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PA3JIEJ 1.

ITACIIOPT ®OHJA OHEHOYHBIX CPEJCTB

1o AucHMIUIHHE « JTHKA M 3CTeTHKA B TYpu3Me (HAa aHTJINICKOM SI3bIKE))

1.1. OcHOBHBIE CBe/IeHUsI 0 JUCHUILINHE (MOIYyJI€e)

XapakTepucTuKa TUCIUATUTNHBI (MOTYIIS)
(cBemeHus COOTBETCTBYIOT pazaeny PI1/T)

Ta6muma 1

Ob6pa3oBarenbHas MporpaMMa

OakanaBpuata

Hanpasnenue noaroToBku

43.03.02 Typuzm

[Tpoduns Typu3m v rOCTUHUYHAS IE€ITEITHOCTh
KonuuectBo pasnenoB yueOHOM 5
JTUCLUIINHBI
Yactb obpasoBarenbHOl | JlucuuruimHa yacTe, GopMHPYeMOl y4aCTHUKAMH
IPOrPaMMBbI o0pa3zoBaTenbHbIX OTHOIIEHHH b1.B.12

DOpMBI KOHTPOJIA

Y CTHBIM OIIpoC, TECTOBBIC 3a1aHUs, TOKIIAbI, pedepar,
KOHTPOJIb 3HAaHUM 110 pa3aenam

IToxa3arenu

7 ceMecTp
oyHas (hopma oOyueHUs

KonnuecTBo 3a4eTHBIX CIUHMUI]

(KpemuToB) 3
Cemectp 7
Oowan mpyooemKocmup 108

(axkaodem. uacoe)

Ayoumopnan konmaxkmuasn paboma: 42

JICKIIMOHHBIX / KOHCYJIbTAIIUN 18/ 2
CEMUHAPCKUX 18
caMoCTOsATeNIbHAs paboTa 66
Kartak 4

®opMBbI MPOMEKYTOYHOM aTTeCTaI[uU 3auer




1.2. IlepedyeHb KOMIIETEHIIUIA ¢ YKa3aHHEM 3TANOB ()OPMHPOBaHNS B NpoLecce 0CBOCHHUS
00pa3oBaTeIbHOI IPOrpaMMbl.

HepequL KOMHeTeHHI/Iﬁ U UX DJICMCHTOB

Tabmauma 2

Kommerenmus

WNHaukaTop KOMIETCHIMH U €70
(dhopmynHpoBKa

*JJIeMEHTBI HHINKATOPA KOMITETCHIINU

Wnnekc
JJEMEHTa

VK-5

VK-5.5: Cosmewaem
npuMeHeHue IMUYeCKUx Hopm
noBedeHUs. U ICIMEeMUYECKO20

BOCIPUSAMUSL OKPYIHCAIOUel
cpeovbl 8 ObIMOBOT U
npogeccuoHanbHol
desmenvHOCMU

3uamo:

0azoBble TPUHLIUITEI
NPUMEHECHUS ITHYECKHX HOPM
HIOBE/ICHUS " 3CTETUYECKOTO
BOCHPUSTUS OKpY’)Karolled cpensl B
OBITOBOI 1 TpohecCHOHATILHOI cdepe

HPUHLIUIIBI [PUMEHECHUS
S9TUYECKMX  HOPM  TMOBEACHUA W
3CTETUYECKOTO BOCTIPUSITUS
OKpY’Kafomel cpeapl B OBITOBOM U
npodeccuoHanbHOU cdepe B 3HAKOMOI
CUTYaLIU

TIPUHIIHITEI MIPUMEHEHUS
STUYECKHX  HOPM  TIOBEACHUA W
3CTETUYECKOTO BOCTIPHSTHS
OKpYy)Xaromiel cpeiapl B OBITOBON U
npodeccuoHaNbHON chepe B
HE3HAKOMOM CUTyaIluu

Ymems:

BOCTIPOU3BOIUTH MpaBuIa
OTUYECKMX  HOPM  TOBEACHUS W
3CTETUYECKOTO BOCTIPHSITHS
OKpyXaroliel cpenbl B OBITOBOW H
npodecCHOHANIBHON chepe

y-1.1

MPUMEHATh JTUYECKHE HOPMBI
MOBEIEHUS u 3CTETUYECKOTO
BOCTIPUATHS OKPYXKAaIOIIeH Cpelnbl B
ObITOBOM M TpodeCCHOHAIBHOM chepe
B 3HAKOMOM CHUTYyaIuu

y-1.2

HNPUMEHSATh ITUYECKUE HOPMBI
HOBEICHHS 1/1 ACTETHYECKOTO
BOCHPUSTUS OKPYXKalOIIeH Ccpelnsl B
ObITOBOI W TpodeccroHanbHOM chepe
B HE3HAKOMOM CHTyallln

Vy-23

Bnaoemo:

HaBBIKAMH  BOCTIPOM3BEICHUS
ATUYECKHX  HOPM  TOBEICHUS U
3CTETHYECKOTO BOCTIPUSITUS
OKpyKaroliel cpenbl B OBITOBOW H
npodecCHOHANIBHOM chepe

B-1.1.

HaBBIKAMHU TIPUMCHEHUS
S9THYECKMX  HOPM  TMOBENEHUS W
3CTETUYECKOTO BOCTIPHSTHUS
OKpyXXaroliel cpenbl B OBITOBOW H
npodeccruoHansHON cdepe B 3HAKOMOI
CUTYyaluu

B-1.2

HaBBIKAMHU MIPUMCHEHUS
S9THYECKMX  HOPM  TMOBENEHUS W
3CTETUYECKOTO BOCTIPHSTHS
OKpyXaroliel cpenbl B OBITOBOW H
npodeccuoHanbHON cdepe B
HE3HAKOMOW CUTyaIlu1

B-13

* JlomkHbI coBrianath ¢ PITJ]



Ta6mmma 3

Oransl GopMHPOBaHHUS KOMIETEHITNI B IPOIECCe OCBOCHHUSI OCHOBHOM 00pa30BaTeIbHON IMPOTPaMMEI

HaumenoBanue
Ne Kontponmpyemsie pa3aemns (TEMBbI) Kon naaukatopa
Homep cemectpa OLIEHOYHOTO
i JUCHIUTUTAHBI (MOIYIIST) KOMIICTEHITHH "
cpelncrBa
Paznen 1. UcTopust MopajibHO-3THYECKUX YUeHHIT
VK-5.5 VY CTHEIN OTBET,
| Tema 1.1. IIpenmer 3THKH Ou3HEca 7 ’ TECTOBBIE
" | OcHOBHBIE KOHIIETILINN MOPATTH 3aJIaHH,
pedepar , moxag
VK-5.5 VerHeli OTBET,
) Tema 1.2. Hctopudeckoe pa3BUTHE 7 ’ TECTOBbIE
' MOPAJTbHO-3TUYECKUX YUCHUI 3ajaHus,
pedepar , moxiazg
VCTHBIE ~ OTBET,
Tema 1.3. KopnopatuBHas 3THKa, VK-5.5 TeCTOBbIC
3a1aHuUs
3. KOpIIOpaTHUBHAas coLraibHas 7 A ’
OTBETCTBEHHOCTD pedepar , IOk
Kontpons 3Hanunii
110 pazzeiny 1
Paznen 2. [IpodeccnonanbHas 3TuKa
Tema 2.1. Bugsl u mpaBuia VK-5.5 Y CTHBIH OTBeT,
TECTOBBIE
KOMMYHHUKAIlUM B TYPUCTUYECKOM 7
5. 5 3a70aHus,
H3HECC pedepar, nokinaj
VK-5.5 VerHeli OTBET,
6 Tema 2.2. Kpocc-KyabTypHas 3THKaA B 7 ’ TECTOBBIC
" | Typusme 3a1aHusl,
pedepar , moxiag
VK-5.5 VerHeli OTBET,
. Tema 2.3. DTHKET W 3CTETHKAa B 7 ’ TECTOBbIE
" | TypucTHYeCKOM OH3HECEe 3aJ1aHus,

pedepar , moxiazg

* npuMepoM OYEHOUHO20 CPEOCmBa MOy GbICIYNAMb MECMO8ble 3A0anUs, CUMYAYUOHHbLE 3A0AHUsL, PACYEMHbLE
3a0anus, 80NPoCcsl 0JiA NPOBEOeHUs KPY2l020 CMOAA U M.N. (CM. npunodcerue 1).




PA3JIEJ 2.
TEKYIIAN KOHTPOJIb IO JUCIUILIJIMHE
"ITHKA ¥ ICTETUKA B TypU3Me (Ha AaHIJIMHCKOM sI3bIKe)"

Tekymuuii KOHTPOIb 3HAHUIA UCIOIB3YETCs IS ONEPATUBHOTO U PETYIISIPHOTO YIIPABICHHUS YYEOHOM NEATEIBHOCTHIO (B
TOM YHCJIE CAMOCTOSTEIILHOW PabOTOI) 00y YArOIIIXCS.

B ycrioBusix OajuibHO-pEHTHHIOBOM CHCTEMBI KOHTPOJIL Pe3yJbTaThl TEKYIIETO OICHHBAHUS O00YyYaroIerocs
UCTONB3YIOTCS KaK IMOKa3aTelb €ro TEKyNero pedTHHra. TeKylmid KOHTPOJb YCIEBaeMOCTH OCYIICCTBIISICTCS B
TEUYCHUE CEMECTPA, B XOJIC MOBCEIHEBHON yueOHOW pabOTHI MO WHAWBUAYAILHOW HHUIIMATUBE MpernoiaBatTelis. JJaHHbri
BUJI KOHTPOJI CTHMYJHPYET Yy OOy4arom[erocsi CTpeMJICHHE K CHCTeMAaTH4eCKOW CaMOCTOSTEeNbHOM pabore Mo
W3YYEHHUIO TUCTUILTHHBL (MOIYJIS).

Tabnumna 2.1.
Pacnpenenenne 6amwioB mo BuaaM y4eOHOH AeATEIbHOCTH
(bampHO-pEeHTHHTOBAS CHCTEMA)
HanmenoBanue Bup 3ananus
Pasicrta/ TeMr 3/C3 Beero K3P (CP) U3+
C3 | YO* | T3* | P3* 3a TeMy
P.1.T.1.1 1 1 1 1 4 10
P.1.T.1.2 1 1 1 1 4 1
P.1.T.1.3 1 1 1 1 4 0
P.1.T.14 1 1 1 1 4 12
P.2.T.2.1 1 1 1 1 4 10
P2.T.2.2 1 1 1 1 4 1
P.2.T.3.3 1 1 1 1 4 0
P2.T.34 1 1 1 1 4
Hroro: 1006 8 8 8 8 48 20 12 20

JI3 — IeKIMOHHOE 3aHATHUE;

YO — ycTHBIH onpoc;

T3 — TecToBOC 3aMaHME;

P3 — pa3HOypOBHEBHIE 3aJaHNS;

* IpyTHe ¢ BUBI HCIONB3yEMBIX 33JaHHUH, MPEATI0KEHHbIX B IPIIOKEHUH |
[13 — mpakTHYeCcKOe 3aHATHE;

C3 — cemuHApCKOE 3aHATHE,;

K3P — konTpons 3Hanwmii mo Pazneny;

P — pedepar.
CP — camocTositenbHast paboTta 00y4aromerocs
N3 — unauBuayanbpHoE 3a7aHKe

2.1. PeKOMeH}IaHI/II/I M0 OCHUBAHUIO YCTHBIX OTBETOB 06yqaloumxca

C uenbl0 KOHTPOJIA YCBOGHHsI TPOWICHHOTO MaTepuana W OINpPENEICHUs YpPOBHA
MOJArOTOBICHHOCTH  OOy4arolMXcsl K  M3YYEHMIO HOBOM TEMbl B  Hayajle  KaxXJIoro
CEeMHUHAPCKOTO/IPAaKTUYECKOTO 3aHATHUA NpernojaBaTeieM MPOBOJUTCS WHAMBHUIYAJIbHBIN WM
(GpPOHTATBHBIN YCTHBIM OMPOC MO BHIMOJIHEHHBIM 33/1aHUSM NPEABITYIIEH TEMBI.

Kpurepun oneHku.
Ouenka «omauuHo» CTaBUTCS, €CIU 00yJaroIuiics:
1) nosHO M apryMEHTUPOBAHO OTBEYAET IO COAEP>KAHUIO BOIIPOCA;
2) obHapy>KuBaeT NIOHUMaHKUE MaTepuaa, MOKeT 000CHOBATh CBOM CYKACHUS, IPUMEHUTh 3HAHUS
Ha MPaKTHKE, TPUBECTH HEOOXOAMMBbIE TPUMEPHI;
3) u3naraer MaTepual MoCIe0BaTEIbHO U MIPaBHIIBHO, C COOJIIOJIEHUEM HCTOPUUECKON 1
XPOHOJIOTUYECKOH MOCIIe0BATENbHOCTH;
Ouenka «xopouio» — CTaBUTCS, €CJIM 00YUarOIUICS JaeT OTBET, yIOBJIETBOPSIOLINN TEM )K€
TpeOOBAHUSAM, YTO U JUISl OLICHKH «OTIMYHO», HO JOIYCKAeT O/IHA-/IBE OIIMOKH, KOTOPBIE CaM Ke
UCIIpaBJIsieT.
Ouenka «y0oenemeopumenbHo» — CTaBUTCA, €CIH 00yJaromuicss 0OHapyKUBaeT 3HAHHUE U
IIOHMMaHKHE OCHOBHBIX MOJIOKEHUH JAHHOTO 33aJaHUs, HO:
1) u3naraet Marepuai HerMoJIHO U IOMYCKAaeT HETOYHOCTH B ONPEACTICHUH OHATHH WIN
(hopMyITUPOBKE MTPABUIT;



2) He yMeeT TOCTATOYHO IIYyOOKO U I0Ka3aTeIbHO 000CHOBATH CBOU CY)KJICHHS U IIPUBECTH CBOU
HIPUMEPBI;
3) u3naraet Marepuai HermoCIe0BaTEIbHO U IOIYCKAeT OLIHOKH.

BOITPOCHI JIsSI CAMOIIOATI'OTOBKHN OBYYAIOIINUXCSA

Bonpocwt 012 noozomosku k unougudyanvnomy /
dponmanvuomy ycmuomy / nucbMeHHOMY ORPOCY O
memam oucyunaunsl (Mooyns)

Konmponupyemowie pazoenvt (memot)
oucyunaunsl (M0ooyns)

PA3EJ 1. ACTOPUS MOPAJIbHO-OTUYECKUX YYEHUN

1. Subject and methods of studying business
ethics.

2. Ethical process.

3. Social norms are the most important means
of influencing the individual.

4. Name the schools of Socrates.

5. What is the fundamental paradox of the
ancient ethics?

6. What is the difference between the views of
Plato and Aristotle from the views of the

other ancient wise?

Tema 1.1. Ilpenmer 3Tuku OuzHECA

1. What is the moral ideal of Confucius and
Buddha?

2. What is the feature of the Christian ethos?

3. What is the greatness and limitations of the
commandments of Moses?

4. How does the pleasure principle and the idea
of happiness correlate?

5.How do you understand the thought that no
one can cause evil to a good man, and do good to an
evil one?

Tema 1.2. OcHOBHEBIE KOHIICIIINU
MOpaIu

1. What virtues does Aristotle distinguish as
necessary ones for happiness?

2. What are the types of happiness by
Aristotle?

3. Was Epicurus a hedonist? Give your
opinion.

4. How do internal and external factors of
happiness correlate?
5. Explain the notion of higher purpose and its various
interpretations

Tema 1.3. UcTopuueckoe pazBuTue
MOPAJIBHO-3TUYECKUX YUYECHUN

1.Business ethics as a filter of the
organization's  interaction  with the  external
environment.

2. Measures to ensure the level of ethics in the
functioning of the organization.

Tema 1.4. KopnopaTtusHas 3THKa, 3."Code of Ethics" of the company
KOpIopaThBHAas COLUAJIbHAs 4. Social responsibility concept. Evolution of
OTBETCTBEHHOCTh the concepts of social responsibility of business.

5.Social Responsibility Discussions (Pros and Cons).
Basic approaches.

6. The paradigm of social responsibility.
Assessment of corporate social responsibility.

7. The role of religion in economic
development.




PA3JIEJI 2. IPO®PECCHOHAJIBHASA 9TUKA

Tema 2.1. IIpoeccruonanbHbIi
ATUYECKUN KOJIEKC pabOTHHKA
TypUCTHYECKOT0 OH3HEeca

1.The presence of professional morality in
society as a consequence of the historically established
professional division of labor.

2.Professional moral codes as an important
component of moral progress, as a reflection of the
growing value of the individual, principle, humanity in
interpersonal relations

3. The need for professional morality in the
field of moral relations between leaders and
subordinates
4. Professional morality as a set of norms and values
MY3€MHO-BBICTABOYHOM JIEATEIIbHOCTH

Tema 2.2. ATMUHUCTpaTUBHAs ITUKA B
TYpUCTHUYECKOM O 3Hece

1.The main directions in the style of
leadership.

2.Psychology and ethics: psychological
qualities of a person.

3 Stages of development of a team of workers
(primary synthesis of differentiation, qualification,
professional, ~ demographic,  socio-psychological
structure).

4. Making decisions. Actual social and moral
problems of business and alternatives for their
solution.

5.Modern market paradigms and their socio-
philosophical foundations in the theory and practice of
business.

Tema 2.3. Buzas! u npasuiia
KOMMYHUKAIH B TYPUCTHYECKOM
OusHece

1.Communicative  culture in  business
communication.

2.Types of business communication. Business
communication management.

3.Fundamentals  of Business Rbhetoric.
Language culture in business communication.

4.Ethics of using means of expressiveness of
business speech.

5. Culture of discussion.

6 Features of non-verbal communication.
Visual contact.

7. Ethical standards of telephone conversation.

8.The culture of business writing.

9.  Characteristics of manipulation in
communication. Rules for neutralizing manipulations.

Tema 2.4. Kpocc-KyJIbTypHas 3THKA B
TypU3Me.

1. National characteristics of ethics.

2. Typology of organizational cultures.

3.0rganization and moral standards.

4. Ways to improve the ethical level of the
organization.

5.The culture in high performing organizations
promotes ethical behavior.

Tema 2.5. DTUKET U 3CTETHKA B
TYPUCTHYECKOM OM3HECE

1.Business etiquette as an optimizer of the
quality of communications.

2. Rules for preparing and conducting a
business conversation.

3. Rules for conducting business negotiations.




4. Etiquette and image of a business person.

5.Business cards in business life. The
appearance of a business person.

6.Business reception etiquette.

7. Features of business communication with
foreign partners. The art of compliment.

8. Souvenirs and gifts in business and everyday
life.




2.2 PexoMeHJAalHM 110 OLEHUBAHUIO Pe3yJILTATOB TECTOBBIX 3aJaHHIi 00y4aloIMXCsl

B 3aBepiicHuM H3yYeHUS KaXIOTO pasjeliia AUCIUILUIMHBL TPOBOJUTHCS TECTHPOBAaHUE (KOHTPOJIb 3HAHUU I10
paszeny, pyOeKHbIH KOHTPOJIb).

Kpumepuu oyenueanus. YpOBEHb BBHINOJHEHHUsSI TEKYIIUX TECTOBBIX 3aJaHUN OLECHUBAETCS B Oauiax.
MakcuManbHOe KOJMYECTBO OAalIOB IO TECTOBBIM 3aJaHUSM OINPEACIACTCS MPENoJaBaTeiIsIM U MPEJCTABICHO B
Tabmure 2.1.

TecToBble 3aaHKs MPEACTABICHBI B BHC OIICHOYHBIX CPEJICTB U B MOJHOM 00bEeMe MPECTABICHBI B OaHKe
TECTOBBIX 3aJaHHI B AIIEKTPOHHOM BHJE. B (DOHIE OIEHOYHBIX CPENCTB IMPEACTABICHBI THUIIOBBIE TECTOBBIC 3aaHUS,
pa3paboTaHHbIe U U3YYCHUs AUCHHUIUTMHBI « KOMMYHHKAIMOHHBIE TEXHOJIOTHH B Typu3Me U cepe rocTrenpuumcrsa
(Ha aHTJIMHACKOM SI3BIKE)»

TUITIOBBIE TECTOBBIE 3AJIAHUS
JUISI TEKYHIETIO KOHTPOJISA

Br1Opartb o1uH paBUIIBHBIN OTBET
PA3JIEJI 1. ACTOPHUS MOPAJIbHO-OTUYECKHUX YYEHUI

Tema 1.1. [Ipeamer 3TUKH OU3HecCa

Tema 1.2. OcHOBHBIC KOHLCTIIIUH MOPAJIH

Tema 1.3. UcTopudeckoe pa3BuTHE MOPAJIbHO-ITHYECKUX YUCHUI

Tema 1.4. KopnopaTuBHasi 3TMKa, KOPINOPATHBHASA CONUAIbHAS OTBETCTBEHHOCTh

[Ipumep TecToBOroO 3aaHUS:
1. The doctrine, the central problem of which is good and evil is called:
a) ethics;
b) morality;
c¢) morality.
2. What elements are included in the structure of ethics?
a) morals - custom - moral;
b) history of ethics - theory of morality - applied ethics;
c¢) moral consciousness - moral behavior - moral norms.
3. Aesthetics as a humanitarian science presupposes a special way of comprehending one's
subject through;
a) rationalization of the artistic world;
b) experience;
¢) describing the world using symbols.
4. Ethics is ...
a) science, the subject of which is morality;
b) science, the subject of which is society;
¢) science, the subject of which is worldview
5. Professional ethics refers to ...
a) moral theory;
b) regulatory ethics;
c) applied ethics
6. Humanistic ethics ...
a) includes external influence on a person from a position of power and strength;
b) believes that a person has no value of his own;
c) considers a person in bodily-spiritual integrity
7. Authoritarian ethics ...
a) believes that a person has no value of his own;
b) considers a person in bodily and spiritual integrity;
c) believes that the goal of a person is to be himself
8. Applied ethics includes ...
a) the theory of morality;



b) ethics of business communication;
¢) regulatory ethics
9. Business communication is based on the knowledge of:
a) sociology;
b) psychology;
€) management;
d) logic;
10. Verbal means of communication include:
a) oral speech;
b) written speech
c) oral and written speech,;
d) voice intonation.
11. Which of the following means of communication are non-verbal?
a) gestures;
b) postures;
c) facial expressions;
d) all of the above;
e) facial expression.
12. Whose perception of the image of another person is more objective?
a) a person with positive self-esteem, adapted to the external environment;
b) an emotional woman;
c) a person of an authoritarian type;
d) conformable (inclined to adaptability) personality;
e) a person with low self-esteem.
13. For the effective conduct of business meetings, conversations, negotiations:
a) you need to control your movements and facial expressions;
b) try to interpret the partner's reactions;
c¢) understand the language of non-verbal communication components;
d) use all of the above items.
14. Conflict is:
a) struggle of opinions;
b) a dispute, a discussion on an acute problem,;
c¢) confrontation based on the collision of oppositely directed motives or judgments;
d) rivalry aimed at achieving victory in the dispute;
e) collision of opposite positions.
15. Confrontation is:
a) open expression of disagreement on any issue;
b) conflict of interests;
¢) causing mutual damage;
d) struggle of opinions;
e) rivalry over an item.
16. The necessary and sufficient conditions for the occurrence of a conflict between the
subjects of social interaction are:

a) they have opposite judgments or motives and the desire of at least one of them to
win over the other;



b) they have oppositely directed motives or judgments, as well as a state of
confrontation between them;

c) the presence of opposite positions and active actions of both sides to achieve their
positions;

d) they have oppositely directed motives and open statements about their demands;

e) the presence of opposing interests for each of them and the lack of opportunities
for their implementation.
17. A conflict situation is:

a) random collisions of interests of subjects of social interaction;

b) the accumulated contradictions associated with the activities of the subjects of
social interaction, which create the basis for confrontation between them;

c) the process of confrontation between the subjects of social interaction, aimed at
clarifying the relationship;

d) the cause of the conflict;

e) the stage of development of the conflict.
18. The cause of the conflict is:

a) opposite motives of the subjects of social interaction;

b) a confluence of circumstances that manifest a conflict;

¢) phenomena, events, facts, situations that precede the conflict and under certain
conditions of activity of the subjects of social interaction cause it;

d) the accumulated contradictions associated with the activities of the subjects of
social interaction, which create the basis for a real confrontation between them;

¢) what causes the conflict.
19. What causes the conflict is:

a) the motives of the conflict;

b) the positions of the conflicting parties;

c) the subject of the conflict;

d) the parties to the conflict;

e) the image of the conflict situation.
20. The image of a conflict situation is:

a) what causes the conflict;

b) subjective reflection in the minds of the subjects of conflict interaction of the
subject of the conflict;

c) true internal incentive forces that push the subject of social interaction to conflict;

d) what the conflicting parties declare to each other;

€)subjective reflection in the minds of the subjects of conflict interaction of the goals of the conflict.

PA3JIEJI 2. TIPO®ECCHOHAJIBHASA OTUKA

Tema 2.1. IIpodeccnoHaTbHBIH ITHYECKHI KOJEKC PA00THHKA TYPHCTHYECKOro OM3Heca
Tema 2.2. AIMMHUCTPATHBHASA 3TUKA B TYPUCTHYECKOM OU3Hece

Tema 2.3. Buabl u npaBujia KOMMYHUKAIMH B TYPHCTHYECKOM OM3Hece

Tema 2.4. Kpocc-kyJabTypHasi 3THKA B TYpU3Me.

Tema 2.5. DTHKeT U ICTeTHKA B TYPUCTHYECKOM OHM3Hece

1. Ethics as a science exists:

a) more than 20 centuries;

b) more than 10 centuries;

c¢) from the end of the 18th century;
d) from the IV century BC.



2. Ethics 1s a science:
a) that studies virtues;

b) about common and repetitive forms of human behavior

c¢) about morality, ethics;

d) about morals, customs.

3. Morality is:

a) generally accepted within the social community (group) rules, patterns of behavior or actions in a
particular situation;

b) the form of public consciousness, which reflects ideas, perceptions, principles and rules of
behavior of people in society;

c) common and repetitive forms of human behavior that serve as a means of transferring social and
cultural experience from generation to generation;

d) rules of behavior of people when performing rituals and forms of activity.

4. Social norms are:

a) generally accepted within the social community (group) rules, patterns of behavior or actions in a
particular situation;

b) the form of public consciousness, which reflects ideas, perceptions, principles and rules of
behavior of people in society;

¢) common and repetitive forms of human behavior that serve as a means of transferring social and
cultural experience from generation to generation;

d) rules of behavior of people when performing rituals and forms of activity.

5. Rituals are:

a) rules of behavior of people when performing rituals and forms of activity.

b) Common and repetitive forms of human behavior that serve as a means of passing on social and
cultural experiences from generation to generation.

c) rules of conduct that are established and protected by the state.

d) the most generalized and stable rules of behavior of people in a particular society, which are
verified by time and exist for a long time.

6. Traditions are:

a) rules of conduct that are established and protected by the state.

b) are rules of conduct that are established by the public organizations themselves and are protected
by measures of public influence provided for by the statutes of these organizations.

c) spiritual and moral rules of human community, based on the idea of people about God as the
creator of the universe.

d) the most generalized and stable rules of behavior of people in a particular society, which are
verified by time and exist for a long time.

7. Rights are:

a) represent the rules of conduct that are established by the public organizations themselves and are
protected by means of social pressure provided for by the statutes of these organizations.

b) rules of conduct that are established and protected by the state.

c) spiritual and moral rules of human society, based on the idea of people about God as the creator
of the universe.

d) the most generalized and stable rules of behavior of people in a particular society, which are
verified by time and exist for a long time.

8. Religion is:

a. spiritual and moral rules of human community, based on the idea of people about God as the
creator of the universe.

b) the transfer of social and cultural experience from generation to generation;

c) rules of behavior of people when performing rituals and forms of activity.



d) the most generalized and stable rules of behavior of people in a particular society, which are
verified by time and exist for a long time.

9. Norms of public organizations - are:

a) the most generalized and stable rules of behavior for people in a particular society, which are
verified by time and exist for a long time.

b) rules of conduct that are established and protected by the state.

c¢) the rules of conduct, which are established by the public organizations themselves and are
protected by means of social measures provided for by the charters of these organizations.
d) common and repetitive forms of human behavior that serve as a means of transferring social and
cultural experience from generation to generation.

10. The founder of ethics is recognized:

a) Plato (428-328 BC)

b) the great ancient Greek philosopher Socrates (469-399 BC).

c) Aristotle (384-322 BC),

d) Seneca (4 BC - 65 AD)

11. The term "ethics" (ethica) was first used to refer to the science that studies virtues:
a) Plato (428-328 BC)

b) the great ancient Greek philosopher Socrates (469-399 BC).

c) Aristotle (384-322 BC),

d) Seneca (4 BC - 65 AD)

12. In the history of the development of ethics as a science:

a) 3 stages: ancient ethics, medieval ethics, modern ethics.

b) 2 stages: ancient ethics, modern ethics.

c) 5 stages: pre-ethics, antique ethics, medieval ethics, modern ethics, modern ethics.
d) 4 stages: ancient ethics, medieval ethics, modern ethics, modern ethics.

14. The author of the term "Moral":

a. Homer;

b. Tacitus;

c. Cicero

15. Morality is a term:

a. French;

b. Chinese;

c. Russian.

16. "Domostroy" - a monument to ethical thought:

a. Ancient Greece;

b. India;

c. Russia.

17. “Love for your neighbor” is the moral norm of ethics:

a. antique;

b. Confucian;

c. Christian.

18. Ethical utilitarianism is ethics:

a. feudal economic relations;

b. slave market relations;

c. bourgeois market relations.

19. Eudemonism is:

a. debt;

b. beauty;

c. happiness.

20. Hedonism is:

a. asceticism;

b. sensual pleasure.

C. patriotism;



2.3. PexoMeHJaMM 110 OLeHUBAHUIO BONPOCOB /LISl KOJIOKBHYMa, co0eceJ0BaHHUSI 110 IUCIUILINHE
«ITHKA M 3CTETHKA B TypU3Me (Ha aHIVINHCKOM SI3bIKe)»

MakcumaabHoe

Kputepuu
KOJUYEeCTBO 0ALI0B*

BricraBisiercss  oOywaromemycs, €ciad OH  ONpeAesseT
paccMaTpuBaeMble MOHATUS pas3fesia WIM TEeMbl TUCLMILIMHBI

OtnanyHO
(MoOnynsl) 4YETKO W TMOJHO, MPHUBOAS COOTBETCTBYIOIIME
TIPUMEPBI.
BricTaBnsiercs 00ydaromemMycsi, €Ci OH JIOMYCKaeT OTJCIbHbBIE
Xopomo MOTPEIIHOCTH B OTBETE, HO B LIEJIOM JIEMOHCTPUPYET 3HAHUE U
BIIQJICHUE  COJAEpKaHMEM  pazziena (TeMbl) JAUCHUILTUHBI
(Momys)
BricraBnsiercss  oOywaromemycsi, ecid OH  OOHapy>KMUBaeT
Y IOBIAETBOPUTEIBHO npobensl B 3HAHUSAX MaTepuana pasfena WId — TeMbl

TUCITUATITUHBI (MOJTYJIsT)

BricraBnsiercss  oOydaromiemycsi, €ciii  OH OOHapy>KMBaeT
CYIIECTBEHHBIE MpPOOEIBl B 3HAHMAX OCHOBHBIX MOJO0)KEHHH
Hey10BETBOPUTENTHHO pa3gena WIM TEeMbl ITUCHMIUIMHBI (MOIYJsl), HEYMEHHE C
MOMOIIBI0 TIPEnojaBaTessl MOJYyYUTh MNPAaBUIBHOE pELICHHE
KOHKPETHOW MPAKTUYECKOM 3a/1aun

* [IpencraBieno B Tadbmuie 2.1.

THUITOBBIE BOITPOCHI JJIA KOJIJIOKBUYMA, COBECEJOBAHUSA )11 IPOBEPKHU YPOBHA
COPOPMHUPOBAHHOCTHU KOMIIETEHIIUA

PA3JIEJI 1. ACTOPHUSI MOPAJIBHO-OTUYECKUX YYEHUI
Tema 1.1. IlpeameT 3THKHM OM3Heca
1. The moral dimension of people to work: the value of human life; social nature of
professional pride; satisfaction (or reward).
2. Results in moral minds: public content performance; moral issues when using output; socio-
psychological aspects of moral consciousness in public consumption of the product.
3. The moral assessment of the attitudes towards nature: the ecological and moral
consciousness; moral problems of ensuring dynamic equilibrium between man and
nature; the difficulties of implementing the principle of optimization.

Tema 1.2. OcHOBHBIC KOHICIIIIUH MOPAJIH
1. A person in the system of public relations (horizontal): interpersonal relationships (sex,
age); social ethnic relations; social and class relations.
2. Individual and social in moral minds: the interests of the individual and of the public
debt; social content of goodness and justice; the ethics of political relations.
3. Universal human values and morals

Tema 1.3. UcTopuyeckoe pa3BuTHE MOPAJIbHO-ITHYECKUX YUEHUI
Environmental protection: the problem of ensuring a balance of interests.
2. Creating a universal morality. Myth or reality?
Moral codes and their fate; universal religious morals; universal moral: opportunities and
prospects.
4. Describe the main provisions of the scientific understanding of the system and the structure
of the market and market relations. Arguments its concept as a driving force for market and
business criteria.

—

(98]

Tema 1.4. KopnopaTuBHasi 3TMKa, KOPIMOPATUBHAA COIUAJIbHAS OTBETCTBEHHOCTH
Reveal the basics of human morality and the principles of morality in business philosophy.

—



2. Explain why Protestantism originated and developed the "spirit of capitalism" as a special
form of business philosophy.

3. Social, economic, philosophical and spiritual moral roots formation and shaping of business
in Russia?

PA3JIEJI 2. TIPO®ECCHOHAJIBHASA OTUKA

Tema 2.1. IIpodeccnoHaNbHBIN ITHYECKHH KOJEKC PA00OTHUKA TYPUCTHYECKOTr0 OU3Heca
1. The basic principles of pragmatism as a philosophy of Western business.
2. What are the socio-philosophical grounds, essence and national specifics of capitalist
business in Russia at the end of XIX-beginning of XX century.
3. Expand the essence, unity and distinction of charity and philanthropy as socio-philosophical
and moral principles of the philosophy and culture of Russian business.

Tema 2.2. AIMMHHCTPATHBHASI 3THKA B TYPUCTHYECKOM OH 3Hece
1. Identify the role of orthodoxy in the formation and development of merchant’s charity in
Russia.
2. The specificity of socio-moral attitudes and image of Russian entrepreneurs, merchants in
the late XIX-early XX century
3. The basic principles, attitudes and traits of image of merchants-entrepreneurs.
Try to give your classification of the values of merchants-entrepreneurs in different spheres of
business

Tema 2.3. Buabl u npaBu/Ia KOMMYHHKAIIUM B TYPUCTHYECKOM OH3Hece
1. Show a specific example and place the value of the property in the culture of Russian
merchants-entrepreneurs.
2. The philosophical basis and most important stages of management as a science of business
administration.
3. The essence of the processes of evolution in contemporary capitalism as the basis of
business
Tema 2.4. Kpocc-KyJIbTypHAasi 3THKA B TypU3Me.
1. National characteristics of ethics.
2. Typology of organizational cultures.
3.0Organization and moral standards.
4. Ways to improve the ethical level of the organization.
5.The culture in high performing organizations promotes ethical behavior.

Tema 2.5. DTHKeT M 3CTETHKA B TYPHUCTUYECKOM OU3Hece

1. Business etiquette as an optimizer of the quality of communications.

2. Rules for preparing and conducting a business conversation.

3. Rules for conducting business negotiations.

4. Etiquette and image of a business person.

5.Business cards in business life. The appearance of a business person.

6.Business reception etiquette.

7. Features of business communication with foreign partners. The art of compliment.
8. Souvenirs and gifts in business and everyday life.



2.4. PexoMeHIalIiM N0 OLlEHNBAHUIO pedhepaToB TOKJIAI0B, COOOIIEHMIT).

MakcumaabHoe

Kpurepun
KOJIMYEeCTBO 0AJ1JI0B

BricTaBnsiercs 00y4aronemMycs, i OH BBIPAa3WJI CBOS MHEHUE
mo chopmMyIupoBaHHON TpoOieMe, apryMEHTHpPOBal €ro,
TOYHO OIPEACTUB MPOOJIeMy COACpKaHUE M COCTABJISIOIINC.
[IpuBeneHbl  maHHBIE  OTEUECTBEHHOW W 3apyOeKHOU
TUTEPaTyphl,  CTATHCTUYECKUE  CBEICHUs,  HHPOpMAIUI
HOPMAaTHBHO MPaBOBOTO Xapaktepa. OOywaromuiics 3HAeT W
BJIAJICET HABBIKOM CaMOCTOSITEJIBHOM  MCCJIEA0BATEIbCKOMN
paboThl TO TEMe HCCIEeIOBaHUS; METOAaMH U IpUeMaMu
aHallM3a TEOPETUYECKHX W/WIM TMPAKTHYECKHX AaCIIEKTOB
n3ydaeMoil obmactu. DaKTUYECKHX OIIHOOK, CBSI3aHHBIX C
MOHMMaHHEM NpoOJIeMBbl, HET; rpaduyeckn padora opopmieHa
MIPABUJIHHO.

OTIIM4HO

BricTaBnsercs oOyuaromnemycs, eciu padboTa XapaKTepru3yeTcs
CMBICJIOBOM LENBHOCTBIO, CBSI3HOCTBIO "
MOCJICIOBATEIPHOCTRIO M3JIOKCHHUS; NOMyIIeHo He Oosee 1
ommOkr Tpu  OOBSICHEHWH CMBICIA WM  COJCpIKAHUS
Xoporio npobnembl.  Jlns  apryMeHTanuM  NPHUBOZSTCA  JIaHHBIE
OTEYECTBEHHBIX u 3apyOeKHBIX aBTOPOB.
[TpoaeMOHCTpUPOBAHBI UCCIIEIOBATENICKIE YMEHUS M HABBIKU.
dakTHyecKrX OMIMOOK, CBS3aHHBIX C TOHUMaHHEM TIPOOJIEMEI,
HeT. JlonynieHbl OT/ieNnbHbIe OIIHMOKH B 0OPMIICHUH PAOOTHI.

BricraBnsiercss  oOyuaromemycsi, ecid B paboOTe CTYAEHT
MPOBOJUT JIOCTAaTOYHO CaMOCTOSITEIIbHBIN aHaIM3 OCHOBHBIX
ATaliOB U CMBICIOBBIX COCTABJISIFOIIMX MPOOJIEMBI; TTOHUMAET
Y IOBIETBOPUTEIBHO 0a30BbIE OCHOBBI U TeOpeTHYecKoe O00OCHOBAHHE BBIOPAHHOI
TEMBI. [TpuBneueHs OCHOBHBIC HUCTOYHUKHU o
paccmarpuBaeMoii Tteme. JlomyiieHo He Oosiee 2 OMMOOK B
coJiepKaHUU POOIEMBbI, 0POPMIICHUN PAOOTHI.

BricTraBnsercs oOyuwaromemycs, e€ciau paboTa MpeacTaBiseT
co00if TmepecKa3aHHBI WM TOJTHOCTHIO 3aWMCTBOBaHHBIN
HCXOJIHBIA TEKCT 0e3 KakuxXx Obl TO HM OBLJIO KOMMEHTApHUEB,
Hey10B1€TBOPUTENHHO aHanu3a. He packpeita CTpykTypa U TeopeTHuYecKas
cocTapisitonias TeMbl. Jlonmymeno Tpu uim 0osee Tpex OmmooK
B COJECpKAaHUU DPACKPBIBaEMON MpoOIeMbl, B O(GOPMIICHUU
paboTHI.

TEMBI DCCE (PE®EPATOB, IOKJIAJIOB, COOBIIEHMIT) JJIsI TIPOBEPKH YPOBHSI
C®OPMHPOBAHHOCTH KOMIIETEHIINN
TEMBI PE®EPATOB 110 PA3JIEJIAM

PA3JIEJ 1. ACTOPHUSA MOPAJIBHO-3TUUYECKHNX YYEHUI

Tema 1.1. IIpeamer 3THKHM OU3Heca

Tema 1.2. OcHOBHbBIE KOHIIENTIIMH MOPAJIH

Tema 1.3. UcTopuyeckoe pasBUTHE MOPAJIbHO-3THYECKUX YUCHHIT

Tema 1.4. KopnopaTuBHasi 3THKa, KOPNOPATHBHAsI COLMATbHAS OTBETCTBEHHOCTh

Tembl pedepatos

1. The problem of continuity in the history of ethical teachings
2. Ethical concept of Plato and Aristotle

3. Spiritual opposition in the middle ages




4. Ethical search of new time
5. Ethics of "unity" of the meaning of life
6. Simple morals and their historical destiny
7. Morality at the threshold of the twenty-first century
8. Modern ecological ethics
9. Knight's sample of behavior: from the Middle Ages to the present day
10. The history of humanism
PA3JIEJI 2. TIPO®ECCUOHAJIBHAS DTUKA

Tema 2.1. IIpodeccnoHaTBbHBIN ITHYECKHI KOJEKC PA00THHKA TYPHCTHYECKOro OM3Heca
Tema 2.2. AIMHHHCTPATHBHAS ITHKA B TYPHCTHYECKOM OM3Hece

Tema 2.3. Buabl 1 npaBujIa KOMMYHUKAIMH B TYPHCTHYECKOM OM3Hece

Tema 2.4. Kpocc-kyJabTypHasi 3THKA B TYpU3Me.

Tema 2.5. ITHKeT U 3CTETHKA B TYPUCTHYECKOM OH3Hece

Tembl pedepaTos

1. Moral conflict and its resolution

2. The problem of the meaning of life in the religious teachings of the East
3. Specificity of moral conflict

4. Universal human values and global problems of world development

5. The future of humanity: predictions, hypotheses, projects

6. The "right to die": arguments for and against

7. A moral evaluation of wealth in different moral systems

8. Sexual morality and its historical development

9. Love as the basis of morality in Christian ethics

10. The importance of etiquette in society

2.5. OneHnBaHue HAYYHOI cocTaBJIsIIONIEH
Kputepun oneHuBaHWS HAy4YHOW COCTABIISIONIEH (HAMMCaHWE OJMHON HAYYHOH CTaThbU WU
JIBYX T€3UCOB) U ONMKMCAHKE MIKAJIbI OLIEHUBAHUS IPECTABICHbI B Ta0I.
OlieHUBaHUE HAYYHOU COCTaBIISIONIEH

MaxkcumainbsHOe Kpurepun
KOJINYECTBO 0aJIOB

Hay4nas crares

BricTaBnsiercsa oOy4aromemycsi, eciau paboTa rccieoBaTeabCcKas,

MOJTHOCTBIO MOCBSIIIEHA PELICHUIO OJJHON HayYHOU MPOOIJIEMBL, ITyCTh HE
r7100aIbHOTO IJ1aHa, HO CpOpMYyIMPOBAaHHON caMOCTOsTeNbHO. Tema

10 MaJIOM3y4YCHHAsl, TPAKTUUECKU HE UMEIOIIasi ONMCaHMS, ISl PACKPBITHS
KOTOPO# TpebyeTcsi CaMOCTOSITENILHO JeNIaTh MHOTHE BBIBOIHI,
COIOCTABJISISI TOYKU 3PEHUS U3 COCEHUX obiacrteit uccnenosanus. Lens
peann3oBaHa MOCIEI0BATEIBHO, CCIaHbl HEOOXOJMMbIE BBIKJIA KU, HET
HECYIIECTBEHHON NHPOPMAIIHNH, TEPErpyKafoniel TeKCT HEHYKHBIMU
nopoOHOCTAMH. TeKCT coepKUT Bce HEOOXOJMMbIE CCHIIIKM Ha aBTOPOB
B T€X CIIydasix, KOrjaa JacTcsi nH(GOpPMAIs MPUHIUITHATHLHOTO
cojiep>kaHus (OrpeeeH s, ONUCaHusI, 0000IEHNS, XapaKTePUCTUKA,
MHEHHE, OIICHKA T.JI.), IIPH TOM aBTOP YMEJIO UCIOJIb3YET UyKO€ MHEHUE
IIPU apTYMEHTALlUU CBOEH TOUKM 3peHMs, 00paIasch K aBTOPUTETHOMY
UCTOYHUKY. CIIMCOK JINTEpaTypbl OXBATHIBAET BCE OCHOBHBIE MICTOUHUKHU

10 JaHHOU TeMe, JOCTyMHbIe o0yyaromemycs. PaccmoTpenue npobiaeMbl




CTPOMTCS Ha JOCTaTOYHO ITyOOKOM coJiep:kaTelbHOM ypoBHe. Pabota
HUMEET YETKYIO CTPYKTYPY, 00YCIOBICHHYIO JOTMKOM TeMbI, TPaBUIBLHO
0(OpPMIIEHHBIH CIUCOK JIUTEPATYPbl, KOPPEKTHO CIENIaHHbIE CCHUTKU U
COJZIepKaHNUE.

BricraBisiercs oOy4aromemycs, eciy paboTa 4aCTUYHO [TOMCKOBasi — B

pabote ecTb MpoOIEMBI, KOTOPBIE UMEIOT YaCTHBIN XapakTep (He
OTpaXKaoIIKEe TEMY B IEJIOM, a KAaCAIOIIHUECs TOIbKO KaKHX-TO €€

8 acnekToB). Tema ¢ TI0CTaTOYHBIM KOJUYCCTBOM «OENBIX MATEH, TH00
npo0OJieMa MocTaBlIeHa JOCTATOYHO OPUTHHAIBHO, BCIEACTBUE YETO TEMa
OTKPBIBACTCS C HEOXKUJAHHON CTOPOHBI. B pabote mnub0 ymyIieHsl
HEKOTOPBIC BaKHBIE apTyMEHTHI, THOO €CTh HECYITICCTBEHHAS
nH(popMaIus, IeperpysKaroIias TEKCT HEHYKHBIMU MTOAPOOHOCTSIMH, HO B
I[EJIOM JIOTHUKA €CTh. TeKCT COJEPKUT Hanboliee HEOOXOAMMBIE CCHUTKH Ha
aBTOPOB B TEX CIIydasx, KOTJa JenaeTcs HHGOopMaIvs MPUHIUITAATHHOTO
cofiepkanus (orpeneneHusl, 0000IIeHN s, ONMCAHUS, XapaKTEPUCTUKA,
MHEHUE, OLIeHKa U T.1.). CIINCOK TUTEpaTypbl UMEET HECKOJIBKO
HMCTOYHUKOB, HO YIYIIEHB HEKOTOPHIE BAXKHBIC ACTICKTHI
paccMarpuBaeMoi mpooieMbl. PaccMoTpenne mpo0aeMbl CTPOUTCS Ha
COJIEPKATEIIbHOM YPOBHE, HO TITyOMHA pAaCCMOTPEHHSI OTHOCUTEIbHA.
Pabota B 00111€M COOTBETCTBYET TPEOOBAHHSIM, HO UMEET HEKOTOPHIE
HEJI0YCTHI, TNOO OJTHO M3 TPEOOBAHUI HE BBITTOIHICTCS.

BricTaBnsiercsa oOy4aromemMycsi, eciau padoTa B 11eJIOM penpoayKTHBHA,

6 HO CJIeJIaHbl HETIJIOXUE CaMOCTOsATeNNbHbIE 00001eHus. Tema n3yueHHas,
HO B HEW MOSIBUIIMCH «OeJIble MSATHA» BCIEICTBUE HOBBIX IaHHBIX, JIN0OO
Te€Ma OTHOCHUTEIHHO MaJIOU3BECTHAS, HO TPOOJIeMa «UCKYCCTBEHHAS, HE
MpPeICTaBISIONIasi HCTUHHOTO MHTEpeca /It HayKu. B pabote MOKHO
OTMETUTH HEKOTOPYIO IOTUYHOCTH B BBICTPAMBAHUK HH(DOpMAIIHH, HO
1EJIOCTHOCTHU HeT. [IpoTuBopeunii HeT, HO CCHUIOK JINOO MPAaKTUYECKU
HET, TH00 OHHU JIENAI0TCS PENIKO, TaJIEKO HE BO BCEX HEOOXOUMBIX
ciydasx. CIUCOK IUTepaTyphl peacTaBieH 1-2 ncrounnkamu. Pabora
CTPOUTCSA Ha OCHOBE OJIHOT'O CEPhE3HOI0 HCTOYHUKA, OCTAJIBHBIE —
MOMyJIsipHas JUTepaTypa, UCIoJIb3yeMas Kak uiunocTpanus. Pabora
UMEET HEKYIO CTPYKTYpPY, HO HECTPOTyIo, TpeOoBaHUs K 0hOPMIIEHUIO
BBIJIEPKaHbl YaCTUYHO.

0 OO0yuaromuiicst IEMOHCTPHUPYET IMOJTHOE HE3HAHUE OTBETOB WIIH
OTKa3bIBaeTCs OTBEYATH

0e IHCYPHAJ HE 8blCMABJISAEMCA

ITEPEYEHbB PEKOMEH/IOBAHHBIX HAITPABJIEHHUH HAYYHO-
HCCIEAOBATE/IbCKOH PABOTBI OFYYAROIIIUXCA (HAYYHOH COCTABJIAIOIIEH)
10 THCITHIT/THHE:

1. OcobenHocTH U TEHACHIUU (POPMUPOBAHUS STHUECKUX KOJIEKCOB B TYPUCTCKOM
unayctpun Jlonenxoit Haponnoii PecyOnuku.

2. MeTo1010rH4ecKre OCHOBBI MOBBIEHUSI 3PPEKTUBHOCTH AEATEIBHOCTHU NPETPUATUI
TYPUCTCKON MHIYCTPUU 32 CUET BHEAPEHHS STHUYECKOTO KOZEKCa.

3. KopnopatuBHas conyanbHas OTBETCTBEHHOCTh U €€ BIMsIHUE Ha 3()(PEKTUBHOCTD
NESTeIbHOCTH MIPEANPUATHH TYPUCTCKON HHIAYCTPUH.



4. AxryanpHbie ipo0iemsl pyHakmornupoBanns KCO B TyparentcrBax JIHP.

5. 3ydenue peiHKa Typuctuyeckux ycayr B JIHP.

6. Onpenenenue 1enei 1 3a1a4 perHOHAJIBHON TYpUCTCKOM NOoaUTUKM MecTa B Hel KCO.

7. CTpaTern4ecKre U TAKTUYECKUE aCIIEKThl 3TUYECKOU JEATEIIbHOCTH MPEANPUITUI
TYPUCTCKON UHIYCTPUHU.

8. OcobenHoCcTH (HYHKIIMOHUPOBAHUS ITHIECKOTO KOJIEKCA Ha IPEATNPUSITIX TYPUCTCKOM
unayctpun B Jlonenkoir Haponnoii Pecry6nuke.

BOIIPOCHI K 3K3AMEHY IO PA3BJEJIAM (TEMAM) JUCHUIIJINHBI

Pa3neu 1. UcTopust MOpaJbHO-3THYECKHUX YUYCHH I
Tema 1.1. IlpeameT 3TUKM OM3Heca

Ethics. The nature and essence of ethics.

The problem of justification in ethics.

Morality and ethics. Morals and morality.

Professional and applied ethics: specificity and relationship.
Professional ethics: origin, types, concept.

The problem of macro-ethics.

The problem of micro-ethics.

e VR i e

Tema 1.2. OcHOBHBIC KOHIETIIIUA MOPAJIH
8. Ethical categories.
9. The fundamental paradox of the ancient ethics?
10. Rigorism and eudemonism, humanism and authoritarianism
11. Empirical and transcendental approach to morality, relativism and holism
Tema 1.3. UcTopuyeckoe pa3BUTHE MOPAJIbHO-ITHYECKUX YUEHUI

12 Schools of Socrates. the difference between the views of Plato and Aristotle from the
views of the
other ancient wise?

13 What does the saying of Seneca: "the wise man does not need anyone, excepthimself»
mean?
14 What are the Christian motives in stoic ethics

15 What is the moral ideal of Confucius and Buddha?
Tema 4. KopnopaTuBHasi 3THKA, KOPNOPATHBHAS CONMAIbHAS OTBETCTBEHHOCTH

16 Corporate culture and corporate ethics.

17 The problem of modern business culture and the importance of the ethical code in its
development

18 Management of cultural horizons - team building

19 Business culture as a complex, dynamic and evolving system

20 Ethical standards and principles of business ethics.

PA3JIEJI 2. IPO®ECCUOHAJIBHASA OTUKA
Tema 2.1. IIpodeccnoHaNbHBIN ITHYECKHH KOIEKC pAa00THUKA TYPUCTHYECKOr0 OM3Heca
23 The global level. The universal principles of business ethics.

24 Micro level: principles of business ethics in the relations between the organization
and consumers; organization with the owners; organization and personnel; the
organization and competitors.

25 Psychological aspects in the special course "Business Ethics"

26 Characteristics of industrial relations in a market economy and the success of reforms.

27 The culture of the organization



28
29
30
31

32

33
34
35
36
37

38

39
40

41

42

43

44

45

Tema 2.2. ATMAHUCTPATHBHAS 3THKA B TYPHCTHYECKOM On3Hece
The main directions in the style of leadership.
The ethics of the company
Features and specifics of recruitment, Stages of development of a team of workers

Making decisions. Actual social and moral problems of business and alternatives for
their solution.
Modern market paradigms and their socio-philosophical foundations in the theory and
practice of business.

Tema 2.3. Buabl u npaBu/Ia KOMMYHHKAIUM B TYPUCTHYECKOM OM3Hece

The ethics of the company

Organizational moral climate.

Socialization and social responsibility of entrepreneurship, organization, leader.
Japanese business model, Chinese business model.

German business model, American business model,
Russian business model

Tema 2.4. Kpocc-kyabTypHasi 3THKA B TYpU3Me.

The business culture of the countries of the North.
The business culture of the countries of the South.
The business culture of the East.

Business cultures in international business.

Tema 2.5. ITHKeT U ICTETHKA B TYPUCTHYECKOM OM3Hece
Business etiquette as an optimizer of the quality of communications.

Rules for conducting business negotiations. Rules for constructive criticism..
Business cards in business life. The appearance of a business person.
Etiquette and image of a business person

Business reception etiquette. Features of business communication with foreign
partners.
The art of compliment. Souvenirs and gifts in business and everyday life.
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