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PA3JIEJ 1. OPTAHU3AIIMOHHO-METOJIAYECKHIA

1.1. HEJIX JUCHUAITJINHBI

OCHOBHOM TIIe/IbI0 Kypca SIBJSCTCS JaibHEHIIee pa3sBUTHE Yy OOYYAONIMXCS AHTJIOSN3BIYHOM  KOMITETCHIIMH B
YeThIpeX BHJAX PCUCBOM JCITEIBHOCTH: YTEHWH, TOBOPEHHHM, ayJMPOBAHUM U MHCHbME, a TaKXKe MPUBHUTHE 3HAHHHA U
pa3BUTHE YMEHHUI OOIIEHHUS Ha MHOCTPAHHOM SI3bIKE B MPO(ECCHOHATBHOM, aKaJeMHUIECKOW M COIHO - KYJIbTYpPHOI
cepax, TOCTIKEHIE UMK YPOBHS BJIAJACHHS HHOCTPAHHBIM SI3bIKOM He HIbke B1+.

OOyuenue opdorpaduueckoii, opHoINTUIESCKOH, ISKCHUECKOM, IPaMMATHICCKON 1

CTHJIMCTUYECKON HOpMaM M3Yy4aeMoro sI3bIKa B Mpejenax MporpaMMHBIX TpeOOBaHUH.

1.2. YYEBHBIE 3AIAYN N CHUIIJIMHBbI

Jns nocTrkeHust MOCTaBICHHOW LIEJIA BBIIESAIOTCS 3a/1a4M Kypca:

* JanbHeillllee pa3BUTHE U COBEPIIEHCTBOBAHME HMHOS3BIYHBIX YMEHHUI B YeThIpEX BHAAX PEUEBOM JesATeTbHOCTH:
YTEHUU TOBOPEHHUH, ayAUPOBAHMHU, NMHCHME;

* pacHIMpeHHE JIEKCHYEeCKOro 3amaca OOydalolmMXcs, C LeNbl0  OOIIeHHs Ha AHIJIMHCKOM SI3bIKE B YCTHOH U
MUCbMEHHOH popMax B OBITOBOM, aKaJEMHUUECKON B COITMO - KYJIBTYPHOU cdepax;

* 00y4YeHre TOHMMAaHHIO Ha CITyX WHOSI3BIYHOM pedr, ONMPasiCh Ha N3yYEeHHBIH sI3bIKOBOI MaTepHall.

* pa3BUTHE YMEHUH CAMOCTOSITEIHHO paboTaTh ¢ MHOS3BIYHOM TUTEPaTypOil Ha aHTTIMIICKOM SI3BIKE;

* JaNbHeiIee pa3BUTHE YMEHHWH JielaTh MOHOJOTMYECKHE BBICKAa3bIBaHUS, NMPUHAMATH ydacTHe B Oecele, BECTH
JMICKYCCHH B PaMKax TEMaTHKH MPOTrpaMMbl Ha aHTJIMICKOM SI3bIKE;

* oOyueHHe yMEHHMIO YUTaTh, IOHUMATh U HCIIOIb30BaTh B CBOCH HAayYHO-HCCIIENOBATENBCKON paboTe OpUTHHAIBHYIO
Hay4JHYIO JTUTEPATYPy IO CIENHATHHOCTH

* HalMcaHue COOOIIEHMSI MITH JIOKJIaJia 1o TeMaM MpodecCHoHaIbHON HAPaBIECHHOCTH;

* pacmipeHue Kpyrozopa oOOydYalomUXcs, WX KyJIbTyphl MBIIUICHHUS, pPEYM W yMEHUH OOIIeHHs, a TaKkke
COBEPITICHCTBOBAHNE YPOBHS WX 001l 00pa30BaHHOCTH.

1.3. MECTO JAUCHUIIJINHBI B CTPYKTYPE OCHOBHOM OBPA3OBATEJIbHOI
IHPOI'PAMMBI

Huxn (paszer) OITOIT BO: [ 51.B.JIB 01.02

1.3.1. Jucyunnuna "/{enoeoti unocmpaunwiii 361k onupaemcs na
cnedyrowgue snemenmol OIIOI BO:

MHocTpaHHBIN SI3bIK

Pycckuit s3b1k

TexHomoruu OU3HEC-TMHTBUCTHKU 1 MCHCPKMEHT IIEPErOBOPHOrO IIporecca

1.3.2. Jlucyuniuna "Ilenosoti UHOCMPAHHDBLLL 361K " svicmynaem onopoti
OJis1 CeOVIOWUX INEMEHMOB:

OO0Immii MEHEHKMEHT

OCHOBBI HAYYHBIX UCCIIEIOBAHUN

dunocodus

ME)K,Z[YHapO,Z[HLIC OKOHOMHWYECCKHNEC OTHOIICHUA

1.4. PE3YJIbTATBI OCBOEHUA JUCHUIIJIMHbI:

VK OC-4.4: CnocobeH OCYIIECTBIATh [EIOBYI0O KOMMYHHKAIMIO Ha HWHOCTPAHHOM S3bIK€ B YCTHOH U
UCbMEHHOM (hopmax

3HAaTh:

YpoBenb 1 | --  0coOEHHOCTH U CTHIIM TIPO(ECCHOHATBHOTO OOIIEHHUs B YCTHOW M MUCbMEHHOM (popmax Ha

NHOCTNAHHOM GRRIKE:

YpoBenb 2 [--  0COOCHHOCTH M CTHIM MPO(ECCHOHAILHOrO OOIIEHHUS] B YCTHOM U MUCHMEHHOHN (hopmax Ha
MHOCTPAaHHOM SI3BIKE;

- 3HaeT 0OCOOEHHOCTH HANMCAHUS U OQOPMIICHUS JIEIOBON IOKYMEHTAIIMH C YYETOM NPOQeCccCHOHATBHON
JESTEINbHOCTH;

Yposenb 3 (-- 0COOCHHOCTH U CTHJIM NPO(PECCHOHATBHOrO OOIIEHUSI B YCTHOM M MUCbMEHHOM (opMax Ha
HWHOCTPaHHOM SI3bIKE;

- 3HaeT 0COOEHHOCTH HAaNHMCaHUs U 0hOPMIICHHUS AETOBON JOKYMEHTALMN C YU4ETOM MPOo¢ecCHOHATIbHOM
JeATEeNIbHOCTH;

- COLMOKYJIbTYpHbIE 0OCOOGHHOCTH OOILIEHUSI HA HHOCTPAHHOM SI3bIKE B YCTHOM M MUCbMEHHOU (hopmax

VYMeTh:

YpoBenn 1 |00marbesi HA MTHOCTPAHHOM SI3bIKE B YCTHOM U MUCbMEHHOU (POpMax, yUUTHIBast 0COOCHHOCTH
npodecCHOHAIBHON AESITEIbHOCTH;




YpoBennb 2 (00marbesi HA MTHOCTPAHHOM SI3bIKE B YCTHOM U MUCbMEHHOW ()OpMax, yUUTHIBast 0COOCHHOCTH
npodecCHOHANBHON AeSTeTbHOCTH; 00padaThIBaTh KOPPECIOHACHIINIO U COCTABIIATH MHCbMa
npodecCHOHANTBHOTO COICPKaHMSL;

YpoBennb 3 |00marbesi HA MTHOCTPAHHOM SI3bIKE B YCTHOW U MUCbMEHHON (POpMax, yUUTHIBast 0COOCHHOCTH
npodecCHOHANBHON ACSITEIbHOCTH;

- 00pabaTbIBaTh KOPPECTIOHICHIIMIO U COCTABIIATH MHUChMa MPOPECCHOHATBFHOTO COACPKAHUS;
- YUUTBIBATh COLMOKYIBTYPHBIEC ()aKTOPHI B JACIOBOM YCTHOM U MHUCbMEHHO OOIIEHUH

Bnaners:

YpoBennb 1 |-TepMUHOMOrHEH, TOCTATOYHOH I MPOQECCHOHATBFHOr0 OOMIEHHUS B IpeeNiaXx U3y4YeHHON TeMaTHKH,

YpoBeHb 2 |-TepMUHONIOTHEH, JTOCTATOYHOM /I MPO(ECCHOHATBHOrO OOLICHUS B TIpEeeax U3y4eHHON TeMaTHKH;
- SBHaHWAMH O BUAAX JOKYMCHTAIIUU B HpO(beCCI/IOHaHBHOI‘/'I cq)epe, HUX A3BIKOBBIMHU U CTUJIIMCTUYCCKUMU
0COOCHHOCTSIMHU,

YpoBensb 3 |-TepMUHOIOTHEH, JTOCTATOMHOM /s TPO(ECCHOHATBHOTO OOLICHUS B TIpe/Ieax U3y4eHHON TeMaTHKH;
- SBHaHWAMH O BUAAX JOKYMCEHTAIlUU B HpO(beCCI/IOHaJ'IBHOI‘/'I C(bepe, UX A3BIKOBBIMH U CTUIIMCTUYCCKUMU
0COOCHHOCTSIMHU,

- Ipu€MaMu MCIOJIb30BaHUA CONUOKYJIBTYPHBIX 3HaHUU B YCTHOM 1 NMCbMCHHOM O6HICHI/II/I Ha
HWHOCTPAHHOM A3BIKC.

B pe3ynvmame oceoenus oucyunIuHbl ""/lenoesoii UHOCMPAHHDLI a3bIK"’

4

3.1|3uark:

- CTPYKTYpy HHOCTPAHHOT'O SI3bIKa Ha 0a30BOM YpOBHE;

- OCHOBHBIC CJIOBOCOYETAHHUS U TIPAMMATUYECKHE CTPYKTYPbI, HEOOXOIMMBIC JUIsi THIUYHBIX CHUTyallHi
OOIIIEeHHUS;

- pedeBble MOJENH, HEOOXOIMMBIC ISl OCYIIECTBICHWS KOMMYHHKAIIMM B MpeJeiax HM3YYEeHHBIX TeM U
COLIMOKYJIBTYPHBIE OCOOCHHOCTH OOIIICHNS;

-pasHuy B CTUIIAX 06HICHI/I}I Ha MHOCTPAHHOM SA3BIKE U A3BIK JKECTOB,

- HCOOXOAMMYIO JICKCHKY, COOTBETCTBYIOIIYIO IEJISIM OOITICHIS;

- TIOCIIEIOBATENFHOCTD Pa3BEPTHIBAHIS OCHOBHBIX CHUTYAIMi OOIIEHUS B TIpeeNax n3y4aeMOoil TEMBI.

3.2| Ymern:

- YMECT IMIPUMCHATH 3HAHUSA JICKCUKU U I'PaMMAaTHUKU B ITOBCETHEBHOM 06H_ICHI/II/I;

- WCIIONIF30BaTh OCHOBHBIE CIIOBOCOUYETAHMS M TPaMMATHUECKUH MaTepHall B THIHYHBIX CHUTYallUsX OOIISHWS,;
B3aMMOZICHCTBOBATh B YCTHOW M MICHbMEHHOU (hOpMax, HMCIIONB3Ysl OCHOBHBIE PEUEBHIE MOIEIH;

- UCII0JIb30BaTh COLHMOKYJIBTYPHBIC 3HAHHUSA B ITIOBCCAHCBHOM O6H_[CHI/II/I;

- YMECT aJaliTupoBaTh pe€ib, CTUJIb O6H.I€HI/I${ U SA3BIK )KCCTOB K CUTyallUsAM BSaHMOHCﬁCTBHH;

- MOAOMPAaTh HEOOXOTUMYIO JIEKCHKY, COOTBETCTBYIOIIYIO CTHIISIM OOIIEHUS;

- IOCTUTATh LIEJIM OOIIEHUS B COOTBETTCBUHU C IIOCTABJICHHON 3a1a4eii.

3.3|Baagern:

- BIaJeTh OCHOBAMH TPAMMATHKU U JEKCUKH HWHOCTPAHHOTO SI3bIKA, PEUYEBBIMA MOJEISIMH HEOOXOIUMBIMH
JUTS TATTMYHBIX CUTYaInid OOIIEHNUS;

- CIOCOOHOCTSAMHM IIPUMEHATDH 3HAHUS MHOCTPAHHOI'O SI3bIKa B TUIIMYHBIX CUTYallUsAX OGHIQHPI?{;

- BJIaJIeTh O(PHUIIMATIFHBIM 1 HeO()UIINATBHBIM CTUIISIMH OOIICHHUS,

- BJIAJIETh JIEKCUKOH, COOTBETCTBYIOIIECH CTHIIIO OOIIESHUSI.

1.5. ®OPMbI KOHTPOJISA

Tekymuii ~ KOHTpPONb  YCHEBAEMOCTH  MO3BOJSIET  OLEHUTh  YPOBEHb  C(HOPMHUPOBAHHOCTH  BJIEMEHTOB
KOMIIETCHUMH (3HAaHWHA, YMEHHH M MNPUOOPETEHHBIX HABBIKOB), KOMIIETCHLUMH C MOCIEAYIOIIUM OOBbeANHEHNEM
OLIGHOK u MPOBOANTCS B ¢dopwme: YCTHOT'O orpoca Ha NPAaKTUIECKHX 3aHATHIX
(pponTanbHBIN, MHAUBUIYAIBHBINA, KOMIUIEKCHBIN), MMCHbMEHHON NMPOBEPKH (TECTOBBIEC 3aJaHHS, KOHTPOJIb 3HAHUH 110
paszeny, CUTYallMOHHBIX 3aJlaHUH U T.I1.), OLIEHKH aKTHBHOCTH paboThl 00yYaromIerocss Ha 3aHATHH, BKIIOYas 3aJaHHs
JUISl CAMOCTOSITENIEHOM paboThI.

Hpomeofcymouuaﬂ ammecmauun

Pe3ynbpTaThl TEKylIEro KOHTPOISA M NPOMEXKYTOUHOW aTTecTauud (OPMHPYIOT PEHTHHIOBYIO OLEHKY paOoThI
cryzaeHTa. Pacripenenenue 0anioB npu GOpMUPOBAHUN PEHTHHIOBON OLEHKH PabOThl 00Y4atoLIerocs




OCYILECTBIISIETCS. B COOTBETCTBUU C JACUCTBYIOIIMM JIOKAJIbHBIM HOPMATHUBHBIM aKTOM. I[lo  nucnumuze
"JlenoBol MHOCTPAHHBIM A3BIK" BHJIOM MPOMEXKYTOYHOHN aTTeCTallvy SIBIsIETC 3ayer
PA3JEJI 2. COAEP KAHUE JUCHUIIJINHBI
2.1. TPYJOEMKOCTb OCBOEHUA JUCLHHUITJINHBI
Oo6mas TPYAOEMKOCTh JUCUMUIUIMHBI "JlemoBoif WHOCTPaHHBIN SI3BIK"

COCTaBIIAeT 4 3a4€THRIC eAUHUIIBI, 144 yacosB.
KonunuectBo 4acos,
00y4aromIerocs, ONpeaeNsieTcs y4eOHbIM IIaHOM.

BBIJICNIIEMBIX Ha KOHTAKTHYIO paboTy ¢ mpenojaBaTeleM W CaMOCTOSTENbHYI paboTy

2.2. COAEPKAHUE PA3JAEJIOB JNCHUIIJINHBbI

HaunmMeHoBaHue pa3fiesioB U TeM /BUA 3aHATHS/

Cemectp /
Kypc

Yacos

Komneren-
187001

Jlutepatypa

HnTe
paKT.

IIpumeuanue

Pazpen 1. Komnanun.

Tema 1.1. PaGountii nenn. /Ip/

YK OC-4.3

JI1.1 J11.2
J2.1
J2.2
JI3.1

JI3.2J13.3

0192

Tema 1.1. Pabounii neun. /Cp/

10

YK OC-4.3

JI1.1 J11.2
J2.1
J2.2
JI3.2
2192

Tema 1.2. Kopnopatusras kynbtypa. /Ilp/

YK OC-4.3

JI1.1JI1.2
J12.1
J12.2 J13.1
JI3.2
21032

Tema 1.2. Kopnopatuszas Kyiabtypa. /Cp/

10

YK OC-4.3

JI1.1JI11.2
J12.1
J2.2




J3.1
J3.2
0192

Tema 1.3. Ucropust komnanun. /IIp/

YK OC-4.3

JI1.1J11.2
J2.1
J12.2 JI3.1
J3.2
01 92

Tema 1.3. Ucropust komnanuu. /Cp/

YK OC-4.3

JI1.1 J11.2
J2.1
J12.2 JI3.1
J3.2
01 92

Tema 1.4 Untepuer. /TIp/

YK OC-4.3

JI1.1J11.2.1
J12.3
JI2.2J13.1
JI3.2
2122

Tema 1.4 Untepuer. /Cp/

YK OC-4.3

JI1.1 J11.2
J2.1

JI3.1
J3.2
2122

/Konc/

YK OC-4.3

JI1.1JI1.2
J12.1

JI3.1
JI3.2
013023.2

Pa3zpnen 2. YnpaBienne KoOMNaHuew.

Tema 2.1. O6opynoBanue aius padotsr. /I1p/

10

YK OC-4.3

JI1.2 J12.1
J12.2J12.3
0192




JI3.1
JI3.2

Tema 2.1. O6opynoBanue jyis padotel. /Cp/

YK OC-4.3

JI1.2 J12.1
J12.2 JI3.1
J3.2.
€]

Tema 2.2. Cucremsl u pabouue mporeccol. /I1p/

YK OC-4.3

J1.2 J12.1
JI2.3 JI3.1
J3.2
0192

Tema 2.2. Cuctemsl u padbouue npoueccol. /Cp/

YK OC-4.3

JI1.1J11.2
J2.1
JI3.1
JI3.2

2122

/Komnc/

YK OC-4.3

JI1.2 J12.1

JI3.1
J3.2

Tema 2.3. Pacnpenenenue 1 10CTaBKa
ToBapos. /I1p/

10

YK OC-4.3

JI1.1JI1.2

2.1
JI2.2J13.1
JI3.2
23

Tema 2.3. Pacnpenenenue u 10cTaBKa
ToBapos. /Cp/

10

YK OC-4.3

JI1.2 J12.1
J2.2
JI3.1
JI3.2

92

Tema 2.4. Pexnama u mapkerunr. /I1p/

YK OC-4.3

JI1.2 J12.1




J2.3

J3.1

J3.2
0192

Tema 2.4. Pexnama u mapkerusr. /Cp/ 6 8 |YKOC-4.3| JI1.1J11.2 0
2.1
2.2
J3.1
J3.2

3192

PA3JIEJI 3. OBPA3OBATEJIBHBIE TEXHOJIOI'MHU

B ocBoenmnu yuebHON AUCITUTUMHBI «/]eT0BOM WHOCTPAHHBIHN S3BIK» UCIOIB3YIOTCS CIEAYIONTNE TEXHOIOTHH:
1.KontekctHoe oOyueHne — oOydeHHe B KOHTEKcTe mpodeccun (peanmsyercs B Y4eOHBIX 3aJaHUSX, YUHTHIBAFOIIMX
crienu(uKy HampaBieHUs ¥ TPOQHIS MOArOTOBKH), (OPMUPYETCSs MOTHBAIMWS OOYUYAIOMIMXCS K YCBOCHHWIO 3HaHHH
MyTEM BBISIBIICHHS CBS3CH MEXK/y KOHKPETHBIM 3HAHHEM H €ro MPUMEHEHUEM.

2. TexHomoruss WHTEPAKTUBHOrO o0OydeHust (peamusyercss B ¢opMe y4eOHBIX 3aJaHuii, MPEANOJaralonmux
B3aMMOJIEHCTBIE 00YJAOIIMXCS, UCTIOIb30BaHHE aKTHBHBIX (POpM 00paTHOM CBSI3H)

3. TexHojorus 3JIEKTPOHHOTO O0YyYeHHUs (peai3yercsl MPHU IOMOIIK 3JIEKTPOHHON oOpa3zoBaTenbHoi cpeasl PIBOY
BO «IOHAYUI'C» u npu ncnons3zoBaHuu pecypcoB ObC, mpu MpoBeAeHNN aBTOMATH3UPOBAHHOTO TECTUPOBAHUS H
T. I.).

4. TIlpobnemHOe oOy4deHHWE — CTHMYJUPOBAHHWE OOYYaIONIMXCS K CaMOCTOSTENIbHOMY MPHOOPETEHHIO 3HAHUM,
HEOOXOJIMMBIX JIJISl pElIeHUs] KOHKPETHOW TPOOJIEMBI.

5. TlpoekTHasi TEXHOJNOTWSI — WHIWUBHUIyajbHAs MM KOJUIGKTUBHAS JEATENFHOCTh MO OTOOpPY, PACHpPENEICHUI0 H
CHCTEeMaTH3allMi MaTepraia 1o ONpeAeseHHON TeMe, B Pe3yIbTaTe KOTOPO COCTABISAETCS MPOEKT.

MortuBanys 00y4aromMXcs K YCBOGHHIO 3HAHUN IyTEM BBISBICHHUS CBA3EH MEXIY KOHKPETHBIM 3HAaHHEM H €ro
MIpUMEHEHNEM.

OOpazoBaTeibHas JEATEILHOCTh, HAINPaBICHHAS HAa pa3BUTHE Yy OOyYaromUXCs Pa3yMHOro, peQIiueKCHBHOTO
MBIIUIEHHUS, CTIOCOOHOTO BBIIBUHYTHh HOBBIE H/IEH M YBUAETH HOBBIE BO3SMOXHOCTH.

CtuMmynupoBaHde OOYJaIONUXCsl K CaMOCTOATEILHOMY TIPHOOPETEHUIO 3HAHWK, HEOOXOTUMBIX IS PEIICHHS
KOHKPETHOH TIPOOJIEMEI.

BrictpauBanne oOydarommMmucss CcOOCTBEHHOHW 00pa3oBaTelbHOH TPAaeKTOPHM HAa OCHOBE  (POPMHpPOBAHHH
WHIUBUIYaTbHON 00pa30BaTENbHON MPOrpaMMEbI C YI€TOM HHTEpeca 00yqaromerocs.

Nzydenne o0y4arommMucs HOBOTO MaTeprana 0 €ro U3ydeHHs B X0/ AyANTOPHBIX 3aHATHH.

Hcnonp3oBanue 3HaHNH U3 pa3HBIX 00IaCTel, UX TPYNIIHPOBKA M KOHIIEHTPAIIHS B KOHTEKCTE peraeMoil 3a1aqu.
AXTUBU3aMs TIO3HABATENHHON NEATENbHOCTH OOYYaromerocsi 3a CYeT acCONHMAallMd MX COOCTBEHHOTO OIMBITa C
MPEIMETOM O0yUIESHHS.

AyIMO-TEXHOIIOTUH, BHUAEO-TEXHOIOTUN (TEIEeKOMMYHHKAIIUH), KOMITBIOTEpPHBIE IMporpaMMmel. [IpenMymectBa wu
BO3MOXKHOCTH HWCIOJB30BaHMS HWH(POPMAIMOHHBIX TEXHOJNOTHH B oOydeHmH ws (IPOQIIBHBIE MPOrPAMMBL,
KOMIIBIOTEPHBIE TIOPTAIBI, TIOUCK, 0TOOp, 00paboTka M XpaHeHHe WH(POpPMAIU, MEeKKYIbTYpPHAS KOMMYHHUKAIUS H T.
1.)

OOydenue B DJIEKTPOHHON 00pa30oBaTENbHON Cpene C LEeNbi0 pacIIMpeHHs JOCTyNa K o0pa3oBaTeNbHBIM pecypcam
(TeopeTdeckd K HEOTPaHWYEHHOMY OOBEMY M CKOPOCTH JOCTyNa), YBEIWYEHHS KOHTAKTHOTO B3aMMOJEWUCTBHUS C
MperioiaBaTeneM, IOCTPOCHUS WHIUBUAYaNbHBIX TPAGKTOPUN TIOATOTOBKM W OOBEKTHBHOTO KOHTPOIS U
MOHHUTOPHHTA 3HAHUH 00YJarOIIUXCS.

TectupoBanne. Bunpl TectoB. TpeboBanms k Tectam. MeTtoauka ¢ Tectamu. MHTEpIperanus pe3ynbTaToB. S3bIKOBOI
noptdens. KommoHeHTH! s361k0BOr0 moptdens. Konkypcebl u onmummnuansl. [lonroroska, nposeieHre, oleHHBaHHE.

PA3JIEJ 4. YHEBHO-METOANYECKOE U MATEPUAJIBHO-TEXHUYECKOE
OBECIIEYEHMUE JJUCHUIIJINHBI

4.1. PexomeHnayemasi JuTeparypa

1. OcHOBHAs1 JIMTEpaTypa

| ABTOpBIL, | 3ariasue Wz natenbcTBO, TON




ABTOpBHI,

3ariaBue

I/I3I[aTCJ'H>CTBO, roa

JI1.1 |Kynuxosa, FO. H. JlenmoBoi aHTTHIICKUI sI3BIK | yueOHOe mocooue / TekcT : [Ten3a : [ITAY, 2022.
9JEKTPOHHBIH // JIaHb : 3IeKTPOHHO-ONOIHOTEYHAS
cucrema. — URL: https://e.lanbook.com/book/381974.
(93 ¢c.)

JI1.2 |Kocrepuna, 10. E.  |denoBoii anrnuiickuii 1361k = Business English : yaueonoe | Omck : OMI'TY, 2020

M. B. Jlacuna, C.
1O. Bsizuruna

nocobue. ISBN 978-5-8149-2981-5. — Tekcr :
9JIEKTPOHHBIH // JIaHb : JIIEKTPOHHO-OMOTHOTEYHAS
cucrema. — URL.: https://e.lanbook.com/book/186860 .

(96 c.)

2. JlonoTHUTEILHASI JTUTEPATypa

ABTOpBHI, 3ariaBue W3narenscTBO, rox
JI2.1 [ManbkoBckas, 3. B. [AHriumbickuii si3bIK 1J1s1 I€TOBOTO 00MIeHus: pojieBbie urpel | Mocksa : UHOPA-M, 2018
0 MEHEKMEHTY : yueO. mocobue /— ISBN 978-5-16-
010871-1. - Tekcr : anekrponHsIi. - URL:
https://znanium.com/catalog/product/942781. (119 c.)
JI2.2 | AntomenkoBa, O. H [Aurnuiickuii si3pik. Menemkment (English for Mockga : UTHOPA-M, 2024

Management) : yaue6Hoe mocodue. —- ISBN 978-5-16-
017899-8. - Tekcr : anexkrponnsbIi. - URL:
https://znanium.ru/catalog/product/1896103.(426 c.)

3. MeToaunueckue pa3padoTKku

ABTOpEI, 3arjaBue H3patenbcTBO, rof
J3.1 Practical Course of English: yue6HO-MeTOmHUeCcKOE Howerk :, ®I'6O0Y BO
E.A. ITanuna. noco6we o aucnuminae «JlenoBoit nHoctpanusiii s3biky w| AOHAYUI'Cy, 2025
oOygatonuxcs 3 Kypca 00pa3oBaTebHON MPOTPaMMBI
OakanaBpuaTa HarmpaBiieHUs oaroToBku 38.03.02
MenemxmenT (Tpodritb «YTIpaBiieHre MajbIiM OH3HECOM))
Bcex (popm oOyuenus/ MunobpHayku PD. Kadenpa
HWHOCTPAHHBIX SI3BIKOB .04HO# (popmbl 00yueHus —(198c.)
J13.2 English World = B mupe anrsiuiickoro si3bika : y4e6HO- Houernk : TOY BITO
A. E. Yeprymma Meroandeckoe nocodue s odydarommxcs 1 - 2 kypca "NorAYul'C", 2019

00pa3oBaTeNbHON MporpaMMbl OakagaBpraTa
HarpasjeHus: noaroroBku 38.03.02

«MenemxmenT» (npoduin : «MeHEemKMEHT B
MIPOU3BOJCTBEHHOI cheper, «MeHeKMEHT
HENPOU3BOJICTBEHHON cepbl», «MeHEeIKMEHT
BHEILIHE3KOHOMHYECKOH J1ESITENbHOCTHY) OUHOM / 304HOM

dhopm 00yuenus (361 c.)



https://e.lanbook.com/book/381974

JI3.3 [O. M. BunnukoBa, |[’pammaTuka aHTJIMHCKOTO SI3bIKA B YIPaXXHEHUSX : Mocksa : 3narenscko-
H. P. Konrrenosa, JI. |yyeGHoe mocoGue uist caMOCTOATENBHOM paGOThI /; MO, TOPro.ast Kopropamnus
A. Kymekoa, C.T. |nen T U, Jlanosoit, C. B. CumoHoBoii. - 2-¢ n3x. - ISBN | «laixos 1 K®», 2023
Hapacracsa [u 1p.] 978-5-394-05316-0. - Tekct : anekrponHsIit. - URL:
https://znanium.ru/catalog/product/2133540. ( 186 c.)

4.2. IlepevyeHb pecypcoB
HH(OPMALMOHHO-TEJEeKOMMYHUKAIMOHHOI ceTH '"UnHTepHeT"

31 9bC «JIAHD» https://e.lanbook.com

32 9bC GHAHUYM> https://znanium.ru

4.3. IlepeueHb NPOrpaMMHOro odecreveHust

JlutieH3noHHOE W CBOOOMHO paCIpOCTpaHsSEMOEe  MPOTrpaMMHOE OOECIeYeHHe, B TOM UHCIE OTECYECTBEHHOTO
IIpOU3BOJICTBA:

- Libre Office (smuuensus Mozilla Public License v2.0.)

- 7-Zip (munensust GNU Lesser General Public License)

- AIMP (munensust LGPL v.2.1)

- STDU Viewer (freeware for private non-commercial or educational use)

- GIMP (ymuensust GNU General Public License)

- Inkscape (ntutiensust GNU General Public License).

4.4. lpodeccnonanbHbie 62361 JAHHBIX M MHPOPMAINMOHHBbIE CIIPABOYHBIE CHCTEMBI

HanmonanbHast asexTponHass Oubmmoreka https://rusneb.ru Hamwonanshast snekrponnas Oubnuoreka (HOB) —
(denepanbHas TocylIapcTBeHHas WHGOPMAIMOHHAS CUCTEMa, co3JaBacMass MUHHCTEPCTBOM KYJIbTYypbl Poccuiickoit
denepaliy IpH YIACTHH KPYITHEHIINX OMOINOTEK, My3€€B, apXHUBOB, H3JAaTEICH U APYTUX IMPaBooOIagaTeeH.
eLibrary.ru. Hayumast osmexkrponnas OuOmmoreka https://elibrary.ru Kpymueiimmii poccuiickuii  MHGOpPMAIHOHHO-
AHAIMTHYECKUH TOpTal B OOJACTH HAyKH, TEXHOJOTHH, METUIIMHBI ¥ 00pa3oBaHWs, coiep)kKamuii pedepatsl u
TIOJTHBIE TEKCTHI Ooiiee 38 MIIH HAyYHBIX ITyOJWKAIMA M TIATEHTOB, B TOM YHCIIC JJICKTPOHHBIC Bepcuu Ooiee 5600
POCCHICKMX HayYHO-TEXHUYECKHX KYPHAIIOB.

IMopran «bomeimas poccuiickas sHimkmonenus https://bigenc.ru Hayuno-o0pa3oBaTeabHBIN SHIMKIONEANS» TOPTaJ,
NPENCTABISIOINI co00M CBOJ CHCTEMATHU3MPOBAHHBIX JOCTOBEPHBLIX 3HaHuM. IlopTan sBisercs YHHBEPCAJIbHBIM

4.5. MaTepI/Ia.]IbHO-TeXHH‘leCKoe o0ecreyeHne JUCIUILIHHBI

Hns mpoBenmeHuss y4eOHBIX 3aHSATUH, NOPERyCMOTPEHHBIX obpa3oBaTenbHON MPOrpaMMOH, 3aKpenIeHbI
ayIUTOPHUH COTJIACHO PACHHCAHUIO YI€OHBIX 3aHITHIA:

pabodee MecTo mpermofaBaTensi, MOCAJOYHbIE MECTa 10 KOIWYECTBY OOYYaromuXcs, TOCKA MeENoBasi, MepCOHATBHBIN
KOMIIBIOTEpP C JINIIEH3WPOBAHHBIM MPOTPaMMHBIM ObOecredeHrneM OOIero Ha3Ha4YeHWs, MYJIbTHUMEIUUHBIN TPOEKTOp,
9KpaH, MHTEPAKTHBHAS TIaHEb.

PA3/IEJI 5. ®OHJ] OUIEHOYHBIX CPEJICTB

5.1. KoHTpOJIbHBbIE BONIPOCHI U 3aaHUSA

|. TumoBbIe KOHTPOJIBHBIC BOMPOCHI: UTOTOBBIA KOHTPOJIb.
Pasmen 1

. Do you have a career plan? Where do you want to be in 10 years’ time?

. Would you like to work for one or several companies?

. What can damage your career prospects?

. What do you hope to do in your future career?

. What techniques do you use in studying English? How do you remember new words, learn grammar etc.?
. What do you trust more: TV, the Internet, newspapers? Why?

. What are the best ways of getting information on major issues of the day?

. What do you like /dislike about shopping?

. Why are beauty products easy to sell on TV?

10. How to become a successful sales person?

O©COoO~NOOTDEWN ~—




11. Negotiating successfully. What can help? (effective salesperson).

12. Which type of products are difficult to sell and why?

13. What are the shopping habits of the people you know?

14. What do you think are the keys to success in online selling?

15. What is the most dominating type of media?

16. How can big corporations benefit from mass media?

17. Do you agree that mass media promotes quality and progress in our everyday life? Why/not?
18. How to do a good website?

Paznen 2

1.What equipment do have on your desk and in your office?

2.Can you describe some office things?

3. What do you think about leasing some equipment?

4.Can you describe some production processes?

5.What do you know about outsourcing and offshoring?

6.. What do you think are the biggest economic problems in your country?
7. What is “the four Ps “?

8. What marketing campaigns impressed you most?

9. What are the main keys to successful marketing?

10. What product would you most like to sell?

11. Describe some of your favourite products. Why do you like them?
12. What is the best thing you’ve ever bought?

13. Prepare a short presentation about a product.

14. Describe a marketing campaign of some well-known companies.
15. How can you increase sales figures of a brand?

I1. TumoBbIe KOHTPOJIBHBIE BOMPOCHI: TEKYIIIHA KOHTPOJIb.

1. Do you have a career plan? Where do you want to be in 10 year’s time?

2. Would you like to work for one or several companies?

3. What can damage your career prospects?

4. What do you hope to do in your future career?

5..Are you an organized person? How do you organize your time?

6.What do you have in common with your best friend?

7.What technigues do you use in studying English? How do you remember new words, learn grammar etc.?
8.What do you trust more to: TV, the Internet, newspapers? Why?

9.Which is your favourite TV programme? Why?

10.Would you like to work for a family owned company or a multinational company? Why?
11.Would you like to run your own company? Why?/Why not?

12.What personal qualities are crucial for running a business?

13.What are your strengths and weaknesses?

14.Do you like travelling? Which places have you visited or would like to visit? Why?
15.What is the best time to visit your own city?

16.Describe the opportunities your favourite season creates for travel?

17.What is the best way of traveling around your country (rail/road/air)?

18.Why is it better than the others?

19.What are the biggest transport problems in your country?

20.What are the advantages and disadvantages of a small family?

21.What are the advantages and disadvantages of a big family?

22.Do living standards influence life expectancy? Why?

23.Do big families require government support?

24.What other benefits do family people have?

25.Which creative person do you admire most of all? Why?

26.What famous inventors do you know? What are they famous for?

27.What famous scientists do you know? What are they famous for?

28.Give an example of any important discovery and a person who made it.

29.Tell your partner about a famous person you love most of all.




30.How can culture affect international marketing?

31.Can international trade promote culture dominance?

32.Speak about any successful company on your choice.

33.How to choose a good company to work for?

34.Successful company to work for. Give an example.

35.Staying ahead in the competition. Is it e

36.What do you like /dislike about shopping?

37.Why are beauty products easy to sell on TV?

38.Which type of products are difficult to sell and why?

39.What are the shopping habits of the people you know?

40.How to become a successful sales person?

41.Negotiating successfully. What can help? (effective salesperson).
42.Would you like to start your own business?

43.What conditions are important for people starting new businesses?
44 What are the advantages and disadvantages of starting your business?
45.What ideas have been the best in the last 20 years?

46.What economic terms do you know?

47.What information will the manager require for a personal loan?
48.What do you think are the biggest economic problems in your country?
29.What is “the four Ps “?

50.What marketing campaigns impressed you most?

51.What are the main keys to successful marketing?

52.Describe a marketing campaign of some well-known companies.
53.How can you increase sales figures of a brand?

54.What should companies do to encourage new ideas?

55.What do you consider when you start planning some events?
56.What are the best ways to plan?

57.What is the secret of good planning?

58.What are the main responsibilities of a manager?

59.What factors make companies successful?

60.How does entertaining affect a company/s image?

61. Would you like to start your own business ?

62. What conditions are important for people starting new businesses?
63. What are the advantages and disadvantages of starting your business?
64. What economic terms do you know?

65. What do you think are the biggest economic problems in your country?
66. What is “the four Ps “?

67. What marketing campaigns impressed you most?

68. What are the main keys to successful marketing?

69. Describe a marketing campaign of some well-known companies.
70. What is the secret of good planning?

71. What are the main responsibilities of a manager?

72. What factors make companies successful?

73. Describe one of the world’s most respected companies and their style of management.
74. Speak on the difficulties of cross-cultural management.

75.How can you entertain a group of foreign business partners?

76. What are the ways to write a successful resume?

77.Speak about any company on your choice.

78. What do you think are the best ideas of the last 20 years?

79. Which creative person do you most admire? Why?

80. What should companies do to encourage new ideas?

5.2. Tembl NUCbMEHHBIX PadOT

Tewmsl 3cce.

1. Recently some people can work from home using modern technology. Some think this only benefits the workers,
but not the employers. To what extent do you agree or disagree?

2. Nowadays, some employers think the academic qualities are more important than the life experiences and personal
qualities when they choose the employees. Why is it the case? Is this a negative or positive development?

3. Being ambitious is it a positive or a negative quality for an employee? Discuss.

4. Young workers or old workers who benefit more to a company? Discuss.

5. Nowadays a lot of qualified workers move abroad. What are the causes for this and what will be the




consequences?

6. The most successful methods of marketing goods and services in RF / in DPR
7. The most famous international / national brands.

8. The criteria of choosing a successful brand name and a slogan for a company.
9. The examples of some history of brand management.

10. How to cope with changes in business.

11. Advertising goods and services.

12. My attitude towards money.

13. Do you think "Money is everything"?

14. Describe examples of unethical business practices.

15. Leaders are born or made?

16. Write a letter of application for the position of a Logistics Manager. Invent a company job advertisement.

5.3. ®onp 01IeHOYHBIX CPEACTB

Doup OILI€HOYHBIX CpEeICTB MUCIUAIUINHEI "JlenoBoii WHOCTPaHHBIN SI3BIK"
pa3paboTaH B COOTBETCTBUH C JIOKAJIbHBIM HOpMaTHBHBIM akToM ®I'BOY BO "JJOHAYUI'C".
Doup OILICHOYHBIX CpE/ICTB MUCHUILINHEI "JlenoBoi WHOCTPaHHBIN SI3BIK" B

MOJTHOM 00beMe MPEJICTaBIICH B BUIEe IPUIIOKEHUs K janHomy PT1/I.

5.4. IlepeyeHb BUIOB OII€HOYHBIX CPECTB

HammenoBaHue olleHOYHOTO cpeicTBa. KpaTkas XxapakTepucTHKa OIIEHOYHOTO CPE/ICTBA.

1 PoneBast wurpa. CoBMecTHas MAEATENLHOCTh TPYNNBI OOy4aroIUXCs H MpEnojaBartels Toj YIpaBiIcHUEM
nmpenojaBarelss ¢ IeNbl0 pelieHnsT YY4eOHbIX H TpodecCHOHATBLHO-OPUEHTHPOBAHHBIX 3a7ad IYTEM WIPOBOTO
MOJIEIMPOBAHMSI peajbHON TPOOJIEMHOM CUTYalINH.

ITo3Bonser OIICHMBATh YMCHUC aHAJIM3UPOBATh U PCIIaTh TUITNYHBIC HpO(i)eCCI/IOHaJ'IBHBIe 3aJa4u.

2. Hoxman, coobmieHue. [IpoaykT caMOCTOATENBbHOM pabOThl OO0YYArOIIErocs, MPEACTABIAIONINN  COO0M
MyONIMYHOE BBICTYIJICHWE TI0 TPEACTABICHUIO TIONYYEHHBIX pe3yJbTaTOB pEIICHUs ONpelelieHHO Yy4eOHO-
MPaKTHIECKON, yueOHO-NCCIIe10BaTeNbCKOM HITH HAYIHOU TEMBI.

3. CobGecenoBanme. CpemcTBO KOHTPOJS, OpPraHW30BAaHHOE Kak CIICNUajgbHas Oecema TPEromaBaTeNss ¢
o0yJaromuMcs Ha TEMBI, CBS3aHHBIE C M3Y4aeMOW AMCIMIUIMHON, M pPacCUYMTAaHHOE Ha BBISICHEHHWE oObeMa 3HaHWN
00yJaromIerocs 1o OMPEeICHHOMY pa3ueiy, TeMe, mpobjiemMe U T.11.

4. TectoBeie 3amaHmsL Cucrema CTaHIAPTU3UPOBAHHBIX 3a/IaHUI, TIO3BOJISIOMIAS aBTOMATH3UPOBATh
MIPOIIETyPy U3MEPEHUS YPOBHS 3HAHUA W YMEHHI 00yJaromerocs.

5. Dcce. CpencrBo, TIO3BOJAIONIEE  OICHUTH yMEHHE  OOydaromerocs MHCHBMEHHO  HW3Jlaratb  CyTh
MTOCTaBJICHHON MPOOIEMbI, CAMOCTOSITENIbHO MPOBOAWTH AHAIM3 3TOW MPOOJIEMBI C HCIONb30BAHHEM KOHIICTIIUN U
AQHAINTUYECKOTO HMHCTPYMEHTApHUS COOTBETCTBYIOIIEH MUCIUIUIMHBI, JETaTh BBIBOABI, 0000OIIAIONIHE aBTOPCKYIO
MTO3MIIHIO IO TIOCTABJIEHHOH TIpobieme.

PA3JEJI 6. CPEACTBA AJAIITAIHUU ITPEITIOJABAHUA JTUCIUIIJIMHBI K
IHHOTPEBHOCTAM JIMI] C OT'PAHUYEHHBIMHU BO3MOXHOCTAMMU 310POBbS

B cnysae HeoOXomuMocTH, OOYdYalOIIMMCS W3 YHCIA JHI C OrPAaHMYCHHBIMH BO3MOXXHOCTSIMH 3H0pOBBS (IO
3asBJIICHUIO OOYYAIOIIEroCcsl) MOTYT NpeIarathCs OJHM W3 CICAYIONMX BAapHAaHTOB BOCIPHUATHA HH(OPMAIMH C
Y4ETOM MX MHIWBUIYATbHBIX IICUXO()U3NIECKUX 0COOCHHOCTEH:

1) c nprEMeHeHHeM JIEKTPOHHOT0 00YIEHHS M JUCTAHIIMOHHBIX TEXHOIOTH.

2) ¢ TpPUMEHEHHWEM CIIEIUATBHOrO OOOPYHAOBaHWSA (TEXHHWKH) M TMPOTPaMMHOTO OOECTeueHHUs, HWMEIOUINXCS B
®I'bOY BO "JOHAYUI'C".

B mpomecce oOydeHums Tpu  HEOOXOAMMOCTH JUIA JIMI C HApyOIEHHAMH 3pEHUs, CllyXxa H OIOpPHO-
JBHUTATEIHLHOTO armapara IMpeaoCTaBIISIOTCS CICAYIONIIE YCIOBHUS:

- I JMIl C HApYIICHWSMH 3pEeHUs: y4eOHO-METOIMYECKHE MaTepHhanbl B MeYaTHOH (opme yBETUUCHHBIM
mpudTom; B (¢dopMe DIEKTPOHHOTO JOKyMeHTa; B (opme ayamodaiina (mepeBox ydeOHBIX MaTepHAOB B
ayamoopMaT); WHAWBHIyaJIbHbIC 3a/IaHNsI U KOHCYJIbTallUH.

- JUId JMIl C HapyIIEHWSIMH ciyXa: y4eOHO-METOJMYecKHe MaTepuansl B Me4aTHOM ¢opme; B Qopme
ANIEKTPOHHOI'O JIOKYMEHTa; BHJIEOMATepHaNbl C CyOTHTpaMH; HHIMBUIyaJbHbIE KOHCYJIBTAlMM C HPUBICYCHUEM
CYpZOIIepEBOIYHNKA; WHANBHyaIbHbIC 3aIaHNSI 1 KOHCYJIbTAIUH.

- JUISL JIMIL C HAPYIICHUSIMUA OIIOPHO-/IBUTATEIBFHOIO anmapara: y4eOHO-MEeTOMYECKIEe MaTeprabl B

neyatHoit Gopme; B popme 3IEKTPOHHOTO JOKyMeHTa; B (hopme ayauodaiiia; HHANBHyaIbHbIC 3a1aHHS 1
KOHCYJIbTallUH.

PA3JIEJ 7. METOJUUYECKUE YKA3AHUS 1151 OBYUYAIOIUXCSI 10 YCBOEHUIO
TUCIUATLTAHBI

CamocrosTenbHas pa60Ta 06yqa}01u1/1xc>1 — H€O6XO,Z[I/IMO€ YCJIOBHUC YCBOCHHA MHOCTPAHHOI'O S3bIKA. Z[J'IH |




YCIIETHOT'0 OCBOCHUS Kypca O0YJarOIIUMCs CIEAYeT MPUACPKUBATHCS CICAYIONINX PEKOMEH AT

1. 3aHUMAaTBCS HMHOCTPAHHBIM SI3BIKOM PEryNISIPHO, TaK KakK CHCTEMAaTHUYECKUE 3aHATHs CIOCOOCTBYIOT
YCIIECIIHOMY YCBOEHHUIO MaTepHalia, a TAaKKe BRIMOIHATH BCE 3aJaHUs U MPUCPKUBATHCS PEKOMEH AN MpenoiaBaTes;

2. Bectu nmuuHble 3amucH (CJIOBapb, 3aMETKU Pa3IMYHOIO BHUJA), KOTOPHIC MMO3BOJISIOT HCIIOIL30BaTh HX B
Ka4ecTBE CIIPaBOUYHOI0 MaTepualia U HEOJHOKPATHO K HUM BO3BPAILATHCA.

3. [Ipu moaroToBKe 3aJaHMii 1O YTCHUIO, CIICAYET MOIB30BAThCS CIIOBAPSIMH, BBINIMCHIBAs BCE HE3HAKOMBIC CJIOBA.
OnHu momoryT Haja JalbHeiIiel paboroit Haj TekcToM. [locne mpoyTeHUs TekcTa HEOOXOMUMO BBITIOIHUTH 3a/IaHus,
MPUJIATAIONIUECS K HEMY JUIS TPOBEPKH IIOHUMAHWUS €r0 COACPIKAHUS U TIPOBEPUTH CEO0sI 110 KITF0UaM;

4. Tlpuctynas x pabore HaJ MPOCIYIIMBAHUEM TEKCTa, HEOOXOAUMO, IPESKIC BCEro, 03HAKOMUTHLCS C 3aJaHUEM U
MPOCMOTPETh €ro coxepkanue. Ilocne mepBOro MpoCTyIIMBaHHUS BBIMONHSIOTCA 3aJaHus Ha oOIlee IOHUMaHHE
MPOCITYIIAHHOTO, TIOCJIE BTOPOr'0 — Ha TIOHUMaHHe jaerainei. OHaKo, IPH CaMOCTOSATEIBHON paboTe Haj ayIMPOBaHUEM
TEKCT PEKOMEHIYETCs MTPOCITYIIATh HECKOIBKO pa3, MOKa ero cojiepkanue He OyIeT MOHSITHO.

5. Bce ycTHBIC CcOOOIICHUS JOKHBI MMETh BCTYIUIEHHE, OCHOBHYIO 4YacTh M 3akitodeHue. Ilpu moaroroBke

YCTHBIX COOOIICHMI CJIEIyeT TIIATEIIbHO OTPEIETUPOBATh CBOE BBICTYIUICHHE: BBIYYUTh HOBBIC CJIOBA W HX
MPOU3HOIIICHUE, TMPOAyMaTh HMHTOHAIIMIO, Tay3bl, JKECTh W.T.A. [IpM UCHONB30BaHWM HATJIAIHBIX CPEACTB
MIPUIEPKUBATHCS OOITUX MPABUII UX COCTABJICHUS U UCIOIB30BAHIS;
Kak u ycTHBIE COOOIIEHHUS, TBOPYECKHE NHUCHMEHHBIC 3aJaHUsi (COYMHEHHUsS, SCCe, IHUChMa, AHHOTAINH), HMEIOT
CIEMYIONIYI0O CXEMY: BCTYIUJIEHHME, OCHOBHAS YacTh, 3aKIIOUCHHE, KOTOPOW CIIEAyeT CTpPOro MpuicpKuBathcs. Bce
MMUCHMEHHBIE 3aJ]aHUs , BKIIIOYAsl YIPAXKHEHHS, BCEr/a CIEAYET MPENOCTaBIATh Ha TMPOBEPKY MPENOIaBaTeNI0 C IEIbI0
WCTIPABJICHUSI ¥ aHAJIN3A.
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PA3JIEJI 1.
IMACIHOPT ®OHIA OIIEHOYHBIX CPEJACTB
10 JUCHHUILINHE (MOaY.a10) «/le/10BOii HHOCTPAHHBIN A3BIK»

1.1. OcHOBHBIE CBeleHUS O TUCUMILIMHE (MO/YJIe)

Tabnuma 1

XapakTepuCTUKA TUCITUTUITMHBI (MOTYJIs)

(cBeneHust cOOTBETCTBYIOT pazaeny PIIJ)
OO6pa3zoBarenbHasi IporpaMma OakanaBpuar
Hanpanenne noarotoBku 38.03.02 MeHemKMEHT
ITpodunb «Y1paBiaeHue MajabIM OU3HECOM»
KonmdecTBo pa3aenoB qUCHUIIINHBI 2
Yactb oOpa3oBaTenbHON B1.B.JIB.01.02
MIPOTrPaMMBbl

CobecenoBanue, scce, TUCKYCCHS,
DopMbI TEKYIIETO KOHTPOJIS JIOKJIa/l, COOOIIEHHE, TECTOBBIC 3aJlaHuf,
KOHTPOJIb 3HAHUU 10 pa3aeiny
lloxazamenu Ounast popma 00yueHUst

KonmuuecTBO  3a4eTHBIX  €IUHUII 4
(kpenuToB)
Cemectp 5-6
Oowaa mpyooemkocmos (akaoem. 144
uacoe)
Ayoumopnas KOHmMaxKmuasn 72
paboma:
Jlex1moHHbIE 3aHATHUS -
[TpakTryeckue 3aHATHS 68
CemuHapcKue 3aHITHS -
CamocrosiTeqibHast paboTa 68
KonTpoab 4
Dopma NPOMENCYMOUHOL 3Ys
ammecmayuu




1.2. IlepeyeHp KOMIIETEHUHMH € yKa3aHHeM JITanoB (popMUpOBaHHUA B
npouecce 0CBOCHUsI 00pa3oBaTeIbLHON NPOrpaMMBbl.

[IepeyeHb KOMITETEHIIMN U UX 3JIEMEHTOB

Tabnura 2

Kommerennus

Nupukarop

KOMIICTCHIIUH U €TO

(dbopMynHpoBKa

DJIEMEHTHI UHJINKATOpa
KOMIIETEHIINU

HNuanexc
JJIEMEHTA

YK OC-4
Crniocoben
OCYILIECTBIISITh
KOMMYHHKAIIHIO,
B TOM UHCJIE U
JIeNIOBYIO, B
YCTHOM U
MHUCbMEHHOUN
dhopmax Ha
rocyJlapcTBEHHOM
u
WHOCTPaHHOM(BIX)
SI3BIKAX

YK OC-4.4
Crocoben
OCYIIIECTBIISATh

JICIIOBYIO
KOMMYHUKAIIHIO

Ha

UHOCTPAHHOM SI3bIKE B
YCTHOM M MUCbMEHHOMU

hopmax

3nameo:

1 -- OCOOCHHOCTH M CTHIIU
po)eCCHOHANIBHOIO  OOIICHUS
B YCTHOM M MUCbMEHHOM (hopmax
Ha HHOCTPAHHOM SI3BIKE;

YK OC-4.4 3-1

2-  O0COBEHHOCTM ¥  CTHIH
po)eCCHOHANIBHOIO  OOIICHUS
B YCTHOM M MUCbMEHHOH (hopmax
Ha UHOCTPAHHOM SI3bIKE;

- 3HaeT  OCOOEHHOCTH
HanmucaHus ©u  O(OpMIIEHHA
JIENIOBOM  JIOKYMEHTalUH c
y4eToM npohecCuOoHaIbHON
JIeITEILHOCTH,

YK OC-4.4 3-2

3-- OCOOCHHOCTH W CTHJIH
po)eCCHOHATBHOIO  OOIICHHUS
B YCTHOW M MIUChbMEHHOHN (hopmax
Ha MHOCTPAHHOM SI3bIKE;

- 3HaeT  OCOOEHHOCTH
HamucaHus W odopMIIeHUS
JIETIOBOM  JOKyMEHTalu1 c
y4eToM npoecCUOHATBLHON
JIesITeNTbHOCTH;

- COLIMOKYIETYpPHBIC
ocoO0eHHOCTH  OOIIeHHs  Ha
WHOCTPAHHOM SI3bIKE B YCTHOW U
MMACBMEHHOH (hopMax

YK OC-44 3-3

Ymemon:

1- o6uiatbes Ha MHOCTpaHHOM
SI3BIKE B YCTHOM M MUCHbMEHHOU
(hopMmax, yIuTHIBast 0COOEHHOCTH
podeCCHOHATBHOMN
JEATEIHOCTH

YK OC-4.4V-1

2- - o0wWATHCS HA HHOCTPAHHOM
SI3IKE B YCTHOW M IUCBMEHHOU
(hopMax, yauThIBasi OCOOEHHOCTH
npodeccroHaNIbHON
JEeATEIbHOCTH;

- 00pabaThIBaTh
KOPPECHOH/ICHIINIO U COCTABIISTD
NUCbMa npodeccHOoHaIBHOTO
COJIEP)KaHUS

YK OC-4.4V-2

3- o0IIaThCs HA MHOCTPAHHOM
SI3IKE€ B YCTHOW M IMUCHMEHHOU

YK OC-4.4 Y-3




Nupukarop

KOMHGTGHHI/IH KOMIICTCHIIMH U €T0

dopMynrpoBKa

DJIEMEHTHI UHJINKATOpa
KOMIIETEHIINU

Huanexc
JJIEMEHTA

(hopMax, yauThiBasi OCOOCHHOCTH
npodeccroHaNbHON
JeATEbHOCTH;

- 00pabaThIBaTh
KOPPECHOH/ICHIIHIO U COCTABIIATh
nUChMa po(ecCHOHATBLHOTO
COJIepIKaHus;

- YUHTBIBATH COLMOKYJIBTYPHBIC
(hakTopel B JIETOBOM YCTHOM H
MUCHEMEHHO OOIIEHUH

Braoemeo:

1- TEPMHUHOJIOTHEM,
JIOCTaTOYHOMU TS
po)eCCUOHAIBHOIO OOIIECHUS B
npezeNax u3y4eHHOW TeMaTUKU

YK OC-4.4 B-1

2- TEPMHUHOJIOTHEM,
JIOCTATOYHOMU TS
poeCCHOHAIBHOIO OOIIEHUS B
npezenax u3y4eHHOW TeMaTHKH;
- 3HAHWIAMH O BHIOAX
JIOKYMEHTAIA B
npodeccuoHanbHOR cdepe, ux
SI3BIKOBBIMH M CTHJIMCTHYECKUMHU
0COOEHHOCTIMH;

YK OC-4.4 B-2

3 - TEPMUHOJIOTUEH,
JIOCTaTOYHOM JUTSL
poeCCHOHATBHOIO OOIIECHUS B
npezenax n3y4eHHOW TEMaTHKH;
- 3HaHUSAMH O BHJAX
JIOKYMEHTAIHH B
npodeccrnonansHON cdepe, uX
SI3BIKOBBIMA ¥ CTHITUCTHYECKHMH
0COOEHHOCTSIMH;
- TIpUeMaMHd  WCIOIH30BAHUA
COLMOKYJBTYPHBIX  3HAaHWH B
YCTHOM u MMICEMEHHOM
OoO0IeHn Ha  WHOCTPaHHOM
SI3BIKE.

YK OC-4.4 B-3

Tabmuna 3

Oranbl popMUPOBAHUS KOMIIETCHIIUN B MPOIIECCE OCBOCHUS OCHOBHOM

00pa3oBaTeILHON MPOTPAMMBI
KonTponupyemsie Ko HanmeHnoBaHue
paznebl (TEMbI) WHJIUKaTopa OLIEHOYHOTO
/T ceMecTpa "
TUCITUTUTHHBI (MOJTYIIST) KOMIIETEHI[UU Cpe/icTBa
1. Tema 1.1. PaGouwnii neHb. 5 YKOC-4.4 Y CTHBI
OIpoC




(cobecenoBanue),
TECTOBBIC 33J[AHUS

Tema 1.2. KopnopaTtuBHas
KyJIbTYypa.

YK OC-4.4

YcTHBIN
oTpoc
(cobecemoBanue),
TECTOBBIC 3aJaHHs

Tema 1.3. Mcropus koMraHuu

YK OC-4.4

VCTHBIN
oTpoc
(cobecenoBanmue),
TECTOBBIC 33[aHUS

Tema 1.4. MaTepHer.

YK OC-4.3

Ycrubri
oTpoc
(cobecemoBanme),
TECTOBBIE 3aJaHUS

Tema 2.1. OGopyoBanue Jjs
paboThI.

YK OC-4.4

YcrHbrit
oTpoc
(cobecemoBanme),
TECTOBBIE 3aJaHUS

Tema 2.2. Cuctemsl 1 paboune
MIPOIIECCHI.

YK OC-4.4

Y cTHBIN
oTpoc
(cobecemoBanme),
TECTOBBIE 3aJaHUA

Tewma 2.3. Pacpenenenuve u
JIOCTaBKa TOBAPOB.

YK OC-4.4

Y cTHBIN
orpoc
(cobecemoBanme),
TECTOBEIE 3aJIaHUs

Tema 2.4. Peximtama 1 MapKETHHT.

YK OC-4.4

VcTHbBIN
orpoc
(cobecemoBanme),
TECTOBEIE 3aJIaHUs




. PA3JEJI 2.
TEKYHIUHU KOHTPOJIb 11O JUCHUIIVIMHE (MOAYJIIO)
«/le10BOII MHOCTPAHHBIH A3BIK»

Tekymuil KOHTPOJIb 3HAHUM UCIOJB3YETCS Uil ONEpPaTUBHOIO U
PETryJISIPHOTO  yIpaBieHUs  y4eOHOM  AesATeNbHOCTBIO (B TOM  4HUCIE
CaMOCTOSITEILHON paboTOM) 00yUarOIUXCS.

B ycnoBusix OGambHO-PEUTHHTOBOM CHUCTEMBI KOHTPOJIS pe3yJbTaThl
TEKYIIEro OLICHUBAaHUs OO0YyYalolerocsi HMCHOJB3YIOTCS Kak IOKa3zaTellb €ro
TEKYLIErO0 pPEUTHHra. TeKyluld KOHTPOJIb YCIEBAEMOCTH OCYLIECTBISAECTCA B
TEYEHHE CEMECTpPa, B XOJ€ MOBCEAHEBHON y4ueOHOI pabOThl MO MHIWBHUAYATbHOU
VHUIMATUBE Ipenojasaresid. J{aHHBIM BUJ  KOHTPOJSA CTUMYJIUPYET Yy
oOy4aromerocsi CTpeMJeHHe K CHUCTEMaTUYECKON CaMOCTOSITeNIbHOW paboTe IO
W3YYEHUIO JTUCHUTUTUHBI (MOTYIIS).

Tabnuua 2.1.
Pacnipenenenue 0amioB o Buaam yuyeOHOU NeATeIbHOCTH
(OambHO-PEUTHHTOBasI CUCTEMA)

HaunmenoBanme Bun 3aganus
Paznena/Tembl
113 Bcero K3P CP N3*
JI3 YO T3 P3 3a TEMY
P.1.T.1.1 - 9 5 3 17 2
P.1.T.1.2 - 9 5 3 17
P.1.T.1.3 9 5 3 17 10 8
P.1.T.1.4 - 9 5 3 17 2
Hroro: 1006 36 20 12 68 10 8 4
P.2.T.2.1 - 9 5 3 17 2
P2.T.2.2 9 3 17 10 8 2
P.2.T.2.3 - 9 5 3 17
P2.T.2.4 9 3 17
Hroro: 1000 36 20 12 68 20 8 4

JI3 — neKIMoHHOE 3aHATHE;

YO — ycTHBIi o1poc;

T3 — TecToBOE 3a/1aHUE;

P3 — pazHoypoBHEBBIE 3a/1aHUS;

* Ipyrue ¢ BUIBI UCTIONB3YEMBIX 3aIaHHM, MPEIOKEHHBIX B MMPUIIOKEHUN |
[13 — npakTUYeCcKOe 3aHATHE;

C3 — ceMuHapcKoOe 3aHSTHE;

K3P — kontpons 3nanuit no Pazneny;

P — pedepar.

CP — camocTosarensHas pabora oOydaronierocs
N3 — unauBuyaibHOE 3a/1aHNe



2.1. PekoMeHIaMU 110 OLEHUBAHUIO YCTHBIX OTBETOB 00Y4YaK0 M XCH

C 1menpr0 KOHTpOJIS YCBOCHMS INPOMIEHHOIO MaTepuaiga W OIpPEIEIICHHS
YPOBHS MOATOTOBJIEHHOCTH OOYYAIONIMXCS K HM3YyYEHHUIO HOBOM TEMbl B Hayale
KQKJOTO CEMUHAPCKOTO/TIPAaKTUYECKOr0 3aHATHS MpEenoaaBaTesieM IPOBOJAUTCS
MHIUBUIYATbHBIA WM (POHTAIBHBIN YCTHBIM OMPOC MO BBHIMOIHEHHBIM 33/IaHUSM
MPEIBIAYIIEH TEMBI.

Kpurepun oueHku.

Ouenka «Omau4Hoy» CTaBUTCA, €CIIU 00y4YaIOIIUNCS :

1) moJIHO M apryMEHTHUPOBAHO OTBEYAET IO COJAEPKAHUIO BOMPOCA;

2) oOHapyXuBaeT TMOHMMaHUWE MaTepuansa, MOXET OO0OOCHOBAaTh CBOU
CYXKIEHUs, IPUMEHUTh 3HAHUS Ha MTPAKTUKE, MPUBECTU HEOOXOAUMbIE PUMEPHI;

3) uznaraeT maTepHall IMOCJIEI0BATEIbHO M MPABWIBHO, C COOJIIOJCHHEM
UCTOPUYECKON U XPOHOJIOTNYECKON MOCIE0BATEIbHOCTH;

Ouenka «xopowioy — CTaBUTCS, €CIAM OOy4alolIUMiCS JaeT OTBET,
yIIOBJIETBOPSIIOMIMI TeM e TpeOOBaHUAM, YTO U JUJISl OLEHKU «OTIUYHO», HO
JIOIYCKaeT OJHa-/IB€ OLIMOKHU, KOTOPBIE CaM K€ UCTIPABIISET.

Ouenka «yoosnemeopumenbHo) — CTaBUTCS, €CiAM  OOydarouuiics
oOHapy’KHMBaeT 3HAHUE U TTOHMMAaHKE OCHOBHBIX MOJIOKEHUHN JaHHOTO 3aJaHusl, HO:

1) m3nmaraer marepuan HEMOJHO U JOMYCKAeT HETOYHOCTH B OIPEIEICHUU
HNOHSTHH UK HOPMYITHUPOBKE MTPABUII;

2) He yMeeT JOCTaTOYHO TJIyOOKO M JoKa3aTelbHO OOOCHOBaTh CBOU
CYXKJICHHS U IPUBECTH CBOU IIPUMEPBHI;

3) uznaraet Marepuai Hermocae0BaTeIbHO U JIOMTYCKAET OIINOKH.

BOIIPOCHI JUIA CAMOITIOATI'OTOBKH OBYYAIOIINXCA

Bonpocwt 0na noozomoexku Kk unoueudyaivhomy /
¢dponmansvnomy ycmnomy / RUCbMEHHOMY ORPOCY RO
memam OucuyunIunvl (Mo0oys)

Koumponupyemuwie pazoenvt (memuot)
oucyunaunsl (M00yns)

PA3JIET 1.

1. Do you have a career plan? Where do you want to
be in 10 years’ time?

2. Would you like to work for one or several
companies?

3. What can damage your career prospects?

Tema 1.1. PaGounii 1eHb. 4. What do you hope to do in your future career?

5. What techniques do you use in studying English?
How do you remember new words, learn grammar
etc.?

6. What do you trust more: TV, the Internet,
newspapers? Why?

1. What are the best ways of getting information on
major issues of the day?

2. Can some good newspapers compete with the
scientists in the way of educating people according to

Tema 1.2. KopnopatuBHas KyJnbTypa.




a well-known American writer?

Tema 1.3. UcTopus komnanuu

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help?
(effective salesperson).

5. Which type of products are difficult to sell and
why?

6. What are the shopping habits of the people you
know?

7. What do you think are the keys to success in
online selling?

Tema 1.4. UnTepHer.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?
3. Do you agree that mass media promotes quality and
progress in our everyday life? Why/not?

4. What are the best ways of getting information on
major issues of the day?

5. How to do a good website?

Paznen 2

Tewma 2.1. O6opynoBanue st pabOTHI.

1.What equipment do have on your desk and in your
office?

2.Can you describe some office things?

3.What do you think about leasing some equipment?

Tema 2.2. CucreMsl u paboune
TIPOIIECCHI.

1. Can you describe some production processes?
2. What do you know about outsourcing and
offshoring?

Tema 2.3. Pacnipenenenue u 10CTaBKa
TOBapOB.

1. What do you think are the biggest economic
problems in your country?

2. What is “the four Ps “?

3. What marketing campaigns impressed you most?

4. What are the main keys to successful marketing?

5. What product would you most like to sell?

Tema 2.4. Pexiiama 1 MapKETHHT.

1. Describe some of your favourite products. Why do
you like them?

2. What is the best thing you’ve ever bought?

3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-
known companies.

5. How can you increase sales figures of a brand?

2.2 PexkoMeHIAlIUM 10 OIEHUBAHUIO Pe3yJbTATOB TeCTOBBIX 3aJaHMii

o0yuyarommxcsi

B 3aBeprieHun u3ydeHus: KaxxJI0ro paszziena JUCHUILUIAHBL (MOJYJs1) MOXKET
MPOBOJIMUTHCS TECTUPOBAHHME (KOHTPOJb 3HAHUU 1O paslely, pyOexKHBbIN

KOHTPOJIb).

Kpumepuu oyenueanus. YpOBEHb BBINOJHEHUS TEKYIIUX TECTOBBIX 3aJaHUN
olleHuBaeTcsi B Oamiax. MakcuManbHOE KOJHWYECTBO 0ayuioB MO TECTOBBIM
3aIaHUSIM OMIpEENseTCs MPENoJaBaTelsiM U IpeIcTaBieHo B Taduuie 2.1.




TecToBble 3aJ]aHUsl IPEICTABICHBI B BUJE OLICHOYHBIX CPEJCTB U B MOJIHOM
o0ObeMe MpeACcTaBIeHbl B OaHKE TECTOBBIX 3a/IaHUN B 3JIEKTPOHHOM Buje. B gonne
OLICHOYHBIX CPEJICTB MPEACTABICHbI TUIIOBbIE TECTOBBIE 3aJaHUs, pPa3padOTaHHbIE
JUTSL U3yYEHUsl JUCUUIUIMHBL « THOCTpaHHBIN S3BIKY.

THUITIOBBIE TECTOBBIE 3ATAHUSA
JJIAA TEKYIIEI'O KOHTPOJIA

PA3JIEJI 1. Komnanuu

Tema 1.2 « KopriopatuBHas KyJlIbTypa»
TECT 1

I. Reading

One of the main crises facing companies today is that of loss of reputation. Damage to
reputation almost always has a snowball effect and entails damages to share (1) as
well as to public confidence. Some business people say that their company’s reputation is their
main (2). Consequently, it is necessary not only preserve it, but also to (3)in
it, because once you have lost some of it, not only is it extremely difficult to regain it, but it also
costs huge amounts of money. When 4) a crises, management must react as quickly as
possible. Speed of (5) is particularly crucial when human lives are in question. The next
step is to enter in a dialogue with all your (6), and to make sure that you maintain a
steady (7) of information. You have to explain to the public what went wrong, and
accept responsibility for any mistake that you made. If you are indeed responsible for what
happened, an admission of (8) is your only viable course of action. Denying
responsibility will inevitably damage your reputation in the long term, and increase the chances
of (9) action being taken against you.
la)cost b)fee c)bonus d) price
2 a) profit b) asset c) benefit d) value
3a)pay Db)stake c)secure d) invest
4 a) dealing b) foreseeing c) handling d) prioritizing
5 a) response b) responding c) reaction d) reacting
6 a) stakeholders b) suppliers c) buyers d) consumers
7 a) conference b) flow c) release d) press
8 a) credibility b) illegality c) liability d) criminality
9a)legal b)lawful c)court d) tribunal

I1. Complete the modal perfect forms in these sentences.

1 The team leader was great, but | think she could spent more time on
simulations. 2 You might have to my letter sooner. | thought you were no longer
interested in my proposal. 3 They needn’t into the
office — there was no work for them to do when they got there. 4 If your
application had been successful, we informed you in writing.

I11. Conditionals



1 If we lose the password, we (not\to be able) to access those files ever again.

2 If | were you, | (to turn) to a professional website designer. 3 If the economic
climate (to be) more favourable, our e-commerce would have expanded massively.

IV. Passives

1 Flexible hours in Accounts and HR next month.(introduce) 2
Surprisingly, the sales staff only once in the past three years. (appraise)
3 Our remuneration policy currently . (revise) 4 With a little
goodwill, the amount of red tape we have to deal with could easily.(reduce)

Answer Key

I.1d 2b 3d 4c 5d 6a 7b 8c 9a

I1.1have 2answered 3have come 4could have

II1. 1wouldn’t be able 2 would turn 3.had been

IV.1will be introduced 2were ...appraised 3is being...revised 4be reduced

2.3 PekoMeHIaAMHU 10 OLIEHUBAHNUIO Pe3YJIbTATOB /1€JI0BO (POJ1eBOii) HIPbI

MakcuMaJIbHOe

Kpurepumn
KOJINYECTBO 6AI0B™ puTep

BricraBnsiercst  oOywatomemycss (MHAMBUIYAIBHO WU Kak
YYaCTHHKY TPYIIbI), €CIU COJCpPXKAHUE €ro IesTeIbHOCTH
MOJTHOCTBIO COOTBETCTBYET TEME, KOHIIEHIIUHU, COICPIKAHUIO
UTPBl M TPUHATOH POJIHM; YETKO OpraHMW30BaHa paboTa 1o
OTau4HO CIO)KETY WIpbI, MPUCYTCTBYET BapHaTUBHOCTh B Pa3peIICHUU
WUTPOBOM  CHUTyallMd, KOMMEHTapHMH TI0  XOAY  HIPHI
OCHOBBIBAIOTCSI HA TMOHATHITHOM ammapare MNpeAMETHON
001acT ¥ WUTIOCTPUPYIOT OCHOBHBIE 3aKOHOMEPHOCTH
M3y4yaeMoO#l AUCHUIUIMHBI U €€ MPUKIIATHON aCTeKT

BrictaBnsiercs oOydaromemycst (MHAMBUAYAJIbHO WM Kak
COTPYIHHUKY TPYIIIbI), €CIU COJEP)KAHUE €ro NESTeITbHOCTU B
OCHOBHOM COOTBETCTBYET TE€ME, KOHIICMILUU, COJCPIKAHUIO
Xopo1io UTPbl U MPUHATON POJIM; UTPOBOM CIOXKET HAXOJUT pa3BUTHE,
KOMMEHTAapUHU 0 XOAY UIPbl BKIIOYAIOT MOHSATUIHBIN anmapar
IpeIMETHON 00JacTH M OTpa)kaloT B OCHOBHOM IOHHMMAaHHE
IPUKIIATHOTO ACTIEKTa N3y4aeMOM IUCIUTUIIMHBI

BeicraBnsiercss  oOywaromiemycss (MHIMBHIYalbHO WM Kak
COTPYIHUKY TPYIIIBI), €CIH COAEP)KAaHHE €ro JIEITEILHOCTH B
IIeJIOM COOTBETCTBYET TeME, KOHIICTIIIHH, COJICPKaHUIO UTPHI U
NPUHATOW POJIM; WIPOBOM CIOKET HE JeTaJu3upyercs,
KOMMEHTapUU 1O XOAy WIPbl B HEOOJBIIOW CTENeHH
ONUPAIOTCS Ha TOHSATUHHBIA anmapar HpeAMETHOW o001acTH,
NOPUKIAJHON acleKT Hu3ydaeMoN IUCHMIUIMHBI MpeACTaBiIeH
(parMeHTapHo

Y,Z[OBJ'ICTBOPI/ITGJH)HO

BbICTaBJsieTCcss oOywaromemycss (MHAMBUAYaJbHO MM Kak
COTPYIHUKY TpYIIBI), €CIAM COJEp)KaHHE €ro AesATeIbHOCTU
JUIIb  YaCTUYHO  COOTBETCTBYET  TE€ME€,  KOHLEIIUH,
COJIEP’)KAaHUIO UIPbl U NPUHATOM POJU; UIPOBOM CIOKET HE
pa3BUBAETCs, KOMMEHTapUu IO XOJIy HIPbl OTCYTCTBYIOT,
oOyyaromuiicsi He JeMOHCTPUPYET MOHMMAHUS MPUKIAJIHOTO

HeynosnerBopurtenbHo




\ ACIICKTa U3y4aeMOU ITUCIUILIMHEI

* [IpencraBneno B Tabnuue 2.1.

THUITIOBAS AEJTOBAS (POJIEBAS) UT'PA JIJIA ITPOBEPKH YPOBHSA
COOPMHUPOBAHHOCTHU KOMIIETEHIIUAN

[esoBasi urpa k reme 2.3.«PexkinaMa 1 MAapKeTHHI.
1. Tema (npobaema:) «CoBpeMEHHBIE TCHICHIIUA MOIBI.

2. Konyenyus uepwi: Alexandra and Steve are pen friends. Alexandra is interested in
fashion very much. Steve, who lives in London, invited Tanya to come to his place and visit the
London Fashion Show. Friends arrange the meeting and discuss the following:

best ways to get to London;
the weather;
the time the show starts;

some other things to do on Sunday.
After the show they exchange the ideas about fashion trends in their countries.

Tans m CruB apy3pd 1o nepenucke. TaHsa oueHb nHTEpecyercs Moaoi. CTUB, KOTOPBIN

*uBET B Jlonaone, npurinacun TaHio mpuexarb K HEMY U MOCETUTH JIOHIOHCKUU MOKa3 MOJI.
Jpy3bsi ycTpamBarOT BCTpPEeUy M OOCYKIAIOT Jydmuid crmocod mobpatecs no Jlonmona. Onu
TOBOPAT O TIOTOJIE, BpEMEHHU Hadajia M0y M HEKOTOPBIX IPYTrUX MEPOMPHUATHUAX Ha BOCKPECEHBE.
[Tocne moy oHn 0OMEHUBAIOTCS HACSIMH O MOJHBIX TCHICHIIMSIX B CBOMX CTPaHaX.
3. Ponu (ponesvie epynnul):

- Alexandra, a student from Donetsk academy of Management;

- Steve, a young man from London
4. Oxcudaemviii pesynomam:

- HENpUHYXJEHHas aTMocdepa U peueBasi aKTUBHOCTb, TPUOIIMKEHHAs! K €CTECTBEHHOMN
CUTYaIluH,

- BKIIIOYCHHOCTBH o6yqafom1/1xc;1 B yqe6Hoe BSaHMOﬂeﬁCTBHe;

- NpuOOpETeHHE HAaBBbIKA OCMBICICHHS, aHAJM3a M OOMEH MHCHHEM II0 HMECIOIICHCS
npoobieme;



2.4. PexoMeHJanuM N0 OLEHUBAHHUIO BONPOCOB Uil coleceloBaHuUsl MO

AUCHUILINHE (Mmoay.110) « IIpodeccnoHaTIBbHO-OPHEHTHPOBAHHBIN

HHOCTPAHHBIN SA3BIK».

MaxkcumMajbHoOe
KOJIMYEeCTBO 0aJJIOB*

Kpurtepuu

OTJIMYHO

BeicraBnsiercs  oOywaromemycs, €cad OH  OIpeAemser
paccMaTpuBaeMble NOHATHS pas3zeiia WM TEMbl JUCLUUILIMHBI
(MOynsl) dYEeTKO M IOJIHO, TPUBOJS COOTBETCTBYIOLINE
IPUMEPBIL.

Xoporo

BricTaBnsiercs 00ydaromemMycsi, €Ciu OH JOMyCKaeT OTAEIbHbIE
MOTPEIIHOCTH B OTBETE, HO B LIEJIOM JEMOHCTPUPYET 3HAHUE U
BJIQJICHUE COJAEp)KaHMEeM pazjena (TeMbl) JAUCHMILIUHBI
(Motyns)

Y 10BIETBOPUTEIIBHO

BricTaBnsiercss  oOywaromemycs, €cilii OH OOHapyKHUBaeT
npoOensl B 3HAHWSAX MaTepualia pasjena WId  TeMbl
JCIIUIUIMHBI (MOTYJIs1)

HeynosnerBopurenbHo

BrictaBnsiercst  oOywaromemycsi, €cii OH OOHapy>KHUBaeT
CYIIIECTBEHHBIC TMPOOETHl B 3HAHUSAX OCHOBHBIX TIOJIOKCHHUI
pazmena WM TEMbl AWCIHUIUIMHBI (MOJYJsl), HEYMEHHE C
MOMOIIBIO TIPETOIaBaTeNsl TMOJYYUTh TMPABWIHHOE pEIICHUE
KOHKPETHOW ITPAKTUYECKOW 3a1a4u

* [IpencraBneno B Tabnure 2.1.

THUITIOBBIE BOITPOCHI VI COBECEAOBAHUA IJIS1 IPOBEPKH
YPOBHA COPOPMHUPOBAHHOCTH KOMIIETEHIIHN

Pa3zmen 1

1. Do you have a career plan? Where do you want to be in 10 years’ time?

2. Would you like to work for one or several companies?

3. What can damage your career prospects?

4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you remember new words, learn

grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

7. What are the best ways of getting information on major issues of the day?
8. What do you like /dislike about shopping?

9. Why are beauty products easy to sell on TV?

10. How to become a successful sales person?

11. Negotiating successfully. What can help? (effective salesperson).

12. Which type of products are difficult to sell and why?

13. What are the shopping habits of the people you know?

14. What do you think are the keys to success in online selling?

15. What is the most dominating type of media?

16. How can big corporations benefit from mass media?

17. Do you agree that mass media promotes quality and progress in our everyday life? Why/not?

18. How to do a good website?




Pasnen 2

1.What equipment do have on your desk and in your office?

2.Can you describe some office things?

3. What do you think about leasing some equipment?

4.Can you describe some production processes?

5.What do you know about outsourcing and offshoring?

6.. What do you think are the biggest economic problems in your country?

7. What is “the four Ps “?

8. What marketing campaigns impressed you most?

9. What are the main keys to successful marketing?

10. What product would you most like to sell?

11. Describe some of your favourite products. Why do you like them?
12. What is the best thing you’ve ever bought?

13. Prepare a short presentation about a product.

14. Describe a marketing campaign of some well-known companies.
15. How can you increase sales figures of a brand?

2.5. PexoMeHIAIIUM 110 OLIEHMBAHHUIO IMCKYCCHOHHBIX TEM JIJI1 KPYIJI0ro
CTO0J1a (IUCKYCCHH, TUCITYTHI, 1€0aThbI).

MakcuMaJIbHOe
KOJUYeCTBO 0aJJIOB®

Kpurepun

- TIOJTHOE PACKPBITHE TEMBI;
- YKa3aHH€ TOYHBIX Ha3BaHUN OOCYKJAEMBIX SIBJICHHM, 3HAHHE
COBPEMEHHOTO COCTOSIHUSI TPOOIEMBI;

- MpaBWJIbHAsI POPMYJIUPOBKA TIOHATHI U KaTETOPHIA;

OTinyHO - CaMOCTOATCIBHOCTb OTBETA, YMCHHUE BBOJIUTH U UCIIOJIB30BATh
Kiaccuukanuu U KBanu(UKAIUK, aHATU3UPOBATh U JIeaTh
CcOOCTBEHHEIE BBIBOJBI I1O paCCManHBaCMOfI TEME,
- UCIIOJIb30OBAHHUEC MATCPUAJIOB COBpeMeHHOﬁ OTEYECTBEHHON M
3apyOe)KHOM JTUTEpaTyphl U MHBIX MATEPUAJIOB U JIp.
- HCAOCTATOYHO ITIOJIHOC PAaCKPbITUC TEMBI,
- HECYHIICCTBCHHBIC OIIMOKH B OIIPEACICHUN HOHHTHﬁ,
KaTeFOpI/Iﬁ n T.Ol., KapAWHAJIbHO HC MCHAKOIIUX CYTb
HN3JI0KCHHUAA,

XOpOHIO - PCIPOAYKTUBHOCTb OTBETA: OTCYTCTBHUC CAMOCTOATCIBHOI'O
aHaJIn3a 1 OLICHOYHBIX Cy)KI[CHI/Iﬁ
- HCAOCTATOYHOC HCIIOJIb30BAHHC MATCPHATIOB COBpCMCHHOﬁ
OTCUECTBEHHOM n SaPY6C)KHOI>'I JINTCPATYPhI n HWHBIX
MaTCpPHaJIOB U JIP.
- OTPAKCHUC JIUIIb O6I_I_ICFO HaITpaBJICHUSA TCMBbI;
- HAJIMYUC OOCTATOYHOI'0 KOJIMYECTBA HECYHICCTBCHHBIX HIIN

YI[OBHGTBOPI/ITCHBHO O)IHOﬁ' ABYX CYHICCTBCHHBIX OIINOOK B OIIPCACIICHUU MMOHSATUHI
n KaTeFOpI/Iﬁ U T.II.,
- HECITIOCOOHOCTh OCBETHTh COBPCMCHHOC COCTOSIHNC HpO6J’IeMLI
- COACPKaHNEC TEMbI HC PACKPBITO,
- 0OJIBIIIOE KOJIMYECTBO CYHICCTBCHHBIX OI_I_II/I6OK;
HeynosnerBopurtenbHo

- OTCYTCTBHUC YMCHI/Iﬁ 1 HAaBBIKOB, 0003HAYCHHEBIX BBIIIC B
Ka4CCTBC KPUTCPUCB BbICTABJICHUS IIOJIOKUTCIIBHBIX OIICHOK




B

* [IpencraBneno B Tadmuie 2.1.
TEMBbI I[I/ICKYCCI/II?'I JUJIS1 ITPOBEPKUA YPOBHS
COPOPMHUPOBAHHOCTHA KOMIIETEHIINAN
Tema 1.1. PaGouuii neHsb.
Discuss the following: “This working life.” (1a ocHoBe TekcTa)
Tema 2.2. Cuctemsl 1 paboyme MpOIECCHI.
Some companies try to reduce their costs and use outsourcing companies. Do you think if it
leads to worse quality of branded goods or not?
Tema 2.3 Pacnpenenenue u J10CTaBKa TOBapOB.
Discuss the following:
A What tactics are the best to use for buying a thing:

« look through a catalogue before?

. shop around looking for goods of better quality and lower price?

« try to save the time?

. avoid long queues?

B What tactics are the best to use to make customers buy:

« greet the customer?

« show friendly attitude?

« listen carefully?

« use appropriate language?

« sound confident?

Tema 2.4. PexitamMa M MapKeTHHT .

Exchange your opinion on the issue: “Do celebrities have the right for privacy or they

should accept lots of attention from media?”

Tewma 3.3 Orenm..

Nowadays there are capsule holels functioning in some countries. What is your attitude to

these hotels? Do they have future in our country?

Kpyraslii cToa

Tema 2.4. Pexnama u MapKeTHHT

A Many people would like to generate a good innovative idea, but they do nothing for that
and make excuses by saying “I'm just not creative”. Do you think everyone can be creative? Can you
learn to be creative? What do you need to become a creative thinker? Discuss your ideas with your
partner. Consider the following:

. experiences;

« knowledge;

. facts;

« Some basic concepts;
. experiments;

. feelings;

. etc.

B In our real life many good ideas are lost because someone puts the idea down before it
has a chance to be discussed. Should we bring an idea out for a discussion and see if other people
say anything good or bad about it? Do you think, to get an innovative idea it is important:

« to brainstorm number of ideas;
« to list the ideas;
. to copy and improve the ideas of others;



. to compare the ideas;
. to create a bank of ideas.

C As a group, brainstorm some ideas about the ways of making your working day less
stressful and more productive. Create a bank of good ideas and selects the best one. Everyone in
the group has a chance to contribute to the idea bank. Try to be creative.

2.6. PexoMeHIanuM 10 OIEHUBAHUIO 3cce (pedepaToB, AOKJIANOB,
CO00IIeHHIT).

MaxkcumMajibHoe

Kpurtepuu
KOJIMYIEeCTBO 02J1J10B

BricTaBnsiercs o0ydaromemycsi, €Cliid OH BbIPa3ul CBOE MHEHHE
no cpopMyIMpOBaHHOW mpobieme, apryMeHTHpOBal €ro,
TOYHO OIpPEAEIUB NpoOeMy COAEpKaHHE U COCTaBIISIOLIUE.
[IpuBenenbl  mgaHHBIE  OTEUYECTBEHHOM U 3apyOexHOU
JUTEpaTypbl,  CTaTHUCTUYECKHUE  CBEJIEHUs, HHPOpMaIus
HOPMAaTHUBHO IMpaBOBOro xapakrtepa. OOywarouiuiicss 3HaeT M
BJIAJICET HABBIKOM CaMOCTOSITEIbHOM  HCCIIEIOBATEIbCKOM
paboThl MO TEME HCCIEeOBaHUS; METOJaMH M IpUeMaMu
aHaJIM3a TEOPETUYECKHX W/WIM TPAKTUYECKUX aCIEeKTOB
n3ydaeMor ooOnactu. DaKTUYECKHX OIIMOOK, CBSI3aHHBIX C
MOHUMaHHUEM TIPOOJIEMBI, HET; Tpaduiecku padboTta opopmiieHa
IPABUJIBHO.

OTJIMYHO

BrictaBnsieTcst oOyuaromemycs, eciii paboTa XapaKTepu3yeTcs
CMBICIIOBOM [EJTBHOCTBIO, CBSI3BHOCTBIO u
TIOCTICIOBATEIBPHOCTRIO HM3JI0KEHUS; JOMyImIeHo He Oonee 1
omuOKKM TpU OOBSCHEHUH CMBICIA WU  COJCPIKAHUS
Xopo1io npobnembl.  Jlig  aprymMeHTallMu  NPUBOJATCS  JIaHHBIE
OTEYECTBEHHBIX u 3apyOeIKHBIX aBTOPOB.
[TpogeMOHCTPUPOBAHBI UCCIIEIOBATEILCKUE YMECHHUS U HABBIKH.
daKkTHYECKHX OIIMOOK, CBSI3AHHBIX C TIOHUMAHUEM TPOOIIEMBI,
HeT. JlonylieHbl OT/IEIbHBIC OMUOKH B 0)OPMIICHUN PAOOTHI.

BricraBnsiercss  oOywaromiemycs, ecid B pabOTe CTYICHT
IPOBOJUT JOCTATOYHO CaMOCTOSITEIBHBIH aHaJM3 OCHOBHBIX
9TAaNlOB M CMBICIOBBIX COCTABIISIONIMX IMPOOJIEMbI, TOHUMAET
Y 10BIETBOPUTEIIBHO 0a30BbIE OCHOBBI M TEOpETUYECKOE OOOCHOBAHME BBIOPAHHOM
TEMBI. [TpuBnedeHs OCHOBHBIC UCTOYHUKHU o
paccmatpuBaemoiri Teme. [lomymieHo He 0Oojiee 2 omuOOK B
cojiepKaHuu po0sIeMbl, 0(hOPMIICHUH PAaOOTHI.

BeicraBnisiercss oOywaromemycs, ecnd paboTa HpeaAcTaBiseT
co0Oll TmepecKka3aHHBIH WIM IOJHOCTHIO 3aMMCTBOBAHHBIN
UCXOJIHBIA TEKCT 0e3 KakuxX Obl TO HM OBLJIO KOMMEHTAapHEB,
HeynosnerBoputenbHO | aamuza. He  packpeita  CTpykTypa M TeopeTHYecKas
cocTaBJsronas TeMbl. JlomyiieHo Tpu uin 6oJiee Tpex OImnOoK
B COJIEpKaHMM pacKpbIBaéMoOi MpoOsieMbl, B OQOpMICHUU
paboTHI.




TEMBI DCCE (PE®EPATOB, TOKJAJIOB, COOBLIEHMIN) 1151

IMPOBEPKH YPOBHSA C®POPMUPOBAHHOCTHU KOMIIETEHIINAN
1. Recently some people can work from home using modern technology. Some think this only
benefits the workers, but not the employers. To what extent do you agree or disagree?
2. Nowadays, some employers think the academic qualities are more important than the life
experiences and personal qualities when they choose the employees. Why is it the case? Is this a
negative or positive development?
3. Being ambitious is it a positive or a negative quality for an employee? Discuss.
4. Young workers or old workers who benefit more to a company? Discuss.
5. Nowadays a lot of qualified workers move abroad. What are the causes for this and what will
be the consequences?
6. The most successful methods of marketing goods and services in RF / in DPR
7. The most famous international / national brands.
8. The criteria of choosing a successful brand name and a slogan for a company.
9. The examples of some history of brand management.
10. How to cope with changes in business.
11. Advertising goods and services.
12. My attitude towards money.
13. Do you think "Money is everything"?
14. Describe examples of unethical business practices.
15. Leaders are born or made?
16. Write a letter of application for the position of a Logistics Manager. Invent a company job
advertisement.

BOITPOCHI K 3AUETY IO PA3JEJIAM (TEMAM) JUCHUTIIAHBI
(MOJYJIST)

Ne

Bonpocshl K 3a4éT
n/n P y

1. Do you have a career plan? Where do you want to be in 10
years’ time?

2. Would you like to work for one or several companies?
Tema 1.1. PaGounii 3. What can damage your career prospects?

JIEHb. 4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you
remember new words, learn grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

1. What are the best ways of getting information on major issues
Tema 1.2. of the day?

KopmoparusHast 2. Can some good newspapers compete with the scientists in the
KyJbTypa. way of educating people according to a well-known American

writer?

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?

6. What are the shopping habits of the people you know?

7. What do you think are the keys to success in online selling?

Tema 1.3. Uctopus
KOMITaHUU




Tema 1.4. UuTepHer.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?

3. Do you agree that mass media promotes quality and progress in
our everyday life? Why/not?

4. What are the best ways of getting information on major issues of
the day?

5. How to do a good website?

Tewma 2.1.
OGopynoBanue asis
paboTHL.

1What equipment do have on your desk and in your office?
1. Can you describe some office things?
2. What do you think about leasing some equipment?

Tema 2.2. CucreMsl u
pabouue MpoIIEeCCHl.

1. Can you describe some production processes?
2. What do you know about outsourcing and offshoring?

Tewma 2.3.
Pacnpenenenue u
JIOCTaBKa TOBAPOB.

1. What do you think are the biggest economic problems in your
country?

2. What is “the four Ps “?

3. What marketing campaigns impressed you most?

4. What are the main keys to successful marketing?

5. What product would you most like to sell?

Tema 2.4. Pexnama u
MapKETHHT.

1. Describe some of your favourite products. Why do you like
them?

2. What is the best thing you’ve ever bought?

2. What is the best thing you’ve ever bought?

3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-known companies.






