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PA3JIEJ 1. OPTAHU3AIIMOHHO-METOJUYECKHI

1.1. IEJIM JUCHATIIVHEI

(hopMupoBaHUE Y 00YUAIOIIMXCS 3HAHUS COBPEMEHHBIX METOIOB U PHEMOB IIPUOOPETCHHUS, Pa3BUTHS U
COBEPIIICHCTBOBAHYSI HABBIKOB M TEXHOJIOTUH 3(PPEKTUBHBIX KOMMYHHKAIIMA, MCHEJKMEHTA OU3HEC -
KOMMYHUKAIIMH, OpTaHU3aINA JEIOBOTO B3aNMOICHCTBUS, STUKH U KYJIBTYPHI IEIIOBOTO OOIIEHHUS, CUCTEMBI
MapKETHHTOBBIX KOMMYHHKAITHH.

1.2. YYEBHBIE 3ATAYN TN CHUITJIMHBI

OCBOCHHE OCHOBHBIX MOJIeIIcii U 0a30BOM TEPMHUHOJIOTHH KOMMYHUKAITUH;

MPaKTHYECKOE MPUMEHEHHE TCOPETHUECKUX OCHOB B MPUKIIAHBIX 00JIACTIX PCUEBOM, HEBEpOATLHOM,
KOMITBIOTEPHOU, MEXKYIBTYPHON ¥ MEKITMYHOCTHOW KOMMYHHKAIIHH;

u3yueHHe 0COOCHHOCTEH MPOIlecCOB KOMMYHHKAIIUH B JIENIOBOH chepe;

MOHUMAaHNE COBPEMEHHOTO COCTOSIHUS U TCHCHITUI Pa3BUTHUS TECOPHH U MPAKTHKH KOMMYHHKAIIUHM KaK DJIEMEHTa
KOMMYHHKATHBHON KYJBTYphI OOIIECTBA B I[€JIOM M OH3HECA B YACTHOCTH.

1.3. MECTO JUCHUILIMHBI B CTPYKTYPE OCHOBHOM OBPA3OBATEJIBHOM
ITPOI'PAMMBI

Hukn (pasgen) OITOIT BO:

|51.B.03

1.3.1. Jueyunauna "Sgpdpexmusnovle 6usnec-kxommynuxayuu (Effective business communications)"
onupaemcs na creoyrouue snemenmol OIIOII BO:

CoBpeMEHHBIN MEHEKMEHT

Tlcuxonoruss MEeXITMYHOCTHBIX OTHOIIIECHHUH

MexnyHapoaHas pexjiama

MHOCTpaHHBIN S3BIK MPOPECCHOHATEHOM HAPABICHHOCTH

MapkeTHHroBoe o0ecreueHre MeXTyHapoIHOTO Om3Heca

1.3.2. Jueyunauna "Sgpdpexmusnovle 6usnec-kxommynuxayuu (Effective business communications)"
gblcmynaem Onopou  Osl C1eOYIOWUX  2NeMEeHMO8:

HOI[FOTOBKEI K C1a4uC 1 cia4ya roCyJapCTBCHHOI'O 5K3aMCHaA

KpearuBHbiil MEHETKMEHT

CTpaTCFI/I‘leCKOC TJIAaHUPOBAHUC U OusHec-IIaH

Hpe[[,I[I/IHIIOMHa}I IMPpAaKTHUKA

1.4. PE3YJIbTATBI OCBOEHMSA JUCHUIIJIMHbI:

VK-6.1: Cnocoben npumensme meopemuieckue 0CHOBbL 8 NPUKIAOHBIX 00IACAX peyegoll, HeeepOaIbHO,
KOMNbIOMEPHOLL, MENHCKYTbMYPHOU U MENCTUYHOCTHHOU KOMMYHUKAYUU.

3HaTh:
YpoBenb 1 | MHCTpYMEHTBI MAPKETUHIOBBIX KOMMYHUKAIIUN
YpoBeHb 2 | cTaHIAPTHI, ITUICCKUEC HOPMBI U IPUHIIUIIBI PETYIHPYIOITHE HHPOPMAITHOHHO-KOMMYHUKAIIMOHHYIO 1
PEKJIAMHYIO JESATEIHbHOCTh OpraHUu3aluu
Yposennb 3 | MeTop! 3¢ (HEKTUBHOTO pacipee/iCHHS U ACICrMPOBAHUS IIOJHOMOYMI B CTPYKTYpE armnapara
YIIpaBJICHUs] OpraHu3alyen
Vmerts:
YpoBenb 1 |poBOAUTH BHYTPEHHUE U BHEIIIHUE KOMMYHUKAIIMOHHBIC KAMIIAHUU
YpoeHnnb 2 | hopMHpOBATE UMUK U JICTIOBYIO PEIYTAIIMIO OPTaHU3alluu
YpoBeHns 3 | yiydmars OU3HEC-POLIECCH OPTAHU3ALNHU B 00JIACTH KOMMYHHKAITMOHHON TOJTUTHKH
Bmaners:
YpoBeHnnb 1 | HaBbIKaMu pa3pabOTKU U MPOBEJACHUS KOMMYHUKAIIMOHHBIX KAMITAHUI B OpraHU3aIiu
YpoBeHb 2 | HaBbIKaMu GOPMHUPOBAHMS KaHAJIOB KOMMYHHUKALIUU C IOTPEOUTEIIMH TOBAPOB M YCIIyT OpraHU3aIuy
YpoBens 3 | HaBEIKaMU QOPMUPOBAHUSI UMUIKA U JISTIOBOM pEyTallK OpraHH3aIHH

1.4. PE3YJIbTATBI OCBOEHMSA JUCHUIIJIMHbI:

VK-4.1: Cnocober nonumams cOBpEMEHHO20 COCIMOAHUSL U MEHOEHYULl PA38UmMus Meopuu U RPpaKmuKy
KOMMYHUKAYUU KAK DNeMEHMA KOMMYHUKAMUBHOU KYIbMYpbl 00Wecmed 6 Yeaom u busHeca 8 4acmHocmu.

3HaTh:

YpoBenn 1

TEOPHUI0 MEXIUIHOCTHOH U TPYMITOBOM KOMMYHHKAIIUU B IETIOBOM B3aUMOJICHCTBHUH




YpoBeHb 2 | Teopuio KOHPIUKTOB
YpoBeHb 3 | 3bIKH BU3YaTIBHOTO MOJCITUPOBAHUS
YMeTh:
YpoBens 1 |mrannpoBath, OpraHU30BBIBATH M MPOBOANTH BCTPEUU M 0OCYKICHHS C 3aMHTEPECOBAHHBIMH
CTOpOHAMU
YpoBeHb 2 | MCTIONB30BaTh TEXHUKH 3(H(HEKTUBHBIX KOMMYHUKAIIUH
YpoBens 3 |omnpenensaTs CBSI3U U 3aBHCUMOCTH MEXIY dJIeMEHTaMU HH(popMaruy Ou3Hec-aHaI3a
Bnaners:
YpoBenb 1 | HaBBIKAMU JIETTOBBIX KOMMYHHKAITAN
YpoBeHb 2 | HaBBIKAMU JIEIETUPOBATH MMOJIHOMOYHSI, PACTIPEACIATH MTPaBa, OTBETCTBEHHOCTh M O0SI3aHHOCTH MEXITY
VICTIOJTHUTEIISIMU
YpoBensb 3 | cOBpeMEHHBIMH TEXHOJIOTHAMH A((PEKTHBHOTO BIHSIHUS HA UHIIUBUIyalIbHOE U TPYIIIOBOE TIOBEICHHUE
B OpraHM3aIiH

B pe3ynomame

oceoeHus oucyunaunvt "Ipdexmusnvie ouznec-kommynuxauyuu (Effective business

communications)" oo0yuarowuiica 0oncen:

3.1

3HATh:

OCHOBHBIC MOJCIIN U 68.30ByIO TCPMUHOJIOTMIO KOMMYHUKAIIUU

3.2

YMerTh:

MPUMEHSATH TEOPETUYCCKUE OCHOBEI B MIPUKIIATHBIX O0JIACTIX PEUCBOM, HEBEPOATLHOM, KOMIBIOTEPHOIM,
MEXKYJIbTYPHOW U MEKITMYHOCTHOW KOMMYHHKAIIAN

3.3

Baagern:

HaBbIKaMH ACJICTUPOBATH MOJHOMOYMSA, paCIPCACIIATh ITpaBa, OTBETCTBCHHOCTDL U 00s13aHHOCTH MCKOY
HUCIIOJTHUTCIIAMHA

1.5. @OPMbI KOHTPOJIA

Texyuii KOHTPOJIb YCIIEBAEMOCTH [O3BOJISIET OLIEHUTh YPOBEHb C(POPMUPOBAHHOCTH 3JIEMEHTOB
KOMITETCHINH (3HAHWI, YMEHUH U IPHOOPETCHHBIX HABBIKOB), KOMIIETCHLIUH € TIOCIEAYIOIUM 00beTMHEHUEM

OIICHOK U MPOBOJUTCS B (DOpME: YCTHOTO OMPOCa HA JICKIIMOHHBIX U CEMHUHAPCKUX/TIPAKTUICCKHUX 3aHATHSIX
(bpoHTaNBHBIN, HHIUBUTYATEHBIN, KOMIUICKCHBIN), TUICHMEHHOM ITPOBEPKH (TECTOBBIC 3aTaHII, KOHTPOJb 3HAHHUH 10
paszeny, CUTYallMOHHBIX 33aHA{ U T.I1.), OLIEHKHA aKTUBHOCTHU pabOTHI 00yHJaIOIIEerocs Ha 3aHATHH, BKITFOYAs 3a/1aHUS
JUTSL CAMOCTOSITEIILHOM PabOoTEHI.

Hpome.)fcymouua}l ammecmauun

PesynbTarhl TEKyIero KOHTPOJISA U MPOMEKYTOUHON aTTecTaliu (POPMHUPYIOT PEUTHHTOBYIO OLIEHKY PaOOTHI
crynenra. Pacripenenenue 6auioB rmpu popMUpOBaHUN PEHTHHTOBOM OLIEHKH pabOTHI CTYICHTa OCYIIECTBIISETCS B
COOTBETCTBHH C JACHCTBYOIINM JIOKAJIbHBIM HOPMAaTUBHBIM akToM. [lo mucrumiute "DddekTrBHbIC OH3HEC-
kommyHukanuu (Effective business communications)" BHIOM IPOMEXYTOUYHOH aTTECTALUM ABISIETCS ODK3aMEH

PA3JIEJ 2. COAEPKAHUE JUCIIUAITJIMHBI

2.1. TPYJOEMKOCTb OCBOEHUA JUCHUIIJINHBI

Oo61mas TpyaoéMKOCTh AuctuIUInHbl "D dekruBHble OusHec-kommyHukaiuu (Effective business
communications)" cocTaBiseT 6 3a4€THBIC €MUHATIBI, 216 Jacos.

KonmuecTBo 9acoB, BBIICIIIEMBIX HA KOHTAKTHYIO paboTy C MpernoaaBaTeIeM U CaMOCTOSTEIbHYIO PadoTy
00y4aroIerocs, ONpeAeseTcsi Y9eOHbIM TUTAHOM.

2.2. COJEPKAHUE PA3ZJIEJIOB IUCHUITJIMHBI

HaumeHoBanue pa3aesioB u Tem /Buj 3auatus/ | Cemectp /| YacoB | Kommneren- | Jluteparypa | Uute | Ilpumeuanue
Kypc 197071 PaKT.
Paznen 1. Methodological basis of communications
Topic 1.1. Modern approaches to the description 3 2 VK-6.1 JI1.1J12.1 0
of the communication process /JIek/ JI2.2J13.1




JI3.2J13.3

J13.4
2132
Topic 1.1. Modern approaches to the description 4 YK-4.1 JI1.1J12.1
of the communication process /Cem 3an/ JI2.2J13.1
JI3.2J13.3
J13.4
3132
Topic 1.1. Modern approaches to the description 12 VK-6.1 JI1.1J12.1
of the communication process /Cp/ JI2.2J13.1
JI3.2J13.3
J13.4
3132
Topic 1.2. The communicative process and the 2 YK-6.1 JI.1J12.1
effectiveness of the business environment JI2.2J13.1
/JTex/ JI3.2J13.3
J13.4
2132
Topic 1.2. The communicative process and the 4 YK-6.1 JI.1J12.1
effectiveness of the business environment JI2.2J13.1
/Cem JI3.2J13.3
3an/ J13.4
2132
Topic 1.2. The communicative process and the 10 VK-6.1 JI1.1J12.1
effectiveness of the business environment /Cp/ JI2.2J13.1
JI3.2J13.3
J13.4
3132
Topic 1.3. Management of business 2 YK-4.1 JI1.1J12.1
communications basic concepts, types and JI2.2J13.1
principles of organization /JIex/ JI3.2J13.3
J13.4
2132
Topic 1.3. Management of business 4 VK-4.1 JI1.1J12.1
communications basic concepts, types and JI2.2J13.1
principles of organization /Cem 3an/ JI3.2J13.3
JI3.4
2132
Topic 1.3. Management of business 10 [YK-4.1 YK| JI1.1J12.1
communications basic concepts, types and -6.1 JI2.2J13.1
principles of organization /Cp/ JI3.2J13.3
J13.4
3132
Paznen 2. Communication and organizations in
context
Topic 2.1. Organizational culture and 2 VK-6.1 JI1.1J12.1
communication /JIek/ JI2.2713.1
JI3.2J13.3
JI3.4
3132
Topic 2.1. Organizational culture and 4 VK-6.1 JI1.1J12.1
communication /Cem 3an/ JI2.2J13.1
JI3.2J13.3
J13.4

3102




Topic 2.1. Organizational culture and
communication /Cp/

12

YK-6.1

JI1.1J12.1
JI2.2J13.1
JI3.2J13.3
J3.4
21092

Topic 2.2. Marketing Communications and
Market Research /Jlex/

YK-6.1

JI1.1J12.1
J12.2J13.1
JI3.2J13.3
JI3.4
01092

Topic 2.2. Marketing Communications and
Market Research /Cem 3an/

YK-6.1

JI1.1J12.1
JI2.2J13.1
JI3.2J13.3
J3.4
3102

Topic 2.2. Marketing Communications and
Market Research /Cp/

12

YK-6.1

JI1.1J12.1
JI2.2J13.1
JI3.2J13.3
J3.4
01092

Topic 2.3. Management of communication
projects. Information links  /Jlex/

YK-6.1

JI1.1J12.1
J12.2J13.1
J13.2J13.3
JI3.4
01092

Topic 2.3. Management of communication
projects. Information links /Cewm 3an/

YK-4.1

JI.1J12.1
JI2.2J13.1
JI3.2J13.3
JI3.4
3102

Topic 2.3. Management of communication
projects. Information links  /Cp/

12

YK-4.1

JI.1J12.1
JI2.2J13.1
JI3.2J13.3
J3.4
3102

Koucynsrarus /Konc/

JI1.1J12.1
JI2.2J13.1
JI3.2J13.3
J3.4
01092

Paznen 3. Management of communications

Topic 3.1. Intrapersonal and Interpersonal
Business Communication /JIex/

YK-4.1

JI1.1J12.1
J12.2J13.1
JI3.2J13.3
JI3.4
01092

Topic 3.1. Intrapersonal and Interpersonal
Business Communication /Cewm 3an/

YK-4.1

JI.1J12.1
JI2.2J13.1
JI3.2J13.3
JI3.4
3102

Topic 3.1. Intrapersonal and Interpersonal
Business Communication /Cp/

YK-4.1

JI.1J12.1
JI2.2J13.1
JI3.2J13.3




JI3.4
01092

Topic 3.2. Group Communication, Teamwork,
and Leadership /JIex/

YK-4.1

JI1.1J12.1
J12.2J13.1
J13.2J13.3
JI3.4
21092

Topic 3.2. Group Communication, Teamwork,
and Leadership /Cewm 3an/

VK-4.1

JIT.1J12.1
J12.2J13.1
JI3.2J13.3
JI3.4
0192

Topic 3.2. Group Communication, Teamwork,
and Leadership /Cp/

VK-4.1

JI1.1J12.1
JI2.2J13.1
JI3.2J13.3
J13.4
0192

Topic 3.3. Negative News and Crisis
Communication /JIex/

YK-6.1

JI1.1J12.1
JI2.2J13.1
J13.2J13.3
J13.4
21092

Topic 3.3. Negative News and Crisis
Communication /Cem 3an/

YK-6.1

JI1.1J12.1
J12.2J13.1
JI3.2J13.3
JI3.4
0192

Topic 3.3. Negative News and Crisis
Communication /Cp/

VK-6.1

JI1.1J12.1
JI2.2J13.1
JI3.2J13.3
J13.4
0192

Paznen 4. Communication tools

Topic 4.1. Business communication. Writing,
telephone communication special features /JIex/

VK-6.1

JI1.1J12.1
JI2.2J13.1
JI3.2J13.3
J13.4
0192

Topic 4.1. Business communication. Writing,
telephone communication special features /Cem
3an/

YK-6.1

JI1.1J12.1
JI2.2J13.1
J13.2J13.3
J13.4
21092

Topic 4.1. Business communication. Writing,
telephone communication special features /Cp/

YK-6.1

JI1.1J12.1
J12.2J13.1
JI3.2J13.3
JI3.4
0192

Topic 4.2. Presentation Skills /JIex/

VK-6.1

JI1.1J12.1
JI2.2J13.1
JI3.2J13.3
J13.4
0192

Topic 4.2. Presentation Skills /Cem 3an/

YK-6.1

JI1.1J12.1




JI2.2J13.1
JI3.2J13.3
J13.4
0192

Topic 4.2. Presentation Skills /Cp/

VK-6.1

JI1.1J12.1
J12.2J13.1
JI3.2J13.3
J13.4
0192

Topic 4.3. Understanding Semantic Noise /JIex/

YK-6.1

JI1.1J12.1
JI2.2J13.1
J13.2J13.3
J13.4
21092

Topic 4.3. Understanding Semantic Noise /Cem
3aH/

YK-6.1

JI1.1J12.1
J12.2J13.1
J13.2J13.3
JI3.4
21092

Topic 4.3. Understanding Semantic Noise /Cp/

VK-6.1

JIT.1J12.1
J12.2J13.1
JI3.2J13.3
JI3.4
0192

Pa3znea 5. Intercultural and international business
communication

Topic 5.1. Intercultural business
communication /Jlex/

VK-4.1

JI1.1J12.1
J12.2J13.1
JI3.2J13.3
J13.4
0192

Topic 5.1. Intercultural business
communication /Cem 3aH/

YK-4.1

JI1.1J12.1
JI2.2J13.1
J13.2J13.3
J13.4
21092

Topic 5.1. Intercultural business
communication /Cp/

YK-4.1

JI1.1J12.1
J12.2J13.1
J13.2J13.3
JI3.4
01092

Topic 5.2. International Communication and the
Global Marketplace /Jlex/

VK-4.1

JI1.1J12.1
J12.2J13.1
JI3.2J13.3
JI3.4
0192

Topic 5.2. International Communication and the
Global Marketplace /Cem 3an/

VK-4.1

JI1.1J12.1
JI2.2J13.1
JI3.2J13.3
J13.4
0192

Topic 5.2. International Communication and the
Global Marketplace /Cp/

YK-4.1

JI1.1J12.1

JI2.2J13.1

J13.2J13.3
J13.4




21092

Koncynpramus /Konc/ 4 2 JI1.1J12.1 0

JI2.2713.1

JI3.2J13.3
JI3.4
21032

PA3JIEJI 3. OBPA3OBATEJIBHBIE TEXHOJIOI'MA

B mpomecce ocBoenus muctumminabl " DddexTurHpie OusHec-kommyHukanuu (Effective business communications)"
UCTIOTB3YIOTCSL:

- oOpasoBatenbHbIe TexHOMoruy: Jiekuuu (JI), cemunapckue 3ausatus (C3), camocrosiTenbHas paboTa 00yJaromuxcs
(CP) 110 BBITTOTHEHHIO PA3TMYHBIX BUIOB 3aJaHUM;

- HHTEepaKTHBHbIC 00pa3oBaTebHbIe TeXHONIOTHH: TpobiaemHuas ek (I1JT). JlekuuoHHbI MaTepuan npeJicTaBiIceH B
BUJIe cnaiin-npeseHranuu B popmare «PowerPointy. J{ist HATISITHOCTH MCIIONB3YIOTCS MaTepPUAITBI PA3IMYHBIX
HAYYHBIX M TEXHUYCCKUX IKCIICPUMEHTOB, CIIPABOYHBIX MaTEPHAJIOB, HAYYHBIX cTaTel T.4. B xoxe nexiuun
npeaycMOoTpeHa o0paTHast CBsA3b C 00YUYaAOIIUMUCS, aKTUBU3UPYIOIINE BOMPOCKI, IPOCMOTP U 00CYKICHHE
BuieoQribMoB. [Ipy poBeIeHUN JISKITUI UCTIONB3YeTCsl TPOOIEMHO-OPUEHTHPOBAHHBIN MEX TUCIIUTUTHHAPHBIH
TIOJTXOJT, TIPEITOJIAT AU TBOPUYSCKUE BOMIPOCHI U CO3/IaHUE TUCKYCCHOHHBIX CUTYaIUH.

[Tpu U3M0KEHNN TEOPETUIESCKOTO MaTepHralla UCIIONB3YIOTCS TAKUE METO/IBI, KaK: MOHOJIOTHYECKHIA, TIOKa3aTeIbHbIH,
JIUATIOTUECKHA, SBPHUCTUIECKUH, UCCIIEIOBATEILCKUH, IPOOIEeMHOE H3JIOKEHHE, 4 TAKKE CIICTYIOIINE TPUHITHITBI
JIMTAKTHKH BBICIICH IIKOJIBI, TAKKE KaK: MOCJIC0BATEIIBHOCTh U CUCTEMAaTUYHOCTh O0YYCHUS, IOCTYITHOCTh
00y4eHus1, MPUHIIAIT HAYYHOCTH, IPUHIIAITEI B3aUMOCBS3U TEOPUH U MIPAKTHKH, HATTSTHOCTH U JIp. B KOHIIE Kaxmoit
JIEKIAX TIPETYCMOTPEHO BpEMsI TSl OTBETOB Ha TIPOOJIEMHBIE BOIIPOCHL.

CamocrosTensHas paboTa peiHazHaueHa JIJIsl BHEAYIUTOPHON pabOThI CTYJICHTOB, CBSI3AHHOW C KOHCTICKTUPOBAHHEM
UCTOYHHKOB, y4eOHOTr0 MaTepHalia, H3y4YeHHEM JOMOIHUTEILHON JIUTEPATYPHI 110 TUCITUILINHE, TOATOTOBKOH K
TEKYIIEeMYy B CEMECTPOBOMY KOHTPOJIIO, & TAK)KE BHITIOJTHEHHEM HHIIMBUAYAIBHOTO 3a1aHus B (hopMme pedepara, 3cce,
MPE3EHTAINH, SMITUPHUYECKOTO HCCIICIOBAHMS.

PA3JIEJ 4. YHEBHO-METOANYECKOE U MATEPUAJIBHO-TEXHUYECKOE
OBECIIEYEHME JUCHUIIJINHBI

4.1. Pexomenayemasi JinTeparypa

1. OcHoBHas JuTepaTypa

ABTODBI, 3ariaBue H3narenscTBO, roj
JI1.1 [W. YO. Bberanckas, OddexTurHbie On3Hec-koMmyHuKaluu = Effective I'OY BIIO «/loHAYul ' Cy,
M. B. 'onuapoBa, |business communications: yueOHO-METOAMYCCKOE 2020

C.B. Uepnobaesa nocobue st o0ydaromuxcst 1, 2 kypca o6pa3oBaTebHOM
MPOTpaMMBbl MarucTpaTypsl HarpaBieHHUs TOATOTOBKH
38.04.02 «MeHemKMEHT» (MaruCTEPCKUE TPOTPaMMEBI
«CTpaTernieckoe ynpaBJIeHAE B MEKTyHAPOTHOM
ousHece», «MexITyHapOAHBI MEHEIKMEHT») OYHOH /
3a04HOM Gopmbl o0yueHust (317 c.)

2. JlonoJIHATEJIbHAS JUTEPaTypa

ABTOpHI, 3ariaBue H3nmarenscTBO, roj
JI2.1 [JI. B. Yepnas, MeHeKMEHT OpraHu3alny | y9eOHO-METOANYECKOe IOy BIIO "JOHAYUI'C",
M.A. Manuk, MOCOOUE IO TUCIUILTUHE [T CTYIeHTOB 1 Kypca OY 2021
JI. B.Kynemoga. «MarucTpy HarpasiIeHUs oarotoBku 38.04.02

«MeHemKMeHT» (MarucTepcKre IporpamMmmel :
«MeHemKMEeHT opraHu3anuity, « CTpaTeruueckoe
ynpasieHue», «CTparerniaeckoe yrupapieHHe B
MEXIyHApOJTHOM OmM3HEece», « MeKIyHapOTHBIH
MEHeKMEHT», «KoprnopaTuBHOE yIpaBlIeHUE U
CTPaTETMYECKOE Pa3BUTHE OM3HECA» OYHOM / 3209HOM
dbopm obyuenus (181 c.)

JI2.2 | W. YO. beraunckas, CucremHoe yrpaBieHue Opernamu: yueOHuk (345 c.) Houeuk : 'OY BIIO
JI.B. Uepnas, «JOHAYUI'Cy, 2021
M. B. TpouiuHa




3. MeToauyeckue pa3padoTKku

ABTODBI, 3arnasue U3narenscTBO, rOx
JI3.1 | M. B. I'onuaposa OddexTuBHBIE OM3HEC-KOMMYHHUKAIIUH (HA aHTITMHCKOM Houenk : DI'BOY BO
SI3BIKE): KOHCTEKT JICKITUH 11 oOydaroruxes 1 Kkypca «JIOHAYUI'C», 2024

00pa30BaTeIbHON MPOTPaMMBI MaruCTPaTyPhI
HanpasieHus noaArotoBku 38.04.02 MeHexMeHT
(npoduib «MexayHapOIHbIH MEHEIHKMEHT (C YaCTHUHOM
peanu3aiyeil Ha aHTIINHCKOM S3BIKe») OUHOM (DOPMBI
oOy4enus (302 c.)

JI3.2 M. B. T'onuaposa. D¢ dexTuBHBIE OM3HEC-KOMMYHUKAINH (Ha aHTITHACKOM Honenk: ®I'bOY BO
SI3BIKE): METOTUICCKHE PEKOMECHIAINH TSI IIPOBEACHUS «JJIOHAYUI'C», 2024
CEMUHAPCKUX 3aHATHN TSI 00ydaromuxcs 1kypca
00pa3oBaTeIbHOM MPOTPaMMBbl MarucTpaTypsl
HanpasieHus noarotoBku 38.04.02 MeHexMeHT
(npoduib «MexayHapOIHbIH MEHEIKMEHT (C YaCTHUHOM
peaiin3anyeii Ha aHTJIMHCKOM s3bIKe)) O4HO# (HOpMBI
oOy4eHus (54 c.)

JI3.3 | M. B. I'ongaposga. OddexTuBHBIEC OM3HEC-KOMMYHHUKAIIUH (HA aHTITHHCKOM Honenk: ®I'BOY BO
SI3BIKE): METOTUICCKHE PEKOMEHIAINA 110 OPTaHU3aITIH «JIOHAYUI'C», 2024
CaMOCTOSITETbHOM padoThl 00yHaromumxcs 1Kypca
00pa3oBaTeNbHOM MPOTPaMMBbI MarucTpaTypsl
HarpasiaeHus noarotoBku 38.04.02 MeHemKMeHT
(mpounb «MexxayHapoIHBIN MEHEIKMEHT (Ha
AHTJIMKACKOM $SI3bIKe)) ouHOU opmbl 0OyueHust (33 c.)

JI3.4 M. B. T'onuaposa D¢ dexTuBHBIE OM3HEC-KOMMYHUKAINH (HAa aHTITHACKOM Honenx : ®I'bOY BO
SI3BIKE): METOIUYECKUE PEKOMEHAAIINU 110 BBITIOTHEHUIO «JIOHAVYUI C», 2024
WHIUBUIYATEHON paboThl oOyJarommxcs 1Kypca
00pa3oBaTenbHON IPOTPaMMBbI MaruCTPaTyphl
HanpasieHus noaArotoBku 38.04.02 MeHexMeHT
(npounp «MexayHapOIHBIH MEHEIKMEHT (C YaCTHYHOM
peaiin3anyeii Ha aHTJIMHCKOM s3bIKe)) O4HOHM (HOpMBI
obyuenus (9 c.)

4.2. IlepeyeHnb pecypcoB
HHG(pOPMAMOHHO-TEJIEKOMMYHUKAIIMOHHO ceTH ""UHTepHeT"

51 |2bC JIAHDY https://e.lanbook.com

32 | 9BC «3HAHNYM» https://znanium.ru

4.3. IlepeyeHb NPOrpaMMHOr0 o0ecreYeHust

JluuieH3uOHHOE ¥ CBOOOTHO pacipocTpaHsIeMoe MPOrpaMMHOe oOecieueHre, B TOM YHCIIe OTEYECTBEHHOTO
TIPOM3BO/ICTBA!

- Libre Office (siuniensus Mozilla Public License v2.0.)

- 7-Zip (mmunens3us GNU Lesser General Public License)

- AIMP (mmunensus LGPL v.2.1)

- STDU Viewer (freeware for private non-commercial or educational use)

- GIMP (nmuniensust GNU General Public License)

- Inkscape (nmuuensust GNU General Public License).

4.4. TipogeccnonanbHbie 6a3bl JTAHHBIX H HH()POPMAIMOHHBIE CIIPABOYHBIE CHCTEMBI

Enunas MexxBeIOMCTBeHHAs: HH(POPMAIIMOHHO-CTATHCTHYECKast cucTema https://www.fedstat.ru
Onenounslit mopran http://www.ocenchik.ru/

4.5. MaTtepuajibHO-TeXHHYECKOe ofecneyeHne T CUUILINHbI

Jns mpoBeneHus y4eOHBIX 3aHSATHH, NMPEIYyCMOTPEHHBIX O0Pa30BaTEIbHOM MPOrpaMMON, 3aKpeIUIeHBI ayIUTOPUH
COIJIACHO PACTUCaHMIO YYEOHBIX 3aHATHIA:

pabouee MecTO NpenojaBaTessi, [0CaJo4yHble MECTa M0 KOJIMYECTBY OOydyaroIMXCs, OCKAa MEJIOBas, IEepPCOHAIbHbIN
9KpaH, UHTEPaKTUBHAs IIaHEJb.

KOMITBIOTED C JIUICH3UPOBAaHHBIM POTPaMMHBIM o0OecriedeHneM 00IIero Ha3HAYCHUS, MyJbTUMEAUHHBIN POEKTOP,




PA3JIEJI 5. ®OHJI OHEHOYHbIX CPEACTB/KOMIIVIEKT OHEHOYHbBIX MATEPUAJIOB

5.1. KoHTpOJILHBIE BONPOCHI M 3aJaHUSI

Bonpocs! 111 HIOATOTOBKH K SK3aMEHY

Section 1 Methodological basis of communications

Topic 1.1. Modern approaches to the description of the communication process

1. Concept of communication.

2. Communicative interaction of the subject and the object of management.

3. The place of communications in the management system.

Topic 1.2. The communicative process and the effectiveness of the business environment

1. Inter-layer communication in organizations.

2. Organizational communications.

3. Obstacles in organizational business communications and directions for their improvement.
4. Organization of communications and delegation of authority.

Topic 1.3. Management of business communications basic concepts, types and principles of organization
1. Organization of business interaction

2. Business communication as a form of business interaction.

3. Methods, forms and culture of business communication in the MDC.

4. Information as a factor in optimizing management.

Section 2. Communication and organizations in context

Topic 2.1. Organizational culture and communication

1. Types of marketing research.

2.System marketing communications and organization of research of the business environment.
3. Analysis and forecast of the business environment.MesxyHapogHast TOProOBJIs YCITyTaMu
Topic 2.2. Marketing Communications and Market Research

1.Types and means of communication process.

2. Methods of communication management.

3. The image of the company is a unit of communication.

4 .Information-psychological channels of communication with staff.

Topic 2.3. Management of communication projects. Information links
1.Information-psychological channels of communication with staff.

2. The role of communications in the formation of corporate culture.

3. Components of the information components of "respect for the individual"

Section 1 Methodological basis of communications

Topic 1.1. Modern approaches to the description of the communication process

1. Concept of communication.

2. Communicative interaction of the subject and the object of management.

3. The place of communications in the management system.

Topic 1.2. The communicative process and the effectiveness of the business environment

1. Inter-layer communication in organizations.

2. Organizational communications.

3. Obstacles in organizational business communications and directions for their improvement.
4. Organization of communications and delegation of authority.

Topic 1.3. Management of business communications basic concepts, types and principles of organization
1. Organization of business interaction

2. Business communication as a form of business interaction.

3. Methods, forms and culture of business communication in the MDC.

4. Information as a factor in optimizing management.

Section 2. Communication and organizations in context

Topic 2.1. Organizational culture and communication

1. Types of marketing research.

2.System marketing communications and organization of research of the business environment.
3. Analysis and forecast of the business environment.MexxayHapogHasi TOPrOBIISl yCIIyraMH
Topic 2.2. Marketing Communications and Market Research

1.Types and means of communication process.

2. Methods of communication management.

3. The image of the company is a unit of communication.

4 .Information-psychological channels of communication with staff.

Topic 2.3. Management of communication projects. Information links




1.Information-psychological channels of communication with staff.

2. The role of communications in the formation of corporate culture.

3. Components of the information components of "respect for the individual"
Section 3 Management of communications

Topic 3.1. Intrapersonal and Interpersonal Business Communication

1. The main provisions.

2. Information management functions.

3. Information technologies of project management.

4. Methods and ways to increase the effectiveness of communications.

Topic 3.2. Group Communication, Teamwork, and Leadership
1.Information in the decision-making process.
2. Functions of decision support information systems.
3. Types of software.
Topic 3.3. Negative News and Crisis Communication
1.Communication structures of project management.
2. Organizational culture.
3. The value of organizational culture for communication in projects.
Section 4 Communication tools
Topic 4.1. Business communication. Writing, telephone communication special features
1. Requirements for the project team.
2. Situational factors that affect the development of the team.
3. Recommendations for working in teams.
Topic 4.2. Presentation Skills
1.The emergence of crisis situations.
2. The concept of conflict. Types of conflicts.
3. Conflict management in project situations.
Topic 4.3. Understanding Semantic Noise
1.Public statements.
2. Disputes, discussion, controversy. Forms of the dispute.
3. The art of answering questions.
Section 5 Intercultural and international business communication
Topic 5.1. Intercultural business communication
1. Background to the implementation and the place of PR in the structure of various enterprises.
2. The essence, objectives, functions of PR.
3. Use of PR technologies in modern business.
Topic 5.2. International Communication and the Global Marketplace
1. Features of international projects.
2. Factors that affect the environment of international projects.
3. Conclusions on the interaction of different cultures.

5.2. TeMbl NUCbLMEHHBIX Pa0OT

[TPUMEPHBIE TEMbI PEOGEPATOB

. Objectives of the problem of communication management as an academic discipline.

. Coverage of problems of communication management in domestic and foreign literature.

. Legal basis of communication management.

. Moral norms of interpersonal communications.

. Etiquette of communications: history, theory, practice.

. Specificity of managerial efforts at all stages of the communication process.

. Forms and methods of managing the communication process.

. Criteria of efficiency in management of communications.

. Activities of the information management manager.

10. Tasks of the manager for the communication support of the firm's activities.

11. Ways to improve the effectiveness of feedback in the management of the communication process.
12. Public relations - as the most important link in the management of communications.

13. Problems in ensuring the manageability of information flows.

14. Criteria of effectiveness in the organization of management of intra-company communications.
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15. Management of communications in the crisis period.

16. Management of communications during the period of election campaigns.

17. Modern information wars: management capabilities.

18. Psychological wars: goals, participants, "generals", consequences.

19. The influence of the political culture of the population on the possibilities of managing communications.
20. Problems of rational communications management: theory and practice.

21. Political management: history, modern technologies.

22. Strategies and tactics in the management of election campaigns.

23. Features management interpersonal communications within the organization.

24. Technologies for managing communications with suppliers, customers, creditors, investors.

25. Public relations as a communicative discipline.

26. Management of communications in the areas of public relations.

27. Communication and media: problems of governance and interaction.

28. Features of management of communication in the process of development of management decision.
29. Communications Manager as a profession.

30. Managing the mechanism of news generation as the basis for the work of the spindutor

31. Is it possible and how to influence the communicative space (the sphere of the communication process).
32. Asymmetry of information flows: causes, opportunities for management impact.

33. Features of management of communications in the period of business negotiations.

34. The influence of rumors and myths on the management of communications.

35. Technologies of hidden management of public opinion.

36. Manipulation of public opinion as one of the tasks of the communicator.

37. Management of project teams.

38. Factors that affect the development of the team.

39. Types of conflicting personalities and methods of communicating with them

40. Ways to overcome conflicts.

41. Rhetoric as a science and art.

42. Secrets of successful performance.

43. Features of communications in international projects.

44. Features of business communication in different countries (describe one country to choose from).

5.3. ®oHx oneHOYHBIX cpeacTB / KoMILIEKT 01leHOYHBIX MATEPHAJIOB

KoMmieKkT o1ieHOUHBIX MaTepraioB 10 00pa3oBaTeIbHON MpOorpaMMe MarkucTpaTypa HampaBieHus: ToarotoBku 38.04.02
MenemkmenT (mpoduiab «MeXIyHapOIHbIH MEHEIKMEHT (C YacTHYHOM peanu3alMeld Ha aHTJIMHACKOM S3BIKE)»)
pa3paboTaH B COOTBETCTBUH C JIOKaJIbHBIM HOpMaTHBHBIM akToM DPI'BOY BO "JJOHAVYUI'C".

KoMmiekT o1jeHOUHBIX MaTepraioB M0 00pa30BaTeIbHON MpOrpaMMe MarkucTpaTypa HampasieHus: ToarotoBku 38.04.02
MenemxmenT (Ipoduims « MeXTyHAPOIHBIM MEHEIKMEHT (C YaCTUIHON peaan3aliieil Ha aHTITUHCKOM SI3BIKE )) ) B TIOJTHOM
obwemMe mipencrapiieH B Bugie npwitokernst OIIOIT mo ganHoM 00pa3oBaTensHOM mporpaMMme.

5.4. IlepeyeHb BH/I0B OLICHOYHBIX CPeICTB

YCTHBIN OIPOC; PEIICHNUE CUTYallMOHHBIX 3alaHui; MHIUBUAyaIbHbIC 3a1aHus; pedepar; A0KJIaa/coo0IIeHne

PA3JIEJI 6. CPEICTBA AJANITALIMU NTPENIOJABAHMS JUCHUILIMHBI K
MOTPEBHOCTSIM JIUL| C OTPAHUYEHHBIMU BO3MOKHOCTSIMU 3/10POBbSI

B citydae Heo0XxoaUMOCTH, 00YYaIOLUIMMCS U3 YUCIIa JIUL C OTPAaHUYEHHBIMH BO3MOXHOCTSMH 30POBbsI (TI0
3agBJICHUIO 00YYAaIOIIET0Ccs]) MOTYT IPEAJaraTbCsl OJHU U3 CIEeIyIOINX BAPHAHTOB BOCIIPUATHS HHPOPMALIUH C
Y4ETOM MX WHAUBHIYAIBHBIX IICUXO(U3MIECKUX 0COOCHHOCTEH:

1) ¢c mpuMeHEHNEM IIEKTPOHHOTO O0yUEHHUS U AUCTAHIIMOHHBIX TEXHOJIOTHH.

2) ¢ IPUMEHEHHEM CTIE[UATBHOr0 000pyA0BaHMs (TEXHUKH) M IPOTPaMMHOT0 oOecreueH s, HIMEIOIINXCS B
OI'bOY BO "IOHAYUI'C".

B nporecce 00y4enust mpu HEOOXOAUMOCTH JUTS JIUII C HAPYUISHUSIMHU 3PSHUS, CITyXa M OIOPHO-
JIBUTATENILHOTO amlapaTa MPeJOCTABISIOTCS CIIeTyIONINe YCIOBHSL:

- JUISL JIAL C HApYLICHUSMH 3peHUs: y4eOHO-METOIUUECKIE MaTepHabl B Ie4aTHOH opMe yBeInUeHHBIM
mpudTom; B GopMe 3IIEKTPOHHOTO JOKYMEHTa; B hopme ayauodaiina (mepeBoj yueOHbIX MaTepHalioB B
ayanodopmar); HMHAWBUIyaTbHBIC 3aaHUS U KOHCYIbTAIlNH.

- IUIS1 JIMILL C HApYIICHUSAMH CITyXa: y4eOHO-METOJUIeCKre MaTepualsl B eqyaTtHoi Gopme; B popme
3JIEKTPOHHOTO JOKYMEHTA; BUJCOMATEPHaNbl C CyOTUTpaMK; WHAWBUAYaJIbHbIE KOHCYJIBTAIMU C IPUBJICYCHUEM
CYpZOIEPEBOAYHNKA; HAWBUAYAIbHBIC 3aJaHNsI M KOHCYJIbTaIlHU.

- JUIS JIMIL C HapYIISHUSAMH ONIOPHO-/ABUTATEIBHOTO anmnapara: yaeOHO-METOANYECKHE MaTepHabl B

nedaTHo# opme; B hopMe AIEKTPOHHOTO JOKYMEHTa; B (hopMme aynuodaiina; MHANBUAYaNbHbIC 3a1aHuUs U
KOHCYJIbTalllH.




PA3JAEJ 7. METOANYECKHUE YKA3ZAHUA AJIAA OBYYAIOHIUXCS ITO YCBOEHUTIO
JUCHUAITJIUHBI

Wzyuenne QUCHUIUIMHBI OCYIIECTBISETCS IO CIEAYIOMNM (opMaM: JEKIUH, CEMUHAPCKHIE 3aHATHS U CAMOCTOsITeNIbHAS
(B TOM yMcCIIe MHAWBUAYabHAS) paboTa 00ydaroerocs.
BaxxHbpIM ycliOBHEM JUTS OCBOCHUSI JWCIMIDIMHBI B TIPOLIECCE 3aHATHI SBIISETCS BElICHWE KOHCIIEKTOB, OCBOCHHE H
OCMBICJICHHE TEPMHMHOJIOTMU H3y4aeMOH IUCHMIUIMHBI. MaTepuanbl JEKIMOHHBIX 3aHSITUH CIEAyeT CBOCBPEMEHHO
MOJKPEIUIATE NPOPaOOTKOH COOTBETCTBYIOIIMX pa3AeioB B yUeOHHKaxX, Y4EeOHBIX MOCOOMSX, HAYYHBIX CTaThsIX M
MOHOTpausX, B COOTBETCTBHH CO CITICKOM OCHOBHOH U JIOTIOJIHUTEIHHOM JTUTEPATYPHI.
JlononHuTENBHAS TPOPa0OTKa N3ydaeMOro MaTepuala MpOBOJUTCS BO BPEMsl CEMHUHAPCKHX 3aHATHH, B X0Jle KOTOPBIX
AHATTM3UPYIOTCS U 3aKPEIUIIOTCS OCHOBHBIC 3HAHMSA, MOJTYyYEHHBIC O AUCHMIUIMHE. [IpH MOATOTOBKE K CEMHHAPCKUM
3aHATHSIM CJEAYeT HCIOJIb30BaTh OCHOBHYIO M JOMOJHHUTENBHYIO JHTEPaTypy W3 MpPEICTaBICHHOro crnmcka. Ha
CEMHHAPCKUX 3aHATHAX MPUBETCTBYETCS aKTUBHOE ydacTHe B OOCYKICHHHM KOHKPETHBIX CHTYaIlUi, CIIOCOOHOCTh Ha
OCHOBE IMOJTyYCHHBIX 3HAHWH HAaXOJUTh Hanbolee d(P(PEKTHUBHBIC PEIICHHS MOCTABICHHBIX MPOOJIEM, YMETh HAXOJHUTh
TIOJIC3HBIN JIOTIOIHUTEIIEHBIA MaTSPUAI IO TEMATHKE CEMUHAPCKHUX 3aHSATHIM.
B pamkax u3ydeHus: ydeOHOH IUCIMIUIMHBI HEOOXOIUMO HCIIONB30BATh HEpeloBble HH)OPMAIMOHHBIE TEXHOIOTUH —
KOMITBIOTEPHYIO TEXHUKY, 3JICKTPOHHbBIE 0a3bl JaHHBIX, IHTEpHET.
IlenssMu caMOCTOSITENTEHOM pabOTH 00YJAIOIIETOCS SIBISICTCS:
CUCTEMAaTH3alUs U 3aKPEIUICHUE MOTyUYESHHBIX TEOPETHUECKUX 3HAHUN U MPAKTUICCKUX YMEHUIA,
yIIyOJieHHe U PacIIMPeHNE TEOPETUIECKUX 3HAHHIA;
(hopMHIpOBaHUE YMEHUS HCIIOIB30BATh CIIPABOYHYIO JINTEPATYPY;
(hopMHpOBaHUE CAMOCTOSTEIILHOCTH MBIIDICHUS, CIIOCOOHOCTEH K CaMOpPa3BUTHIO, CaMOCOBEPIICHCTBOBAHUIO U
camMopeaIn3aIim;
pa3BUTHE HCCIIEOBATENHLCKIX YMEHHH.
CamocrosTenpHas (B TOM YHCIIE WHANBHAYaTbHAS) paboTa BEITIOIHSACTCS 00YJaroNIuMCs 10 3aJaHUI0 MIPEI01aBaTelis, B
cooTBeTcTBHU ¢ DOHAOM OIICHOUHBIX CPEACTB AUCLUIUIMHBI U COACPKUT CIEAYIOMINE 3aaHHS:
U TIOATOTOBKM K YCTHOMY ONPOCY — H3y4YCHHE MPOrpaMMHOrO MaTepuaia AUCHUILIUHBI (padoTa ¢ y4eOHHKOM H
KOHCIIEKTOM JICKITUH, U3yUCHUE PEKOMEH/TyEMBbIX JIUTEPATYPHBIX UCTOUHHKOB, KOHCTICKTUPOBAaHHE NCTOUYHHUKOB);
JUTS BBITTOJTHEHUST CUTYAI[MOHHBIX 3a/IaHUI — aHAIIN3 JICTIOBBIX CUTYAIH;
JUTsl TIOATOTOBKM M HamucaHus pedepara, MoKiIaga — padoTa ¢ 3JICKTPOHHBIMH HWH(OPMAIMOHHBIMH pecypcaMu U
pecypcamu Internet (Mcronp30BaHre ayAno- U BUICO3AINCH);
JUTSL TIPOBEJICHUSI KOHTPOJIS 3HAHUK 10 pa3jienaM y4eOHOW MUCIHIUIMHBI — TOJBE/ICHUE MPOMEXKYTOUHBIX M TEKYIIHUX
UTOTOB;
Wzyuenne AMCHUIUIMHGI IpearnonaraeT GopMy MpoMexKyTOYHOH aTTeCcTaluy — 3K3aMeH.









