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1. Hepequb IVIAHUPYEMbIX PE3YyJIbTAaTOB oﬁyqennﬂ 0 JTUCHUIIVIMHE, COOTHECCHHBIX C INIAHUPYECMBIMHU pe3yjdbTaTaMU

OCBOEHHs 00pa30BaTeJIbLHOI MPOrPpaMMBbl

Huctuummuaa b1.B.01.01.11 «TypusmoBeneHre Ha aHTIMHCKOM s3bIKE» oOecmeduBaeT (OpPMUPOBAHUE Y OOyYarOUIUXCS

CICAYIOINX YHHUBCPCAJIBbHBIX KOMHGTGHHI/Iﬁ

KOMILJIICKCA

OTO/TD
u Kon
PEKBU3UTHI Kon HanmenoBanue nHaukaropa | HaumeHoBanue mHanKaropa o
9 OO0pazoBaTenbHbIN pe3yiabTaT
I1C KOMIIETEHIIUN | KOMIIETEHLIUHU JOCTHKEHUS | JOCTHKEHUS KOMIIETECHUINMN
(npu KOMITETCHITHIA
Haau4uu)
ITK-1. Criocoben TIK-1.1. [IpoBoaut Bctpeud, |IIK-1.1. 3-4. 3naeTr MeToabpl B3aMMOJCHCTBUS C MOTPEOUTEISIMH,
B3aUMOJEHCTBOBATH [IEPEeroBOpsl U MPE3CHTAllMU |[apTHEpaMH W JAPYTMMH 3aWHTEPECOBAHHBIMH CTOPOHAMH —
C TOTpeOUTENSIMH H TOCTHHUYHOTO MPOJAYKTA |MPEICTaBUTEISIMH PA3HBIX KYJIBTYP
3aMHTEPECOBAHHBIMH notpeburensaM, nmaptHepam u |IIK-1.1. ¥Y-3. YMeer BnageTs aHTIMHCKAM S3BIKOM WM APYTHM
CTOPOHAMHU OPYTUMH 3aUHTEPECOBAHHBIM | MHOCTPAHHBIM SI3BIKOM C YYETOM XapaKTEPUCTUK IOCTOSHHBIX
CTOpPOHAM KIIMEHTOB TOCTUHHYHOTO KOMITJICKCA Ha YPOBHE, 00ECTICUMBAIOIIEM
s dexkTuBHBIE TPOhECCHOHATLHEIC KOMMYHUKALIMHI
TIK-1.2. Pa3pemaer npobnemusie |IIK-1.2. 3-4. 3naeT MeToAbl B3aMMOJACHCTBUS C HOTPEOUTEIIMH,
CUTyaluu norpeburTenel, |mapTHepaMuM U OPYTUMHM 3aMHTEPECOBAHHBIMH CTOPOHAMH -
napTHEPOB, MPEICTABUTEISIMUA PA3HBIX KYJIBTYP
3aMHTEPECOBAHHBIX CTOPOH IK-1.2. ¥V-3. ¥YMeer BiafeTh aHIVIMHCKUM SI3BIKOM MJIU JPYTUM
WHOCTPAHHBIM SI3BIKOM C Y4YETOM XapaKTEPUCTUK IOCTOSHHBIX
KIIMEHTOB TOCTUHHYHOTO KOMITJIEKCA Ha YPOBHE, 00ECTICUMBAIOIIEM
s dexkTuBHBIE TPOhECCHOHATLHEIC KOMMYHUKALIMHI
[1K-2. Criocoben [IK-2.1 OnenuBaer u  muanupyer |[IK-2.1. 3-3. 3HaeT OCHOBBI OpraHu3alyy, IUIAHUPOBAHUS U
YIPaBIATH HNOTPeOHOCTH  JEapTaMEHTOB | KOHTPOJIS IESITEIbHOCTH IIOAYMHEHHBIX
pecypcamu (cmyx0, OT/IETIOB) B [IIK-2.1. ¥-6. YMeeT BianeTh aHTIUHCKUM SI3BIKOM WM JPYTHUM
JeTIapTaMeHTOB MaTepHaJbHBIX PECypcax M |MHOCTPAHHBIM S3BIKOM C YYETOM XapaKTEPUCTHK ITOCTOSHHBIX
(cmyx0,  oTnenoB) HepcoHane KJIMEHTOB TOCTUHUYHOT'O KOMIIJIEKCA Ha YPOBHE, 00€CIICUMBAIOLIEM
TOCTHHUYHOTO s pexTrBHBIE TIPodeccHoHATbHBIE KOMMYHHUKAINU







2. O0beM 1 MeCTO JUCHMILUIUHBI B CTPYKTYpe 00pa30BaTe/IbHOM MPOrpaMMbl

OO0t 00beM TUCHUILUIHHEL: 9 3.€., 324 akaaeMHYECKHUX Yaca

O0beM akaJeMUYECKUX YacoOB, BBIJCICHHBIX Ha KOHTAaKTHYIO paboTy
oOyuaromuxcst ¢ TmpenogaBaresieM (MO BUAaM Y4YEOHBIX 3aHATUM) W Ha
CaMOCTOSITEIIbHYIO paboTy oOydaromuxcs:205 9acoB KOHTaKTHOM paboThl U 83 yaca
CaMOCTOSATENbHON padOTHI.

N3 Hux B 4 cemectpe 3 3.e, 108 ak.yaca.

— 72 4acoB NPAKTUYECKHUX 3aHATHIA;

— 27 4acoB CaMOCTOSITEIbHON PaboThI;

—9 4acoB KOHTakTHas paboTa Ha aTTECTAIMIO B MEPHO] AK3aMEHAIIMOHHBIX
CEeCCHl;

N3 Hux B S cemecrtpe 3 3.e, 108 ak.uaca.

— 54 yacoB NPaKTUYECKHUX 3aHATHIA;

— 25 4acoB caMOCTOSITENIbHON paboThI;

- 2 yaca KOHCYJIbTalus Mepes 3K3aMEHOM

- 18 yacoB camocTosITeNIbHON PabOThl Ha MOATOTOBKY K K3aMEHY

—9 4acoB KOHTakTHas paboTa Ha aTTECTALMI0 B MEPHOJ SK3aMEHALMOHHBIX
CeCCHl;

N3 Hux B 6 cemectpe 3 3.e, 108 ak.yaca.

— 48 yacoB NPAKTUYECKUX 3aHATHH;

—21 4YacoB caMOCTOSITENIbHON PabOThI;

- 2 yaca KOHCYJIbTalus Mepes] SK3aMEHOM

- 18 yacoB caMocCTOsATENHHON pabOTHl Ha MOJATOTOBKY K K3aMEHY

—9 4acoB KOHTaKkTHas paboTa Ha aTTECTAIMIO B MEPHO] SK3aMEHAIMOHHBIX
CEeCCHl;

HMucuumnaa b1.B.01.01.11 «TypusmoBeneHne Ha aHTJIMUCKOM  SI3BIKE»
uzyuaercs B4, 5 u 6 cemecrtpax.

dopma NpOMEKYTOYHOMN aTTECTALMN — 3a4€T C OLIEHKOU B 4 CEMECTpE, IK3aMEH

B 5 u 6 cemecTtpe.



3.1. CtpyKTypa JUCUUILIUHBI

3. Conepxannie U CTPYKTYPa AMCUHUILIMHBI

OO0ObeM JUCLUILIMHBI, aKaJeMUYECKUX YaCOB
KonrakTHas paboTta oOyuaromuxcs ¢ mpernogaBareieM 110 BUIam
yueOHBIX 3aHITHH oo CaMOCTOSTeNEHAs dopmMa TeKyIero
KOHTPOJIS
Ne Hanmenosanue TeM Bee ITepHox TEOPETHIECKOTO 00yUCHHS IIPOMEXKYTOUHOH padora
yCIIEBAEMOCTH,
n/m 1 (MJTH) pa3iesioB TO aTTeCTaIlI N
MIPOMEKYTOYHON
3aHarue 3aHsATue B
aTTeCTaIuu
JEKUHOHHOTO | CEMUHAPCKOTO | 1l v-mp | 1y | Karrox Kontp CPxp | CPox | CP
THIA THIIA 0J1b
J [ B | ap | 113
PA3JIEJI 1. UCTOPUYECKOE PA3BUTUE TYPU3MA
Tema | BBEIEHHE OCHOBHBIX MOHATHI VCTHBIH onpoc
1.1 | TypusmoBenenus 16 0 0 0 12 0 0 0 0 0 0 0 4 | cuTyalnMoOHHOE 3aJaHue,
) 3 IOKJIaJ,
Tema | P@3BUTHE M POCT TypU3Ma B VeTHbII onpoc
12 | ApEBHOCTH H CPEIHEBEKOBbE 16 0 0 0 12 0 0 0 0 0 0 0 4 | cuTyanMoHHOE 3aJaHue,
’ JIOKJIa]I,
Tea Pa3BuTue HazeMHOro TpaHCIOpTa B Y eTHbH ompoc
13 CEMHAJIIIATOM - Hayalie 16 0 0 0 12 0 0 0 0 0 0 0 4 | cuTyanMoHHOE 3aJaHue,
] JIEBATHA/IIATOTO BEKOB noxnag KT
PA3JIEJI 2. UCTOPUYECKUE YCJOBUA, BJIATOITPUATCTBYIOIINUE PACITPOCTPAHEHUIO [IYTEIIECTBUI
Tema | Pa3BuTHE GaTbHEONOTHYECKHX U VCTHbIH ompoc
17 0 0 0 12 0 0 0 0 0 0 0 5 | curyanuoHHOE 3a/1aHKe
MOPCKHX KypOpPTOB ’
2.1 P YpPOp ORI
Teua Brnusinue n3o0peTeHus napoBoro VCTHBIT orpoc
29 JIBUTATEJIs HA PA3BUTHUE 17 0 0 0 12 0 0 0 0 0 0 0 5 | cuTyauMoHHOE 3a/aHUE,
" | myremecTBuit JIOKJIat
Tema | 2Pa MOIMYyIAPU3ALUH YerHbiit ompoc
23 | MaccoBoroTypusma 17 0 0 0 12 0 0 0 0 0 0 0 5 | curyaumoHHOE 3a1aHHe,
. nokaax KT
[IpomexyToUHasT aTTECTAITHS 9 0 0 0 9 0 0 3a4er c OIEHKOM
Hroro 108 72 0 27

PA3JIEJI 3 CITPOC HA TYPU3M U BJIMAHUE TYPU3MA HA SKOHOMUYECKOE PAZBUTHUE CTPAHBI




O0BeM IUCLMIUIMHEL, aKaJEMUYSCKUX YaCOB

KonraktHas pa60Ta 06yqa}0m14xc;1 C IpenoaaBaTeyIeM IO BUAaM

Y4ueOHBIX 3aHATHH

dopmMa TEKyILEro

Tepron CamocrosiTenbHast
KOHTPOJIS
Ne Hanmenosanue em Bee [Meprox TeopeTHuECcKOro 00y4eHHs MPOMEKYTOYHOM padora yCIIeBAEMOCTH
/o 1 (MITH) pa3iernoB ro aTTecTaluu - .
3ansTre 3ansaTue fpome yTOqH*OH
aTTecTaluu
JIEKLMOHHOTO | CEMUHAPCKOTO | ol 1 | k5 | Karok KonTtp CPxp | CPox | CP
THUIA THIA 0lTh
JI BJI JIP 113
MoTuBanus TyprucToB YerHsli orpoc
T;“ila 12 0 0 0 8 0 0 0 0 0 0 0 4 | cuTyannoHHOE 3ajIaHue,
: JOKJIazq
Tema | TIPOLIECC MOTPEOICHIS 1 YeTHbIi ompoc
32 peanu3anuu TYprIpoayKra 12 0 0 0 8 0 0 0 0 0 0 0 4 CUTYalMOHHOC 3a/IaHuC,
. JOKJIAJT
Tema OKOHOMHUYECKOE BIUSHUE TypHU3Ma Ycerubiin oIpoc
33 Ha pa3BUTHE TCPPUTOPHUI 14 0 0 0 10 0 0 0 0 0 0 0 4 | cuTyalMOHHOE 3ajIaHue,
. JIOKJIA]
PA3JIEJI 4. COLIMOKVYJIbTYPHOE BJIMAHUE TYPU3MA HA PAZBUTUE CTPAHbBI
Tema | PaKTOpbI HETATUBHOTO BIUSHUSA 14 M onpoc
41 0 0 0 10 0 0 0 0 0 0 0 4 | curyanmoHHOE 3a1aHHe,
.1 | Typu3Ma Ha COLUYM -
Tema | YTIpaBJCHUE COLMATBHBIMU 14 YcrHblit onpoc
49 0 0 0 10 0 0 0 0 0 0 0 4 | cuTyauMoOHHOE 3a/1aHME,
. MMOoCJICACTBHUAMM TypU3Ma OKTIAS
YerHbli oIpoc
Tema | Bnusnue TypusMa Ha
15 0 0 0 10 0 0 0 0 0 0 0 5 | cuTyauuoHHOE 3a/1aHME,
4.3 OKPYKAIOIIYI0 CPEaY HOKTAN
[IpomexxyTouyHas arTecTanus 29 0 0 0 0 0 0 2 9 0 0 18 0 JK3aMeH
Hroro: 108 0 0 54 0 0 2 9 0 0 18 25
Paznen 5 Typucrckue necTHHALMY W MPOJABHKEHHE TYPHCTCKOIO NPOAYKTA
Tema HpOHBI/I)KeHI/Ie TypI/ICTCKOFO VcTHBIN omnpoc
51 MPOAYKTA: TUCTPHUOBIOTOPCKUE CETH 13 0 0 0 8 0 0 0 0 0 0 0 5 CHUTYaI[HOHHOE

B TYpU3ME

3aJaHuc, OOKJIaa




O0beM IHUCHUILIMHEL, aKaJeMHYECKUX YaCOB
KonTtaktHast pabota 00y4arouxcs ¢ NpenoaBareieM o BUIam
qeOHBIX 3aHIATHI
Y Tepron CaMocTosTeIbHas Dopma TeKyImero
5 a6oTa KOHTPOJIS
Ne Hanmenosanue em Bee [Meprox TeopeTHuECcKOro 00y4eHHs MPOMEKYTOYHOM P YCIIEBACMOCTH
/o 1 (MITH) pa3iernoB ro aTTecTaluu .
MPOMEXKYTOYHOM
3ansTre 3ansaTue B
aTTECTAI[MH
JICKIITMOHHOTO | CEMHUHAPCKOTO Ko
H P VK| KCP | KD | Karmox | 0P| CPxp | CPax | CP
THIIA THIIA 0l1b
JI BJI JIP 113
YeTHBli onpoc
Tema | Bunsl u cnenuduka HCTCKUX
S I Puxca Typ B3] o | o | o 8 |o| o o] o o | o | o |5 CHTYaIHOHHO®
i A 1 3aJ[aHUE, JTOKJIAJ
VcTHBIN ompoc
Tema | PaxTophl MPUBICKATEILHOCTH p
s | ryvom e B o | o | o g8 ol oo o o | o | o |5 cuTyampommoe
. YPHUCTC JccC 1T 3aJITaHUE, OKJIa/]
Paznen 6 Ocobennoctn pasBuTHs KyJIHLTypHOI0, FACTPOHOMHYECKOI0, IIONIKHT ¥ CIIOPTHBHOI0 TYpH3Ma
< YerHblii onpoc
Tema | KYJBTYpHBIH Typusm
. lM 13 0 0 0 8 (0] o |0 0 0 0 0 | s CHTyaIHOHHOE
. 3aJaHucC, OOKJIaa
Tema [MonnuHr ¥ raCTPOHOMUYECKUI VCTHBIH ompoc
6.2 TYpHU3M 13 0 0 0 8 0 0 0 0 0 0 0 5 CHTYAIIHOHHOE
. 3aJaHUC, OOKJIaa
% VcTHEII ompoc
Tema | CTIOPTUBHBIN TYPHU3KM p
63 13 0 0 0 8 0 0 0 0 0 0 0 6 CHTYAIIHOHHOE
) 3a/IaHKE, JIOKIIAJ
IIpomexxyTouHas arTecTanus 29 0 0 0 0 0 0 2 9 0 0 18 0 9K3aMeH
Hroro: 108 0 0 0 48 0 0 2 9 0 0 18 31

Hcnonvzyemvie cokpawjerus:
JI — nexumu - 3aHATHSA, IpeLyCMaTpUBAOIE IPEUMYIIECTBEHHYIO Ilepeaady y4eOHoH nHpopManuu 00ydaromumcs eAarorniecKuMy padOTHUKaMH OpraHU3alny.
BJI — Buneo nexkmnuu.

JIP — naGopatopHble pabOTEHI.
[13 — mpakTyeckue 3aHATHS (32 HCKITFOYSHHEM J1a00paTOPHBIX padoT).
UK — unauBUiyaabHbIE KOHCYIbTAIlUU.
KCP — KOHTpOJIb caMOCTOSITENLHOM paboTHI.




KO3 — xoHCcynbTanuu nepes 5K3aMEeHOM.

KarTak — koHTakTHas paboTa Ha aTTECTAIUIO B MEPUO/]] SK3aMCHAIIMOHHBIX CECCHU.

KoHTpob — KoHTakTHast paboTa Ha aTTECTAIMIO B IEPUO/] YK3aMEHAIIMOHHBIX CECCHUH JUISI 3a09HON OPMBI 00yUeHHUS
CPkp — camocrosTensHas paboTa Ha OJrOTOBKY KypCOBOW paboThl/ KYpCOBOTO IMPOCKTA.

CPak — camocTosTenbHas padoTa Ha MOJATOTOBKY K SK3aMEHY.

CP — camocTtosTenpHas paboTa B ceMecTpe Ha MOATOTOBKY K YI€OHBIM 3aHATHIM



3.2. ConepkaHue AUCIUTLIMHBI

PA3JIEJI 1. UCTOPUYECKOE PA3BUTUE TYPU3MA

Tema 1.1. Beenenue OCHOBHBIX MTOHATUHI TYPU3MOBEICHUS.
10npenenenune Typu3Ma: NOAXOBI U TPAKTOBKH.
KiroueBble MOHATHUSA: TYPUCT, SKCKYPCAHT, IMyTEIIECTBUE, TYPIPOAYKT, TECTHUHALMUA.
Knaccudukauus BugoB Typusma (mo wLeisiM, reorpaduu, C€30HHOCTH, CpPEACTBAM
nepenBkenus) DyHKIUM Typusma: 3KOHOMHYECKas, COLMANIbHAs, KYJbTypHas,
pekpeanuonHas. Kpatkuii 0030p HCTOpUH CTAHOBJIEHUS HAYKU O TypHU3MeE

Tema 1.2. Pa3Butre U pocT Typu3mMa B JPEBHOCTH M CPEIHEBEKOBBE.
[TytemectBuss B JpeBHem wmupe: Eruner, Meconoramus, ['penusi, Pum (uenw,
MapupyTsl, HHPpacTpykTypa). [lasoMHnYecTBO Kak paHHss popMa OpraHU30BaHHOTO
Typu3ma. ToproBele MyTH U UX POJIb B pa3BUTUU MmyTemiecTBui (Benukuii ménkoBbIi
nyTh, SHTapHbBIl NyTh U Ap.). CpeaHeBEeKOBbIE NYTELIECTBHS: IMaJOMHUYECTBA,
KPECTOBBIE ITOXO/Ibl, CTPAHCTBHS YUEHBIX U KYIILIOB

Tema 1.3. Pa3Butne HazemHoro tpancropta B XVII — nHauane XIX Bekos.
Cocrosinue nopoxHoii cetu EBponel u Poccun B XVII Beke. [losiBnenue u pazpurue
MOYTOBBIX M MACCAKUPCKUX AUIMKAHCOB. POJIb MOYTOBBIX CTAHIMN U TMOCTOSUIBIX
JBOPOB B OpraHU3alMy IyTEWIECTBUM . BiusHME pa3BUTUSA TpPaHCIOpPTAa HAa POCT
MOOMJIBHOCTH HAaCENEHUS U 3apOKICHUE «TypU3Ma JIsi U30paHHBIX»

PA3JIEJI 2. UCTOPUYECKUE YCIIOBUA, BJIATOIIPUATCTBYIOLIUE
PACITPOCTPAHEHUIO ITYTEIIECTBUH

Tema 2.1. Pa3zButue 6anbHEONIOTHYECKUX U MOPCKUX KypOpPTOB. AHTUYHBIE U
CPEHEBEKOBbIE Tpaauluu BojoJsieueHus. Bospoxnenue kypoproB B XVIII Beke:
banen-banen, Kapncban, Bumm. Mona Ha mopckue xynanusi B EBpomne (bpaiiton,
Octenne) u Poccum (KaBkasckue Munepanbubie Boapl). ®dopmupoBanmue
UH(PACTPYKTYphl KYpOPTOB: OTENH, TAJIEPEU, TAPKH.

Tema 2.2. BausHue wu300peTeHHs NApoOBOrO JBUTATelIsl Ha pa3BUTHE
nyTtemecTBuil.. [losgBieHne napoxXoJOB M HMX BIHMSHUE HA PEUYHBIE U MOPCKHE
nyTtemiecTBus. JKene3Hble JOPOTy: PEBOMIONHS B HA3EMHOM TpaHCHIOpTe (TiepBast /11

JIMHUA, PaCIIPOCTPAHCHHUC CGTI/I). CHmXeHHEe CTOMMOCTH M BpPCMCHH HYTGHICCTBPlﬁ,



poct poctynHocTH. [lepBble TypucTHueckue 010po u opraHu3oBaHHble Typbl (Tomac
Kyk).

Tema 2.3. DOpa mnonymspuzanuu MaccoBoro Typusma. ColuanbHbIe
IOPEINOChUIKM MacCOBOTO Typu3Ma (pOCT J10XOJOB, COKpallleHHEe paboyero maHs,
oIJlayuBaeMble OTIycka). Pa3BuTue TpaHcnmopra: aBTOMOOWIIM, aBTOOYCHI, aBUALIMSL.
[TosiBIEeHME MAKETHBIX TYPOB U TYPUCTUUYECKOM pekaMbl. DOpMUPOBAHUE TYPUCTCKHUX
KJIaCTEPOB U 30H OT]bIXa. TypHu3M Kak Ii100anpHas HHAYCTpHUs K KOHIy XX Beka

PA3ZJAEJI 3. CIIPOC HA TYPU3M WU BJIMAHUE TYPU3MA HA
OKOHOMMYECKOE PA3BUTHUE CTPAHBI

Tema 3.1. MortuBamuss typucroB. [Icuxosmorudyeckne TEOpHUM MOTHBAIMU B
typusme. Knaccudukanust MOTHBOB: OTIBIX, MMO3HAHUE, 30POBBE, CHOPT, OH3HEC,
BcTpeun ¢ Onm3kumu. CerMmeHTtanus TYypUCTOB IO MOTHBAUUHM (MCCIEA0BATENH,
mro0utenu koMpopTa, aBaHTIOPUCTHI U Ap.). BiausiHue Bo3pacTa, 10x0/1a, 00pa3oBaHus
U KyJIbTYpbl Ha BbIOOp HampaBieHus. CoBpeMEHHbIE TPEHIbl MOTHUBALIUU.

Tewma 3.2. [Iporiecc noTpebieHus U peain3auu TypIpoAyKTa. ITanbl IPUHITHUS
pellleHrs: O MyTEIIeCTBUU: MOUCK MHPOpMaIuu, BIOOp, OpOHUpPOBAHHE. Y YaCTHUKH
pBIHKA: TypolepaTophl, TypareHThl, OHIaWH-Iuatdopmbl. Kanamel auctpuOynuun
TYypHpOAYKTa (MpsMble NPOAAXXKH, areHTCTBA, METATOMCKOBUKH ). LKk oOcmy ) uBaHus
TypucTa: OT OpoHHpoBaHHS 10 oOpaTHOW CBs3u. LludpoBble TEexXHONIOTMHU B
pean3anuy TyprupoaykTa (OHJIaiH-OpOHUpOBaHKUE, MOOUIIbHBIE TIPUIIOKEHUS)

Tema 3.3. DKOHOMHYECKOE BIMSHHE TypU3Ma Ha pa3BUTHE TEPPUTOPUM.
[Ipssmoe m xocBenHoe BosznaeicTBue Typusma Ha BBII. Co3nanue pabouux mecT u
pa3BUTHE CMEXHBIX OTpaciied (TpaHCHOpT, NMuTaHue, pemécna). TypucTHUECKUI
MYJBTUIUIUKATOp. HamoroBele mOCTymjeHUs OT Typu3Ma B OIOJKETHl pa3HbIX
ypoBHeil. [Ipo0iemMbl 3aBUCHMOCTH SKOHOMUKH OT TypHU3Ma (C€30HHOCTh, YA3BUMOCTD
K KpHU3HUCaM)

PA3IEJI 4. COHUOKVYJIbTYPHOE BJIMAHUE TYPU3MA HA PA3SBUTUE
CTPAHBI

Tema 4.1. @akTOpbl HEraTUBHOTO BIMAHUA Typu3Ma Ha counyM. KynbTypHas
3po3Msl M KOMMeEpUManu3auus Tpaaunuid. PocT LeH Ha JXKMIb€ M TOBapel B

TYPUCTHYCCKHUX 30HAX. KOH(l)J'II/IKTBI MCXKAY MCCTHBIMH JKHUTCIISIMU WU TYPUCTAMMH.



[IposiBneHus HeneranbHOMU AesTenbHOCTU. [leperpy3ka nuHGPacTPYKTYphI U CHIDKCHHE
Ka4yeCTBa )KU3HU B MOMYJISIPHBIX I€CTUHAIUSAX.

Tema 4.2. YnpasneHue cOUMaIbHBIMHU IOCIEICTBUSIMHU Typusma. Crpareruu
yctoitunBoro typusma (npuniunsl FOHBTO). BoBnedenne MecTHOro coobiiecTsa B
ynpasieHue Typu3mMoM. OOpa3oBareibHbIE NPOrPaMMbl ISl KUTENEH U TYpPUCTOB.
PerynupoBanue 1OTOKOB: KBOTBI, CE30HHBIE OTPAaHUYEHUS, 30HUpOBaHue.. [Ipumepsl
YCHENIHBIX MPAKTUK (IKOJAEPEBHU, STHOTYPHU3M).

Tema 4.3. BnusiHue Typu3Ma Ha OKPYKarOIIYIO Cpely. 3arps3HEHUE BO3yXa,
BOJBI M MOYBHI B TYPUCTUUECKHX 30HAX. Harpyska Ha mpupojHbie pecypchl (Boja,
sHeprud, 3emisi). YumepO diope u ¢dayHe (Tpombl, IyM, KOPMJIEHHE XUBOTHBIX).
Mepbl 0 MUHHMH3AIMH BO3JCHCTBUS: 3KOOTENIH, pa3JIeiIbHBIA COOp, 3KOTPOIIHL.
CepTudukaius u CTaHAAPTHI «3€JIEHOTO» TypU3Ma

PA3JAEJN 5. TYPUCTCKHUE HAECTUHALIMU W ITPOABUWXEHHUE
TYPUCTCKOI'O ITPOAYKTA

Tema 5.1. IlpoaBukeHHE TYpUCTCKOTO MPOIYKTA: TUCTPUOBIOTOPCKUE CETU B
TypusM. TpaaulMOHHBIE KaHaJbl: TypareéHTCTBAa, KaTajord, BhICTaBKU. LludpoBsie
KaHallbl: CalThl, coicetd, Onoru, uH@IoeHcepbl. Poiab HalMOHANBHBIX U
pEruOoHAIBHBIX TYPUCTCKUX 0pucoB. PekiiaMHble KaMNaHUU U OPEHUHT TEPPUTOPUIA

Tema 5.2. Bumpl u cnemmuduka TypucTCKuX pAecTuHaruii. [opojackue,
NpPUPOAHBIEC, CEJIbCKUE U MpUOpexHble AecTHHAMHU. KynbTypHO-UCTOpUYECKHE
LEHTPBI U My3€HU-3an0BeAHUKHN. CIIENHAIIN3UPOBAHHBIE JECTUHALIMU: TOPHOJIBDKHEIE,
jgedyeOHble, TeMaTudyeckue mapku. HoBeie (QopmaTel: KpeaTuBHBIE Tropoja,
FaCTPOHOMHMYECKUE MApIUIPYThl, MPOMBINLUICHHbIE OOBEKTH. JKU3HEHHBIN UK
JECTUHALIMYU U CTPaTEruy OOHOBIICHHUS.

Tema 5.3. @akTOpbI NPUBIECKATEIBHOCTH TYPUCTCKUX JecTUHALMM. [Ipupoanbie
U KIMMmatuyeckue  ycnoBusa.  KynbTypHoe  Hacimenme W ayTEHTUYHOCTD.
NudpactpykTypa u cepBuc (TpaHCHOPT, pa3MelleHue, MUTaHUe). be30macHOCTh u
MOJINTUYECKAs] CTAOUIBHOCTD. IMUIK U pemyTainus.

PA3JIEJI 6. OCOBEHHOCTU PA3BUTHA KYJIBTYPHOI'O, TACTPOHO
MUYECKOI'O, IOIIINHT - 1 CIIOPTUBHOI'O TYPU3MA



Tewma 6.1. Kynbrypasiii Typusm. [lonsitie u Buabl KylabTypHOTO Typusma. O0b
exThl Bcemupnoro nacnenuss FKOHECKO kak npaiiBepsl Typuszma. @ectuBaiy,
OWeHHase, ICTOPUUECKHE PEKOHCTPYKIIUU U UX POJIb B PUBIICUCHUH TYPUCTOB.
My3seeduxanus U MHTEPAaKTUBHbIC dbopMaThbl: KBECTHI, VR-3kckypcun,
Mactep-kiacchl. [IpoOaeMbl coxpaHeHUs! ay TEHTUYHOCTU U KOMMEpUUAIU3alUH KYJIb
TypHOTO Hacneaus. [lepcnekTuBbl pa3BUTHSI KYJIBTYPHOTO TYPU3Ma B YCIOBUSAX UMD
OBHU3aLUU

Tema 6.2. lODODUWHT- U TACTPOHOMHUUYECKHUMN TYypHU3IM.
[onmuHr-Typr3M: onpeneneHrne, MOTUBBI U reorpadust (MUPOBBIE CTOIHUIIBI MOIBI, a
YTJAETHI, pplHKHK ). CerMeHTaIus MOMUHI-TyPUCTOB: JIFOKC, MAaCC-MapKeT, aHTUKBapHua
T, CyBEHUPBI. ['aCTpOHOMUYECKHI TYpU3M: TIOHATHE, TPEHIBI U (hopmaThl (racTpodec
TUBAJIM, BUHHBIE TYPBhI, KyJIUHApHbIE TKOJIbI). HalmonanbHas KyxHs KaK
3JIEMEHT TYPUCTCKOM MPUBJIEKATEILHOCTH: TPUMEPHI YCTIEITHBIX TPAKTHUK.
["acTponomMuyeckre MapuIpyThl U OPEHAMHT JOKAJIbHBIX MPOJAYKTOB (CBIPBI, BUHA, ME
I, CTICIIUH )

Tema 6.3. CHOpPTUBHBIN TypHU3M. Omnpenenenue u Kiaccuukanus
CIIOPTHUBHOTO TypHu3Ma (aKTUBHBIN, COOBITUIHBIN, 03/T0POBUTEIIbHBIN). BUIbl aKTHBH
OT0 CIIOPTUBHOI'O TYPU3MA:TOPHBIE MOXOIbI U ABITMHU3M;BEIIOTYPHU3M U TPEKUHT;BO
JHBIE BUABI (KasIKUHT, paQTUHT, TAWBHHT);3UMHUE BUJIbI (TOPHOJIBDKHBIN, CHOYOOD/I,
oeroBble JbDKH). COOBITUIHBINA CTOPTUBHBINA Typu3M. MHppacTpyKkTypa CHOPTUBHOTO

Typu3Ma:. be30nacHOCTb B CIIOPTUBHOM TypHU3ME: MTOATOTOBKA, COIIPOBOKICHHUE,

CTpaxoBaHHE.. JKOHOMUYECKUNA U COIUANTBHBIN A()PEKT CIOPTUBHOTO TypHU3MA.

4. Tunpl OLCHOYHbIX MaTePHUAJI0B, MOKA3ATCJIN U KPUTCPHUHU UX OLICHUBAHUA

4.1. OueHouHble Marepuaibl MO JUCHUIUIMHE «Typu3MOBeneHHUE Ha
AHTJIUIICKOM $I3BIKE» BXOJST B COCTaB OLIEHOYHBIX MAaTEpUAJIOB 110 00pa3oBaTeIbHON
nporpamme. COBOKYMHOCTb OII€EHOYHBIX MAaTe€pHalOB [0 BCEM JAMCLHMIUIMHAM
(MomynsiM) oOpa3oBaTEIbHOM MPOTPAMMBI COCTABISICT (DOHJ OIEHOYHBIX CPEJICTB

(mamee — DPOC). ®OC wucnonb3zyercss MNpU MPOBEACHUH TEKYIIEr0 KOHTPOJIA



YCIICBACMOCTH U HpOMG)I(YTO‘{HOI)'I aTTeCcTalnun 06yan01uch>1 C ICJIbIO OLICHUBAHU

JTOCTHXKEHUSI 00YUaIOIUMHUCS TIAHUPYEMBIX pPe3yJIbTaTOB 00yUYeHUSI.

4.2. ®OC pa3paboTaH KaK KOMILIEKC MIPOBEPOYHBIX 3aJJaHUN PA3IMYHOTO TUIIA
Y YPOBHS CIIOKHOCTH, BKJIFOYAET KPUTEPUH U LIKAJIBI OIEHUBAHUS, a TAKXKE KIHOUN
npaBwiIbHBIX 0TBeTOB. ®OC dopMupyeTCs KaK OTAEIbHBIN JOKYMEHT U XPAHUTCS B

ANEKTPOHHOM BUJIE, AocTyn K POC npeaocTaBieH OrpaHiu4€HHOMY KPYTY JIUI.

4.3. Jlng caMoCTOSITENbHOM palbOThl OOYYaIOIIUXCS TMPU  TMOATOTOBKE K
TEKYIIeMy KOHTPOJIO YCIEBAEMOCTH U TPOMEXKYTOUHOW aTTecTallud B paboumx
nporpaMmax JUCIUIUIMH Pa3MEIICHbl THUIIOBBIE MPOBEPOUYHBIE 3a7aHUsl, KOTOPHIC
MO>KHO YCJIOBHO pa3/IeNIuTh Ha 3aJaHusl 3aKPhITOr0, KOMOMHHUPOBAHHOTO M OTKPBITOTO
THUTIOB.

3aiaHus 3aKpPBITOTO THUIA — ATO TECTOBBIC 33JIaHUS, B KOTOPBIX KaXK]IbIil BOTIPOC
COTPOBOXKAAETCSA TOTOBBIMU BapHAaHTaMU OTBETOB, M3 KOTOPBIX HEOOXOAUMO BHIOPATH
OJIMH WU HECKOJIHKO TPABWIIbHBIX.

3amanuss KOMOMHUPOBAHHOTO THUIIA — 3TO TECTOBBIC 3aJaHUs, B KOTOPBIX
Kbl BOIIPOC COIMPOBOXKAAETCS TOTOBBHIMH BapHaHTaAMH OTBETOB, M3 KOTOPBIX
HE0OXO0IMMO BBIOPATH OJMH HJIM HECKOJBKO MPaBUIILHBIX U 000CHOBATH CBOM BHIOOD.

3aiaHus OTKPBITOrO TUIA — ATO 3aJ]aHUsl, B KOTOPBIX HA KX bl BOIPOC AOJKEH
OBITh IPEJIOKEH PA3BEPHYTHII 00OCHOBAHHBIN OTBET.

B 3aBucumoct OT THHa 3aJaHUS  PEKOMEHJOBaHBI  OMpECICHHAs

IIOCJICAOBATCIABHOCTD BBIITOJIHCHUA U CUCTEMA OLICHUBAHUA BBIIIOJIHCHU S SaI[aHHﬁ.



4.4. Tunbl 3a1aHUH, CHEHAPUU BBIIIOJIHEHUSI, KPUTEPUU OLICHUBAHUS

Tun 3aganus

HNucTpykuums

CI_ICHapI/II/I BBIIIOJIHCHUA

Kputepuu onieHuBanust

3ajaHue 3aKphITOrO THUIIA
C BBIOOPOM OJTHOTO
MIPaBUJIBHOTO OTBETA U3
HECKOJIbKUX BapHAHTOB
MPEAI0KEHHBIX

[IpounTaiite TEKCT,
BbIOEpUTE
MIPaBUJIBHBIN OTBET

1.BHMMaTenpHO MPOYUTATh TEKCT 3aJaHUS U MOHATh, YTO B KAUeCTBE
OTBETA 0’KUJIAETCS TOJIBKO OJMH U3 MIPEJIOKEHHBIX BAPUAHTOB.

2. BHMMaTeapHO MPOYUTATh MPEII0KEHHbIE BAPHAHTHI OTBETA.

3. BeIOpaTh O71H BEPHBIH OTBET.

4. 3anucath TOJLKO HOMEp (Ui OyKBY) BHIOPaHHOTO BapHaHTa
oTBeTa (Hanpumep, 3 wiu B).

OTBeT cunTaeTcs BEpHBIM,
€CJIM IIPaBWJIBHO yKa3aHa
nudpa nam 6yksa

3aJjaHue 3aKpbITOrO THIA
Ha yCTaHOBJIeHI/IG
COOTBETCTBHS

[IpounTaiite TeKCT U
YCTaHOBUTE
COOTBETCTBHUE

1.BHUMaTETFHO IPOYNTATH TEKCT 3aJaHHS U TIOHSTh, YTO B KAUECTBE
OTBETa 0XKHUJIAIOTCS TTaphl JIEMEHTOB.

2. BuuMarenbHO MpovuTaTh 00a CIIUCKA: CIIHCOK 1 — BOTIPOCHI,
yTBEPKIACHUS, (DAKTHI, MOHATHUS U T.].; CIIUCOK 2 — YTBEPKICHUS,
CBOIICTBa OOBEKTOB U T.J.

3. ConocTaBuTh 3JIEMEHTHI CIIMCKA 1 ¢ DJIIeMEHTaMH CIIHCKA 2,
c(hOopMHPOBATH NAPBI AIIEMEHTOB.

4. 3anucathb nonapHo OykBbI U IU(PHI (B 3aBUCUMOCTHU OT 33/1aHU)
BapHaHTOB OTBeTa (Hampumep, Al wim b4).

OTBeT cunTaeTCs BEPHBIM,
€CJIM TIPABUIILHO YKa3aHbI
uudpb! WM OyKBBI

3azaHue 3aKphITOro THMA
C BEIOOPOM HECKOJIBKUX
MMpaBUJIbHBIX OTBCTOB U3
HECKOJIbKUX BapHAHTOB
MNPEAJIOKCHHBIX

[IpounTaiite TEKCT,
BBIOEpHTE
MIPaBUJIbHBIE OTBETHI

1.BHEIMaTEeThHO MPOYUTATH TEKCT 33JJaHUS U MOHSTh, UTO B KAUECTBE
OTBETa 0’KUJIAETCS] HECKOJIBKO MPABUIILHBIX OTBETOB M3
MPEIIOKEHHBIX BAPUAHTOB.

2. BHMMaTeapHO MPOYUTATh MPEII0oKEHHbIE BAPHAHTHI OTBETA.

3. BeiOpaTh HECKOIBKO MPAaBUIBLHBIX OTBETOB.

4. 3anucath TOJIBKO HOMepa (Wi OyKBbI) BRIOPAaHHOTO BapHaHTa
otBera (Hanpumep, 1 4 unu A IN).

OTBeT cunTaeTCs BEPHBIM,
€CITM TIPaBUIILHO YCTAHOBJICHBI
BCE COOTBETCTBUS (TIO3UIIUU U3
OJIHOTO CTOJIOIIa BEPHO
COIIOCTABJICHbI C TO3ULIUSAMHU

JIPYTOTO)

3aIlaHI/Ie 3aKpPbITOT'O THUIIA
Ha YCTAaHOBJICHHUC
IOCJICI0BATCIbHOCTHU

[IpouuTaiite TeKCT U
YCTaHOBUTE
MOCJIEI0BATEILHOCTD

1. BHUMaTeIpbHO MPOYUTATH TEKCT 3aJaHUs U IIOHSThH, YTO B KAYECTBE
OTBETa OXKHJIACTCS MOCIEI0BATEIBHOCTD HJIEMEHTOB.

2. BHUMaTeIpHO MPOYUTATh NPETIOKEHHBIC BAPHAHTHI OTBETA.

3. [TocTpouTh BEpHYIO MOCIEI0BATEILHOCTD U3 MPEII0KEHHBIX
DIIEMEHTOB.

4. 3anucatb OYKBBI/IIU(PHI (B 3aBUCHMOCTH OT 3aJ[aH¥sI) BAPUAHTOB
OTBETa B HY)KHOMU TOCJIeI0BAaTeILHOCTH (Hanmpumep, bBA wmm 135).

OTBeT cunTaeTCs BEPHBIM,
€CJIM MPABUIIBHO yKa3aHa BCs
MOCJIEIOBATEILHOCTD UGB




Tun 3aganus

NHucTpykuus

CueHapuu BBITIOTHEHUS

Kpurepuu onieHuBanus

3ananue
KOMOMHHPOBAHHOT'O
THUIIA C BBIOOPOM OJTHOTO
NPaBUIBHOTO OTBETA U3
MPEJIOKEHHBIX U
000CHOBaHHEM BEIOOPA

IIpounTaiite TEKCT,
BbIOEpHTE
MIPABUJIbHBIN OTBET U
3aIUIITUTE
apryMEHTHI,
000CHOBBIBAIOIINE
BBIOOp OTBETA

1. BHuuMarenpbHO MPOYUTATh TEKCT 3aJaHHsl U MOHSTH, YTO B KAYECTBE
OTBETA 0’KHUJIAETCS TOJBKO OJMH U3 MPEIJI0KEHHBIX BAPUAHTOB.

2. BHMMaTenapHO MPOYUTATh MPEII0KEHHbIE BAPHAHTHI OTBETA.

3. BoiOpaTh 0J1MH BEpHBII OTBET.

4. 3anucath TOJIbKO HOMEp (Ui OyKBY) BBIOPAaHHOTO BapUaHTa
OTBeTA.

5. 3anucath apryMeHThbl, 000CHOBBIBAIOIIIKE BEIOOP OTBETA
(Hanpumep, 4 TEKCT 000CHOBAHUS).

OTBeT cunTaeTCs BEPHBIM,
€CIIM TIPaBUJILHO yKa3aHa
udpa unn OykBa u
NPUBEACHBI KOPPEKTHBIE
apryMEHTBI, UCTIIOJIb3yEeMbIC
pU BBIOOpE OTBETA

3agaHue OTKPBITOTO
THUIIA C Pa3BEPHYTHIM
OTBETOM

IIpounraiite TEKCT U
3aIUIINTE
pa3BEpPHYTHIN
000CHOBaHHBIN
OTBET

1. BHuuMarteapHO MPOYUTATh TEKCT 3aJaHKs U MOHATH CYTh BOIPOCA.
2. [Ipoxymath JOTHKY U MOJIHOTY OTBETA.

3. 3amucaTh OTBET, UCIOIb3Ysl YeTKHE KOMIAKTHBIE (DOPMYITHPOBKH.
4. B ciyyae pacueTHOM 3a7a4u, 3aITUCaTh PEIICHUE U OTBET

OTBeT cunuTaeTcs BEPHBIM:
1. OTcyTcTBHE (haKTHUECKUX
OIINOOK.

2. PackpeiTe o6beMa
UCIIOJIb3YEMBbIX TOHATUH
(monHOTa OTBETA).

3. OG0CHOBaHHOCTH OTBETA
(Hanmu4ue apryMeHTOB).

4. Jlornueckas
NOCIIE0BATEIbHOCTh
U3J1araeMoro Marepuana.




4.5.O0mas 1mKajga OIEHUBAHUS  PE3yJbTATOB  TEKYIIEr0  KOHTPOJIS
yCIIEBAEMOCTH U TTPOMEKYTOUYHON aTTeCTAIMN O0YyYaIOIIUXCS
ECTS
Hrorosas TpaguuyoHHasi cuctema bunapraz Host
GaJuTbHAsE OIICHKA CHCTEMA | 1oa uiiiwonHO Jst GuHapHOH
CUCTECMBI
CUCTCMBI
90 - 100 OTian4yHO A P/ Passed
80 — 89 B P/ Passed
Xoporio
75 -179 3aureHo C P/ Passed
70 — 74 D P/ Passed
Y 10BIIETBOPUTEIILHO
60 — 69 E P/ Passed
0-59 HeynosnerBopurensno | He 3auteno F F/Failed
CooTHolieHne  OajutoB 34 TEKyIIMA  KOHTPOJb  YCIIEBAEMOCTH U

MMPOMCIKYTOUYHYIO aTTCCTAIIUIO, 4 TAKIKC IIOBTOPHYIO IIPOMCIKYTOUYHYIO aTTCCTALIUIO!

MakcumasnbHas cymma
MakcumanbHas cymma MakcumanbpHas
MakcumManbpHasi cyMMa 0aJI0B 32 TOBTOPHYIO
N OaJuIoB 3a UTOroBas OayuibHas
0aJIOB 32 TEKYIIHHA MIPOMEKYTOTHYIO
MIPOMEKYTOTHYIO OLIEHKA
KOHTPOJIb YCIIEBAEMOCTH ATTECTAIIIO ((cr.14+cr.2)2) aTTECTALIUIO
] ] ((ct.1+c1.2)/2)
100 GamoB 100 GamoB 100 GatoB 100 GastoB

5. (I)OprI aTTeCTallui, TUIIOBLIC OLICHOYHDBIC MATCPHAJIBI IJISI TEKYILIECT 0

KOHTPOJIA YCIIEBAEMOCTH oﬁyqamumxca, KPUTEPHUHA H IIKAJbI ONCHUBAHUA 110

KOHTPOJIbHBIM TOYKaM

5.1. B xome peammsanuu IucHMIUIMHBL « Typu3MoBeEeHHME HAa aAHIVIMMCKOM

SI3BIKE» HCHOJIB3YIOTCS CleAyronpe (GOopMbl TEKYIIETO KOHTPOJIS YCIIEBAEMOCTH

oOyyaronuxcst (B TOM 4HCIIe, 33JJaHUs K KOHTPOJIbHBIM TOUYKaM).

YCTHBIﬁ OIIpOC, 3CCC, CUTYalTMUOHHOC 3a/IaHUC , KOHTPOJIbHAA TOYKA 110 pa3acily.

5.2. TunoBsle OLOCHOYHBIC MATCPpUAJIbI I TCKYIICTO KOHTPOJIA YCIICBACMOCTH

o0yuaromuxcsi (BHE KOHTPOJIBHBIX TOYEK).




Tewma 1.1. Beenenue ocHoBHBIX ToHATHH TypusmoBeaeHus (Topic 1.1. Introduc

tion to Key Concepts in Tourism Studies) I1K-1.1.: TIK-1.2.; TIK-2.1

Oral questions:

1.

2
3
4.
5

Define the term «tourism» according to UNWTO.

. What is the difference between a tourist and an excursionist?

. Name three main functions of tourism and briefly explain each.

Classify tourism by purpose (give 3—4 types with examples).

. What are the key components of the tourism system?

Presentation topics (5):

1.
2
3
4.
5

Case:

UNWTO Definition of Tourism: Criteria and Implications.

. Tourist vs. Excursionist: Comparative Analysis.

. Functions of Tourism: Economic, Social, and Cultural Perspectives.

Classification of Tourism by Purpose: Business, Leisure, and Special Interest.

. The Tourism System: Key Stakeholders and Their Roles.

You are a tourism educator preparing an infographic for new students. Create a visual
guide titled “What Is Tourism?” that includes:

A concise UNWTO definition (1 sentence).
2 differences between a tourist and excursionist (use icons or symbols).
3 functions of tourism (with simple icons).

3 types of tourism by purpose (with brief examples, e.g., “Business —
conferences”).

Present your infographic as a text description (150 words), explaining what eac
h element shows.

Tema 1.2. PazButue u pocT Typusma B IpeBHOCTHU U cpeaHeBekoBke (Topic 1.2.

Development and Growth of Tourism in Antiquity and the Middle Ages) IK-1.1.:
IK-1.2.; TIK-2.1

Oral questions (5):



1. What were the main motivations for travel in Ancient Rome?

2. How did Roman roads facilitate early forms of tourism?

3. Why was pilgrimage a significant form of medieval travel?

4. Name two famous pilgrimage routes in medieval Europe.

5. What role did monasteries play in supporting medieval travelers?
Presentation topics (5):

1. Roman Roads: Infrastructure for Trade and Travel.

2. Pilgrimage in the Middle Ages: Routes and Religious Significance.

3. Accommodation for Medieval Travelers: Inns and Monasteries.

4. Trade Routes and Cultural Exchange in Antiquity.

5. Travel Motives in Ancient Greece and Rome: Festivals, Trade, and Diplomacy.

Case:
You are curating a museum exhibition “Travel in the Middle Ages”. Design a 3-part
display:

« Part 1: Highlight one pilgrimage route (e.g., Camino de Santiago) and show h

ow it was marked (map or signage).

« Part 2: Describe one type of medieval accommodation (e.g., monastery guesth

ouse) and its facilities.

« Part 3: Explain one safety challenge travelers faced and how it was mitigated
(e.g., travel in groups).
Present your concept as a 200-word guide for visitors, including 2-3 key artifa

cts you would display.

Tema 1.3. PazBuTue HazemHoro tpancnopra B XVII —
Havaiie XIX BexoB (Topic 1.3. Development of Land Transport in the 17th to Early 19
th Centuries) I1K-1.1.: TIK-1.2.; TIK-2.1

Oral questions (5):

1. What was the stagecoach, and how did it improve travel in the 17th—18th centu

ries?

2. Name two innovations in road infrastructure during this period.



3. How did stagecoach services affect social mobility?

4. What were the typical routes for stagecoaches in Europe?

5. How did travel times change with the introduction of stagecoaches?
Presentation topics (5):

1. Stagecoaches: Design, Routes, and Schedules.

2. Road Improvements in the 18th Century: Toll Roads and Turnpikes.

3. Social Impact of Stagecoach Travel: Access for the Middle Class.

4. Travel Times and Distances: Before and After Stagecoaches.

5. Stagecoach Inns: Accommodation and Services Along Major Routes.

Case:
You work for a historical society creating a virtual tour “A Day on the Stagecoach”.

Outline a 5-scene narrative:

« Scene 1: Departure from a city (e.g., London) —

describe the coach, passengers, and luggage.

« Scene 2: Journey on a toll road —

explain how roads were maintained and paid for.
« Scene 3: Lunch stop at an inn — describe food and facilities.
« Scene 4: Crossing a river or hill — highlight travel challenges.

« Scene 5: Arrival at the destination — compare travel time to modern methods.

Present your narrative as a 200-word script for the virtual tour.

Tema 2.1. PazButue 6ajibHEOIOTHYECKUX U MOpPCKUX KypopToB (Topic 2.1. Dev

elopment of Balneological and Seaside Resorts) ITK-1.1.: TIK-1.2.; TIK-2.1

Oral questions (5):
1. Why did spa resorts become popular in the 18th century?
2. Name two famous European spa resorts from the 18th—19th centuries.
3. What social class primarily visited spa resorts in the 19th century?
4. How did seaside resorts develop in the 19th century?

5. What facilities were typical for early seaside resorts?



Presentation topics (5):

1. Baen-Baen: From Spa to Cultural Hub.

2.

Seaside Resorts in Victorian England: Fashion and Leisure.

3. Medical Tourism in the 18th Century: Spa Culture and Health Beliefs.

4. Architecture of Spa Resorts: Bathhouses, Pump Rooms, and Promenades.

5.

Case:

Social Life at Seaside Resorts: Activities and Class Dynamics.

You are a historian writing a blog post “The Rise of the Seaside Resort”. Create a 250

-word article with:

An introduction explaining why seaside holidays became popular in the 19th c

entury.
A description of one famous resort (e.g., Brighton, UK) and its attractions.
A comparison of visitor profiles in the 18th (spa) vs. 19th (seaside) centuries.

A conclusion on how these resorts shaped modern leisure travel.

Use engaging language and include 2—3 historical facts.

Tema 2.2. Bnusinue U300peTeHUS IIapOBOT'0 JBUIATENS HA Pa3BUTHE

nytemectBuii (Topic 2.2. Impact of the Steam Engine on Travel Development)  T1K-

1.1.: TIK-1.2.; TIK-2.1

Oral questions (5):

l.

2
3
4,
5

How did the steam engine change land travel in the 19th century?

. What was the first major railway line in Britain?

. How did steamships affect long-distance travel?

Name one social impact of steam transport on tourism.

. Compare travel times before and after steam engines (e.g., London to Paris).

Presentation topics (5):

l.
2.
3.

The Steam Engine: From Industry to Transportation.
Railways and the Birth of Mass Tourism.

Steamships: Transatlantic Crossings and Global Travel.



4. Social Changes Brought by Steam Transport: Access for the Middle Class.
5. Infrastructure of the Steam Era: Stations, Docks, and Schedules.

Case:
You are a journalist in 1830 writing a newspaper article about the opening of the Live

rpool-Manchester Railway. Create a 250-word report with:

« A vivid description of the opening day (passengers, steam locomotive, atmosph

ere).
« A comparison of travel time by stagecoach vs. railway for the same route.

« Quotes from two passengers (one excited, one skeptical) about the future of rai

| travel.

» A conclusion predicting how railways might change travel in the next 20 years.
Use period-appropriate language and mention one safety concern of early railw
ays.

Tema 2.3. Opa nonynspuzanuu maccoBoro typusma (Topic 2.3. The Era of Mas

s Tourism Popularization) ITK-1.1.: TIK-1.2.; [TK-2.1

Oral questions (5):
1. Who was Thomas Cook, and what was his contribution to tourism?
2. What social changes enabled mass tourism in the 20th century?
3. Describe the concept of a “package tour”.
4. Name two destinations that became popular due to mass tourism.
5. How did paid vacations affect tourism demand?
Presentation topics (5):
1. Thomas Cook and the Birth of Organized Tourism.
2. The Rise of Package Holidays: From Railways to Air Travel.
3. Social Factors Behind Mass Tourism: Paid Vacations and Disposable Income.
4. Post-War Tourism Boom: Destinations and Trends.
5. Mass Tourism vs. Sustainable Tourism: A Historical Comparison.

Case:
You are a travel agent in 1960 promoting the first package tours to the Mediterranean

. Create a 250-word brochure for British families:



Title: Catchy headline (e.g., “Sun, Sea, and Savings!”).

Introduction: Briefly explain what a package tour includes (transport, accom

modation, meals).

Destination: Describe one resort (e.g., Costa Brava, Spain) —

mention beaches, weather, and family activities.

Price and value: Highlight affordability and convenience compared to indepe

ndent travel.

Call to action: Encourage booking with a limited-time offer (e.g., early-bird di
scount).
Use persuasive language and include 2-3 bullet points listing key inclusions (e.

g., return flights, 7 nights all-inclusive).

Tewma 3.1. MotuBanus typuctos (Topic 3.1. Tourist Motivation) ITK-1.1.: TIK-

1.2.; IIK-2.1

Oral questions (5):

1
2
3

4,

5

According to Maslow’s hierarchy, which needs does tourism satisty?
Explain Plog’s model of tourist motivation (allocentric vs. psychocentric).
Name three personal factors influencing tourist motivation.

How do cultural background and age affect travel choices?

What role does social media play in inspiring travel?

Presentation topics (5):

1
2
3

4.

5

Maslow’s Hierarchy and Tourist Motivation: A Modern Perspective.
Plog’s Model: Allocentric vs. Psychocentric Travelers.

Personal vs. Social Motives for Travel: A Comparative Analysis.
Cultural Influences on Tourist Behavior: East vs. West.

Digital Inspiration: How Social Media Shapes Travel Decisions.



Case:
You work for a travel agency targeting three age groups: young adults (18-25), famili
es (30-45), and retirees (60+). Develop a 3-segment marketing strategy:

« Segment 1 (young adults): Suggest one destination and two activities that app

eal to their motivation (e.g., adventure, socializing).

« Segment 2 (families): Propose one family-friendly destination and three child-

oriented attractions.

« Segment 3 (retirees): Recommend one relaxing destination and two low-activi
ty experiences (e.g., cultural tours, spa).
Present your strategy as a 200-word briefing, linking each suggestion to specifi
¢ motivational factors.

Tema 3.2. Tlpouecc notpednenus u peannzauuu Typrpoaykra (Topic 3.2. The Process

of Tourism Product Consumption and Distribution) I1K-1.1.: TIK-1.2.; TIK-2.1

Oral questions (5):
1. Outline the main stages of a tourist’s decision-making process.
2. What is the role of a tour operator vs. a travel agent?
3. How has online booking changed the distribution of tourism products?
4. Name three channels through which tourism products are marketed.
5. What factors influence a tourist’s final booking decision?
Presentation topics (5):
1. The Tourist Decision-Making Process: From Inspiration to Feedback.
2. Tour Operators vs. Travel Agents: Roles and Responsibilities.
3. Online Travel Agencies (OTAs): Impact on the Industry.
4. Distribution Channels in Tourism: Traditional vs. Digital.
5. Customer Journey Mapping: Enhancing the Booking Experience.

Case:
You manage a small travel agency transitioning to online sales. Create a 5-step plan t

o improve your website’s user experience:

« Step 1: Homepage redesign —
suggest two key elements to highlight (e.g., search bar, featured deals).



« Step 2: Booking process — simplify it to 3—4 steps and describe each.

« Step 3: Content —
add two types of content to inspire travelers (e.g., destination guides, videos).

« Step 4: Customer support —
propose one tool (e.g., live chat) and explain its benefit.

« Step 5: Post-booking —
outline two follow-up actions (e.g., confirmation email, pre-trip checklist).
Present your plan as a 200-word memo to your team, including a timeline (03

months).

Tema 3.3. DkoHOMHYECKOE BIMSHUE Typu3Ma Ha pazputue teppuropuii (Topic 3.3. Ec

onomic Impact of Tourism on Regional Development) ITK-1.1.: [TK-1.2.; TTK-2.1

Oral questions (5):
1. What is the tourism multiplier effect? Provide a simple example.
2. Name two direct and two indirect economic benefits of tourism.
3. How does tourism contribute to employment in a region?

4. What risks are associated with over-reliance on tourism?

5

. Give an example of a destination where tourism significantly boosted the local

economy.
Presentation topics (5):
1. The Tourism Multiplier Effect: Mechanisms and Case Studies.
2. Direct vs. Indirect Economic Impacts of Tourism.
3. Tourism and Employment: Job Creation in Different Sectors.
4. Economic Vulnerability: Risks of Over-Dependence on Tourism.
5. Tourism as a Driver of Regional Development: Success Stories.

Case:

You are an economic advisor to a coastal town dependent on summer tourism. The m



ayor wants to reduce seasonal unemployment. Develop a 3-point diversification strate
gy:
« Point 1: Suggest one new tourism product for the off-season (e.g., winter sport

s, cultural festivals) and explain how it creates jobs.

« Point 2: Propose one non-tourism economic activity (e.g., local crafts, agricult

ure) and describe how tourism can support it (e.g., souvenir sales, farm tours).

« Point 3: Recommend one marketing approach to promote both new tourism an
d non-tourism products (e.g., social media campaign, partnerships).
Present your strategy as a 200-word brief to the mayor, including a short timeli

ne (short-term: 0—6 months; medium-term: 6—12 months).

Tewma 4.1. @akTopbl HEraTUBHOrO BAUSHUSA Typu3ma Ha couuyM (Topic 4.1. Factors of

Negative Social Impact of Tourism) I1K-1.1.: TIK-1.2.; TIK-2.1

Oral questions (5):

1. What is cultural erosion, and how can tourism cause it?

2. Name two social problems linked to overtourism.

3. How does tourism affect housing prices in popular destinations?

4. What is “tourist ghettoization,” and why is it problematic?

5. Give an example of how tourism can disrupt local traditions.
Presentation topics (5):

1. Cultural Erosion: Case Studies from UNESCO Sites.

2. Overtourism and Its Social Consequences: Global Examples.

3. Housing Markets and Tourism: The Airbnb Effect.

4. Tourist vs. Local: Conflicts in Popular Destinations.

5. Commodification of Culture: Souvenirs, Performances, and Authenticity.

Case:
You are a city planner in a historic town facing overtourism. Residents complain abo
ut noise, rising rents, and loss of community spirit. Design a 3-measure plan to addres

s these issues:



Measure 1: Propose a policy to regulate short-term rentals (e.g., licensing, quo

tas) and explain its social benefit.

Measure 2: Suggest a community program to engage locals in tourism plannin

g (e.g., advisory board, workshops).

Measure 3: Recommend an initiative to preserve local culture (e.g., traditional
craft fairs, heritage days).
Present your plan as a 200-word memo to the city council, including one challe

nge for each measure and a solution.

Tewma 4.2. Yrpasnenue colpaabHbBIMU TIocnencTBusMu typusma (Topic 4.2. Managing

Social Impacts of Tourism) I[TK-1.1.: [TK-1.2.; TTK-2.1

Oral questions (5):

1.

2
3
4.
5

What is community-based tourism, and how does it benefit locals?

. Name two strategies to involve residents in tourism planning.

. How can tourism revenue be reinvested to support local communities?

What role do DMOs play in managing social impacts?

. Give an example of successful community engagement in tourism.

Presentation topics (5):

1.
2.

Case:

Community-Based Tourism: Principles and Global Examples.
Participatory Planning: Involving Residents in Tourism Development.

Revenue Sharing Models: How Tourism Profits Can Benefit Local Communiti

es.
DMOs and Social Responsibility: Case Studies from Europe and Asia.

Cultural Preservation Through Tourism: Success Stories from Indigenous Com

munities.

You are a consultant for a coastal town where residents feel excluded from tourism b

enefits. The mayor asks you to design a community engagement program. Create a 3-

part plan:

Part 1 (Awareness): Suggest one event (e.g., town hall meeting) to gather resi

dent feedback on tourism issues.



Part 2 (Empowerment): Propose one initiative to give locals a voice in decisi

on-making (e.g., tourism advisory board).

Part 3 (Economic Benefit): Recommend one project that channels tourism rev
enue to community needs (e.g., scholarship fund, infrastructure improvement).
Present your plan as a 200-word proposal to the mayor, including a timeline (0

—6 months) and one expected outcome for each part.

Tema 4.3. Biusinue Typusma Ha okpyxatoinyto cpeny (Topic 4.3. Tourism’s Impact o
n the Environment) I1K-1.1.: [1K-1.2.; TIK-2.1

Oral questions (5):

1.

2
3
4.
5

Name three environmental problems caused by mass tourism.

. What 1s eco-tourism, and how does it differ from conventional tourism?

. How can hotels reduce their environmental footprint?

Why is waste management a critical issue in tourist destinations?

. Give an example of a destination damaged by uncontrolled tourism.

Presentation topics (5):

l.

2.
3.

Environmental Impacts of Mass Tourism: Pollution, Habitat Loss, and Overuse

Eco-Tourism: Principles and Best Practices.

Green Hotels: Sustainable Practices in Accommodation.

4. Waste Management in Tourist Destinations: Challenges and Solutions.

5.

Case:

Case Study: Venice — Overtourism and Environmental Degradation.

You work for a national park experiencing environmental damage from visitors. The

park director asks for a sustainability plan. Develop a 3-measure strategy:

Measure 1: Propose one rule to protect wildlife (e.g., restricted trails) and expl

ain its benefit.

Measure 2: Suggest one initiative to reduce waste (e.g., reusable water stations

, recycling bins) and describe implementation.

Measure 3: Recommend one educational campaign to raise visitor awareness (

e.g., signs, ranger talks).



Present your plan as a 200-word memo to the director, including one challenge
for each measure and a solution.

Tewma 5.1. IlpoaBukeHre TypUCTCKOTO MPOAYKTA: AUCTPUOBIOTOPCKHUE CETU B TYPHU3ME
(Topic 5.1. Promotion of Tourism Products: Distribution Networks in Tourism) ITK-

1.1.: TIK-1.2.; TIK-2.1

Oral questions (5):
1. Name three channels for distributing tourism products.
2. How has the internet changed tourism distribution?
3. What is the role of OTAs (Online Travel Agencies)?
4. Compare traditional travel agents and online booking platforms.
5. Why is direct booking important for hotels?
Presentation topics (5):
1. Distribution Channels in Tourism: Traditional vs. Digital.
2. Online Travel Agencies (OTAs): Pros and Cons for Suppliers.
3. Direct Booking Strategies: How Hotels Attract Guests Without OTAs.
4. Social Media as a Distribution Tool: Instagram, TikTok, and Beyond.
5. Meta-Search Engines in Tourism: Google Travel and Kayak.

Case:
You manage marketing for a boutique hotel struggling with high OTA commissions.

Design a 3-step plan to boost direct bookings:

« Step 1: Website suggest one website improvement (e.g., user experience, mobi

le optimization).

« Step 2: Propose one incentive for direct bookings (e.g., free upgrade, discount)

« Step 3: Recommend one social media tactic to drive traffic to your site (e.g., in
fluencer collaboration, targeted ads).
Present your plan as a 200-word briefing to the owner, including expected outc
omes and a 3-month timeline.

Tewma 5.2. Bunel u cnenuguka typuctckux aectunauuii (Topic 5.2. Types and Specifi

cs of Tourist Destinations) I1K-1.1.: I[1K-1.2.; TIK-2.1



l.

2
3
4.
5

Oral questions (5):

Name three types of tourist destinations and give an example for each.

. What makes a city attractive for cultural tourism?

. Why do people visit nature-based destinations?

How do business destinations differ from leisure destinations?

. What infrastructure 1s essential for a successful tourist destination?

Presentation topics (5):

l.
2
3
4.
5

Case:

Urban Destinations: Cultural Attractions and City Breaks.

. Nature-Based Destinations: National Parks and Eco-Tourism.

. Coastal Resorts: Sun, Sea, and Leisure Activities.

Business Destinations: Conferences, Exhibitions, and MICE Tourism.

. Emerging Destinations: Space, Dark, and Disaster Tourism.

You are a DMO manager promoting a new destination —

“Mountain Valley”, known for hiking, local crafts, and organic farms. Create a 3-day

itinerary for different visitor types:

Day 1 (Cultural): Suggest two heritage sites or craft workshops.

Day 2 (Nature): Propose two outdoor activities (e.g., guided hike, birdwatchin
g)-

Day 3 (Gastronomic): Recommend one farm visit and one traditional meal ex
perience.
Present the itinerary as a 200-word brochure, including transport and accommo

dation tips.

Tema 5.3. @akTopsl puBIeKkaTenbHOCTU TypucTckux aectunHaruii (Topic 5.3. Factors

of Tourist Destination Attractiveness) ITK-1.1.: ITK-1.2.; [TK-2.1

Oral questions (5):

1.
2.
3.

Name three natural factors that make a destination attractive.
How do cultural attractions influence tourist choice?

Why is safety a critical factor for destination selection?



4,
5,

How does infrastructure affect destination appeal?

What role does marketing play in destination attractiveness?

Presentation topics (5):

1.
2
3
4,
5

Case:

Natural Attractions: Beaches, Mountains, and Wildlife.

. Cultural Heritage as a Tourist Magnet: UNESCO Sites and Local Traditions.

. Safety and Security in Tourism: Perceptions and Realities.

Infrastructure and Accessibility: Transport, Accommodation, and Services.

. Destination Branding: How Marketing Shapes Tourist Choices.

You are a marketing consultant for “Lake Town”, a destination with beautiful scenery

but low visitor numbers. Develop a 3-point strategy to improve its attractiveness:

Point 1: Suggest one natural attraction to highlight (e.g., hiking trail) and one

way to promote it.

Point 2: Propose one cultural event (e.g., food festival) to draw visitors.

Point 3: Recommend one infrastructure improvement (e.g., visitor center) and
explain its impact.

Present your strategy as a 200-word report to the town council, including a 6-m

onth implementation plan.

Tewma 6.1. Kynbrypnsiii Typusm (Topic 6.1. Cultural Tourism) T1K-1.1.: TIK-1.2.; TIK-

2.1

Oral questions (5):

l.

2
3
4.
5

Define cultural tourism and give two examples of cultural attractions.

. Why are UNESCO World Heritage Sites popular for tourists?

. How can cultural tourism support heritage preservation?

Name two challenges of managing cultural sites with high visitor numbers.

. How does cultural tourism benefit local communities?

Presentation topics (5):

l.
2.
3.

UNESCO World Heritage Sites: Tourism and Conservation.
Museums and Galleries as Cultural Destinations.

Heritage Tourism: Castles, Ruins, and Archaeological Sites.



4. Living Cultures: Ethnic Villages and Indigenous Tourism.
5. Festivals and Events as Cultural Attractions.

Case:
You are organizing a cultural tour of “Ancient City”, known for its medieval architect

ure and crafts. Design a 1-day itinerary:
« Morning: Suggest one major heritage site and one guided tour theme.
« Afternoon: Propose one craft workshop or demonstration.

« Evening: Recommend one cultural performance or event.
Present the itinerary as a 150-word guest brochure, including how each activity
showcases local culture.

Tewma 6.2. llonnuar- 1 ractpoHomuueckuit Typusm (Topic 6.2. Shopping and Gastron

omic Tourism) I1K-1.1.: TIK-1.2.; I[TK-2.1

Oral questions (5):

1. What drives the growth of gastronomic tourism?

2. Name two cities famous for shopping tourism.

3. How can local cuisine become a tourist attraction?

4. What types of shopping experiences appeal to international tourists?

5. Give an example of a food festival that attracts tourists.
Presentation topics (5):

1. Gastronomic Tourism: From Street Food to Michelin Stars.

2. Shopping Destinations: Luxury, Vintage, and Souvenir Shopping.

3. Food Festivals as Tourist Attractions: Global Examples.
4. Culinary Tours: Tastings, Workshops, and Farm Visits.
5

. Shopping Streets of the World: Via Montenapoleone, Oxford Street, and Beyo
nd.

Case:
You are a tourism officer for “Foodie Town”, known for its cheese, wine, and traditio

nal markets. Create a 2-day gastronomic and shopping tour:

« Day 1 (Gastronomy): Suggest two food experiences (e.g., cheese factory tour,

wine tasting) and one local product to buy.



Day 2 (Shopping): Propose two shopping locations (e.g., farmers’ market, arti

san shops) and three souvenirs to recommend.

Logistics: Briefly mention transport and accommodation options.
Present the tour as a 200-word brochure for international visitors, including a ¢

atchy title (e.g., “Taste and Buy: A Foodie’s Paradise”™).

Tema 6.3. CrioptuBHbiii TypusMm (Topic 6.3. Sports Tourism) T1K-1.1.: TIK-1.2.; TIK-

2.1

Oral questions (5):

1.
2
3.
4

5.

Define sports tourism and give two examples of activities.

. Name two destinations famous for winter sports tourism.

What infrastructure is needed for mountain trekking tourism?

. How do major sporting events (e.g., Olympics) boost tourism?

What safety measures are essential for adventure sports tourism?

Presentation topics (5):

1.
2
3.
4
S.

Case:

Winter Sports Tourism: Ski Resorts and Snow Activities.

. Summer Sports Tourism: Hiking, Cycling, and Water Sports.

Major Sporting Events: FIFA World Cup, Olympics, and Tourism Impact.

. Adventure Tourism: Safety, Training, and Equipment.

Sports Events as Tourist Attractions: Marathons, Regattas, and Tournaments.

You work for a mountain region promoting adventure tourism. Design a 3-day sports

tour for beginners:

Day 1 (Orientation): Suggest one easy hike and one safety briefing activity.

Day 2 (Activity): Propose one moderate challenge (e.g., via ferrata, zip-lining)

and describe safety measures.

Day 3 (Cultural): Recommend one low-impact activity (e.g., nature walk) and

one local cultural experience (e.g., dinner with guides).

Safety: Mention one emergency protocol.
Present the tour as a 200-word guest leaflet, including age/fitness requirements

and equipment provided.



[To BumaM y4eOHOM MeATeIbHOCTH 0asUIbl B KOKJIOM CEMECTPE PaCIpeACIsIOTCs

CIEAYIOIUM 00pa3oM:

@OpMBI TEKYILIETO KOHTPOJIS
Paznen/Temsl KT
YO 3 C3

P-1./T-1.1. 5
P-1./T-1.2. 5 10 10 10
P-1./T-1.3. 5
P-2./T-2.1. 5
P-2./T-2.2. 5
P-2./T-2.3. 5 10 10 10
P-2./T-2.4. 5
P-2./T-2.5. 5

100 40 20 20 20

YO — ycTHBIH onpoc;

J — noxmag;

C3 — cuTtyanmonHoe 33JaHue;

KT — KOHTPOJIbHBIC TOYKH II0 Pa3aeiy.

Kpumepuu oyenxu ycmnozo onpoca.

Onenka «5 6ayuI0B» CTaBUTCA, €CITU 00YYaIOIIUIICS MOJIHO U apIyMEHTHPOBAHO
OTBEYAET I10 COAEP:KAHUIO BOIPOCA; OOHAPYKUBAET MOHMMAHUE MaTepuaa, MOXKET
000OCHOBaTh CBOM CYXJEHHUS, INPUMEHUTh 3HAaHUS Ha TMPAKTUKE, MPUBECTU
HEoOXOIMMbIE TPHUMEPHI; H3JIaraeT Marepuan IOCIeI0BaTeIbHO U TPaBHIBHO, C
COOJIOICHUEM UCTOPUYECKON U XPOHOJIOTMUECKOHN MOCIe10BaTEIbHOCTH;

Onenka «4 Oamnma»  craBuTCs, ecnd  oOyyarolMiicss  JTaeT  OTBET,
YIOBJCTBOPSIONINI TeM e TpeOOBaHHMSIM, YTO W JUIS OLEHKH «OTJIWYHO», HO
JIOITYCKaeT OJJHY-BE OLUIMOKH, KOTOPbIE CaM e UCIIPaBIIsIeT.

Ouenka «3 Oamna» CTaBUTCS, €CIM OOydYarouuiicss OOHApy>KMBAeT 3HAHHUE U
NOHUMAaHNE OCHOBHBIX MOJIOXKEHUN U3yUE€HHOM TEMbI, HO U3JIaraeT MaTepuas HEMOJIHO
U JIOIyCKaeT HETOYHOCTH B OIpPECIICHUH MOHATHIA Win (OpMyIUPOBKE MPABUI; HE
YMEET I0CTaTOYHO ITyOOKO U JI0Ka3aTeIbHO 000CHOBATh CBOM CY>KJICHHSI U IPUBECTH
CBOM MPUMEPBI; U3JIaraeT MaTeprall HeMoCIe0BaTENbHO U IOMYCKAET OIINOKH.

Onenka «2-1 6aa» cTaBUTCS, eciii 00ydaronuiics 0OHapy)KUBAaeT HE TIOJTHOE

3HAHUE U TIOHUMAHUE OCHOBHBIX MOJI0KCHUM I/ISyquHOfI TEMBbI, IOITYCKACT CCPHC3HBIC



HETOYHOCTH B OIPEICICHUH TOHATUNA WM (OPMYIHPOBKE TMPABHII, H3JIaraert

MaTepHuall HCIIOCJICA0BATCIbHO U JOIIYCKACT MHOTOYUCIICHHBIC OIITHOKH.

Kpumepuu oyenxu cumyayuonno2o 3a0anus.

Onenka «10-9 6amnoB» cTaBUTCS, €CJIM 0O0YYAIOIINIICS CaMOCTOSITENIbHO MPOBET
aHaIM3 CUTYyalldd, BBIpa3WJl CBOE€ MHEHHUE II0 T[IOCTaBJICHHOW Tmpoldieme,
apryMEHTUPOBAJI €ro, TOYHO ONPEEIUB COJAEPKaHUE MTPOOJIEMBI U €€ COCTABISAIONINX,
nan pekomeHianuu 1o 3G(EKTUBHOMY pPEUICHUIO TMPEACTABICHHON CHUTYyalluu.
dakTHUecKUX OmMMUOOK, CBSI3aHHBIX C IIOHHMMaHWEM IpoOJieMbl, HET; padoTta
odopmiieHa paBUIbHO. [IpecTaBieHbl OJIHBIC, APTYMEHTUPOBAHHBIE BHIBO/IBI.

Onenka «8-7 6ayuioB»  CTaBUTCS, e€ClIM  OOyYarONIMiics JaeT  OTBET,
YAOBJIETBOPSIONIMN TEM K€ TpeOOBAHMSAM, YTO M JUISl OLEHKH «OTIMYHO», HO
JOTyCKaeT OJIHY-/BE OIMMNOKHU, KOTOPBIE CaM K€ UCITPaBIIsET.

Onenka «6-4 6anna» CTaBUTCS, €CIM OOYYaIOIIUNUCS MPOBOAMUT JIOCTATOYHO
CaMOCTOSITENIbHBIA ~aHAJU3 OCHOBHBIX OTallOB M CMBICIOBBIX COCTaBIISIFOITUX
CUTyallud;, MOHUMAET 0a30BbIE OCHOBBI M TEOPETUUYECKOE OOOCHOBAHME pEIIaeMOil
3anaun. JlomymieHo He Oosiee 3 omuOOK B aHANM3€ Pe3yJIbTaTOB PEIICHUS MPOOIEMBI
Y HaITMCaHWHU BBIBOJIOB.

Omnenka «3-1 6amma» cTaBUTCS, €CM OOYYArOIIUICS MPU PEIICHUN CUTYyaIluu
IIPOBEJI HE MOJIHBIN aHaIKu3, A0MYyCTUB OoJiee 3 ommbok. He packpbiTa TeopeTndeckas
cocTaBisitoniasi npoosnemsl. JlomymieHo Tpu wid Oojee Tpex OMIMOOK B aHalu3e

PE3YJIbTATOB PCIICHUA U HAIITMCAHHWH BBEIBOJOB.

Kpumepuu oyenxu ooxnaoa.

Omnenka «10-9 6amioB» craBUTCs, €ClIid 00YYaIOIINNACS BhIpa3Hil CBOE MHEHHE
no chopMyaupoBaHHONH mMpoOiemMe, apryMEeHTUpPOBad €ro, TOYHO OMPEIEIIUB
npoOiemMy cojaepaHue M cocrapisomme. [IpuBeneHbl MaHHbIE OTEYECTBEHHOU H
3apyOCKHOW JTUTEPATyphl, CTATUCTHYECKHE CBEICHUS, WH(OpMAIMs HOPMATHUBHO-
PaBOBOTO Xapakrepa. OOydaromuiics 3HAET U BJIAJEET HABBIKOM CAMOCTOSITEIHHOM

HCCHCHOB&TGHBCKOﬁ pa60TI>I IO TEMC HUCCJIICAOBAHUA,; MCTOJAAMH U IIPUCMAMHU dHAJIN3a



TEOPETUUECKUX H/WINM MPAaKTHUECKUX ACIEKTOB M3ydaeMoil obnactu. PakTHyecKux
OIMOOK, CBA3aHHBIX C MTOHUMaHUEM MpoOIeMBbl, HET; paboTa oopMieHa MPaBUIHHO.

Onenka «8-7 OanyoB» CTaBUTCS, €clid paboTa XapaKTepU3yeTCs] CMBICIOBOU
HETHHOCTHIO, CBSA3HOCTHIO U TIOCIIEIOBATEIHLHOCTHIO U3JIOXKEHHMS; AOIMYIIEHO He 0oJiee
1 ommOKku npu 00BICHEHUH CMBICIIA WU COAEPKaHusl mpoOaeMsbl. [l aprymMeHTanuu
IPUBOJATCS JaHHbIE OTEYECTBEHHBIX U 3apyOeKHbIX aBTOPOB. [IpogeMoHcTprpoBaHbI
UCCJIeIOBATENIbCKUE YMEHUsT M HaBbIKM. DaKTHUECKMX OIIHUOOK, CBS3aHHBIX C
NOHUMAaHUEM IPOOIEMBI, HET.

Ornenka «6-4 6anmna» CTaBUTCS, €ClIM B pabOTe CTYACHT MPOBOJIUT JIOCTATOYHO
CaMOCTOSATENIbHBI aHallu3 OCHOBHBIX ATallOB M CMBICIOBBIX COCTABJISIIOLIUX
po0JIeMBbI; TOHUMAET 0a30BbIE OCHOBBI U TEOPETHUECKOE 0OOCHOBAHHME BHIOPAHHOM
TeMbl. [IpuBrIeYeHbl OCHOBHBIE HCTOYHHUKH MO paccMaTpuBaeMoi Teme. JlomyiieHo He
0osee 2 omMOOK B COACPIKAHUU .

Onenka «3-1 6amma» craBUTCsS, ecid paboTra TMpEACTaBisieT Cco0oi
nepecka3aHHbIA WIH MOJHOCTHIO 3aMMCTBOBAHHBIN MCXOTHBIA TEKCT 0€3 KaKuX OBl TO
HU OBLIO KOMMEHTapueB, aHanu3a. He packpeiTa CTpyKTypa U TeOpeTHyecKas
coctaBisitonasi Tembl. JlomymieHo Tpu win Oojee Tpex OmUOOK B COJAEPKAHUU

PaCKpBIBAEMOM TEMBI.

5.3. TunoBbI€ OLIEHOYHBIE MaTEPUAbl ISl TEKYLIErO0 KOHTPOJIS YCIIEBAEMOCTH
o0yyaromuxcst (KOHTPOJIbHbIE TOUKH).

Kaxxnprii paznen QTuCHUIUIMHBL 3aBEPIIACTCS KOHTPOJIBHOM TOUYKOW (manee —
KT). Texymuii KOHTPOJIb YCIIEBAEMOCTH 1O JUCHUIUIMHE npeaycmaTpuBaeT ase KT B
TEYEHUE NEPHOJAa OCBOCHMS JMCUMIUIMHBI B 1 M 2 cemecTtpax. MakcuMmanabHOE
KOJIMYECTBO OasuioB 3a 1000 Tum padot B pamkax KT cocrarnser 100 (cTo) 6amios.

Pacnpenenenne BecoBbix ko3 ¢puunentoB no KT B pamkax TeKy1ero KOHTPOIs

YCIEBAEMOCTH 10 JTUCIUILIMHE U (POPMYJIBI pacuera:

HaumenoBanue MaxkcumanbHoe Koadduuuent | Pe3ynbraT KOHTPOJIBHOM TOUKH,
KOHTPOJIBHOM KOJIMYECTBO OaJlIOB 3a BEca y4acTBYIOUIUI B pOPMUPOBAHUU
TOYKHU paboty B pamkax KT, KOHTPOJIbHOM UTOTrOBOM OaJUIbHOM OLIEHKH IO
KOTOPOE MOXKET Ha0paTh TOYKH JUCLUIUIMHE (OTpa)kaeTcs B
o0yJaronuics xypHaie bPC B CJ10)
KT 1 100 0,1 10
KT 2 100 0,1 10




HUroro | X | 0,2 | 20

dopmyna pacuera pe3ysbTara KOHTPOJIbHOW TOYKHU:

Pesynbrar koHTposibHOM ToukM = KonnuecTtBo 0amioB 3a paboty B pamkax KT
x KoadduipeHt Beca KOHTPOIBHOM TOUKH.

KoHTpoabpHbIE TOUKH TO pa3feiay TPOBOASTCS B BHJIE TECTUPOBAHUS MO BCEM
TeMaM paszjena

Kpumepuu oyenusanus mecmoguvix 3a0anuii

VYpoBeHb BBITIOJIHEHHSI TEKYIIMX TECTOBBIX 3aJlaHUN OllIEHHUBAaeTCs B Oasiax.
Baibl BEICTaBISIOTCS CIIEIYIONIUM 00pa3oM:

MPaBUJILHOE BBITIOJTHEHHE 3a/IaHMs, TJI€ HAJl0 BHIOpATh OJUH BEPHBIA OTBET W3
PEAJIOKEHHBIX — 5 0aJUIoB;

MIPAaBUJIBHOE BBIMIOJIHEHUE 3aJIaHUs, T/I€ TpeOyeTcs HAWTH COOTBETCTBHUE WU
YCTAaHOBUTH TMOCJIENIOBATEILHOCTh COOBITUNH — TO0 5 OawioB 3a 0e30IuO0YHO
BBITIOJIHEHHOE 33JJaHUE;

MPaBUJILHOE BBIMOTHEHUE 3a7aHUs KOMOWHUPOBAHHOTO THIIA C BBIOOPOM
OJIHOTO TMPAaBWJIBHOTO OTBETa M3 MPEIOKEHHBIX M O0OOCHOBAaHMEM BBIOOpA —
10 6amnos.
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Multiple-choice questions (10):

1. What is the key difference between a tourist and an excursionist according to
UNWTO?
a) Tourists travel internationally, excursionists travel domestically
b) Tourists stay overnight, excursionists do not
c¢) Tourists use hotels, excursionists use guesthouses

d) Tourists have visas, excursionists don’t need them

2. Which ancient civilization built an extensive road network that facilitated early
travel?
a) Egyptians
b) Greeks
¢) Romans

d) Phoenicians



. What was a primary motivation for medieval pilgrimages?
a) Business

b) Religious devotion

¢) Scientific research

d) Sport

. Which trade route connected Europe and Asia in ancient times?
a) Trans-Saharan Route

b) Silk Road

c) Amber Route

d) Incense Route

. What transportation innovation was crucial for travel in the 17th—18th
centuries?

a) Steam locomotive

b) Stagecoach

c¢) Airplane

d) Bicycle

. What infrastructure supported long-distance travel in medieval Europe?
a) Airports

b) Motorways

c¢) Inns and monasteries

d) Supermarkets

. Which factor limited travel in ancient times?
a) Lack of smartphones

b) Poor road conditions and safety

c¢) High cost of air travel

d) Visa requirements

. What was the primary purpose of ancient Greek travel?
a) Skiing holidays

b) Olympic Games and religious festivals

c¢) Beach vacations

d) Shopping

. How did stagecoaches improve travel in the 18th century?

a) They were faster than walking and offered scheduled services
b) They could fly



c¢) They used steam engines

d) They were free

10.What role did monasteries play in medieval travel?
a) They were military forts
b) They provided shelter and food for pilgrims
¢) They manufactured carriages

d) They issued passports
Answers: 1-b, 2-c, 3-b, 4-b, 5-b, 6-c, 7-b, 8-b, 9-a, 10-b.
Open-ended questions (5):
1. Explain how Roman roads contributed to early forms of travel and trade.

2. Describe two types of accommodation available to travelers in medieval

Europe.

3. Why was pilgrimage a significant form of travel in the Middle Ages? Provide

two examples of famous pilgrimage routes.

4. How did the development of stagecoaches change travel patterns in the 17th

and 18th centuries?

5. Compare travel in Ancient Rome with travel in medieval Europe — identify

two key differences and two similarities.
Situational task:

You are a historian preparing an exhibition about ancient travel. Create a 150-word
description for a museum panel titled “Travel in the Roman Empire: Routes, Motives,

and Infrastructure”. Include:
« 2-3 popular travel routes;
« 2 main reasons Romans traveled;

« 1-2 types of infrastructure that supported travel.
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Multiple-choice questions (10):

1. Why did spa resorts become popular in the 18th century?
a) Discovery of medicinal properties of mineral waters

b) Invention of swimming pools



c¢) Fashion for skiing

d) Development of air conditioning

. Who was Thomas Cook?

a) A famous painter

b) The founder of organized tourism and package tours
¢) An explorer of Africa

d) A steam engine inventor

. What invention revolutionized land travel in the 19th century?
a) Automobile

b) Railway

c¢) Helicopter

d) Bicycle

. What social change contributed to mass tourism in the 20th century?
a) Introduction of paid vacations

b) Ban on international travel

c¢) Decrease in population

d) Elimination of money

. Which destination type emerged in the 19th century due to railway
development?

a) Space tourism

b) Seaside resorts

c¢) Virtual tours

d) Underwater hotels

. What was a key feature of Thomas Cook’s first tours?
a) Luxury cruises

b) Group travel by train with fixed prices

¢) Solo backpacking

d) Helicopter sightseeing

. How did steamships change long-distance travel?
a) Made ocean crossings faster and more reliable
b) Increased travel costs dramatically

¢) Required more horse power

d) Limited travel to summer months



8.

Which factor enabled middle-class travel in the 19th century?
a) Decrease in working hours and rise in disposable income
b) Free government travel vouchers

c¢) Elimination of borders

d) Invention of teleportation

What was a popular 19th-century spa destination in Europe?
a) Baen-Baen

b) Mars

c) Atlantis

d) Moon

10.How did railways affect tourism geography?

a) Made remote areas accessible and created new destinations
b) Limited travel to city centers

c¢) Increased the cost of all travel

d) Replaced the need for hotels

Answers: 1-a, 2-b, 3-b, 4-a, 5-b, 6-b, 7-a, 8-a, 9-a, 10-a.

Open-ended questions (5):

l.

Describe two reasons for the rise of European spa resorts in the 18th and 19th

centuries.

Explain how the railway system transformed tourism in the 19th century.

Provide two specific examples.

. What were the main social changes that enabled mass tourism in the 20th

century? List two changes and explain their impact.

Why was Thomas Cook’s approach to organizing travel innovative? Describe

two key innovations.

How did steamships and railways complement each other in developing

19th-century tourism?

Situational task:

You work for a historical society creating a timeline exhibition “Transport and

Tourism: 1750-1900. Select five key events/inventions that transformed travel

during this period. For each:

Name the event/invention;



Year or period;

Briefly (1-2 sentences) explain its impact on tourism.

Present your timeline as a list with bullet points.
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Multiple-choice questions (10):

l.

According to Maslow’s hierarchy, which need does tourism primarily satisfy?
a) Physiological

b) Safety

c¢) Self-actualization

d) Social and esteem

. What does the tourism multiplier effect describe?

a) Number of tourists per year
b) How tourist spending generates additional economic activity
c¢) Speed of tourist transportation

d) Number of tourist attractions

. Which sector benefits directly from tourist spending?

a) Agriculture

b) Accommodation and food services
¢) Space industry

d) Nuclear energy

What is a key indicator of tourism’s economic impact?
a) Number of museums

b) Contribution to GDP and employment

c) Average temperature

d) Length of coastline

Which factor influences tourist destination choice?
a) Personal income and interests

b) Blood type

c¢) Eye color

d) Shoe size

What role does a tour operator play in the tourism industry?
a) Provides medical services

b) Creates and sells package tours



c¢) Builds airports
d) Issues passports

7. What is the first stage in a tourist’s decision-making process?
a) Booking accommodation
b) Information search
c¢) Packing luggage

d) Buying souvenirs

8. Which type of tourism typically generates the highest spending per visitor?
a) Day-trip tourism
b) Business tourism
c¢) Backpacking

d) School excursions

9. What economic problem can over-reliance on tourism cause?
a) Hyperinflation
b) Seasonal unemployment
c¢) Excessive industrial growth

d) Overpopulation in rural areas

10.Which metric measures tourist satisfaction after a trip?
a) Number of photos taken
b) Online reviews and feedback
c) Weight of luggage

d) Number of countries visited
Answers: 1-d, 2-b, 3-b, 4-b, 5-a, 6-b, 7-b, 8-b, 9-b, 10-b.
Open-ended questions (5):

1. Explain the concept of the tourism multiplier effect and provide a simplified

example of how it works in a local economy.

2. Describe three factors that influence a tourist’s choice of destination. Give an

example for each factor.

3. Outline the main stages of a tourist’s decision-making process, from

inspiration to post-trip evaluation.

4. How does tourism contribute to employment in a region? Provide two direct

and two indirect examples of tourism-related jobs.



5. What are the risks of an economy being overly dependent on tourism? Suggest

one strategy to reduce this risk.
Situational task:

You are an economic analyst for a coastal region heavily dependent on summer
tourism. The local government wants to reduce seasonal unemployment. Develop a 3-
point strategy to diversify the region’s tourism appeal throughout the year. For each
point:

« Describe the proposed action (e.g., develop winter sports, promote cultural eve
nts).

« Explain how it will create jobs in the off-season.

« Suggest one marketing channel to promote the new offering.

Present your strategy as a brief report (150-200 words).
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Multiple-choice questions (10):

1. What is cultural erosion in the context of tourism?
a) Loss of local traditions due to commercialization
b) Improvement of cultural heritage
¢) Increase in museum visitors

d) Development of new art forms

2. Which practice helps preserve local culture in tourist areas?
a) Mass production of souvenirs
b) Supporting authentic craft workshops
c¢) Replacing traditional architecture with hotels

d) Limiting all tourist access

3. What environmental problem is commonly linked to overtourism?
a) Decrease in plastic waste
b) Water and air pollution
c) Growth of endangered species

d) Reduction in carbon emissions

4. Which principle is central to sustainable tourism?

a) Maximizing visitor numbers



b) Balancing economic benefits with environmental protection
¢) Building luxury resorts in nature reserves

d) Eliminating local employment

5. How can tourism benefit local communities?
a) By increasing housing costs for residents
b) By creating jobs and supporting local businesses
c¢) By reducing cultural exchange

d) By limiting infrastructure development

6. What is “overtourism”?
a) Too few tourists visiting a destination
b) Too many tourists straining local resources
c¢) Tourists staying for short periods

d) Tourists avoiding popular sites

7. Which strategy manages tourist flows in crowded areas?
a) Removing all entry fees
b) Implementing timed ticketing or quotas
c¢) Closing all attractions

d) Encouraging more visitors during peak hours

8. What role do local communities play in sustainable tourism?
a) They should be excluded from decision-making
b) They can participate in planning and benefit economically
c¢) They are only responsible for cleaning

d) They must pay taxes to tourists

9. Which activity promotes environmental responsibility among tourists?
a) Littering in natural parks
b) Using single-use plastics
c¢) Following marked trails and waste disposal rules

d) Feeding wild animals

10.What is an eco-lodge?
a) A hotel built with sustainable materials and practices
b) A nightclub in a forest
¢) A temporary tent for camping

d) A government office for tourism

Answers: 1-a, 2-b, 3-b, 4-b, 5-b, 6-b, 7-b, 8-b, 9-c, 10-a.



Open-ended questions (5):

l.

Define cultural erosion and give two examples of how tourism can cause it.

Suggest one solution for each example.

Describe three negative environmental impacts of overtourism. For each,

propose a practical mitigation measure.

. Explain the concept of sustainable tourism. List three principles of sustainable

tourism and provide a real-world example for each.

How can local communities benefit from tourism beyond direct employment?

Give two examples.

Why is managing tourist flows important in fragile ecosystems? Describe two
strategies for effective management.

Situational task:

You are a sustainability consultant for a historic city experiencing overtourism. The ¢

ity council asks you to design a plan to reduce congestion at key sites while

preserving the visitor experience. Create a 3-measure plan. For each measure:

Name the action (e.g., timed entry, visitor caps).
Explain its benefit for both tourists and residents.

Identify one challenge in implementing it and suggest a solution.

Present your plan as a memo (150-200 words) to the city council.
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Multiple choice questions:

. Which type of destination is known for natural landscapes and outdoor activitie

s?

a) Urban destination

b) Rural/nature destination
¢) Industrial zone

d) Financial district

What does DMO stand for?

a) Digital Marketing Office

b) Destination Management Organization
¢) Domestic Market Operator

d) Dynamic Media Outlet



. Which factor is most important for destination attractiveness?
a) Number of factories

b) Cultural heritage and infrastructure

c¢) Stock market performance

d) Military presence

. What stage of the destination lifecycle involves rapid growth in visitors?
a) Exploration

b) Involvement

c¢) Development

d) Stagnation

. Which marketing channel is most effective for reaching young travelers?
a) Newspaper ads

b) Social media platforms

¢) Radio broadcasts

d) Billboards in rural areas

. What is a USP in tourism marketing?
a) Universal Service Protocol

b) Unique Selling Proposition

c¢) Unified Sales Plan

d) User Satisfaction Program

. Which tool helps measure the success of a tourism marketing campaign?
a) Number of hotel rooms

b) Tourist arrival statistics and conversion rates

c) Average temperature

d) Number of local restaurants

. What role does a DMO play in destination promotion?
a) Builds hotels

b) Coordinates marketing and visitor services

c¢) Operates airlines

d) Issues visas

. Which strategy helps extend a destination’s lifecycle during stagnation?
a) Closing attractions

b) Repositioning and product innovation



c¢) Increasing entry fees

d) Limiting all marketing

10.What is the main goal of destination branding?

a) To increase local taxes
b) To create a memorable and positive image
c¢) To reduce tourist numbers

d) To close seasonal attractions

Answers: 1-b, 2-b, 3-b, 4-c, 5-b, 6-b, 7-b, 8-b, 9-b, 10-b.

Open-ended questions (5):

l.

Describe three types of tourist destinations (e.g., urban, rural, coastal) and give

one example for each. For each, name one key attraction.

Explain the concept of a destination’s lifecycle using Bull’s model. Identify the

five stages and describe what typically happens in the “development” stage.

. What is a DMO (Destination Management Organization)? List three key

functions it performs for a tourist destination.

Identify three digital marketing channels used to promote tourist destinations.

For each, explain one advantage for reaching potential tourists.

How can a destination maintain its appeal during the “stagnation” phase of its

lifecycle? Suggest two strategies and explain how they could revitalize interest.

Situational task:

You are the marketing director for “Heritage City”, a historic destinationexperiencing

declining visitor numbers. The city has medieval walls, a cathedral, and a weekly

market but lacks modern appeal. Develop a 3-point marketing plan to revitalize the

destination:

Point 1: Suggest a new tourist product or experience that complement existing

heritage assets.

Point 2: Recommend one digital marketing tactic (e.g., social media campaign,

influencer partnership) and explain how it will reach a new audience.

Point 3: Propose a collaboration with a local business or community group to

enhance visitor engagement.



Present your plan as a brief proposal (150-200 words) to the city council. Include a s
hort justification for each point and an estimated timeline for implementation (short-t

erm: 0—6 months; medium-term: 6—12 months).
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Multiple-choice questions :

1. Which type of tourism focuses on historical and artistic sites?
a) Ecotourism
b) Cultural tourism
¢) Medical tourism

d) Agritourism

2. What is a key attraction for gastronomic tourists?
a) Ski slopes
b) Local cuisine and food festivals
¢) Shopping malls
d) Industrial parks

3. Which destination is famous for shopping tourism?
a) Antarctica
b) Dubai
c¢) Sahara Desert

d) Amazon Rainforest

4. What activity is typical for sports tourism?
a) Museum visits
b) Mountain trekking
c¢) Library tours
d) Office tours

5. Which event attracts sports tourists?
a) Book fair
b) Olympic Games
c) Poetry recital
d) Film festival

6. What infrastructure 1s essential for ski tourism?

a) Beaches
b) Cable cars and ski lifts



c) Art galleries
d) Shopping centers

Which factor drives gastronomic tourism growth?
a) Decrease in food quality

b) Interest in authentic local flavors

¢) Reduction in restaurant numbers

d) Banning street food

What is a benefit of cultural tourism for a destination?
a) Loss of traditions

b) Preservation of heritage and increased revenue

¢) Decrease in museum visitors

d) Reduction in local employment

Which safety measure is critical for adventure sports tourism?
a) No guide required

b) Proper equipment and trained guides

¢) Ignoring weather forecasts

d) Swimming in unmarked areas

10.What promotes sustainable shopping tourism?

a) Mass production of plastic souvenirs
b) Supporting local artisans and eco-friendly products
c¢) Importing all goods

d) Closing local markets

Answers: 1-b, 2-b, 3-b, 4-b, 5-b, 6-b, 7-b, 8-b, 9-b, 10-b.

Open-ended questions (5):

1.

Define cultural tourism and give three examples of cultural attractions (e.g., U

NESCO sites, festivals). For each, explain how it attracts visitors.

Describe two trends in gastronomic tourism. Provide one destination known fo

r each trend and explain what makes it appealing.

Identify three types of shopping tourism (e.g., luxury, vintage, souvenir shoppi

ng). For each, suggest a city or region famous for that type and explain why.

Outline three safety considerations for organizing a mountain trekking tour. Ho

W can a tour operator ensure participant safety at each stage (planning, executi

on, emergency response)?



5. How can a small town leverage its local cuisine to develop gastronomic touris
m? Suggest two specific initiatives (e.g., food trails, cooking classes) and expla

in their potential economic and cultural benefits.
Situational task:

You are a tourism consultant for “Mountain Village”, a remote area with hiking trails,
traditional crafts, and organic farms. The community wants to develop multi-day cult

ural and gastronomic tours. Design a 3-day itinerary for such a tour:
« Day 1: Include two cultural activities (e.g., heritage site visit, craft workshop).

« Day 2: Focus on gastronomy —
suggest two food-related experiences (e.g., farm visit, cooking class) and one |

ocal product to highlight.

« Day 3: Combine sports and culture —
propose one moderate outdoor activity and one cultural finale (e.g., traditional

dinner with music).
For each day:
« List activities with time allocations.
« Briefly explain how each activity showcases local culture or cuisine.
« Mention one logistical consideration (e.g., transport, accommodation).

Present the itinerary as a guest brochure (150-200 words), including a catchy title an

d a short welcome message.

5.4. Onucanue AOMOJIHUTENbHBIX MATEPUATIOB U 000PYAOBaHUS, HEOOXOIUMBIX
JUTSI BBIIIOJTHEHUS! IPOBEPOUHBIX 3aJaHUI

JlomoTHUTENIbHBIE MaTEpHANIBI M 000pYAOBaHUE HE TPEOYIOTCS.

6. ®opMBbI NPOMEKYTOYHOM ATTECTANMH, KPUTEPHHU U HIKAJIA OLlCHMBAHMA,
THIIOBbIE OLICHOYHBIC MaTepHaJbl 10 AUCHHUILINHE
6.1. IIpomexyTouHas arrectauys 10 JUCHUILUINHE
[IpomexxyTouHass arrecraumss 1o jgucuuiuimHe «TypusMoBeneHue Ha
AHTJIMACKOM SI3bIKE» (3a4€T C OILIEHKOM) BBICTABIAETCS IO CyMMme O0ajoB, I

MOJIYYEHHBIX 3a TEKYIIHM KOHTPOJb U KOHTPOJbHBIE TOUKHU. B cinydae, eciu 0amios



HE JO0CTaTOYHO, 3a4eT MPOBOAUTCS B YyCTHOW ¢opme B ciyuae, ecam Oamios
HEJOCTAaTOYHO, 3a4eT C OLEHKOM MpPOBOAUTCS B YCTHOM ¢opme. OOyuaromuiics
noJrydaeT OWJIeT ¢ 3aJJaHUEeM U eMy JIaeTCsl BpeMsl Ha MOJATOTOBKY.

[IpomexxyTouHass arrecrauuss 1o jgucuuiuimHe «TypusMoBeneHue Ha
AHTJIMICKOM $sI3BIKE» (3K3aMEH) BBICTaBIISIETCSl KaK cpellHee apu(METHYECKoe IIOo
cyMMe 0ajioB, I1 MOJTYYEHHBIX 32 TEKYIIHH KOHTPOJIb U KOHTPOJIbHbIE TOUKH U CYyMME
0ajuloB, MONYYEHHBIX Ha DJK3aMeHe. OK3aMEH IPOBOJUTCS B YCTHOM (opme.
OOyuaromuiics noxy4yaeT OWIET ¢ 3aJJaHUEM U EMY J1aeTCA BpEMs Ha MOATOTOBKY.

6.2. TunoBble OLIECHOYHBIE MATEPUAIIbI IPOMEKYTOUHON aTTECTALUN

Borpocsl OTKpBITOTrO TUNA AJIS MPOBEACHUS 3a4eTa C OLIEHKOM:

1. Define tourism according to the World Tourism Organization (UN

WTO) classification. What is the difference between a tourist and an excursionist?

2. Describe the main functions of  tourism (economic, social, cultural,
recreational).

3. Classify types of tourism by purpose and give  examples for each
category.

4. Characterize travel in Ancient Rome: popular routes and infrastructure

5. What role did pilgrimage play in the development of tourism in the
Middle Ages?

6. Name key ancient trade routes and explain their impact on travel
development.

7. How did the development of  stagecoaches  influence  population

mobility in the 17th—18th centuries?

8. Which infrastructure facilities supported travel in ancient times and  in
the Middle Ages?

0. Why did the 18th century become a period of growth for balneological re
sorts in Europe?

10.  Describe the social profile of a spa visitor in the 18th—19th centuries.

11.  What impact did the invention of the steam engine have on tourism
development?

12.  How did railways change the nature of travel in the 19th century?



13.  Who was Thomas Cook and what was his contribution to organized
tourism?

14.  Identify social factors that contributed to the popularization of mass touri
sm in the 20th century.

15.  Name major tourist clusters that emerged during the era of the mass
tourism.

16.  Characterize main theories of motivation in tourism (Maslow, Plog).

17.  What factors influence the choice of a tourist destination?

18.  Describe the stages of decision-making in planning a trip.

19.  Who are the key players in the tourism product distribution process?

Explain the roles of tour operators and travel agents.

20.  What is a tourism multiplier? How is it calculated?

21. Explain direct and indirect impacts of tourism on a country’s GDP.

22.  What problems are associated with a region’s economic dependence on
tourism?

23.  List the main negative consequences of tourism for local communities.

24.  What is cultural erosion? How can tourism contribute to this process?

25.  What measures help minimize the negative environmental impact of
tourism?

26. Define sustainable tourism. What are its core principles?

27. How can community involvement improve tourism management?

28. Provide examples of successful sustainable tourism practices.

29. Identify and characterize types of tourist destinations.

30. What factors determine the attractiveness of a tourist destination?

31. Describe the lifecycle of atourist destination accordingto Bull’s
model.

32.  What traditional channels are used to promote tourism products?

33. What role do social media and influencers play in promoting tourist
destinations?

34.  What is a DMO (Destination Management Organization)? What are its

functions?



35. How is the effectiveness of tourism marketing campaigns measured?

36. Section 6. Specific Features of Cultural, Gastronomic, Shopping, and
Sports Tourism

37. Define cultural tourism. Name its types and provide examples.

38. Whatroledo UNESCO  World Heritage sites play in tourism
development?

39. Define gastronomic tourism. Give examples of successful gastronomic
routes.

40. Characterize types of sports tourism. Name popular destinations.

41. What safety measures must be observed in sports tourism?

TunoBwie 3a1anmsl U1 TPOBEICHUS DK3aMEHA
10 open-ended test questions (English)

Explain how the invention of the steam engine in the 18th century transformed
travel and tourism. Provide at least two specific examples of its impact.

Describe three key differences between a tourist and an excursionist according
to the UNWTO definition.

Identify and explain two negative socio-cultural impacts of mass tourism on a 1
ocal community. Give a real-world example for each.

Outline the main stages of a tourist’s decision-making process, from initial insp
iration to post-trip feedback.

What role do UNESCO World Heritage Sites play in promoting cultural touris
m? Give two examples of such sites and explain how they attract visitors.

Describe three sustainable tourism practices that can help reduce environmenta
1 damage in popular hiking destinations.

Explain the concept of the “tourism multiplier effect”. Provide a simplified calc
ulation example showing how tourist spending circulates in a local economy.

Compare and contrast two types of tourism: gastronomic and shopping tourism
. For each, give one destination known for that type and explain why it is popular.

Why did the 19th century see the rise of seaside and spa resorts in Europe? Na

me two historical resorts and describe their target audience at the time.



Imagine you are advising a small town that wants to develop sports tourism. Su
ggest three types of sports tourism suitable for rural areas and explain what infrastruct
ure would be needed for each.

10 multiple-choice questions (English)

1. Who is credited with organizing the first commercial package tour in 18
41?
a) Marco Polo
b) Thomas Cook
c) Ibn Battuta
d) James Cook
2. Which of the following is NOT a function of tourism?
a) Economic
b) Recreational
c) Legislative
d) Cultural
3. The term “DMQO” in tourism stands for:
a) Digital Marketing Organization
b) Destination Management Organization
c¢) Domestic Market Operator
d) Dynamic Market Office
4. Which invention had the most significant impact on long-distance travel
in the 19th century?
a) Automobile
b) Airplane
c¢) Railway
d) Bicycle
5. Which type of tourism focuses on visiting places with historical, artistic,
or architectural significance?
a) Ecotourism

b) Cultural tourism



c¢) Medical tourism
d) Agritourism
6. What does the “multiplier effect” in tourism refer to?
a) The number of tourists visiting a destination
b) How tourist spending generates additional economic activity
c¢) The speed of tourist transportation
d) The variety of tourist attractions
7. Which of these is a key principle of sustainable tourism?
a) Maximizing visitor numbers at all costs
b) Preserving natural and cultural resources
c¢) Building large hotels in protected areas
d) Encouraging single-use plastics
8. Which historical trade route significantly influenced early forms of trav
el and cultural exchange?
a) Trans-Saharan Highway
b) Silk Road
c) Appian Way
d) Oregon Trail
9. What type of tourism involves visiting regions to experience and enjoy 1
ocal food and beverages?
a) Adventure tourism
b) Gastronomic tourism
c¢) Volunteer tourism
d) Dark tourism
10. Which factor is most likely to discourage tourists from visiting a destin
ation?
a) Well-maintained infrastructure
b) Political instability and safety concerns
¢) Rich cultural heritage
d) Affordable accommodation options

Case Study 1: Sustainable Tourism Development



Background:
Green Valley is a picturesque mountain region known for its pristine nature, tradition
al villages, and hiking trails. In recent years, the number of tourists has increased dra
matically, leading to:

overcrowding on popular trails;

waste accumulation in natural areas;

rising prices for local residents;

loss of authenticity in traditional crafts (mass production of souvenirs).

Task:
You are a consultant hired by the Green Valley Tourism Board. Develop a comprehe
nsive strategy for sustainable tourism development that:

Reduces environmental impact.

Preserves cultural authenticity.

Ensures economic benefits for local communities.

Manages tourist flows effectively.

Deliverables:

3—4 key recommendations with specific actions.

Brief explanation of how each recommendation addresses the current problems

Suggested timeline for implementation (short-term: 0—1 year; medium-
term: 1-3 years).

Case Study 2: Marketing a New Tourist Destination

Background:
Seaside Town is a small coastal community with:

beautiful beaches;

rich maritime history;

traditional fishing culture;

local seafood cuisine.

Currently, the town receives few tourists, mainly day-visitors. The local

government wants to develop it as a year-round destination.



Task:

Create a marketing strategy to promote Seaside Town as a tourist destination. Your

strategy should:
Identify 2—3 target market segments.

Propose 3—4 unique selling propositions (USPs) based on local assets.

Recommend 3 marketing channels to reach the target audience.

Suggest 2—-3 events or experiences to attract tourists in the off-season.

Deliverables:
A concise marketing plan (1 page).

Justification for each proposed action.

Estimated budget allocation for key activities (high-level estimate).

6.3. Kputepuu u mkana oueHuBanus Ha ocHoBe bPC

KPUTEPMM OLIEHNBAHUA

PE3VJIBTAT
B BAJIJTAX

JlaH m[OJHBIA, B JIOTUYECKOW MOCIJIEIOBATEIBHOCTH PAa3BEPHYTHII OTBET Ha
MOCTaBIIEHHBIN BOMPOC, T1Ie 00YUaIOUIHiiCcs MPOIEMOHCTPUPOBAI 3HAHUS IPEeIMeETa
B TIOJHOM OOBeMe Y4eOHOH MpOrpamMMmbl, JOCTATOYHO TIYOOKO OCMBICIHBACT
JUCLUHUIIMHY, CAMOCTOSITEIbHO, U UCUEPIBIBAIOIIE OTBEYAECT HA JOMOJHUTEIbHbIE
BONIPOCHI, MPUBOJUT COOCTBEHHBIE MPHUMEPHI MO MPOOJIEMATHKE MMOCTABICHHOTO
BONPOCA, PEIINI MPEJIOKEHHbIE MPAKTUYECKUE 3aJaHus 0e3 omunboK

90-100

Jlan pa3BepHYTbIi OTBET Ha TIOCTABJICHHBIA BOIMPOC, T/€ OOy4YarOIIHICS
JEMOHCTPUPYET 3HAHUS, NPUOOPETEHHbIE Ha JIEKIMOHHBIX U CEMHHApPCKHUX
3aHATHAX, & TAKXKE MMOJYICHHBIC TOCPEICTBOM HM3YUYCHHS 00SI3aTSIIBHBIX YUSOHBIX
MaTEepUajoB MO Kypcy, JaeT apryMEHTHPOBaHHBIE OTBETHI, IPUBOAUT IPUMEPHIL, B
OTBETE IPUCYTCTBYET CBOOOHOE BJIaJICHUE MOHOJOTUYECKOW PEUbO, JOTUYHOCTh
W MOCJIeI0BaTeNbHOCTh 0TBeTa. OJIHAKO JI0OMYyCKAaeTCs HETOYHOCTh B OTBETe. Permn
MIPEJIOKEHHBIC MPAKTUUECKHUE 3aJJaHUs C HEOOJIbITUMU HETOUHOCTSIMH.

75-89

Jlan OTBeT, CBUAETENbCTBYIOIMNA B OCHOBHOM O 3HAaHUU INPOLIECCOB M3y4aeMOH
JTUCHIUTUTAHBL, OTIMYAIOIIUICS HETOCTATOYHON TITyOWHOW M TIOJTHOTOW PacKpbITHS
TEMbl, 3HaHEM OCHOBHBIX BOIIPOCOB TEOPUH, CJ1a00 CHOPMHUPOBAHHBIMU HAaBBIKAMHU
aHanu3a  SBJIEHUM,  IPOLECCOB,  HENOCTATOYHBIM  yMEHHUEM  J1aBaTh
apryMEHTHPOBAaHHbIE OTBETHI U MPUBOAUTH MPUMEPHI, HETOCTATOYHO CBOOOTHBIM
BJIQJICHUEM MOHOJIOTMYECKOW peYbl0, JIOTUYHOCTBI0 M TOCIEAOBATEIBHOCTHIO
orBera. JlomyckaeTcsi HECKOJBbKO OIIMOOK B COJAEp)KAaHMM OTBETa M PELICHUU
MPAKTUYECKUX 3aJaHUM.

60-74

JlaH OTBET, KOTOPBI COJEPKUT PAJl CEPhE3HBIX HETOYHOCTEH, 0OHAPYKUBAIOIIUH
HE3HAaHWE TIPOIIECCOB HW3Yy4aeMOW TMpeAMETHOW 00JacTH, OTIMYAIOIIHICS
HErMyOOKMM pPACKPBHITUEM TEMBbl, HE3HAHHEM OCHOBHBIX BOIIPOCOB TEOPHH,
HGC(l)OpMI/II)OBaHHBIMI/I HaBbIKaMU aHaJIn3a SIBHGHHﬁ, nmponeccoB, HCYMCHUEM
JaBaTh apTyMEHTUPOBAHHbBIE OTBETHI, CIA0BIM BJIaJIEHIEM MOHOJIOTHYECKOHN PEUBIO,
OTCYTCTBUEM JIOTUYHOCTH HW TIOCICOOBATCIIBHOCTH. BI)IBO)II)I MMOBCPXHOCTHEI.
Pemenne npakTuyeckux 3aJaHUi HE BBITIOTHEHO, T.€. 00YYalOIIHiics He CIOCOOeH
OTBCTUTb Ha BOINPOCHI HAXE IIpHM AOOIMNOJHHUTCIIBHBIX HAaBOAAIIMWX BOIIPpOCax

1-59




| penoaaBaTes. |

[ITkaya ouieHMBaHUs PE3yJIbTATOB ITPOMEKYTOUYHOU ATTECTALIUN

Ne MakcumanbHOE
Tun 3aganus
/1 KOJIMYECTBO 0aJIOB
3aganue 1 | OTBET Ha BOMPOC OTKPBITOrO TUIIA C PA3BEPHYTHIM OTBETOM 30
3amanue 2 | TecToBbIe 3aaHUs 3aKPBITOTO TUIIA C BEIODOPOM OJTHOTO
IIPaBUJILHOTO OTBETA U3 HECKOJIBKUX BAPUAHTOB 20
MIPEIOKEHHBIX
3aganue 3 | PerneHue CUTYallMOHHOTO 3aaHUs 50
Hroro 100

I[JIH MMOJIYyUCHUA O6HICﬁ UTOrOBOM OOCHKH IO JUCHUINIMHEC HYXHO BBIYUCIIUTDH

cpenHee apu(pMeTHIECKOE OLIEHOK M0 TeKYIEl padoTe U MPOMEXYTOYHOM aTTeCTALlMH

Kpumepuu oyenusanus 3a0anuii OmKpvlmo20 muna ¢ pa3eepHymvlimM 0meemom

Ornenka «30-25 GamioB» CTaBUTCS, €CIIH 00YUYAIOIIUNCS

1) nonHO M apryMEHTUPOBAHO OTBEYAET 110 COJAEPKAHUIO BOIIPOCA;

2) oOHapyXMBaeT MOHUMAHUE MaTepuasa, MOKET 00OCHOBATh CBOM CYXKICHUS,
NPUMEHUTH 3HAHUS Ha MPAKTUKE, IPUBECTH HEOOXOIMMBbIE TPUMEPHI;

3) uznaraer Marepuan IOCJIEeJ0BATEbHO M MPaBUIBHO, C COOJIIOJICHUEM
JOTHYECKOHN MOCIIeI0BATENbHOCTH;

Ouenka «24-15 6amioBy» CTaBUTCS, €CIM OOYYarOIIMHCA JaeT OTBET,
YIOBJCTBOPSIONINI TeM Ke TpeOOBaHMSIM, YTO W JUIS OLEHKH «OTJIWYHO», HO
JIOMTYCKaeT OJJHY-IBE OLUIMOKH, KOTOPbIE CaM e UCIIPaBIIsIeT.

Onenka «14-5 GanioBy cTaBUTCS, €ciiu 00ydaroUuiicss 0OHapyKUBAET 3HAHUE
U TOHUMaHHE OCHOBHBIX MOJIOKEHHWH H3yUYEHHOM TEMBbI, HO H3JaraeT MarepHual
HETOJHO M JOMYCKaeT HETOYHOCTU B OMNpPENEICHUU MOHATUN MU (POPMYIHPOBKE
IPaBWI; HE YMEET IOCTATOYHO TITyOOKO M I0Ka3aTeIbHO 0OOCHOBATh CBOM CYKICHUS
U TPUBECTU CBOM IPUMEPHI; M3NAraeT MaTepuan HEMoCIeAOBATEIbHO U JIOMYyCKaeT
OIIHUOKH.

Onenka «4-0 0amioB» cTaBUTCS, €CIIM O0YyYAIOIIUIICS 0OHAPYKUBAET HE TIOJHOE
3HaHHE U MOHUMAHUE OCHOBHBIX MOJI0XKEHUM N3YYEHHON TEMBI, JOITyCKAeT CEPhe3HbIC
HETOYHOCTU B ONpPENEICHUM NOHATHUH WM (OPMYJIHPOBKE IPABUJI, H3JIAract

MaTcpual HETIOCJICJ0BATCIbHO U JJOITYCKACT MHOTOYUCIICHHBIC OIITNOKH.



Kpumepuu oyenusanus mecmoguix 3a0anuii

YpoBeHb BBHITIOJIHEHUSI TEKYIIUX TECTOBBIX 3aJaHUN OILICHMBAETCs B Oaliax.
Bbanner BBICTAaBISIOTCS CISAYIOMUM 00pa3oM: TIPaBUIILHOE BHIMIOJTHEHUE 3a/IaHUS, TIC
HaJ0 BHIOPATh OJMH BEPHBINA OTBET — 4 Oasia

Kpumepuu oyenusanus pewenus cumyayuoHHo2o 3a0anus

Onenka «50-45 6anaoBy» CTaBUTCS, €CITU OOYYAIOIIUKCA CaMOCTOSATEIHHO
IPOBEJl aHAJIM3 CUTYAIlMH, BbIpa3Wyl CBOE MHEHHE MO MpodiieMe, MOCTaBICHHON B
3aJlaHiM, apryMEHTHPOBAJl €ro, TOYHO OIpPEAENIMB COAEpKaHWE NpOoOJIEeMbl U €€
COCTABJISIFOIINX, J1aJl pEKOMEHIAIUHU 10 3()PEKTUBHOMY PEIICHHUIO MPEACTaBICHHON
cutyanuu. @akTUYECKUX OIMUOOK, CBSI3aHHBIX C IOHUMaHUEM ITPoOJIeMbl, HET; paboTa
odopMIIeHA TIPABUIIHHO.

Ouenka «44-35 6a/uioB» CTaBUTCS, €CJIM OOYyYarIIMiCS JaeT OTBET,
YAOBJICTBOPSIOMIUA TEM K€ TpeOOBaHUSM, UYTO M [UJIsi OLICHKH «OTJIUYHO», HO
JIOITYCKaeT OJIHY-/IBE OIIMOKH, KOTOPBIE CaM K€ UCITPABIISIET.

Onenka «34-25 6annoB» CTaBUTCS, €CIU OOYYaIOIIMICS MPAaBUIBHO MPOBET
aHaJlM3 CHUTYyallMH, JOMyCTUB He Oojee 3 oOmMUOOK, NPOBOIUT JOCTATOYHO
CaMOCTOSATENbHBIN aHATN3 OCHOBHBIX TAIMlOB U CMBICJIOBBIX COCTABJISIONINX 3aJaHUs;
noHuMaeT 0a30Bble OCHOBBI 3a1aHusl. JonyiieHo He Oosee 3 ommnOoK.

Onenka «24-15 6anmoB» CTaBUTCS, €CIA OOYyYalOUTUHCS TPHU BBIMOTHEHUH
3a/laHusl TPOBEJl HE TOJIHBIM aHalIM3 CUTyaluH, JonyctuB Oonee 3 ommbok. He
pacKpbITa TeOpeTUYecKasi CocTaisitoias npooaeMsl. JlomyiieHo 0oee Tpex ommnooK.

Onenka «14-0 6aioB» CTaBUTCA, €CIA OOYYAIOIIMICS TPH HEMPaBUILHO

IMPOBCII aHAJINW3, BBIBOJAbI CACIAHbI HCITOJIHBIC U HEJOCTATOYHO apTYMCHTUPOBAHHLIC

6.4. Onicanue AOMOJHUTEIBHBIX MaTepUaioB U 000PYI0BaHUsI, HEOOXOAUMBIX
JUJIS1 BBITIOJIHEHUSI TPOBEPOYHBIX 3a1aHUN
JI71s1 BBITIOJIHEHUS 3aaHUsI POMEKYTOYHOM aTTeCTAaIlMy 110 AUCUUIUTMHE (TIpH

HE0OXO0IMMOCTH) 00YyUaOIIEMyCsl pa3peniaeTcs UCIO0JIb30BaHHUE CIIOBAPS

7. MeToanuyeckue MaTepuaJibl 0 OCBOCHUIO JUCHMILIUHbI

[Ipuctynas kK U3y4eHUIO NUCLUUILIMHBI, CTYJIEHTY HEOOXOAMMO BHUMATEIbHO



03HAKOMHUTHCSI C TEMATUYECKUM TUIAHOM

3aHATHH, CIIUCKOM PEKOMEHJOBaHHOW JuTeparypel. CriemayeT YSICHHUTH
MIOCJICIOBATEIHFHOCTD BBHITTOJTHEHUS MHANBUAYATbHBIX YICOHBIX 3aJaHU.

CamocrosiTenbHas paboTa cTyAeHTa Npeanosiaraer padory ¢ HaydyHOU u
y4eOHOHN JTUTEpaTypOi, YMEHHE CO371aBaTh TEKCThl. YPOBEHb W TIyOWHA YCBOCHHUS
JTUCIUTUIMHBL  3aBUCAT OT AKTHBHOM M CHUCTEMAaTHYECKOW pabOThl, H3yUCHUS
PEKOMEHI0BAaHHOW JTUTEPATYPHI.

[Ipn W3ydeHWH AWCIMIUIMHBI CTYJCHTHI BHITIOJHSIOT CIACAYIOIINE 3aaHUs: -
U3y4aloT PEKOMEHJOBAHHYIO HAYYHO- MPAKTUYECKYIO M Y4YEOHYIO JUTEpaTypy; -
BBITIOJIHSAIOT ~ 33JIaHMsI, TPEIYCMOTPEHHBIE 1T CAMOCTOSITEILHOW  PabOTHI.
OCHOBHBIMU BHJIaMU ayJUTOPHON pPAOOTHI CTYJEHTOB SIBISIOTCS MPAKTUUECKUC
3aHATHS.

B xone 3ansaTHil npenogaBaTeNb U3NaraeT U pa3bACHAECT OCHOBHBIEC, Hanboee
CJIOXKHBIE TOHSATHS TEMBI, a TAK)KE CBSI3aHHBIE C HEM TEOPETUUYECKUE U MPAKTUUECKUE
poOJIeMbl, TaeT PEKOMEHIAINN M yKa3aHUsl Ha CAaMOCTOSTENbHYIO padoTy. 3aHATHS
MPAKTUYECKOTO BUJIA SBIISIOTCS ayTUTOPHBIMU 3aHITHIMHU.

Jl5ist Toro, 94TOOB! Ay TUTOPHBIA MaTeprall MPaKTUICCKUX 3aHATHN OBLT OCBOCH
00yYaroIMMCs eMy HEO00XO0IUMO:

— IPEJIBAPUTEIHLHO HW3YYUTh TEOPETHUECKUN Marepuana M0 JaHHOW TeMe,
O3HAKOMHTHCSI C JIMTEPATypOd, PEKOMEHIOBAHHOW IMpernoaBaTeieM, U HalIeHHOU
CaMOCTOSTEINILHO; BEITIONHUTD 33a/IaHUs, TPEAJIOKCHHBIC MTPETI01aBaTelieM, K 3aHATHIO;
COCTaBUTh TMEpPEUYEHb BOMPOCOB, BBI3BIBAIONIUX 3aTPYAHCHUS, HESICHOCTU WIH

COMHCHUA, O6CYI[I/ITB HX C IMPCIIOAaBaTCIICM HJIM Ha 3aHATHH,

8. YueOHnas sureparypa u pecypcbl HHGOPMAITMOHHO-TEJIEKOMMYHHUKALMOHHOMN
cetu UHTEepHET
8.1. OcHoBHas uTEeparypa
1. dyoposckas, H.M. TypusMmoBeneHue Ha aHIVIMHCKOM s3bike. YacTh
1:Yuebnoe mocodue (275) ®I'bOY BO «JIOHAYUI'Cy, 2022
2. ly6posckas H. . TypusmoBeieHre Ha aHTIIMICKOM si3bike. YacTh 2:YueOHoe

noco6ue (575). ®I'BOY BO «JIOHAYUTC»,2022.



3. bekcaeBa, H. A.JlenoBoii aHriuiickuii B Typu3Me: ydeOHoe mocooue(192)
OJIMHTA, 2024.

4. Arabeksn, U. I1. Aurnuiickuii s3pIK B cdepe obcmyxkuBanus = English for
students in service sector, tourism, and hospitality: yuebnoe moco6ue (377 ¢) PocTos-
Ha-/lony : denukce, 2023.

8.2. JlononHuTENBHAS IUTEPATYPA

1. ArabeksiH, U. I1.Anrnumiickuii s36IKk B chepe obcmykuanus = English for
students in service sector, tourism, and hospitality: yuedbnoe nocodue (377 c) Poctos-
Ha-/{ony : ®enukce, 2013

2. Mronnep, B. K. AHrio-pycckuit, pycCKo-aHTJIMUCKUH CJIOBAph : cioBaph (636
c.) Mockaa : M3natensctBo ACT, 2019

3. Aarno-pycckuii / pyccko-anrnuiickuii cmoBapp =ENGLISH-RUSSIAN /
RUSSIAN — ENGLISH DICTIONARY : YactoTHblit MeTos1. OOHOBJICHHBI COCTaB.
Bonee 45000 cnos.: cinoBaps (768 c.) Mocksa : BAKO, 2019

4. YO. O. MarsenueBa, H. A. HoBorpanckas- Mopckas Verb and Tenses:
y4eOHO-METOIMUECKOe Mocodue 1o AucuuiuinHe «WHOCTpaHHBIA —S3BIK» IS
ctyneHTtoB 1 kypca OV «0OakanaBp» BceX HampaBieHHH W Mpoduieil mOArOTOBKU
O4HOM / 3a04HOM popm 00yuenus (296 c.) Jloueux : JlonAVul'C, 2020

4. T. B. Uepkammuua MIHOCTpaHHBIN SI3BIK : METOJIUYECKUE PEKOMEHIAIINM TI0
OpraHM3ali  CaMOCTOATENbHOM  paboThl  oOywaromuxcs 1 - 2 Kypcos
00pa3oBaTeNbHONW MporpaMmbl OakajdaBpuaTa BCEX HampaBieHUH Bcex Gopm
obOyuenus (85 ¢.) ®I'bOY BO "JIOHAYUI'C", 2024

8.3. HopmaTuBHbIE ITpaBOBbIC TOKYMEHTHI U UHAS TIPaBOBasi HHGOpMaIIUs

1. O0 ytBepkaeHUU rocyaapcTBeHHOM nporpammbl Poccuiickoit denepanmun

«PaszButue typuszma» ot 24 nexadps 2021r. N 2439: [locranoBnenue: [YTBepxkacHa
[TocTanoBnenunem IlpaButenbctBa Poccuiickoit @enepauun ot 24 nexkadbps 2021 r.
N 2439]. — Texkcr: snekrponusiii // IlpaButenbctBo Poccuiickoit deneparuu:
obunManbHBIi caiiT. — MockBa, 2026. — 3arn. ¢ Tturya. 3kpaHa. — URL:
http://government.ru/docs/all/138661/

2. 00 yTBepKIEeHUU TrocyaapcTBeHHON mporpammbl Jlonenkoit Hapoanoit

Pecniyonuku «Pa3Butue typusma» ot 24 nexadps 2025r. N 130-3: [loctaHoBieHue:



[YTBepxnena [loctanosnennem IlpaBurensctBa Jlonenkoir Hapomnoit PecryGnuku
oT 24 nexadps 2025 r. No 130-3]. — TekcT: anexkrponHsbii // [IpaBuTenscTBO JloHenkoit
Haponno#i Pecnybnuku: odunmaneueiii caiir. — Jlonenk, 2026. — 3ari. ¢ TUTYIL.
skpana. — URL: http://publication.pravo.gov.ru/document/8000202512260032

8.4. UnTepHeT-pecypebl

1. Hayunas 3JIEKTPOHHAs oubnuoTexa «KUBEPJIEHMHKA»

https://cyberleninka.ru/
2. DnekTpoHHO-O0ubIMoTeuHas cucreMa «Jlanb» https://e.lanbook.com/

3. DnekTpoHHO-OubInoTeuHas cucrema «3HAHUY My https://znanium.ru

9. MaTepuaJIbHO-TeXHHYECKas 0a3a, MH(POPMAIIHOHHbIE TEXHOJIOTHH,
nporpamMMHoe odecriedenre U HHGpoOpPMaANMOHHBbIE CIPABOYHbIE CHCTEMbI

1. Ceunanu3upoBaHHbIC ayAUTOPUN ISl IPOBEACHUS TPAKTUUECKUX 3aHATHI
C HCTOJB30BAaHUEM MYJIBTUMEIUHHOTO OOOpPYJOBaHUS M BO3MOXKHOCTBIO TMPSMOTO
BbIXOJ1a B ceTh MHTEpHET.

2. Cneumanu3upoBaHHas MeOeIb U OPICPe/ICTBA: ayAUTOPUU U KOMITBIOTEPHbIE
KJIACChl, 000PYIOBaHHbBIE TTOCAIOYHBIMU MECTAMH.

3. Texuuueckue  cpeacTBa  OOy4YeHHUsS:  MEpPCOHANbHBbIE  KOMIBIOTEPHI;
KOMITBIOTEPHBIE TPOEKTOPHI; UHTEPAKTUBHAS JIOCKA

4. JIuneH3noHHble 1eKTpoHHbIe pecypcebl: Windows, Microsoft Office (Excel,
InfoPath, PowerPoint, Publisher, Word).

5. UudopmarmoHHbie CHOpaBOYHbIE M TOUCKOBBIE CcUCTEMBbl «KoHCymnbTaHT

[Lmrocy, «I"apanT».


https://cyberleninka.ru/
https://e.lanbook.com/
https://znanium.ru

