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PA3JIEJ 1. OPTAHU3AITMOHHO-METOINYECKAM

1.1. LEJIU AU CLATLIVMHDBI

OcHoOBHOMH OCIBO JUCHUITIIIMHBI ABJIACTCA nanLHeﬁmee pa3BUTUC Y o6yqa}onmxcyl aHIJI0SA3BIYHOM KOMIICTCHIIMHU B
YCTBIPCX BUAAX pequoﬁ ACATCIIBHOCTU: YTCHHUU, TOBOPCHUH, aYyAUPOBAHUU U TMUCbMC; a4 TAKIKC IPUBUTHUC 3HAaHUU U
pa3sBUTUC yMeHI/Iﬁ O6HIGHI/I$I Ha MHOCTpPAaHHOM S3BIKEC B 6I)ITOBOI>'I, aKaI[eMH'lCCKOﬁ u COHI/IO-KYJ'II)TypHOI‘/'I C(l)epax,

JOCTUIKCHUEC MU YPOBHS BJIAACHUA MHOCTPAHHBIM SA3BIKOM HC HUIKC Bil+.

1.2. YYEBHBIE 3AJAYN JUCLHUTIJINHBI

Jns noctrkeHus MOCTaBJIEHHOM LIETU BBIIESISIOTCA 3a/1a4d Kypca:

* JAJbHEHIIEE Pa3sBUTHE U COBEPLICHCTBOBAHUE MHOS3BIYHBIX YMEHUN B YETBIPEX BUIAX PEYEBOM JEATEIBHOCTU:
YTEHUU TOBOPEHUH, ayIUPOBAHUU, TUCHME;

* paciIupeHue JeKCUIEeCKOro 3amaca CTy/IeHTOB, C LIEIbI0 OOLIEHHS Ha aHTJIMHCKOM

SI3bIKE B YCTHOM M MMUCBMEHHOM (popMax B OBITOBOIA, akaleMUYECKOH U COLIMO-KYJIBTYPHOH cdepax;

* pa3BUTHE YMEHUN CAMOCTOATENBHO paboTaTh C MHOS3BIUHOW JIUTEPATYPOil Ha aHTIIMICKOM SI3bIKE;

* JanbHelIIee pa3BUTHE YMEHHUN JIelaTh MOHOJOIMYECKHE BBICKAa3bIBaHUS, IPUHUMATE ydacTHe B Oecelie, BECTH
JIMCKYCCUH Ha aHTJIMICKOM SI3BIKE;

* pacmupeHre Kpyrozopa oO0YyYarolIuxcs, UX KYJIbTYypbl MBIIUICHUS, PEYH U YMEHUN OOIICHUS, a TaKKe
COBEPIICHCTBOBAHME YPOBHSI MX 00IIel 00pa30BaHHOCTH.

1.3. MECTO JUCLHMIIJIMHBI B CTPYKTYPE OCHOBHOU OBPA30BATEJIbHOU ITPOT'PAMMBbI

Hux (pazgen) OITOIT BO:

[51.0.03

1.3.1. Jucyunauna "Hnocmpannuiii sizeix" onupaemes na creoyrowue snemenmol OIIOIT BO:

Pycckuii s13bIK U KyJIbTypa peuu

OO0t MEHEKMEHT

1.3.2. Jucyunauna "Hnocmpannoiii s3uik” evlcmynaem onopou  Oisi CIeOVIOWUX —3eMEHMO8.

Bueminsisi cpena 6usneca (External business environment)

MapxkeTuHr

1.4. PE3YJIBTATBI OCBOEHUSA JUCHUIIJINHBI:

VK-4.1: Ocywecmensem KOMMYHUKAYUIO HA UHOCMPAHHOM SI3bIKe 8 CUMYAYUSIX NOBCEOHEBHO20 0bUeHUsl 8 YCIMHOLL
U nucbMeHHou hopmax.

3HaTh:

YpoBeHb 1 |- CTPYKTYpY HHOCTPAHHOTO SI3bIKa Ha 0a30BOM YPOBHE

YpoBeHb 2 |- CTPYKTYPY HHOCTPAHHOTO SI3bIKa Ha 0a30BOM YPOBHE.

- OCHOBHBIE CIIOBOCOUETAaHUS M TPaMMATHYECKHE CTPYKTYPHI, HEOOXOAWMBIE UISI TIOBCEIHEBHOTO
OOIIEeHNs B THTHWYHBIX CUTYAITUSAX OOIICHHUS.

YpoBeHb 3 |- CTPYKTYpPY HHOCTPAHHOTO SI3bIKa Ha 0a30BOM YPOBHE.

- O CHOBHBIE CIIOBOCOYETAaHUS W TpaMMAaTHUECKHE CTPYKTYpPBI, HEOOXOMUMBIE ISl THITHIHBIX
CUTYyaIuii OOIIeHWSI.
- pe4eBbIe MOJIENN, HEOOXOANMEIE JIJISl OCYIIECTBICHUS KOMMYHHUKAITUY B TIpeJieNiaX U3yYeHHBIX TEM U
COIMOKYJIBTYPHBIC OCOOCHHOCTH OOIIECHHS.

YMers:

YpoBennb 1 |- ymMeeT IpUMEHATh 3HAHUS JIGKCUKH U TPAMMATHUKU B [IOBCEAHEBHOM OOLICHUU

YpoBeHb 2 |- yMeeT IPUMEHATh 3HAHUS JIEKCUKM U TPAMMATUKU B IOBCEAHEBHOM OOLICHUY;

WCIIONb30BaTh OCHOBHBIE CIIOBOCOUETAHMS M TPAMMATHYECKHI MaTepuaj B THUIIHMYHBIX CHTYaIlHsIX
o0LIeHus.

YpoBennb 3 |- ymMeeT NPUMEHATH 3HAHUS JICKCUKH M TPAMMAaTHKA B MOBCEIHEBHOM OOIIEHHM, HCIOIb30BATh
OCHOBHBIE CIIOBOCOYETAHUS M IPAMMATHYECKAN MaTephall B TUITUYHBIX CHUTYyalUsX OOIIEHUS;
B3aUMOJICHCTBOBATh B YCTHON M MMCEMEHHOHN (OpPMax, UCTIOIB3ys OCHOBHBIE PEUEBbIE MOJIEIH;

- HCTIONIb30BATh COIMOKYJIBTYPHBIE 3HAHMS B ITOBCEJHEBHOM OOIICHUH.
Bnaners:

YpoBenb 1 |- ocCHOBaMU IpaMMATHKH U JIEKCHKA HWHOCTPAHHOTO S3bIKA

YpoBeHb 2 |- OCHOBaMH rpaMMAaTHKH M JIEKCUKH HHOCTPAHHOTIO SI3BIKA;

- OCHOBAaMHU TpaMMaTHKH U JIGKCHKM  WHOCTPAHHOTO S3bIKA, PEUYEBBIMUA MOJICIISIMU
HEOOXOAMMBIMHU JIJISl THITUYHBIX CUTYAIMi OOIIeHUS

YpoBenb 3 |- OCHOBaMH rpaMMAaTHKH M JIEKCUKH HHOCTPAHHOTIO SI3BIKA;

- OCHOBAaMHU TpaMMaTHKM U JIGKCMKH  HMHOCTPAHHOTO SI3bIKa, PEYEBBIMU MOJICISIMU
HEO0OX OTUMBIMHU




JUTSL TATTUYHBIX CHUTYaIlWid OOIICHUS;
- CITIOCOOHOCTSIMU MTPUMEHSThH 3HAHUSI THOCTPAHHOT'O SI3bIKa B THITMYHBIX CUTYAIUSIX OOIICHUS

1.4. PE3YJBTATBI OCBOEHUSA JUCLHHUIIJINHBI:

VK-4.2:

Bbl6upaem CMuJjib 06W€HU}1 HA UHOCMPAHHOM A3bIKE 6 3A6UCUMOCMU OM €20 yenu uyczzoeuﬁ, adanmupyem

PEUL, CMUJIb U A3BIK IHCECNOB K KORKPEMHbIM CUumyayuim O6W€Hl/l}l.

3HaTh:

YpoBenn 1 |- pa3Huily B cTUIIAX OOIIEHHSI HA HHOCTPAHHOM SI3BIKE H SI3BIK JKECTOB

YpoBeHb 2 (- pa3HUIy B CTUIISX OOIIECHHSI HA HHOCTPAHHOM SI3BIKE U SI3BIK KECTOB.

- HeOOXOAMMYIO JICKCUKY, COOTBETCTBYIOILYIO LIEISIM OOIICHUS

YpoBeHnb 3 |- pa3HUIY B CTHIISIX OOIIEHHUS HA HHOCTPAHHOM SI3BIKE U SI3BIK JKECTOB;

- HEOOXOJMMYIO JIEKCHKY, COOTBETCTBYIOIIYIO LIENISIM OOILCHHUS;
- TIOCJIEI0BATEIbHOCTh PA3BEPTHIBAHNSI OCHOBHBIX CHTYyalluil OOIICHHsI B TIpeleNiaX N3ydyaeMOi TeMBbI

VYMers:

YpoBeHb 1 |-anantupoBaTh peub, CTUIb OOILIEHHS U A3bIK )KECTOB K CUTYAIMsIM B3aUMOIEHCTBUS

YpoBeHb 2 (- a1anTHPOBAThH PeUb, CTHIIb OOIIEHUS U S3BIK )KECTOB K

CUTYaIINSIM B3aUMOJCHCTBUS;
- oJ0UpPaTh HEOOXOTUMYIO JIEKCHKY, COOTBETCTBYIOIIYIO CTHUIISIM OOIICHHUSI.

Bmaners:

Yposenn 1 |- Bianeer opuraibHbIM U HEOPHUIHATHHBIM CTHIISIMHA OOIIICHUS

YpoBeHb 2 |- opuIanbHbIM U HeO)UIIHATHHBIM CTUIISIMH OOIICHUS;

- JIGKCHKOM, COOTBETCTBYIOIIEH CTHITIO OOIICHHSI.

Yposenb 3 |- opunuansHEIM U HeODUIIUATBHBIM CTHIISIME OOIICHUS;

- JIGKCHKOM, COOTBETCTBYIOIICH CTHIIIO OOITICHIS

B pesynomame oceoenusn oucuyunaunst ""Hnocmpannutii azeik” oOyuarowuiica 0onsicen:

3.1|3narp:
3.1.1 - CTPYKTYpY MHOCTPAHHOIO S3bIKA;
3.1.2 - rpaMMaTHYECKHI M JICKCHUECKUH CTPOH HHOCTPAHHOIO SA3bIKA;
3.1.3 - ”HOCTPaHHYIO TEPMUHOJIOTHIO B chepe MpodecCHOHATBLHOM AEITEIbHOCTH, 00IIeYITOTPEOUTEIBH YO
U aKaJIEMHYECKYIO JICKCHKY, peueBbie ()OPMYIIBI JIsl OCYIIECTRICHUS MPO(ECCHOHATBHOM AeATETLHOCTH U
MEKKYIBTYPHOTO OOIICHVIS;
3.1.4 - OCHOBBI J€TI0BOM MIEPEIUCKH;
3.1.5 -ocHOBHYIO WH(OPMAIMIO O COIUOKYIbTYPHBIX OCOOCHHOCTSX CTpaH H3ydyaeMoro S3bIKa;
0co0eHHOCTH (HOPMAITEHOTO M HE(POPMATBHOTO S3BIKOBOT'0 IIOBEACHHS | ITPaBHJIa BEpOATHHOTO TTOBEICHUS
B CTaHJAPTHBIX CUTYAIHIX OOIICHUS;
3.1.6 -ocoOeHHOCTH MEXKYIBTYPHOTO OOIIEHUS U ITHKETA.

3.2l YMmeTh:
3.2.1 - ucronb30BaTh 3HAHVS HHOCTPAHHOTO SI3bIKA B MMPO(ECCHOHATBFHON JAEATENbHOCTH, MeKKYIbTYPHOH
KOMMYHHKAIIUU H MEXJIMIHOCTHOM OOIIICHUU
3.2.2 - nOHUMAaTh OCHOBHBIE UIEH YETKUX YCTHBIX COOOIIEHUH, C/IENaHHBIX HA MHOCTPAHHOM SI3BIKE;
3.2.3 - MOHUMATh OCHOBHBIC HJICH, COMIEPIKAHKE U JICTAIN MIUCbMEHHBIX TEKCTOB PA3IMYHON TEMATHKHY;
3.2.4 - cocTaBJIATH CBSA3HBIC COOOIICHMS HAa TEMbI, Kacarouuecss mpodecCHOHANBLHON, aKaAeMHUeCKON 1
COIMAITLHO-KYJIBTYPHOH chep JeaTebHOCTH;
3.2.5 - onuchIBaTH BIICUATIICHHS, COOBITHS, CTPEMIICHUSI, MU3JIaraTh U OOOCHOBBIBATH JMYHOE MHEHUE W
IUTaHBI HA OyayIee;

3.3|Baanern:

3.3.1 - npodeccnoHaTEHO HATIPAaBIICHHBIM HHOCTPAHHBIM SI3BIKOM Ha YPOBHE He HIke Bl+,

3.3.2 - cnocobHOCTBIO K 0000IIEHHIO, aHANIM3y, BOCHPHUATHIO W NPOAYLMPOBAHHIO HHPOpPMaLUK Ha
MHOCTPAHHOM SI3BIKE;

3.3.3 - ocHOBaMU yOJIMYHBIX BBICTYIUICHHIH;

3.34- CTpaTerusiMu B JOCTUKCHUHN ueneﬁ B U3YyYCHUU MHOCTPAHHOTI'O A3bIKA - CTPATCTUAMU B JOCTUIKCHUN
ueneﬁ B U3YUCHNU MHOCTPAHHOI'O S3bIKaA.

1.5. ®OPMbI KOHTPOJISA




Tekymuii KOHTPOJb YCIIEBAEMOCTH MO3BOJISIET OLCHUTH YPOBEHb CHOPMHUPOBAHHOCTH SJIEMEHTOB KOMITETEHIIMH
(3HaHWH, yMEHUIl M TPHOOPETEHHBIX HABBIKOB), KOMIIETCHLUWH C MOCIEAYIOIMM OOBbEIMHEHHWEM OLCHOK |
MPOBOAUTCS B (popMme: yCTHOTO ompoca Ha JEKIUOHHBIX U CEMUHAPCKUX/TPAKTUYECKUX 3aHATUAX ((PpOHTAIBHBIH,
WHAWBUAYalbHBIN, KOMIUICKCHBIN), TMCEMEHHOW INPOBEPKH (TECTOBBIC 3aJaHUs, KOHTPOJb 3HAHWU MO pasneny,

CUTYallMOHHBIX 3aJ]aHUH U T.II.), OLCHKH aKTUBHOCTH PabOTHl 00yYarolerocsi Ha 3aHSATUH, BKIIOYAs 3aJaHHS IS
CaMOCTOSTEILHON PabOTHI.

Hpomeafcymouuaﬂ ammecmayus

Pe3ynbTaThl TEKylIero KOHTPOJIS M MPOMEXKYTOYHOW aTTecTalud (OPMUPYIOT PEHTHHTOBYIO OIIEHKY PabOTHI
cryzaeHTa. Pacnipenenenue 6aymioB npu GOpMUPOBAaHUN PEUTHHIOBOH OILIEHKU PabOTHI CTYACHTA OCYIIECTBIISICTCS B
COOTBETCTBUH C JICHCTBYIOIINM JIOKAJIbHBIM HOPMaTUBHBIM akToM. 1o nucrunnune "MHOCTpaHHBIN A3bIK"

BHJIOM ITPOMEKYTOYHOI aTTeCTalluy ABIsSeTCs 3adeT

PA3JEJ 2. COAEP)KAHUE JUCIUIIJINHbI

2.1. TPYAOEMKOCTb OCBOEHMSA JUCHUITJINHbBI

OO01mast Tpy10éMKOCTh TUCIUILUIMHBL "IHOCTpaHHBIH A3bIK" COCTABIISIET 7 3au€THBIC SMHMIIBI, 252 YacoB.
KonuuecTBo 4acoB, BBIACISIEMBIX Ha KOHTAKTHYIO PaOOTy ¢ MpEnojaBaTesieM W CaMOCTOSATEIBHYIO padoTy
00y4aroIerocs, ONpeneysieTcsi y4eOHbIM IJIAHOM.

2.2. COJEPKAHUE PA3JAEJOB JUCLUAILIAHBI

HaumeHnoBanue pa3nesioB u TeM /Buj 3aHATUst/ | Cemectp /| Hacos | Komneren- | Jluteparypa | Uute | Ilpumeuanue
Kypc 107071 PaKT.
Pazgen 1. Paznen 1
Tema 1.1. Kapbepa. Most Oyayiast 1 14 VK-4.1 J1.1 0
npodeccusi. Buapl u CTpykTypa KOMIaHUH JIT.2J12.1J13.
/Mp/ 1
2132
Tema 1.1. Kapbepa. Most Oymymias 1 14 YK-4.1 J1.1 0
npodeccus. Buabl v CTpyKTypa KOMIaHHH. JIT.2J12.1J13.
/Cp/ 1
21032
Tema 1.2. TIponaxu. [Ipuem 3apyOeHBIX 1 14 YK-4.1 J1.1 0
mmaptHeposB. /I1p/ JIT1.2J12.1J13.
1
21032
Tema 1.2. TIponaxu. [Ipuem 3apyOerKHBIX 1 14 YK-4.1 Jd1.1 0
mapTHepoB. /Cp/ JI1.2J12.1J13.
1
21032
Paspnea 2. Paznen 2
Tema 2.1. HoBerii 6usnec. Mapkerunr. /I1p/ 1 14 YK-4.1 JI1.1 0
JI1.2J12.1J13.
1
2102
Tema 2.1. HoBniit 6u3Hec.Mapkerunr. /Cp/ 1 12 YK-4.1 JI1.1 0
JI1.2J12.1J13




A
0192

Tema 2.2. [InanupoBanue. YnpaBieHue 12 YK-4.1 JI1.1
TIEPCOHAJIOM. JIT.2J12.1J13.
/Mp/ 1
21 22
Tema 2.2. [InannpoBanue. Y mpaBieHue 12 YK-4.1 JI1.1
nepconanom. /Cp/ JI1.2J12.1J13.
1
21 22
/Konc/ 2 YK-4.1
Pa3nen 3. Pa3nen 3
Tema 3.1. ToproBbie MapKH. 8 YK-4.2 JI1.1
JI1.2J12.1J13.
/Mp/ 1
C1RCY)
Tema 3.1. Toprossie mapku. /Cp/ 18 VK-4.1 JI1.1
JI1.2J12.1J13.
1
21 22
Tema 3.2. U3menenus B ousnece /I1p/ 8 VK-4.1 J1.1
JI1.2J12.1J13.
1
21322
Tema 3.2. U3menenus B ousnece. /Cp/ 19 VK-4.1 J1.1
JI1.2J12.1J13.
1
21322
Paznen 4. Paznen 4
Tema 4.1. lensru u pexnama. /IIp/ 8 YK-4.2 JI1.1
JI1.2J12.1J13.
1
21022
Tema 4.1. lensru u pexinama. /Cp/ 20 YK-4.2 JI1.1
JI1.2J12.1J13.
1
2122
Tema 4.2. TpynoyCTpOHCTBO U IyTEIIECTBUSI. 12 YK-4.2 J1.1
Mp/ JI1.2J12.1J13




A
01092

Tema 4.2. TpynoyCTpOHCTBO U MyTEIIECTBUSI. 2 22 YK-4.2 JI1.1 0
/Cp/ JI1.2J12.1J13.
1
0132
/Konc/ 2 2 YK-4.2 0

PA3J1EJI 3. OBPA3OBATEJIbHBIE TEXHOJIOTI' N

Buj TexHonorumn win Merojia:

1. KonrekctHoe oOyuenne. MoTHBalisl OOydYarOmIMXCs K YCBOGHHWIO 3HAHWH ITyTEM BBISBICHUS CBS3EH MEXKIY
KOHKPETHBIM 3HAHUEM U €0 IPUMCHCHUCM.

2. PasButme xkputhyeckoro wbiiuieHus. OOpa3oBarelibHas JACATENbHOCTh, HANpaBJCHHAs Ha pa3BUTHE Y
00yJarOMUXCS Pa3yMHOr0, pedIeKCHBHOTO MBIIIIEHHUS, CIIOCOOHOTO BBIIBUHYTH HOBBIC HJIEH W YBUICTH HOBBIC
BO3MOKHOCTH.

3. TlpoGnemHoe oOyuyenue. CTUMYIHpPOBaHHE OOYUAIOUIUXCS K CAMOCTOSATEIILHOMY IPHOOPETEHUIO 3HAHUH,
HEOOXOJIMMBIX JIJISl pElIeHUs] KOHKPETHOM TPOOIIEMBI.

4. VlapuBuyainpHoe oOyueHne. BricTparBaHne 00yYaromMMUCS COOCTBEHHOIN 00pa30BaTENbHONW TPACKTOPUHM Ha
OCHOBE ()OPMHPOBAHHMH WHANBUYaTHHON 00pa30BaTENbHON MPOrPaMMBI C YIETOM HHTEpeca 00ydaromerocs.

5. Omeperkaromiasi caMocTosTeNbHas padoTta. MzydeHrne o0yJaromuMuCs HOBOTO MaTepraia JI0 €ro H3y4eHHUs B XOJIE
ayJAUTOPHBIX 3aHATHUH.

6. MexaucuuminHapHoe oOydeHue. lcmonp3oBaHWe 3HAHUH M3 pasHBIX 00JacTed, HMX TPYIIUPOBKA U
KOHIIEHTPAIHI B KOHTEKCTE PeraeMoi 3aJa4uu.

7. ObydeHre Ha OCHOBE OITBITA. AKTHBH3AITUS [T03HABATEIILHON JACATECITHHOCTH O0YJAIOIIETOCs 32 CUET aCCOIHAITIH
X COOCTBEHHOTO OITBITA C MPEAMETOM OOYICHHUS.

8. MynbTUMEMITHbIC TEXHOJIOTHH. AYJIHOTEXHOJIOTUH, BHICOTCXHOIOTHH (TEIEKOMMYHUKAINH), KOMITBIOTEPHBIC
nporpamMmel. [IpenMyiiecTBa M BO3SMOXXKHOCTH HCITONIb30BaHUS WH(GOPMAIIMOHHBIX TEXHONOTHH B oOydeHnn WS
(mpoduapHBIE MPOTPaMMBI, KOMIBIOTEPHBIE TOPTaNbI, IOWCK, OTOOp, 00paboTka W XpaHeHHE HWHGHOPMAINH,
MEXKKYJIbTYpHAsI KOMMYHHUKAIIHS U T.II.)

9. U opMaIioHHO-KOMMYHUKAITHOHHBIEC TexHOoJoruu. O0ydeHre B 3JICKTPOHHOH 00pa30BaTeIbHON Cpejie C IEeTbI0
pacmmpeHrs J0CTyla K oOpa3oBaTelbHBIM pecypcaM (TEOpeTHYeCKd K HEOrpaHWYeHHOMY O00beMy M CKOPOCTH
JOCTyTIa), yBEJIMYEHUS KOHTAKTHOTO B3aMMOAEWCTBHS C TIIPENOAaBaTeleM, IIOCTPOCHUS WHIUBUIYaIbHBIX
TPaeKTOPHIA IOATOTOBKH M 00BEKTUBHOT'O KOHTPOJISI 1 MOHUTOPHUHTA 3HAHUN 00YyJaroIInXCsl.

10. Texuomormm xkoHTpons. TectupoBanume. Bumer TectoB. TpeOoBaHms k TectamM. MeToaWKa € TeCTaMHU.
WuTepnperanus pe3ynsraToB. S3p1koBoit moptdens. KommoHeHTH! si3p1k0BOr0 moptdens. KoHKypchl 1 OTUMITHAIEL.
[lonroroBka, mpoBeeHNE, OLIEHUBAHUE.

Meroanueckue npueMbl HHTEPaKTUBHOTO 00Y4YEHUSI:

1. PaGora B mapax. CoBMecTHasl JeATEIbHOCTh 00yJaromUXcsl B Iapax ¢ LEIbl0 YCBOCHUS M3y4aeMoro Marepuaa
0[] PyKOBOJCTBOM IIPENOJaBaTENs UM CAMOCTOSTENBHO.

2. Pabora B manbix rpynmnax (komasje). CoBMecTHasi AEATEIbHOCTh O0YYarOIIMXCsl B TPYIIIE MOA PYKOBOACTBOM
JMziepa, HalpaBJIeHHAs Ha pelieHre oOIiel 3a1aun MyTeM TBOPUECKOrO CJIOXKEHUS Pe3y/IbTaTOB MHIMBHIYaIbHON
paboThI WICHOB KOMaH/IbI C IeICHUEM TTOJTHOMOYHMH U OTBETCTBEHHOCTH.

3. IlpoextHas TexHomorus. MHaMBuAyallbHAasl WM KOJJIEKTUBHAS JAEITENBHOCTh HO OTOOPY, paclpeleseHUuIo U
CHCTEMAaTH3alli MaTepraa o ONpPEeAeIeHHON TeMe, B Pe3yJIbTaTe KOTOPOH COCTaBIISIETCSI IPOEKT.

4. AHanu3 KOHKpETHbIX cutTyanuil (case study). AHamu3 peajbHBIX MPOOJEMHBIX CHUTYAIlMid, UMEBIIUX MECTO B
COOTBETCTBYIOILEH 001acTH MpodecCHOHATBHON AESITENILHOCTH, ¥ MTOUCK BAPUAHTOB JIYUIIHX PEIICHUH.

5. Ponesbie wurppl. PoneBas wumuTanus oOyyaromumucs peajbHOM NPOGECCHOHANBHONW JIEATENBHOCTH C
BBINOJIHEHHEM (DYHKUMH CIIENUaICTOB HA pa3inyHbIX pab0oYnX MECTax.

Mer OJbl aKTHUBHOI'O O6yLICHI/I$IZ
1. I/IMI/ITaL[I/IOHHLIG. Pa3BIFpBIBaHI/IC CI/ITyaL[I/Iﬁ B POJIAX; CUTYAallMOHHBIC POJICBBIC WUI'PbI, CUMYJIALUH; PCHICHUC




2. Henmuranmonnsie. Jluckyccust; 6ecena; caMocTosiTebHasi paboTa ¢ MHOS3BIYHBIMU HCTOYHUKAMH; KOH(EPEHIIUS
" Jp.

PA3JIEJ 4. YHEBHO-METOANYECKOE U MATEPUAJIBHO-TEXHUYECKOE
OBECIIEYEHMUE JJUCHUIIJINHBI

4.1. PexomMeHayeMasi JUTEpPaTypa

1. OcHoBHas JMTEpPaTYypa

ABTOpBHI, 3ariaBue N3parenscTBO, rox
JI1.1 (TIomos, E. B. Miscellaneous items. O6miepasrosopubiii anruiickuii |CapaToB : By3oBckoe
s3bIK: yueOHoe mocobue (132 cC.) obpazosanue, 2019
JI1.2 |benukosa, E. B. AHrnmiickuii s3pik: yaeoHoe nmocodoue (191) 2-e uzg. — Caparos : Hayunas
kuura, 2019
2. lonoaHuMTeNBHAA JINTEPATYPa
ABTOpBHI, 3ariaBue W3narensCcTBO, rox
JI2.1 [YTenckas, H. JI. English Grammar Book. Version 2.0 = I'pammatuka  |Cankr-IlerepOypr :
aHTImiickoro sa3bika. Bepeus 2.0 : yuebHOe mocobue  [AnTtonmorus, 2021
(480)
3. MeTtoanyeckue pa3padoTku
ABTOpBHI, 3ariaBue W3narensCcTBO, ro]
JI3.1 WHoCTpaHHBIN S3BIK : MeTOMuYecKre pekoMeraanuu | lonenk: ®I'bBOY BO

IO. O. MatBenueBa, |Aj1s CaMOCTOATENILHOU padoTh cTyaeHToB 1 - 2 kypcos|"IJOHAYUI'C", 20203
T. B. UepkamnHa BCEX HaIIpaBJIEHUH MMOATOTOBKH 00Pa30BaTEIbHOTO
YpOBHS «OakanaBpy i Beex Ghopm o0yueHus (85 c.)

4.2. llepeyeHnb pecypcoB
HH(OPMAIHOHHO-TEJIEKOMMYHUKAIMOHHOH ceTH "MHTepHeT"

51 English Learner’s Digest http://www.twirpx.com/files/languages/english/p
eriodic/english_learner_s_digest/
52 |Englishdyou http://iloveenglish.ru/magazine

4.3. [lepeyeHb MPOrpaMMHOT0 OOecTeYeH sl

JIuneH3MOHHOE M CBOOOJHO paclpoCTpaHseMOe IPOrpaMMHOE O0OecIeueHHEe, B TOM YHCIIEe OT€UECTBEHHOrO
IIPOU3BOCTBA!

1. AcrobatReader

2. PowerPoint

3. [IporpamMmsI 1715 TpOCMOTpa BUACOGIIBMOB U IIPOCITYIINBAHNS 2y JHOMAaTEPHUAIIOB

4. O0y4aromue ayano-porpaMMel.

- Mcionp30BaHKe 37€KTPOHHBIX IPE3CHTALMM IIPU IIPOBEIECHUH NPAKTUUECKUX 3aHATHH;

- BUZIC0-ay 10 MaTEpHaIbI;

- IMpOBEpKa AOMAIIHMX 3aJaHUH M KOHCYJIBTUPOBAHHUE MOCPEACTBOM 3JIEKTPOHHOH MOYTHI, CKaiIla, 4aToB,
BEOWHAPOB;

- JMCTaHIMOHHBIC 3aHATHS C WHCIOJb30BaHMEM HWHTepHeT mnpuiokenuit Skype, Hangouts, Moodle,
Sunekc.Tenemoct, SberJazz, Buneossonku Mail.ru

- MyJIbTUMEIHUITHBIE 00yYarome MPOrpaMMBl:

OHuaiiH cnoBapu —COPaBOYHUKU:

5. Sunekc - mepesoauwk : [caiit]/ Yandex . URL : https://translatel.:%/andex.ru . )
6. Onaitn cinoBapb-niepeBouuk : [cant]| / ABBY Lingvo Live . URL : https://www.lingvolive.com/en-us/en-ru

4.4. ITpodeccnoHanbHbIe 0a3bI JAHHBIX U HH(POPMALHOHHBIE CIPABOYHBIE CHCTEMBI

EnglishLearner’sDigest [OnexTpoHHbIN pecypcl: JIEKTPOHHBIN JKypHa. - URL:
http://www.twirpx.com/files/languages/english/periodic/english learner s digest/(nata obpamenus: 17.04.2023)
English4you[DnexrponHblii pecypc]: anekrponnsiii xypHai - URL: http://iloveenglish.ru/magazine (zata
obpamenwns: 17.04.2023)

Spiegelonline [DnexTponHsbIid pecype]: anmekTponHbid xkypHai. - URL: http://www.spiegel.de (nata oOpamienus:
17.04.2023)

Wissen [DnekTpoHHBINA pecypc]: anmekTpoHHbI xypHai. - URL: http://www.wissen.de (mara oOpamieHus:
17.04.2023)

LearnEnglishToday [DnexTpoHHbIi pecypc]: anekTpoHHBIH kypHan. - URL: http://www.learn-english-
today.com/news/news.html (nara obpamenus: 17.04.2023)



http://www.twirpx.com/files/languages/english/p
http://iloveenglish.ru/magazine
http://www.lingvolive.com/en-us/en-ru
http://www.twirpx.com/files/languages/english/periodic/english_learner_s_digest/(дата
http://iloveenglish.ru/magazine
http://www.spiegel.de/
http://www.wissen.de/

4.5. MaTepuajbHO-TEXHHYECKOE 00ecnedeHue TUCIUTINHBI

VY4eOHbIe ayAUTOPUU LIS MPOBEACHUS PAKTHUECKUX 3aHSATHH, TPYNIOBBIX KOHCYJIbTALNHN, TEKYILIEro KOHTPOIS U
MPOMEXYTOUHOH aTTecTanuu. [loMemeHust A1l CaMOCTOATENbHONW paboThl C BO3MOKHOCTBIO TOAKIIOUEHHUS K CETH
"NutepHer" U obecneueHneM JOCTyIa B AJIEKTPOHHYIO MH(QOPMAIIMOHHO 00pa30BaTEIbHYIO CPENy OpraHU3aIH:
yuTaiIbHbIC 3aibl, yueOHbIe Kopmyca 1, 6. Anpec: 1. onenk, yn. Yemockunues 163a, r. lonenx, yn. Aprema 94.
KommbroTepHasi TexHHKa € BO3MOXKHOCTBIO MOAKIIOUEHHs K cerh «lHTepHer» u obecrmedeHueMm AocTyna B
3JIEKTPOHHYIO HH(pOpMaIMOHHO-00pazoBarebHyo cpeny (DMOC ®I'bBOY BO JIOHAYUI'C) u 31eKTpoHHO-
oubnmnoteunyro cucremy (OBC IPRbooks), a Takike BO3MOXKHOCTHIO HHIUBUAYAILHOTO HEOTPAHHMUEHHOTO JOCTYIIa
ooyuaronmxcs B ObC u DUOC nocpencrBom Wi-Fi ¢ nepcoHanbHbIX MOOMIBHBIX YCTPOMCTB.

Komnerorep. DVD-mieep. MP3-mieep. Marautodon. Tenesuzop.

PA3JIEJI 5. POHJI ONEHOYHbLIX CPEJICTB

5.1. KoHTpoJibHbIE BONPOCHI ¥ 3a1aHUS

Tema 1.1. Kapbepa. Most Oynymiast npodeccust. Busibl u cTpykTypa KOMIIaHUH.
1. Do you have a career plan? Where do you want to be in 10 years’ time?
2. Would you like to work for one or several companies?

3. What can damage your career prospects?

5. What do you hope to do in your future career?

6. Are you an organized person? How do you organize your time?

7. What do you have in common with your best friend?

8.What types of companies exist?

9. What makes a successful organisation?

10. Can you describe your company/ organization?

11. What qualities of organization are positive and negative?

12. Describe your ideal manager.

13. What makes a good employee?

Tema 1.2. [Iponasku. ITpuem 3apyOexKHBIX TAPTHEPOB.

1. What are business negotiations?

2. Why is negotiation important in a business?

3. What is business context negotiation?

4. What are some examples of negotiation?

5. Imagine you have to entertain a group of foreign businesspeople.Which of these activities would you choose?
6. Many companies are spending less on corporate entertaining. Do you think
this is a good idea? Why? | Why not?

7.You plan to take a foreign visitor out for dinner. How important are some
factors for you when entertaining guests?

8. Think of a typical or unusual dish from your country. How would you
describe it to a foreign visitor?

Tema 2.1. HoBerit 6u3Hec. MapKeTHHT.

1.Would you like to start your own business? Why? | Why not?

2. What conditions are important for people starting new businesses?

3.Many economies contain a mix of public- and private-sector businesses.
Think of companies you know in the areas below. Which are public-sector
companies, and which are private-sector ones?

4. Many companies in the UK have been privatised. What are the trends in your
country?

5. What do you think are the biggest economic problems in your country at the
moment?

6. What components must havel new businesses?

7. What should you do starting their own business?

8. Which new business has impressed you most ?Why did it impress you?

9. What is very important when you market to doctors?

10. What is the keys to good marketing?

10. What are the "The four Ps' form the basis of the 'marketing mix'?

1.Tema 2.2.IlnannpoBanue. YpasiieHUE EPCOHATIOM.




2. What do you consider when you start planning some events?

3. What are the best ways to plan?

4. What is the secret of good planning?

. What are the main responsibilities of a manager?

6. What factors make companies successful?

7. Are you an organized person? How do you organize your time?
8. What do you consider when planning family events?
9
1

(&3]

. What are the most important things to do when planning in business?
0. How often do you think businesses should revise their plans?

Tema 3.1. ToproBeie MapkH.

1. What are your favourite brands?

2. Why do people buy brands?

3. Why do you think some people dislike brands?

4. How loyal are you to the brands you have chosen?
5. What is brand management?

6. What is brand product?

Tema 3.2. lI3meneHus B Ou3Hece.

1. Which of the situation would you find the most difficult to deal with?(losing a lot of money? move house...)
2. What has been the most important change in your life?

3. What should companies do to encourage new ideas?

4. What do you consider when you start planning some events?

5. Are you an organized person? How do you organize your time?

Tema 4.1. Jlensru u pexiama.

1. How much cash do you have with you at the moment?

2. DO you normally check: a) your change? b) your bank statements and credit-card bills' ¢) restaurant bills? d)
your receipts when shopping?

3. Some people try not to pay the correct amount of tax. Is this a serious crime?

4.What is a profit margin?

5. What is investment?

6. What is annual turnover?

7. Newspapers are one example of an advertising medium. Can you think of others?

8. Give examples of clever slogans that you remember from advertising campaigns.

9. Do you agree with the statements that people remember advertisements, not products?

10. Do you agree with the statements that advertising tells you a lot about the culture of a  particular society.

Tema 4.2. Tpynoycrporicto.IlyremecTBus.

. What makes a good employee?

. What nationalities are better at building relationships than others at work?
. What makes employees successful and happy?

. What do you find satisfying and frustrating about your work or studies?

. What sort of risks do businesses face in HRM?

6. What sort of things do companies need to insure against in HRM?

7. Do you like travelling? Which places have you visited or would like to visit? Why?
8. What is the best time to visit your own city?

9. Describe the opportunities your favourite season creates for travel?

10. What is the best way of traveling around your country (rail/road/air)?

11. Why is it better than the others? )
12. What are the biggest transport problems in your country?

O WN -

5.2. Tembl NMCBMEHHBIX PA0OT

Tema 1.1. Kaprepa. Mos Oynymias npodeccust. . Buabl u cTpykTypa KOMIaHHUH.
1.Career move.

2.Career change.

3.My future plans.

4.The types of companies.




Tema 1.2. IIpopaxu. [Tpuem 3apyOeKXHBIX TaPTHEPOB.

1. Me best selling.

2. My plans to take a foreign visitor out for dinner.

3. Atypical or unusual dish from your region.

4.The most effective type of communication with a client.
5. Negotiating with foreign partners.

Tema 2.1. HoBwlit OuzHec. MapKeTHHT

1. would like to start my own business: advantages and disadvantages.
2. Conditions are important for people starting new businesses

3. The keys to good marketing

Tema 2.2. [nanupoBanue. YpaBieHUE IEPCOHATIOM.

1. HRM — main tasks and challenges personal relationships in business.
2. The best ways to plan.

3. Are you an organized person? How do you organize your time?

4. The most important things to do when planning in business

Tema 3.1. ToproBbie MapKH.

1. Your favourite brands.

2. How loyal are you to the brands you have chosen? For example. when you buy jeans, do you always buy Levi's?
Why do people buy brands?

3. The secret of brand management.

Tema 3.2 V3menenus B OusHece

1. The situation would you find the most difficult to deal with?(losing a lot of money? move house...)
2.. Areyou an organized person? How do you organize your time?

3. Qualities of a modern manager.

4. The difficulties of cross-cultural management.

Tema 4.1. Jlenbru u pexiama.

1. The advertisements ou like bes.

2. Clever slogans that you remember from advertising campaigns and its importance.

3. . Do you agree with the statements that people remember advertisements, not products?
4. The role of money in our life.

5. The economic situation in your country at the moment.

6. Parts of the economy are doing well or badly.

7. Types of business are making profits or losses your forecast.

Tema 4.2. TpyaoycTpoHCTBO 1 MyTEIIECTBUS

What do you enjoy about travelling? What don’t you enjoy?
2. Write about your travel experiences.

What skills are important if you want to get a well paid job?

3. What can damage your online reputation? Da you care about it?
4. The most eﬁ?ct?veytype or} communication wi ac(ilent.

5.3. ®oH/I O1IEHOYHBIX CPEICTB

@DoH/T OIIEHOYHBIX CPEACTB MUCHUILUTMHBI "MHOCTpaHHBIN S3bIK" pa3paboTaH B COOTBETCTBUU C JIOKAITEHBIM
HopMaTuBHBIM akToM ®I'BOY BO "JOHAVYUI'C".

@DOoH/1 OIIEHOYHBIX CPEJCTB AUCHUTUIHHEI "VHOCTpaHHEBIH S36IK" B TOTHOM 00BhEMe MPEICTaBIIeH B BUJIE IPUIIOKESHUS
K nanHomy PIT/I.

5.4. llepevyeHb BHIOB OLEHOYHBIX CPEICTB

Texymwmii KOHTpoOIb (cobeceqoBanme, 3cce, JUCKYCCHs, TOKIIA], COOOIEHIE, TECTOBBIC 3aIaHU).

PA3JIEJ 6. CPEACTBA AJATITALIMY NPENOJABAHUS JUCLUNIINHBI K
MOTPEBHOCTSIM JIUI C OTPAHUYEHHBIMH BO3MOKHOCTSIMHU 3JOPOBbSI

B cjrydac HCO6X0}_II/IMOCTI/I, 06y1{aIOH_II/IMC$I H3 Yuciia Jl ¢ OrpaHu4CHHBIMU BO3MOXHOCTAMU 310POBbA (HO
3asABJICHUIO 06yanomer0c51) MOT'YyT npejiaratbCsa OAHU U3 CICAYIOIINX BAPUAHTOB BOCIIPUATHA I/IH(I)OpMa]_[I/II/I C




YUETOM UX WHANBUAYATBHBIX TICUXOPHU3HUECKUX 0COOCHHOCTEH:

1) ¢ npuMeHeHHeM JISKTPOHHOT0 O0YUCHHS U AUCTAHITHOHHBIX TEXHOIOTHMA.

2) ¢ MPUMEHEHHEM CICIUATBHOrO 000pYA0BaHUS (TEXHUKH) U TMPOrPaMMHOr0 obecreueHus, uMeromuxcs B ®I'BOY
BO "ITOHAYUI'C".

B mportecce 0OydeHHs TpyU HEOOXOAUMOCTH JAJISl JIMI[ C HAPYIICHHSIMH 3PEHHS, CIyXa W OMOPHO-IABUTATEILHOTO
anmapata MpeaoCTaBIISIOTCS CIACAYIONME YCIOBHUS:

- JUIS TUT] ¢ HApYUICHUSIMH 3pEHUS: Y1eOHO-METOJUECKIEe MaTeprabl B Ie4aTHON GopMe yBETUUIEHHBIM MPUPTOM; B
(dopMe 3JIEKTPOHHOrO JOKyMeHTa, B (opme aymuodaiina (mepeBoa y4eOHBIX MaTepHalioB B ayauodopmar);
UHAWBUAYAJIBHBIC 3aJaHUA U KOHCYJIbTalluu.

- Ui JIUI] C HAPYIICHUSIMH ClIyXa: Y4eOHO-METOJMYECKHE MaTepuajbl B IieyaTHOH (opme; B (hopMe AIEKTPOHHOTO
JOKYMCHTA, BUACOMATCpHUAIbl C CY6THTpaMI/I; WHAUBUAYAJIbHBIC KOHCYJIbTAllUN C MIPUBJICUCHHUEM CYpPAOIICPCBOAUNKA,
UHAWBUAYAJIbHBIC 3aJaHUA U KOHCYJIbTalluu.

- 1711 ML C HAPYUICHUSIMU OTIOPHO-BUTATENBHOTO arapara: yueOHO-MEeTOJMUECKIe MaTeprallbl B Ie4aTHOH Gopme; B
(hopmMe DIIEKTPOHHOT'0 JIOKyMeHTa; B opMe ayanodaiina; WHANBUIYaIbHbIE 3aJJaHUs] U KOHCYJIbTAIINH.

PA3JIEJ 7. METOJNYECKHUE YKA3AHUSI JUISI OB YUAIOLIIUXCSI 1O YCBOEHUIO
JUCHUIIINHBI

CamocTtosarenbHas paboTa 00ydJaronuxcsi — He00X0AUMO€E YCIIOBUE YCBOEHUSI HHOCTPAHHOTO s3bIKa. J{ist
YCHENTHOTO OCBOCHHSI Kypca 00yJaronuMcs CleayeT MPUACPKUBATHCS CICTYIONINX PEKOMEH AN :

1. 3aHI/IMaTI)C$I I/IHOCTpaHHBIM SA3BIKOM perynﬂpHo, TaK KaK CUCTCMATHUYCCKUEC 3aHATUA CHOCO6CTBy}0T
YCHENTHOMY YCBOSHHUIO MaTepuraa, a TAkKe BBITIOJHITH BCE 3aJJaHUs U TIPUICPKUBATHCS PEKOMEH AT
MpETno/1aBaTes.

2. Bectu ninunbIe 3anucu (CI0Baphb, 3aMETKU Pa3TUYHOTO BUA), KOTOPHIE TTO3BOJISIOT UCIIOIH30BATh UX B
KauecTBE CIPABOYHOTO MaTepHaia U HEOJHOKPATHO K HUM BO3BPAIIaThCsl.

3. IIpu moaroToBKE 3aJaHM 110 YTCHHIO, CJICYET MOIh30BaThCS CIIOBAPSIMH, BHITTUCHIBAS BCE HE3HAKOMBIC
cnoBa. OHM IOMOTYT HaJ najbHeHIel padboToit Hag TekcToM. [loce mpouTeHus TeKkcTa He0OXOAMMO
BBITIOJTHUTH 33/IaHMsI, TPUIIAraloIIuecs K HeMy I POBEPKY IOHUMAaHUS €T0 COJCPKaHUsI U IPOBEPUTH CeOst
IO KJIIOYaM.

4. Tlpuctynas K paboTe HaJl MPOCIYIIMBAaHUEM TEKCTa, HEOOXO0UMO, TIPEXK/IEC BCETO, 03HAKOMHUTHLCS C
3aJIaHUEM M IPOCMOTPETH €ro cojaepxkanue. [locie mepBoro mpocaynuBaHus BRITIOJHSIOTCS 3aaHUs Ha
o0111ee MOHUMaHKE MTPOCITYIIAHHOTO, TTOCJIE BTOPOTO — Ha IOHUMaHue aeraneii. OaHako, npu
CaMOCTOSITEIIPHON paboTe HaJl ayAMPOBAHUEM TEKCT PEKOMEHYETCs MTPOCIIYIIaTh HECKOJIBKO pa3, MoKa ero
cojepxanue He OyneT moHsaTHO. [Ipyu HeoOX0IMMOCTH MOYKHO BOCITOJIB30BaThCS pacrieyaTkoi Tekcra. [Ipu
3TOM PEKOMEHIYeTCs BBIMKICATh BCE HOBBIE CJIOBA, YCBOUTH UX 3HadeHue. [locie 3Toro, TEKCT peKOMEHAYeTCs
MPOCIYIIATh €IIe Pa3.

5. Bece yctHbie cooOrieHust JOHKHBI IMETh BCTYIIJICHUE, OCHOBHYIO YacTh U 3aKitoueHue. [Ipu noaroroske
YCTHBIX COOOIICHHH CIelyeT TIIAaTeIbHO OTPENeTUPOBATH CBOE BBICTYIUICHHE: BBIYYUTh HOBBIE CII0BA U UX

MIPOU3HOIICHHE, TPOAYMaTh HHTOHAIUIO, May3bl, )KEeCTHI U T.1. [Ipyu uConp30BaHUN HATTISIAHBIX CPEICTB
(Power Point, kapTHHKH, HaIIKCH) IPUACPKUBATHCS OOIIMX ITPABHII KX COCTABICHMS U MCIIOJIb30BaHHS.
6. Kak 1 ycTHBIE COOOIIEeHNS, TBOPUECKHE TMCbMEHHBIC 3a/1aHus (COYMHEHHUSI, ICCe, MMChMa, AHHOTAIINH),
HMMEIOT CIEIYIONIYIO CXeMY: BCTYIUIEHHE, OCHOBHAS YacTh, 3aKIII0UEHUE, KOTOPOH CIeAyeT CTPOTo
npuaep:kuBaThcs. Bce muchMeHHbIE 3aJaHus, BKITIOUasl YIIPaXKHEHUS, BCETIa ClIeyeT MPeJoCTaBIsATh Ha
MIPOBEPKY MPEMNO/IaBaATENIO C LIEIbI0 UCTIPABIEHUS OMIMOOK U X aHAIIN3a.
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Hanpagaenue noarorosku _38.03.02 Mene/pKMEeHT
KOJ, HAUMCHOBAHHUC
Mpodpuianb MeHeKMEHT BHEIITHEAKOHOMUYECKOU ACATEIbHOCTH

Paspaborunkn: Yepkammuna T.B.. cT.nipenoiaBarensp,

(®MO HIIP, yuactBoBaBumx B paspadorke PIIY]] ¢ ykazaHueM JODKHOCTH)

Kadeapa: HMHOCTpaHHBIX S3BIKOB

[IpencraBienHas Ha perieH3uI0 paboyas mporpaMmma U (OH]I OLIEHOYHBIX CPEJICTB AUCIUIIIUHBI
«HOCTpaHHBI  sA3bIK» pa3paboTaHbl B cooTBeTcTBUUM ¢ DenepaibHbIM TOCYIAPCTBEHHBIM
00pa3oBaTeNIbHBIM CTaHJAPTOM BBICHIET0 00pa30BaHUs - OakalaBpuaT MO HANpPaBIEHUIO MOJITOTOBKU
38.03.02 MenemxmenT (nprka3 MunooOprayku Poccun ot 12.08.2020 r. Ne 970)

Pabouas mporpaMMa AMCHMIIIUHBI COJIEPKUT TPEOOBaHMS K YPOBHIO MOJTOTOBKM OakalaBpoB
[0 MPUOOPETEHUIO 3HAHUM U MPAKTUYECKHX HABBIKOB, KOTOpPbIE MPENBSABISAIOTCA K O0OydaromuMmcs
JAHHOTO HaIlpaBJIEHHUS IOJATOTOBKU B XOJ€ U3Y4YE€HUs Y4eOHOM TUCIUIUIMHBIL.

B paboueii mporpamMme copMyaupOBaHbI LIETU U 3a]1a4l OCBOCHHSI TUCITUTUINHBI.

B pazmene «Mecto OUCHMIUIMHBI B CTPYKType 0Opa3oBaTeNIbHOM MpPOrpaMMbD» YKa3aHbI
TpeOOBaHUs K MPEIBAPUTEIBHON MOArOTOBKE OOYyYaroOIIMXCs, a TaKkKe MOCIEAYIOUIUe TUCIUIUINHBI,
JUIS. KOTOPBIX U3ydeHUe JaHHOU Oy/leT He0OX0IMMBIM.

B paboueit nporpamme mponucansl komnereHuun oOyuatouierocs (YK-4), ¢opmupyembie B
pe3ynabTaTe OCBOEHUS AUCLUIUIMHBI.

Paznen «CtpykTypa M coaepikaHuE AUCLUILUIMHBD) COAEPKUT TEMATUYECKOE M I0YacoBOE
pacrpesielieHie M3y4aeMoro MaTepuaia 10 BHAAM 3aHATHH, a TaKXKe 4achl HA CaMOCTOSITEIbHYIO
pabory.

B pasgene «®PoOHI OLIEHOUHBIX CPEACTB» YKa3aHbl OLIEHOYHBIE CPEACTBA JUIl TEKYILEro
KOHTPOJII M IIPOMEKYTOUHOW aTTecTanuu oOydarouierocst ((poHJ OLIEHOYHBIX CPEIACTB INPEJCTABICH
oTAeNbHBIM d5ieMeHTOM Y MKJI).

Komnerennuu no Kypcy, ykaszaHHble B paloueil Iporpamme, MOJHOCTBIO COOTBETCTBYIOT
yueOHOMY IIaHy ¥ MaTpULIE KOMIIETCHIIUH.

B paOoueil mnporpaMMe AMCUUIUIMHBI MPEICTABICH TakXKe IE€peYeHb MaTepUalbHO-
TEXHUYECKOT0 0o0ecreyeHus Uil OCYILECTBIEHUS] BCEX BUJOB 3aHATHI, MPEIyCMOTPEHHBIX y4eOHBIM
IUTAHOM.

Pabouass mporpamMMa AMCUUIUIMHBI UMEET JIOTMUECKH 3aBEPIIEHHYIO CTPYKTYpY, BKJIIOYAET B
ce0s1 Bce He0OX0AUMBIE U MPUOOpETaeMble B IIPOLIECCE U3YUEHUS HABBIKA U YMEHUSI.

YuebHo-MeToindYeckoe oOecrieueHre AUCLUILIMHBI MPEICTaBIEHO B IpPOrpamMMme IepedyHeM
OCHOBHOM M  JIOTIOJIHUTENBHOM  JIUTEPATypbl, METOAMYECKMX  MaTepuajoB, OHOIMOTEYHO-
MH(GOPMALMOHHBIX PECYPCOB, UTO SABISAETCA JOCTATOYHBIM JUI YCHEIIHOTO BJIQJACHUS TUCIMILIMHOM.

Takum oOpa3oM, paboudas nporpaMma JUCHMIIIMHBI «/HOCTpaHHBIN S3BIK» COOTBETCTBYET
BCEM TpeOOBaHUAM K pean3aluu IPOrpaMMbl U MOXKET ObITh PEKOMEHI0BaHA K UCII0JIb30BAaHUIO.

Penensenr:
JOIIEHT, KAHA.KYJILTYPOJOTHH oy e 10.0.MatBendeBa
Nl ’/;/
(MOKHOCTD, pErajnm) £ OUO

17.04.2023 r.



MHHHUCTEPCTBO HAYKH U BBICIIET'O OGPA3OBAHMSA
POCCHUMICKOM ®EJEPAIIMA

OEJNEPAJIBHOE 'OCYJAPCTBEHHOE BIO/KETHOE
OBPA3OBATEJIBHOE YYPEXJIEHHUE BBICIHIEI'O OBPA3OBAHUA

«1JOHEIIKASA AKAJIEMUSA YIIPABJIEHUA 1 FOCYI[APCTBEHHOFI
CJHYI/XKBbI»

daKyJabTEeT CTPATErH4eCKOro ynpaBJjeHHusI U MeKIyHAPOIHOr0o Ou3Heca
Kadeapa uHoCTpaHHBIX A3BIKOB

OOH/L OHEHOYHbLIX CPEJICTB

o AucuUIuinHe (Moaynto) « MTHOCTpaHHBIN S3BIK

Hamnpapnienre noiroToBku 38.03.02 MenemKMeHT
[Tpoduns «MeHEKMEHT BHETHEAKOHOMHUYECKON
NEeSATETLHOCTI
Keamudukanus OakanaBp
dopma oOydeHUS OYHas
JloHenx

2023



®oH/ OIIEHOYHBIX CPEACTB MO JucuuiuinHe (Moaynto) «MHOCTpaHHBIM
A3BIK» NI oOydaromuxcd 1 Kypca oOpa3oBaTeNnbHOW MporpamMMmbl OakanaBpHaTa
HampaBienuss noarotoBku 38.03.02 Menemxment (npoduns «MeHEIKMEHT
BHEILTHEAKOHOMUYECKOU JIEATETbHOCTHY) OUHOU (hOPMBI 00yUEHUS

Pa3zpabotuuk: cT. npenonasaresnb 1.B. YepkanmmHa
JOJDKHOCTD, YUCHAA CTCIICHDb, YUCHOC 3BAHUC, MHUINAJIbI U (1)aMI/IJII/I$I

®OC pacCMOTpEH Ha 3aceaHun

Kageapsl UHOCMPAHHBIX A3bIKOB

[Ipotokou 3acenanus kKagenpsl OT 19.04.2023 Ne9
nara

3aBenyromuii kadeapoi ~ea S J1.51. JIbruko

s (uHnIMAankI, GpaMuIus)



PA3JIEJI 1.
HACHOPT ®OHIA OHEHOYHbBIX CPEJACTB
1o AucuUILInHe (Moay.a10) « AHOCTPAHHBIN A3BIK»
1.1. OcHoBHBIE CBe/leHUS O JUCHUILINHE (MOTYJIe)

Tabnuma 1
XapakTepuCcTUKa JUCHUTUIMHBI (MOIYJIS)
(cBeneHus cOOTBETCTBYIOT pazaeny PIIJI)
O6pa3zoBarenbHas mporpaMma OakanaBpuara
Hanpanenne noaroroBku 38.03.02 MenemxMeHT
Tpodmus MCHGJDUKMGHT
BHEUTHEAKOHOMHYECKON JeATEeIbHOCTH
KonuuectBo pazzesnon 4
JUCIIUATLITAHBI
Yactb oOpa3oBaTeabHOM 51.0.03
IporpaMMBbl

@opMBI TEKYIIETO KOHTPOJIA

cobeceoBaHue, ICCe, CUTYAIlMOHHBIE
3a1aHus, JUCKYCCHS, TOJEMUKA, UCIYT,
Keiic-3a1aua, JOKJaZ,  COOOIICHHE,
TECTOBBIC 3aJIaHMs, 3aJaHUs IO JIEJIOBOM
KOPPECIIOHACHIINHU, KOHTPOJIbHAS paboTa

Tloxazamenu Ounas popma oOyueHus

KonuuectBo 3a4eTHBIX 7
eIMHUI] (KPEUTOB)

Cemectp 1,2

Oowan mpyooemkocmup 259
(akaoem. uacoes)

Ayoumopnaa KoHmaxkmHasn
paboma:

JIex1IMoHHEbIE 3aHATUA

[IpakTryeckue 3aHATHS 54/36

CemuHapckue 3aHATHS

CamocTosiTeqibHasi paboTa 52/79

KonTpoasb

Dopma NPOMENCYMOUHOU 3aueT/IK3aMen

ammecmayuu




1.2. IlepeyeHb KOMIeETEeHUMI € yKa3aHueM 3TanoB (GopMHpoBaHMA B
npouecce 0CBOeHHUs1 00pa30BaTeJbHOM MPOrPpaMMBbl.

[lepeyeHb KOMIIETEHIIMN U UX DJIEMEHTOB

Tabnuia 2

Kowmrie
TEHIIUS

Nuauxarop
KOMIIETEHIIUU B €TO
dbopMynrpoBKa

*)JIEMEHTHI
WHIUKATOPA
KOMIIETEHIIUHA

HNunexc
JJIEMEHTA

YK-4

OcymecTBisier
KOMMYHUKAIIHIO Ha
UHOCTPAHHOM S3BIKE B
CUTYaIMIX
MIOBCETHEBHOTO
OOIlICHUSI B YCTHOU W
MUCbMEHHOU (opmax.

3nameo:

lerpykTypy
HHOCTPAHHOI'O A3bIKAa

Ha 0a30BOM YpPOBHE

YK-4.1

2-  CTPYKTYpY
WHOCTPAHHOTO SI3bIKa
Ha 0a30BOM YPOBHE.

- OCHOBHEIE
CJIOBOCOYETAHMS u
IrpaMMaTHYECKHE
CTPYKTYPHI,
HEO00XO0IUMBIE
IIOBCEIHEBHOTO
o0IIeHNS B
TUTIUYHBIX CUTYAIUIX
o01IeHN.

TUTS

YK-4.1

3-  CTPYKTYpy
WHOCTPAHHOTO SI3bIKA

Ha 0a30BOM YpOBHE.

- 0 CHOBHBIE
CJIOBOCOYETAHMS u
IrpaMMaTHYECKHE
CTPYKTYPHI,
HEOOXOIUMBIC IS
TUIUYHBIX CHUTYaIllUH
OOIIICHHS.

- peUeBbIe
MOJIEIH,
HEO0OXOIUMEIE JUTST
OCYIIIECTBIICHHS
KOMMYHHKAIIHH B
npeaenax M3y4eHHBIX
TEM u
COITMOKYJIBTYPHBIC
0COOEHHOCTH
OOIIeHUS.

VK-4.1

Ymemo:




Komte Nunukartop *IeMeHTHI MHnexe
S KOMIICTEHITUN U €TO WHIUKATOpa SeMeHTa
dbopmynupoBKa KOMIIETEHIUHU
1- yMeeT YK-4.1
NPUMEHATh  3HAHUSA
JICKCUKH u
rpaMMaTHKU B
MTOBCETHCBHOM
OOIICHNH;
2- yMeeT VK-4.1
NPUMCHATh  3HAHUSA
JICKCUKH "
IrpaMMaTHKU B
MTOBCETHCBHOM
OOIIEHNH;
UCII0JIb30BaTh
OCHOBHBIE
CIIOBOCOYCTAHUS U
IrpaMMaTHYCCKHMA
MaTepual B
TUTTUYHBIX CUTYyaIUIX
OOIIIEHUS;
3- yMmeer VK-4.1
OPUMEHSTh  3HAHUSA
JICKCUKH "
rpaMMAaTHKU B
MOBCETHEBHOM
OOIIIEHNH,
UCIIOJIb30BaTh
OCHOBHBIE
CIIOBOCOUYETAHUA U
rpaMMaTU4YeCKun
MaTepua B

TUMHAYHBIX CUTYalUAX
OOIIICHMS;
B3aWMOJICICTBOBATH

B YCTHOU 51
MUCBMEHHOU (hopmax,
WCIIOJIb3YSl OCHOBHBIE
peUYEeBBIE MOJENN;

- HCHOJIb30BaTh
COLMOKYJIBTYPHBIE
3HAHUA B
ITOBCETHEBHOM

OOIIICHNH;




Kowmrie
TEHIIUS

HNuguxarop

KOMIIETECHIIUU 1 €TO
dopMynrpoBKa

*)JIEMEHTBI
WHIUKATOpa
KOMIIETEHIIUN

HNunexc
JJIEMEHTA

Braoemo:

1-  ocHOBaMu
IrpaMMaTHKU u
JIEKCUKU
WHOCTPAHHOTO SI3bIKQ;

YK-4.1

2-  OCHOBaMH
rpaMMAaTHKU u
JIEKCUKH
WHOCTPAHHOTO SI3bIKA;

- OCHOBaMH
IrpaMMAaTHKU u
JIEKCUKH
WHOCTPAHHOTO $I3bIKa,
PEUYCBBIMH MOJICIISIMH
HEOOXOJMUMBIMU IS
TUTIUYHBIX CUTYyaIui
o0IIeHNS

YK-4.1

3-  OoCHOBaMu
rpaMMaTUKH U
JIEKCUKU
WHOCTPAHHOTO SI3BIKA;

- OCHOBaMH
IrpaMMaTUKH U
JIEKCUKU
WHOCTPAHHOTO $3bIKa,
pEUYEBBIMU MOJCIISIMU
HEOOXOIUMBIMU IS
TUMIMYHBIX CUTYyaIui
OOIIICHMS;
CITOCOOHOCTSAMU
NPUMCHATh  3HAHHS
WHOCTPAHHOTO SI3bIKa
B TUITAYHBIX
CUTyallUsIX OOIICHUS

VK-4.1

YK-4

YK-4.2 Bribupaer

CTHJIb

o01IEeHUSA Ha

HHOCTPAHHOM A3BIKC B
3aBUCMMOCTH OT LCJIHN HU

YCIIOBUH

apTHEPCTBA;

3namo:

1 pasuHuny B
CTHIAX OOIeHHusT Ha
HHOCTPAHHOM SI3BIKE
1 SI3BIK )KECTOB

YK-4.2




Kowmrie
TEHIIUS

HNuguxarop
KOMIIETECHIIUU 1 €TO
dopMynrpoBKa

*)JIEMEHTBI
WHIUKATOpa
KOMIIETEHIIUN

HNunexc
JJIEMEHTA

aganTHpPyeT pedb, CTUIIb
OOIIIEHUSA U SA3BIK KECTOB
K CUTYaIUSIM

B3aHMMO/JICHCTBHS;

2- pa3HULy B
CTHIIIX OOINECHMS Ha
WHOCTPAHHOM  SI3BIKE
1 SI3BIK JKECTOB.
HEO0OXOUMYIO
JIEKCHKY,
COOTBETCTBYIOIIYIO
LIEJISIM OOIIICHUS;

VYK-4.2

3- pa3HMIly B
CTHJIAX OOIIEHHUS Ha
WHOCTPAHHOM  SI3BIKE
1 SI3BIK J)KECTOB;
HEOOXOUMYIO
JICKCHUKY,
COOTBETCTBYIOIIYIO
LIEJISIM OOILIEHHS;
IIOCJIEIOBATEILHOCTD
pa3BepThIBAHUS
OCHOBHBIX CHUTYyaIlul
oOIIeHusI B TIpeeiax
M3y4aeMOM TEMBbI

YK-4.2

Ymemon:

1 aganTupoBaTh
peub, CTUJIb OOIICHUS
U SI3BIK JKECTOB K

CUTYyaIUsIM
B3aHMMOJICHCTBUS

VYK-4.2

2
aJarTUPOBaTh  PeUb,
CTHJIb OOIICHUI H
SI3BIK JKECTOB K

CUTYyalUsIM
B3aUMOJICUCTBUS;

- noaoupaTh
HEO0X0IMMYIO
JIEKCHKY,
COOTBETCTBYIOIIYIO
CTHJISIM OOILIEHHS.

YK-4.2




Kowmrie
TEHIIUS

HNuguxarop
KOMIIETECHIIUU 1 €TO
dopMynrpoBKa

*)JIEMEHTBI
WHIUKATOpa
KOMIIETEHIIUN

HNunexc
JJIEMEHTA

3- yMeeT
aJanTUpOBaTh  peEub,
CTWIb OOIECHUS U
SI3BIK JKECTOB K

CUTYaIUSM
B3aHMOJICHCTBUS,

- moadupath
HEOOXOUMYIO
JICKCHUKY,
COOTBETCTBYIOIIYIO
CTHJISIM OOILICHUS;

- JIOCTUTaTh
Head  OOIIeHHsT B
COOTBETCBHUU v
MMOCTAaBJICHHOM
3a1adyci.

VYK-4.2

Braaoemos:

1 Bnaneer
oduIMaIbHBIM 5
HeOo(UIHATHHBIM
CTHJISIMU OOIIEHUS.

VK-4.2

2.
o¢uIaIEHBIM 5
HeOo(UIHATHHBIM
CTHJISIMU OOIICHUS;

- JICKCUKOM,
COOTBETCTBYIOIIEH
CTHJIIO OOIIEHUS.

VK-4.2

3-
oduIaIEHBIM u
HeOo(HUIHATBHBIM
CTHJISMH OOIIICHHS;

- JICKCUKOM,
COOTBETCTBYIOILLIEH
CTHUTIO OOIIICHUS;
CIIOCOOHOCTSAMU K
YCTHOMY
HHOSI3BIYHOMY
OOIIIEHHIO B Mpejenax
3aJIJaHHOM TEMAaTHUKH,
LIEJISIMM U 3aJ]a4aMHu

YK-4.2




Tabmuna 3

Jranbl GOPpMUPOBAHMA KOMIIETCHIIMH B IIpoLecce 0CBOCHUSI OCHOBHOM
o0pa3oBaTeIbHOM NPOrPaMMBbI

Kontponupyemslie Hom Kon HaumeHnoBaHue
pasnenbl (TEMbI) ep WHJIUKATOpa | OLIEHOYHOTO
i JUCHUTUTAHBI (MOTYJIs) ceMecTpa | KOMIIETEHIUHU | cpeacTBa*
YCTHBIN Onpoc
BaHH
Tema 1.1. Kapsepa. Mos (cobecenosanme
0 as mpodeccust. Bunpl 1 VK-4.1 |’
L yIfII}(/:Lu KTp ;IL)KOMHaHI/II/iI AWCKYCCHA),
TPYRLYP TECTOBBIC
3aJIaHUS
YCTHBIN onpoc
cobeceqoBaHue
Tewma 1.2. Tlpogaxmu. ( a
[Ipuem 3apyOexHBIX 1 VK-4.1 |’
2. P Py JTUCKYCCHS),
apTHEPOB
TECTOBBIC
3aJIaHUS
Y cTHBIN ompoc
(cobecenoBanmue
Tema 2.1. HoBwsiit
1 VK-4.1 |’

3. OousHec. MapKkeTuHT JMCKYCCHSI),
TECTOBBIC
3aJIaHUS
Y cTHBIN omnpoc

Tema 2.2. (cobecenoBanmne
[LmanupoBanue. YpaBieHue
4 P P 1 VK-4.1 |
MIEPCOHATIOM. JTMCKYCCHS),
TECTOBBIC
3aJIaHNS
Tema 3.1. Toprossie 2 YK-4.2 | Ycrublii onpoc

5 MapKH. (cobecenoBanue
JIUCKYCCHSI),
TECTOBBIC
3aJTaHUS

Tema 3.2. U3MeHeHus 2 YK-4.2 | YcTHbIH onpoc

6 B OM3HECe (cobecenmoBanme
JIUCKYCCHS ),
TECTOBBIC

3aJaHus




Tema 4.1. [lenbru u 2 VYK-4.2 | YcTHbIN onpoc
7 pekama. (cobecenoBanue
JIMCKYCCHSI),
TECTOBBIC
3aaHus
Tema 4.2. 2 VYK-4.2 | Ycrnsrii onpoc
8 TpynoycTpoicTBo U (cobecenoBanue
My TEIIECTBHUS. ,
JUCKYCCHS),
TECTOBBIC
3aJaHus
PA3JIEJI 2.

TEKYIIUH KOHTPOJIb IO JTUCOUTLIMHE (MOJIYJIIO)
«AHOCTPpaHHBIN A3BIK»

Texymuii KOHTPOJb 3HAHUM MCHOJNB3YETCA [JUJIsi ONEPaTUBHOIO MU
pPETyJISIPHOTO  yIpaBieHUs  y4eOHOW  JeATenbHOCThI0O (B TOM  YHUCIE
CaMOCTOSTEIHHOM paboTOM) 00yYarOIIUXCSI.

B ycrnoBusax OamIbHO-PEHTHHTOBOM CHCTEMBI KOHTPOJISI  PE3YJIbTaThI
TEKYIIETO OIICHUBAHUA OOYYAIOIIETroCs HCIONb3YIOTCA KaK ToKa3aTeidb ero
TEKYyLIErO0 pPEeUTHHra. TeKylmuid KOHTPOJIb YCIIEBAEMOCTH OCYIIECTBISIETCS B
TEUCHHUE CEMECTpa, B XOJI¢ MOBCEAHEBHONW yueOHON pabOThI IO WHIWBHUIYaTIbHOU
MHULMATHBE TnpenoaaBatens. JlaHHbIA BUJ  KOHTPOJA  CTUMYJIUPYET Y
oOydJaromierocsi CTpeMJICHHE K CHCTEMAaTHYECKOW CaMOCTOATEIbHON paboTe 1o
M3YYCHUIO JUCHMIUTUHBI (MOTYJIs).

Tab6numa 2.1.
Pacnipenenenne 6amioB mo BuaaM y4eOHOU NeATEILHOCTH
(OamIbHO-PEUTHHTOBAsI CUCTEMA)

Haumenos Bun 3amanus

aHue
Pasgemna/Temebr I13/C3 Bc K3P P
YO* T3* P3* ero (CP) 3*
3a
TeMy

P.1.T.1.1. 2
Kaprepa. Mos 5 3

Oymymias
npogeccus.




Bunsr n

CTPYKTYpa
KOMITaHUU

P.1.T.1.2 2

[Iponaxwu. [Ipuem 5 3

3apyO0eKHBIX
MapTHEPOB.

P2.T.2.1. 2
Hosrrit 0u3Hec. 2 5 9 |10 3] 3
MapkeTuHr

P2.T.2.2 2
[1nanupoBanue. 5
VYnpasnenue 2 9 (10 3
MEPCOHAJIOM.

Bcero 100 6 8 12

P3.T.3.1. 2 3
Toproseie Mapku 5)

P3.T.3.1. 2|5 3
3MmeHeHus B 2 9 |10 3
OonsHece

P4.T4.1 215 3
JleHbru 1 2 9 |10 3
pexiama

P.4.T.4.2. 2|5 3
TpynoycTpoicTBO 2 9 |10 3
Y TyTENIeCTBUS

HUroro: 8 12
1006 20 36 | 40 12

2.1. PekoMeHaMH 0 OIEHUBAHUIO YCTHBIX OTBETOB 00y4YAKO M XCS

C 1enbl0 KOHTPOJII YCBOCHHUS MPONJICHHOTO Marepuana W OIpelesICHUs
YPOBHSI TTOATOTOBJCHHOCTH OOYYaIOIIMXCS K HM3YyYEHHIO HOBOH TEMbl B Hadaje
KaKJIOTO CEMHHAPCKOTO/TIPAKTHYSCKOTO 3aHATHS IIPEIoJaaBaTeIeM TMPOBOIUTCS
WHJUBUAYATbHBIA WM (POHTAIBHBIA YCTHBIN OIMPOC IO BBIMOJIHEHHBIM 33IaHUSM
MPEIBIAYIIEH TEMBL.

Kpurepun onenku.

Ouenka «omauuHo» CTaBUTCS, €CIIU 00yJaArOITUNCS

1) moJIHO ¥ apryMEHTHPOBAHO OTBEYACT 10 COAEPKAHUIO BOIIPOCA;

2) oOHapy)XMBaeT TIOHMMaHHE MaTepuaja, MOXKET OOOCHOBaTbh CBOH
CYXXJICHUS, MPUMEHUTDh 3HAHUS Ha MPAKTUKE, TPUBECTH HEOOXOAUMBIC IPUMEPHI;

3) wm3maraet Matepual MOCICA0OBATCIIBHO U MPABUIIBHO, C COOIIOACHUEM
UCTOPUYECKON M XPOHOJIOTHYECKOHN MOCIE0BATEIBHOCTH;

Ouenka «xopowioy — CTaBUTCS, €CIM OOyYalrOIIUMWUCS JaeT OTBET,
YIOBJETBOPSIONMINN TEM JK€ TpPeOOBAHUSAM, UTO M JJIs OIEHKH «OTIUYHO», HO
JTOMyCKAaeT OJHA-TIBE OIIMOKH, KOTOPHIE caM K€ HCIIPaBIISCT.



Ouenka

«y00671€MEOPUMETIbHOY  —

CTaBUTCS, €CIM OO0ydYarouiuiics

oOHapy’>KWBaeT 3HAHUE ¥ IOHUMAHNE OCHOBHBIX IMOJIOKEHUNA JAaHHOTO 3aJJaHus, HO:

1) muznaraeT mMaTepual HEMOJHO M JONMYCKAeT HETOYHOCTH B ONPEACICHUU
MOHATHHN WK (HOPMYTUPOBKE TIPABIIT,

2) HE yMEeT JOCTATOYHO IITYOOKO M J0Ka3aTeJIbHO 00OCHOBATH CBOM
CYXXJICHUS U TIPUBECTH CBOM IMPUMEPHI;

3) u3maraet MaTepuai HermocjaeI0BaTeIbHO U JJOMYyCKAET ONIHOKH.

BOITPOCHI JUISA CAMOITIOAT'OTOBKHA OBYYAIOIIINXCA

Konmponupyemuwie pazoenwi
(memwt) oucyunaunvl (Mo0oys)

Bonpocwt ona noozomoexku k
unoueuoyanvnomy | pponmanvrnomy ycmuomy |
RUCbMEHHOMY ORPOCY RO MeMAM OUCUUNTIUHDL

(mooyns)

PA3JIET 1.

Tema 1.1. Kapsbepa.
Mos Oynymas mnpodeccus.
Bunpl 1 cTpyKTypa KOMIIaHUH

Do you have a career plan? Where do
you want to be in 10 years’ time?

2. Would you like to work for one or
several companies?

3. What can damage your
prospects?

5. What do you hope to do in your
future career?

6. Are you an organized person? How
do you organize your time?

7. What do you have in common with
your best friend?

career

Tema 1.2
[Tpuem 3apyOeKHBIX MAPTHEPOB.

[Ipomaxwu.

1. What are business negotiations?

2. Why is negotiation important in a
business?

3. What is business context negotiation?

4. What are some examples of
negotiation?

5. Imagine you have to entertain a group
of foreign businesspeople. Which of these
activities would you choose?

6. Many companies are spending less on
corporate entertaining. Do you think this is a
good idea? Why? | Why not?

7.You plan to take a foreign visitor out
for dinner. How important are the above
factors for you when entertaining guests?

8. Think of a typical or unusual dish
from your country. How would you describe it
to a foreign visitor?




PA3JIET 2.

Tema 2.1. HosbIil Ou3Hec.
MapkeTuHr

1.Would you like to start your own
business? Why? | Why not?

2. What conditions are important for
people starting new businesses?

3.Many economies contain a mix of
public- and private-sector businesses.

Think of companies you know in the
areas below. Which are public-sector
companies, and which are private-sector ones?

4. Many companies in the UK have
been privatised. What are the trends in your
country?

5. What do you think are the biggest
economic problems in your country at
themoment?

6. What components must have new
businesses?

7. What should you do starting their
own business?

8. Which new business has impressed
you most ?Why did it impress you?

9. What is very important when you
market to doctors?

10. What is the keys to good
marketing?

10. What are the "The four Ps' form the
basis of the 'marketing mix'?

Tema 2.2. IlmanupoBanwue.
VYpaBneHue nepcoHaIoM.

1. What should companies do to
encourage new ideas?

2. What do you consider when you start
planning some events?

3. What are the best ways to plan?

4. What is the secret of good planning?

5. What are the main responsibilities of
a manager?

6. What factors make companies
successful?

7. Are you an organized person? How
do you organize your time?

8. What do you consider when planning
family events?

9. What are the most important things to
do when planning in business?




10. How often do you think businesses
should revise their plans?

PA3JIEJ 3.

Tewma 3.1Toprossie Mmapku.

1. What are your favourite brands?

2. Why do people buy brands?

4. How loyal are you to the brands you
have chosen?

5. What is brand management?

6. What is brand product?

Tema 3.2. HM3MeHeHUs B

1. Which of the situation would you find

ousHece the most difficult to deal with?(losing a lot of
money? move house...)
2. What has been the most important
change in your life?
3. What should companies do to
encourage new ideas?
4. What do you consider when you start
planning some events?
5. Are you an organized person? How
do you organize your time?
PA3JIEJI 4.
Tema 4.1. Jlenpru u 1. How much cash do you have with
peKama. you at the moment?

2. DO you normally check a vyour
change, your bank statements and credit-card
bills', restaurant bills, your receipts when
shopping?

3. Some people try not to pay the correct
amount of tax. Is this a serious crime?

4.What is a profit margin?

5. What is investment?

6. What is annual turnover?

7. Newspapers are one example of an
advertising medium. Can you think of others?

8. Give examples of clever slogans that
you remember from advertising campaigns.

9. Do you agree with the statements that
people  remember advertisements, not
products?

10. Do you agree with the statements
that advertising tells you a lot about the culture
of a particular society.




Tema 4.2. 1. What makes a good employee?

TpynoyctpoiicTBo u 2. What nationalities are better at
MY TEIICCTBUS building relationships than others at work?
3. What makes employees successful
and happy?

4. What do you find satisfying and
frustrating about your work or studies?

5. What sort of risks do businesses face
in HRM?

6. What sort of things do companies
need to insure against in HRM?

7. Do you like travelling? Which places
have you visited or would like to visit? Why?

8. What is the best time to visit your
own city?

9. Describe the opportunities your
favourite season creates for travel?

10. What is the best way of traveling
around your country (rail/road/air)?

11. Why is it better than the others?

12. What are the biggest transport
problems in your country? Why did it impress
you?

2.2 PexoMeHIAUMM TI0 OIEHUBAHUIO Pe3yJbTATOB TEeCTOBbIX 3aJaHUM
o0yuyarommxcs

B 3aBepiieHun M3ydeHHs KaXJIOTO pasjesia JUCHUTUTHHBI (MOJYJIs) MOXKET
MPOBOJUTHCS TECTUpPOBaHUE (KOHTPOJb 3HAHWUK 1O pasfeny, pyOeKHBIH
KOHTPOJIb).

Kpumepuu oyenusanus. YpoBeHb BBITIOJHCHHS TEKYIINX TECTOBBIX 3aJJaHUM
OllCHMBaeTcs B Oamiax. MakcuMmanbHOE KOJIWYECTBO OauioB MO TECTOBBIM
3aJIaHUSIM OTIPECIIIECTCS MPENoaaBaTelNsIM U MpeCTaBiIeHo B Tabnwuie 2.1.

TecToBble 3a/1aHus MPEACTABICHBI B BUJE OIICHOYHBIX CPEJICTB U B MOJHOM
o0BeMe MmpeCcTaBiIeHbI B OaHKE TECTOBBIX 3aJaHUI B DJIIEKTPOHHOM Buje. B ¢onme
OIICHOYHBIX CPEJICTB MPECTABICHBI TUIIOBBHIE TECTOBBIC 3aJaHUs, pa3paboTaHHBIC
TUTSL U3yYEHUS TUCTUTUINHBI « THOCTpaHHBIN S3BIKY.

THUITIOBBIE TECTOBBIE 3ATAHUSA
JJIA TEKYIIEI'O KOHTPOJIA

PA3JIET 1.




Tema 1.1 «Kapbepa. Mos 0yaymasi npogeccus. Buabl u cTtpykrypa
KOMITAHUM.

1 Complete each of these sentences with the correct option.
1 Selim believed he deserved a , SO he just asked his boss for one.
a)target  Db) progress c) promotion

2 It is useful to set your own goals and to think about the skills you need to
them.
a) reach b) make C) master

3 In many countries, there are very few career for people without
formal qualifications.
a) plans b) breaks  c¢) opportunities

4 It is very inconvenient to have to work when you have young
children.
a) flexitime b) overtime c) time off

5 Anika attends lots of professional development seminars because she wants
to_  acareer move.
a) take b) make C) earn

6 If you want to get in your career, you have to have clear short-
and long-term goals.
a) ahead  Db) progress c) the sack

7 ‘Bright Sparks’ is an agency that helps school leavers ona
career plan.

a) offer b) decide c) take

8 It is not enough just to your best; you need to have ambitions as
well.

a) make b) work c) do

9 Sales representatives often earn a in addition to their salary
when they achieve their targets.
a) money Db)living  c) bonus

10  Multinationals often their employees excellent career
opportunities if they are willing to travel.
a) offer b) make c) take

2 Complete the sentences using the words in the box.
take / do / evaluate / master / make



11 Do not always wait for your boss to tell you how well you are doing. You

also need to your progress yourself.

12 VIadimir is hoping to research in informatics.

13  Nandita’s dream is to a living as a public relations consultant.
14 Delegating tasks is an important skill to .

15  Maxis only 52, but he would like to early retirement.

3 Complete these sentences with the appropriate form (positive or negative) of
can, could or would.

16 Alex speak Chinese, but he is planning to start learning next
year.

17  Last year, our employees use the new software, so we hired a
consultant to teach them.

18 you like to take a career break?

19  Naruto get a promotion at GFS, so he wants to move to another
company.

20 Do you think you recommend one or two employment
agencies?

Tema 1.2. «IIponpaxu. [Ipuem 3apy0e:KkHBIX HAPTHEPOBY.

1 Choose the six correct words from the box to complete the sentences.
warehouse / bulk / delivery / despatch / discount / enquire / payment / refund /
return / bargain / stock / sale

1 At that price, the car you bought was a real :

2 You cannot get a if you do not send back the goods in their
original packaging.

3 As we are always having storage problems, I think we should build a new

4 If there is a problem with any of the goods you receive, please

them within three days.

5 Our policy is to goods within 72 hours of receiving an order.
6 We offer a 5% on orders over $500.

2 Supply the missing word in each definition.

7 After- service is the help people get from the shop where they
have bought a product.

8 The street is the street of a town where many shops and
businesses are.

9 A -off period is the time when you can change your mind and
cancel an order.

10 A money back Is a promise by the seller to give you your
money back if you are not satisfied with the goods you bought.

11 Your credit card are the name, number and expiry date on your

credit card.



12 Ifyou about, you go to different places to compare prices and
quality before you buy something.

13  If the goods you want are out of , It means that they are not
available.

14 If a shop gives you interest-free , It means that you can pay for
the goods after you have bought them, at no extra cost.

15 A IS a person or company that sells goods to people in shops.

LANGUAGE REVIEW: MODALS
3 Match the following sentence halves. Write your answers here:
16 17 18 19 20 21 22
16  Internet shopping is changing the face of business,
17  To be successful in both the online and offline world,
18  If you want to stay ahead of your competitors,
19  You will need your password every time you want to access our website,
20  All our admin staff are trained by our own IT specialists,
21  If you do not want to risk losing important data,
22 Not all consumers are very good at surfing the Internet,
a businesses should try and integrate the two as much as possible.
b so a good website shouldn’t be too complicated.
¢ so traditional stores need to adapt as quickly as they can.
d so we don’t have to send them on expensive courses.
e SO you mustn’t forget it.
f you have to start selling online.
g you must shut down your computer properly every time.

PA3JIEJI 2.
Tema 2.1. Hoswlii 0u3Hec. MapkeTHHT

VOCABULARY: WORD PARTNERSHIPS

1 Match a word from A and B and complete sentences 1—10. Use each word from
A twice.

A

advertising / consumer / market / product / sales B

behaviour / budget / campaign / forecast / launch / lifecycle / profile / research /
segment / targets

1 The iIs the length of time people continue to buy a
particular product.

2 showed very good potential for marketing the
magazine to executives in the age range 25—35.

3 A is simply a description of a typical customer.

4 Our company has established its brand name through a multi-million multi-
media
5 The introduction of a product to the market is called the




6 Family and friends are a major factor in . They
really influence what people buy, where and how.

7 A Is a group of customers of similar age and
income level.
8 | don’t think cutting our by half is a good idea.

Our campaigns are highly successful and always generate huge profits in the long
term.
9 Our representatives are under a lot of pressure to meet their

10  I’mafraid | can only make a pessimistic for
February and March.

LANGUAGE REVIEW: QUESTIONS
2 Re-order the words to make questions.
11 much advertising do how on spend you ?

12  does endorsement mean what ?

13  strengths and are company’s weaknesses what your ?

14 range did extend product their they when ?

15 is team leading sales who your ?

LANGUAGE REVIEW: FUTURE PLANS
3 Re-order the words to make sentences.
13  Brazil expand hoping in they’re to

14 not a bonus expecting get good is she to

15  attract foreign we investment like more to would

16  aBangalore in open planning subsidiary to we’re

17  are going launch when model this to you ?

4 In each sentence, one word is missing. Re-write each sentence with the correct
word in the right place.
18  We going to visit our suppliers next week.

19 | help you write the report if you like.

20  We look forward seeing you soon.




21  Analysts say the economy will better next year.

22 They want relaunch their video camera.

Tema 2.2. [lnanupoBanue. YpanjieHue MepcoHATIOM.

VOCABULARY: VERBS AND PREPOSITIONS
1 Complete each sentence with a verb from the box.
believe / deal / delegate / invest / respond

1 We a lot in training courses for our employees. We know it’s
money well spent.

2 Our new manager can with problems very effectively.

3 Don’t try to do everything on your own. You should tasks to
your assistant more often.

4 Our previous manager didn’t even try to to our concerns.

5 When your employees feel that you in their abilities, they often

start to perform better.

2 Complete each sentence with a preposition from the box.

for/on/to/with/to

6 We need to agree the date of the relaunch of our new series.

7 Tom apologised making so many mistakes in his report.

8 A good manager should listen suggestions from staff.

9 It was my mistake, | know. | have already apologised the
director.

10 I couldn’t agree the others that our suppliers were responsible.

LANGUAGE REVIEW: REPORTED SPEECH

3 Re-order the words to make reported statements and questions.
11  dohim it to told

12 were said they she wrong

13  asked he members team the were who

14 invoice manager me not pay the the to told

15  asked finish meeting she the time what would

4 Complete these sentences using the words in brackets.
For example:
to the conference even if you invited him.

(he / not / come)
He wouldn’t come to the conference even if you invited him.



16  Would you move to our Taiwan office if ?
(you / can)

17  If you were in my position, how with this
crisis? (you / deal)

18  They wouldn’t do business with us if they
our terms favourable. (not / find)

19  If you look at our catalogue, you how much
we have expanded our product range. (see)
20  You’d be more popular if so nervous all the

time. (you / not / be)

PA3JIEJ 3.

Tema 3.1 Toprosnie Mmapku.

VOCABULARY: BRAND MANAGEMENT
1 Complete these sentences about brands and products with the missing word.

1 The | our consumers have of the brand is one of youth,
life and excitement!

2 I’ve invited all the journalists to the product | next month.
3 What we need is a well-known tennis player to e our new
range of leisure wear.

4 You simply can’t change the n of the brand after fifty
years!

5 James Bond films are great for product p — especially
luxury goods.

6 We can expect a product | of about five years on this
model.

7 The danger with putting our name on other products and brand
S Is that the brand loses value.

8 The brand | of our customers is incredible. Some of them
wear nothing but a product with our name on it.

9 Here’s our brochure with the new r of products for next
year.

10  Coca-cola is an example of global brand a . There isn’t a

country that doesn’t know what a coke is.

LANGUAGE REVIEW: PRESENT SIMPLE AND PRESENT CONTINUQOUS
2 Complete these sentences with the present simple or the present continuous
forms of the verbs in brackets.

11 Currently, we (plan) some major changes in the
department.
12 We usually (respond) to any competition with a newer

model.



13 At present | (manage) the division while my boss is away.

14  It’s a temporary problem and these delays (end) very
soon.

15 | (not/eat out) much — except when people visit the
company.

16  I’mafraid he (not/work) here this week. Can | help?
17  How often you (have) meetings?

18 They (not/do) much business with us at the moment.
19 | (not/buy) one brand because | like different types of
clothes.

20 you (outsource) projects or are they always
In-company?

SKILLS: TAKING PART IN MEETINGS 1
3 Each phrase contains a mistake. Write the phrase correctly.
21  How do you feel to this idea?

?
22 How do you think of the proposal?

?
23 What’s you opinion?

?

24  I’mnot thinking it’s a good idea.

25  I’magree with you.

Tema 3.2. U3MeHeHus B OM3HECe

VOCABULARY: DESCRIBING CHANGE

1 Complete sentences 1-10 with the word in brackets. Add a prefix and change the
form if necessary.

1 Since they took over the company, they’ve all parts of the
workforce. (size)

2 Some of the people at head office won’t like this new initiative to
decision-making down to branch level. (centralise)

3 The from the city centre out to our new site in the
midlands is taking longer than planned. (locate)

4 Oh no! We’re having another office . It’s the third time
this year! (organise)

5 If they the company, he thinks we’ll lose our jobs.
(structure)

6 They want a product to try and improve sales. (launch)
7 I’m going on a course to and work in customer care.

(train)



8 Can we these computers with that new software you
bought. (grade)

9 of the industry has made it easier for use to compete with
cheap exports. (regulate)

10 It would be quicker to build a brand new factory than to
this plant. (develop)

LANGUAGE REVIEW: PAST SIMPLE AND PRESENT PERFECT
2 Complete sentences 11-20 with these irregular verbs in the past simple or present
perfect.

Be / meet / not have / go / rise / not do / buy / take / come / make

11  Atlast! Finally, he a decision.
12 Turnover by 3% every year since 1998.
13  A:Did you finish that report? B: No sorry, I still it yet.
14 Didn’t you hear? They bankrupt last year.
15 you ever _ to Hong Kong?
16 We visited the factory and then | them out for dinner.
17 | shares in their company six years ago.
18 I’mafraid | time to look at it yesterday.
19  The majority of our new business from the teenage market in
recent months.
20 you Maggie while you were there?
PA3JIEJI 4.

Tema 4.1. [leHbIu U pexjama.

VOCABULARY: ADVERTISING MEDIA AND METHODS
1 Complete the missing words in these sentences. The first letter is given.
1 Because tobacco companies can’t advertise on TV, they use

S at sporting events such as Formula 1 to publicise their
products.

2 w 0 m tends to be the most effective form of
advertising because you trust the opinion of the person who tells you.

3 | receive so many f S , | never need to buy the product!
4 I’m always getting | through my door for pizza delivery or

personal loans.
5 Sports men and woman are often used for celebrity e :

6 | usually can’t read what’s on a b unless the traffic isn’
moving.

7 They have a really short and memorable s on their adverts.
8 Television ¢ seem to get louder and longer!

9 | think the e in Milan would be a good event to launch our
new spring range.

10 Thenewp campaign on the buses and underground is really

Imaginative.



2 Complete these “attention-grabbing’ word partnerships with one part of the body.
11 catching
12 watering
13 teasing
LANGUAGE REVIEW: ARTICLES
3 Read about an advertising agency. One article is missing in each line. Write it in
as shown in the first example.
the
Our advertising agency was set up in the nineteen eighties

14)  when companies were spending fortune on publicity

15) campaigns and when advertising budget might equal

16) twenty per cent of even smallest company’s annual turnover.
17)  We began by targeting some of larger companies but discovered
18) that this market was saturated. Instead there were lot of

19) small businesses which had never considered benefits

20) of using the Internet, for example, as advertising tool.

Tema 4.2. TpyaoycTpoicTBO U MyTelIeCTBUSA

VOCABULARY: THE RECRUITMENT PROCESS

1 Match the words in A and B and complete sentences 1-9.

A

pep / head / financial / curriculum / interview / application / fast / probationary /
psychometric B

track / package / hunter / talk / test / form / panel / vitae / period

1 | always find that a quick with my staff
raises morale.
2 The includes a pension and an

annual bonus.
3 Six months is the standard

4 I’mona scheme so | should be

promoted soon.
5 Please could you fill in this before the
interview.

6 We’d also like you to take this

7 It was scary! | had to sit in front of an of six
people.
8 | work as a . I have to find the best person for

the job.



9 My is out of date. It doesn’t include
details of my most recent job.
LANGUAGE REVIEW: INDIRECT QUESTIONS AND STATEMENTS
2 Each question or statement includes one extra and incorrect word. Delete it.
For example: What are do you do?
10  Could you tell me what is your salary is?
11  I’mnot sure when does the interview finishes.
12 Could you tell to me why she left?
13 I am wonder whether they’ll apply?
14 Id like to know how would your current boss would describe you?
15 Do you mind if can I ask what your weaknesses are?
3 Re-write these as direct or indirect questions and statements.
16  What’s your job?
| was wondering
17 What time does the first one arrive?
I’d like to know
18  Why has he gone so early?

Could you tell me ?
19 Do you know where the interview room is?

Where ?
20 Do you happen to know if they’ve finished?

Have ?
21 | have no idea who she is.

2

VOCABULARY: TRAVEL
1 Complete the words with the missing vowels (a, e, I, 0, u)
1 There isn’t enough | gr m in C n

my class.
2 Theq s at ch ck- n these days are
always long.
3 It takes me about two days to recover from j t-1 g when | arrive
in the USA.
4 There’s never a tr I y around at an airport when you need one.
5 Americans call a | ft an I Y t r.
6 I’m afraid you’re only allowed one piece of ¢ rry- nb gg

g

7 If they improved air q I ty on planes, passengers
wouldn’t suffer from d S r nt t n.
8 Do you want a n w y or r nd tr

p ticket?
9 Flight d | ys and ¢ nc I t ns add to
the air traveller’s frustrations.
10  We drove off the fr w y towards New York and went

d wnt wn.




2.3 PexkoMeHIAaUMU 10 OLEHMBAHHMIO Pe3yJIbTATOB CHUTYAMOHHBIX

3aJaHui

MaxkcumManbHOE
KOJIM4eCcTBO OayuioB*

[IpaBuIbHOCTH (OMIMOOYHOCTH) PEIICHUS

OTJIMYHO

[Tonusle BepHBIE OTBETHL. B 1OrnyHOM paccyxaeHuu
Opyu OTBETax HET OIIMOOK, 33JaHHE  IOJHOCTHIO
BBINIOJIHEHO. [losTy4eHbl paBUIBHBIE OTBETHI, SICHO
IPOIMUCAaHHBIE BO BCEX CTPOKAX 3a/laHui U TaOIHIL

Xopoo

BepHbie  oTBeTh, HO UMEKTCI  HEOOIbIINE
HETOYHOCTH, B 1IEJIOM HE BJIUSIOIIIE Ha
ITOCJICIOBATEILHOCTh COOBITHH, TakKHe Kak HeOOJIbIINe
MPOITYCKH, HE CBSI3aHHBIE C OCHOBHBIM COJIEP>KaHUEM
u3NoKeHus. 3aanre opopMIeHO HE BIIOTHE aKKypaTHO, HO
ATO HE MENIaeT MOHUMAaHHUIO BOMpPOCca

Y 10BIETBOPUTEIBH
0

OTtBeThl B 11€JI0M BepHble. B paboTe mpucyTcTByIOT
HECYIIECTBEHHAs] XPOHOJIOTMYECKass WJIM HCTOPUYECKAs
OIIMOKK, MeXaHM4ecKas OIMOKa WM OMHMCKAa, HECKOJIbKO
VCKa3MBIINE JJOTUYECKYIO NOCIEN0BATEIBHOCTh OTBETA

I[OHYHI@HI:-I OoJtee TpECX OIIMOOK B JIOTHYECKOM
PaCCyKACHUU, MHoCJICAOBAaTCIBbHOCTHU COOBITHI nu
YCTAHOBJICHUMU  OAaT. HpI/I 00BsICHCHUH HCTOPHUUCCKUX
COOBITHH U SIBJICHUM YKa3aHbl HC BCC CYIICCTBCHHBIC (baKTI)I

HeynosnerBopute
JTBHO

OtBeThI HCBCPHBIC UJIN OTCYTCTBYIOT

* Ilpencrapiieno B Tabmure 2.1.

THUIIOBBIE CUTYAIIMOHHBIE 3ATAHUSA
JJIAA ITPOBEPKHU YPOBHSA COPOPMHUPOBAHHOCTHU KOMIIETEHIIUN

Cumyayun 1 k meme «Tema 1.1. Kapvepa. Moa oOyoywaa npogeccus.
Buowt u cmpykmypa komnanuu).

Onucanue curyanuu There are different tips in order to get ahead in your
career. 1.Change companies often.

2. Be energetic and enthusiastic at all times.

3. Use charm with your superiors.

4. Be the last to leave work every day.

5. Attend all meetings.

6. Find an experienced person to give you help

7. Go to your company's social functions.

8. Study for extra qualifications in your free time.

KonTpoashnslii Bonpoc What should you do to get ahead in your career?




Cumyauyua «k meme «Tema 1.2. Ilpooasrccu. Ilpuem 3apybesricnbix
napmmuepoe».

Onucanue curyanuu There are different places for shopping:

a (street) market

* a convenience store

* a supermarket

* a department store

* a specialist retailer

* a shopping centre/mall

« an online retailer

KonTpoasnblii Bompoc What do you like about shopping? What don't you
like? When did you last visit these retail outlets? What did you buy?

Cumyauua «k meme «Tema 1.2. Ilpooaxcu. Ilpuem 3apyodesrchuvix
napmmnepoe).

Onucanue curyanuu Imagine you have to entertain a group of foreign
businesspeople.

KonTpoasnslii Bompoc Which of the activities would you choose?

Cumyauusn k meme «Tema 2.1. Hoewvlit 6uznec. Mapkemunz».
Onucanue cutyamum YOU want to start your own business. Think about

conditions are important for people starting new businesses.
* low taxes « good transport links « skilled staff « training courses
* low interest rates « high unemployment « cheap rents
« a strong currency ¢ a healthy economy ¢ government grants
« a stable political situation « easy access to credit

KonTpoasnblii Bonmpoc What conditions are important for people
starting new businesses?

Cumyayusa k meme «Tema 2.2. [IlnanupoBanue. YnpasjieHue
MEePCOHAJIOM ».

Onucanue curyanuu Planning is important part of our life

KonTtpoasnsiii Bonpoc Which of the following do you use to plan your day
or week? Which do you prefer? Why?

» desk or pocket diary < electronic organiser  writing on your hand « memory
« asking someone (e.g. your PA) to remind you * watt chart « smartphone
* notes stuck on board, desk, fridge, etc. * computer program (e.g. Google calender,
iCal)
Cumyauusn k meme «Tema 3.1 Topzoevie mapku ».



Onucanue curyanuu List some of your favourite brands (Coca-Cola,
Ikea, Microsoft, Tesco, Chanel Samsung).

KonTpoashnslii Bonpoc Do you / Would you buy any of the following
brands? Why? / Why not? How loyal are you to the brands you have chosen? For
example. when you buy jeans, do you always buy Levi's? Why do people buy
brands?

Cumyauua k meme «Tema 3.2. U3menenusn 6 6usnecey .

Onucanme curyanun 1here are different situations in our life. They are
the following: moving house , driving abroad, losing a pet, a new boss, moving
to another country, changing your job, getting married (again!,) new neighbours.

KonTpoasnslii Bonpoc What has been the most significant change in
your life so far?

Cumyauusn k meme «Tema 4.1. /lenveu u pexnamay .

Onucanue curyanuu  Look at these words. Label each word 1 for
‘advertising media’, 2 for 'methods of advertising' or 3 for 'verbs to do with
advertising'.

advertorials 2 endorse point-of-sale sponsor banner ads exhibitions pop-ups
sponsorship billboards (AmE)/ free samples posters target hoardings (BrE) Internet
press television cinema leaflets/flyers product placement viral advertising
commercials outdoor advertising radio

KonTpoabnblii Bonpoc Which of the methods do you connect to which
media? EXAMPLE: te levis-ion - commercials- .

Cumyauusn k meme «Tema 4.2. Tpyooycmpoiicmeo u nymeuiecmeus » .

Onucanue curyanuu  Lost or delayed luggage, long queues at check-in,
flight delays and cancellations ...

KonTpoasHnsiii Bonpoc Choose the correct words of things which irritate
people when flying.

2.4 PexoMeHIAIIUM 110 OLIEHUBAHMIO Pe3YJbTATOB /1eJ0BOI (P0J1eBOIi) MTPbI

MaxkcuMaJjibHOe

Kpurepun
KOJIHYeCTBO 6AJJIOB™ puTep

BricraBnsercs oOydaromiemycst (MHIMBUAYAJIbHO WIIH
KaK YYaCTHUKY TPYIIbI), €CIH COJEP’KaHUE €ro JAesATeIbHOCTU
IIOJIHOCTBIO COOTBETCTBYET TEME, KOHIENINHU, COAEP)KAHUIO
OtauyHO UTpbl U TPUHATOM pOJIM; YETKO OpraHM3oBaHa paboTa IO
CIOXKETY WIpBl, NPUCYTCTBYET BapHaTHUBHOCTb B DPa3pelIEHUU
UTPOBOM  CUTyallMM, KOMMEHTapUH MO  XOJy  HIpPbI
OCHOBBIBAIOTCS HA TNOHATUHHOM anmnapare MNpeAMETHON




o0macTM W WUIIOCTPUPYIOT OCHOBHBIE 3aKOHOMEPHOCTHU
M3y4aeMOU JUCUUIUIMHBI U €€ IPUKIIAJHON ACTIEKT

BricTaBisiercst oOyuwarouiemycss (MHIMBUIYalIbHO WIH
KaK COTPYAHUKY I'PYIIIbI), ECIIA COAEPKAHUE €0 ACSITEIbHOCTH
B OCHOBHOM COOTBETCTBYET TE€ME, KOHLENIMH, COIEPKaHUIO
Xopomro UIPbl U IIPUHATOM POJIM; UIPOBOM CHOKET HAXOAWUT pPa3BUTHE,
KOMMEHTapUHU 10 XOAY Urpbl BKIIOYAIOT MOHATUIHBIN anmapaT
IpeIMETHOM 001acTu U OTpa)katoT B OCHOBHOM IOHUMAaHHE
IIPUKJIAJHOTO ACIIEKTa M3y4aeMOU TUCHUIIIINHBI

BeoicTaBisiercst oOyuwatouiemycss (MHIMBUIYalIbHO WIH
KaK COTPYAHUKY I'PYIIIbI), ECIIA COAEPKAHUE €TI0 AESITEIbHOCTH
B II€JIOM COOTBETCTBYET T€M€, KOHLEIIUH, CONCPKAHUIO UTPbI
U TPUHATOM POJIM; HWIPOBOM CHOKET HE JACTAIU3UPYETCH,
KOMMEHTapuu 1O XOQy Wrpbl B HEOOJBLIOW  CTENeHu
ONMpAIOTCS Ha TMOHATUHHBIA anmapaT HpeaMeTHo oOnactu,
INPUKIAIHON aCleKT M3y4aeMOW IUCLUIUIMHBI IIPEICTABICH
(dparMeHTapHO

Y 10BIETBOPUTEIIBHO

BBICTaBIIsSIETCA OOydaroleMycsi (MHIUBUIYalIbHO WU
KaK COTPYIHHUKY TPYIIIbI), €CIIH COAEPKAHHUE €r0 NeSITeIbHOCTH
JUIIb  YAaCTHYHO  COOTBETCTBYET  TEME, KOHILICTIIINH,
COJCPKAHUIO WIPbl U IPHUHATOM pOJIM; UTPOBOH CIOKET HE
pa3BUBAETCS, KOMMEHTAapUU IO XOJY HIPbl OTCYTCTBYIOT,
oOyuarouuiicss He JEeMOHCTPUPYET MOHUMAHUS PUKIATHOTO
aCIeKTa U3y4acMOW TUCIUILINHEI

Hey,HOBJ'IeTBOpI/ITCJI
BHO

* Ilpencrapiieno B Tabmuie 2.1.

THUIIOBAS AEJIOBASA (POJIEBAS) UT'PA IS TIPOBEPKU YPOBHSA
CPOPMHUPOBAHHOCTHU KOMIIETEHIIHU

HenoBasi urpa k teme «Tema 1.1. Kapvepa. Moa oyoywasn npogpeccus.
Buowt u cmpykmypa komnanuu).

1. Tema (npoonema) Students discuss how they use the telephone in

English. The focus of this section is on making contact and getting through.

2. Konuyenuyusn Role-play the phone calls.

3. Ponu (ponesvie cpynnut

1 You work at Lochlin pic. You receive a call for your colleague, Jamie
Vincent. Jamie is not in the office at the moment. Take the caller's details and say
that Jamie will call them back

2 You are Jamie Vincent. Telephone the person who called about the job
advertisement. Offer to send an application form. The closing date for
applications is in two weeks' time.

4. Oxcuoaemurit pezyrvmam the succsesfull phone calls.




[enoBast urpa Kk teme «Tema 1.2. Ilpooaxcu. Ilpuem 3apyodescrvix
napmHueposy.

1. Tema (mpodsema) Agrees on the five most important negotiating tips

2. Konnenmusi Role-play the negotiating .

3. Posmn (poaeBnie rpynnnl LOOK at the negotiating tip A

Be friendly.

« Pay attention to the other side's body language.

* Have clear aims.

 Don't change your plan during the meeting.

* Tell the other side what you want.

« Listen carefully.

* Never be the first to make an offer.

Look at the negotiating tip B You are an interviewee for the Sales Manager job.
Answer the interviewer's questions based on these prompts:

» Sales Manager - small mobile-phone company,

« At moment - live | Paris,

Currently - design sales manual | new staff

« Arrive office eight - usually check e-mails first - brief sales staff - deal with
difficult customers

* Next Tuesday afternoon - work | but take time off

4. Oxunaemblii pesyabTat the succsesfull negotiating

HenoBasi urpa k reme «Tema 2.1. Hoewtit ouznec. Mapxemunz Tema 2.2.
Ilhanuposanue. Ynpasnenue nepconanomy.

1. Tema (mpo6sema) A group of international VIPs is going to visit your
company/organisation for three days. You need to plan the programme for
the visit.

2. Konuenmus Role-play the negotiating .

3. Pou (ponesbie rpynmnnbl 1 Discuss these questions with other managers in the
department.

1 Where will the VIPs go, and what will they see? (e.g. inside the
company/organisation,

local sights, etc.)

2 Who do they need to meet?

3 Where will they stay?

4 How will they move around? (e.g. transport)



5 What sort of farewell event/dinner will you have on the final evening?

a) Will you have food? What? (e.g. snacks? a meal?)

b) Will there be a speech? Who will make it?

¢) Who will attend? (e.g. special guests?)

d) Will there be any entertainment?

6 What sort of gifts will you give the visitors?

7 What else do you need to plan? (e.g. the itinerary - will they have any free time?)

4. Oxxunaemblii pe3yabrTat the succsesfull discussion
JenoBas urpa k teme« Tema 3.1Topzosvie mapkuy.

1. Tema (mpob6saema) Jeanne de Brion is a jewellery company in Boston.
USA. A year ago. it launched a line of jewellery with the brand name
-Cecile-. This is the name of the French designer who created the
collection. Unfortunately. the Cecile line has not achieved its sales
targets. Three directors of the company meet to discuss how to
improve sales.

2. Konnenust Role-play this situation.

3. Posiu (posieBble rpynmnsbi)

Student A In your opinion, the Cecile products have sales potential, but the
marketing strategy is wrong. You want: ¢ a new brand name 'Cecile' does not suit
this beautiful jewellery for sophisticated women. ¢ a new logo. The present logo
(three wavy lines) is boring. * a much wider range of products and designs -at
presentthere are only five in the collection. ¢ a better slogan. 'Only for you' has not
been successful. « more colours.

Student B In your opinion, the product is the problem. The jewellery is fairly
fashionable, but not a lot different from competing products. You want to: o take
the Cecile range out of the market and stop selling it. o develop new
jewellerywhich fills a gap in the market and which has an obvious USP (unique
selling point). o invest more money in research for new jewellery products. o
carefully study rival products to And out why they are so successful. 0 market
more unusual designs from young Asian and Indian designers.

Student C In your opinion, the Cecile line has a lot of sales potential. You think
the products and brand name are excellent. However, you believe the products are
not promoted in the right way and not sold in places which reflect the high status
of the jewellery. You want: o to pay a famous film star to endorse the jewellery
and wear it as often as possible. o to spend a lot of money on a creative television
commercial to advertise the jewellery. o to sell the jewellery only in a limited
number of high-class jewellery and department stores and at airports. o to have a



new slogan which reflects the upmarket status of the jewellery. o a top designer to
create a new range of jewellery which can be sold under the Cecile brand. You
think the present range is too limited.

4. Oxupaemblii pe3yabtat the succsesfull discussion

HenoBasi urpa Kk reme« Tema 3.2. Hzmenenusn 6 6usnece ».

1. Tema (npoonema) You are managers of a retail fashion chain called Yo ung
Scene, with stores in most major European cities, You are holding your regular
management meeting. Use the CEOQO's notes below as an agenda for your
discussions. A different person should chair each item.

2. Konnenmus Role-play this situation.

3. Posiu (poseBble rpynmbi)

1 Performance-related pay 4 Carbon footprint
Following changes tothe bonus system, In line with its philosophy as a ‘green’
sales stalff in stores now receive monthly company, it has been suggested that
bonuses according to their individual Young Scene should be reducing its
sales. Unfortunately, while the new system carbon footprint, meaning that air travel
is popular with staff, it has led to many should be kept to a minimum. Buyers and
complaints from customers about sales managers would in future travel by train
staff "fighting’ over customers in order to within Europe. Outside Europe, they would
secure sales and therefore bonuses. use economy class or budget air travel
Is the system making staff too competitive? only. Is this practical or indeed desirable?
2 Stock control 5 End of clothing allowance
Managers at many outlets are reporting Sales staff in stores currently receive a
problems with the system of organising clothing allowance, which takes the form
and finding items for customers in the of a 50% discount on Young Scene
stock rooms. This is causing delays clothes, which staff then must wear at
and causing frustration for both staff work. One suggestion is to cut this to 10%,
and customers. or stop this completely and introduce a
The main question seems to be how to compulsory company uniform.
organise the stock — by size, by style or
By colae? 6 Staff meetings
s The current practice is to open ali stores
3 Shoplifting two hours later one day a week in order
Following a recent increase in shoplifting, for the store manager to hold a meeting
Young Scene now employs security guards with all staff. it has been suggested that
in al its stores. There has been a number this meeting be held after hours in future
of complaints from customers that they find to maximise opening hours.
the guards intimidating. This is starting to
affect sales, although shoplifting itself & also
down. What can be done about this issue?

4. Oxungaemblii pe3yabTat the succsesfull discussion



[esoBast urpa k teMme« Tema 4.1. /lenveu u pexknamar.

1.  Tema (mpodema) Try and use some signalling language in starting
and structuring presentations

2. Konuenmus Prepare and deliver a three-minute presentation on your chosen
topic

3. Posiu (poseBble rpyninbi)

1 Your company is launching a new product. (Audience: a group of potential
customers)

2 You are presenting your place of work or study. (Audience: a group of potential
customers or students)

4. Oxungaemblii pe3yabtat the succsesfull discussion

JlenoBas urpa k teMe « Tema 4.2. Tpyooycmpoiicmeo u nymeuiecmeus.

1. Tema (npobnema) A department store will be hiring a number of
temporary workers from Omnia Employment Agency. The Human Resources
Manager calls the agency to discuss some of the terms and conditions of the
contract. Read your role cards. then role-play the call.

2. Konunerust Role-play this situation.

3. Poam (posieBble rpynmbi)

You are the Human Resources Manager

Call the agency, identify yourself, state the purpose of the call and get the
necessary information. Ask about: ¢ introductory fees (If so, how much?) « the
hourly wage for temporary workers « minimum period to hire a temporary worker
(If so, what is it?) « how much to pay if a temporary worker does overtime or
weekend work « work permits (Who arranges them?)

You will receive a call from the Human Resources Manager

Here are the details: * An introductory fee is charged: 25% of worker'S first
pay cheque. « The hourly wage for temporary workers is €12. « There is a
minimum charge of four hours per day for all temporary workers. ¢ Overtime:
company pays time and a half; Saturday/Sunday rates: double the hourly rate.
Agency is responsible for work permits

2.5 PexoMeH1a1luM 110 OLIEHUBAHMIO Pe3YJbTATOB Kelc-3a1auu

MaxkcuMaJibHoOe

Kpurepun
KOJUYeCTBO 02J1J1I0B

Kelic pemen npaBUiIbHO, 1aHO Pa3BEPHYTOE MOSCHEHHE
U 000CHOBaHHME CJENaHHOro 3akiodeHus. OOydaronuiics
JEMOHCTPUPYET METOJOJIOTUUECKUE U TEOPETHUUECKUE 3HAHUS,
cBOOOJIHO BiazeeT HayyHoW TepmuHojorueid. Ilpm pazbope
OtauyHO IPEUI0KEHHON CUTyaluu IIPOSIBIISIET TBOPUYECKHE
CIOCOOHOCTH,  3HaHWE  JIOMOJHUTEIBHON  JIMTepaTyphl.
JleMOHCTpHpYeT XOpolIMe aHaJUTUYeCKHe CIOCOOHOCTH,
cnocoOeH mpu OOOCHOBAHMU CBOEr0 MHEHHS CBOOOJHO
IPOBOJIUTH AHAJIOTUH MEXKY TEMaMH M3y4aeMOM JUCHUIUIMHBI




U CMCXKHBIX JUCHUIIINH.

Xopomo

Keiic pemen nOpaBuibHO, JaHO TMOACHEHUE U
o0OCHOBaHME  CIeIaHHOTO  3akiroueHus.  OOydaronuiics
JEMOHCTPUPYET METOJIOJIOTUYECKUE U TEOPETHUUECKUE 3HAHUS,
cBOOOJTHO BIIaJie€T HAyYHOH TepMHHOJIOTHEH. [leMoHCTpupyeT
XOpOIIUE aHATMTUYECKHE CIOCOOHOCTH, OJHAKO JOIYCKAeT
HEKOTOpblE  HETOYHOCTH IPpU  ONEPUPOBAHMM  HAyYHOU
TEPMUHOJIOTHEN.

Y 10BIETBOPUTEIIBHO

Keiic pemen npaBuibHO, MOSCHEHHE W OOOCHOBAHHE
CICTAaHHOTO 3aKIIOYCHHS ObUIO JIaHO MPU AKTUBHOU MOMOIIN
npenojasarens. imeer orpaHnYeHHbIE TEOPETUUECKUE 3HAHNUS,
JOTIyCKAeT CYIIECTBEHHbIE OMMUOKH TPU  YCTAaHOBJIECHUU
JIOTUYECKUX B3aMMOCBSI3EH, JMOMYCKAET OIIMOKHU MPHU
WCII0JIb30BAHUH HAYYHOW TEPMUHOJIOTHH.

He YAOBJICTBOPUTCII
BHO

Keiic He pelieH win pelieH HelmpaBWIbHO, 00CYKICHHE
U T1IOMOIIb IpernoaaBarCyiA HC MNPUBCIM K M[MPaBHIBHOMY
3aKoueHut0. OOHapYyKUBAaeT HECMOCOOHOCTh K TMOCTPOCHHIO
CaMOCTOSITENbHBIX 3aKitoueHuil. limeer cinaObie TeopeTnyeckue
3HAHMSI, HE MCTIOJIb3YeT HAYYHYIO TEPMHUHOJIOTHIO.

* Ilpencrapiieno B Tabauie 2.1.

THIOBBIE KEHC-3AJTAYA JJISI TIPOBEPKH YPOBHSI
CPOPMUPOBAHHOCTHU KOMIIETEHIIHU

Keiic-3a0aua 1 k meme «Tema 1.1. Kapvepa. Moa oyoywaa npogpeccus.
Buowt u cmpykmypa komnanuu).

Onucanue 3aganus Students discuss how they use the telephone in
English. The focus of this section is on making contact and getting through.

KonTpoabhblii Bonpoc Role-play the phone calls.

Keiic 1 You want to attend the computer training course

which you saw

in the advertisement below.

Call and ask for Alex Frantzen.

You work for

Career Ladder pic. You receive a

call  for your colleague, Alex Frantzen. Alex IS not

available at the

moment. Take the caller's details

and say Alex will call them back

Keiic-3a0aua 1 k meme «Tema 1.2. Ilpooasxcu. Ilpuem 3apybesicrbix

napmmnepoeé».

Onucanne 3aganus You have to negotiate
KonTpoashnslii Bonpoc Role-play the negotiation.
Keiic 1



Student A

You are Martin. You want to:

1 sell Chen some deluxe four-seater models of your cars.

Price: €20,000; discount of 5% for first order

2 offer only two colours for your two-seater cars: white and black.

Extra colours will raise the price by 5%.

3 send a Pulse mechanic to China every six months to service the cars.

You can train local mechanics at a cost of€200 per hour.

Student B

You are Chen. You want:

1 to buy an additional five deluxe four-seater cars. Negotiate on the price. Try to
get a 10% discount on the order;

2 four colours for the two-seater cars: black, white, red and blue;

3 after-sales service: visits every three months from a Pulse mechanic; a training
course for a local car-repair firm.

Keiic-3a0aua 1 k meme «Tema 2.1.  Hoeuvlit 6usnec. Mapkemune Tema 2.2.
Inanuposanue. Ynpaenenue nepcoHaiom».

Onucanue 3aganus You are the interviewer for the Sales Manager job. Ask
the interviewee questions.

KonTpoabhblii Bonipoc Role-play this situation

Keiic 1

Student A

You are the interviewer for the Sales Manager job. Ask the interviewee gquestions
based on these prompts:

» What | do?

» Where | live?

What I currently | work on?

* Describe | typical day

« Second interview | next week | what | do I next

Tuesday afternoon?

Ask three of your own questions

Student B

You are an interviewee for the Sales Manager job on

page 18. Answer the interviewer's questions based on

these prompts:

» Sales Manager | small mobile-phone company

» At moment I live | Paris



Currently I design sales manual I new staff

* Arrive office eight | usually check e-mails first |
brief sales staff | deal with difficult customers

* Next Tuesday afternoon | work | but take time off

Keiic-3a0aua 1 k meme « Tema 3.1Topzoevie mapkuy.

Onucanue 3aganusi Jeanne de Brion is a jewellery company in Boston. USA. A
year ago. it launched a line of jewellery with the brand name -Cecile-. This is the
name of the French designer who created the collection. Unfortunately. the Cecile
line has not achieved its sales targets. Three directors of the company meet to
discuss how to improve sales.

Kontpouabnslii Bompoc Role-play this situation.

Keiic 1

Student A In your opinion, the Cecile products have sales potential, but the
marketing strategy is wrong. You want: * a new brand name_ 'Cecile' does not suit
this beautiful jewellery for sophisticated women. ¢ a new logo. The present logo
(three wavy lines) is boring. * a much wider range of products and designs -at
presentthere are only five in the collection. ¢ a better slogan. 'Only for you' has not
been successful. * more colours.

Student B In your opinion, the product is the problem. The jewellery is fairly
fashionable, but not a lot different from competing products. You want to: o take
the Cecile range out of the market and stop selling it. o develop new jewellery
which fills a gap in the market and which has an obvious USP (unique selling
point). o invest more money in research for new jewellery products. o carefully
study rival products to And out why they are so successful. o market more unusual
designs from young Asian and Indian designers.

Student C In your opinion, the Cecile line has a lot of sales potential. You think
the products and brand name are excellent. However, you believe the products are
not promoted in the right way and not sold in places which reflect the high status
of the jewellery. You want: o to pay a famous film star to endorse the jewellery
and wear it as often as possible. o to spend a lot of money on a creative television
commercial to advertise the jewellery. o to sell the jewellery only in a limited
number of high-class jewellery and department stores and at airports. o to have a
new slogan which reflects the upmarket status of the jewellery. o a top designer to
create a new range of jewellery which can be sold under the Cecile brand. You
think the present range is too limited.

Keuc-3a0aua 1 k meme « Tema 3.2. Uzmenenus 6 ousnece ».



Onucanue 3aganmss  YOuU are attending the conference, you have to decide
together on the following task in your card

Kontpoasnslii Bonmpoc Role-play this situation.

Keiic 1

Students A and B Student A: You are attending the conference with your boss
(Student B). Student B: You are attending the conference with a junior colleague
(Student A). 1 Decide together on the following: « company name ¢ activity / area
of business ¢ department you work for ¢ recent activities

Student C You are a colleague of Students A and B from a subsidiary. You met
Student A at the same conference last year. 1 Decide on the following: ¢ company
name ¢ activity / area of business ¢ department you work for « recent activities

Keiic-3a0aua 1 k meme « Tema 4.1. /lenveu u pexnama».
Onucanue 3aganms  Try and use some signalling language in starting and
structuring presentations

KonTpoabnblii Bonmpoc Prepare and deliver a three-minute presentation on
your chosen topic

Keiic 1

1 Your company is launching a new product. (Audience: a group of potential
customers)

2 You are presenting your place of work or study. (Audience: a group of
potential customers or students)

Keiic-3a0aua 1 k meme «Tema 4.2. Tpyooycmpoiicmeo u nymeuiecmeusn».

Onucanue 3aganmsi A department store will be hiring a number of
temporary workers from Omnia Employment Agency. The Human Resources
Manager calls the agency to discuss some of the terms and conditions of the
contract. Read your role cards. then role-play the call.

KonTtpoasHnsiii Bonmpoc Role-play this telephone situation in pairs.

Keiic 1

Human Resources Manager You are the Human Resources Manager for the
Dolphin Department 5tore. Before you start using the Omnia Employment Agency,
you need the following information. Call the agency, identify yourself, state the
purpose of the call and get the necessary information. Ask about:

« introductory fees (If so, how much?)

» the hourly wage for temporary workers

» minimum period to hire a temporary worker (If so, what is it?)

* how much to pay if a temporary worker does overtime or weekend work ¢
work permits (Who arranges them?)



« travel expenses of temporary workers (Who pays them?)

» when to pay for temporary workers.

Employment agency consultant. You will receive a call from the Human
Resources Manager of Dolphin Department Store. The manager will ask you some
questions. Here are the details:

* An introductory fee is charged: 25% of worker'S first pay cheque.

* The hourly wage for temporary workers is €12.

» There is a minimum charge of four hours per day for all temporary
workers.

 Overtime: company pays time and a half; Saturday/Sunday rates: double
the hourly rate.

* Agency is responsible for work permits.

* Travel expenses of workers paid for by the client.

« The agency bills clients each week for the total hours worked by temporary
staff.

2.6. PexoMeHIAMM MO OLEHHMBAHUIO BOMPOCOB /JIsl KOJJIOKBUYMA,
codeceqoBaHMs MO AMcHUIIMHE (MOAY/I10) « NHOCTPAHHBIN A3BIKY.

MakcuMajabLHOe

Kpurepun
KOJINYECTBO 0AJLIOB™ puTep

BricraBisiercss oOydJaromemMycsi, €Ciu OH OIpEAeiseT
paccMaTpuBaeMbIe TOHATHS pasfefia WIA TEMbl TUCIIHILTHHBI
(MOmyIs) 4YETKO W MOJTHO, TPUBOJSI COOTBETCTBYIOIIHE
TIPUMEPBI.

OTIn4HO

BricraBisiercst oOy4aromeMycsi, eciii OH JOIYCKaeT
OTJICIIbHBIC

MOTPEITHOCTH B OTBETE, HO B IEJIOM JJEMOHCTPUPYET
3HaHUE U

BJIQJICHUE COJIEpXKAHUEM pasjiesia (TEMbl) TUCIUIUIHHBL
(MomyIist)

Xopo1io

BrictaBnsiercs oOy4daromemycsi, eciii OH 0OHapYKUBAET
Y I0BIETBOPUTENIBHO | MpoOeNibl B 3HAHUAX Marepuana pasjeiia Wi  TEMBI
JUCIUIUIAHBI (MOJTYIs)

BricTraBnsercs 06yan0meMyc51, €CJIn OH O6H8.py>KI/IBaeT
CYIICCTBCHHBIC np06em>1 B 3HAHUAX OCHOBHBIX ITOJIOJKEHHI
pasaciia Uik TEMbI ITUCHUIIIIMHBI (MOI[y.TIH), HCYMCHHC C
IIOMOIIIBIO TpeTroAaBaTeyIsl IMOJIYYUTH IPABUIIBHOC PCIICHUC
KOHerTHOﬁ HpaKTH‘leCKOﬁ 3agaqdn

HeynosnerBopuren
BHO

* IIpencrapiiero B Tabmure 2.1.

THUITOBBIE BOITPOCHI JIAA KOJJIOKBUYMA, COBECEJOBAHUSA
JJISA TIPOBEPKHU YPOBHSA COPOPMHUPOBAHHOCTHU KOMIIETEHIIUN

Paznen 1.
Tema 1.1. Kapsepa. Mos Oynymiast npodeccusi. Buibl U cTpykTypa KOMIAHUU




1.Do you have a career plan? Where do you want to be in 10 years’ time?
2. Would you like to work for one or several companies?

3. What can damage your career prospects?

5. What do you hope to do in your future career?

6. Are you an organized person? How do you organize

your time?

7. What do you have in common with your best friend?

Tema 1.2. IIponaxu. Ilpuem 3apyOeKHBIX TAPTHEPOB.

1. What are business negotiations?
2. Why is negotiation important in a business?
3. What is business context negotiation?
4. What are some examples of negotiation?
5. Imagine you have to entertain a group of foreign businesspeople.Which of these
activities would you choose?
6. Many companies are spending less on corporate entertaining. Do you think
this is a good idea? Why? | Why not?
7.You plan to take a foreign visitor out for dinner. How important are the above
factors for you when entertaining guests?
8. Think of a typical or unusual dish from your country. How would you
describe it to a foreign visitor?

PA3JIEJI 2.
Tema 2.1. HoBerit 6u3Hec. MapkeTHHT

1.Would you like to start your own business? Why? | Why not?
2. What conditions are important for people starting new businesses?
3.Many economies contain a mix of public- and private-sector businesses.
Think of companies you know in the areas below. Which are public-sector
companies, and which are private-sector ones?
4. Many companies in the UK have been privatised. What are the trends in your
country?
5. What do you think are the biggest economic problems in your country at the
moment?
6. What components must havel new businesses?
7. What should you do starting their own business?
8. Which new business has impressed you most ?Why did it impress you?
9. What is very important when you market to doctors?
10. What is the keys to good marketing?
10. What are the 'The four Ps' form the basis of the 'marketing mix'?

Tema 2.2. [InanupoBaHue. YnpapjeHue MePCOHAIOM.

1. What should companies do to encourage new ideas?
2. What do you consider when you start planning some events?



3. What are the best ways to plan?

4. What is the secret of good planning?

5. What are the main responsibilities of a manager?

6. What factors make companies successful?

7. Are you an organized person? How do you organize your time?

8. What do you consider when planning family events?

9. What are the most important things to do when planning in business?
10. How often do you think businesses should revise their plans?

PA3JIEJ 3.

Tema 3.1Toprosbie Mapku.

1. What are your favourite brands?

2. Why do people buy brands?

4. How loyal are you to the brands you have chosen?
5. What is brand management?

6. What is brand product?

Tema 3.2. U3MeHeHusi B OM3Hece

1. Which of the situation would you find the most difficult to deal with?(losing a
lot of money? move house...)

2. What has been the most important change in your life?

3. What should companies do to encourage new ideas?

4. What do you consider when you start planning some events?

5. Are you an organized person? How do you organize your time?

PA3JIEJ 4.

Tema 4.1. JleHbru U pexjama.

1. How much cash do you have with you at the moment?

2. DO you normally check a your change, your bank statements and credit-card
bills’, restaurant bills, your receipts when shopping?

3. Some people try not to pay the correct amount of tax. Is this a serious crime?
4.What is a profit margin?

5. What is investment?

6. What is annual turnover?

7. Newspapers are one example of an advertising medium. Can you think of
others?

8. Give examples of clever slogans that you remember from advertising
campaigns.

9. Do you agree with the statements that people remember advertisements, not
products?

10. Do you agree with the statements that advertising tells you a lot about the
culture of a particular society.



Tema 4.2. TpynoycTpoOiCTBO M NyTelIeCTBUS

1. What makes a good employee?

2. What nationalities are better at building relationships than others at work?

3. What makes employees successful and happy?

4. What do you find satisfying and frustrating about your work or studies?

5. What sort of risks do businesses face in HRM?

6. What sort of things do companies need to insure against in HRM?

7. Do you like travelling? Which places have you visited or would like to visit?

Why?

8. What is the best time to visit your own city?

9. Describe the opportunities your favourite season creates for travel?

10. What is the best way of traveling around your country (rail/road/air)?

11. Why is it better than the others?

12. What are the biggest transport problems in your country? Why did it impress

you?

2.7. PekoMeHIAIUM 110 OLIEHUBAHUIO TMCKYCCHOHHBIX T€M JJIsl KPYIJIOro
CTO0J1a (IUCKYCCHHU, TUCITYTHI, 1€0aThI).

MakcuMajabLHOe
KOJIUYEeCTBO 0a/LJIOB*

Kpurtepun

OTIu4HO

- TIOJTHOE PACKPBITUE TEMBIL;

- YKa3aHWe TOYHBIX HA3BaHWI OOCYXIACMBIX SIBJICHUH,
3HaHHUE COBPEMEHHOT'O COCTOSIHUS MPOOIEMBI;

- MpaBWJIbHASI POPMYJIUPOBKA MOHATHIA U KaTETOPHUIA;

- CaMOCTOSITEIbHOCTh OTBETa, YMEHHE BBOJIUTH U
UCII0JIb30BATh KJIacCU(PUKAIIUU u KBaJu(UKALIWH,
aHAIM3UPOBATH U JielaTb COOCTBEHHBbIE  BBIBOABI IO
paccMmaTrpuBaeMoil Teme;

- UCIIOJIb30BaHUE MaTepuasoB COBpPEMEHHOU
OTEUECTBEHHOW W  3apyOeXHOWl  JuTepaTyppl U HHBIX
MaTepuasoB U Jp.

Xopo1io

- HE/IOCTaTOYHO MOJHOE PACKPBITHE TEMBI;

- HECYIIECTBEHHbIE OLIMOKU B OINpENeJICHUH MOHSTUH,
KaTeropuid W T.I., KapIUHAJILHO HE MEHSAIOUIMX CYyThb
U3JI0KEHHUS;

- PENpOyKTUBHOCTh OTBeTa: OTCYTCTBUE
CaMOCTOSATEJILHOTO aHAJIN3a M OILICHOYHBIX CYKICHUN

- HEJOCTaTOYHOE  MHCIMOJIb30BaHUE  MaTepUaJIoB
COBPEMEHHOM OTEYeCTBEHHON U 3apyOeXHOH JUTEepaTypbl U
UHBIX MAaTEpUAJIOB U JIp.

Y 10BIIETBOPUTEIBLHO

- OTpakKeHUE JIMIIb OOLIEr0 HAPaBJICHUS TEMBI,

- HaJIM4Me JOCTATOYHOTO KOJIMYECTBA HECYILECTBEHHBIX
WIA OJIHOW- JIBYX CYUIECTBEHHBIX OLIMOOK B OIpeJesIeHUH
MIOHATUIN U KaTErOpUM U T.IL.;

- HECMOCOOHOCTb OCBETHTb COBPEMEHHOE COCTOSIHUE
poOIeMbI

HeynosnerBopuren

- COACPKaHNEC TEMbI HC PACKPBITO,
- 0OJIBIIIOE KOJUYECTBO CYHICCTBCHHBIX OIJ_II/I6OI(;




BHO - OTCYTCTBUC YMGHI/Iﬁ 1 HAaBBIKOB, 0003HaYEHHBIX BBIIIIE
B KaUCCTBC KPUTCPUCB BBICTABJICHUA ITOJIOKHUTCIBHBIX OLICHOK

Ap.

* IlpencraBieno B Tabmnure 2.1.

TEMBI JIUCKYCCHUM JIJIS1 IPOBEPKH YPOBHS
COOPMHUPOBAHHOCTHU KOMIIETEHIINUAN

Paznen 1.
Tema 1.1. Kapsepa. Most Oynymast npodeccus. Buabl u cTpykTypa KOMIaHUH

1.Do you have a career plan? Where do you want to be in 10 years’ time?
2. Would you like to work for one or several companies?
3. What can damage your career prospects?
5. What do you hope to do in your future career?
6. Are you an organized person? How do you organize
your time?
7. What do you have in common with your best friend?
Tema 1.2. [Iponaxu. [lpuem 3apyOexHBIX TAPTHEPOB.
1. What are business negotiations?
2. Why is negotiation important in a business?
3. What is business context negotiation?
4. What are some examples of negotiation?
5. Imagine you have to entertain a group of foreign businesspeople.Which of these
activities would you choose?
6. Many companies are spending less on corporate entertaining. Do you think
this is a good idea? Why? | Why not?
7.You plan to take a foreign visitor out for dinner. How important are the above
factors for you when entertaining guests?
8. Think of a typical or unusual dish from your country. How would you
describe it to a foreign visitor?

PA3JIEJI 2.
Tema 2.1. Hossrit 6uznec. MapkeTunr

1.Would you like to start your own business? Why? | Why not?
2. What conditions are important for people starting new businesses?
3.Many economies contain a mix of public- and private-sector businesses.
Think of companies you know in the areas below. Which are public-sector
companies, and which are private-sector ones?
4. Many companies in the UK have been privatised. What are the trends in your
country?
5. What do you think are the biggest economic problems in your country at the
moment?
6. What components must havel new businesses?
7. What should you do starting their own business?




8. Which new business has impressed you most ?Why did it impress you?
9. What is very important when you market to doctors?

10. What is the keys to good marketing?

10. What are the 'The four Ps' form the basis of the 'marketing mix'?

Tewma 2.2. [InanupoBanue. YnpaBiaeHUuE NEPCOHATIOM.

1. What should companies do to encourage new ideas?
2. What do you consider when you start planning some events?
3. What are the best ways to plan?
4. What is the secret of good planning?
5. What are the main responsibilities of a manager?
6. What factors make companies successful?
7. Are you an organized person? How do you organize your time?
8. What do you consider when planning family events?
9. What are the most important things to do when planning in business?
10. How often do you think businesses should revise their plans?

PA3JIEJI 3.

Tema 3.1Toprosbie MapKH. 1. What are your favourite brands?
2. Why do people buy brands?

4. How loyal are you to the brands you have chosen?

5. What is brand management?

6. What is brand product?

Tema 3.2. l3ameneHus B OusHece 1. Which of the situation would you find the
most difficult to deal with?(losing a lot of money? move house...)

2. What has been the most important change in your life?

3. What should companies do to encourage new ideas?

4. What do you consider when you start planning some events?

5. Are you an organized person? How do you organize your time?

PA3JIEJT 4.

Tema 4.1. Jlensru u pexmama. 1. How much cash do you have with you at the
moment?

2. DO you normally check a your change, your bank statements and credit-card
bills', restaurant bills, your receipts when shopping?

3. Some people try not to pay the correct amount of tax. Is this a serious crime?
4.What is a profit margin?

5. What is investment?

6. What is annual turnover?

7. Newspapers are one example of an advertising medium. Can you think of
others?

8. Give examples of clever slogans that you remember from advertising
campaigns.



9. Do you agree with the statements that people remember advertisements, not
products?

10. Do you agree with the statements that advertising tells you a lot about the
culture of a particular society.

Tema 4.2. TpynoycTpoiCTBO U MyTEIIECTBUS
1. What makes a good employee?
2. What nationalities are better at building relationships than others at work?
3. What makes employees successful and happy?
4. What do you find satisfying and frustrating about your work or studies?
5. What sort of risks do businesses face in HRM?
6. What sort of things do companies need to insure against in HRM?
7. Do you like travelling? Which places have you visited or would like to visit?
Why?
8. What is the best time to visit your own city?
9. Describe the opportunities your favourite season creates for travel?
10. What is the best way of traveling around your country (rail/road/air)?
11. Why is it better than the others?
12. What are the biggest transport problems in your country? Why did it impress
you?
2.8. PexoMeHIamuM 10 OIEHUBAHUIO 3cce (pedeparToB, AOKJIAIOB,
€000 IeHuit).

MaxkcumMaJjbHoe

Kpurtepun
KOJUYeCTBO 0aJ1JI0B

BricTaBnsiercss o0ydaromemMycsi, €ClIM OH BBIPa3mil CBOE
MHEHHE 10 CHOPMYIMPOBAHHOH MpobieMe, apryMEeHTHPOBAT
€ro, TOYHO  ONpPEACIMB  MpoOJIeMy  COJEpXKaHUE |
coctapistomue. [IpuBeneHBl JaHHBIE OTCYECTBEHHOH |
3apyOeXHOM  JUTEpaTypbl,  CTaTUCTHYECKUE  CBEJCHUS,
uHpopManus HOPMAaTHBHO IpaBOBOTO Xapakrepa.
OOyuaromuiics 3HaeT M BJaJeeT HABBIKOM CaMOCTOSTEIIbHOU
MCCIIEZI0BATENBCKOM pabOThI MO TEME MCCIIEI0BaHUS; METOIaMU
U TpHEeMaMH aHajh3a TEOPETHYECKUX W/WIM TPAKTUYECKUX
acreKkToB  m3ydaeMod oOmactu. PDakThueckux — OIIHMOOK,
CBSI3aHHBIX C TIOHMMaHHEM NPOOJIEMBbI, HET; rpaduuecKu
paboTta opopmiIeHa TPAaBUIBHO.

OTIu4HO

BricraBnsercs  oOywaromemyecs, ecnu  pabota
XapaKTepu3yeTcs
CMBICIIOBOM LIEJIBHOCTBIO, CBA3HOCTBIO "
HOCTIeI0BATEIbHOCTBIO M3JI0KEHHUS; JOMyLeHO He Oonee 1
OMOKM TpH OOBSICHEHUH CMbICIA WM  COAEP)KaHUS
npoOiemMsl. /s aprymeHTanuM  IpUBOAATCS TaHHBIE
OTEUECTBEHHBIX " 3apyOeKHBIX aBTOPOB.
[IpoieMOHCTPUPOBAHBI HCCIIETOBATEILCKUE YMEHHS U HABBIKU.
@DakTHUYECKHX OIIMOOK, CBS3aHHBIX C TOHUMaHHUEM
npoOsemMbl, HeT. JlomynieHsl OTJICNIbHBIE ~ OMIMOKH B

Xopouio




odopmieHn: pabOTHI.

BricTaBisiercst oOydaromemycsi, eciii B paboTe CTyJIeHT
IPOBOJUT JOCTATOYHO CaMOCTOSITEIIbHBIN aHalIW3 OCHOBHBIX
9TAaIlIOB W CMBICIIOBBIX COCTaBJIAIOIINX HpO6JI€MBI; IIOHUMAcET
Y IOBIIETBOPUTEIILHO | Ga30BBIC OCHOBBI U TEOPETHYECKOE O0OOCHOBAHHE BBHIOPAHHOM
TEMBEI. HpI/IB.HequBI OCHOBHBIC UCTOYHUKH II0
paccmarpuBaeMoit teme. JlomymieHo He Ooisiee 2 omuOOK B
COJIep’KaHUU TIPOOIIEMbI, 0(OpMIICHUN PAOOTHI.

BricTaBisercs oOyyJaromiemycs, ecln paborta
npeacTaBisieT coOOM  MepecKa3aHHbIM WM MOJTHOCTHIO
3aMMCTBOBAHHBIA UCXOJIHEIM TEKCT 0€3 KakuX ObI TO HU OBLIO
KOMMEHTapueB, aHanu3a. He packpeita CTpykTypa |
TEOpPETHYECKasi COCTAaBJAIOMIAas TeMbl. JlomyrieHo Tpu WiIH
6osee Tpex omMOOK B COJIEPKaHUU PAaCKPbIBAEMOI MpoOIeMBbl,
B 0()OpMIIEHUH PAOOTBHI.

He YAOBJICTBOPUTCII
BHO

TEMBI 3CCE (PE®EPATOB, JOKJIAJIOB, COOBILIEHU) 151
IMPOBEPKHU YPOBHSA C®POPMUPOBAHHOCTHU KOMIIETEHIIUN
1. Career move.
2. Career change.
3. My future plans.
4. My colleague.
5. My strengths and weaknesses.
6. HRM — main tasks and challenges personal relationships in business
7. Describe types of companies in DPR.
8. What skills are important if you want to get a well paid job?
9. What can damage your online reputation? Do you
care about it?
10. The most effective type of communication with a client. Attending a
conference.
11. Visiting an exhibition.
12. Cultures are becoming more alike. Agree or disagree with it.
13. Entertaining foreign guests.
14. Would you like to start your own business? Why? | Why not?
15. Think of a typical or unusual dish from your country. How would you
describe it to a foreign visitor?
16. Many economies contain a mix of public- and private-sector businesses.
Think of companies you know in the areas below. Which are public-sector
companies, and which are private-sector ones?
17. Newspapers are one example of an advertising medium. Can you think of
others?
18. Give examples of clever slogans that you remember from advertising
campaigns.
19. What are your favourite brands? Why do people buy brands?
20. What are the main responsibilities of a manager?
21. Which of the situation would you find the most difficult to deal with?(losing a
lot of money? move house...)




22. Some people try not to pay the correct amount of tax. Is this a serious crime?
23. What are the biggest transport problems in your country?

Why did it impress you?

24. Describe the opportunities your favourite season creates for travel?
25. Newspapers are one example of an advertising medium. Can you think of

others?

2.9. PexoMeHaauMu M0 OLEHUBAHUIO MHBIX GOPM TeKyIIEro KOHTPOJIS
(B 3aBHCMMOCTH OT cieU(PUKH TUCHUIVIMHBI (MOAYJI)).

MakcumMajibHoe
KOJIMYECTBO 0aJLJIOB*

Kpurtepunu

OTJIMYHO

BricTaBisiercst oOyyaromemycsi, €ClIM OTBET IMOKa3bIBAET
ry0OKO€ M CHUCTEMAaTU4YECKOE€ 3HAaHHWE BCEro IMPOrpaMMHOIO
Marepuajlla W CIPYKTYpbl KOHKPETHOIO BOIIpOCca, a TaKKe
OCHOBHOI'O COACPKAHUA U HOBaHI/Iﬁ JICKOMOHHOT'O KypcCa II0
CpaBHEHMIO ¢ YydeOHOM mjuTeparypoil.  OOyuaromuiics
JEMOHCTPUPYET  OTYETIMBOE M  CBOOOJHOE  BIIAJICHHE
KOHHGHTyEL]'IBHO-HOHSITHfIHBIM arrmapaToM, Hay4YHbIM A3BIKOM U
TEPMHUHOJIOTHEN COOTBETCTBYIOIIEH HaydHOU oOiacTH. 3HaHUE
OCHOBHOM JATEPATYPEI 1 3HAKOMCTBO C JOIIOJTHUTCIBHO
PEKOMEHJIOBAaHHOW JIUTEpaTypoil. JIOrMYEeCKHM KOPPEKTHOE U
yOeuTeIbHOE U3JI0’KEHUE OTBETA

Xopo1io

BrictaBnsiercs  oOydaromieMycsi, €cid  ero  OTBET
JNEMOHCTPUPYET 3HAHHWE Y3JIOBBIX MPOOJIEM NporpamMMmbl U
OCHOBHOTO  COJIEp’KaHHs JICKIIMOHHOTO  Kypca; yMEHHE
M0JIb30BAThCA KOHIIENTYaJlbHO TMOHSATUIHBIM almnapaTtoM B
Ipolecce aHajanu3a OCHOBHBIX MPOOJIEM B paMKax JaHHOU TEMBI;
3HaHME BaXXHEWIIMX paboOT U3 COHcKa PEeKOMEHIOBAHHOM
auTepaTypbl. B 1enom oruuecku KOppeKTHOE, HO He BCeria
TOYHOE U apT'yMEHTUPOBAHHOE U3JI0KEHUE OTBETA

Y,Z[OBJ'ICTBOPI/ITGJH)HO

BrictaBnsiercs  oOydaromieMmycsi, €cid  ero  OTBET
JNEMOHCTPUPYET (parMeHTapHbIe, TOBEPXHOCTHbIC 3HAHUS
BOXHEHIIMX  pa3fesioB  OporpaMMbl U coJiep>KaHus
JICKIIMOHHOTO Kypca; 3aTPyIHEHUS C UCIOJIb30BAHUEM Hay4HO-
NOHSATUMHOTO amnmapata ¥ TEPMHUHOJOTHH  TUCIUIUIUHBI;
HEMOJIHOE 3HAKOMCTBO C PEKOMEHJIOBAaHHOW JHUTEpaTypoii;
YaCTUYHBIE 3aTPYAHEHUS C BBINOJHEHUEM MPEAyCMOTPEHHBIX
IPOrpaMMOil 3aJlaHuil; CTpeMIIeHHE JIOTHYECKH OTPeAeNICHHO U
MOCJIEI0BATEIBLHO M3JI0KUTh OTBET

HeynosnerBopuren
BHO

BricraBnsercs  oOydwaromemycsi, €cid €ro  OTBET
JIEMOHCTPUPYET HE3HAHME, JINOO OTPHIBOUHOE MPEACTABICHUE O
JaHHOH mpobiemMe B pamkax y4eOHO-IIPOTPaMMHOTO
MaTepHuaia; HEyMEHHE HCIOJb30BaTh MOHATHHHBINA anmapar;
OTCYTCTBHE JIOTUYECKON CBSI3U B OTBETE

* IIpencrapiiero B Tabmure 2.1.

3AJAHUA, 3AJAYA U 1P.®OPMbI KOHTPOJIA AJIA ITPOBEPKH
YPOBHA COOPMUPOBAHHOCTHU KOMIIETEHIIUN




KonTpouabnas paGora Ne 1
1. Complete this extract from a presentation to a group of people wanting to start their
own business (1-5) with words from the box. There is one word you don’t need.

arrange / collect / do / estimate / invest / prepare |

OK, so you’ve got an exciting new product idea and you want to develop and sell it. The first
thing you have to do is 1a plan. You need to see if there is a demand for your
product, so you should 2some research to find out how many people might buy it
and who these people are. You also need to 3 information about similar products
already on the market and what price they sell at. Next, you have to 4the costs of
developing, manufacturing and selling your product. And of course, you mustn’t forget to add in
the costs of running your business — office rent, salaries and so on. With this information, you
can calculate how much profit you could make. Then if you need help with financing, you can
take your plan to a bank. Or you could try to find an equity partner — someone who wants to

5in your idea ...

2. Complete this text (1-5) with the correct prepositions.

| find it very hard working with Andy. He just doesn’t communicate 1people.

He does his own job well enough, but he never talks 2what he’s doing or what he’s
done. It makes it very difficult to deal 3problems. Sometimes I try to discuss
problems with him, but he doesn’t respond 4my concerns. He leaves everything to
me. For example, yesterday, a customer file was missing. | asked him if he’d seen it and he said
‘no’. But then | found it on his desk. And he never apologised 5 me!

3. Write the questions that lead to each answer below (1-5). Use the question words given.
For example:

When did you leave?

We left at 10 p.m.

1 Which ?
| prefer the first option.
2 Who ?
Jane Moorcroft is the CEO of Binhams plc.
3 Where ?
We held the meeting in London last year.
4 Why ?
I’ve decided to resign because of stress.
5 How much ?

The new model costs $144.
4. Complete the sentences (1-5) with the words and phrases from the box.

am planning / flying / going to / hope to / meeting / starts / will have

For example:

As you can see from my schedule, I’m going to be out of the office next week.

1 On Saturday, I'm to Dubai for the opening of our new offices there.
2 The opening ceremony at 3 p.m. on Monday.

3 On Tuesday evening, | dinner with the local staff.

41 meet some of our more important contacts in the city.

51 to stay for five or six days.

5. Write the opposite of each of the words in brackets to complete these sentences (1-5).
1 My manager doesn’t like waiting for things to happen. He’s very [patient]

2 You don’t have to wear a suit to the meeting. It’s quite [formal]

3 | had some great ideas for the new marketing campaign, but the rest of the team were very
[enthusiastic]

4 1try to relax before | start a presentation. It’s difficult to speak clearly when you are [calm]



5 My colleague isn’t very good at handling conflict in negotiations — that’s one of his
[strengths]

Answer Key

1.1 prepare / 2 do / 3 collect / 4 estimate / 5 invest /

2.1 with /2 about / 3with/4to/5to

3. 1) Which option do you prefer?

2) Who is Jane Moorcroft? / Who is the CEO of Binhams plc?

3) Where did you hold the meeting last year?

4) Why did you decide to resign?

5) How much does the new model cost?

4.1 flying / 2 starts / 3 will have / 4 hope to / 5 am planning /

5. 1 impatient / 2 informal / 3 unenthusiastic / 4 nervous / 5 weaknesses /

KonTpouabHnas pabora Ne2

Vocabulary

1. Complete the text below (11-15) with the correct word from the box. There is one
word you don’t need.

advertising / launch / market / redundant / share / subsidiary |

Carston has announced that it will close its UK 1, which employs about 70
staff. Most of the staff will be made 2. The company spent £5 million on

3 last year to promote its latest product. But the product awas a failure.
Competition from other UKcompanies, such as Fyfield and Brix, has been strong, and Carston
has seen its market s decline sharply over the last three years.
2. Complete the text below (16-20) with the best verb from the box. There are more
verbs than you need.

| do / get / make / market / set up / take / work |
Erika always wanted to work for herself. After getting a good qualification in art and
design, she decided to 6 her own business making jewellery. Two years later, she is
finding it hard to 7a living from her business. In fact, she has to 8
parttime in a shop to earn extra money. Erika makes innovative jewellery that is both high
quality
and stylish, but she doesn’t have a strong customer base and often finds it difficult to

9 her work. She needs to 10 some market research and then to develop an

effective marketing strategy.

Language

3. Choose the correct answer (a, b or c) to complete the article (31-40).

Michel Soussaline 11in a Paris hospital as a cancer specialist. But at present, he

is only working part-time. In his free time, he 12 his wife to develop a biotech

company

called Imstar. Mr Soussaline describes the difficulties of setting up a new company in

France: ‘We 13the necessary investment, but it was impossible. There is much less

help for developing companies than in the US.” Mr Soussaline believes that Imstar
14a

bigger company by now if it was based in California.
Mr de Bézieux, who heads a lobby group for small businesses in France, says:

‘Between 1965 and 1980, the French economy 15twice as fast as the US. Since
then, it
Tetheopposite. One of the main explanations is that our small businesses 17.”

But now there is a new approach to small business in France. In the past year, the




government 18a series of initiatives to support innovative start-ups. In future, fast
growing companies 19 extra benefits and 20 lower rates of tax.

11 a) works b) worked c) working

12 a) helped b) was helping c) is helping

13 a) look for b) looked for c) will look for

14 a) was b) would be c) have been

15 a) grows b) is growing c) was growing

16 a) was b) will be c) has been

17 a) is not growing b) was not growing c) are not growing

18 a) launches b) has launched c¢) will launch

19 a) will receive b) have received c) receive

20 a) will be paid b) will pay c) are paying

4. In each line of the e-mail below (21-25), there is one mistake. Cross out the word
which is wrong and write the correct word on the right. The first one is given as an
example.

Subject: Meeting next Thursday

Dear Becky

Do you please help me? Can

I’m trying to find on how many people are coming to the meeting next 21
Thursday. Maria said me it would be ten, but Alex thinks it could be 20. 2If
more

than 15 people come, we would need to book a bigger room. 23 But the large

meeting room has already been booked during the whole day. 24
I look forward to hear from you. 25

Many thanks,

Sam

Skills development

5. Choose the best phrase (a—h) to complete each gap in the conversation (26-33).
a) | think

b) I agree

c) Perhaps we should

d) I’m not sure | agree

e) how about

f) The next item on the agenda is
g) Yes, that’s right

h) What do you mean

Chair OK, let’s move on.
prepared something on this.

26 publicity for our sales conference. Barbara, you’ve

Barbara to send out to the agents.

You’ve all received a copy. What do you
think?

Ted 271t looks good — very colourful!

Beth 28 highlight the guest speaker’s
name a bit more. She’s very well known,
and her talk will attract a lot of people.

Yes. Well, to start with, I’ve prepared a leaflet

Barbara

29 by highlight the name more? I’ve put
her name in large letters.

Beth Yes — but
top?

30 putting it right at the

Ted

31. The title of the conference is more




| important, isn’t it?

Dora 32— the title of the conference must be at the top. But

33with Beth.The name should stand out more.

Reading

6. Read the article and complete each gap (34-38) with one of these words (a—e).

a) messages

b) newspaper

C) warning

d) information

e) industries

Message on sensitive e-mails is not getting through

When new employees start at Goldman Sachs, one of the first things they are told is that they
should not put anything in an e-mail that they wouldn’t want to read in the 34. Don’t
complain about colleagues. Don’t discuss sensitive deals. Don’t say bad things about the
competition. If you want to do those things, they are told, use the phone or talk to someone in
person.

The same 35 has been repeated across the corporate world for years, but the
message never seems to get through. Sensitive e-mails and instant messages continue to turn up
in public.

It seems that no matter how often they are told, employees continue to see workplace emails as
casual, private exchanges that no one else will read. The ePolicy Institute, which

conducts research and advises companies, recently carried out a survey of 416 companies. The
survey showed that only 42 per cent of companies conduct any formal training regarding e-mail
usage. Instead, they rely on written policies that are often not read.

Simply telling workers to be more careful is not enough. Some companies are now using
advanced software that can block potentially embarrassing messages from leaving a corporate
system.

Proofpoint, an electronic security company, offers software that monitors 36
as they arrive and depart to detect potentially dangerous words or phrases. Keith Crosley,
Director of Market Development for Proofpoint, says heavily regulated 37, such as

financial services and health care, are among his company’s best customers. Kawasaki Motors
uses the software to make sure no one leaks its motorcycle designs. The software ensures that
personal data such as credit-card numbers and medical histories are encrypted and monitors the
disclosure of confidential corporate 38.

‘Our systems can be trained,” Mr Crosley says. ‘You can show it examples — “Here are

my new car designs. Here is my internal phone list” — and not let those messages go out.’

The problem is that the software can occasionally block important e-mails that are not
sensitive. ‘Customers are not very tolerant of that problem,” Mr Crosley says.

7. Choose the best answer to each question (39-43).

39 There are several kinds of sensitive information that shouldn’t be included in emails. Which
one doesn 't appear in the article?

a) complaints about people you work with

b) trade secrets

c) employees’ names

d) bank-account details

e) credit-card details

40 If they want to discuss sensitive deals, Goldman Sachs employees are told not to ...

a) use the phone.

b) use e-mail.

¢) talk to a person inside the company.

41 According to an ePolicy survey, most companies ...



a) use special software to block sensitive messages.

b) organise training programmes to instruct employees how to use e-mail.
c) send only written instructions about using e-mail.

42 Proofpoint is ...

a) a kind of software that monitors e-mails.

b) a company that specialises in electronic security.

C) an institute that advises companies on security.

43 Which word is used in the article to mean the same as ‘sensitive’?

a) casual

b) instant

c) embarrassing

Writing

8. You are going to visit a client company in Toronto next week. Write a reply to the
following e-mail. Write about 50 words.

To:

From: Greg Saunders

Subject: Your visit next week.

Dear ...

| am attaching a programme for your visit next week. Please let me know if there is
anything you would like to add.

If you could also tell me your flight number and arrival time, I will arrange for our driver
to meet you at Toronto airport and take you to your hotel.

We are all looking forward very much to meeting you next week.

Best regards

Greg

Write an informal report of 120 to 150 words describing the English course you have just
completed. Include this information: number and length of lessons, people in the group,
coursebook topics, exercises and activities. Say what you enjoyed most about the course
and what you found useful.

Answer keys:

Vocabulary (15 marks)

1) 1 subsidiary / 2 redundant / 3 advertising / 4 launch / 5 share

(5 marks)

2| 6 set up / 7 make / 8 work / 9 market / 10 do
)| Language 11a/12¢c/13b/14b/15¢c/16¢c/17c/18b/19a/20
b

(5 marks)
3) 21 on out
22 said told
23 would will
24 during for
25 hear hearing
(5 marks)
4) correct the mistakes
(5 marks)
5) Skills development
26/27a/28c/29nh/30e/31d/329/33Db
(4 marks)
6-7) Reading34b/35c/36a/37e/38d/39d/40b/41c/42b/43c
(5 marks)
8) Writing (11 marks)



Total: 40

Test Model Answer:

A

Dear Greg

Many thanks for sending the programme for my visit. It looks very good and | have

nothing to add.

Thank you for arranging to send your driver to meet me. My flight number is BA549,

which arrives in Toronto at 19.50 on Sunday.

I look forward to meeting you next week.

Best regards

(51 words, not including opening and closing phrases)

B

Course in Business English at (name of institution)

Dates: from ... to...

The course consisted of three hours of English each week. The lessons were on Monday

and Wednesday and lasted 90 minutes. There were ten people in our group, and we were all the
same level. The lessons were very lively and interesting.

We used an excellent coursebook, which had many interesting topics, for example: jobs,
companies, marketing, management and so on. We read articles about business and we listened
to interviews with real business people. This was very good for learning new vocabulary.

We did a lot of useful exercises which helped us to improve our skills, for example,

giving presentations, meetings, negotiating and socialising. I especially enjoyed the case studies
and role-plays.

This was a very useful and enjoyable course and | can recommend it to other employees.

(129 words, not including introductory information)

BOITPOCHI K 3AUETY / 3AYETY C OLIEHKO¥ / DK3AMEHY IO
PA3JIEJAM (TEMAM) JUCHUATIIMHBI (MOJTYJIS)

. Do you have a career plan? Where do you want to be in 10 years’ time?
. Would you like to work for one or several companies?

. What can damage your career prospects?

. What do you hope to do in your future career?

. Are you an organized person? How do you organize your time?

. What do you have in common with your best friend?

. What types of companies exist?

9. What makes a successful organisation?

10. Can you describe your company/ organization?

11. What qualities of organization are positive and negative?

12. Describe your ideal manager.

13. What makes a good employee?

14.What are business negotiations?

15. Why is negotiation important in a business?

16. What is business context negotiation?

17. What are some examples of negotiation?

18. Imagine you have to entertain a group of foreign businesspeople. Which
of these activities would you choose?

00O NO O1TWN K-



19.Many companies are spending less on corporate entertaining. Do you think
this is a good idea? Why? | Why not?

20.You plan to take a foreign visitor out for dinner. How important are the above
factors for you when entertaining guests?

21. Think of a typical or unusual dish from your country. How would you
describe it to a foreign visitor?

22.Would you like to start your own business? Why? | Why not?

23. What conditions are important for people starting new businesses?

24.Many economies contain a mix of public- and private-sector businesses.
Think of companies you know in the areas below. Which are public-sector
companies, and which are private-sector ones?

25. Many companies in the UK have been privatised. What are the trends in your
country?

26. What do you think are the biggest economic problems in your country at the
moment?

27. What components must have a new businesses?

28. What should you do starting their own business?

29. Which new business has impressed you most ?Why did it impress you?

30. What is very important when you market to doctors?

31. What is the keys to good marketing?

32. What are the "The four Ps' form the basis of the 'marketing mix'?

33. What should companies do to encourage new ideas?

34. What do you consider when you start planning some events?

35. What are the most important things to do when planning in business?

36. How often do you think businesses should revise their plans?

37. What are your favourite brands?

38. Why do people buy brands?

39. Why do you think some people dislike brands?

40. How loyal are you to the brands you have chosen?

41. What is brand management?

42. Which of the situation would you find the most difficult to deal with?(losing a
lot of money? move house...)

43. What has been the most important change in your life?

44. What should companies do to encourage new ideas?

45. What do you consider when you start planning some events?

46. Are you an organized person? How do you organize your time?

47. How much cash do you have with you at the moment?

48. Do you normally check: a) your change? b) your bank statements and credit-
card bills' ¢) restaurant bills? d) your receipts when shopping?

49. Some people try not to pay the correct amount of tax. Is this a serious crime?
50.What is a profit margin?

51. What is investment?

52. What is annual turnover?

53. Newspapers are one example of an advertising medium. Can you think of
others?



54. Give examples of clever slogans that you remember from advertising
campaigns.

55. Do you agree with the statements that people remember advertisements, not
products?

56. Do you agree with the statements that advertising tells you a lot about the
culture of a particular society?

57. What makes employees successful and happy?

58. What do you find satisfying and frustrating about your work or studies?

59. What sort of risks do businesses face in HRM?

60. What sort of things do companies need to insure against in HRM?

61. Do you like travelling? Which places have you visited or would like to visit?
Why?

62. What is the best time to visit your own city?

63. Describe the opportunities your favourite season creates for travel?

67. What is the best way of traveling around your country (rail/road/air)?

68. Why is it better than the others?

69. What are the biggest transport problems in your country? Why did it impress
you?
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