[loKyMeHT NoAnucaH NpoCToil 3NeKTPOHHOM NOANMUCHI0
NHbopmaums o Bnagenbue:

®WO: KoctuHa Jlapuca HukonaesHa

[lomkHOCTb: 3amecTuTeNb AupekTopa

[ata nognucanus: 13.01.2026 15:04:52

YHUKanbHbI MPOrpaMMHbIA KIKOY:
848621b05e7a2¢59da67cc47a060a910fb948b62

lpunosrcenue 4

K 00pa3oBaTebHON ITporpaMmme

OLHEHOYHBIE MATEPHUAJIbBI

JJISI TEKYIEro KOHTPOJISl yCIIeBA€MOCTH U
NMPOMEKYTOYHOM aTTeCTAIUU 00YYaIOIIMXCSI

MO JUCLUATIIMHE

b1.B./IB.01.02. /Ie;i0BOi HHOCTPAHHBIH SI3bIK
(I/IHIICKC, HAMMCHOBAHUE JUCHUIIIIMHBI B COOTBETCTBHU C y‘IC6HI)IM l'IJ'IaHOM)

38.03.02 MeHeKMEHT
(xoJ1, HANMEHOBAHNE HATIPABIICHUS TIOJITOTOBKH/CIICITHAIIEHOCTH )

YnpasieHue MajabiM OU3HECOM
(HammMeHoOBaHWE 00pa30BaTEILHON TPOTPAMMBI)

bakasasp
(xBayHUKaIUs)

Ounast hopma 00yUeHHS
(popma oOyueHus)

I'on HabGopa - 2024

JloHerk



ABTOp(bI)-cocTaBuTeb(M) POC:

IIpoxonenxo E.B., cm. npenooasamens, kageopa uHoCmpaHHbix

A3bIKO6



PA3JIEJI 1.
IACHOPT ®OHJIA OHEHOYHbBIX CPEACTB
1o JUCUHMIIMHE (MOAYJI10) «/le/I0BOii HHOCTPAHHBIN SA3BIK)

1.1. OcHOBHBIE CBeIeHHS O TUCUHMILTIMHE (MOTYJIe)
Taomumna 1
XapaKkTepuCTUKA TUCIUTIINHBI (MOTYJIs)
(cBeneHus COOTBETCTBYIOT pazaeny PIIJI)

OO6pazoBarenbHasi mporpaMmma

OakanaBpuar

Hanpagnenune noaroroBku

38.03.02 MenemxmMeHT

«praBHCHI/IC MaJIBIM OM3HECOM

[Tpodunb

KonmuecTBo pa3aenoB AUCIUTIIHHEI 2
YacTtb 00pa3oBaTesbHON B1.B.IB.01.02
IPOTPaMMBbI

@OopMBI TEKYILIETO KOHTPOJIA

CobecenoBanue, 3cce, IUCKYCCHS,
JIOKJIaJl, COOOIIEHNE, TECTOBBIC 3a/IaHusl,
KOHTPOJIb 3HAHUM 110 pa3feny

Iloxazamenu Ounas popma oOyueHust
KonuuectBo  3a4eTHBIX  €AUHMIIL 4
(KxpeauToB)

Cemectp 5-6
Oowasa mpyooemkocmsv (akaoem. 144
uacoe)

Ayoumopnasn KOHmMaKmuas 7
paboma:

Jlex1IMOHHBIE 3aHATUSA -
[IpakTUueckue 3aHATHA 68
CemuHapcKue 3aHsATUs -
CamocrosiTesibHasi padora 68
KoHnTtpoJsb 4
Dopma NPOMENCYMOUHOU 3auer/sauer

ammecmayuu




1.2. IlepeyeHb KOMIETEeHUMI € YKa3aHUeM 3TanoB GOpMHUPOBAHMS B
npouecce 0CBOCHUsI 00pa3oBaTeIbHOM MIPOrPaMMBbI.

[IepeueHb KOMITIETEHIIMN U UX DJIEMEHTOB

Tabmua 2

Kommnerenius

Nunukarop

KOMIICTCHIIUH U €T0

hopmyIMpOBKa

DeMEeHThI HHAWKATOpPa
KOMIICTCHIIUU

Hnnekc
SJIEMEHTA

YK OC+4
Crniocoben
OCYILECTBIISATh
KOMMYHUKAIHIO,
B TOM YHCIIC U
NIEJIOBY10, B
YCTHOU U
MMCBMEHHOU
dopmax Ha
roCyJJapCTBEHHOM
U
WHOCTPaHHOM(BIX)
S3bIKAX

YK OC-44
Cnocoben
OCYILECTBIATh
JIETIOBYIO
KOMMYHI/IKaLII/IIO

Ha

MHOCTPAHHOM S3BIKE B
YCTHOW M NMHUCbMEHHOU

hopmax

3nameo:

I - 0COOEHHOCTH U CTHJIH
po(heCcCHOHATHFHOTO  OOIIECHUS
B YCTHOH M IUCbMEHHOM (hopMax
Ha MHOCTPaHHOM SI3BIKE;

YK OC-4.4 3-1

2-  ocobeHHOCTH W  CTWIH
MPOQECCHOHATILHOTO  OOIICHUS
B YCTHOW M MUCHbMEHHOU popMax
Ha UHOCTPAHHOM SI3BIKE;

- 3HaeT  OCOOEHHOCTH
HamucaHus W O(pOPMIICHHUS
JICIIOBOM  JOKYMEHTAallMd  C
Y4eTOM poQeCCUOHANTBHOM
JICSITEITBHOCTH;

YKOC-4.4 3-2

3--  0COOGEHHOCTH ¥  CTHIH
Mpo(heCCUOHATBHOTO  OOIICHUS
B YCTHOW M MUChbMEHHOU (popmax
Ha UHOCTPAHHOM SI3BIKE;

- 3HaeT  OCOOEHHOCTH
HamucaHus W O(QOPMIICHHUS
JIETOBOM  JIOKYMEHTalluu c
Y4eTOM po¢eCCUOHAITBHOM
JeSITeTbHOCTH;

- COLIMOKYJIbTYPHBIE
OCOOCHHOCTH  OOIIEHWS  Ha
WHOCTPAHHOM SI3bIKE B YCTHOH U
MMMCEMEHHOH popmax

YKOC-4.4 3-3

Ymems:

1- obmarscs Ha MHOCTpaHHOM
SI3bIKE B YCTHOM U TUCHMEHHOU
(dhopmax, yIUTEIBasE 0COOCHHOCTH
podheCCUOHATBHOM
JeSITeIbHOCTH

YK OC-4.4V-1

2- - 00IIAThCS HA HHOCTPAHHOM
SI3bIKE B YCTHOM W NMHUCHMEHHOMN
(dhopmax, yauThIBast 0COOCHHOCTH
podheCCUOHATBHOM
JICSITEITBHOCTH;

- o0OpabartkIBaTh
KOPPECTIOHEHIINIO M COCTABIISATh
MMChMa npodeccrnoHaTEHOTO
coJiep KaHus

YKOC-44V-2

3-  oOarscst Ha HUHOCTPaHHOM
SI3bIKE B YCTHOM M MUCBMEHHOM

YKOC-44 VY-3




Nunukarop
KomrieTeHIuss | KOMIETEHIIUU U €T0
dhopMyIMpOBKa

DJIeMEeHThI HHAUKATOpa Nnnexc
KOMIIETEHIINHN DJIEMEHTA

(hopMax, yauThIBast 0COOEHHOCTH
npodeccHoHaTHLHON
JICSITEITBHOCTH;

- o0pabartkIBaTh
KOPPECIIOH/ICHIIHIO M COCTABIISTh
MAChMa podeCcCHOHATTLHOTO
COJICpKaHUS;

- YYHTHIBaTh COIMOKYJIBTYPHBIC
(dakToOphl B JEJIOBOM YCTHOM H
MMUCHbMEHHO OOIIEHUHN

Bnaoems:
1- tepmunonorneii, | YK OC-4.4 B-1
JIOCTaTOYHOM TUTS

po(eCcCHOHATBHOTO OOIICHUS B
npeaenax U3y4eHHOW TeMATHKH

2- tepmunonorueii, | YK OC-4.4 B-2

JIOCTaTOYHOM JUTSI
mpo(heCCHOHAIBHOTO OOIICHUS B
npejenax n3y4YeHHOW TeMaTUKH;

- 3HaHWAMU O BHUJIAX
JOKyMEHTAIU B
npodeccuoHaabHON cdepe, HX
SI3BIKOBBIMH ¥ CTHJICTHYECKIUMU

0COOEHHOCTIMU;
3. TEPMHUHOJIOTHEM, YK OC-4.4 B-3
JIOCTaTOYHOM JUISL

mpo(heCcCHOHAIBHOTO OOIICHUS B
npejenax u3y4eHHOW TeMaTHKH;
- 3HaHWAMH O BHIAX
JIOKYMEHTAI! B
npodeccHoHaIbHON cdepe, ux
SI3BIKOBBIMH M CTHIUCTHUYCCKUMU
0COOEHHOCTSIMI;
- MpHeMaMH  HUCIOJb30BAHHUS
COLMOKYNBTYPHBIX ~ 3HAHUHA B

YCTHOM 5 MMUCbMEHHOM
OOILIIEHNM HA  HMHOCTPAHHOM
SI3BIKE.

Tabnuna 3
Otansl HOpMHUPOBAHUS KOMIIETEHIIUH B MPOIIECCE OCBOCHUS OCHOBHOM

00pa30oBaTeNIbHON MPOrpaMMbl
Kontponupyembie Ko HaumenoBanue
No TPOIIHPY Howmep A
pazieinbl (TeMbI) WHJUKATOpa OIICHOYHOTO
/1 cemecrtpa "
JUCHUILIHHBI (MOJTYJISI) KOMIETEHIIUN CpeAcTBa
1. Tema 1.1. PaGouwnii neHb. 5 YKOC-4.4 YeTHbii
OIIpoC




(cobecemoBanue),
TECTOBBIC 3aJaHUA

Tema 1.2. KopriopaTtuBHas
KyJIbTYypa.

YK OC-4.4

YcTHbII
orpoc
(cobecemoBanue),
TECTOBBIC 3aaHUs

Tema 1.3. UcTopus komnanuu

YK OC-4.4

YcTHbII
orpoc
(cobecemoBanue),
TECTOBBIC 3aaHUs

Tema 1.4. Unrepuer.

YK OC-43

YcTHbII
orpoc
(cobecemoBaHme),
TECTOBBIC 3aaHUs

Tema 2.1. O6opynoBanue st
paboTEHL

YK OC-4.4

YcTHbII
orpoc
(cobecemoBaHue),
TECTOBBIC 3aaHUs

Tewma 2.2. Cucremsl u pabouue
TIPOIIECCHI.

YK OC-44

Y CTHBIN
orpoc
(cobecemoBaHue),
TECTOBBIC 3aaHUS

Tema 2.3. Pactipenencure u
JIOCTaBKa TOBAPOB.

YK OC-4.4

Y CTHBIN
orpoc
(cobecemoBaHue),
TECTOBBIC 3aaHUs

Tema 2.4. Pexmama 1 MapKETHHT.

YK OC-4.4

YcTHbII
orpoc
(cobecemoBaHme),
TECTOBBIC 3aaHUs




_ PA3JAEJI 2.
TEKYHIIUHU KOHTPOJIb 1O JTUCHUIIJIMHE (MOAYJIIO)
«/les10BOIl HHOCTPAHHBIH A3BIK»

Texkylmmii KOHTPOJIb 3HAHWM HCIOJB3YyETCS I  OINEPATUBHOIO U
pPEryJsipHOTO  YINpaBieHUs  y4eOHOM  JeATeIbHOCThIO (B TOM  YHCIE
CaMOCTOATENbHON paboTON) 00yJaroIIXCsl.

B ycnoBusix OayuibHO-PEUTHUHIOBOM CHUCTEMbI KOHTPOJS Pe3yJIbTaThl
TEKYIIEr0 OLEHUBaHUS OOY4YaloIIerocs HCIOJB3YIOTCS KakK IOKaszaTeidb €ero
TEKYLIEr0 peUTUHra. TeKylmuid KOHTPOJIb YCHEBAEMOCTH OCYILECTBISAECTCS B
TEYEHHE CEMECTpa, B XOJ€ MOBCEIHEBHON yueOHON paOOThl MO0 MHAMBHIYaAIbHOM
MHULIMATUBE mpenojaBarens. JlaHHbIA BUJ  KOHTPOJSL  CTUMYJHPYET Y
oOy4arolerocss CTpeMJIeHHEe K CHUCTEeMaTHYeCKOH CaMOCTOSITENIbHOM paboTe 1o
M3YYCHHIO JUCHUTUIAHBI (MOIYJIA).

Tabnuua 2.1.
Pacnpenenenne 6amioB 1o BujgaM yueOHOM A€ TETbHOCTH
(OamIbHO-PENUTHHTOBAS CHCTEMA)

HaumeHnoBanue Bun 3aganns
Pasnena/Temer 3 Beero K3P | CP T3
J3 | VO T3 [ P3 3a TeMy
P.1.T.1.1 - 9 5 3 17
P.1.T.12 - 9 5 3 17
P.1.T.1.3 9 5 3 17 10 8 4
P.1.T.14 - 9 5 3 17
HUroro: 1006 36 20 | 12 68 10 8 4
P2.T2.1 - 9 5 3 17
P2.T22 9 3 17 10 8 4
P2.T23 - 9 5 3 17
P2.T.2.4 9 3 17
Uroro: 1006 36 20 | 12 68 20 8 4

JI3 — IeKMMOHHOE 3aHSTHE;

YO — ycTHBIi o1poc;

T3 — TecToBOE 3aMaHKE;

P3 — pa3HoypoBHEBbIE 33/1aHNS;

* IpyTHe ¢ BUIBI UCTIOIB3YEMbBIX 3aJJaHUH, MPEIOKEHHBIX B TIPUIIOKECHUH |
I13 — npakTHuecKoe 3aHATHE;

C3 — cemuHapcKoe 3aHSTHUE;

K3P — xouTposb 3Hanuii no Pazneny;

P — pedepar.

CP — camocTosTenbHas padota 00yyaromerocs
N3 — nuauBUIyanbHOE 3a/1aHUE



2.1. PekoMeH1auMu 0 OLEHUBAHNIO YCTHBIX OTBETOB 00YYAKOIIUXCS

C 1enbio KOHTpOJISI YCBOGHHS MPOMIEHHOrO MaTepuaiia M OINpeIeTIeHUs
YPOBHSI MOATOTOBICHHOCTH OOyYaroUIuxcsi K M3y4YeHHWIO HOBOW TEMbI B Hayaie
KKJIOTO CEMHUHAPCKOTO/TIPAKTUYECKOTO 3aHITHS MPETNoJIaBaTesieM IMPOBOJIUTCS
WHUBUTyTBHBIA WM (DPOHTAIBHBINA YCTHBIN OMPOC MO BBHITIOJIHEHHBIM 33JIaHUSM
MPEIBIIYIIENA TEMBI.

Kputepun oneHkmu.

Ouyenka «omauyHo)» CTaBUTCS, €CJIM 00YUaIOIIUNACS

1) moJIHO ¥ apTyMEHTUPOBAHO OTBEYAET MO COJICPKAHUIO BOTIPOCaA;

2) oOHapyxuBaeT TOHMMAHHME MaTepuana, MOXET OOOCHOBaTh CBOM
CYXKJIEHUS, TPUMEHUTh 3HaHUSI HAa MPAKTUKE, IPUBECTH HEOOXOIMMbIE IPUMEPHI;

3) um3naraeT mMarepuai MocCiel0BaTeIbHO U MPABUIBHO, C COOIIOJEHUEM
UCTOPUYECKON U XPOHOJOTUYECKON MOCIIEI0BATEIBLHOCTH;

Ouenka «xopowioy — CTaBUTCS, €CIM OOydYarollUicAd JaeT OTBET,
YIOBJICTBOPSIIOMIUNA TeM JK€ TpeOOBaHUSM, YTO M IS OLECHKH «OTIUYHOY», HO
JIOITYCKAET O{HA-/IBE OITUOKU, KOTOPHIE CaM K€ UCTIPABIISET.

Ouyenka «yooenemeopumenvHo) — CTaBUTCSA, €CIU OOydYaromuncs
oOHapy’KMBAET 3HAaHUE U TOHUMAHUE OCHOBHBIX MOJIO)KEHUI TAaHHOTO 3aaHusl, HO:

1) u3znaraer maTepuasl HEMOJHO U JIOMYCKAaeT HETOYHOCTHU B OINpPEACIICHUU
HNOHATUHN WU (POPMYIIUPOBKE MPABUIT;

2) He yMeeT JAOCTAaTOYHO IIyOOKO M J0Ka3aTelbHO OOOCHOBAaTh CBOU
CYXKJIEHUS U IPUBECTU CBOU NIPUMEPHI;

3) uznaraeTt MaTepual HemocJie0BaTENbHO U JOMYCKAET OIIUOKH.

BOITPOCHI I CAMOIIOAT'OTOBKH OBYYAKOIIINXCA

Bonpocwl 0nsa noocomoexku Kk unoueuoyaivhomy /
¢poumanvHomy ycmuomy / RUCbMEHHOMY ORPOCY RO
memam oucyunaunvl (M0o0ys)

Koumponupyemuwie pazoenvt (memot)
oucyunaunsl (Mooynsn)

Pazmen 1

1. Do you have a career plan? Where do you want to
be in 10 years’ time?

2. Would you like to work for one or several
companies?

3. What can damage your career prospects?

Tema 1.1. Pabounii nenp. 4. What do you hope to do in your future career?

5. What techniques do you use in studying English?
How do you remember new words, learn grammar
etc.?

6. What do you trust more: TV, the Internet,
newspapers? Why?

1. What are the best ways of getting information on
major issues of the day?

2. Can some good newspapers compete with the
scientists in the way of educating people according to

Tema 1.2. KopniopatuBHast KyJbTypa.




a well-known American writer?

Tema 1.3. Mcropust kKoMnaHuu

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help?
(effective salesperson).

5. Which type of products are difficult to sell and
why?

6. What are the shopping habits of the people you
know?

7. What do you think are the keys to success in
online selling?

Tewma 1.4. UnTepHer.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?
3. Do you agree that mass media promotes quality and
progress in our everyday life? Why/not?

4. What are the best ways of getting information on
major issues of the day?

5. How to do a good website?

Paznen 2

Tema 2.1. OGopynoBanue amst paboTHI.

1.What equipment do have on your desk and in your
office?

2.Can you describe some office things?

3.What do you think about leasing some equipment?

Tema 2.2. Cuctemsl u paboune
TIPOLIECCHI.

1. Can you describe some production processes?
2. What do you know about outsourcing and
offshoring?

Tewma 2.3. Pacnipenenienue u JocTaBKa
TOBapOB.

1. What do you think are the biggest economic
problems in your country?

2. What is “the four Ps “?

3. What marketing campaigns impressed you most?
4. What are the main keys to successful marketing?

5. What product would you most like to sell?

Tema 2.4. Pexnama 1 MapKETHHT.

1. Describe some of your favourite products. Why do
you like them?

2. What is the best thing you’ve ever bought?

3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-
known companies.

5. How can you increase sales figures of a brand?

2.2 PexoMeHJallUM MO OLEHUMBAHUIO Pe3yJIbTATOB TECTOBBIX 3aJaHUIl

o0yyarmmuxcs

B 3aBepiieHnn M3ydeHHs] KaKIOTO pasjiena JUCUUIUIMHBL (MOIYJISI) MOKET
MPOBOAMUTHCS TECTHpOBaHHE (KOHTPOJIb 3HAHUN MO pasfenny, pyOeKHBIH

KOHTPOJIb).

Kpumepuu oyenusanus. YpoBEeHb BBITIOJTHEHUS TEKYIIUX TECTOBBIX 3a/IaHUI
OlleHHBaeTcs B Oamwax. MakcuMajabHOE KOJUYECTBO OauioB IO TECTOBBIM
3a/IaHUSIM OTIpeJIeIsieTCs MPernoaBaTessiM U IIpeCTaBiieHo B Taduie 2.1.




TecToBbIE 3a1aHNA MPEACTABICHBI B BUJIE OLIEHOYHBIX CPEACTB U B MIOJTHOM
oOBeMe MmpejcTaBICHBI B OaHKE TECTOBBIX 3aJaHUi B 3JICKTPOHHOM BHje. B donme
OIICHOYHBIX CPEJICTB MPEJICTABICHBI TUIIOBLIE TECTOBBIC 3ajaHus, pa3paboTaHHbIC
IUT U3YYECHUS TUCHUTUIMHBI « THOCTpaHHBIN SI3BIK.

THUITIOBBIE TECTOBBIE 3ATAHUSA
JJIA TEKYHIEI'O KOHTPOJIA

PA3JIEJI 1. Komnanuu

Tema 1.2 « KopnioparuBHas KyJabTypa»
TECT 1

I. Reading

One of the main crises facing companies today is that of loss of reputation. Damage to
reputation almost always has a snowball effect and entails damages to share (1) as
well as to public confidence. Some business people say that their company’s reputation is their
main (2). Consequently, it is necessary not only preserve it, but also to (3) in
it, because once you have lost some of it, not only is it extremely difficult to regain it, but it also
costs huge amounts of money. When 4) a crises, management must react as quickly as
possible. Speed of (5) is particularly crucial when human lives are in question. The next
step is to enter in a dialogue with all your (6), and to make sure that you maintain a
steady (7) of information. You have to explain to the public what went wrong, and
accept responsibility for any mistake that you made. If you are indeed responsible for what
happened, an admission of (8) is your only viable course of action. Denying
responsibility will inevitably damage your reputation in the long term, and increase the chances
of (9) action being taken against you.
la)cost b)fee c)bonus d)price
2 a) profit b)asset c)benefit d) value
3a)pay Db)stake c)secure d)invest
4 a) dealing b) foreseeing c) handling d) prioritizing
5 a)response b) responding c) reaction d) reacting
6 a) stakeholders b) suppliers c) buyers d) consumers
7 a) conference b) flow c)release d) press
8 a) credibility b) illegality c) liability d) criminality
9a)legal b)lawful c)court d) tribunal

II. Complete the modal perfect forms in these sentences.

1 The team leader was great, but I think she could spent more time on
simulations. 2 You might have to my letter sooner. I thought you were no longer
interested in my proposal. 3 They needn’t into the
office — there was no work for them to do when they got there. 4 If your
application had been successful, we informed you in writing.

II1. Conditionals



1 If we lose the password, we (not\to be able) to access those files ever again.
2 If I were you, I (to turn) to a professional website designer. 3 If the economic
climate (to be) more favourable, our e-commerce would have expanded massively.

IV. Passives

1 Flexible hours in Accounts and HR next month.(introduce) 2
Surprisingly, the sales staff only once in the past three years. (appraise)
3 Our remuneration policy currently . (revise) 4 With a little
goodwill, the amount of red tape we have to deal with could easily.(reduce)

Answer Key

[.1d 2b 3d 4c 5d 6a 7b 8c 9a

II. Thave 2answered 3have come 4could have

[II.1wouldn’t be able 2 would turn 3.had been

IV.1will be introduced 2were ...appraised 3is being...revised 4be reduced

2.3 PekoMeH1allM U 110 OLIEHHBAHMIO Pe3yJIbTATOB 1€J10BOM (P0JIeBO) UTPbI

MakcuMaJibHOe

Kpurepun
KOJIMYECTBO 0ALI0B™ purep

BricraBnsercs oOyuaromemycs (MHOIWBHAYyalIbHO WM Kak
YYaCTHUKY TIpYyNIbl), €CIH COAECpPKAHHE €ro JesATEIbHOCTH
MMOJTHOCTBIO COOTBETCTBYET TEME, KOHIIEIIIUU, COIEP>KaHUIO
UTPbl U TIPUHATOM POJM; YETKO OpraHu3oBaHa paboTa IO
OTnnuHo CIO)KETY WIpbI, IPUCYTCTBYET BapUaTUBHOCTh B pa3pelIeHUU
UIPOBOM  CUTyallMH, KOMMEHTapuud II0  XOIy  HUIPBI
OCHOBBIBAIOTCA HA TOHATHIHOM ammapare npeaMETHOU
o01acTi ¥ WUTFOCTPUPYIOT OCHOBHBIE 3aKOHOMEPHOCTHU
M3y4aeMOM AUCUUIUIMHBI U €€ TPUKIIAJHOW acleKT

BeicraBnsercs oOywaromemycss (MHAMBHIYadbHO MM KAk
COTPYJIHUKY TPYIIIbI), €CINU COAEPKAHUE €r0 NEATEIBHOCTH B
OCHOBHOM COOTBETCTBYET TEME, KOHLEMIHUH, COIEPIKAHUIO
Xopouio UTPBl U IIPUHATOM POJIM; UTPOBOM CHOKET HAXOAUT PA3BUTHUE,
KOMMEHTAapHHU I10 XOAY UIPbl BKIIOYAIOT IMOHATUIHBIN anmapaT
NPEeIMETHOM 00JacTH M OTPaKalOT B OCHOBHOM ITOHMMAaHUE
IIPUKJIAHOTO aCNEKTa N3y4aeMOU JUCIIATIIIMHBI

BeicraBnsercs oOywaromemycss (MHAMBHIYadbHO MM KAk
COTPYJIHUKY TPYIIIbI), €CIIM COJEP)KaHUE €0 NEATEIbHOCTU B
L[EJIOM COOTBETCTBYET TEME, KOHLEIIUH, COACPKAHUIO UTPBI U
IIPUHATOM POJIM; HWIPOBOM CIOKET HE JETAIM3UPYETCH,
KOMMEHTapuul MO XOAYy MWIpbl B HEOOJBIIOW CTENneHU
ONUPAIOTCS HA TMOHATUHHBIN ammapar npeaMeTHON o01acT,
IIPUKJIAJHON aCIEeKT H3y4aeMOM IUCUUIUIMHBI IPEACTaBICH
(bparmMeHTapHO

Y 10BIETBOPUTENBHO

BbICTaBJIsIeTCss  oOyuaronieMmycst (MHAMBHIYadbHO WM Kak
COTPYJIHUKY TpYIIIbI), €CIU COAEPXKAHUE €ro IESTEIbHOCTH
JUIIb ~ YaCTUYHO  COOTBETCTBYET  TEME,  KOHIICIILIHH,
COJICPXKAHUIO UIPHl U IPUHATON POJIM; UIPOBOM CIOKET HE
pa3BHUBAcTCA, KOMMEHTapUH II0 XOIy MWIPBI OTCYTCTBYIOT,
o0yyaroIuicsi He JEMOHCTPUPYET NMOHMUMAHHUS MPHUKIATHOTO

HeynosnerBopurensHo




| aCTIeKTa N3y4yaeMOoM JUCIUTITUHBI

* IIpencrasneno B Tabmure 2.1.

THUITIOBASA AEJOBAS (POJIEBAS) UT'PA IS ITIPOBEPKU YPOBHA

COOPMUPOBAHHOCTHU KOMIIETEHIIUH

JesioBasi urpa k teme 2.3.«Pexi1aMma 1 MapKeTHHI.
1. Tema (npobaema.) «COBpeMEHHbBIC TCHICHIIUN MOBD).

2. Konyenyus uepwi: Alexandra and Steve are pen friends. Alexandra is interested in

fashion very much. Steve, who lives in London, invited Tanya to come to his place and visit the
London Fashion Show. Friends arrange the meeting and discuss the following:

best ways to get to London;
the weather;
the time the show starts;

some other things to do on Sunday.

After the show they exchange the ideas about fashion trends in their countries.

Tans u CtuB apy3ps 1o nepenucke. Tana oueHb nHTepecyercst Moaoi. CTUB, KOTOPHIH

*uBET B JIoHn0oHe, npurnacwi TaHO Ipuexarb K HEMY U IOCETUTh JIOHIOHCKUN ITOKa3 MOJ.

Jpy3bsi yCTpauBarOT BCTpedy W OOCYXKTAIOT JIydInuii cmocod mooparbes no Jlonmona. OHuM
TOBOPST O TIOTOJIE, BPEMEHH Hadaya M0y W HEKOTOPBIX JIPYTHX MEPONPHUSATHIX Ha BOCKPECEHBE.
[Tocne moy oHr OOMEHUBAIOTCS UACSIMU O MOJTHBIX TEHICHIUSIX B CBOUX CTpaHaX.

3. Ponu (ponesvie epynnul):

- Alexandra, a student from Donetsk academy of Management;

- Steve, a young man from London

4. Oorcuoaemvlii pe3ynomam:

- HempuHYXXAEHHas atMoc(epa U peueBasi akKTUBHOCTb, IPUOIMKEHHAsI K €CTECTBEHHOM
CUTyaLuu;

- BKJIFOYCHHOCTH O0YYaIOLINXCS B yueOHOE B3aUMOICHCTBHE;

- NpHOOpETCHHE HABBIKA OCMBICICHHS, aHAIW3a M OOMEH MHEHHEM I10 HWMEOIIEHCs
npooieme;



2.4. PexoMeHZaMM 10 OLEHMBAHHMIO BONPOCOB I co0eceJOBaHUS IO
AUCHUILINHE (Monay.110) « IIpodeccnoHaILHO-OPHEHTHPOBAHHBIN

UHOCTPAHHBIN A3BIK».

MakcumaabHoe
KOJNYEeCTBO 0ALJI0B*

Kpurepun

OTINYHO

BricTaBnsiercs  oOywaromemycsi, €cClid  OH  OINpeAemsieT
paccMaTtpuBaeMble TIOHSTHS pa3jiefia WU TEeMbl JUCIHUILTUHBI

(Momymst) YETKO M TIOJIHO, TIPUBOAS  COOTBETCTBYIOIIIHE
[IPUMEPBHI.

Xopomo

BricTaBisiercst 00y4aromemMycsi, €Ciii OH JIOMyCKaeT OT/IEIbHbIC
MOTPEIIHOCTH B OTBETE, HO B IIEJIOM JIEMOHCTPUPYET 3HAHUE U
BIAJICHUE  COJep)KaHHEeM  pasznena  (TeMbl)  AMCIHILIHHBL
(Momys)

Y 1OBIETBOPUTENBHO

BricraBnsiercss  oOyuaromemycsi, €cid OH OOHapy>KHUBaeT
npoOenl B 3HAHMAX  MaTepHaia  pa3Aeiamif TEMBI
JTUCHUTITUHBI (MOJTYJIS)

HeynoBneTBopuTenbsHO

BricTraBnsercss oOydaromemycs, €CId OH OOHapy>XHBaeT
CYIIIECTBEHHBIE TPOOENbl B 3HAHUSX OCHOBHBIX TOJOKEHUI
paszena WiIM TeMbl JUCHUIUIMHBL (MOIyJis), HEYMEHHUE C
MOMOIIIbIO TPENoiaBaTesisi IMOJIYYUTh MPaBUIBHOE pEIICHUE
KOHKPETHOW NMPAKTUYECKOM 3a/1a4n

* IIpeacrasneno B Tabmure 2.1.

THUIIOBBIE BOITPOCHI VIS COBECEJTOBAHUA JIs1 ITPOBEPKHU
YPOBHA COOPMUPOBAHHOCTHU KOMIIETEHIINHN

Pazmen 1

1. Do you have a career plan? Where do you want to be in 10 years’ time?
2. Would you like to work for one or several companies?

3. What can damage your career prospects?
4. What do you hope to do in your future career?
5. What techniques do you use in studying English? How do you remember new words, learn

grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

7. What are the best ways of getting information on major issues of the day?
8. What do you like /dislike about shopping?

9. Why are beauty products easy to sell on TV?

10. How to become a successful sales person?

11. Negotiating successfully. What can help? (effective salesperson).

12. Which type of products are difficult to sell and why?

13. What are the shopping habits of the people you know?

14. What do you think are the keys to success in online selling?

15. What is the most dominating type of media?

16. How can big corporations benefit from mass media?

17. Do you agree that mass media promotes quality and progress in our everyday life? Why/not?

18. How to do a good website?




Pa3nen 2

1.What equipment do have on your desk and in your office?

2.Can you describe some office things?

3. What do you think about leasing some equipment?

4.Can you describe some production processes?

5.What do you know about outsourcing and offshoring?

6.. What do you think are the biggest economic problems in your country?

7. What is “the four Ps “?

8. What marketing campaigns impressed you most?

9. What are the main keys to successful marketing?

10. What product would you most like to sell?

11. Describe some of your favourite products. Why do you like them?
12. What is the best thing you’ve ever bought?

13. Prepare a short presentation about a product.

14. Describe a marketing campaign of some well-known companies.
15. How can you increase sales figures of a brand?

2.5. PexoMeHAaIIMU 110 OLIEHUBAHMIO TUCKYCCHOHHBIX T€M JIJIsl KPYTIJ10ro
CT0J1a (IUCKYCCUM, TUCIIYThI, 1e0aThI).

MakcumaabHoe
KOJUYEeCTBO 0ALJI0B*

Kpurepun

- MIOJIHO€ PACKPBITHE TEMBI;

- YKa3aHUE TOYHBIX Ha3BaHHUIl 00CYXIaeMbIX SBIICHUH, 3HAHHE
COBPEMEHHOT'0 COCTOSIHUS MTPOOIIEMBI;

- IpaBUIIbHAS (POPMYITUPOBKA MOHITHI U KaTETOPHii;

OtangHO - CaMOCTOATENIbHOCTh OTBETA, YMEHUE BBOJUTH U HUCIOJIb30BATh
KIacCupUKAUU W KBATM(UKAINK, aHATW3UPOBATh U JCNaTh
COOCTBEHHBIE BBIBO/JIbI I10 pacCMaTPUBAEMOM TEME;
- UCIIOJb30BaHUE MATEPHUAIIOB COBPEMEHHON OTE€UECTBEHHOU U
3apyOeKHOU JTUTEepaTyphl U MHBIX MAaTEPUAIIOB U JIp.
- HEZIOCTATOYHO MOJIHOE PACKPHITHE TEMBI,
- HECYIIECTBEHHBIC OIIMOKM B OMNPEICICHUU TOHATHUH,
KaTeropui. M T.M0., KapAWHaJIbHO HE MEHSIOIIUX CYTh
W3JI0KEHUS;

Xoporio - PEenpOayKTUBHOCTb OTBETA: OTCYTCTBHE CAMOCTOSITEIHHOTO
aHaJIM3a U OLICHOYHBIX CYKJIECHUMN
- HEJOCTAaTOYHOE HCII0JIb30BAHUE MaTepuaioB COBPEMEHHOI
OTCUECTBEHHOW W  3apyO0eXHOW JMTepaTypbl M  HMHBIX
MaTepuasoB U Jp.
- OTpa)KE€HHE JUIIb OOLIETr0 HANpPaBICHUSI TEMBI,
- HaJU4Me JOCTATOYHOTO KOJIMYECTBA HECYIIECTBEHHBIX WIIU

Y 10BIIETBOPUTETLHO OJTHOM- IBYX CYIIIECTBEHHBIX OIIUOOK B OMPEACICHUU MOHITHIA
Y KaTEeropyii v T.11.;
- HECIOCOOHOCTH OCBETUTH COBPEMEHHOE COCTOSIHHE MTPOOTIEMBI
- COJIep>KaHHNE TEMbI HE PACKPBITO;
- 0OJIBIIIOE KOTMYECTBO CYMIECTBEHHBIX OMIMOOK;
HeynosnersopurenbHo

- OTCYTCTBHUC YMGHI/Iﬁ U HaBBIKOB, 0003HAaYEHHBIX BEIIIE B
KauCCTBC KPUTCPUCB BBICTABJICHUS ITOJIOKHUTCIIBHBIX OIICHOK




[ ap.

* IIpencrasneno B Tabmure 2.1.

TEMBI JIUCKYCCHH JIJIsI TIPOBEPKHU YPOBHSI
COOPMUPOBAHHOCTHU KOMIIETEHIIUH

Tema 1.1. PaGouwnii nens.
Discuss the following: “This working life.” (Ha ocHOBe TekcTa)

Tema 2.2. CucreMsl 1 pabovre MPOIECCHI.

Some companies try to reduce their costs and use outsourcing companies. Do you think if it

leads to worse quality of branded goods or not?

Tema 2.3 Pacnpenenenne u JocTaBKa TOBapOB.

Discuss the following:

A What tactics are the best to use for buying a thing:
« look through a catalogue before?
« shop around looking for goods of better quality and lower price?
o try to save the time?
. avoid long queues?
B What tactics are the best to use to make customers buy:
« greet the customer?
« show friendly attitude?
o listen carefully?
« use appropriate language?
« sound confident?
Tema 2.4. Pexsiama 1 MapKETHHT.

Exchange your opinion on the issue: “Do celebrities have the right for privacy or they

should accept lots of attention from media?”
Tema 3.3 Oremu..

Nowadays there are capsule holels functioning in some countries. What is your attitude to

these hotels? Do they have future in our country?
Kpyrasblii croa
Tema 2.4. Pexnama u MapKeTUHT

A Many people would like to generate a good innovative idea, but they do nothing for that
and make excuses by saying “I'm just not creative”. Do you think everyone can be creative? Can you
learn to be creative? What do you need to become a creative thinker? Discuss your ideas with your

partner. Consider the following:
. experiences;
 knowledge;
« facts;
« some basic concepts;
« experiments;
. feelings;
o etc.

B In our real life many good ideas are lost because someone puts the idea down before it
has a chance to be discussed. Should we bring an idea out for a discussion and see if other people

say anything good or bad about it? Do you think, to get an innovative idea it is important:

« to brainstorm number of ideas;
« to list the ideas;



. to copy and improve the ideas of others;
« to compare the ideas;
« to create a bank of ideas.

C As a group, brainstorm some ideas about the ways of making your working day less
stressful and more productive. Create a bank of good ideas and selects the best one. Everyone in
the group has a chance to contribute to the idea bank. Try to be creative.

2.6. PexoMenpanmum 10 OuUeHMBAHUIO 3cce (pedepaTroB, HOKJIAIOB,
€0001IeHMI).

MakcumaabHoe
KOJUYECTBO 0AJ1J1I0B

Kpurepun

BricTaBnsiercs o0y4aroremMycs, eCii OH BBIpa3uil CBOE MHEHUE
mo chopmynmupoBaHHON TmpobeMe, apryMEHTHPOBAl €ro,
TOYHO OIpPEACITUB MPOOJIIeMYy COJEpKaHUE U COCTaBJISIONIHE.
[IpuBenenbl  maHHBIE  OTCUYECTBEHHOM WM 3apyOeKHOU
TUTEpaTyphbl,  CTATUCTHYECKUE  CBEACHHs, HH(pOpMamus
HOPMAaTHBHO MPaBOBOro XapakTepa. OOyuaromwuiicss 3HaeT H
BJIAJICET HABBIKOM CaMOCTOSITEJIBHOM  MCCIEN0BATEIbCKON
paboTel MO TeMe WHCCIEAOBaHUSA; METOJaMU M IpHEeMaMH
aHallM3a TEOPETUYECKUX W/WIM TMPAKTUYECKUX aCIEKTOB
n3ydaeMoit obsactu. DaKTHYECKUX OIIMOOK, CBS3aHHBIX C
MOHMMaHHEM NPOOJIEMBI, HET; rpadudyecku padoTta odopmiieHa
MIPAaBUIIHHO.

OTIM4HO

BricTaBnsiercs oOy4aromemMycsi, eciu paboTa XapakTepu3yeTcs
CMBICIIOBOM [ETBHOCTHIO, CBSI3HOCTBIO u
MOCTIeIOBATEIbHOCTBIO U3JI0KEHUs; JIOMylleHo He Oosee 1
OMMOKA TpPH OOBSICHEHMH CMBICIa WM  COACPKAHHS
Xoporio npo0iemsl. J{is apryMeHTaluu OPUBOJATCS  JAaHHBIE
OTEUECTBEHHBIX " 3apyOeKHBIX aBTOPOB.
[TposeMOHCTpUPOBAHBI UCCIIEAOBATENLCKUE YMEHHS U HABBIKU.
dakTHyecKrx OMMOOK, CBS3aHHBIX C TOHUMaHHEM TIPOOIIEMEI,
HeT. JlonylieHbl OT/IeNbHBIE OIIMOKU B 0)OPMIICHUN PaOOTHI.

BricTaBnsiercss  oOywaromiemycs, €cid B paboTe CTyACHT
MPOBOJUT JIOCTATOYHO CaMOCTOSITEIbHBIN aHAIW3 OCHOBHBIX
3TallOB W CMBICJIOBBIX COCTaBJIAIOHINX HpO6J’IGMBI; IIOHUMAcCT
Y 10BIIETBOPUTETLHO 0a30BbIC OCHOBBI U TEOPETHYECKOE OOOCHOBAaHME BHIOpAHHOU
TEMBI. HpI/IBJIe‘IeHBI OCHOBHBIC HUCTOYHUKHN 10
paccmarpuBaemoii Teme. JlomymieHo He Oosnee 2 OmmMOOK B
coJiepKaHuu TPoOIeMbl, 0(OPMIICHUH PAOOTHI.

BricraBnsiercss oOydwaromemycsi, eciu paboTa IpelcTaBiseT
co0Ol TepecKka3aHHbIi WM TOJHOCTBIO 3aMMCTBOBAaHHBIN
UCXOJHBIA TEeKCT 0e3 KakuX Obl TO HU OBbLTIO KOMMEHTApHEB,
HeynoBnerBopurenbHO | amammza. He packpelta CTpykTypa H  TeOpeTHUYecKas
cocTaBisifolIast TeMbl. JomymieHno Tpu win 0ojee Tpex OMmMOOoK
B COJEP)KaHUHM PACKPBIBAEMOW MPOOIEMbI, B OQPOPMICHUH
paboTHI.




TEMBbI DCCE (PE®EPATOB, 1OKJIA1OB, COOBH_[EHI/Iﬁ) JUJIA
INPOBEPKH YPOBHSI COOPMUPOBAHHOCTHU KOMIIETEHIIUA
1. Recently some people can work from home using modern technology. Some think this only
benefits the workers, but not the employers. To what extent do you agree or disagree?
2. Nowadays, some employers think the academic qualities are more important than the life
experiences and personal qualities when they choose the employees. Why is it the case? Is this a
negative or positive development?
3. Being ambitious is it a positive or a negative quality for an employee? Discuss.
4. Young workers or old workers who benefit more to a company? Discuss.
5. Nowadays a lot of qualified workers move abroad. What are the causes for this and what will
be the consequences?
6. The most successful methods of marketing goods and services in RF /in DPR
7. The most famous international / national brands.
8. The criteria of choosing a successful brand name and a slogan for a company.
9. The examples of some history of brand management.
10. How to cope with changes in business.
11. Advertising goods and services.
12. My attitude towards money.
13. Do you think "Money is everything"?
14. Describe examples of unethical business practices.
15. Leaders are born or made?

16. Write a letter of application for the position of a Logistics Manager. Invent a company job
advertisement.

BOITPOCKHI K 3AYETY IO PA3JIEJIAM (TEMAM)
JUCHMILIAHBI (MOIYJIST)

Bomnpocsl Kk 3a4yé
n/n P Ty

1. Do you have a career plan? Where do you want to be in 10
years’ time?

2. Would you like to work for one or several companies?
Tewma 1.1. Pabounii 3. What can damage your career prospects?

JICHb. 4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you
remember new words, learn grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

1. What are the best ways of getting information on major issues
Tema 1.2. of the day?

KopnoparuBHast 2. Can some good newspapers compete with the scientists in the
KyJIbTYpa. way of educating people according to a well-known American

writer?

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?

6. What are the shopping habits of the people you know?

7. What do you think are the keys to success in online selling?

Tema 1.3. Uctopust
KOMIIaHUU




Tewma 1.4. UnTepHer.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?

3. Do you agree that mass media promotes quality and progress in
our everyday life? Why/not?

4. What are the best ways of getting information on major issues of
the day?

5. How to do a good website?

Tema 2.1.
O6opynoBanue aist
paboTHL

1 What equipment do have on your desk and in your office?
1. Can you describe some office things?
2. What do you think about leasing some equipment?

Tema 2.2. Cuctemsbl u
pabouue mporeccsl.

1. Can you describe some production processes?
2. What do you know about outsourcing and offshoring?

Tema 2.3.
Pacnpenenenue u
JIOCTaBKa TOBAPOB.

1. What do you think are the biggest economic problems in your
country?

2. What is “the four Ps “?

3. What marketing campaigns impressed you most?

4. What are the main keys to successful marketing?

5. What product would you most like to sell?

Tema 2.4. Pexnama u
MapKEeTHHT.

1. Describe some of your favourite products. Why do you like
them?

2. What is the best thing you’ve ever bought?

2. What is the best thing you’ve ever bought?

3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-known companies.
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