIEW: PAST SIMPLE AND PRESENT PERFECT
2 Complete sentences 11-20 with these irregular verbs in the past simple or present
perfect.

Be / meet / not have / go / rise / not do / buy / take / come / make

11 Atlast! Finally, he a decision.

12 Turnover by 3% every year since 1998.

13 A:Did you finish that report?  B: No sorry, I still it yet.
14 Didn’t you hear? They bankrupt last year.

15 you ever to Hong Kong?

16  We visited the factory and then I them out for dinner.
17 1 shares in their company six years ago.

18  I'mafraid I time to look at it yesterday.

19  The majority of our new business from the teenage market in
recent months.

20 you Maggie while you were there?

Tema 2.3 /le1oBOe 001IEHHE
VOCABULARY: ADVERTISING MEDIA AND METHODS
1 Complete the missing words in these sentences. The first letter is given.



1 Because tobacco companies can’t advertise on TV, they use

S at sporting events such as Formula 1 to publicise their
products.

2 W 0 m tends to be the most effective form of
advertising because you trust the opinion of the person who tells you.

3 I receive so many f S , I never need to buy the product!
4 I’m always getting 1 through my door for pizza delivery or
personal loans.

5 Sports men and woman are often used for celebrity e .

6 [ usually can’t read what’son a b unless the traffic isn’t
moving.

7 They have a really short and memorable s on their adverts.
8 Television ¢ seem to get louder and longer!

9 I think the e in Milan would be a good event to launch our
new spring range.

10 The new p campaign on the buses and underground is really
imaginative.

2 Complete these ‘attention-grabbing’ word partnerships with one part of the body.
11 catching
12 watering
13 teasing
LANGUAGE REVIEW: ARTICLES
3 Read about an advertising agency. One article is missing in each line. Write it in
as shown in the first example.
the
Our advertising agency was set up in the nineteen eighties

14) when companies were spending fortune on publicity

15) campaigns and when advertising budget might equal

16) twenty per cent of even smallest company’s annual turnover.
17) We began by targeting some of larger companies but discovered
18) that this market was saturated. Instead there were lot of

19) small businesses which had never considered benefits

20) ofusing the Internet, for example, as advertising tool.

Tema 2.3. Ilena ycnexa

VOCABULARY: THE RECRUITMENT PROCESS

1 Match the words in A and B and complete sentences 1-9.

A

pep / head / financial / curriculum / interview / application / fast / probationary /
psychometric B

track / package / hunter / talk / test / form / panel / vitae / period



1 I always find that a quick with my staff
raises morale.

2 The includes a pension and an
annual bonus.

3 Six months is the standard

4 I’'mona scheme so I should be
promoted soon.

5 Please could you fill in this before the
interview.

6 We’d also like you to take this

7 It was scary! I had to sit in front of an of six
people.

8 I work as a . I have to find the best person for
the job.

9 My is out of date. It doesn’t include

details of my most recent job.

LANGUAGE REVIEW: INDIRECT QUESTIONS AND STATEMENTS

2 Each question or statement includes one extra and incorrect word. Delete it.

For example: What are do you do?

10 Could you tell me what is your salary 1s?

11 I’mnot sure when does the interview finishes.

12 Could you tell to me why she left?

13 Iam wonder whether they’ll apply?

14 I’dlike to know how would your current boss would describe you?

15 Do you mind if can I ask what your weaknesses are?

3 Re-write these as direct or indirect questions and statements.

16  What’s your job?
I was wondering

17  What time does the first one arrive?
I’d like to know

18  Why has he gone so early?

Could you tell me ?
19 Do you know where the interview room is?

Where ?
20 Do you happen to know if they’ve finished?

Have ?

21 I have no idea who she is.

VOCABULARY: TRAVEL

1 Complete the words with the missing vowels (a, e, 1, 0, u)

1 There isn’t enough 1 ar m in c n
my class.




2 The q s at ch ck- n these days are
always long.

3 It takes me about two days to recover from j t-1 g when I arrive
in the USA.
4 There’s never a tr 11 y around at an airport when you need one.
5 Americans call a 1 ft an | \% t r.
6 I’m afraid you’re only allowed one piece of ¢ 1ry- nb gg
g
7 If they improved air q 1 ty on planes, passengers
wouldn’t suffer from d S r nt t n.
8 Do you want a n W y or r nd tr
p ticket?
9 Flight d 1 ys and ¢ nc 11 t ns add to
the air traveller’s frustrations.
10  We drove off the fr W y towards New York and went
d wnt wh.
PA3/IEJI 3

Tema 3.1. PadoTa u MmoTHBaus
A Complete the sentences with the words in the box.

bush grapevine nutshell stick wall

11 Theard it on the you’ve been promoted.

12 Tasked Rudy to say yes or no, but he just beat around the

13 Look,ina , my trip to Singapore was a huge success.

14 I think you got the wrong end of the . I’'m not going on holiday, I’'m

going on a business trip.
15  John just doesn’t listen. It’s like talking to a brick

B Complete the multi-word verbs with off, on or up.

Lufthansa pilots cancel strike

Lufthansa pilots have called 10 Lufthansa tens of millions of euros. 24 hours when the two sides agreed to
..................... 16 strike action The union’s action had built 20 Cary ......ceeeereerenn... U negotiating.
planned for next week after new talks  .....iciviiiinieianes % the dispute into Lufthansa says strike action costs it at
VTR TR B e 17 with the one of the worst to hit Germany in least €25m a day.

5 German airline. recent years, adding to a wave of

The announcement late omn 15 industrial action across the European

Wednesday averted, or at least airline sector, which has also affected FT
211 L SR 18 a four-day British Airways.
stoppage that could have cost In the end, the stoppage ended after FINANCIAL

TIMES

C Choose the correct words to complete each sentence.



21  We’re meeting tomorrow to discuss the new (market / marketing) strategy.
22 Can we discuss the (sales / price) figures? I was expecting an increase, not a
decrease.

23 We’re excited about the launch of the new (product / brand) range in South
America.

24 I’d like you to meet Liam. He’s the one who organised the successful
advertising (image / campaign) in London last year.

25  We have brand (loyalty / leader), we just need to increase our market share.

Tema 3.2. Pucku
Complete the conversation with the appropriate phrase (a—j).

a)  Idon’t want to repeat myself but
b)  Hold on now

c)  Iwantto ask a question.

d) ifyou give us $2,500 next week
e)  providing you can

f) So what you’re saying is

g)  Areyou saying

h)  I’d like to make a suggestion.

1) I’'m sorry to say

1) how do you feel

Dean: We agreed a budget of $15,000.

Alan: Right. But we’ve had some unexpected costs.

Dean: 41 that you need more than that.

Alan: Yes, 42 T’ve been saying for the last six months that we simply don’t
have any more money for this.

Alan: 43 that you don’t have the money, or that you don’t want to spend it?
Dean: 44 1 think we should leave this point and come back to it later.

Alan: 45, don’t you think we need to sort this out before we talk about
anything else?

Dean: Bianca, 46 about this?

Bianca: Well, ,47 1 agree with Alan on this one. We need to talk through
it.

Alan: Thanks, Bianca. Dean, 48 we can deliver the machines, and we’ll give
your employees training on them. That wasn’t part of the original agreement, but
we can do that.

Dean: 49 What date are you offering to do the installation?

Alan: We can agree to installation on 12 August, 50 give us the extra money.

Tema 3.3.CTHJIM MeHETKMEHTA



A

11
12
13
14
15
16
17

Read the article and identify the paragraph (i—vii) in which you can find
information about the following:
What Mike Lynch said about the state of the UK economy.

What business and enterprise minister Mark Prisk says about the economy.
A comparison of venture capital funds in 2008 and 2009.

How politicians will react to the Nesta report.
What venture capitalists did in 20009.

What Nesta believes about the future and what investors should do now.
What the National Endowment for Science, Technology and the Arts has
recently said about the venture capital industry.
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i) The venture capital industry has
‘slumped’ after the credit crunch,
according to the National Endowment
for Science, Technology and the Arts.
Investment in start-ups specialising in
new technology has fallen 40 per cent in
value over two years. Fundraising by
venture capital companies has dropped
50 per cent to levels below those
following the 2000 dotcom crash.

ii) The report from Nesta. an
independent body funded by a Lottery
endowment, will make discouraging
reading for politicians hoping that
innovation will help stimulate
economic recovery. The reduction in
access to funding means that fewer
technology companies are likely to
bring lucrative new products to market.
The UK fell behind France in venture
capital investment last year, reflecting
weaker tax incentives.

iii) Mike Lynch, chairman of
Nesta's investment committee and
founder of Autonomy., a quoted
software business valued at £4.4bn,
said the debilitated state of UK venture
capital was partly cyclical but added:
‘There is a structural change that is
more worrying. Venture capital firms
that would have been happy investing
£1m-£2m in a start-up have shifted to
backing £100m private equity deals.
Mr Lynch said Apax, an early backer of

35

e
un

50

L
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Autonomy, “doesn’t do that sort of deal
any more”. The Nesta chairman said
venture-backed businesses were the
feedstock from which big, successful
technology companies grew. “It is hard to
know how the economy will do well
without a significant number of know-
how-based companies in the FTSE 100.”
He added that only two FTSE 100
companies — Autonomy and chip
designer Arm — currently met those
criteria and “we need another five or six”.

iv) During 2009, venture capitalists
invested just £677m in UK start-ups, a
27 per cent decline and the smallest
amount for a decade. The number of
investments fell 17 per cent to 266.
New companies had the worst
difficulties finding capital. ‘Early-stage
funding’. as investment for these
fragile fledglings is called, dropped 53
per cent by value.

v) Mark Prisk. business and
enterprise minister, said on Wednesday:
“The government recognises the
importance of high-growth. innovative
companies to the UK economy and the
problems they can encounter accessing
venture capital. That's why in last
month’s Budget we announced a new
Enterprise Capital Fund to target
innovative start-ups and a Growth
Capital Fund to invest in small businesses
needing venture finance to grow.”

10

5
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Venture capital hit by ‘slump’ in funding

vi) Only 11 venture capital funds
were able to raise capital in 2009
compared with 22 in 2008. Investors
provided £574m, 64 per cent less than
the year before. Institutions have been
discouraged from investing in venture
capital by its high risks and low
returns. The collapse of dotcom
investments earlier in the decade
triggered heavy losses. Returns have
been better over a 10-year period, with
54 per cent of UK exits recovering one
to five times investors’ outlays,
compared with 27 per cent that failed
to break even.

vii) Nesta, which is a significant
venture investor, is optimistic about the
future. The company believes we have
reached the low point in venture
capital’s fortunes and that growth will
soon return. As the economy recovers,
exits through flotations and trade sales
should increase, allowing companies
to recycle profits into new investments
and attract new institutional backers.
Mr Lynch said: “This is the best time to
invest because you can get in at a good
price. In contrast, at the top of the cycle the
number of good companies is the same
but a lot more money is chasing them.”

FINANCIAL
TIMES

B

19
20
21

22

Now decide if these statements are true (t) or false (f).

Technology companies will find it more difficult to raise finance.

Mike Lynch started the company called Autonomy.

Lynch says that venture capital firms now avoid £100m deals and prefer
much smaller ones.
In 2009, there were only 17 investments in UK start-ups.




23 The government doesn’t think start-ups are very important to the UK
economy.

24 In 2008, investors put up more than £1bn in capital.

25  Mike Lynch thinks investors should wait until the economy improves before
investing.

Tema 4.2. Baarococrossnue

A Match each of the functions (a—j) to the most appropriate phrase (11-20) below.

11 Atthis stage, we want all your ideas, however crazy you think they are.
12 Could you give me some more details, please.

13 Iwas given your name by Albert Redding.

14  Are you saying you don’t have that quantity in stock?

15  Let me give you an interesting statistic.

16  Idon’t think that would do us much good.

17  Ireally understand how you feel.

18  I’ll have to get back to you on that one.

19  Would anyone like to ask any questions?

20  Ifyouincrease your order, we’ll give you a bigger discount.

a)  checking understanding

b)  expressing dissatisfaction

c)  asking for further information
d)  bargaining

e)  playing for time

f) asking for feedback

g)  encouraging contributions

h)  mentioning people you know
1) exemplifying

1) showing empathy

A Choose the best word to complete each sentence.

21  Bev s an excellent salesperson because she’s very (persuasive / reserved).
22 The (product / customer) profile is a description of the type of person who
we expect to use the product.

23 The fire at our distribution centre (disrupted / soured) our ability to fill
customer orders.

24 One reason that the (brand / workforce) is so successful may be its world-
famous logo.

25  Bob didn’t want to leave the job, but he was satisfied with the generous
(severance payment / remuneration) when he finally had to go.



26  You can’t eliminate risk but you can (negligibly / significantly) reduce it in
most cases.

27  The employees really respect Adrian because he’s supportive, inspiring, and
(irresponsible / considerate).

28  We’re having cashflow problems because some of our (debtors / creditors)
haven’t paid the money they owe us.

29  The most successful customer service teams give (payments / refunds) to
customers who are dissatisfied and want to return a product.

30  Roberts Logistics and Global Postal and Telecom have set up a (joint
venture / takeover) to run a new business parcel courier and delivery service in
northern Europe.

2.3 PexoMeHganMu 10 OLEHMBAHUIO Pe3yJbTATOB CUTYallHOHHBIX
3aJaHuM

MaxkcnmanbHOe
N [TpaBubHOCTD (OMTMOOYHOCTD) pEIICHUS
KOJINYECTBO OaIOB

[lTonHple BepHBIE OTBETH. B  JOrHYHOM
pacCyXJIeHMU IpU OTBETaX HET OIIMOOK, 3aJaHue
O1imyHo MOJIHOCTBIO BBITIOJIHEHO. [lonmydeHsl mpaBHIIbHbBIE
OTBETHI, SICHO TIPOMHCAHHBIE BO BCEX CTPOKax
3aJaHui 1 TaOIUIL

Bepubie oTBeTh, HO HMEIOTCA HeOOIbIINE
HETOYHOCTH, B I[EJIOM HE BIUAIOIIME HA
MOCTIEIOBATENIbHOCTh  COOBITHH,  TakhMe  Kak
Xopormio HeOOoJbIINe TPOMYCKH, HE CBA3aHHBIC C OCHOBHBIM
COJICpKAHUEM HW3JIOKEHUs. 3ajanue o(opmieHO He
BIIOJIHE aKKypaTHO, HO 3TO HE MEIIAeT MOHUMAaHUIO
BOIIpOCa

OTtBeThl B 1eIOM BepHble. B pabote
MIPUCYTCTBYIOT HECYIIECTBEHHAs XPOHOJOTHYECKas
WM UCTOpHUYECKas OLIMOKH, MEXaHUYecKas OlnOKa
WM OMNHWCKAa, HECKOJbKO HMCKA3WBIIHE JIOTHYECKYIO
ITOCJIEIOBATEIBHOCTEL OTBETA

Y 1OBIAETBOPUTENBHO
JonyieHsl 6osiee Tpex OMMOO0K B JOTUYECKOM

pacCcyXJIeHUH, TOCIEeIOBATeIbHOCTH COOBITHHA H
ycranoBieHuu nat. [Ipu oObsicHEHHH UCTOPHUECKUX
COOBITHI U SIBIICHUI yKa3aHbI HE BCE CYIIECTBCHHBIC
(bakThI




MaxkcumajibHOE
N [IpaBUIIBHOCTB (OIIMOOYHOCTH) PELLIEHUS
KOJIMYECTBO 0aJIOB

HeynoBneTBopuTensHO OTBeThI HEBEPHBIE U OTCYTCTBYIOT

* IIpencraBneno B Tabmnure 2.1.

THUITIOBBIE CUTYALIMOHHBIE 3ATAHUS
JJIA ITPOBEPKHU YPOBHSA COOPMUPOBAHHOCTHU KOMIIETEHIIUHN

Cumyayusa 1 k meme «Kauecmeo moeapos u yciyan.
Onucanue curyauuu There are different situationa cincerning with
quality. Look at these words: realible, long-lasting, value for money, modern...

Kounrpoasnbiii Bonmpoc Which of the words best describe your idea of
quality?

Cumyayus k meme « Tema 1.2 Jludepcmeo.».

Onucanue cutyauum There are a list of unethical activities

1 Finding ways of paying as little tax as possible 2 Using your work computer
or phone for private purposes (e.g. online shopping) 3 Accepting praise for someone
else's ideas or work 4 Selling something as genuine when you know it is not 5
Using your influence to get jobs for friends or relatives (nepotism) 6 Phoning in sick
at work when you are not ill

Kontpoasnsblii Bonpoc In your opinion, which are the worst? Are any
common in your country?

Cumyayusa k meme «Tema 1.3. Koukypenyus.

Onucanue curyanuu

1 Which modern or historical leaders do you most admire? Which do you
admire the least? Why? 2 What makes a great leader? Write down a list of
characteristics. Compare your list with other groups. 3 Are there differences between
men and women as leaders? Why have most great leaders been men? 4 Do you think
great leaders are born or made? 5 Do you think first-born children make the best
leaders? 6 What is the difference between a manager and a leader?

KounrpouabHblii Bonnpoc Discuss the questions.

Cumyayusa k meme «Tema 2.1 Ilpasuna oouienus 6 0e106b1x Kpy2axy.

Onucanne cutyamum You want to start your own business. Think about
conditions are important for people starting new businesses.
* low taxes ¢ good transport links ¢ skilled staff « training courses



* low interest rates * high unemployment ¢ cheap rents
* a strong currency * a healthy economy ¢ government grants
» a stable political situation ¢ easy access to credit

Kounrtpoasnsblii Bonpoc What conditions are important for people starting
new businesses?

Cumyayusa k meme «Tema 2.2. Mexcoynapoouwie poinku Tema 2.3
/Jlenosoe odowenue».

Onucanune curyauuu Lots of things make a good communicator.

» grammatical accuracy ¢ an awareness of body language ¢ an extensive
vocabulary ¢ being a good listener

KonTtpouabnbiii Bonpoc What makes a good communicator? Choose the
three most important factors from this list.

* desk or pocket diary ¢ electronic organiser * writing on your hand * memory

» asking someone (e.g. your PA) to remind you ¢ watt chart * smartphone

* notes stuck on board, desk, fridge, etc. * computer program (e.g. Google calendar,
iCal)

Cumyayusa k meme «Tema 2.3. Ilena ycnexa».

Onucanue curtyanuu List some of your favourite brands (Coca-Cola,
Ikea, Microsoft, Tesco, Chanel Samsung).

KonTpoasnslii Bonmpoc Do you / Would you buy any of the following
brands? Why? / Why not? How loyal are you to the brands you have chosen? For
example. when you buy jeans, do you always buy Levi's? Why do people buy
brands?

Cumyayusa k meme «Tema 3.1. Paboma u momueauyus).

Onucanue cutyauuu There are different situations in our life. They are
the following: moving house, driving abroad, losing a pet, a new boss, moving
to another country, changing your job, getting married (again!,) new neighbours.

Konrpoasnsblii Bonpoc What has been the most significant change in
your life so far?

Cumyauyua k meme «Tema 3.2. Puckuy.

Onucanue curyanuu There are different situations you are take risk.

Konrpoasnsblii Bonmpoc Which item carries the most and the least risk?
Explain why.



Cumyayusa k meme «Tema 3.3. bnazococmosanuey .

Onucanue curyanuuu
work harder.

There are these factors would motivate you to

Bonus, more responsibility, working for a successful company, bigger salary
,threat of redundancy, better working environment, commission, hard-working

boss, promotion, opportunitie...

KonTpoasnslii Bonpoc Choose your top five and rank them in order of

priority. Explain your priorities

2.4 PexoMeHAa1IMU 10 OLICHMBAHMIO Pe3YJIbTATOB [1eJ10BOM (P0J1eB0ii) HI'PbI

MakcuMajanHoe
KOJH4YeCTBO 0AJJIOB*

Kpurepuu

OmTIM4HO

BricTaBnsercs oOydaromniemycst (MHIUBUIYATBHO
WIM KaK YYacTHHUKY TpYMIbl), €CIH COAEpKAHHE €ero
NESTeIbHOCTH  TOJIHOCTBIO ~ COOTBETCTBYET  TEME,
KOHLEMNIUH, COAEPKAHUIO UTPbI U IIPUHATOMN POJIN; YETKO
OpraHu3oBaHa paboTa MO CIOXKETY HIPbI, MPUCYTCTBYET
BapUMaTHUBHOCTb B pa3pelIeHUH UIPOBOW CHUTYyaluH,
KOMMEHTapUl [0 XOJy WIPbl OCHOBBIBAIOTCS Ha
NOHATUHHOM  ammapaTe NOpeAMETHOW  obiacTh |
WUTIOCTPUPYIOT OCHOBHBIE 3aKOHOMEPHOCTH H3y4aeMoit
JTUCIUIUIMHBL U €€ MPUKIIAJHOMN acTieKT

Xopomuio

BricTaBnsercs oOydaromemycs (MHIWBHIYaTbHO
WIA KAaK COTPYJHHUKY TpPYIIbI), €CIU COAEpPKAHUE €ro
JEATEIIBHOCTH B OCHOBHOM  COOTBETCTBYET  TEME,
KOHLENIUHN, COACPKAHUIO MIPbl W NPUHATON poun;
UTPOBOM CIOXKET HAXOAWT pa3BUTHE, KOMMEHTapHHU IO
XOJly UT'PBI BKJIIOYAIOT ITIOHATUHWHBIN anmnapar IpeIMeTHON
o0lacTH M  OTpPaXalOT B OCHOBHOM ITOHMMaHHE
IIPUKJIAHOTO ACTIEKTA N3Y4aeMOM AUCLUIIINHBI

Y IOBIETBOPUTENBHO

BricraBnsiercss oOyuaroneMmycs (MHAWBUIYAIbHO
WIM KaK COTPYAHMUKY TIPYIIBI), €CIH COAEPKAHHE €Tro
NEATEIBbHOCTH B LIEJIOM COOTBETCTBYET TEME, KOHLEIIINH,
COJICP’KAHUIO UTPHI M TPUHATOM POJIM; UTPOBOM CIOKET HE
NETANN3UPYeTCsd, KOMMEHTApUM IO XOAYy HWIPHl B
HEOOJIBIIION CTEMEHW OMUPAIOTCS Ha TOHITHHHBIA
ammapar TNpeIMeTHOM 00JacTH, NPUKIAJHOW aCHeKT
M3y4aeMOU TUCIUIIIMHBI IPEJCTaBICH (hparMeHTapHO

HeynoBneTBopuTensHO

BBICTaBIIIETCSl OOydaroneMycst (MHIUBUIYaIbHO
WIM KaK COTPYAHHUKY TPYMIbI), €CIH COAEPKAHUE €ro
NEATEIbHOCTH JIMIIb YAaCTUYHO COOTBETCTBYET TEME,




KOHLICTIIINH, COJEPKAHUIO WUIPbl W MPHUHATON pPOJIH;
WUTPOBOM CIOKET HE PA3BUBAECTCS, KOMMEHTAPUHU 1O XOAY
UTPbl OTCYTCTBYIOT, OOYYaIOLIUICS HE JAEMOHCTPUPYET
[IOHUMAaHHSL  NPHUKIAJAHOTO acrekTa  M3y4aemMou
T CIIUTUIAHBI

* IIpeacraBneno B Tabmnuie 2.1.

THUITIOBASA JEJIOBAS (POJIEBAS) UT'PA IS ITPOBEPKU YPOBHA
COOPMUPOBAHHOCTHU KOMIIETEHIIUN

[enoBasi urpa k reme «Tema 1.1. Kauecmeo moeapoe u yciyzy.
1. Tema (npoonema) Students discuss how they use the telephone in
English. The focus of this section is on making contact and getting through.

2. Konyenuyusa Role-play the phone calls.
3. Ponu (poneevie cpynnul

1 You work at Lochlin pic. You receive a call for your colleague, Jamie
Vincent. Jamie is not in the office at the moment. Take the caller's details and say
that Jamie will call them back

2 You are Jamie Vincent. Telephone the person who called about the job
advertisement. Offer to send an application form. The closing date for
applications is in two weeks' time.

4. Osicuoaemuiit pezynomam the successful phone calls.

HenoBasi urpa k teme «Tema 1.1. Kauecmeo moeapoe u yciyzy.
1. Tema (mpodJsema) Agrees on the five most important negotiating tips
2. Konnenmusn Role-play the negotiating.

3. Poau (poaeBsbie rpynnbl Look at the negotiating tip A
Be friendly.

* Pay attention to the other side's body language.

* Have clear aims.

* Don't change your plan during the meeting.

» Tell the other side what you want.

* Listen carefully.

* Never be the first to make an offer.

Look at the negotiating tip B You are an interviewee for the Sales Manager job.
Answer the interviewer's questions based on these prompts:
* Sales Manager - small mobile-phone company,

* At moment - live I Paris,



Currently - design sales manual [ new staff

* Arrive office eight - usually check e-mails first - brief sales staft - deal with difficult
customers

* Next Tuesday afternoon - work I but take time off

4. O:xnaemplii pe3yabrat the succsesfull negotiating

HenoBasi urpa k teme «Tema 1.3. /Tuoepcmeoy.

1. Tema (nmpo6Jsema) A group of international VIPs is going to visit your
company/organisation for three days. You need to plan the programme for
the visit.

2. Konuenuus Role-play the negotiating.

3. Poau (poaeBslie rpynnsl 1 Discuss these questions with other managers in the
department.

1 Where will the VIPs go, and what will they see? (e.g. inside the
company/organisation,

local sights, etc.)

2 Who do they need to meet?

3 Where will they stay?

4 How will they move around? (e.g. transport)

5 What sort of farewell event/dinner will you have on the final evening?

a) Will you have food? What? (e.g. snacks? a meal?)

b) Will there be a speech? Who will make it?

c) Who will attend? (e.g. special guests?)

d) Will there be any entertainment?

6 What sort of gifts will you give the visitors?

7 What else do you need to plan? (e.g. the itinerary - will they have any free time?)

4. Oxnaemblii pe3yabrat the succsesfull discussion
HenoBasi urpa k treme «Tema 1.3. Konkypenyusy.

1. Tema (nmpo6sema) Jeanne de Brion is a jewellery company in Boston.
USA. A year ago. it launched a line of jewellery with the brand name
‘Cecile:. This is the name of the French designer who created the
collection. Unfortunately. the Cecile line has not achieved its sales
targets. Three directors of the company meet to discuss how to improve
sales.

2. Konuenuus Role-play this situation.



3. Posiu (poJieBblie rPyIibl)

Student A In your opinion, the Cecile products have sales potential, but the
marketing strategy is wrong. You want: * a new brand name_ 'Cecile' does not suit
this beautiful jewellery for sophisticated women. ¢ a new logo. The present logo
(three wavy lines) is boring. * a much wider range of products and designs -at
presentthere are only five in the collection. ¢ a better slogan. 'Only for you' has not
been successful. « more colours.

Student B In your opinion, the product is the problem. The jewellery is fairly
fashionable, but not a lot different from competing products. You want to: o take
the Cecile range out of the market and stop selling it. o develop new
jewellerywhich fills a gap in the market and which has an obvious USP (unique
selling point). o invest more money in research for new jewellery products. o
carefully study rival products to And out why they are so successful. o market
more unusual designs from young Asian and Indian designers.

Student C In your opinion, the Cecile line has a lot of sales potential. You think the
products and brand name are excellent. However, you believe the products are not
promoted in the right way and not sold in places which reflect the high status of the
jewellery. You want: o to pay a famous film star to endorse the jewellery and wear
it as often as possible. o to spend a lot of money on a creative television commercial
to advertise the jewellery. o to sell the jewellery only in a limited number of
high-class jewellery and department stores and at airports. o to have a new slogan
which reflects the upmarket status of the jewellery. o a top designer to create a new
range of jewellery which can be sold under the Cecile brand. You think the present
range is too limited.

4. Oxunaemblii pe3yabTat the succsesfull discussion

HenoBasi urpa K reme «Tema 3.1. Paboma u momueauusn

Tema (mpo6Jiema) Try and use some signalling language in starting
and structuring presentations

Konuenuusi Prepare and deliver a three-minute presentation on your chosen
Topic



Posu (posieBble rpynmbi)
1 Your company is launching a new product. (Audience: a group of potential

customers)
2 You are presenting your place of work or study. (Audience: a group of potential

customers or students)

O:xunaemplii pe3yabtart the succsesfull discussion

MesioBasi urpa Kk teMe«Tema 2.3 I]ena ycnexay.

1. Tema (npobnema) You are managers of a retail fashion chain called Yo ung
Scene, with stores in most major European cities, You are holding your regular
management meeting. Use the CEO's notes below as an agenda for your discussions.
A different person should chair each item.

2. Konumenmus Role-play this situation.
3. Posiu (posieBble IrpyIbI)



1 Performance-related pay

4 Carbon footprint

Following changes to the bonus system,
sales stalf in stores now receive monthly
bonuses according to their individual

sales. Unfortunately, while the new system
is popular wilh staff, it has led to many
complaints from customers about sales
staff "fighting’ over customers in order to
secure sales and therefore bonuses.

Is the system making staff too competitive?

Stock control

In line with its philosophy as a ‘green’
company, it has been suggested that
Young Scene should be reducing its
carbon footprint, meaning that air travel
should be kept to a minimum. Buyers and
managers would in future fravel by train
within Europe. Qutside Europe, they would
use economy class or budget air travel
only. Is this practical or indeed desirable?

End of clothing allowance

Managers at many outlets are reporting
problems with the system of organising
and finding items for customers in the
stock rooms. This is causing delays
and causing frustration for both staff
and customers.

The main question seems to be how to
organise the stock — by size, by style or
by colour?

Shoplifting

Following a recent increase in shopilifting,
Young Scene now employs security guards
in al its stores. There has been a number
of complaints from customers that they find
the guards intimidating. This is starting to
affect sales, aithough shopilifting itself & also
down. What can be done about this issue?

Sales staff in stores currently receive a
clothing allowance, which takes the form
of a 50% discount on Young Scene
clothes, which staff then must wear at
work. One suggestion is to cut this to 10%,
or stop this completely and introduce a
compulsory company uniform.

Staff meetings

The current practice is to open all stores
two hours later one day a week in order
for the store manager to hold a meeting
with all staff. it has been suggested that
this meeting be held after hours in future
to maximise opening hours.

4. Oxxunaemblii pe3yabtart the successful discussion

[enoBasi urpa k reme «Tema 3.1. Paboma u momueayus, Tema 3.2. Puckuy.

1. Tema (npo0d.iema) Try and use some signalling language in starting
and structuring presentations

2. Konuenuusi Prepare and deliver a three-minute presentation on your chosen
topic

3. Posu (posieBble rpyninbi)

1 Your company is launching a new product. (Audience: a group of potential
customers)

2 You are presenting your place of work or study. (Audience: a group of potential
customers or students)

4. Oxxunaemblii pesyabrar the succsesfull discussion

HdenoBas urpa k teme «Tema 3.3.Ctunm meHemxkmenrta, Tema 4.2.
baarococrosinue.



1 Tema (npoonema) A department store will be hiring a number of
temporary workers from Omnia Employment Agency. The Human Resources
Manager calls the agency to discuss some of the terms and conditions of the contract.
Read your role cards. then role-play the call.

2. Konnmenmus Role-play this situation.

3. Posiu (posieBble rpynmbI)

You are the Human Resources Manager

Call the agency, identify yourself, state the purpose of the call and get the
necessary information. Ask about: « introductory fees (If so, how much?) ¢ the hourly
wage for temporary workers * minimum period to hire a temporary worker (If so,
what is 1t?) « how much to pay if a temporary worker does overtime or weekend
work ¢ work permits (Who arranges them?)

You will receive a call from the Human Resources Manager

Here are the details: * An introductory fee is charged: 25% of worker'S first
pay cheque. * The hourly wage for temporary workers is €12. ¢« There is a minimum
charge of four hours per day for all temporary workers. * Overtime: company pays
time and a half; Saturday/Sunday rates: double the hourly rate. * Agency is
responsible for work permits

2.5 PexkoMeHanMM 110 OLIEHMBAHUIO PE3YJbTATOB Keilc-3a1a4u
MaxkcuMajabLHoOe

Kpurepun
KOJIMYeCTBO 0AJ1JI0B purep

Keiic pemieH mnpaBwibHO, JaHO Pa3BEPHYTOE
MOSICHEHHE U OOOCHOBaHHUE CIEIAHHOTO 3aKJIIOYCHHUS.
OOyuaronuiicss JI€MOHCTPUPYET METOAOJIOTUYECKHE |
TEOpPETUYECKHE 3HaHUS, CBOOOJHO BJAACeT HAYYHOMH
tepMuHonorueit. [Ipu pa3dope npenokKeHHON cUTyanun
OtnuyHO IIPOSABIISAET TBOPUYECKHE CIOCOOHOCTH, 3HaHHE
JOTIOJIHUTEIBbHOM JTUTEPATYPBL. JIEMOHCTPUPYET XOpOLIne
aAHATTMTUYCCKHE CIOCOOHOCTH, crocoOeH npu
000CHOBAaHMM CBOEr0 MHEHHsSI CBOOOJHO TIPOBOJUTH
AQHAJIOTUM MEXIy TEMaMHM HW3y4aeMOW [HUCUMIUIMHBI U
CMEXHBIX JUCLUILINH.

Keiic pemeH mnpaBuiIbHO, [JAaHO NOSICHEHHE U
000CHOBaHME CHENIAaHHOTO 3akiaroueHus. OOydaromuiics
JEMOHCTPUPYET METOJOJIOTMYECKUE U TEOPETUYECKUE
Xopomio 3HaHUS, CBOOOJHO BIAJEET HAYYHOH TEPMHUHOJIOTHEH.
JIeMOHCTpHUpYET XOpOIINe aHATUTHYECKHE CIIOCOOHOCTH,
OJTHAKO  JOIyCKacT HEKOTOpbIE HETOYHOCTH IIpU
ONEPUPOBAHUM HAYYHOU TEPMHUHOJIOTHUEH.




Keiic pemen  mnpaBuibHO, TOSCHEHHE U
000CHOBaHHUE CIIETAHHOTO 3aKJIIOYCHHUSI OBLIO JaHO TPHU
aKTUBHOH IIOMOIL MperoaBaTes. Nwmeet
Y IOBIETBOPUTENBHO OTpaHWYCHHBIC TEOPETUYECKHE 3HAHUSA, JIOMyCKaeT
CYIIIECTBEHHBIC OIIMOKU MPU YCTAHOBJICHUH JIOTHYCCKUX
B3aMIMOCBSI3€H, TOMYCKAeT OMIMOKH MPHU HCIIOIb30BAHUH
Hay4HOU TEPMHUHOJIOTUH.

Keiic He pemeH uauM pemieH HenpaBUIIbHO,
00CyXJIeHHEe U TIOMOIIb NpEenojaBaTessl HE MPHUBEITH K
IIPAaBUIILHOMY 3aKJIIOYEHUIO. OOHapyxuBaeT
HeynosnersopurenbHo

HECIIOCOOHOCTh K NOCTPOEHHUIO  CaMOCTOSTEIIBHBIX
3akmoueHuid. Mimeer cinalble TeopeTuyeckre 3HaHMS, HE

HCIOJIb3YET HAYYHYIO TEPMHUHOJIOTHIO.

* IIpeacraBneno B Tabmnuie 2.1.

TUIOBBIE KEMC-3AJAYA JIJISI TIPOBEPKH YPOBHSI
COOPMUPOBAHHOCTHU KOMIIETEHIIUHN

Keiic-3a0aua 1 k meme «Tema 1.1. Kauecmeo moeapog u yciye,

Onucanue 3aganus Students discuss how they use the telephone in
English. The focus of this section is on making contact and getting through.

KontpoabHslii Bonpoc Role-play the phone calls.

Keiic 1 You want to attend the computer training course

which you saw n the advertisement below.
Call and ask for Alex Frantzen.

You work for Career Ladder pic. You receive a
call for your colleague, Alex Frantzen. Alex is not
available at the moment. Take the caller's details

and say Alex will call them back

Keiic-3a0aua 1 k meme «Tema 1.3./Iuoepcmeo, Tema 1.4. Konxkypenuyuny.
Onucanue 3aganus You have to negotiate

KonTpoasHnslii Bonmpoc Role-play the negotiation.

Keiic 1

Student A

You are Martin. You want to:

1 sell Chen some deluxe four-seater models of your cars.

Price: €20,000; discount of 5% for first order



2 offer only two colours for your two-seater cars: white and black.

Extra colours will raise the price by 5%.

3 send a Pulse mechanic to China every six months to service the cars.

You can train local mechanics at a cost of€200 per hour.

Student B

You are Chen. You want:

1 to buy an additional five deluxe four-seater cars. Negotiate on the price. Try to get
a 10% discount on the order;

2 four colours for the two-seater cars: black, white, red and blue;

3 after-sales service: visits every three months from a Pulse mechanic; a training
course for a local car-repair firm.

Keiic-3aoaua 1 k meme «Tema 2. Tema 2.1 Ilpasuna oouwenus 6 0e108vix Kpy2ax
Onucanne 3axanusa You are the interviewer for the Sales Manager job. Ask
the interviewee questions.
Kounrtpoasnslii Bonmpoc Role-play this situation
Keiic 1
Student A
You are the interviewer for the Sales Manager job. Ask the interviewee questions
based on these prompts:
* What I do?
* Where I live?
What I currently I work on?
* Describe I typical day
* Second interview I next week [ what I do I next
Tuesday afternoon?
Ask three of your own questions
Student B
You are an interviewee for the Sales Manager job on
page 18. Answer the interviewer's questions based on
these prompts:
* Sales Manager I small mobile-phone company
» At moment I live I Paris
Currently I design sales manual I new staff
* Arrive office eight I usually check e-mails first I
brief sales staff I deal with difficult customers
* Next Tuesday afternoon I work I but take time off



Keiic-3a0aua 1 k meme «Tema 2.2. Mescoynapoonvie pvinku

Onucanue 3axanus Jeanne de Brion is a jewellery company in Boston. USA. A
year ago. it launched a line of jewellery with the brand name -Cecile-. This is the
name of the French designer who created the collection. Unfortunately. the Cecile
line has not achieved its sales targets. Three directors of the company meet to discuss
how to improve sales.

KontpoabHslii Bonmpoc Role-play this situation.

Keiic 1

Student A In your opinion, the Cecile products have sales potential, but the
marketing strategy is wrong. You want: * a new brand name 'Cecile' does not suit
this beautiful jewellery for sophisticated women. ¢ a new logo. The present logo
(three wavy lines) is boring. * a much wider range of products and designs -at
presentthere are only five in the collection. ¢ a better slogan. 'Only for you' has not
been successful. « more colours.

Student B In your opinion, the product is the problem. The jewellery is fairly
fashionable, but not a lot different from competing products. You want to: o take the
Cecile range out of the market and stop selling it. o develop new jewellery which
fills a gap in the market and which has an obvious USP (unique selling point). o
invest more money in research for new jewellery products. o carefully study rival
products to And out why they are so successful. o market more unusual designs from
young Asian and Indian designers.

Student C In your opinion, the Cecile line has a lot of sales potential. You think the
products and brand name are excellent. However, you believe the products are not
promoted in the right way and not sold in places which reflect the high status of the
jewellery. You want: o to pay a famous film star to endorse the jewellery and wear
it as often as possible. o to spend a lot of money on a creative television commercial
to advertise the jewellery. o to sell the jewellery only in a limited number of
high-class jewellery and department stores and at airports. o to have a new slogan
which reflects the upmarket status of the jewellery. o a top designer to create a new
range of jewellery which can be sold under the Cecile brand. You think the present
range 1s too limited.

Keiic-3a0aua 1 k meme «Tema 2.4. Ilena ycnexa. Tema 3.1. Paboma u
MOmueayusny.

Onucanne 3aganus You are attending the conference, you have to decide together
on the following task in your card

KonTtpoasnsblii Bonpoc Role-play this situation.

Keiic 1



Students A and B Student A: You are attending the conference with your boss
(Student B). Student B: You are attending the conference with a junior colleague
(Student A). 1 Decide together on the following: * company name ¢ activity / area of
business ¢ department you work for ¢ recent activities

Student C You are a colleague of Students A and B from a subsidiary. You met
Student A at the same conference last year. 1 Decide on the following: * company
name * activity / area of business ¢ department you work for ¢ recent activities

Keiic-3a0aua 1 k meme « Tema 3.2. Pucku, Tema 3.3 Cmunu meneorycmenma.
Onucanme 3aganmuss  Try and use some signalling language in starting and
structuring presentations

KonTpoasnsblii Bonpoc Prepare and deliver a three-minute presentation on
your chosen topic

Keiic 1

1 Your company is launching a new product. (Audience: a group of potential
customers)

2 You are presenting your place of work or study. (Audience: a group of
potential customers or students)

Keiic-3a0aua 1 k meme «Tema 3.4.bnazococmosanuey.

Onucanue 3aganusa A department store will be hiring a number of temporary
workers from Omnia Employment Agency. The Human Resources Manager calls
the agency to discuss some of the terms and conditions of the contract. Read your
role cards. then role-play the call.

KonTpoasnsblii Bonipoc Role-play this telephone situation in pairs.

Keiic 1

Human Resources Manager You are the Human Resources Manager for the
Dolphin Department Store. Before you start using the Omnia Employment Agency,
you need the following information. Call the agency, identify yourself, state the
purpose of the call and get the necessary information. Ask about:

« introductory fees (If so, how much?)

* the hourly wage for temporary workers

* minimum period to hire a temporary worker (If so, what is it?)

* how much to pay if a temporary worker does overtime or weekend work ¢
work permits (Who arranges them?)

» travel expenses of temporary workers (Who pays them?)

 when to pay for temporary workers.

Employment agency consultant. You will receive a call from the Human
Resources Manager of Dolphin Department Store. The manager will ask you some
questions. Here are the details:



* An introductory fee is charged: 25% of worker'S first pay cheque.

* The hourly wage for temporary workers is €12.

* There 1s a minimum charge of four hours per day for all temporary workers.
* Overtime: company pays time and a half; Saturday/Sunday rates: double the

hourly rate.

» Agency is responsible for work permits.
» Travel expenses of workers paid for by the client.
* The agency bills clients each week for the total hours worked by temporary

staff.

2.6. PexomeHaanuu 1Mo OLEHUBAHUIO BOIMPOCOB /ISl KOJJIOKBHYMA,
codeceT0BAHUSA MO TUCHUILIHHE (MOAY/10) « NHOCTPAHHBIN SA3BIK.

MakcumajibHoe
. Kpurepun
KOJIM4YeCTBO 0A/1JI0B

BricTaBnsercs ~ oOywaromemycs, €ClId  OH

OTpeJesieT paccMaTpuBaeMble TOHATHS pas3feina WiIu
Otymmyno

TEMbI JUCHUIUIAHBI (MOIYJSl) Y€TKO U TOJIHO, MPUBOJIS
COOTBETCTBYIOIINE TPUMEPBHI.

BrictaBnsiercss  oOydaromemycs, eI OH
JIOTTYCKAeT OTJCIbHBIC

MOTPEIIHOCTY B OTBETe, HO B  IICJIOM

Xopouo

JEMOHCTPHUPYET 3HAHHE U

BJIaJICHUE coZiepKaHUEM pasnena (Temsr)
JTUCITUATITAHBI (MOTYJIs)

BricTaBmsiercs  oOydaromeMycsi,  €Clid  OH

Y 10BIIETBOPUTETBHO oOHapyXHBaeT MpoOesbl B 3HAHMSIX MaTepuana paszena

WJTU TEMBI TUCIUTUTAHBI (MOIYJIs1)

BricTaBnsiercs  oOydaromemycsi,  ecid  OH
OOHapyKMBAaeT CYIIECTBEHHBIE TPOOETbl B 3HAHMSX
OCHOBHBIX TMOJOXEHUH pa3iesia Ui TeMbl JUCIUILTAHBI

HeynoBneTBopuTenbHO

(Momynst), HEYMEHHE C TOMOIIBI0 TIPEToaBaTess
MOJTYYUTh MPaBUIILHOE perieHue KOHKPETHOM
MPaKTUYECKOM 3a1auun

* IIpencraBneHo B Tabmure 2.1.

THUITIOBBIE BOITPOCHI VI KOJVIOKBUYMA, COBECE/IOBAHUA
JJIA ITPOBEPKHU YPOBHA COOPMUPOBAHHOCTHU KOMIIETEHIIUA

Pa3znen 1.




Tema 1.1. KayecTBO TOBapoOB H yCJIyr
1. Which of this idea do you agree with: You get what you pay for? Quality not
quantity.
2. Give an example of high quality product or service?
3. How can manufactures garanture product quality?
4. Which companies make the best domestic appliancies?

Tema 1.2. «ITHYEeCKHE HOPMBI U OU3HECH.
1. Discuss unethical activities. In your opinion, which are the worst? Are any
common in your country?
2. Are some jobs/professions more ethical than others?
3. What is the purpose of a business. in your opinion? Is it just to make money?
4. What do you understand by the term 'an ethical business'?
5. look at the situations Which do you think are the most serious?

A new contact suggests that a payment into his private bank account will enable a
company to win a valuable supply contract.

An employee informs some friends about a company takeover before itis generally
known so they can buy shares and make a profit.

A company is making copies of luxury branded products and selling them in street
markets

Tema 1.3 JIugepcTBO

1.Would you like to be a leader? Why? Why not?

2. What conditions are important for people starting new businesses?

3. Discuss the questions. 1 Which modern or historical leaders do you most admire?
Which do you admire the least? Why?

4. Which modern or historical leaders do you most admire? Which do you admire
the least? Why?

5. Do you think great leaders are born or made?

6. Do you think first-born children make the best lead What is the difference between
a manager and a leader?

Tema 1.4 KonkypeHuust

1. Are you competitive?

2. Are you fairly competitive or not at all competitive?

3. If a colteague did something very successful, would you feel pleased for them?
4. Have you ever felt you were logging a dead horse at work?

5. Name some major players in the following industries: automotive, telecoms,
computing, electronics, an industry you know well.

PA3JIEJI 2.



Tema 2.1 IIpaBusia o0uIeHUS B 1eJIOBbIX Kpyrax

1. Think of a good communicator you know. Explain why he/she  is good at
communicating.

2. What makes a good communicator?

3. What other factors are important for communication?

4. Think of a poor or bad communicator you know. How could they improve
their skills? What advice would you give them?

5. Whatirritates you most about these forms of communication?

Tema 2.2. MesknyHapOAHbIe PHIHKH

1 1. Do you agree with o the statements- 'International markets for labour, capital,
goods and services provide opportunities for people to work/study abroad and
improve their lives.'

2. How has the development of international markets affected you as a consumer?

3. How has the development of international markets affected your
company/institution?

5. How has the development of international markets affected your country?

6. How do you think international markets will develop in the future?What brands
do you know that are marketed internationally?

7. What sort of advertising  campaigns does the brand use? (Are they
standardised or adapted to local markets?)

8. Give an example of an expanding market in your country.

Tema 2.3 /le1oBoe 0011I€eHUE

1. What are the most important relationships for you a) at your place of work/
study, b) outside your place of work/ study? Why?

2. Give an example of a company you know which is good at building relationships
with its customers. How do they do this?

3. Where can you meet people to build good business relations?

4. What examples are given of things you can achieve if you have good guanxi?

5. What advice would you give to someone trying to develop business relationships
in China?

Tema 2.4. Ilena ycnexa.

1. What makes people successful? Add four more words to the list in the box on
the left. Then choose the five most important

2. What nationalities are better at building relationships than others at work?

3. What makes employees successful and happy?

4. What makes people successful? Add four more words to the list in the box on
the left. Then choose the five most important

5. What sort of risks do businesses face in HRM?



6. What sort of things do companies need to insure against in HRM?

PA3JIEJI 3.

Tema 3.1. PadoTa nu MoTHBanus

1.  Which of the factors would motivate you to work harder?

2. For what reasons might you change jobs? How often do you expect to do so
in your lifetime? Is changing jobs often a sign of success in your culture?

3. 3. Would you prefer a male or female boss? Why?

4. Whatdo you find satisfying and frustrating about your work or studies?

Tema 3.2. Puckn

1.  Areyou arisk-taker? What risks have you taken?

2. What sort of risk does businesses face (for example: financial risks,
environmental risks)? Can you give some examples?

3. What things do you and your family insure against?

4. What sort of things do big international companies need to insure against?

Tema 3.3.CTHIM MeHEI)KMEHTA

1. What is the role of a manager?
2. How important are these factors in judging the success of a manager?
3. Which management style(s) would you like to experience I have you
experienced?
4. How would you describe your own management style? If you are not a

manager, what do you think your management style would be?
5. Which management style do you think gets the best out of people?

Pa3znen 4

Tema 4.1. MacTepcTBO MyOJUYHBIX BHICTYIJICHU

. What are the key elements of successful public speaking?

. How to effectively structure your speech for your audience?

. How to deal with anxiety before a speech?

. What techniques help to keep the audience's attention?

. How to use body language to strengthen the message?

. What is the role of visuals in public speaking?

. How to adapt a presentation to different audiences?

. What methods do speakers themselves use to prepare for a speech?
. How to manage time during a presentation?

10. Why is post-speech feedback important?

Tema 4.2.baarococrosinue

O 00 1N AW

1. Think of at least two advantages and two disadvantages of working in teams



2. Do you think your group would make a good team, based on the results of the
quiz? Why? I Why not?

3. Does a team always need a leader, and if so, should a team change its leader
regularly?

4. Does tension between team members make a team more effective?

Tema 4.3

1. What are the main elements that should be present in a business letter?

2. What is the role of the letter subject in business correspondence?

3. What features should be taken into account when writing letters to foreign
partners?

4. How to correctly formulate requests in business correspondence?

5. What tone and style is recommended to use in business correspondence?

6. How to correctly structure information in a letter?

7. What are the most common mistakes in business correspondence?

8. What are the features of correspondence in various business sectors?

9. How to correctly use e-mail for business correspondence?

10. How to effectively respond to negative responses in business correspondence?

2.7. PekoMeHAalIMU 110 OLICHUBAHUIO IMCKYCCHOHHBIX T€M JIJISl KPYIJI0ro
CTOJIa (JUCKYCCHH, JTUCIYTHI, 1e0aThI).

MakcuMajinLHoe
Kpurepuu

KOJMYeCTBO 0AJJI0OB¥

- TIOJIHOE PACKPBITHE TEMBI;

- yKa3aHHM€ TOYHBIX Ha3BaHUN 00CYKIaeMbIX
SIBIICHUH, 3HAHUE COBPEMEHHOT'O COCTOSTHUS TIPOOIIEMBIL;

- mnpaBuibHas (QOpPMYIHpPOBKA TMOHATUH U
KaTeropHuii;

OtnanO - CaMOCTOATENBHOCTh OTBETA, YMEHUE BBOIUTH U
WCIIONB30BaTh  KJIacCU(UKAIMM H  KBAIH(PUKALINH,
aHAIM3UPOBAaTh W JIeNaTh COOCTBEHHBIC BBIBOJIBI 10
paccMaTpuBaeMoi Teme;

- HCHOJB30BaHME MAaTEPUATIOB COBPEMEHHOM
OTCUECTBEHHOW M 3apyOC)KHOW JIUTEpaTypbl W HHBIX
MaTepuasioB H Jip.

Xopomio - HEIOCTATOYHO ITOJTHOE PACKPBITHE TEMBI,




- HECYIIECTBEHHbIE OIIMOKH B OMNpPEICICHUN
MOHSTUH, KATETOPUH U T.II., KAPJUHAIIBHO HE MEHSIOIINUX
CYTb U3JI0KEHUS,

- pEOpONYKTUBHOCTb  OTBETA:  OTCYTCTBHUE
CaMOCTOATENIBHOTO aHAJIN3a U OLEHOYHBIX CYXICHUN

- HEJOCTAaTOYHOE HCIOJIb30BAaHUE MaTepUalIoB
COBPEMEHHOM OTEUECTBEHHOH 1 3apyO0eKHOM TUTEpaTyphI
U UHBIX MAaTEepUajoB U JIp.

- OTpaXCHUC JIMIIb O6H_ICFO HaIlpaBJICHUS TEMBI,

- HaJIM4ue JOCTaTOYHOI'O KOJIM4eCTBa

HCCYHICCTBCHHLIX HWJIN OHHOﬁ- ABYX CYIICCTBCHHBIX
Y 10BJIETBOPUTEIILHO . .

OH_II/I6OK B OIPCACIICHUU MMOHATUH U KaTCTOPUHA U T.II.;

- HECNOCOOHOCTh  OCBETUTh  COBPEMEHHOE
COCTOSIHHE TPOOJIEMBI

- COZIep’KaHKE TEMBI HE PACKPBITO;

- OOJIBIIIOE KOJTMYECTBO CYIIECTBEHHBIX OIIMOOK;

HeynosnerBopurenbHo

- OTCYTCTBHE YMEHUH M HaBBIKOB, 0003HAUE€HHBIX
BbIlIE B  KayecTBE  KPUTEPUEB  BBICTABICHUS
MOJIOKUTEIBHBIX OLEHOK JIp.

* IIpeacrasneno B Tabnuie 2.1.

TEMBI JUCKYCCHUM 1151 IPOBEPKH YPOBHS
COOPMUPOBAHHOCTHU KOMIIETEHIIUHN

Paznen 1.
Tema 1.1. Tema 1.1. KauecTBO TOBAapOB M yCJIyT

1. Which of this idea do you agre with: You get what you pay for? Quality not

quantity.

2. Give an example of high-quality product or service?

3. How can manufactures garanture product quality?

+. Which companies make the best domestic appliancies?

Tema 1.2 JIngepcTBO

1.Would you like to be a leader? Why? Why not?

2. What conditions are important for people starting new businesses?

3. Discuss the questions. 1 Which modern or historical leaders do you most admire?
Which do you admire the least? Why?

4. Which modern or historical leaders do you most admire? Which do you admire



the least? Why?

5. Do you think great leaders are born or made?

6. Do you think firsteborn children make the best lead What is the difference between
a manager and a leader?

Tema 1.3. Konkypenuust

1. Are you competitive?

2. Are you fairly competitive or not at all competitive?

3. If a colleague did something very successful, would you feel pleased for them?
4. Have you ever felt you were logging a dead horse at work?

5. Name some major players in the following industries: automotive, telecoms,
computing, electronics, an industry you know well.

PA3JIEJ 2.

Tema 2.1 IIpaBusia o01eHUs B 1€JI0BbIX Kpyrax

1. Think of a good communicator you know. Explain why he/she  is good at
communicating.

2. What makes a good communicator?

3. What other factors are important for communication?

4. Think of a poor or bad communicator you know. How could they improve
their skills? What advice would you give them?

5. What irritates you most about these forms of communication?

Tema 2.2. MexayHapoaHbIe PbIHKH

1.  Whatbrands do you know that are marketed internationally?



2. What sort of advertising campaigns does the brand use? (Are they
standardised or adapted to local markets?)

3. What are the most famous international brands in your country? What sort
of image do they have a) at home, and b) abroad?
4. What are some of the problems companies may face when they try to

internationalise a brand? (For example, brand names)

5. What are some of the advantages/drawbacks of standardised global a What's
the difference between a retailer and a wholesaler?

6.  Give an example of an expanding market in your country.

Tema 2.3 /lesioBoe 001IEHHE

1. What are the most important relationships for you a) at your place of work/
study, b) outside your place of work/ study? Why?

2. Give an example of a company you know which is good at building relationships
with its customers. How do they do this?

3. Where can you meet people to build good business relations?

4. What examples are given of things you can achieve if you have good guanxi?

5. What advice would you give to someone trying to develop business relationships
in China?

Tema 2.4. Ilena ycnexa.

1. What makes people successful? Add four more words to the list in the box on
the left. Then choose the five most important

2. What nationalities are better at building relationships than others at work?

3. What makes employees successful and happy?

4. What makes people successful? Add four more words to the list in the box on
the left. Then choose the five most important

5. What sort of risks do businesses face in HRM?

6. What sort of things do companies need to insure against in HRM?

PA3JIEJI 3.

Tema 3.1. PadoTa u MoTHUBaNUsI

1.  Which of the factors would motivate you to work harder?

2. For what reasons might you change jobs? How often do you expect to do so
in your lifetime? Is changing jobs often a sign of success in your culture?

3. 3. Would you prefer a male or female boss? Why?

4. What do you find satisfying and frustrating about your work or studies?

Tema 3.2. Puckn

1.  Areyou arisk-taker? What risks have you taken?



2. What sort of risk does businesses face (for example: financial risks,
environmental risks)? Can you give some examples?

3. What things do you and your family insure against?

4.  Whatsort of things do big international companies need to insure against?

Tema 3.3. CTUIM MEHEIKMEHTA

1. What is the role of a manager?
2. How important are these factors in judging the success of a manager?
3. Which management style(s) would you like to experience I have you
experienced?
4.  How would you describe your own management style? If you are not a

manager, what do you think your management style would be?
5. Which management style do you think gets the best out of people?

Tema4.1MacTepcTBO MyOJIMYHBIX BBICTYIVICHHI

1. What is the main element of successful public speaking?

2. What techniques can be used to manage anxiety before a speech?

3. How to structure a speech so that it is understandable and memorable?

4. Why is it important to interact with the audience during a speech?

5. What techniques help to keep the audience's attention?

6. How to use visual aids to enhance the effect of a speech?

7. How can you improve your public speaking skills through practice?

8. What mistakes do novice speakers most often make and how can you avoid them?
9. How important is it to take into account cultural differences when speaking to an
international audience?

Tema 4. 2. baarococrosinne

1. Think of at least two advantages and two disadvantages of working in teams

2. Do you think your group would make a good team, based on the results of the
quiz? Why? I Why not?

3. Does a team always need a leader, and if so, should a team change its leader
regularly?
4, Does tension between team members make a team more effective?

Tema 4.3. [lesioBasi nepenucka.

1. What are the main elements that should be present in a business letter?

2. What is the role of the letter subject in business correspondence?

3. What features should be taken into account when writing letters to foreign
partners?

4. How to correctly formulate requests in business correspondence?

5. What tone and style is recommended to use in business correspondence?

6. How to correctly structure information in a letter?

7. What are the most common mistakes in business correspondence?

8. What are the features of correspondence in various business sectors?



9. How to correctly use e-mail for business correspondence?
10. How to effectively respond to negative responses in business correspondence?

2.8. PexoMeHpganmuu 1o oOueHMBaHHIO 3cce (pedeparoB, HAOKJIAIOB,
€0001IIeHuI).

MakcumMajabHOe
Kpurepuu

KOJINYeCTBO 0aJ1JI0OB

BrictaBnsercs oOyuaromemMycs, eciid OH BbIpa3uil
cBOE MHEHHEe 1o cOopMyIHpOBaHHOK TMpobieme,
apryMEeHTHPOBaJl €ro, TOYHO OIpeAeauB MpoliemMy
colepkaHue U cocrasistomue. [lpuBeneHsl JaHHBIE
OTEYECTBEHHOU u 3apyOeKHOM JIUTEPaTypBL,
CTaTHUCTUYECKUE CBEACHHs, HHPOpMAIMS HOPMATHBHO
OtanyHO mpaBoBOro xapaktepa. OOydarommiics 3HaeT W BIIAJEET
HABBIKOM CaMOCTOSITEIILHOW HCCIEI0BATEIHCKON PaOOThI
0 TeMe HMCCIEIOBaHUs; METOJaMH U TIPUEeMaMHU aHaIIn3a
TEOPETUYECKUX  W/WIM  TPAKTUYECKHMX  aCIEKTOB
n3ydaemMoit oosactu. @aKTUIECKUX OMMOOK, CBI3aHHBIX C
MOHUMaHUEeM TpoOJIeMbl, HeT; rpaduyecku pabora
odopmIieHa TPaBUIILHO.

BricTaBmsiercs  oOywaromemycsi, ecnu  pabora
XapaKkTepu3yeTcs

CMBICTIOBOM  IENBHOCTBIO,  CBSIBHOCTBIO |
MOCTIeIOBATEIbHOCTBIO U3JIOKEHUS; JOMYIIEHO He Ooiee
1 ommOku mpu OOBSACHEHHM CMBICIIA WU COJEPKaHHS
X npobnemsl. Jlisi aprymMeHTanuu MpPUBOAATCS JIaHHBIE

Opotio OTEUECTBEHHBIX " 3apyOeKHBIX aBTOPOB.
[TpoeMOHCTPHUPOBAHBI HCCIIEIOBATEIILCKUE YMEHUS W

HaBBbIKH.

@DakTHYECKUX OMMOOK, CBSI3aHHBIX C TOHUMAaHNUEM
npobnembl, HeT. JlOomyIieHbl OTIEeNbHbIE OIIMOKH B
oopmIieHUH PabOTHI.

BricTaBnsercs oOydaromemycs, €ciii B paboTe
CTY/ICHT MTPOBOJIUT JOCTATOYHO CAMOCTOSITEIILHBIN aHAIIN3
V IOBIETBOPHUTEIHHO OCHOBHBIX JTallOB M  CMBICIOBBIX  COCTaBJISFOIINX
poOIeMbl; TOHUMAeT 0a30BbIe OCHOBBI U TEOPETUYECKOE
o0ocHOBaHKE BBIOpaHHOW TeMbl. [IpuBIeUeHbl OCHOBHBIE

UCTOYHUKU TI0 paccMaTpuBaeMoil teMe. [lomymieHo He




6osee 2 omMOOK B coiepKaHUH MPOOIEMBL, 0(OPMICHHH
paboTHI.

BricraBnsiercs  oOyuwarormemycs, eciu paboTa
MPEACTABISIET COOOM TepecKa3aHHBIM WM TOJHOCTHIO
3aMMCTBOBAHHBIN MCXOIHBIA TEKCT 0e3 Kakux Obl TO HH
HeynosnerBopuTtenbHO | 010 KOMMeHTapueB, aHanu3a. He packpbita CTpykTypa U
TEOpeTHYEeCKast COCTABIIIONast TeMbI. JIOMyIIEeHO TPH HITH
Oomee Tpex OWMMOOK B COAEPKAHUH PACKPhIBAEMOM
npo6eMbl, B 0pOpMIICHHH PaOOTHI.

TEMBI DCCE (PE®EPATOB, IOKJIAJIOB, COOBLIIEHU) JISI
MPOBEPKH YPOBHS COOPMHUPOBAHHOCTHU KOMITETEHIIAN

1. Which of this idea do you agre with: You get what you pay for? Quality not
quantity.

2. Give an example of high quality product or service?

3 How can manufactures garanture product quality?

4 Which companies make the best domestic appliancies?

5. My strengths and weaknesses.

6. HRM — main tasks and challenges personal relationships in business

7. Describe types of companies in DPR.

8. What skills are important if you want to get a well paid job?

9. What can damage your online reputation? Do you

care about it?

10. The most effective type of communication with a client. Attending a conference.
11. Would you like to start your own business? Why? I Why not?

12.Many economies contain a mix of public- and private-sector businesses.

Think of companies you know in the areas below. Which are public-sector
companies, and which are private-sector ones?

13. What are your favourite brands? Why do people buy brands?

14. What are the main responsibilities of a manager?

15. Which of the situation would you find the most difficult to deal with?(losing a
lot of money? move house...)

16. Some people try not to pay the correct amount of tax. Is this a serious crime?
17. What are the biggest transport problems in your country?

Why did it impress you?

18. Describe the opportunities your favourite season creates for travel?195.
Newspapers are one example of an advertising medium. Can you think of others?
20. Are you a risk-taker? What risks have you taken?

21. Does tension between team members make a team more effective?

22. Where can you meet people to build good business relations?
23. What makes a good communicator?
24 . Are you competitive?



2.9. PexoMeH1a1IMH 110 OLIEHUBAHUIO HHBIX ()OPM TEKYIIEr0 KOHTPOJIs (B
3aBHCUMOCTH OT ClieU(PUKH TUCUUILIMHBI (MOLYJIfA)).

MakcumMajinLHoe
KOJU4YeCTBO 0ALJI0B*

Kpurepuu

OTINYHO

BricraBnsercs  oOyuwaromemycs, €cld  OTBET
MOKa3bIBAET ITYOOKOE M CHCTEMaTHYeCKOe 3HAHHE BCEro
IIPOrPaMMHOI0 MaTepuaja U CTPYKTYpbl KOHKPETHOI'O
BOIIPOCA, a TaK)KE€ OCHOBHOI'O COJACpXKaHUSA U HOBALUU
JEKUMOHHOTO Kypca IO CpaBHEHUIO C Yy4eOHOil
JIUTEPATYPOil. OO6yuarommiics JIEMOHCTPUPYET
OTYETJINBOE U CBOOOAHOE BJAJECHHE KOHLENTYaJIbHO-
MOHATUMHBIM  amIapaToM, HAy4YHbIM  SI3bIKOM U
TEPMUHOJIOTHEH COOTBETCTBYIOIIEH HaydyHOW OOJIACTH.
3HaHME OCHOBHOW JIUTEPAaTyppl M 3HAKOMCTBO C
IOTIOJIHUTEIBHO PEKOMEHIOBAHHOM JIUTEPATypPOU.
Jloruuecku KOPPEKTHOE M YOECTUTEIBHOE W3JIOKEHHE
OTBETa

Xopouo

BeicraBisiercss oOyuwaromemycs, €ciid €ro OTBET
JEMOHCTPHUPYET 3HAHUE Y3JIOBBIX MPOOJIEM ITPOrpaMMbl U
OCHOBHOT'O COJEpKaHUs JICKIMOHHOIO Kypca, yMEHHE
II0JI30BaThCs KOHLIENTYaIbHO IOHATUWHBIM allllapaToM B
npoliecce aHaJIn3a OCHOBHBIX MPOOJIEM B paMKax JaHHOM
TEMBl; 3HaHHE BaXHEUIMX pabOT M3  CIHUCKA
PEKOMEHIOBaHHOM JUTEpaTypsl. B 1memnoM mnoruuyecku
KOPPEKTHOE, HO HE BCET1a TOYHOE U ApIyMEHTUPOBAHHOE
U3JI0’KEHUE OTBETA

yIlOBJ'IeTBOpI/ITeJ'IBHO

BrictaBnsiercss oOyuaronieMmycs, €clid €ro OTBET
JIEMOHCTpUpPYET  (pparMeHTapHbIE, MTOBEPXHOCTHBIE
3HaHUS BaXXHEHIIUX pa3/ie]IOB NPOrPaMMBI U COIEpKAHUS
JIEKIIMOHHOIO Kypca; 3aTpPyAHEHUs C HCIOJIb30BaHUEM
Hay4YHO-NIOHSATUMHOIO  ammapara W  TEPMHUHOJIOTUU
JUCLUIUIAHBI; HEMOJIHOE 3HAKOMCTBO c
PEKOMEHI0BAaHHOU JIUTEPATypOH; YaCTUYHBIE
3aTPyAHEHUS C  BBIIOJIHEHUEM  IPEAYCMOTPEHHBIX
MIPOrPaMMOit 3aJlaHUK; CTPEMJIEHUE  JIOTUYECKHU
OIPEJIETICHHO U IOCIEA0BATEIBHO U3JI0KUTh OTBET

HeynoBneTBopuTensHO

BricraBnsiercss oOyuatomemMycs, €Cld €ro OTBET
JIEeMOHCTPHPYET  HE3HaHHe, 1100 OTPBIBOYHOE
IpeJCTaBICHUE O JaHHOH IpobjeMe B paMKax yueOHO-
IPOrpaMMHOTO MaTepHuaiia; HEYMEHHE HCIOJIb30BaTh




MIOHSATUMHBIN anmnapar; OTCYTCTBUE JIOTUYECKON CBSA3U B
OTBETE

* IIpeacrasneno B Tabnuie 2.1.

3AJIAHUA, 3BATAYHN U IP.®@OPMbI KOHTPOJISA AJISA ITPOBEPKU
YPOBHSA COPOPMUPOBAHHOCTU KOMIIETEHIIN
KonTtpoabnas padora Ne 1
1. Complete this extract from a presentation to a group of people wanting to start their
own business (1-5) with words from the box. There is one word you don’t need.

| arrange / collect / do / estimate / invest / prepare

OK, so you’ve got an exciting new product idea and you want to develop and sell it. The first
thing you have to do is 1a plan. You need to see if there is a demand for your
product, so you should 2 some research to find out how many people might buy it
and who these people are. You also need to 3 information about similar products
already on the market and what price they sell at. Next, you have to 4the costs of
developing, manufacturing and selling your product. And of course, you mustn’t forget to add in
the costs of running your business — office rent, salaries and so on. With this information, you
can calculate how much profit you could make. Then if you need help with financing, you can
take your plan to a bank. Or you could try to find an equity partner — someone who wants to

51in your idea ...

2. Complete this text (1-5) with the correct prepositions.

I find it very hard working with Andy. He just doesn’t communicate 1 people.

He does his own job well enough, but he never talks 2what he’s doing or what he’s
done. It makes it very difficult to deal 3 problems. Sometimes I try to discuss
problems with him, but he doesn’t respond 4my concerns. He leaves everything to
me. For example, yesterday, a customer file was missing. I asked him if he’d seen it and he said
‘no’. But then I found it on his desk. And he never apologised 5me!

3. Write the questions that lead to each answer below (1-5). Use the question words given.
For example:

When did you leave?
We left at 10 p.m.
1 Which ?
I prefer the first option.

Who ?

Jane Moorcroft is the CEO of Binhams plc.
3 Where ?
We held the meeting in London last year.
4 Why ?
I’ve decided to resign because of stress.
5 How much ?

The new model costs $144.
4. Complete the sentences (1-5) with the words and phrases from the box.
| am planning / flying / going to / hope to / meeting / starts / will have

For example:
As you can see from my schedule, I’'m going to be out of the office next week.

1 On Saturday, I’'m to Dubai for the opening of our new offices there.
2 The opening ceremony at 3 p.m. on Monday.
3 On Tuesday evening, | dinner with the local staff.

41 meet some of our more important contacts in the city.



51 to stay for five or six days.

5. Write the opposite of each of the words in brackets to complete these sentences (1-5).
1 My manager doesn’t like waiting for things to happen. He’s very [patient]

2 You don’t have to wear a suit to the meeting. It’s quite [formal] .

3 I had some great ideas for the new marketing campaign, but the rest of the team were very
[enthusiastic] .

4 T try to relax before I start a presentation. It’s difficult to speak clearly when you are [calm]

5 My colleague isn’t very good at handling conflict in negotiations — that’s one of his
[strengths]

Answer Key

1. 1 prepare / 2 do / 3 collect / 4 estimate / 5 invest /

2. 1 with/2 about/3 with/4to/5 to

3. 1) Which option do you prefer?

2) Who is Jane Moorcroft? / Who is the CEO of Binhams plc?

3) Where did you hold the meeting last year?

4) Why did you decide to resign?

5) How much does the new model cost?

4. 1 flying / 2 starts / 3 will have / 4 hope to / 5 am planning /

5. 1 impatient / 2 informal / 3 unenthusiastic / 4 nervous / 5 weaknesses /
KonTtpoabsHnas padora Ne2

Vocabulary

1. Complete the text below (11-15) with the correct word from the box. There is one
word you don’t need.

| advertising / launch / market / redundant / share / subsidiary |

Carston has announced that it will close its UK 1, which employs about 70
staff. Most of the staff will be made..................... 2. The company spent £5 million on

3 last year to promote its latest product. But the product 4was a failure.
Competition from other UKcompanies, such as Fyfield and Brix, has been strong, and Carston
has seen its market s decline sharply over the last three years.

2. Complete the text below (16-20) with the best verb from the box. There are more
verbs than you need.

| do / get / make / market / set up / take / work |

Erika always wanted to work for herself. After getting a good qualification in art and

design, she decided to 6 her own business making jewellery. Two years later, she is
finding it hard to 7a living from her business. In fact, she has to 8
parttime in a shop to earn extra money. Erika makes innovative jewellery that is both high
quality

and stylish, but she doesn’t have a strong customer base and often finds it difficult to

9 her work. She needs to 10 some market research and then to develop an
effective marketing strategy.

Language

3. Choose the correct answer (a, b or ¢) to complete the article (31-40).

Michel Soussaline 111n a Paris hospital as a cancer specialist. But at present, he

is only working part-time. In his free time, he 12 his wife to develop a biotech
company

called Imstar. Mr Soussaline describes the difficulties of setting up a new company in
France: ‘We 13 the necessary investment, but it was impossible. There is much less
help for developing companies than in the US.” Mr Soussaline believes that Imstar
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then, it

bigger company by now if it was based in California.
Mr de Bézieux, who heads a lobby group for small businesses in France, says:
‘Between 1965 and 1980, the French economy 15twice as fast as the US. Since

16 the opposite. One of the main explanations is that our small businesses 17.
But now there is a new approach to small business in France. In the past year, the
government 18 a series of initiatives to support innovative start-ups. In future, fast
growing companies 19 extra benefits and

20 lower rates of tax.

11 a) works b) worked c) working
12 a) helped b) was helping c) is helping

13 a) look for b) looked for ¢) will look for

14 a) was b) would be c) have been
15 a) grows b) is growing c¢) was growing
16 a) was b) will be ¢) has been

17 a) is not growing b) was not growing c¢) are not growing

18 a) launches b) has launched c) will launch
19 a) will receive b) have received c) receive
20 a) will be paid b) will pay c) are paying

4. In each line of the e-mail below (21-25), there is one mistake. Cross out the word
which is wrong and write the correct word on the right. The first one is given as an

example
Subject: Meeting next Thursday
Dear Becky
Do you please help me? Can
I’m trying to find on how many people are coming to the meeting next 21
Thursday. Maria said me it would be ten, but Alex thinks it could be 20. »If
more
than 15 people come, we would need to book a bigger room. 23 But the large
meeting room has already been booked during the whole day 24
I'look forward to hear from you
Many thanks,
Sam
Skills development
5. Choose the best phrase (a—h) to complete each gap in the conversation (26-33).
a) I think
b) [ agree
c¢) Perhaps we should

d) ’m not sure I agree

e) how about

f) The next item on the agenda is
g) Yes, that’s right

h) What do you mean

Chair OK, let’s move on. 26 publicity for our sales conference. Barbara, you’ve

prepared something on this.

Barbara

Yes. Well, to start with, I’ve prepared a
leaflet to send out to the agents.

You’ve all received a copy. What do you
think?

Ted

271t looks good — very colourful!




Beth 28 highlight the guest speaker’s
name a bit more. She’s very well known,
and her talk will attract a lot of people.

29 by highlight the name more? I’ve put

Barbara her name in large letters.
Beth Yes — but 30 putting it right at the
top?
31. The title of the conference is more
Ted . .
important, isn’t it?
Dora 32— the title of the conference must be at the top. But

33 with Beth.The name should stand out more.

Reading

6. Read the article and complete each gap (34-38) with one of these words (a—e).

a) messages

b) newspaper

) warning

d) information

e) industries

Message on sensitive e-mails is not getting through

When new employees start at Goldman Sachs, one of the first things they are told is that they
should not put anything in an e-mail that they wouldn’t want to read in the 34. Don’t
complain about colleagues. Don’t discuss sensitive deals. Don’t say bad things about the
competition. If you want to do those things, they are told, use the phone or talk to someone in
person.

The same 35 has been repeated across the corporate world for years, but the
message never seems to get through. Sensitive e-mails and instant messages continue to turn up
in public.

It seems that no matter how often they are told, employees continue to see workplace emails as
casual, private exchanges that no one else will read. The ePolicy Institute, which

conducts research and advises companies, recently carried out a survey of 416 companies. The
survey showed that only 42 per cent of companies conduct any formal training regarding e-mail
usage. Instead, they rely on written policies that are often not read.

Simply telling workers to be more careful is not enough. Some companies are now using
advanced software that can block potentially embarrassing messages from leaving a corporate
system.

Proofpoint, an electronic security company, offers software that monitors 36
as they arrive and depart to detect potentially dangerous words or phrases. Keith Crosley,
Director of Market Development for Proofpoint, says heavily regulated 37, such as

financial services and health care, are among his company’s best customers. Kawasaki Motors
uses the software to make sure no one leaks its motorcycle designs. The software ensures that
personal data such as credit-card numbers and medical histories are encrypted and monitors the
disclosure of confidential corporate 38.

‘Our systems can be trained,” Mr Crosley says. “You can show it examples — “Here are

my new car designs. Here is my internal phone list” — and not let those messages go out.’

The problem is that the software can occasionally block important e-mails that are not
sensitive. ‘Customers are not very tolerant of that problem,” Mr Crosley says.

7. Choose the best answer to each question (39-43).

39 There are several kinds of sensitive information that shouldn’t be included in emails. Which
one doesn’t appear in the article?

a) complaints about people you work with

b) trade secrets



c) employees’ names

d) bank-account details

e) credit-card details

40 If they want to discuss sensitive deals, Goldman Sachs employees are told not to ...
a) use the phone.

b) use e-mail.

c) talk to a person inside the company.

41 According to an ePolicy survey, most companies ...

a) use special software to block sensitive messages.

b) organise training programmes to instruct employees how to use e-mail.

¢) send only written instructions about using e-mail.

42 Proofpoint is ...

a) a kind of software that monitors e-mails.

b) a company that specialises in electronic security.

¢) an institute that advises companies on security.

43 Which word is used in the article to mean the same as ‘sensitive’?

a) casual

b) instant

c) embarrassing

Writing

8. You are going to visit a client company in Toronto next week. Write a reply to the
following e-mail. Write about 50 words.

To:

From: Greg Saunders

Subject: Your visit next week.

Dear ...

I am attaching a programme for your visit next week. Please let me know if there is
anything you would like to add.

If you could also tell me your flight number and arrival time, [ will arrange for our driver
to meet you at Toronto airport and take you to your hotel.

We are all looking forward very much to meeting you next week.

Best regards

Greg

Write an informal report of 120 to 150 words describing the English course you have just

completed. Include this information: number and length of lessons, people in the group,

coursebook topics, exercises and activities. Say what you enjoyed most about the course

and what you found useful.

Answer keys:

Vocabulary (15 marks)

1) 1 subsidiary / 2 redundant / 3 advertising / 4 launch / 5 share

(5 marks)

6 setup / 7 make / 8 work / 9 market / 10 do

) Language 11a/12c/13b/14b/15c/16¢/17c/18b/19a/20
b

(5 marks)
3) 21 on out
22 said told
23 would will
24 during for
25 hear hearing
(5 marks)



4) correct the mistakes

(5 marks)

5) Skills development

26/27a/28¢c/29h/30e/31d/32g/33b

(4 marks)

6-7) Reading 34b/35c¢/36a/37¢/38d/39d/40b/41c/42b/43¢

(5 marks)

8) Writing (11 marks)

Total: 40

Test Model Answer:

A

Dear Greg

Many thanks for sending the programme for my visit. It looks very good and I have
nothing to add.

Thank you for arranging to send your driver to meet me. My flight number is BA549,
which arrives in Toronto at 19.50 on Sunday.

I'look forward to meeting you next week.

Best regards

(51 words, not including opening and closing phrases)

B

Course in Business English at (name of institution)

Dates: from ... to...

The course consisted of three hours of English each week. The lessons were on Monday
and Wednesday and lasted 90 minutes. There were ten people in our group, and we were all the
same level. The lessons were very lively and interesting.

We used an excellent coursebook, which had many interesting topics, for example: jobs,
companies, marketing, management and so on. We read articles about business and we listened
to interviews with real business people. This was very good for learning new vocabulary.
We did a lot of useful exercises which helped us to improve our skills, for example,
giving presentations, meetings, negotiating and socialising. I especially enjoyed the case studies
and role-plays.

This was a very useful and enjoyable course and I can recommend it to other employees.
(129 words, not including introductory information)

BOIPOCHI K 3AYETY / 3AYETY C OLIEHKO# / DK3AMEHY MO
PA3JIEJIAM (TEMAM) IACHOUTIIMHBI (MOIYJIST)

1. 'International markets for labour, capital, goods and services provide
opportunities for people to work/study abroad and improve their lives.'
2.. Career move.

2. Career change.

3. My strengths and weaknesses.

6. HRM — main tasks and challenges personal relationships in business
7. Describe types of companies in DPR.

8. What skills are important if you want to get a well paid job?

9. What can damage your online reputation? Do you

care about it?



10. The most effective type of communication with a client. Attending a
conference.

11. Would you like to start your own business? Why? I Why not?

15.Many economies contain a mix of public- and private-sector businesses.
Think of companies you know in the areas below. Which are public-sector
companies, and which are private-sector ones?

19. What are your favourite brands? Why do people buy brands?

20. What are the main responsibilities of a manager?

21. Which of the situation would you find the most difficult to deal with?(losing a
lot of money? move house...)

22. Some people try not to pay the correct amount of tax. Is this a serious crime?
23. What are the biggest transport problems in your country?

Why did it impress you?

24. Describe the opportunities your favourite season creates for travel?

25. Newspapers are one example of an advertising medium. Can you think of
others?

26. Are you a risk-taker? What risks have you taken?

27. Does tension between team members make a team more effective?

28. Where can you meet people to build good business relations?

29. What makes a good communicator?

30. Are you competitive?

denepajibHOE TOCYIAPCTBEHHOE 0I0IKeTHOE 00pa30BaTe/ibHOE YUpeKAeHUe BbICIIEro
oOpa3oBaHus
«POCCHHUCKAS AKAJTEMUS HAPOJHOT O XO3SIMICTBA
U TOCYJAPCTBEHHOM CJIYKBBI
npu IPE3UJIEHTE POCCHVCKOM ®EJEPAIIAN»
JloHeuKuil HHCTUTYT yHpaBJIeHUs — (PUInal

Hanpasienue noarorosku 38.03.02 MenemxMeHT

Ipopunas "MeHeKMEHT BHEITHEAKOHOMUYECKOM e TEIbHOCTH "
Kadenpa HocTpaHHBIX S3bIKOB

JAucuuminHa (MoayJib)
Kype Cemectp PDopma o0yueHus OYHas

3K3AMEHAIIMOHHBIN BAJIET Nel

TeopeTuvecKkue BONPOCHI.
1. Talk about the topic
2. Give the examples

IIpakTnyeckoe 3aganmne*.Test Nel.

IK3ameHamop:
YTBepxkAeHO Ha 3aceqaHnuu Kaeaphl « » 20__ r. (mpoTOKOa
No OT «___» 20 1)




3as. kagedpoti:

* Ilpakxmuueckoe 3a0anue 6KIIOHUAEMCS NO YCMOMPEHUI0 npenooagameins UCX00s U3
cooepxcanusi y4eOHOU OUCYUNIUHBL U DOPMUPYEMbIX KOMNEMeHYUll, eciu 8eCOMYI0 Uacmb
CcOCMasAm KOMNOHEHMbL KOMNEMEeHYUL «YMemby, «81a0emb ».

Konuuecmso 6onpocos 6 buneme — ne menee 2-x; npaxmuueckoe 3a0anue Moxcem Oblmy
8MOPbIM 80NPOCOM OUEemAa.
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