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Ilepeyenb KOMIETEHUHUI € yKa3aHHEM 3TAanoB (POPMHUPOBAHUSA B
npouecce 0CBOCHUS 00pa30BaTeJIbHOH MPOTrPAMMBI.

IlepeyeHb KOMNIETEHIIMN U X 3JIEMEHTOB

TaOmuma 2

Komrerenims

Nuaukarop
KOMIICTCHIIUU U €TO
dbopMyIHpOBKa

JIeMEHTBI
UHIUKaTOpa
KOMIIETEHLINU

Nunexc
DJIEMEHTA

YVK-4
Cnocoben
OCYILIECTBIIATh

JIEJIOBYIO
KOMMYHHKAIHUIO B
YCTHOU U
NHUCHbMEHHOU
¢dopmax Ha
roCy/1apCTBEHHOM
SI3BIKE
Poccuiickoii
denepauuu U

MHOCTPaHHOM(BIX)

A3bIKe(ax)

YK -4.2:
OcymiecTBisieT

KOMMYHHKaL IO

HHOCTpaHHOM SI3BIKE

Ha

B

CUTyalusax TITOBCEIHEBHOTO

o0IIeHUsT B  YCTHOM

MUCBbMEHHOM (hopmax

u

3name:

1 -
CTHIIH
npodeccuoHaIbHOro
ofOmennst B YCTHOH U
MUCBMEHHOH (QopMax Ha
WHOCTPAHHOM SI3bIKE;

0COOEHHOCTH U

YK -4.23-1

2- 0COBEHHOCTH M CTHJIH
mpo(hecCHOHATBHOTO
oO0LIeHns B YCTHOU W
MUChMEHHON (opMax Ha
WHOCTPAHHOM $I3bIKE;

- 3HaeT 0COOCHHOCTH
HamMuCcaHust ¥ 0pOPMIICHHS
JIEJIOBOM JTOKYMEHTAIUU C
y4eToM
poheCCUOHATBHOMN
JIeSITeTIbHOCTH;

YK -4.2 3-2

CTHITH
npo¢ecCHOHATBEHOTO

0COOEHHOCTH U

oOlIeHuss B yCTHOH W
NUCbMEHHON  (opmax Ha

HWHOCTPAHHOM SA3BIKE;
- 3HAET OCOOCHHOCTHU

HamucaHus U 0(OpMIICHHS
JIEJIOBOM JIOKYMEHTAI[UU C

y4eToM

pohecCHOHATBHOMN
JIeSITeTIbHOCTH;

- COLIMOKYJIbTYPHBIC
0COOCHHOCTH OOIICHUST Ha
HWHOCTPAaHHOM SI3BIKEC B
YCTHOW W NMHUCbMEHHOU
dopmax

YK -4.2 3-3

Ymems:

1- oGmarscs na
WHOCTPAHHOM S3bIKE B
YCTHOM U MUCHbMEHHOU
(dbopMax, yuauThIBas
0COOEHHOCTH
mpoheCcCHOHATBHOMN
JIeSATEIIbHOCTH

VK-42V-1

2- - o0mmarecs
WHOCTPaHHOM

Ha
SI3BIKC B

VK-4.2V-2




Nupukarop JIEMEHTBI Wnzeke
KOMHCTCHHI/IH KOMIICTCHIIMH U €TO WHIUKATOpa
3JIEMCHTA
dbopmyIHpoBKa KOMIIETCHIIUH
YCTHOM ¥  NHCBMEHHOU
dbopmax, YUHATHIBAS
0COOEHHOCTH
npohecCUOHATBHOMN
JIeSITeITbHOCTH;
- 00OpabaThIiBaTh
KOPPECTIOHICHIIHIO u
COCTABIIAATh MUChMa
PO eCCHOHATTLHOTO
COJIepKAHUS
3- 001maTses Ha [YK -4.2 V-3
UHOCTPAaHHOM  SI3bIKE B
YCTHOM W  NHCbMEHHOU
dopmax, YUHATHIBAs
0COOCHHOCTH
poheCcCUOHATBHOMN
JIeSITeTIbHOCTH;
- 00pabaThIBaTh
KOPPECTIOHICHIIHIO u
COCTaBJIATh IIHMCbMaA
npo¢eCcCHOHANTBEHOTO
COZICpIKaHUS,
- YUUTBIBATH
COLIMOKYJIbTYPHBIE
(hakTopsI B JICTIOBOM
YCTHOM u IIMCBbMEHHO
o0LIeHnn
Bhaoemp:
1- trepmunosiorueii, YK -4.2 B-1
JIOCTaTOYHOU TS
npo¢ecCHOHANTBEHOTO
oOmieHuss B Tpeaenax
W3yUYCHHOHN TeMAaTUKH
2- tepmunosiorueit, YK -4.2 B-2
JIOCTaTOYHOMH JUISL
npo¢ecCHOHATBEHOTO
oOmieHuss B Tpezaenax
HW3yUYEHHOU TEMATHUKHU;
- 3HAHUAMU (6]
BUAAaX JOKYMCHTAIMK B
npodeccuoHabHON cdepe,
nX A3BIKOBBIMU U
CTHTHCTHUSCKUMHU
0COOCHHOCTSIMH,
3 - tepmunonorueii, |Y K -4.2 B-3
JIOCTaTOYHOMH IS
npo¢heCcCHOHANTBEHOTO

o0meHuss B mIpeaenax
U3y4YEeHHOI TeMaTHKH;
- 3HAHWSIMH O




Taomuna 3

Oransl GOpPMUPOBAHUS KOMIIETEHIIUI B MPOIIECCE OCBOCHUS OCHOBHOM

o0pa3oBaTeabHOM MPOrpaMMBI

Kon
Kontponupyemsie paznenst | Homep Hanmenosanue
No WMHJINKATOpa
(TGMBI) AU CIHUITIINHBI CEMECT OILICHOYHOI'O
n/n KOMIIETEHII %
(MomyJis) pa H CpeAcTBa
YK -4.2 VYcTHBIH onpoc
1. Tema 1.1. TTocTpoeHue AENOBBIX 3 (cobecenoBanue),
OTHOIEHHIA. TECTOBBIC 3aJaHUSI
. VK -4.2 VYeTHBII onpoc
T 1.2. 11 .
2. ema PHEM ACTCrattitit 3 (cobecemoBanue),
TECTOBBIC 33 JaAHUSI
YK -4.2 VYcrHblil onpoc
3. Tema 1.3. CocoGbI ¥ METOIBI 3 (cobecenosanue),
PacmpoCTPaHEH s PEKTaMbI TECTOBBIC 33 JAHUSI
YK -4.2 VYcrHblil onpoc
4 Tema 1.4. Vpasnenue 3 (cobecenoBanue),
IIEPCOHATIOM. TECTOBBIC 3aaHUSI
- VYceTHBII onpoc
Tewma 2.1. KopniopaTuBHbIe YK-4.2 p
5 4 (cobecenoBanue),
OTHOIIICHUS.
TECTOBBIC 33 aHUS
. YK -4.2 VYerHbll onpoc
Tema 2.2. TpyaoycCTpoORCTBO.
6 PYAOYETP 4 (cobecenoBanue),
TECTOBBIC 3aTAHUS
Tema 2.3. Toprosist VK -4.2 VYcrHbIil onpoc
7 4 (cobecenoBanue),
TECTOBBIE 3aaHMUS
YK -4.2 YcerHbIM onpoc
8 Tema 2.4. Jlunepctso. 4 (cobGecenoBanue),

TCCTOBBIC 3a/JTaHUA




_ PA3EJI 2.
TEKYHIIUU KOHTPOJIb 11O JUCHUIIJIMHE (MOAYJIIO)
«/1es10BOI HHOCTPAHHBIN A3BIK)

Texkymmi KOHTPOJIb 3HAHUN UCIIOJIB3YETCA ISl ONIEPATUBHOTO U PETYIISIPHOTO
yIpaBJIeHUs] Y4eOHON N1eITebHOCTHIO (B TOM YHCIIE CaMOCTOATENIbHON paboTOM)
00yyvarommxcs.

B ycnoBusix OanbHO-PEHTHHTOBOM CHUCTEMBl KOHTPOJIS PE3yibTaThl
TEKYIIEr0 OIICHUBaHMsI, OOYy4YaromIerocs HCHOJIb3YIOTCS Kak IoKa3aTelb €ro
TEKYLIEr0 peuTHUHra. TeKylmuid KOHTPOJIb YCHEBAEMOCTH OCYILIECTBIAECTCA B
TEYCHHE CEMECTpa, B XOJ€ MOBCEIHEBHON yueOHON pabOThl MO MHANBUAYATHHON
VHUIMATUBE mnpenoaaBarens. JlaHHBIM BUJI  KOHTPOJISI CTUMYJIHPYET Y
0o0Oy4arolerocss CTpEMJIEHHE K CHUCTEMAaTHYECKOM CaMOCTOSATENbHOM paboTe o
U3YYCHUIO JUCIUTUIMHBI (MOIYIIS).

Tabmuma 2.1.
Pacnpenenenue 0anioB no BUaaM yueOHOM AESTEIbHOCTH

(OaJTbHO-PENUTHUHTOBAs CUCTEMA)

Haumenosanue Bun 3apmanus
Pasnena/Temet 3 Beero K3P | CP 13
J3| YO | T3 | P3 32 TEMy
3 cemectp
P.1.T.1.1 - 9 5 5 19 3
P.1.T.1.2 - 9 5 5 19
PIT.13 : 9 5 | 5 19 10 8
P.1.T.14 - 9 5 5 19 3
Hroro: 1006 36 20 20 76 10 8 6
4 cecmecTp
P.2.T.2.1 - 9 5 5 19 3
P2.T.22 - 9 5 5 19 10 8
P.2.T.2.3 - 9 5 5 19
P2.T.24 - 9 5 5 19 3
Hroro: 1006 36 20 20 76 10 8 6

JI3 — NEKIIMOHHOE 3aHATHE;
YO — yCTHBIN 0onpoc;
T3 — TecToBoE 3ananue;
P3 — pa3HoypoBHEBbBIE 331aHNS;
* Jpyrue C BHUIBl HUCIHOJB3YEMBIX 3a/JaHui, TMPEAJIOKEHHBIX B
npuioxenuu 1

I13 — npaktrueckoe 3ansaTue; C3 — CEMHUHAPCKOE 3aAHATHUE;

K3P — koHTposb 3Hanmii no Pazneny

P — pedepar.

CP — camocrositenpHas pabota o0ydaroerocs

N3 — uHauBHyanbHOE 3aaHUE



2.1. PekoMeHaMM M0 OLIEHMBAHNIO YCTHBIX OTBETOB 00YUYAKOIIUXCSI

C uenpl0 KOHTPOJS YCBOCHHUS IPOMICHHOTO MaTepuajga U ONpPEaCIICHHS
YPOBHSI TOATOTOBJIEHHOCTH OOYYAarOIIUXCS K HM3YyYCHUI0O HOBOM TEMbI B Hadale
KKJIOTO CEMHHAPCKOTO/TIPAKTUYECKOTO 3aHSATHUS MPENoJaaBaTeieM IPOBOIUTCS
WHIVUBUTyJTBHBINA WA (DPOHTAIBHBIN YCTHBIN OMPOC IO BBHITOJIHCHHBIM 33JIaHUSM
NPEIBIIYyIIEN TEMBI.

Kpurepun oneHkm.
Ouenka «omauuHo) CTaBUTCS, €CIIM O0yJarOITUNCS:

1) MOTHO M apryMEHTHPOBAHO OTBEYACT IO COJICPIKAaHUIO BOIIPOCa;

2) oOHapy)XHWBacT ITOHUMAaHHE MaTepHhajia, MOXET OOOCHOBATh CBOM
CYXXJICHUs, IPUMEHUTH 3HAHUS Ha MMPAKTUKE, PUBECTU HEOOXOUMbBIC TIPUMEDHI;

3) wm3nmaraeT MaTepual MOCjIeI0BATSIIEHO U MPABUIBHO, C COOTIOACHHEM
HUCTOPUYECKON U XPOHOJIOTHYECKON MOCIEA0BATEIHHOCTH;

Ouyenka «xopowioy — CTaBUTCH, €CIM OOYYArOIIMICS JJaeT OTBET,
YVAOBJICTBOPSIOMINNA TEM JK€ TpeOOBaHUSAM, YTO W ISl OICHKUA «OTJIIMYHO», HO
JIOIyCKaeT OJ[HA-/IBE OIITUOKH, KOTOPBIE CaM K€ UCIPABIISIET.

Ouenka «y0oei1emeopumenbHo» — CTaBUTCA, €CIU  OOyJarouuucs
oOHapyKMBaeT 3HAHUE U TOHUMAHUE OCHOBHBIX MOJIOKEHUH IAaHHOTO 3aJIaHus, HO:

1) m3naraeT mMaTtepual HEMOJIHO W JOMYCKaeT HETOYHOCTH B ONpPEICICHUN
MOHATUH WK (POPMYITUPOBKE MTPABHUI;

2) HE yMeeT JOCTAaTOYHO ITyOOKO U JIOKa3aTeIbHO 000CHOBATh CBOU
CYXXJICHUS U TIPUBECTH CBOW TIPUMEDHI;

3) u3naraeT MaTepyall HeImoCIeI0BaTeIbHO U IOMYCKAET OIITHOKH.

BOITPOCHI JJIA CAMOITIOAT'OTOBKHN OBYYAIOHINXCA

Bonpocel 013 noozomoeku k unousuoyanvnomy |
¢ppoumanvromy ycmnomy | nucomennomy onpocy no
memam oucyunaIunvl (Mo0yis)

Konumponaupyemuwie pazoenvt (memut)
oucyunaunsl (Mooyns)

PA3JIEN 1.

1. Do you have a career plan? Where do you want to
be in 10 years’ time?

2. Would you like to work for one or several
companies?

3. What can damage your career prospects?
Tema 1.1. IToctpoenue nenoBsix | 4. What do you hope to do in your future career?
OTHOIIICHHH. 5. What techniques do you use in studying English?
How do you remember new words, learn grammar etc.?

6. What do you trust more: TV, the Internet,
newspapers? Why?




Tema 1.2. [Ipuem neneraruii.

1. What are the best ways of getting information on
major issues of the day?

2. Can some good newspapers compete with the
scientists in the way of educating people according to
a well-known American writer?

Tema 1.3. CnocoObl © METOJIBI
pacripoCcTpaHeHUS PEKJIAMBI

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help?
(effective salesperson).

5. Which type of products are difficult to sell and
why?

6. What are the shopping habits of the people you
know?

7. What do you think are the keys to success in
online selling?

Tema 1.4. YnpaBieHue nepcoHaioM.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?
3. Do you agree that mass media promotes quality and
progress in our everyday life? Why/not?

4. What are the best ways of getting information on
major issues of the day?

5. How to do a good website?

PA3IE] 2

Tema 2.1. KopniopatuBHsie
OTHOILICHHUS.

1. What equipment do have on your desk and in your
office?

2.Can you describe some office things?

3.What do you think about leasing some equipment?

Tema 2.2. TpynoycrpoiicTso.

1. Can you describe some production processes?
2. What do you know about outsourcing and
offshoring?

Tema 2.3. Toprosis

1. What do you think are the biggest economic
problems in your country?

2. What is “the four Ps “?

3. What marketing campaigns impressed you most?
4. What are the main keys to successful marketing?
5. What product would you most like to sell?

Tema 2.4. JIunepcTBo.

1. Describe some of your favourite products. Why do
you like them?

2. What is the best thing you’ve ever bought?

3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-
known companies.

5. How can you increase sales figures of a brand?




PexkoMeHaaluM MO OLEHMBAHUIO Pe3yJbTATOB TECTOBBIX 3aJaHUM
00y4aromuxcs
B 3aBepiiennn u3ydeHus KakJI0ro pasfeia JUCHUIUIMHBI (MOTYJIS) MOXKET

IPOBOUTHCS TECTUPOBAHKE (KOHTPOJIb 3HAHUM TI0 pa3fienny, pyOeHbI KOHTPOJIB).

Kpumepuu oyenusarnus. YpOoBEHD BBIIIOJTHEHUS TEKYIINX TECTOBBIX 3aJaHUM
OIICHHBaeTCA B Oayuiax. MakcMMallbHOE KOJTHYECTBO OAJIIIOB TIO TECTOBBIM3aIaHHSIM
oTpeeseTCs MPeroJaBaTessaiM 1 PeICcTaBlIeHo B Tadimie 2.1.

TecToBble 3aaHus PEICTABICHBI B BUJIC OIICHOYHBIX CPEJICTB U B ITOJTHOM
o0BeMe MpecTaBICHBI B OaHKE TECTOBBIX 3aJjaHUl B 3JIEKTPOHHOM Buje. B Gonme
OIICHOYHBIX CPEACTB MPEICTABIICHBI TUIIOBBIC TECTOBBIC 3a/IaHMsI, pa3paOOTaHHBIC
TUTSI U3YYCHHS TUCTUTUTAHBI « THOCTpaHHBIN SI3BIKY.

THUITIOBBIE TECTOBBIE 3ATAHUSA
JJIAA TEKYIIEI'O KOHTPOJIA

PA3JIEJI 1. /lesioBbIe OTHOIIEHUST

Tema 1.1 «IlocTpoeHue 1€0BBIX OTHOLICHUID)

TECT 1

I. Reading

One of the main crises facing companies today is that of loss of reputation. Damage to
reputation almost always has a snowball effect and entails damages to share (1) as
well as to public confidence. Some business people say that their company’s reputation is their
main (2). Consequently, it is necessary not only preserve it, but also to (3) in
it, because once you have lost some of it, not only is it extremely difficult to regain it, but it also
costs huge amounts of money. When 4) a crises, management must react as quickly as
possible. Speed of (5) is particularly crucial when human lives are in question. The next
step is to enter in a dialogue with all your (6), and to make sure that you maintain a
steady (7) of information. You have to explain to the public what went wrong, and
accept responsibility for any mistake that you made. If you are indeed responsible for what
happened, an admission of (8) is your only viable course of action. Denying
responsibility will inevitably damage your reputation in the long term, and increase the chances
of (9) action being taken against you.
la)cost b)fee c)bonus d)price
2 a) profit b) asset c) benefit d) value
3a)pay b)stake c)secure d)invest
4 a) dealing b) foreseeing c) handling d) prioritizing
5 a) response b) responding c) reaction d) reacting
6 a) stakeholders b) suppliers c) buyers d) consumers
7 a) conference b) flow c¢) release d) press
8 a) credibility b) illegality c) liability d) criminality
9a)legal b)lawful c)court d) tribunal

Il. Complete the modal perfect forms in these sentences.



1 The team leader was great, but | think she could spent more time on

simulations. 2 You might have to my letter sooner. | thought you were no longer
interested in my proposal. 3 They needn’t into the
office — there was no work for them to do when they got there. 4 If your
application had been successful, we informed you in writing.

[11. Conditionals

1 If we lose the password, we (not\to be able) to access those files ever again.
2 If 1 were you, | (to turn) to a professional website designer. 3 If the economic
climate (to be) more favourable, our e-commerce would have expanded massively.

IV. Passives

1 Flexible hours in Accounts and HR next month.(introduce) 2
Surprisingly, the sales staff only once in the past three years. (appraise)
3 Our remuneration policy currently . (revise) 4 With a little
goodwill, the amount of red tape we have to deal with could easily.(reduce)

Answer Key

I.1d 2b 3d 4c 5d 6a 7b 8c 9a

1. 1have 2answered 3have come 4could have

III.1wouldn’t be able 2 would turn 3.had been

IV. 1will be introduced 2were ...appraised 3is being...revised 4be reduced

PexoMeH1a1IM U 110 OLIECHUBAHMIO PE3YJIbTATOB /1€J10BOM (P0J1eBOii) HTPbI

MaxkcumMajbHOe

Kpurepun
KOJHYECTBO 0aJLJIOB™ purtep

BricTaBnsiercs  oOydaromemycsi (MHIMBHUIYaJTbHO WM Kak
YYaCTHUKY TpYIIbI), €CIH COAECPXKAHUE €ro AeATEIbHOCTU
MIOJTHOCTBIO COOTBETCTBYET TEME, KOHIEMINH, COJCPKAHUIO
Urppl M HOPUHATOW PpOJM; YETKO OpraHu3oBaHa paloTa IO
OtauyHO CIOJKETy WIPBI, MPUCYTCTBYET BAPUATUBHOCTH B Pa3pELICHUH
WUIPOBOM  CUTyallUM, KOMMEHTapuud II0  XOAYy  WIPBI
OCHOBBIBAIOTCSI HA MOHATHWHOM aIapare npeaMeTHON
00JIaCTH U WILTIOCTPUPYIOT OCHOBHBIE 3aKOHOMEPHOCTH
M3y4aeMOH NUCLUIUIMHBI U €€ IPUKIIAJHON aCIIeKT

BricTaBnsiercs oOydaromeMycsi (MHOMBUAYaJbHO WM Kak
COTPYJIHUKY TPYIIIbI), €CIU COJAEPKAHUE €T0 NEATEIbHOCTH B
OCHOBHOM COOTBETCTBYET TE€M€, KOHLENIUH, COACpPKAHUIO
Xopomo UTPbl U NPUHATON POJIM; UTPOBOM CHOXKET HAXOJUT pa3BUTHE,
KOMMEHTapHUU 10 XOAY UTPhl BKIIOYAIOT MOHATUHHBINA amnmapat
MPEIMETHOM 006JaCTH U OTPaXKarOT B OCHOBHOM MTOHUMAaHUE
MIPUKJIAIHOTO acCleKTa N3y4yaeMon AUCIUILTNHBI

BricTaBnsiercs  oOywaromemycsi (MHIMBHUIYalbHO WM Kak
COTPYAHUKY TPYIIIBI), €CIIU COAEPIKAaHUE €ro JeATEIIbHOCTU B
LIEJIOM COOTBETCTBYET TEME, KOHLEINIHNH, COACPKAHNUIO UTPHI U
IIPUHATON POJM; UIPOBOM CIOXKET HE JCTAIU3UPYETCH,
KOMMEHTapUHU 10 X0y UTPhl B HEOOJIBIIION CTENEHUOMUPAIOTCS
Ha TIOHATUHHBIM ammapar NpeAMETHOH obmacTw,

Y 10OBIIETBOPUTEIBHO




MPUKIIAIHON acCMeKT M3y4aeMOW AMCUIUIUIMHBI MPEICTABICH
(dbparmeHTapHO

BBICTABJIsIETCs  oOydarouiemycst (MHIUBUAYAJIbHO WM  Kak
COTPYJIHUKY TPYIIIbI), €CIM COJEpKaHUE €ro AEATEIbHOCTU
JIMIIb YaCTUYHO COOTBETCTBYET TEME, KOHLEIIINHU, COIEPIKAHUIO
HeynoBneTBOPUTENIBHO | urpbl W NpPUHATOM POJIM; HIPOBOM CIOKET HE pa3sBMBAETCA,
KOMMEHTapUU 10 XOAY UIPhl OTCYTCTBYIOT, OOy4aroIuiicss He
JEMOHCTPUPYET MOHUMAHHUS IIPUKIIATHOTO

aCIEKTa U3y4aeMON JUCIUTIIINHBI

* Ilpencrasieno B Tabnuiie 2.1.

THUITIOBASA JEJIOBASA (POJIEBASA) UT'PA IJ151 ITIPOBEPKH YPOBHS
COOPMUPOBAHHOCTHU KOMIIETEHIIUN

JesoBas urpa Kk teme 1.3. «Cnoco0bl M1 MeTOAbI PACNPOCTPAHEHUS
peKIamMbI».
1. Tema (npobaema.) «CoBpeMeHHBIE TSHCHIIUA MOJIBI».
2. Konyenyus uepwvr: Alexandra and Steve are pen friends. Alexandra is interested in
fashion very much. Steve, who lives in London, invited Tanya to come to his place and visit the
London Fashion Show. Friends arrange the meeting and discuss the following:

- best ways to get to London;
- the weather;
- the time the show starts;

- some other things to do on Sunday.
After the show they exchange the ideas about fashion trends in their countries.
Tanst u CtuB Apy3ps 1o nepenucke. TaHsa odeHb MHTEpecyeTcss MoaoW. CTUB, KOTOPBII
*KUBET B JloHnoHe, npurnacwi TaHIO NpuexaTb K HEMY M NOCETUTh JIOHTOHCKHI ITOKa3 MOI.
Jpy3bsi yCTpauBarOT BCTpeYy W OOCYXIAIOT Jydlmuii crmocoOd mobOpatecs n0 Jlonaona. Onu
TOBOPST O MOr0Jie, BPEMEHU Hayala 110y ¥ HEKOTOPBIX JAPYTUX MEPONPUITUSIX Ha BOCKPECEHBE.
[Tocne 1oy oHu 0OMEHMBAIOTCS UAEIMU O MOAHBIX TEHACHIMSIX B CBOMX CTpaHax.
3. Ponu (ponesvie epynnoi):
- Alexandra, a student from Donetsk academy of Management;
- Steve, ayoung man from London
4. Oxcudaemviii pe3yromam.
- HEeNpUHYXJAEHHas aTMoc(epa U peueBasi akTUBHOCTb, MPUOIMKEHHAs: K €CTECTBEHHON
CUTYyalluu;
- BKJIFOYEHHOCTH OOYYaroNuXxcs B yueOHOE B3aMMO/ICHCTBHE;

- HpI/IO6peTeHI/Ie HaBBIKa OCMBICJICHHUA, aHaJIu3a U 0o0OMEH MHEHHEM IO HMewmeﬁCH
npobieme;



PexkoMeHaanum mo OIEHUBAHUIO BOMPOCOB sl co0ece10BaHUA 11O

AUCHUILIAHE (MOAYJI10) «/{eJI0BO HHOCTPAHHBIN SA3BIKY.

MaxkcumMajabHOe
KOJIUYeCTBO 0A/JIOB*

Kpurepuu

OTiIn4yHO

BoicTaBisiercs  oOywaromemycsi, €CIM  OH  OIpeJelseT
paccMaTrpuBaeMble MOHSTHUSL pa3fielia WM TeMbl JUCIUILINHBI
(MOnynsi) YeTKO U TMOJIHO, TMPHUBOJAS COOTBETCTBYIOLIHE
MIPUMEPBHI.

Xopo1io

BricTaBisiercst o0yuaromeMycsi, €CIIi OH JIOIYCKAeT OTICIIbHBIC
MOTPENTHOCTH B OTBETE, HO B IIEJIOM JICMOHCTPHUPYET 3HAHUE H
BIAQJICHUE COJCp)KaHHEM pas3zaena (TeMbl) JTUCIHILIHHBI
(Moyst)

yI[OBJ'IeTBOpI/ITeJ'IBHO

BricraBnsiercss  oOydwaromiemycsi, e€cid  OH OOHapy>KHUBaeT
pOOEITBI B 3HAHUSAX MaTepraia pasjiesa Wi TEMbl TUCITUTUTHHBI
(Motyst)

HeynoBneTBopuTenbHO

BoicTaBnsiercs  oOydaromieMmycsi, €cid OH OOHapy’>KHBaeT
CyLIECTBEHHbIE MPOOENbl B 3HAHUAX OCHOBHBIX IOJIOXKEHUH
paszzena WM TeMbl JUCHUIUIMHBL (MOAYJS), HEYMEHHE C
MIOMOILBIO TIpenojaBaressl MOJyYUTh MPaBUIbHOE peIIeHue
KOHKPETHOW IIPAKTUYECKOM 3a7a4n

* IIpencraBneno B Tabnuie 2.1.

THUITIOBBIE BOITPOCHI I COBECEJOBAHUA 1JIA ITPOBEPKH
YPOBHA COOPMUPOBAHHOCTHU KOMIIETEHLINHN

Pa3nen 1

1. Do you have a career plan? Where do you want to be in 10 years’ time?

2. Would you like to work for one or several companies?

3. What can damage your career prospects?

4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you remember new words, learn

grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

7. What are the best ways of getting information on major issues of the day?
8. What do you like /dislike about shopping?

9. Why are beauty products easy to sell on TV?

10. How to become a successful sales person?

11. Negotiating successfully. What can help? (effective salesperson).

12. Which type of products are difficult to sell and why?

13. What are the shopping habits of the people you know?

14. What do you think are the keys to success in online selling?

15. What is the most dominating type of media?

16. How can big corporations benefit from mass media?

17. Do you agree that mass media promotes quality and progress in our everyday life? Why/not?

18. How to do a good website?




8. What types of companies exist?
9. What makes a successful organisation?
10 Can you describe your company/ organization?
11 What qualities of organization are positive and negative?
12. Describe your ideal manager.
13 What makes a good employee?
Pasnen 2
1.What equipment do have on your desk and in your office?
2.Can you describe some office things?
3. What do you think about leasing some equipment?
4.Can you describe some production processes?
5.What do you know about outsourcing and offshoring?
6.. What do you think are the biggest economic problems in your country?
7. What is “the four Ps “?
8. What marketing campaigns impressed you most?
9. What are the main keys to successful marketing?
10. What product would you most like to sell?
11. Describe some of your favourite products. Why do you like them?
12. What is the best thing you’ve ever bought?
13. Prepare a short presentation about a product.
14. Describe a marketing campaign of some well-known companies.
15. How can you increase sales figures of a brand?

Pa3znmen 3

1. What are business negotiations?

2. Why is negotiation important in a business?

3. What is business context negotiation?

4. What are some examples of negotiation?

5. Do you like travelling? Which places have you visited or would like to visit? Why?
6. What is the best time to visit your own city?

7. Describe the opportunities your favourite season creates for travel?

8. What is the best way of traveling around your country (rail/road/air)?

9. Why is it better than the others?

10. What are the biggest transport problems in your country?

11. What is important when choosing a hotel for business?
12.What countries would you like to visit? Why?
13.Have you ever been in a difficult situation while traveling?

14.\What are the reasons to be out of the office?
15.What business can be done our of the office?
Pa3nen 4

1. What problems can managing international teams present?

2. Are cultural differences important?

3. What would you find difficult if you had to go and work in a very different culture from your
own?



4. What advice would you give to a foreign manager who is going to manage staff in your

country?

5. How important is cultural entertainment in your country?

6. How important is cultural entertainment in your company/organisation?
7. What places would you like your business visitors to visit?

8. Are you an organized person? How do you organize your time?

9. What personal qualities are crucial for running a business?

10. What are your strengths and weaknesses?

11. What do you consider when planning family events?

12. What are the most important things to do when planning in business?
13. How often do you think businesses should revise their plans

14. What places would you like your business visitors to visit?

15. What events would you recommend to your business visitors?

16. What other types of entertainment could you offer?

17. How important is cultural entertainment in your country?

PexoMeHa1IMHU 110 OLEHUBAHMUIO TUCKYCCHOHHBIX TeM JIJIl KPYIJIOro
cT0J1a (IUCKYCCUM, JUCITYThI, 1€0aThI).

MaxkcuMajabHoe
KOJHYECTBO 0AJJIOB¥

Kpurepun

OTIM4YHO

- TIOJTHOE PACKPBITUE TEMBI;
- yKa3aHue TOYHBIX Ha3BaHUI OOCYXIAaeMbIX SBJICHUH, 3HAHHE
COBPEMEHHOTI'0 COCTOSIHUS ITPOOJIEMBI;

- mpaBuUIbHas POPMYTUPOBKA OHITHUI U KAaTETOPUiA;

- CaMOCTOSATENBHOCTh OTBETA, YMEHHUE BBOJUTH U UCIIOJI30BaTh
KJ'IaCCI/I(l)I/IKaHI/II/I 158 KBaJ'II/I(l)I/IKaIII/II/I, aHaJ'II/ISI/IpOBaTI) 1 aeciaartb
COOCTBEHHBIE BBIBOJIBI IO pacCMaTPUBAEMON TEME;

- HCHOJIb30BAHUE MATEPHATIOB COBPEMEHHON OTE€YECTBEHHOW U
3apyOexHOW JUTEepaTyphl U UHBIX MaTEpUAJIOB U JIp.

Xopomro

- HEZI0OCTaTOYHO ITOJIHOE PACKPBITUE TEMBI;
- HECYIECTBEHHBbIE OIIMOKM B OIpPENEICHUH MOHSITHH,
KaTerOpHui U T.I1., KAPJAUHAIIBHO HE MEHSAIOIINX CYTh U3JI0KCHMUS;
- PEnpoOayKTHBHOCTH OTBETA: OTCYTCTBHE CaMOCTOATEIBHOIO
aHaJIM3a U OLICHOYHBIX CYKJICHUN

- HEJIOCTAaTOYHOE HCIIOJIB30BAHUE MAaTEPUATIOB COBPEMEHHOMN
OTEUYECTBEHHON M 3apyOeKHOH JIUTEepaTyphl M HHBIX
MaTEPHAJIOB U IP.

Y IOBIETBOPUTENBHO

- OTpa)KE€HUE JIUIIb OOIIEro HANpaBICHUS TEMBI;

- HaJM4Me JOCTATOYHOI'O KOJIMYECTBA HECYLICCTBEHHBIX WIH
OJIHOM- IBYX CYyILIECTBEHHBIX OMIMOOK B OMPEENICHUU MOHATHI
U KaTeTOpUMl U T.IL.;

- HECIIOCOOHOCTh OCBETHTH COBPEMEHHOE COCTOSIHUE MPOOIEMBI

HeynosnersopurenbHo

- COZiepKaHKUe TEMbI HE PACKPBITO;
- 0OJIBIIIOE KOJIMYECTBO CYIIECTBEHHBIX OIINOOK;

- OTCYTCTBME YMEHMH M HABBIKOB, OOO3HAUEHHBIX BHIIIE B
KAaueCTBE KPUTEPUEB BHICTABIICHUS MOJIOXKHUTEIBHBIX OLIEHOK

Ap.




* IIpencraBneno B Tabmune 2.1.

TEMBbI III/ICKYCCI/Iﬁ JJISI ITPOBEPKH YPOBHS
COPOPMUPOBAHHOCTHU KOMIIETEHIIUA
Tema 1.1. Pabounii 1eHb.
Discuss the following: “This working life.” (Ha ocHOBeE TekcTa)
Tema 2.2. CucreMbl 1 pabo4vre MPOIECCHI.
Some companies try to reduce their costs and use outsourcing companies. Do you think if it
leads to worse quality of branded goods or not?
Tewma 2.3 PacripesiesieHne U 10CTaBKa TOBApOB.
Discuss the following:
A What tactics are the best to use for buying a thing:

« look through a catalogue before?

. shop around looking for goods of better quality and lower price?

« try to save the time?

« avoid long queues?

B What tactics are the best to use to make customers buy:

« greet the customer?

« show friendly attitude?

« listen carefully?

« use appropriate language?

« sound confident?

Tewma 2.4. PexnnaMa u MapKETHHT.

Exchange your opinion on the issue: “Do celebrities have the right for privacy or they

should accept lots of attention from media?”

Tema 3.3 Otenu..

Nowadays there are capsule holels functioning in some countries. What is your attitude to

these hotels? Do they have future in our country?

Kpyrasii cToa

Tewma 2.4 JlupepcTro.

A Many people would like to generate a good innovative idea, but they do nothing for that
and make excuses by saying “I'm just not creative”. Do you think everyone can be creative? Can you
learn to be creative? What do you need to become a creative thinker? Discuss your ideas with your
partner. Consider the following:

. experiences;

«+ knowledge;

. facts;

« some basic concepts;
. experiments;

. feelings;

« €tc.

B In our real life many good ideas are lost because someone puts the idea down before it
has a chance to be discussed. Should we bring an idea out for a discussion and see if other people
say anything good or bad about it? Do you think, to get an innovative idea it is important:

« to brainstorm number of ideas;
« to list the ideas;
. to copy and improve the ideas of others;



« to compare the ideas;
. to create a bank of ideas.

C As a group, brainstorm some ideas about the ways of making your working day less
stressful and more productive. Create a bank of good ideas and selects the best one. Everyone in
the group has a chance to contribute to the idea bank. Try to be creative.

PexoMeHaanuu mno oueHUBaHUIO 3cce (pedepaToB, TOKJIATO0B,
€0001IeHMI).

MaxkcuMajabLHoe
KOJHUYeCTBO 0aJ1J10B

Kpurepuu

BricTaBnsiercs oOyuaroiemMycs, el OH BbIpa3ui CBOE MHEHHE
110 c(hOPMYJIMPOBAHHOM MTPOOIIEME, APTYMEHTHPOBAI €TI0, TOYHO
ompeAenuB  MpobleMy  COAep)KaHUE U COCTaBJISIONIHE.
[IpuBenenbl  maHHBIE  OTEYECTBEHHOM M 3apyOexHOM
TUTEpaTyphbl,  CTATHUCTUYECKHWE  CBeACHMs, HH(OpManus
HOPMaTHUBHO MPaBOBOro xapakrtepa. OOydaromwuiics 3HaeT
BIIQJICET HABBIKOM CaMOCTOSITEIbHOM  HCCIIEI0BaTEIbCKOM
paboTHI IO TEME UCCIICIOBAHUS; METOIAMH U IPUEMaMHaHAIIN3a
TEOPETUYECKUX W/WIM TPAKTHUECKUX AaCIEKTOB H3ydyaeMoi
oOnactn. PaKTHYECKUX OMMUOOK, CBA3AHHBIX C

MMOHMMAaHUEM TIPOOJIEMBI, HET; Tpadudecku padoTa opopmMicHA
MIPABWIIBHO.

OTIn4HO

BricraBnsercst o0yuaromemycs, eciau padoTa XapakTepu3yeTcs
CMBICIIOBOM LEJIBHOCTBIO, CBSI3HOCTBIO
UTIOCIIEIOBATEIBHOCTHIO U3JI0KEHHS,
JonyueHo He 6osiee 1 ommOku  npu  OOBACHEHMM CMbICa
Xopouio WIA  COJIEPXKAHUATIPOOIEMBI. J[y1st
apryMeHTaluu NPUBOAATCS JIaHHBIE
OTEYECTBEHHBIX " 3apyOeKHBIX aBTOPOB.
IIponeMoHCTpUPOBaHBI UCCIIEAOBATENBCKUE YMEHHS U HABBIKH.
daKkTHYECKNX OMIMOOK, CBSI3aHHBIX C TOHUMAHHUEM IPOOIIEMBI,
HeT. /lonynieHsl OTJeNbHbIe OIUMOKU B 0OpMIIEHHH pabOTHI.

BricraBisiercss  oOydaromiemycsi, ecid B paboTe CTYAEHT
MPOBOJIUT JTIOCTATOYHO CAMOCTOSITENILHBIA aHAJIN3 OCHOBHBIX
9TANoOB U CMBICJIOBBIX COCTABJISIOIIUX MPOOIEMBI; TOHUMAET

Y 1OBIIETBOPUTEIBHO 0a30BbIE OCHOBBI M TEOpPETHYECKOE OOOCHOBAHHE BBIOPAaHHOM
Tembl. [IprBII€4eHbI OCHOBHBIE HCTOUHUKH TIO
paccMmarpuBaeMor TeMe. JlomymieHo He Ooliee 2 ommOOK B
CoJIepKaHuU NMPOoOIIEMBbl, 0(OPMIIEHUHN pabOTHI.

BrictaBnsercst oOydaromemycs, eciau padoTa TMpeICTaBIseT
coOOi mepecka3aHHbII WM IOJHOCTBIO 3aUMCTBOBAHHBIN
WCXOJIHBIA TEKCT 0e3 Kakux Obl, To HM ObUI0O KOMMEHTApUEB,
HeynoBnerBoputenbHO | ananmza. He packpsita CTpyKTypa ¥ TEOpETHYECKas
cocrapistonas Tembl. [lomymieHo Tpu wim 0osee Tpex omnook
B COJIEpXKaHUHU pacKpbIBaeMoil MpobiieMbl, B 0GOPMICHUH
paloTHI.




TEMBI DCCE (PE®EPATOB, JOKJAJOB, COOBLIEHWI) s

IMPOBEPKH YPOBHS C®OPOPMHUPOBAHHOCTU KOMIIETEHIINA
1. Recently some people can work from home using modern technology. Some think this only
benefits the workers, but not the employers. To what extent do you agree or disagree?
2. Nowadays, some employers think the academic qualities are more important than the life
experiences and personal qualities when they choose the employees. Why is it the case? Is this a
negative or positive development?
3. Being ambitious is it a positive or a negative quality for an employee? Discuss.
4. Young workers or old workers who benefit more to a company? Discuss.
5. Nowadays a lot of qualified workers move abroad. What are the causes for this and what will
be the consequences?
6. The most successful methods of marketing goods and services in RF / in DPR
7. The most famous international / national brands.
8. The criteria of choosing a successful brand name and a slogan for a company.
9. The examples of some history of brand management.
10. How to cope with changes in business.
11. Advertising goods and services.
12. My attitude towards money.
13. Do you think "Money is everything™?
14. Describe examples of unethical business practices.
15. Leaders are born or made?
16. Write a letter of application for the position of a Logistics Manager. Invent a company job
advertisement.

BOITPOCHI K 3AYETY IIOPA3JIEJIAM (TEMAM)

JUCHUILJIMHBI MOAYJIA)
Ne i/ .
BOl'[pOCBI K 3a9€Ty
3 cemecTp
1. Do you have a career plan? Where do you want to be in 10
years’ time?
2. Would you like to work for one or several companies?
Tema 1.1. [TocTpoenue 3. What can damage your career prospects?
TIEJTOBBIX OTHOIIICHHI 4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you
remember new words, learn grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

1. What are the best ways of getting information on major issues

Tema 1.2. [Ipuem of the day?

Jleneranmi 2. Can some good newspapers compete with the scientists in the
way of educating people according to a well-known American
writer?

1. What do you like /dislike about shopping?
2. Why are beauty products easy to sell on TV?
3. How to become a successful sales person?
Tema 1.3. CiocoOwl u . . .
CTONEL DACIIHOCTDAE 4. Negotiating successfully. What can help? (effective salesperson).
ABL pAcTIpOCIp 5. Which type of products are difficult to sell and why?
HHA PECKJIIaMbI . .
6. What are the shopping habits of the people you know?
7. What do you think are the keys to success in online selling?




1. What is the most dominating type of media?
2. How can big corporations benefit from mass media?

3. Do you agree that mass media promotes quality and progress in
Tema 1.4. Vnpasnenue | our everyday life? Why/not?

[ICPCOHATIOM. 4. What are the best ways of getting information on major issues of
the day?
5. How to do a good website?
4 cemecTp
Tema 1What equipment do have on your desk and in your office?
2.1.KopriopatusHbie 1. Can you describe some office things?
OTHOLICHHA. 2. What do you think about leasing some equipment?
Tema 2.2. 1. Can you describe some production processes?
TpynoycrponcTso. 2. What do you know about outsourcing and offshoring?
1. What do you think are the biggest economic problems in your
country?

Tema 2.3. Toprosisi. .
2. What is “the four Ps “?

3. What marketing campaigns impressed you most?

4. What are the main keys to successful marketing?

5. What product would you most like to sell?

1. Describe some of your favourite products. Why do you like
them?

Tema 2.4. Jlunepctgo. 2. What is the best thing you’ve ever bought?

2. What is the best thing you’ve ever bought?

3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-known companies.






