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PA3JEJ 1. OPTAHU3AIIMOHHO-METOJIUYECKHA

1.1. IEJIM JU CHATIIVMHEI

(hopmupoBaHue y 00yUAIOIINXCS 3HAHUSI COBPEMEHHBIX METOJIOB U IIPHEMOB MPHOOPETEHS, PA3BUTHS U
COBEPIIECHCTBOBAHUS HABBIKOB M TEXHOJOTHI 3(P()EeKTUBHBIX KOMMYHHKAIINH, MEHEPKMEHTa OU3HEC -
KOMMYHUKAIIUN, OPraHU3aIiuy JISITIOBOTO B3aUMOJICHCTBUSA, 3ITUKH U KYJIETYPBI JCIIOBOTO OOIICHHSI, CUCTEMBI

MAapKCTUHI'OBBIX KOMMYHHKaHPII;'I.

1.2. YYEBHBIE 3ATAYN JUCIHHUITJIMHBI

OCBOEHHE OCHOBHBIX MojieNiel M 0a30BO¥ TEPMHHOIOTUH KOMMYHHUKAITUH;

MIPaKTHYECKOe MPIMEHEHHE TEOPETUIECKUX OCHOB B MPHUKIATHBIX 00JACTIX peUeBOH, HEBEpOAILHOM,
KOMIIBIOTEPHOM, MEKKYJTbTYPHON M MEXIIMYHOCTHON KOMMYHUKAITUY;

n3ydeHue 0coOEHHOCTEH MPOIeCCOB KOMMYHHKAIIMH B JCIIOBOU cdepe;

MMOHWMaHUE COBPEMEHHOTO COCTOSHUS M TEHACHINH Pa3BUTHS TEOPUH U MPAKTUKH KOMMYHHKAIIMK KaK dJIEMEHTa
KOMMYHHKATHBHOM KyJIbTYPBI OOIIECTBA B IIEJIOM 1 OM3HECA B YaCTHOCTH.

1.3. MECTO JUCHUILIMHBI B CTPYKTYPE OCHOBHOM OBPA3OBATEJIBHOM
INPOI'PAMMBI

Huxin (pazgen) OITOIT BO:

|51.B.03

1.3.1. Jlucyunauna "dghgpexmusrvle busnec kommyHuxayuu (Ha aneautickom azvike)” onupaemces Ha
caeoyrowue snemenmol OOl BO:

praBJ'ICHI/Ie Pa3BUTUCM OpPraHu3aliii U OpraHU3alluOHHBIM TOBEACHUCM

CrpaTternueckuii KOHCAITUHT

PenyranmoHHBIA MEHEHKMEHT

1.3.2. Jlucyunauna "dgpghexmusrvie busnec kKommyHuxayuu (Ha aHeautickom szvike)”  evicmynaem onopou
OJ151 CIEOVIOWUX DNIeMEHMOB.

IIpenaumioMHas IpaKTHKa

IloaroToBka K cmade u caada TroCyaAapCTBEHHOI'O DK3aMC€Ha

1.4. PE3YJIBTATBI OCBOEHMSA JUCHUIIJIMHbI:

VK-4.4: Jlemoucmpupyem noHumanue coBpemenHo20 COCMOSIHUA U MeHOeHYULl pa3eumust meopuu u
NPAKMUKYU KOMMYHUKAYUU KAK IEMEHMA KOMMYHUKATMUGHOU KYIbMYpbl 00uecmaa 6 yeiom u busHeca 8 4acmuocmu

3HaTh:
YpoBeHb 1 | HHCTPYMEHTHI MAPKETUHTOBBIX KOMMYHHKAITHHA
YpoBens 2 | cTaHOapTHl, STHYECKHE HOPMBI U IPUHLUIIBI PETYIUPYIONINEe HHPOPMATHOHHO-KOMMYHHKAIIMOHHYIO U
PEKJIAMHYIO JCSTEIHHOCTh OPTaHN3aIlnN
Yposenb 3 | MeTOaBI 2ODEKTUBHOTO pacnpeieliCHNs U JelIeTHPOBAHMUS TIOJIHOMOYMH B CTPYKTYpE armapara
YIpaBJICHHS OpraHu3aIieH
VYMeTn:
YpoBens 1 | IpoBOANTH BHYTPEHHHE U BHEIIHHE KOMMYHHKAIIMOHHBIE KaMITaHUH
Yposens 2 | GopMHPOBATE UMUK H ACTOBYIO PEITyTALIMIO OPTaHU3aHN
Yposenn 3 | ymydmars GU3HEC-TIPOIIECCH OPTaHMU3ALNN B 00JIACTH KOMMYHHUKAITMOHHON TIOJTUTHKH
Bnanets:
Yposens 1 | HaBbIKaMu pa3paOOTKH U IPOBEIACHUS KOMMYHUKAIIMOHHBIX KaMITaHUH B OpraHU3aluu
Yposennb 2 |HaBbikaMu GOPMUPOBAHHUS KAHATIOB KOMMYHHUKAIMH C TOTPEOUTEISIMHA TOBAPOB M YCIIYT OPTaHU3AINN
Yposens 3 | HaBbIkaMu GOPMHUPOBAHUS HMUIKA U ACTIOBOW PEMyTallui OpraHU3aluu

1.4. PE3YJIBTATBI OCBOEHMSA JUCHUIIJIMHbI:

VK-4.5: Ilpumensem meopemuueckue 0CHOBbL 8 NPUKIAOHBIX 00AACAX peyegoll, HeeepOaIbHOL,
KOMNBIOMEPHOU, MENCKYIbINYPHOU U MEHCIUUHOCIMHOU KOMMYHUKAYUU

3HaTE:

YpoBeHb 1 | TEOPUIO MEXIIMYHOCTHON U IPYNIIOBOM KOMMYHHMKAIIUU B J€JIOBOM B3aMMOJEHCTBUU
YpoBens 2 | TeopHio KOHPIUKTOB

YpoBeHb 3 | SI3bIKH BU3YaJIbHOIO MOJIEIMPOBAHUS

VYMeTn:




YpoBensb 1 |IaHUPOBaTh, OPraHU30BBIBATH U MIPOBOAUTH BCTPEUYH M 0OCYKJCHUS C 3aMHTEPECOBAaHHBIMH
CTOPOHAMU

YpoBeHnb 2 | MCTIONB30BaTh TEXHUKH dPPEKTUBHBIX KOMMYHUKAIN

ypOBeHL 3 OIMPCACIATH CBA3U U 3aBUCUMOCTHU MCIKAY IJICMCHTAMU I/IH(l)OpMaLII/II/I Ou3HeC-aHaIN3a

Bnanets:

YpoBeHb 1 | HaBbIKaMU AEJIOBBIX KOMMYHUKALIMNA

ypOBeHL 2 | HaBBIKAMH ACJICTUPOBATH NOJIHOMOYHUSA, PACIPCACIIATH ITpaBa, OTBETCTBCHHOCTL U 00s13aHHOCTH MCKOY
HCTIOJTHUTCIIAMHA

ypOBeHl) 3 COBPCMCHHBIMU TCXHOJIOTUAMU 3(1)(1)€KTI/IBHOFO BJIMAHUA HA UHAUBUAYAJIBHOC U I'PYNIIOBOC MOBCACHUC
B OpraHu3annun

B pesynomame oceoenusn oOucyunauusl ""Ipghexmuenvie OuzHec KOMMYHUKAYUU (HA AHZAUTICKOM

3.1|3unarn:

OCHOBHBIC MOICIN U 6a30}3y}o TCPMUHOJIOTMIO KOMMYHUKAIITUN

3.2| YmeTh:

MIPUMEHSTH TEOPETUYECKIE OCHOBBI B IIPUKJIATHBIX 00JACTIX PeUeBOr, HEBepOATBLHON, KOMITBIOTEPHOM,
MEXKYJIbTYPHON ¥ MEXITHYHOCTHOW KOMMYHUKAIIUU

3.3 | Baagern:

HaBbIKaMH ACJICTUPOBATH ITOJTHOMOYHUA, PACTIPEACIIATE ITpaBa, OTBETCTBEHHOCTL U 0053aHHOCTH MEXOYy
HUCIIOJTHUTCIIAMA

1.5. ®OPMbI KOHTPOJISA

Texymuit KOHTPOJIb YCIIEBAEMOCTH MTO3BOJISIET OLICHUTH YPOBEHB CHOPMHUPOBAHHOCTH JIEMECHTOB

KOMITETCHIINY (3HAHWH, YMEHWHA U TIPHOOPETCHHBIX HABBIKOB), KOMITETCHIIUN C TIOCTIEAYIOIUM 00 beTHHEHUEM
OIICHOK U TIPOBOJUTCS B (hOPME: YCTHOTO OIPOCa Ha JICKIIMOHHBIX U CEMUHAPCKUX/TIPAKTUICCKUX 3aHATHIX
(bpoHTANEHBINA, HHIUBUAYATBHBIN, KOMIUIEKCHBIH ), THCBMEHHOM MTPOBEPKH (TECTOBEIC 3a/IaHUs, KOHTPOJIb 3HAHUHN TI0
pasjieny, CUTYallHOHHBIX 3aJJaHUH U T.11.), OIICHKH aKTHBHOCTH paboThl 00yYaroIerocs Ha 3aHSATHH, BKITIOYas 3a]JaHUs
JUTS CAMOCTOSITEIIBHOM pa0OTHI.

Hpomemymounaﬂ ammecmauyusn

PesynmbTathl TEKymiero KOHTPOJII M TMPOMEKYTOYHOH arTecTtanu (OPMUPYIOT PEHTHHTOBYIO OIEHKY paboThI
oOyuatomuxcs. Pacrnpenenenue OammoB mnpu  (HOPMUPOBAHUM PEHUTHHTOBOM OIIGHKH pPabOTHI  00ydYaromierocs
OCYIIECTBIISIETCS B COOTBETCTBHH C JCHCTBYIONTUM JIOKAIBHBIM HOPMATHUBHBIM akToM. [lo mucrmrmmae "¢ dexTrBHBIC
Om3HEeC KOMMYHHUKAIWH (HA aHTITUHACKOM S3BIKE)"  BHIOM MPOMEKYTOUHOHN aTTECTAINH SBIIACTCS 3adeT ¢ OICHKOM

PA3JIEJI 2. COAEPKAHUE JUCIIAITJIMHBI

2.1. TPYJOEMKOCTb OCBOEHUA JUCHUIIJINHBI

OO6mast Tpy1o€MKOCTD AUCHUILIMHBL  "OQQeKTrBHBIE OM3HEC KOMMYHHKALWH (Ha aHTIHICKOM sI3bIKE)"
cocTaBigeT 3 3auétHele equuuibl, 108 yacos.

KonngecTBo yacoB, BeIIENAEMbIX HA KOHTAKTHYIO Pa0OTy C IIperogaBaTeieM U CaMOCTOSATEIbHYI0 paboTy
o0yyaronerocs, onpeaenseTcsl yaeOHbIM IIaHOM.

2.2. COAEPKAHUE PA3JIEJIOB INCIHUITIMHBI

HaunmenoBanue pa3aesioB u Tem /Buj 3ansatus/ | Cemectp /| YacoB | Komneren- | Jluteparypa | Uute | Ilpumeuanue
Kypc 107071 PaKT.
Paznen 1. Methodological foundations of
communications
Topic 1.1. Modern approaches to the description 4 2 YK-4.4 JI1.1J12.1 0
of the communication process /JIek/ YK-4.5 JI2.2J13.1
JI3.2J13.3
JI3.4
21032
Topic 1.1. Modern approaches to the description 4 6 VK-4.4 JI1.1J12.1 0




of the communication process /Cem 3an/

YK-4.5

J12.2J13.1
JI3.2J13.3
JI3.4
3102

Topic 1.1. Modern approaches to the description
of the communication process /Cp/

10

YK-4.4
YK-4.5

JI1.1J12.1
J12.2J13.1
JI3.2J13.3
JI3.4
3102

Topic 1.2. The communicative process and the
effectiveness of the business environment  /JIex/

VK-4.4
YK-4.5

JI.1J12.1
JI2.2J13.1
JI3.2J13.3
J13.4
3102

Topic 1.2. The communicative process and the
effectiveness of the business environment /Cem
3aH/

VK44
VK-4.5

JI1.1J12.1
JI2.2J13.1
JI3.2J13.3
J13.4
21092

Topic 1.2. The communicative process and the
effectiveness of the business environment /Cp/

10

YK-4.4
YK-4.5

JI1.1J12.1
J12.2J13.1
JI3.2J13.3
JI3.4
01092

Pazgen 2. Communication management

Topic 2.1. Organizational culture and
communication /JIek/

YK-4.4
YK-4.5

JI1.1J12.1
J12.2J13.1
J13.2J13.3
JI3.4
3102

Topic 2.1. Organizational culture and
communication /Cem 3an/

VK-4.4
YK-4.5

JI.1J12.1
JI2.2J13.1
JI3.2J13.3
J13.4
3102

Topic 2.1. Organizational culture and
communication /Cp/

10

YK-4.4
YK-4.5

JI1.1J12.1
JI2.2J13.1
JI3.2J13.3
J13.4
21092

Topic 2.2. Marketing Communications and
Market Research /Jlex/

YK-4.4
YK-4.5

JI1.1J12.1
J12.2J13.1
JI3.2J13.3
JI3.4
21092

Topic 2.2. Marketing Communications and
Market Research /Cem 3an/

YK-4.4
YK-4.5

JI.1J12.1
JI2.2J13.1
JI3.2J13.3
JI3.4
3102

Topic 2.2. Marketing Communications and
Market Research /Cp/

12

VK-4.4
YK-4.5

JI.1J12.1

JI2.2J13.1

JI3.2J13.3
J13.4




32102

Pa3nen 3. Management of communications

Topic 3.1. Intrapersonal and Interpersonal 4 2 YK-4.4 JI1.1J12.1 0

Business Communication  /JIex/ YK-4.5 JI2.2J13.1

JI3.2J13.3
J3.4
D132

Topic 3.1. Intrapersonal and Interpersonal 4 4 VK-4.4 JI1.1J12.1 0

Business Communication /Cewm 3an/ YK-4.5 JI2.2J13.1

JI3.2J13.3
J13.4
21932

Topic 3.1. Intrapersonal and Interpersonal 4 12 VK-4.4 JI1.1J12.1 0

Business Communication /Cp/ YK-4.5 JI2.2J13.1

JI3.2J13.3
JI3.4
3122

Topic 3.2. Group Communication, Teamwork, 4 2 YK-4.4 JI1.1J12.1 0

and Leadership /JIex/ YK-4.5 JI2.2J13.1

JI3.2J13.3
JI3.4
3132

Topic 3.2. Group Communication, Teamwork, 4 2 YK-4.4 JI1.1J12.1 0

and Leadership /Cem 3an/ YK-4.5 JI2.2J13.1

JI3.2J13.3
J13.4
3122

Topic 3.2. Group Communication, Teamwork, 4 12 VK-4.4 JI.1J12.1 0

and Leadership /Cp/ YK-4.5 JI2.2J13.1

JI3.2J13.3
JI3.4
3122

Koncynwrarms /Kouc/ 4 2 YK-4.4 JI1.1J12.1 0
YK-4.5 J12.2J13.1
JI3.2J13.3
JI3.4
D132

PA3JIEJI 3. OBPA3OBATEJIBHBIE TEXHOJIOI'MU

B nporniecce ocBOCHHS TUCTIUTUTHHEI HCIIOJIB3YIOTCS:

- oOpa3oBaTeNbHBIC TeXHOIOTHH: JIeKiuH (JI), cemuaapckue 3ansaTus (C3), camocTosTebHas paboTa 00yJaronuXCs
(CP) 110 BBITIOTHEHHIO PA3IMYHBIX BUIOB 3aJaHUMH;

- HHTEPAKTHBHBIC 00pa3oBaTeNIbHbIC TeXHOIOTHH: TipobiaemHas jekius ([1JI). JlekunoHHbIM MaTepran MpeICTaBICH B
BUJIe cnaiin-npesenranyu B popmare «PowerPoint». [{ist HATISITHOCTH MCIIONB3YIOTCS MaTePUAIBI PA3IMYHBIX
HAYYHBIX M TEXHHUYECKUX 3KCIIEPUMEHTOB, CIIPABOYHBIX MaTEPUANIOB, HAYYHBIX cTaTed T.1. B Xoe ekiuu
npeaycMOoTpeHa o0paTHast CBA3b C 00YUAIOIIUMUCS, aKTHBU3UPYIOIINE BOIPOCHI, IPOCMOTP U 00CYKICHHE
BucounbMoB. [1py poBeIeHNY JIGKIIUK UCTIONB3YETCs TPOOIEMHO-OPHEHTUPOBAHHBIA MEXTUCITUILTHHAPHBIN
TIOJTXOJT, TIPS IITOJIAT AU TBOPUYSCKUE BOMIPOCHI U CO3/IaHUE TUCKYCCHOHHBIX CUTYaIUH.

[pu U3M0KEHUH TEOPETHUECKOTO MaTepralia HCIOIb3YIOTCS TAKAE METO/Ibl, KaK: MOHOJIOTHYECKUH, TIOKa3aTeIbHbIH,
JTUAIOTHYECKUH, SBPUCTUICCKHUIA, UCCIIEAOBATEIIbCKHIA, TPOOIEMHOE H3JIOKEHUE, a TAKKE CICAYIONINE IPUHITUTIBI
JIMTAKTHKY BBICIICH IIKOJIBI, TAKKE KaK: MOCJIC0BATEIIBHOCTh U CUCTEMAaTUYHOCTh O0YYCHUS, TOCTYITHOCTh
00y4eHus1, MPUHIUIT HAYYHOCTH, IPUHITUITEI B3AHMOCBSI3H TEOPUW M IPAKTUKH, HATJSITHOCTH U JIp. B KOHIIE KaxK10#
JIEKIAX TIPETYCMOTPEHO BPEMsI JJIsi OTBETOB Ha TIPOOJIEMHBIE BOIIPOCHL.




CamocTosTenbHas paboTa npeHa3HaueHa JJisl BHEAyIUTOPHOU pabOThI 00YJAIOIINXCS, CBSI3aHHON C KOHCIICKTUPOBaHUEM
MCTOYHHKOB, y4eOHOTO MaTepHaa, n3ydeHHeM JOMOTHUTEIFHON IUTEePaTyphI 10 TUCITUILTHHE, TOJATOTOBKON K
TEKyIEeMY H CEMECTPOBOMY KOHTPOITIO, & TAK)KE BHIOJTHEHUEM WHANBUIYaAIILHOTO 3a/iaHus B popme pedeparta, scce,
MPE3CHTALUU, IMIUPUYECKOTO UCCICTOBAHMUS.

PA3JIEJ 4. YHEBHO-METOANYECKOE U MATEPUAJIBHO-TEXHUYECKOE

OBECIIEYEHME JUCHUIIJINHBI

4.1. Pexomenayemas JiuTeparypa

1. OcHOBHas JIMTEpaTypa

ABTOpBHI,

3arnaBue

WznarenscTBO, roa

JI1.1
1O. Beranckas,
B. I'oruapoga, C.

n.
M.
B. YepHobaepa

D¢ dexrtuBHBIe OM3HEC-KOMMYHUKaK = Effective
business communications: y4e0HO-METOIUICCKOE
nmocodune aisg odydaronuxes 1, 2 Kypca 00pa3oBaTebHOM
pOrpaMMbl MarucTpaTypsl HaIIPaBJIeHUs TTOATOTOBKH
38.04.02 «MeHemKMEHT» (MarucTepCKUe MpOrpaMMBl
«CTpaTernyeckoe yrnpaBlIeHIE B MEXTyHAPOTHOM
ousHece», «MexaTyHAPOIHBIA MEHEHKMEHTY) OUHOM /
3a0uHoi opmbl oOyuenus (317 c.)

'OV BIIO «1oHAYul'C»,
2020

2. lonoJiHNTeIbHAS JTUTEPATYpPA

ABTOpBI, 3arnaBue U3narenscTBO, TONI
JI2.1 MeHeKMEHT OpPTaHu3aIiH ;| Y4eOHO-METOIMIECKOE oy BIIO "JOHAYUI'C",
JI. B. Yepnas, M. nocoOue 1Mo AUCUUILTHHE A7l cTyaeHToB 1 kypca OY 2021
A. Manuk, J1. B. «MarucTp» HampasieHus noArotosku 38.04.02
Kynemosa. «MeHemKMeHT» (MarucTepcKre mporpamMMmeI :
«MeHeKMEHT opraHu3anuiiy, «CTpaTernaeckoe
ympasieHuey, «CTpaTernieckoe ynpasiieHHE B
MEKIYHApOIHOM Ou3Hece», «MexXIyHapoIHBII
MeHeDKMEHT», «KopropaTuBHOe yripaBieHrne u
CTpaTEerMyeckoe pa3BUTHE OHU3HECA» OYHOU / 3a0UHOM
¢opm obyuenuns (181 c.)
JI2.2 |Beranckas, U. 1O. CucremHoe ynpapiieHre Openmamu: yaeOHuk (345 c.) Houenk : I'OY BIIO
. 1O. beranckas, JI. «JOHAYUI'C», 2021
B. Yepnas, M. B.
TpomuHa

3. Metoguyeckune pa3padoTku

ABTOpBHI,

3arnaBue

W3narenscTBO, rox

JI3.1
M. B. I'onuaposa

OddekxTuBHBIE OM3HEC-KOMMYHHUKAIMK (HA aHTITMHCKOM
SI3BIKE): KOHCTEKT JICKITUH I oOydaroruxes 1 Kkypca
00pa3oBaTeIbHON MPOTPaMMBI MaruCTPaTyPhI
HanpasieHus noaArotoBku 38.04.02 MeHexMeHT
(npoduie «CTpaTeruyeckoe yrpapieHUue») OYHOH GOPMbI
obyugenus (302 c.)

Honenk : ®I'bOY BO
«JOHAYHUI'Cy», 2025

J13.2
M. B. I'onuapoga.

OddexTuBHBIE OM3HEC-KOMMYHHUKAIUY (HA aHTJTHACKOM
SI3BIKE): METOAMYECKHIE PEKOMEHIALNH IS IPOBEICHHS
CEMUHAPCKUX 3aHATHU T 00yJaromuxcs 1kypca
00pa3oBaTenbHON MPOTPaMMBI MaruCTPaTYPhI
HanpasieHus noaArotoBku 38.04.02 MeHexMeHT
(npoduie «CTpaTeruyeckoe yrpapieHHue») OYHOH (GOPMbI
obyuenms (54 ¢.)

Honenk: ®I'6OY BO
«JOHAYUI'Cy, 2025

JI3.3
M. B. I'onuapoga.

OddexTuBHBIE OM3HEC-KOMMYHHUKAIUY (HA aHTJIHHCKOM
SI3BIKE): METOAMYECKHE PEKOMEHIALINH 110 OpraHNu3aiN
CaMOCTOSITENTEHOM paboThl oOydJarommxcs 1Kypca
00pa3oBaTeIbHOM IPOrpaMMbl MarucTpaTyphl
HanpasieHus noaArotoBku 38.04.02 MeHexMeHT
(mpocunp «Ctparerndyeckoe yrnpasieHHE») OUYHON HOpMBI
obyuenms (33 ¢.)

Honenk: ®I'6OY BO
«JOHAYUI'Cy, 2025




ABTODBHIL, 3arnaBue U3narenscTBO, rOa

J3.4 OddekxTuBHBIE OM3HEC-KOMMYHHUKAIMK (HA aHTITMHCKOM Houenk : DI'BOY BO
M. B. I'onuyaposa S3BIKE): METOAMYECKHE PEKOMEHIAIINH TI0 BHITTOJIHEHUIO «IOHAYUI'C, 2025
WH/IMBH]TyaTbHOU paboThl 0Oy4aromuxcs 1kypca
00pa3oBaTenbHON MPOTPaMMBI MaruCTPaTyPhI
HarpasiaeHus noarotoBku 38.04.02 MeHemKMeHT
(npoduie «CTpaTeruyeckoe yrpaBieHHue») OYHOH (GOPMbI
o0Oyuenus (9 c.)

4.2. IlepeyeHnb pecypcoB
HH(OPMANMOHHO-TeJIeKOMMYHUKAMOHHOI ceTH ""UHTepHeT"

31 |9BC JIAHDY https://e.lanbook.com

32 | 9bC GHAHUYM» https://znanium.ru

4.3. IlepeyeHb MPOrpaMMHOro odecneyeHust

JluneH3noHHOE U CBOOOTHO PACTIPOCTPAHIEMOE IIPOrpaMMHOE 00ECTICYeHUE, B TOM YHCIIE OTEYeCTBEHHOTO
npousBojacTBa: - Libre Office (yiunien3us Mozilla Public License v2.0.) - 7-Zip (nmunensus GNU Lesser General
Public License) - AIMP (iunensus LGPL v.2.1) - STDU Viewer (freeware for private non-commercial or educational
use) - GIMP (nuniensus GNU General Public License) - Inkscape (nmunensuss GNU General Public License).

4.4. lipogeccnonanbHble 6a3bl JTAHHBIX M MH()OPMAIMOHHBIE CIIPABOYHBIE CHCTEMBI

Enunas MexxBeIOMCTBeHHAs: HH(POPMAIIMOHHO-CTATUCTHIECKas cucTema https://www.fedstat.ru
®duHaHCOBBIH MopTa (OHIOBOrO phiHKa http://www.finam.ru
Onenounbli mopran http://www.ocenchik.ru/

4.5. MaTepl/IaﬂbHO-TeXl{l/lquKoe o0ecrevyeHne JUCIHHILTHHBI

Jlns mpoBeneHns yueOHBIX 3aHATHH, TPEAYCMOTPEHHBIX 00pa30BaTEILHON MPOTPaMMON, 3aKPETUICHBI
ayJIMTOPUH COTIIACHO PACITUCAHUIO YICOHBIX 3aHITHHL:

pabodee MeCTO TpernoIaBaTess, IOCa0YHbIE MECTa 110 KOJIMYECTBY 00YJarOIMUXCs, JOCKA MEIOBasl, IIEPCOHAITBHBIH
KOMITBIOTED C JIUIIEH3UPOBAHHBIM IPOTPaMMHBIM 00ecIIeYeHHEM O0IIEeT0 Ha3HAYCHUS, MyJTbTHMEIUHHBIN POEKTOP,
9KpaH, UHTCPAKTUBHAS MTAHEIb.

PA3JIEJI S. ®POHI OHEHOYHbIX CPEJCTB / KOMIIVIEKT OHEHOYHBIX MATEPHUAJIOB

5.1. KoHTpOJILHBIE BONIPOCHI M 3aJaHUSI

Section 1 Methodological basis of communications

Topic 1.1. Modern approaches to the description of the communication process

1. Concept of communication.

2. Communicative interaction of the subject and the object of management.

3. The place of communications in the management system.

Topic 1.2. The communicative process and the effectiveness of the business environment

1. Inter-layer communication in organizations.

2. Organizational communications.

3. Obstacles in organizational business communications and directions for their improvement.
4. Organization of communications and delegation of authority.

Topic 1.3. Management of business communications basic concepts, types and principles of organization
1. Organization of business interaction

2. Business communication as a form of business interaction.

3. Methods, forms and culture of business communication in the MDC.

4. Information as a factor in optimizing management.

Section 2. Communication and organizations in context

Topic 2.1. Organizational culture and communication

1. Types of marketing research.

2.System marketing communications and organization of research of the business environment.
3. Analysis and forecast of the business environment.




Topic 2.2. Marketing Communications and Market Research

1.Types and means of communication process.

2. Methods of communication management.

3. The image of the company is a unit of communication.

4 .Information-psychological channels of communication with staff.

Topic 2.3. Management of communication projects. Information links
1.Information-psychological channels of communication with staff.

2. The role of communications in the formation of corporate culture.

3. Components of the information components of "respect for the individual"

Section 1 Methodological basis of communications

Topic 1.1. Modern approaches to the description of the communication process

1. Concept of communication.

2. Communicative interaction of the subject and the object of management.

3. The place of communications in the management system.

Topic 1.2. The communicative process and the effectiveness of the business environment
1. Inter-layer communication in organizations.

2. Organizational communications.

3. Obstacles in organizational business communications and directions for their improvement.
4. Organization of communications and delegation of authority.

Topic 1.3. Management of business communications basic concepts, types and principles of organization
1. Organization of business interaction

2. Business communication as a form of business interaction.

3. Methods, forms and culture of business communication in the MDC.

4. Information as a factor in optimizing management.

Section 2. Communication and organizations in context

Topic 2.1. Organizational culture and communication

1. Types of marketing research.

2.System marketing communications and organization of research of the business environment.
3. Analysis and forecast of the business environment.MesxyHapogHast TOProBis YCIyraMu
Topic 2.2. Marketing Communications and Market Research

1.Types and means of communication process.

2. Methods of communication management.

3. The image of the company is a unit of communication.

4 .Information-psychological channels of communication with staff.

Topic 2.3. Management of communication projects. Information links
1.Information-psychological channels of communication with staff.

2. The role of communications in the formation of corporate culture.

3. Components of the information components of "respect for the individual"

Section 3 Management of communications

Topic 3.1. Intrapersonal and Interpersonal Business Communication

1. The main provisions.

2. Information management functions.

3. Information technologies of project management.

4. Methods and ways to increase the effectiveness of communications.

Topic 3.2. Group Communication, Teamwork, and Leadership

1.Information in the decision-making process.

2. Functions of decision support information systems.

3. Types of software.

Topic 3.3. Negative News and Crisis Communication

1.Communication structures of project management.

2. Organizational culture.

3. The value of organizational culture for communication in projects.

Section 4 Communication tools

Topic 4.1. Business communication. Writing, telephone communication special features
1. Requirements for the project team.

2. Situational factors that affect the development of the team.

3. Recommendations for working in teams.

Topic 4.2. Presentation Skills

1.The emergence of crisis situations.

2. The concept of conflict. Types of conflicts.




3. Conflict management in project situations.

Topic 4.3. Understanding Semantic Noise

1.Public statements.

2. Disputes, discussion, controversy. Forms of the dispute.

3. The art of answering questions.

Section 5 Intercultural and international business communication
Topic 5.1. Intercultural business communication

1. Background to the implementation and the place of PR in the structure of various enterprises.
2. The essence, objectives, functions of PR.

3. Use of PR technologies in modern business.

Topic 5.2. International Communication and the Global Marketplace
1. Features of international projects.

2. Factors that affect the environment of international projects.

3. Conclusions on the interaction of different cultures.

5.2. TeMbl NUCbLMEHHBIX PA0OT

[TPUMEPHBIE TEMBI PEGEPATOB

. Objectives of the problem of communication management as an academic discipline.
. Coverage of problems of communication management in domestic and foreign literature.
. Legal basis of communication management.
. Moral norms of interpersonal communications.
. Etiquette of communications: history, theory, practice.
. Specificity of managerial efforts at all stages of the communication process.
. Forms and methods of managing the communication process.
. Criteria of efficiency in management of communications.
. Activities of the information management manager.
10. Tasks of the manager for the communication support of the firm's activities.
11. Ways to improve the effectiveness of feedback in the management of the communication process.
12. Public relations - as the most important link in the management of communications.
13. Problems in ensuring the manageability of information flows.
14. Criteria of effectiveness in the organization of management of intra-company communications.
15. Management of communications in the crisis period.
16. Management of communications during the period of election campaigns.
17. Modern information wars: management capabilities.
18. Psychological wars: goals, participants, "generals", consequences.
19. The influence of the political culture of the population on the possibilities of managing communications.
20. Problems of rational communications management: theory and practice.
21. Political management: history, modern technologies.
22. Strategies and tactics in the management of election campaigns.
23. Features management interpersonal communications within the organization.
24. Technologies for managing communications with suppliers, customers, creditors, investors.
25. Public relations as a communicative discipline.
26. Management of communications in the areas of public relations.
27. Communication and media: problems of governance and interaction.
28. Features of management of communication in the process of development of management decision.
29. Communications Manager as a profession.
30. Managing the mechanism of news generation as the basis for the work of the spindutor
31. Is it possible and how to influence the communicative space (the sphere of the communication process).
32. Asymmetry of information flows: causes, opportunities for management impact.
33. Features of management of communications in the period of business negotiations.
34. The influence of rumors and myths on the management of communications.
35. Technologies of hidden management of public opinion.
36. Manipulation of public opinion as one of the tasks of the communicator.
37. Management of project teams.
38. Factors that affect the development of the team.
39. Types of conflicting personalities and methods of communicating with them
40. Ways to overcome conflicts.
41. Rhetoric as a science and art.
42. Secrets of successful performance.
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43. Features of communications in international projects.
44, Features of business communication in different countries (describe one country to choose from).

5.3. ®oH/ OLIEHOYHBIX CpeZ[CTB/KOMl'lJleKT OLICHOYHBIX MaTEepHajaI0B

n

KoMmiekT oeHOYHBIX MaTepralioB JUCHUILTHHEI "¢ GeKTHBHBIC OU3HEC KOMMYHHUKALUH (Ha aHTTTMACKOM SI3BIKE)
pa3paboTaH B COOTBETCTBUH C JIOKAJIbHBIM HOpMaTuBHEIM akToM PI'BOY BO "JJOHAVYUI'C".

KoMILIeKT OIICHOYHBIX MaTCpHUaJiOB B ITIOJTHOM o0BeMe OpEACTAaBJICH B BUAC IIPHUIIOKCHUS K JaHHOMY PHI[

5.4. IlepeyeHb BH/I0B OLICHOYHBIX CPeICTB

VcTHBIN OIIpoOC, TCCTOBLIC 3aJaHUA, JOKIIAAbI, peq)epaTbI, KOHTPOJIb 3HAHUH I10 pasaciaMm

PA3JIEJ 6. CPEACTBA AJAIITAIIUU ITPEIIOJABAHUA TUCHUITJIMHBI K
IHOTPEBHOCTAM JIML] C OT'PAHUYEHHBIMHW BO3MOXKHOCTAMMU 3/10POBbS

B ciydae He00X0AMMOCTH, O0YYAIOLIMMCS U3 YUCIIa JIUI] C OTPAHUICHHBIMHI BO3MOXHOCTSIMH 310POBbsI (TI0
3aBJICHUIO 00YYAaIOIIET0cs]) MOTYT IPEAJaraTbesl OJHU U3 CIEIYIONNX BAPHAHTOB BOCIIPUATHS HHPOPMALIUH C
YUETOM HX WHAWBUAYAIBHBIX MCUXO()U3NIECKUX OCOOEHHOCTEH:

1) ¢c mpuMeHEHNEM IICKTPOHHOTO O0yUEHHUS U AUCTAHIIMOHHBIX TEXHOJIOTHH.

2) ¢ IPUMEHEHUEM CICITHATEHOTO 000pYyI0BaHMS (TEXHUKH) U TIPOTPaMMHOTO 00€CTICUeHU ST, UMEIONTUXCS B
OI'bOY BO "IOHAYUI'C".

B mporiecce o0yueHus py HEOOXOAMMOCTH IS JIAI ¢ HAPYNICHUSIMH 3pEHHUS, CITyXa U OTIOPHO-
JIBUTATEIFHOTO aInapaTa NpeA0CTaBIISIFOTCS CIIEAYIOIINE YCIOBUS:

- JUISL JIUI] ¢ HApYLICHUSIMH 3pEHHUs: YIeOHO-METOJMUECKIE MaTepHabl B Ie4aTHOH opMe yBeITNUeHHBIM
mpudTom; B GopMe dIIEKTPOHHOTO JOKYMEHTa; B hopme ayauodaiina (mepeBoj yueOHbIX MaTepUalioB B
ayauodopmar); WHAUBUAYaIbHbBIC 3aJJaHHS U KOHCYJITAIIHH.

- JUTSL JIT] C HAPYIICHUSMHU CIIyXa: Y4eOHO-METOAMYECKIe MaTepHabl B TieyaTHOH (hopme; B hopme
3NEKTPOHHOTO JOKYMEHTAa; BUJCOMAaTEepHUalbl C CyOTUTpaMK; WHAWBUAYaIbHbIE KOHCYJIBTAIlUU C IPUBICUYCHUEM
CYpIOTIepEeBOAYHKA; WHAWBUAYaIbHBIC 3aJaHNsI M KOHCYJIBTAIHH.

- JUTSL JIMT] ¢ HAPYIICHUSMH OTIOPHO-IBUTATEIBHOTO amiapara: y4e0HO-METOAMYECKIe MaTepHabl B

nedaTHoi Gopme; B hopMe IIEKTPOHHOTO TOKYMEHTa; B (hopMme aynuodaiiia; WHIUBUyaIbHBIC 3a/IaHUS 1
KOHCYJIbTAINH.




PA3JIEJ 7. METOJUUYECKUE YKA3AHUS 1151 OBYUAIOLIMXCSI 10 YCBOEHUIO
JUCIATITAHBI

W3yueHre MUCIUTUIMHBI OCYIIECTBISIETCS MO CIESMYIOMUM (OpMaM: JIKIINU, CEMUHAPCKHIE 3aHATUS M CAMOCTOSITEIIbHAS
(B TOM UHCIIe HHANBUAYaATbHAS) padoTa 00yJaromnerocs.

BaxxHbIM ycnoBHEeM IJIsi OCBOCHUS IUCIUILUIMHBI B IMPOIECCE 3aHATUI SBISETCS BEJCHHE KOHCIICKTOB, OCBOCHUE W
OCMBICJICHUE TEPMUHOJIOTUM HW3y4aeMOW JHUCHIUIUIMHBL. Marepuanbl JICKIIMOHHBIX 3aHITHN CIEAYeT CBOCBPEMEHHO
MOJIKPEIUIATh TPOPAOOTKOM COOTBETCTBYIONIMX pa3lesioB B y4eOHHKax, y4eOHBIX TOCOOMSAX, HAYYHBIX CTAaThiIX W
MOHOTpaduIX, B COOTBETCTBUN CO CHUCKOM OCHOBHOW M TOTIOJHHUTEIHHOHN JINTEPATYPHI.

JlomoHUTENBEHAS TIPOPa0OTKa N3y4aeMOro MaTepualia MPOBOJUTCS BO BPeMsI CEMUHAPCKHUX 3aHSATHH, B XOJ€ KOTOPBIX
AHATM3HUPYIOTCA M 3aKPETUISIOTCS OCHOBHBIC 3HAHMS, MOJIyYE€HHBIC MO AMCHUIUINHE. [Ipy MOATOTOBKE K CEMHUHAPCKUM
3aHATHSAM CJENyeT HCIIONB30BaTh OCHOBHYIO W JIOTIONHUTENBHYIO JIHTEPAaTypy M3 MpEACTaBIeHHOro cmucka. Ha
CEMUHAPCKUX 3aHITUAX MPUBETCTBYETCS aKTHBHOE Y4acTHE B OOCYXJICHUU KOHKPETHBIX CHUTyaIlui, CIIOCOOHOCTH Ha
OCHOBE IOJIYYCHHBIX 3HAaHUU HAaXOAWTh HanOojee 3PPEKTUBHBIC PEIICHUS ITOCTABICHHBIX MPOOJIEM, YMETh HAXOJHUTh
TIOJIE3HBINA JIOMIOJIHUTENIBHBIM MaTepHUall Mo TEMATUKE CEMUHAPCKUX 3aHATHMN.

B pamkax m3ydeHus yueOHON NUCHMILIMHBI HEOOXOAMMO HCIOJIB30BATh MEPEIOBbIe HH()OPMAIIMOHHBIE TEXHOJIOTHH —
KOMIIBIOTEPHYIO TEXHUKY, JJIEKTPOHHBIC 0a3bl JaHHBIX, IHTEpHET.

Lensmu caMOCTOATENEHOM PabOTH 00YYArOIIETOCs SABISCTCS:

CHCTEMAaTH3alHs U 3aKpeTICHUE MOTyYeHHBIX TEOPETHUECKNX 3HAHUN U MPAKTUIECKUX YMEHHIA;

yrayOJieHne U paclIipeHne TeOPeTUIeCKUX 3HaHUH;

(hopMHpOBaHUE YMEHUS HCIIOJIE30BaTh CIIPABOYHYIO TUTEPATYPY;

(hopMHpOBaHUE CaMOCTOSTEILHOCTA MBIIUICHUS, CHOCOOHOCTEH K CaMOpPa3BUTHIO, CaMOCOBEPIICHCTBOBAHHIO U
camopealn3aluy;

pa3BUTHE UCCIENOBATENBCKUX YMEHHN.

CaMocTosTeNnbHas (B TOM YMCIIe HHIUBUAyaIbHAsI) pa00Ta BBITIOTHACTCS O0YYArOIIUMCS 10 3aaHUI0 MPEToaBaTels, B
cooTBeTCTBHH ¢ DOHIOM OILEHOYHBIX CPEJICTB JUCIUTUIHHEI H COINCPIKUT CIEAYIONINE 3aIaHu:

JUTSE TIOATOTOBKH K YCTHOMY ONpPOCY — HM3YY€HHE MPOrpaMMHOr0 MarepHaja ANCHUIUIHHEI (paboTa ¢ y4eOHMKOM U
KOHCIICKTOM JICKIIHH, U3y4eHUE PEKOMEH/IyEeMbIX JINTEPATyPHBIX HCTOYHUKOB, KOHCTICKTHPOBAHUE UCTOYHHUKOB);

JUTSL BBITIOJTHEHHS MTPAKTHUYECKUX 3aJJAHUI — aHaJIH3 JICIIOBBIX CUTYAIIHiA,

JUTsl TIOATOTOBKM W HammcaHusi pedepara, nokimaaa — paboTa C 3JICKTPOHHBIMU HH()DOPMAINMOHHBIMH pECypcamu U
pecypcamu Internet (MCTIOB30BaHUE ayIHO- U BUICO3AIHACH);

JUTSE IPOBEACHNUSA KOHTPOJIS 3HAHWHU IO paszfeniaM y4eOHOW NHCIUIUIMHBI — TOJBEJICHNE MPOMEXYTOUYHBIX U TEKYIIHX
UTOTOB;

W3yveHre TUCIUIUIMHEI TIpearioiaraetT (opMy MPOMEKYTOUHON aTTeCTAIINK — 3a4€T C OI[CHKOM.






