[loKyMeHT noanucaH NpocToii 3NeKTPOHHOM NOAMMCHI0
NHdopmaums o Bragenbue:

®MO: Koctpose Jlapuca bopucosHa Hpuﬂof)fceyue 4
[lOMKHOCTb: AMpeKTOp

[Nata noanucanus: 29.06.2026 17:41:34
YHWMKabHbIA NPOrpaMMHbIiA K/HoY:
6882606104c36dbde41c4ab93a65382136a292d6

K 00pa3oBaTebHON TpOrpaMmme

OLHEHOYHBIE MATEPHUAJIbI

A TEKYIIET0 KOHTPOJIA YCII€EBAEMOCTH N
l'IpOMe)KyTO‘lHOﬁ arTrecranmmn oﬁyqammnxm

o IMCHUITJIMHE

b1.B.10 IIpodeccrnoHaAIEHO-OPUEHTHPOBAHHBIA MHOCTPAHHBIN SI3bIK
(I/IH,I[GKC, HaAaMMCHOBAHUEC JUCLHUIIIINHBI B COOTBETCTBHUU C y‘{e6HLIM HJ'IaHOM)

38.03.02 MeHempKkMeHT
(K0, HANMECHOBAHKE HATPABJICHUS MTOATOTOBKHU/CIICIIUATBHOCTH )

MeHeKMEHT BHEIIHEIKOHOMUYECKOH 1€ATENbHOCTH
(HanMeHoBaHUE 00pa30BaATEIBLHON MTPOrPAMMBI)

bakanasp
(xBanmuduKarms)

Ouynasg dopma oOyuyeHUs
(bopma oOyueHus)

"o Habopa - 2023

JloHenk



ABTOp(BI)-cocTaBuTeNb(1) POC:

Yeprxawuna Tamvsana Bukmopoeua, cm. npenooasamenv Kageopvl UHOCMPAHHBIX
A3bIKOB



PA3JAEJI 1.

HHACITIOPT OYHOYHbBIX MATEPHUAJIOB
no quciumiuae (Moayai) «IIpodeccnoHaIbLHO-OPUEHTHPOBAHHBI I
UHOCTPAHHBIN A3BIK»

1.1. OcHOBHBbIE CBEeIeHHS 110 AUCHHUILINHE (MOTYJIE)
Tabnuma 1
XapaKkTepuCTUKA JUCIUTUINHBI (MOYJIS)
(cBenmeHust COOTBETCTBYIOT pasaeny PI1J])
OO6pazoBarenpHas IporpaMma OakaiaBpuat
Hamnpagnenue noaroToBku 38.03.02 MenemxmMeHT
Tpodms MGHCI[?'KMGHT
BHEITHEOKOHOMUYECKOM JIESTEIIbHOCTH
KommuectBo pas3zenoB 6
JTUCTIATUTAHBI
Yacts o0pasoBarebHON 51 B.10
IPOrPaMMBbI
cobeceioBaHuE, 3CCE, CUTYyaIMOHHBIE
3aJlaHus, JIUCKYCCUS, TOJIEMUKA, JUCIIYT,
@dopMBbI TEKYIIEro KOHTPOJIS | Keic-3a1aya, JI0KJIaJl, COOOIIEHHE,
TECTOBBIC 3aJIaHMs, 3aJaHus MO JEJI0BOM
KOPPECTIOHICHITUH, KOHTPOJIbHAs paboTa
lloxazamenu Ounas ¢popma oOyueHus
KommuectBo 3a4E€THBIX 14
eauHull (KpeIUTOB)
Cemectp
3,4,5,6,7,8.
Oowan mpyooemkocma 504
(akaodem. uacoe)
Ayoumopnaa KOHmaKmHas
paboma:
JlekmoHHbIE 3aHATHA
[TpakTH4eckue 3aHsATHSI 36/36/36/36/42/36/
KonrakrHas pabora Ha 4/9
aTTECTAIUIO B IIEPHOJ B
TIEPHO/T DK3aMEHAITMOHHBIX
ceccum
CamocTrosiTesibHasi padoTa
CamocrosiTenbHas paboTa Ha 18
MIOJITOTOBKY K DK3aMEHY
KonTpoan
Yacel Ha KOHTPOJIb 2./2
3a/ 3a/ 3a/ 3a/ 3a/2x
dopma IIPOMEKYTOUHOU
aTTecTallu




1.2.

B Mpoliecce 0CBOEHNs 00Pa30BaTeIbHOI MPOrpamMMBbl.

IlepeyeHb KOMNETEHIUN C YKA3aHUEM 3TANOB (DOPMHUPOBAHUA

Tabmuma 2
Kone Nunukarop *JIeMEHTHI rexe
KOMIICTCHITUH U €TO WHMKATOpa
TEHIUS AIIEMEHTA
dbopMypoBKa KOMITCTEHITUH
YK-4.4: Cnocoben 3namp:
OCYUIECTBIISATh -CTPYKTYPY
KOMMYHHKAIIUIO Ha HMHOCTPAHHOI'O VK-4.4
WHOCTPAHHOM S3BIKE B A3bIKA,
CUTYyaLUsIX - TpaMMaTUYeCcKui U
po(hecCHOHATLHOTO JIEKCHYECKUI
OOIIICHHS B YCTHOHN U CTpOi
MUCbMEHHOM (hopmax NHOCTPaHHOTO
SI3BIKA!
- TpaMMaTHUYECKUH U
JIEKCUYECKUN
CTpOH VK -4.4
WHOCTPAHHOTO
S3BIKA,;
- MHOCTPaHHYIO
TEPMUHOJIOTHIO B
cthepe
po(EeCCUOHATIBHO
Vica 1 ICSATENBHOCTH;
Criocoben
OCYIITICCTBIIATh
JIETIOBYTO - MHOCTPaHHYIO
KOMMYHMKALH tepmuHonoruto B| YK-4.4
10 B YCTHOM 1 cepe
MHCHEMCHHOIM I:'IpO(l)CCCI/IOHaJ'IBHO
dhopmax Ha W JIeATenbHOCTH,
rOCy/1apCTBEHH oOrieynoTpeouTen
OM SI3bIKE BHYIO
Poccriickoii U aKaJICMHUYCCKYIO
Deneparmm u JICKCHKY,
peUeBBIC
MHOCTPaHHOM( opyyrEl s
bIX) A3bIKE(aX) OCYIIIECTBJICHUS
poheCCHOHAITh

HOUN OeATEIILHOCTH
u
MEXKYJIBTYPHOTO
OOIIIEHUS;

- OCHOBBI JCJIOBOM
MEPENUCKHU.




VK-4
Cnocoben
OCYIIIECTBIISITh
JICTIOBYIO
KOMMYHHKAITH
FO B YCTHOU U
MMMCBEMEHHOHN
(dopmax Ha
TOCY/IapCTBEHH
OM SI3BbIKE
Poccuiickoii
®denepanyu 1
MHOCTPAHHOM(
BIX) sI3bIKe(aX)

Ymemo:

- UCITOJIb30BaTh
3HaHUSA UHOCTPAHHOTO
S3bIKA B
npodeccruoHanbHOM
NEATEIIBHOCTH,
MEXKKYJIbTYPHOU
KOMMYHHKAILIMH U
MEKIMYHOCTHOM
0Ol1lIeHN Y, TOHUMATh
OCHOBHBIE UAECU
YETKUX YCTHBIX
COOOIICHUH,
CIEJIaHHbIX Ha
VHOCTPAHHOM SI3bIKE;

VK - 4.4

- - IOHUMATh
OCHOBHBIC HCU
YETKUX YCTHBIX
COOOIICHUH,
CJIeJIaHHBIX Ha
HHOCTPAHHOM SI3BIKE;

VK- 4.4

- OIINCHIBATH
BIIECYATIIEHUS,
COOBITHUS, HAAEHKIBI,
CTpEeMJICHUS,
W3JI0KUTh U
000CHOBBIBATH
JINYHOE

MHEHUE U IUIaHBI Ha

Oynmyiee.

VK-4.4




KoMle Numukarop *J)JIeMEHTBI rexc
—— KOMIIETEHIINH U €TO WHIUKaTOpa S eMeHTA
dbopmyupoBKa KOMITETEHIIHT
Bnaoemeu:
- mpoeccuoHaNBHO
HaIlpaBJICHHBIM VK-44
WHOCTPAHHBIM SI3BIKOM
Ha YpOBHE HE HIDKE
B2;
- CIIOCOOHOCTBIO K
000011IeHHIO,
aHaJIM3y, BOCHPHUATHIO VK-4.4
U TPOAYIUPOBAHUIO
uHpopmaIuu Ha
WHOCTPAHHOM SI3BIKE;
VK-4 -OCHOBaMH
Cnocoben yOJIMYHBIX VK-4.4
OCYILIECTBIIAT BBICTYIICHU;
JIETIOBYTO
KOMMYHHKAITA
0 B YCTHOM U
MMICbMEHHOM
dopmax Ha
TOCY/IapCTBCHH
OM SI3BIKE
Poccuiickoit
denepauyu 1
MHOCTPAHHOM(
bIX) sI3bIKe(aX)
K WNupukarop *NeMeHThI
OMIIC HNupekc
TeHIS KOMIIETEHIIVH U €T0 WHMKATOpa S eMOHTA
dbopmyupoBKa KOMIIETEHIINH
3namo:
- CTPYKTYpPY
WHOCTPAHHOTO SI3bIKQ; VYK -45

- rpaMMaTUYECKUN




Y JIEKCUYECKUN CTPOU

VK- 4.5: WHOCTPAHHOTO S3bIKa
HCIIOJIb3YeT
nH(OpMaIIMOHHO- - THOCTPAHHYIO
KOMMYHHUKAIIMOHHBIC TEPMHUHOJIOTHIO B
TEXHOJIOTHUH IIPU ITOUCKE chepe VK-4.5
HEO0OXOIUMOM npodeccuoHaIbHON
nH(popmaruu B iporiecce | ACATCIBHOCTH
pereHus
MpoQeCCUOHATEHO
OpPHUEHTUPOBAHHBIX
KOMMYHUKATHUBHBIX 3a]1a4
YK-4
Crocoben - UHOCTPAHHYIO
OCYILIECTBIISITh TEPMUHOJIOTHIO B VK- 4.5
TICTIOBYTO chepe
KOMMYHHUKAIHA npo¢eCCUOHATIEHO
0 B YCTHOM U 1 NesTeNbHOCTH,
TMCHMEHHOM o011eynoTpeouTeN
dopmax Ha bHYIO
rOCYyJapCTBEHH N aKaICMHUYCCKYIO
OM SI3bIKE JICKCHUKY,
Poccuiickon PCHCBEIC
Dezepayn 1 dbopmynbl  AJIs
MHOCTpAHHOM( OCYIIIECTBJICHUS
BIX) s13bIKe(ax) HPOQ)eCCHOHaHL
HOH JesATeTbHOCTH
u
MEXKYJIbTYPHOTO
OOIIICHUS;
- OCHOBBI JIEJIOBOM
MePEICKU
Ymems:
- IOHKMMAaTh OCHOBHEIC
UJIeH, CoJIepKaHue 1 VK-45

JE€TAJIA MTUCbMEHHBIX
TEKCTOB PA3JINYHOU
TEMaTHUKU;




- COCTaBJIATDh CBA3HBIC
COOGHI@HI/I}I Ha TCMHI,

KacaroIuecs VK- 45
npodeccruoHaIbHOM,
aKaJgeMUIeCKON U
COLIMATILHO-
KyJBTYPHOH cdep
TeSTEIIbHOCTH;
- OITUCHIBATH
VK-4 BIICUATIICHUS, YK -4.5
Criocoben COOBITHS, HAACIKIBI,
OCYILIECTBIIATh CTpPEMJICHUS],
JIETIOBYTO U3JI0KUTH U
KOMMYHUKAII 00OCHOBBIBAaTh
1O B YCTHOU U JIMIHOC
IMCEMEHHOM MHEHHWE U TUTaHBI Ha
(opmax Ha Oynyee.
rOCyJIapCTBEHH
OM SI3bIKE
Poccuiickon
®denepanyu 1
MHOCTPAHHOM(
bIX) SI3bIKE(AX)
KoMe WNuaukarop *JneMeHTBI Mrexc
S— KOMIICTEHITUH U €TO WH/IUKATOpa S eMeRTa
dbopmyupoBKa KOMITETEHIINH
Bnaoemp:
- mpo(eccuoHaIbHO
HaIpaBJICHHBIM YK-45

HMHOCTPAHHBIM A3BbIKOM

Ha YPOBHE HE HIXKE
B2




VK-4
Cnocoben
OCYILIECTBIISITh
JIETIOBYIO
KOMMYHHKAITA
1O B YCTHOU U
IMMCBMEHHOM
dbopmax Ha
rOCYJIapCTBEHH
OM SI3BbIKE
Poccuiickoi
®denepanyu 1
MHOCTPAHHOM(
bIX) sI3bIKE(aX)

VK-4.5:
UCIIOJIb3YyET
nH(}OpMaAIMOHHO-
KOMMYHUKAIIIOHHBIE
TEXHOJIOTUHU TIPU TIOUCKE
HE00X0 MO
uH(popmanuu B
MIPOLIECCE PELICHMUS
CTaHAAPTHBIX
KOMMYHHUKATHBHBIX
3aj1a4y

- CIOCOOHOCTEIO K
000011IeHNI0, aHATU3Y,
BOCIIPHSITHIO U

POy IIUPOBAHUIO
uHpopMaru Ha
WHOCTPAHHOM SI3BIKE;

YK -4.5

. - OCHOBaMH
Iy OJTMYHBIX
BBICTYIUICHUU.

YK-4.5




Jtanbl (OpMHUPOBAHUS KOMIIETEHIMI B IIpoLecce 0CBOCHUS
OCHOBHOM 00pa30BaTeIbHOM MPOrpaMMbl

KonTpompyemsrie Kon
Nem paszessl Homep | manmkaropa
/i Haumenosanue
(TembI) CEMEC | KOMIIETCHLIUU N
T Tpa OILIEHOYHOTO CPE/ICTBA
(Momyst)
1. Tema 1.1. 3 |[YK-44 YcTHbIN ompoc
[InanupoBanue YK -45 (cobecenoBanme,
BeJIeHUs Ou3Heca JICKYCCHS1), TECTOBBIE
3a/IaHus
2. Tema 1.2. 3 YK-44 VY cTHBIN onpoc
VYpasieHue VK -45 (cobecemoBanue,
MIEPCOHATIOM JICKYCCHS1), TECTOBBIE
3a/1aHus
3 Tema 3 YK-44 VY cTHBIN onpoc
1.3. Kondaukr YK-45 (cobecenoBanme,
JICKYCCHS1), TECTOBBIE
3a/1aHus
4 Tema 2.1. YK-44 Y cTHBIN onpoc
Toproseie 4 |YK-45 (cobecemoBaHue,IMCKYCC
MapKH. usl), TECTOBBIE 3aJIaHUs
5 Tema2.2. YK -4.4 YcrHbll on poc
[TyTemecTBust u VK -4.5 (cobecenoBanue,
JIEJIOBBIE TIOE3AKN 4 JTUCKYCCHS),
TECTOBBIC 3aJIaHUS
6 Tema 2.3. YK -4.4 YcrHBIM on poc
N3menenus B 4 YK -4.5 (cobecenoBanue,
ousHece. JUCKYCCHS$1), TECTOBbBIE
3a/IaHus
7 Tema 3.1. Pexmama YK -4.4 VYcTHBIN onpoc
3) YK -45 (cobecenoBanue,
JMCKYCCHS1), TECTOBBIE
3aJTaHUs




8 Tema 3.2. Jlenbru YK-44 YcTHBIN ompoc
1 OM3HEC VK -45 (cobecenoBanue,
JICKYCCHS1), TECTOBBIE
3a/1aHus
Tema 3.3. YK-44 YcTHbIN ompoc
9 TpynoycTpoicTBO YK-45 (cobecenoBanme,
JIUCKYCCHSI), TECTOBBIC
3aJTaHUs
10 Tema 4.1. YK-44 VYcTHBIN onpoc
KauecTtBo TOBapoB YK -4.5 (cobecenoBanue,
U yCITyT JICKYCCHS1), TECTOBBIE
3a/1aHus
11 Tema YK-44 Y cTHBIN onpoc
4.2.JIunepctBo YK -45 (cobecenoBanue,
JTUCKYCCHSI), TECTOBBIC
3aJTaHUs
12 Tema YK-44 VYcTHBIN onpoc
4.3 KoHKypeHIus YK -4.5 (cobecenoBanue,
JIUCKYCCHS1), TECTOBBIE
3aJTaHUS




13 Tema 5.1 YK-44 YcTHBIN ompoc
[IpaBuna oOuieHus VK -45 (cobecenoBanue,
B JICTIOBBIX KpyTrax JIMCKYCCHS), TECTOBBIC
3alaHusg
14 Tema 5.2. YK-44 YcTHbIN ompoc
MexTyHapoIHbIe VK -45 (cobecenmoBanue,
PBIHKH TIMCKYCCHS1), TECTOBBIE
3aaHMs
15 Tema 5.3. Ilena YK-44 YcTHBIN ompoc
ycrexa YK-45 (cobecenoBanme,
JTUCKYCCHSI), TECTOBBIC
3aJlaHus
16 Tema 6.1. Pabora YK -4.4 YcTHBIN ompoc
1 MOTHUBAIHA VK -45 (cobecenoBanue,
JTIUCKYCCHSI), TECTOBBIC
3a1aHusd
17 Tema 6.2. Pucku YK-44 VYcTHBIN onpoc
YK-45 (cobecenoBanue,
JIUCKYCCHS1), TECTOBBIE
3aaHusd
18 Tema 6.3. Ctuin VK-4.4 Y cTHBIN ompoc
MEHEHKMEHTA VK -45 (cobecenoBanmue,
JIMCKYCCHS1), TECTOBBIE
3a1aHusd




PA3JIEJ 2.

TEKYIIUIA KOHTPOJIb 11O JUCIHUATIJIMHE (MOJIYJIIO)
«IIpogeccnoHATBbHO-OPHEHTHPOBAHHBIM HHOCTPAHHBIN A3BIK»

Tekymnii KOHTPOJIb 3HAHWUW HCHOJIB3YETCSA JUIsl OINEPATUBHOIO H
PEryJsipHOTO  YNpaBlieHUS Y4eOHOW JESITeNbHOCThIO (B TOM  YHUCIE
CaMOCTOSITEeIIbHON paboToM) 00yUaromuxcsl.

B ycrnoBusx OalsIbHO-pEUTHHIOBOM CHCTEMBI KOHTPOJSI PE3YIbTaThl
TEKYIIETr0 OILICHWBAHUSA OOYYaIOLIErocsi MCIOJB3YIOTCA KakK IOKa3aTellb ero
TEKYILIEr0 pEeUTUHra. TeKylmuid KOHTPOJIb YCIIEBAEMOCTH OCYIIECTBIISIETCA B
TEYEHHE CEMECTPA, B XO/I€ OBCETHEBHON y4eOHOM paOOThI MO MHANBUAYATHHON
MHULMATUBE TmpenoaasBaTens. JlaHHBIM BHJI KOHTPOJS CTUMYJIHUPYET Yy
00y4aromerocsi CTpeMJICHHE K CHCTEMaTHYECKOM CaMOCTOSTEeNbHOM paboTe 1o
U3YYCHUIO JTUCIUTUTUHBI (MOYJIS).

Tabmuma 2.1.
Pacnipenenenue 6anioB no Buaam yueOHOM
JesTeNbHOCTH (0aIITbHO-PEUTUHTOBASI CUCTEMA)
HanmvenoBanue Bu 3ananus
Pazpena/Tever I13 Bcerozatemy | K3P CP n3*
YO* T3* P3*
P.1.T.1.1 12 5 4 21 5 3 3
P.1.T.1.2 12 5 4 21 5 4 4
P.1.T.1.3 12 5 4 21 5 4 4
Hroro: 1006 36 15 12 63 15 11 11
HanmenoBanue Bu 3ananus
Paspena/Tems! I13 Beerozatemy | K3P CP n3*
YO* T3* P3*
P.1.T.1.1 12 5 4 21 5
P.1.T.1.2 12 5 4 21 5 4 4
P.1.T.1.3 12 5 4 21 5 4 4
Hroro: 1006 36 15 12 63 15 11 11
HanmenoBanme Bun 3ananus
Pazpena/Tems! 113 Bcerozatemy | K3P CP n3*
YO* T3* P3*
P.1.T.1.1 12 5 4 21 5 3 3
P.1.T.1.2 12 5 4 21 5 4 4
P.1.T.1.3 12 5 4 21 5 4 4
Hroro: 1006 36 15 12 63 15 11 11
HanmenoBanue Bu 3amanus
Pazpena/Tems! 113 Bcerozatemy | K3P CP n3*
YO* | T3* | P3*




PIT.I1 12 5 4 21 : 3 3
P1T.12 12 5 4 21 5 4 4
P1T.13 12 5 4 21 ; 4 4
Uroro: 1006 36 15 12 63 15 11 11
Haunmenosanue Bup 3amanus
Pasyiena/ Teu 113 Beerosatemy | K3P | CP | WU3*
VO* T3* P3*
PIT.I1 12 5 4 21 :
P1T.12 12 5 4 21 5 4 4
P.1T.13 12 5 4 21 ; 4 4
Uroro: 1006 36 15 12 63 15 11 11
Haunmenosanue Bup 3amanus
Pasnena/Temer I13 Bcerozartemy | K3P CP n3*
VO* T3* P3*
PIT.I1 12 5 4 21 : 3 3
PIT.12 12 5 4 21 5 4 4
P1T.13 12 5 4 21 : 4 4
Uroro: 1006 36 15 12 63 15 11 11

JI3 — nexumnonnoe 3ansitue; YO — yctHbIN onpoc; T3 — rectoBoe 3ananue; P3 —
Pa3HOYPOBHEBBIE 3aJJaHUsL; * IpyTrUe C BUIbI UCIIOJIb3yEMBIX 3aJaHU,
IPEUI0KEHHBIX B TpuinokeHuu 1 I3 — nmpakrudeckoe 3ansatue; C3 — ceMUHapCKOe
3anstue; K3P — konTpons 3nanuit no Pazneny; P — pedepar. CP —
camocTodATeNbHasg padora oOyyatouierocs M3 — uHIMBUAYyanbHOE 3aaHKE

2.1. PexomMeHIaMM 110 OLEHUBAHUIO YCTHBIX 0TBETOB 00Y4aKOIIUXCS

C 1enpro KOHTPOJIS YCBOSHUS MPOMAEHHOIO MaTeprasa U ONpeacIICHUS
YPOBHSI TOATOTOBJIEHHOCTH 00YYaIOLIUXCS K U3YYEHUIO HOBOM TEMBI B HauaJje
KOKJIOTO0  CEMHHApCKOTO/NMPaKTUYECKOrO  3aHATHS  MpenojaaBaTesieM
MPOBOJIUTCA WHJMBHUAYalIbHBIA WM (DPOHTAIBHBIA YCTHBIA OMPOC IO
BBITIOJTHEHHBIM 33JaHUSIM NPEIBIAYIIEH TEMBI.

Kpurepuu oneHkmu.

Ouenka «omauyHoy) CTaBUTCS, €CIIN O0yUarOLUICS:

1) mOJTHO ¥ apTyMEHTHUPOBAHO OTBEYACT I10 CO/ICPIKaHHIO BOTIPOCA;

2) oOHapyXuBaeT IIOHMMaHHWE MarepHuajga, MOXET OO0OCHOBAaTh CBOM
CY>XJICHUS, TPUMEHUTH 3HAHUS HA TIPAKTUKE, TPUBECTU HEOOXOAUMBIC
IPUMEPHI;
3) wu3maraeT MaTepua Mociea0BaTeILHO U MTPABUIBHO, C
COOJTI0/IEHNEM UCTOPHYECKOM U XPOHOJIOTHIECKOM
MOCJEA0BATEIbHOCTH;
Ouyenka «xopouwio)y — CTaBUTCS, €CIIM OOYyYalOIIMHCA TaeT OTBET,




y,Z[OBJ'ICTBOp}II-OH_II/Iﬁ TEM XKC Tpe6OBaHI/IHM, 49TO U 74 OLICHKHU «OTIUYHO)»», HO
AOITyCKacT OaHa-/IBC OIHI/I6KI/I, KOTOPbLIC CaM JKC NCIIPABIIACT.

Ol(eHKa «ydoeﬂemeopumeﬂbno» — CTaBHUTCi, CCJIM 06yanOIHHfICH
O6Hapy)KI/IBaeT 3HAHME M TIOHMMAaHHWE OCHOBHLIX ITOJO0XKCHMI JaHHOT'O

3aJIaHus, HO:

1) m3naraeT MaTepuai HEMOJIHO U JIOIYCKAaeT HETOYHOCTH B OTIPE/ICIICHUN

MOHATUHI WK POPMYITHPOBKE MPABUIL

2) He yMeeT JIOCTaTOYHO TTyOOKO M JOKa3aTeIbHO 0OOCHOBATh CBOU

CYXXICHUA U MIPUBCCTHU CBOU ITPUMCPHBI;

3) H3J1aracT MaTcpuall HCIOCJIICAOBATCIIBHO U JOITYCKACT OIITHOKH.

BOITPOCHI JIAA CAMOIIOAT'OTOBKHN OBYUHAIOIMUXCA

Koumponupyemuwie pazoesnwi
(memuvt) oucuyuniunvl (Mo0ys)

Bonpocwt 0ns noozomoeku k
UHOUBUOYATIbHOMY / (PpOHMATILHOMY
ycmuomy | nucomennomy onpocy no
memam OUCUUNIUHDL

(mooynsn)

PA3JIEJI 1. Pazaen 1. Pa3Butne 6usHeca

Tema 1.1 ILtanupoBanue BeeHNUs 1.
OusHeca

2.
3.
4.

5.

10.

Are you an organized person? How

do you organize your time?

What do you consider when

planning family events?

What are the most important things

to do when planning in business?

How often do you think businesses

should revise their plans?

What do you consider when you

start planning some events?

6. What are the best ways to plan?

7. What is the secret of good planning?
8.  What are the main responsibilities of
a manager?

9. What factors make companies

successful?

Do you like working under pressure?

Why? Why not?




Tema 1.2. Ynpasnenue
IIEPCOHATIOM

1.  What should companies do
to encourage new ideas?

2. What do you consider when you

start planning some events?

3. What are the best ways to plan?

4.  What is the secret of good planning?

5.  What are the main responsibilities of

a manager?

6. What factors make companies

successful?

7. Areyou an organized person? How

do you organize your time?

8.  What do you consider when

planning family events?

9.  What are the most important things

to

do when planning in business?

Tema 1.3. Kondauxr

1. What is a conflict of interest in a
business context, and what are its main
characteristics?

2. What are the main negative
consequences of a conflict of interest for a
company — financial, reputational, and
legal?

3. Provide typical examples of situations
in which a conflict of interest arises in
commercial activities (e.g., procurement,
hiring, investment decisions).

4. Who within the company is primarily
responsible for identifying and managing
conflicts of interest (management,
compliance, HR)?

5. How important is transparency and
mandatory declaration of potential
conflicts of interest for employees and
management?

6. How can a conflict of interest affect a
company's relationships with external
stakeholders: customers, suppliers,
partners, and investors?

7. Is a conflict of interest always a
violation of the law, or is it more often a
matter of business ethics and internal
rules?

8. What mechanisms for reporting
conflicts of interest (e.g., hotlines,
confidential channels) should a company




have in place to ensure employees feel
protected?

9. How has the development of digital
technologies and remote work changed
approaches to identifying and managing
conflicts of interest in modern business?

Pazpnen 2. B3aumocBs3b Ou3Heca, OpeHIUHra U Typu3Ma

Tema 2.1. ToproBeie Mapku

L. What is a trademark and what role does it
play in business?

. What types of trademarks exist?

3. How does the trademark registration

process work?

1. What are the consequences of using an

unregistered trademark?

5. How to search for existing trademarks

before registration?

5. What is the role of a trademark in

building a brand?

7. What factors can affect the reputation of a

trademark?

o

Tema 2.2. [lyreuiectBust

1. Do you like travelling? Which places
have you visited or would like to visit?
Why?

2 What is the best time to visit your
own

city?

3. Describe the opportunities your
favourite season creates for travel?

4.  What is the best way of traveling
around your country (rail/road/air)?

5. Why is it better than the others?
D. What are the biggest transport problems
in your country?

Tema 2.3. IsMeHeHus B Ou3Hece

1. What factors drive change in
business?

2. How do changes in
technology affect business
processes?

3. How can companies
effectively manage change?

4. \What are the risks associated
with implementing change in

an organization?




5. What is the role of leadership
in the change process?

6. How do employees react to
changes in the company?

7. What are the best practices
for implementing change in
business?

8. How do changes in consumer
preferences affect company
strategies?

9. How do competitive strategies change
during economic changes?

10.What are some examples of successful

change management from practice?

Paznen 3. PaGota ¢ nepconanom

Tema 3.1. Pexnama

1.1. What are the main goals and
objectives of advertising?
2. What components should an
effective advertising text contain?
3. How to choose the target audience
for an advertising campaign?
4.  What methods of evaluating the
effectiveness of advertising texts exist?
5. What is the meaning of the headline
In an advertising message?
6. How to use emotional and rational
Appeals in advertising?
7. What means of advertising goods
and services are the most popular at
present?

8.How do social networks influence
the creation and distribution of
advertising?

Tema 3.2. Jlenpru u Ou3zHec

1.  What types of currencies exist and
how are they classified?

2. How does the foreign exchange
market function and what factors influence
it?

3. What are the benefits and risks
associated with using foreign currencies
for business?

4. How do companies manage currency
risks?

5. How does a company's financial
activity depend on exchange rate




fluctuations?

6.  What are the methods for hedging
currency risks?

How do changes in government

Tema 3.3. TpyaoycTpOMCTBO

1. How to write a resume for a job
search?

2. What mistakes should you avoid
when preparing for an interview?

3. How to choose the right vacancies to
send your resume?

4.  What skills and qualities are most in
demand in today's labor market?

5. How to effectively use social
networks to find a job?

6. How to prepare for an interview in
different industries?

7. How to cope with overtime and
stress in a new workplace?How important
Is it to have references from previous
employers?

Pasznen 4. KauectBo

Tema 4.1. KauecTBO TOBapoB 1
yCIIyT

1.What are the main principles of quality
management of goods and services?

2. What is the role of 1SO standards in
guality assurance?

3. What methods and tools are used for
quality control?

4. How to conduct a quality audit in a
company?

5. What is the relationship between
customer satisfaction and product quality?

6. How does the implementation of a
quality management system affect business
processes?

7. What is the difference between
guality management and quality control?
8.  What is the role of employee
training in quality management?




Tema 4.2. JIunepctBo

1.  Would you like to be a leader? Why?
Why not?

2. What conditions are important for
people starting new businesses?

3. Discuss the questions. 1 Which
modern or historical leaders do you most
admire? Which do you admire the least?
Why?

4. Which modern or historical leaders
do you most admire? Which do you admire
the least? Why?

5. Do you think great leaders are born
or

made?

6. Do you think first-born children
make the best lead What is the difference
between a manager and a leaderers?

Tewma 4. 3. KorkypeHius

1. Areyou competitive?

2. Are you fairly competitive or not at
all competitive?

3. If a colteague did something very
successful, would you feel pleased for
them?

4. Have you ever felt you were logging
a dead horse at work?

5. Name some major players in the
following industries: automotive, telecoms,
computing, electronics, an industry you
know well.

Pazgen 5. JlenoBbie OTHOILICHUS

Tewma 5.1 IlpaBuna o6iieHus B
JICIIOBBIX KpyTrax

1. Think of a good communicator you
know. Explain why he/she is good at
communicating.

2. What makes a good communicator?
3. What other factors are important for
communication?

4.  Think of a poor or bad
communicator you know. How could they
improve their skills? What advice would
you give them?

5. What irritates you most about these
forms




Tema 5.2. Mex1yHapOJHbIE PBIHKA

1.  What brands do you know that are
marketed internationally?

2. What sort of advertising campaigns
does the brand use? (Are they standardised
or adapted to local markets?)

3. What are the most famous
international brands in your country? What
sort of image do they have a) at home, and
b) abroad?

4.  What are some of the problems
companies may face when they try to
internationalise a brand? (For example,
brand names)

5. What are some of the
advantages/drawbacks of standardised
global a What's the difference between a
retailer and a wholesaler?

6. Give an example of an expanding
market in your country.

Tema 5.3. Ilena ycnexa

1.  What makes people successful? Add
four more words to the list in the box on
the left. Then choose the five most
important

2. What nationalities are better at
building relationships than others at work?
3. What makes employees successful
and happy?

4.  What makes people successful? Add
four more words to the list in the box on
the left. Then choose the five most
important

5. What sort of risks do businesses face
in HRM?

6.  What sort of things do companies
need to insure against in HRM?

Paznen 6 . [Iporuos o6bema npoaax

Tema 6.1. Pabota n MoTHBaLIHA

1. What is economic welfare and how is it
measured?

2. How do price changes affect overall
consumer welfare?

3. What factors determine household
welfare?

4. How does technological development
affect welfare in the marketplace?

5. How does interfirm competition affect
consumer welfare?




6. What roles do government interventions
and regulations play in maintaining
welfare?

7. How do macroeconomic indicators such
as GDP affect the perception of welfare?
8. What is the "poverty paradox" in the
context of welfare in the marketplace?

Tema 6.2. Pucku

1. What is business risk, and why is its
management critical to a company's long-
term success?

2. What are the main categories of risks in
business (e.g., operational, financial,
strategic, reputational, cyber risks), and
how do they differ?

3. What methods and tools are used to
identify and assess business risks at
different stages of a company's lifecycle?
4. What are the main risk management
strategies (avoidance, mitigation, transfer,
acceptance), and when are each applied?
5. What are the consequences for a
business of inadequate risk management or
complete ignorance of potential threats?
6. How does business risk relate to
opportunities and innovation? Is risk
always a negative phenomenon, or can it
drive development?

7. What is the role of leadership and
corporate culture in developing an
effective risk management system within
an organization?

8. How have the development of digital
technologies, globalization, and changes in
the regulatory environment changed the
business risk landscape, and what new
threats have emerged in recent years?

9. How can various types of business risks
be measured and quantified to make
informed management decisions?

10. What is business resilience, and how
can companies improve it to effectively
adapt to sudden changes and crises?




Tewma 6.3.Ctunu MeHEKMEHTA 1. What are the main management styles
identified in modern management theory
and practice (e.g., authoritarian,
democratic, laissez-faire, transformational,
transactional, coaching)?

2. How do different management styles
affect employee motivation, engagement,
and overall team performance?

3. Is there a universally "best" management
style, or does its effectiveness always
depend on the specific situation (type of
task, team maturity, industry
characteristics)?

4. What are the key differences between
directive (authoritarian) and supportive
(democratic) management styles, and what
are their typical advantages and
disadvantages?

5. What is the role of a laissez-faire
manager, and in what situations can this
approach be effective or, conversely,
counterproductive?

6. How does management style influence
corporate culture and an organization's
ability to innovate and adapt to change?

7. To what extent is a manager able to
consciously change their management style
based on the situation, the needs of the
team, and the individual characteristics of
their subordinates?

8. What challenges arise when applying
different management styles in a remote
and hybrid work environment, and how do
managers adapt to them?

9. How can managers develop their
management style, increase self-awareness,
and improve their leadership skills?

10. What ethical considerations should be
taken into account when choosing and
applying a particular management style to
ensure fair and respectful treatment of
employees?

2.2 PexoMeHIalMU N0 OLECHUBAHUIO Pe3YJIbTATOB TECTOBBIX 3a/IaHUI 00y4YalOIIUXCH
B 3aBepiieHnn U3y4eHHs KaXX10ro pa3fena JUCUUIITUHBL (MOAYJIs) MOKET



IPOBOJUTHLCS TECTUPOBAHKE (KOHTPOJIb 3HAHUH MO pa3ieny, pyOexKHbIii KOHTPOJIb).

Kpumepuu oyenusanus. YpoBeHb BBIIIOJIHEHHS TEKYIIMX TECTOBBIX 3a/laHUN
olleHHBaeTCs B Oamiax. MakcuManbHOE KOJIMYECTBO OAJIJIOB MO TECTOBBIM 3aJaHUSIM
onpeeNseTcs IpernojaBaTesiM U MpeIcTaBlieHo B Taduuie 2.1.

TecToBbI€ 3a1aHMsI NPEACTABIEHBI B BUAE OLIEHOYHBIX CPEJCTB U B IOJITHOM
o0beMe MpeACTaBIeHBI B 0aHKE TECTOBBIX 3a/laHUH B 3JIEKTPOHHOM Buje. B ponze
OLICHOYHBIX CPEJICTB MPEACTABIEHBI TUIIOBBIE TECTOBBIE 33JIaHUs, pa3pa0OTaHHbIE IS
W3YYCHHUS TUCIUTLIIUHEI.

THUIIOBBIE TECTOBBIE 3AJJAHUA U1 TEKYILIEI'O KOHTPOJIA

Pasnen 1. Pa3sBurue OusHeca

A Complete the text with words from the box.

exchange interest labour market plan sales tax unempl
oyment

Private sector sets up new fund for small businesses

HTTC, a Birmingham-based telecommunications group, has set up an investment fund to help finance
new businesses in the area. The area has a high (11) rate because of the current
economic recession. Recent changes in the pound—euro (12) rate have made it
harder for businesses that make goods for export. HTTC hopes that providing loans with a low

(13) rate will allow new businesses to grow and to create new jobs for the

(14) force in the area. The local government has recently agreed to offer

(15) incentives for new businesses as well.

In addition to offering funding, HTTC is also providing training and consulting for people who are
considering starting a new business. The company is offering assistance with

(16) research, product development, and (17) forecasting
as well as developing a business (18)

B Choose the best word to complete the sentences.

19 We’ve just seen last quarter’s sales (forecast / figures) and the news is good. We performed very
well in all of our markets.

20 We’re near the end of the product (lifecycle / range) for the MX-35 so we’re going to launch the
MX-40 before the end of the year.

21 We’re planning an advertising (agency / campaign) that will focus on the high quality of the
materials we use.

22 We’ve done a lot of research about consumer (profile / behaviour) but you can never completely
predict what people will buy.

23 We started work on time and if we (keep to / implement) the schedule, we’ll launch on time.



24 I’m going to work on Saturday and Sunday so I can (meet / write) the deadline next Monday.

25 We had to (rearrange / prepare) the meeting because the Japanese team were delayed. Tokyo airport
was closed because of a storm.

26 We need to (do / collect) more information about our competitors’ products before we launch our
own.

Put the words in the correct order to make sentences.

27 Bahrain When you do to want visit ?

28 called | soon him as as arrived | .

29 restructuring should How we the announce ?

30 They’re to going new open office a .

31 conference the at How people many we are expecting ?

32 our increase to sales We like would .

33 Do go you up expect next demand year to ?

34 improve to hoping their They’re performance .

Complete the sentences with words and phrases from the box.

as soon before going to have having until when while
35 you book your ticket early, you get a discount.

36 Dan is leaving at 4:00. Try to arrive 3:30 so you have a chance to talk with
him.

37 you finished preparing your presentation?

38 We're start our market research next week.

39 | waited after he finished his meeting.

40 Telephone your office as you can.

41 Pietro and Christos are lunch with AEG tomorrow.

42 Leanne read the report she was waiting for her flight.

A Complete the dialogue with the phrases (a—f).



a) If you’ll just let me finish

b) I should go now. Let’s speak again soon
¢) Could you repeat that, please

d) Sorry, did you say A4503

e) Could I just say something

f) Could you give me a few details

Rachel | think you should order the A4503.
Ben (43) ?

Rachel Yes, that’s right.
Jaime Sorry to interrupt, but ...

Rachel (44) , the A4503 is the most powerful machine in the whole range.

Jaime (45) ?

Rachel I’d like to finish if I may. It comes with an excellent warranty.

Ben (46) ?

Rachel Sure. It’s a three-year warranty for both parts and labour and we include service for the first
year at no extra cost.

Ben Sorry. (47) ?

Rachel Sure. I said the first year’s service is included at no extra cost.

Jaime Sorry, but ...

Rachel Yes, what is it, Jaime?

Jaime It’s just that it’s time for your talk. You’re supposed to start your talk in two minutes.

Rachel (48)

Match the sentence beginnings (49-53) with the endings (a—¢).
49 How do you mean a) helpful.

50 Could I just comment b) on that?

51 What about c) to you.

52 That was very d) the new range?

53 Let me read that back e) exactly?

Write the numbers in words.

54 890,540,334

55 6/13



56 58%

57 €59,000

58 0.389

Writing

You are the CEO of a small software firm and you want to increase your sales. Rob Simms, a
friend of yours, has suggested that you contact a one-man advertising agency called Owen
Bradley Solutions. Mr Bradley, who specialises in helping small businesses, is a friend of your
friend and he is expecting to hear from you so the tone of the message can be friendly. Use the
notes to explain your needs. Suggest lunch next week. Write 160-180 words.

. current work: games, online customer feedback form (hoping this will be very successful)
. would like to more than double our sales in next three years — how?

. one idea: would like our software available online — not sure how to do that

. don’t know market — need market research (no idea how to do this)

. pricing — currently too high? Need advice!

. promotion (need some good ideas)

Pazneu 2. B3auMocBsa3b OM3Heca, OPEHAMHIa U TYPHU3Ma Tema

VOCABULARY: BRAND MANAGEMENT
1 Complete these sentences about brands and products with the missing word.

1 The | our consumers have of the brand is one of youth,
life and excitement!
2 I’ve invited all the journalists to the product | next month.
3 What we need is a well-known tennis player to e

our new range of leisure wear.
4 You simply can’t change the n of the brand after
fifty years!
5 James Bond films are great for product p —
especially luxury goods.
6 We can expect a product | of about five years on
this model.
7 The danger with putting our name on other products and brand s

is that the brand loses value.
8 The brand | of our customers is incredible. Some of them




wear nothing but a product with our name on it.

9 Here’s our brochure with the new r of products for
next year.
10  Coca-cola is an example of global brand a . There

isn’ta country that doesn’t know what a coke is.

LANGUAGE REVIEW: PRESENT SIMPLE AND PRESENT CONTINUOUS

2 Complete these sentences with the present simple or the present continuous
forms of the verbs in brackets.

11 Currently, we (plan) some major changes in
the department.
12 We usually (respond) to any competition with a
newer model.
13 Atpresent | (manage) the division while my boss is away.
14  It’s a temporary problem and these delays

(end) very soon.
15 | (not/eat out) much — except when people visit the
company.
16  I'mafraid he (not/work) here this week. Can I help?
17  Howoften you (have) meetings?
18  They (not/do) much business with us at the moment.
19 I (not/buy) one brand because I like different types of
clothes.
20  you (outsource) projects or are they always in-company?

SKILLS: TAKING PART IN MEETINGS 1
3 Each phrase contains a mistake. Write the phrase correctly.
21  Howdo you feel to this idea?

)
22  How do you think of the proposal?

2
23 What’s you opinion?

?

24 I'mnot thinking it’s a good idea.

25  I'magree with you.



A Choose the best words to complete the e-mail.

To: Allen
Subject: Yesterday’s meeting
Dear Allen,

I’'m writing to apologise (13)(to / for) losing my temper at the meeting yesterday. | know we

don’t agree (14)(for

/ on) a lot of important decisions at the moment. It can be very difficult to talk (15)(about / to) them without

arguing (16)(with / for) each other. At the next meeting, I’'m going to report (17)(to / on) the progress we’ve

made so far. At that time, | hope we can have a constructive discussion.
With apologies again,

Orlando

Paznen 3. Pabora ¢ nepcoHamoM

Complete the sentences so that they have the same meaning as the sentence given.

0 That car cost 20,000 euro.

It’s a 20,000-euro car.

11 His presentation will last for ten minutes.

He’s going to give a presentation.

12 Our sales rose from $4 million to $6 million last year.

Last year, our sales rose by

13 I need to know more about the meeting we had today.

I need to know more about

14 Our investment rose by £4 million to £16 million.

Our investment rose from to £16 million.

15 What was the main idea of the paper?

What was the ?

Read the article and decide if these statements are true or false.

21 TV advertising in Spain and France costs more than in the China.

22 Even if a campaign is successful, returns on TV advertising are decreasing.
23 Hovis had a successful relaunch last year.

24 The public voted the Hovis advert best of last year.

25 TV advertising was a very important part of the Hovis campaign.

Bread and chocolate: last year’s best ads




The China is now the cheapest western market for TV advertising, according to analysts at Citigroup.

Advertising here is 30 per cent cheaper than the next cheapest market, France, and well below much weaker

economies such as Spain.

‘For successful campaigns, the return on investment for advertisers is therefore getting much, much better,’

says Marc Sugarman, media analyst at Citigroup.

Hovis, the bread-maker which relaunched with a TV campaign last year, has benefited from the low cost of
advertising.

Developed for Hovis by advertising agency Miles Calcraft Briginshaw Duffy, the advert was voted best of
last year by Campaign, the trade magazine. Hovis invested £15m in the relaunch, which included a new recipe and
packaging, although the 122-second TV ad was the key element.

The extra costs will put last year’s profits at Hovis below the previous year’s, Premier Foods, its owner, said
in a trading statement this month, but added: ‘We believe we have built a platform for sustainable future profit

development.’

Hovis sales had fallen 11 per cent two years ago as it lost ground to Warburtons. But Premier now expects
Hovis sales to be up 13 per cent for last year. Market share rose 2 percentage points to 24.3 per cent after the

relaunch.

Whatever the successes of the Hovis campaign, however, the prize for the best-known campaign of the year
has to go to Cadbury’s Gorilla ad, winner of the television Grand Prix at the Cannes Lions, which the company says

turned around years of declining sales and delivered sales growth.

Complete the sentences with the words in the box.

decline down fell increase recover

26 From the previous year to last year, Hovis’s profts

27 Hovis believes that they will the advertising costs as profts increase.
28 Hovis sales were 11 per cent two years ago.

29 The relaunch led to a small in market share.

30 The Gorilla ad stopped the in Cadbury’s sales.

Complete the dialogue with the phrases (a—e).

a) could help us

b) mention your name

c) are very interested

d) give you my business card
e) have his contact details

We %% in finding a distributor in China. Do you know anyone who 329

B I was out there last year at a conference and I met a guy who’s with a distributor in Beijing. He seemed to know a

lot of people, too.

A Could you let me 339 1°d like to get in touch with him.




A Great. Could I call him and 349

B No problem. I’'m sure he’d remember me if you mention that I’'m with ABX Electronics.

A Thanks. Let me %, My e-mail address is on there.

B Put the sentences into a logical order to introduce a presentation.

a) Secondly, I'll discuss the details of the new structure.

b) Hi, everyone, I’'m Simone Arbuckle. Good to see you all.

c) Finally, I'll talk you through the timeline for the changes. I’d be grateful if you could leave any questions to the
end.

d) Firstly, I’ll give you the background to the reorganisation.

e) This morning, I"d like to outline the reorganisation we’re planning for later this year. I’ve divided my
presentation into three parts.

36

37

38

39

40

C Choose the correct word or number to complete each sentence.

41 A billion is written as (1,000,000,000 / 1,000,000).

42 The new office cost (millions / million) of euros.

43 We spent over three (thousands / thousand) dollars on taxis last quarter.

44 You say £6.25 as ‘(six point two five pounds / six pounds twenty-five)’.

45 2/3 is usually said as (three seconds / two thirds).

Vocabulary

A Choose the best words to complete these sentences.

46 We’ve built two new because we want to increase our stock of materials.
a) outlets b) warehouses C) service centres

47 We have staff in our answering the telephone and dealing with customer’s questions twenty-
four hours a day, seven days a week.
a) call centre b) distribution centre ¢) subsidiary

48 The department carries out research in their laboratory.
a) R&D b) customer services c¢) IT

49 Our are in central London but we manufacture our products all over the country.

I don’t have them with me but I can e-mail them to you.

a) factories b) headquarters c) plants



50 The department deals with payroll and all other money-related matters.

a) legal b) production c¢) finance

B Match the sentence beginnings (51-55) with the best endings (a—e).

51 Most of our Internet advertising )
) a) the cinema
budget is spent on

52 We’re planning to raise
awareness of our product by b) point-of-sale.
giving free samples at

c) sponsorship of an international bicycle
53 Posters have been our
race.

54 We got a lot of TV exposure ) o
d) viral advertising.
last year through our

55 Product placement in a film
means that people see your e) most effective outdoor advertising.

product when they go to
Paznen 4. KauectBo

1. Complete each of these sentences with the correct option.

1.Selim believed he deserved a , SO he just asked his boss for one.
a) target b) progress c) promotion
2 In many countries, there are very few career for people without formal
qualifications.
a) plans b) breaks C) opportunities
3 Itis very inconvenient to have to work when you have young children.

a) flexitime b) overtime c) time off

2 Anika attends lots of professional development seminars because she wants to
career move.

a) take b) make C) earn
3 If you want to get inyour career, you have to have clear short- and long-term goals.
a) ahead b) progress c) the sack

4 ‘Bright Sparks’ is an agency that helps school leavers on a career plan.
a) offer b) decide  c) take

5 Itis notenough just to your best; you need to have ambitions as well.

a) make b) work c) do

6 Sales representatives often earn a in addition to their salary when they achieve their targets.
a) money b) living ¢) bonus

2Complete the sentences using the words in the box.
take / do / evaluate / master / make

2 Do not always wait for your boss to tell you how well you are doing. You also need to



your progress yourself.

3 Vladimir is hoping to research in informatics.

4 Nandita’s dream is to aliving as a public relations consultant.

5 Delegating tasks is an important skill to .

6 Max is only 52, but he would like to early retirement.

3.Complete these sentences with the appropriate form (positive or negative) of can, could or
would.

7 Alex speak Chinese, but he is planning to start learning next year.

8 Last year, our employees use the new software, so we hired a

consultant to teach them.

9 you like to take a career break?

10 Naruto get a promotion at GFS, so he wants to move to another

company.

11 Do you think you recommend one or two employment

agencies?

VOCABULARY: WORD PARTNERSHIPS

1 Match aword from A and B and complete sentences 1—10. Use each word from A twice.
A

advertising / consumer / market / product / sales B

behaviour / budget / campaign / forecast / launch / lifecycle / profile / research / segment /
targets

1 The is the length of time people continue to buy a
particular product.

2 showed very good potential for marketing the

magazine to executives in the age range 25—35.

3 A is simply a description of a typical customer.

4 Our company has established its brand name through a multi-million multi- media
5 The introduction of a product to the market is called the

6 Family and friends are a major factor in .They
really influence what people buy, where and how.

7 A is agroup of customers of similar age and

income level.

8 I don’t think cutting our by half is a good idea. Our
campaigns are highly successful and always generate huge profits in the long term.

9 Our representatives are under a lot of pressure to meet their

I’m afraid | can only make a pessimistic ___for February and March

LANGUAGE REVIEW: FUTURE PLANS
2 Re-order the words to make sentences.

13  Brazil expand hoping in they’re to

14 notabonus expecting get good is she to

15  attract foreign we investment like more to would




16 a Bangalore in open planning subsidiary to we’re

17  aregoing launch when model this to you ?

3 In each sentence, one word is missing. Re-write each sentence with the correct word in the
right place.

18  Wegoing to visit our suppliers next week.

19 I help you write the report if you like.

20  Welook forward seeing you soon.

21  Analysts say the economy will better next year.

22 They want relaunch their video camera.

Pasznen 5. /lesioBbIe OTHOIIEHUS

Complete these sentences about brands and products with the missing word.

1 The | our consumers have of the brand is one of youth, life and
excitement!
2 I’ve invited all the journalists to the product | next month.
3 What we need is a well-known tennis player to e our new
range of leisure wear.
4 You simply can’t change the n of the brand after fifty
years!
5 James Bond films are great for product p —especially
luxury goods.
6 We can expect a product | of about five years on this
model.
7 The danger with putting our name on other products and brand s

is that the brand loses value.
8 The brand | of our customers is incredible. Some of them wear
nothing but a product with our name on it.
9 Here’s our brochure with the new r of products for next
year.
10  Coca-cola is an example of global brand a .Thereisn’ta

country that doesn’t know what a coke is.

LANGUAGE REVIEW: PRESENT SIMPLE AND PRESENT CONTINUOUS

1 Complete these sentences with the present simple or the present continuous forms of the
verbs in brackets.

11 Currently, we (plan) some major changes in the
department.

12 We usually (respond) to any competition with a newer model.




13 Atpresent | (manage) the division while my boss is away.

14 1t’s a temporary problem and these delays (end) very
soon.

15 1| (not/eat out) much — except when people visit the

company.

16 I’'m afraid he (not/work) here this week. Can | help?

17  How often you (have) meetings?

18  They (not/do) much business with us at the moment.

19 I (not/buy) one brand because I like different types of clothes.

20 you (outsource) projects or are they always in-
company?

SKILLS: TAKING PART IN MEETINGS 1
2 Each phrase contains a mistake. Write the phrase correctly.
21  Howdo you feel to this idea?

?
22  How do you think of the proposal?

?
23 What’s you opinion?

?

24 T'mnotthinking it’s agood idea.

25  TI’'magree with you.

VOCABULARY: DESCRIBING CHANGE

1 Complete sentences 1-10 with the word in brackets. Add a prefix and change the form if
necessary.

1 Since they took over the company, they’ve all parts of the
workforce. (size)
2 Some of the people at head office won’t like this new initiative to
decision-making down to branch level. (centralise)
3 The from the city centre out to our new site in the
midlands is taking longer than planned. (locate)
4 Oh no! We’re having another office It’s the third time
this year! (organise)
5 If they the company, he thinks we’ll lose our jobs.
(structure)
6 They want a product to try and improve sales. (launch)
7 I’m going on a course to and work in customer care.
(train)
8 Can we these computers with that new software you
bought. (grade)
9 of the industry has made it easier for use to compete with cheap

exports. (regulate)
10 It would be quicker to build a brand new factory than to

this plant. (develop)

LANGUAGE REVIEW: PAST SIMPLE AND PRESENT PERFECT

2 Complete sentences 11-20 with these irregular verbs in the past simple or present perfect.
Be / meet / not have / go / rise / not do / buy / take / come / make

11 Atlast! Finally, he a decision.




20

21

22

12 Turnover by 3% every year since 1998.

13 A:Did you finish that report? B: No sorry, I still it yet.
14  Didn’t you hear? They bankrupt last year.

15 you ever to Hong Kong?

16  Wevisited the factory and then | them out for dinner.

17 1 shares in their company six years ago.

18 I'mafraidI time to look at it yesterday.

19  The majority of our new business from the teenage market in

recent months.

you __Maggie while you were there? VOCABULARY: THE RECRUITMENT PROCESS

1 Match the words in A and B and complete sentences 1-9. A
pep / head / financial / curriculum/ interview / application / fast / probationary / psychometric

B
track / package / hunter / talk / test / form / panel / vitae / period
1 | always find that a quick with my staff
raises morale.
2 The includes a pension and an
annual bonus.
3 Six months is the standard
4 I’'mona scheme so | should be
promoted soon.
5 Please could you fill in this before the
interview.

6 We’d also like you to take this

7 It was scary! I had to sit in front of an of six
people.

8 I work as a . I have to find the best person for the
job.

9 My is out of date. It doesn’tinclude

details of my most recent job.
LANGUAGE REVIEW: INDIRECT QUESTIONS AND STATEMENTS

2 Each question or statement includes one extra and incorrect word. Delete it. For

example: What are do you do?

10  Couldyou tell me what is your salary is?

11 I’mnotsure when does the interview finishes.

12 Couldyou tell to me why she left?

13 I am wonder whether they’11 apply?

14 I’d like to know how would your current boss would describe you?

15  Doyoumind if can I ask what your weaknesses are?

3 Re-write these as direct or indirect questions and statements.

16  What’s your job?
| was wondering

What time does the first one arrive?
I’d like to know
Why has he gone so early?

Could you tell me ?
Do you know where the interview room is?




Where ?
23 Do you happen to know if they’ve finished?
Have ?

24 | have no idea who she is.
25

Pa3nes 6. [Iporno3 od0bema npogax
Choose the correct words to complete each sentence.
21 You (don’t have to / mustn’t) smoke here. It’s dangerous.
22 1 (have to / should) get a visa before I go to Libya. I can’t get in without one.

23 You (must / should) learn about a country’s culture before you try to do business there. Otherwise, you may not

understand what’s going on.

24 You (don’t have to / shouldn’t) make an appointment before you visit the embassy but you may have to wait in a

long queue if you haven’t got one.
25 If you want to improve your English, you (have to / should) try watching some English-language films.

B Complete the sentences using the correct form of the verbs in brackets.

26 We can’t afford (invest) more money in research this quarter.

27 Your new job will involve (communicate) with our local offices.

28 After we’d worked all evening, we stopped (have) a pizza at about midnight.
29 Warner intends (sign) the contract tomorrow morning.

30 The consultants suggested (improve) our cross-cultural communication skills.
31 Ifyou (call) me at four o’clock, I’ll be in the office.

32 If they (order) 10,000, we would give them a bigger discount.

33 Will you (deliver) the goods by Friday if we place the order on Monday?

34 What would you do if we (cancel) the order?

35 Ifwe (not have) our own fleet of trucks, we wouldn’t be able to deliver on schedule.
skills

A Complete the dialogue with the phrases (a—€).
a) I think that’s

b) 1 was wondering if
€C) My name’s

d) T’m calling about
e) I’dlike to check

A Good morning. % Ahmed Saleh. 37 your advertisement in Business News.




B For Asia sales manager?

A Yes, that’s the one. I've been invited for an interview. %8 you’ll be conducting interviews in

Singapore as well as Hong Kong.
B That’s a good question. Mr Wright, who’s running the interviews, splits his time between the two offices.
A Yes, I know. And I’'m going to be in Singapore for the next two weeks.

B OK, let me just check.

Mr Wright says no problem, just contact the office there to set up the interview.

A Great. Thanks a lot. There’s just one other thing % You want someone who can start on 1 June

in Hong Kong, right?
B Yes, that’s right.

A Thanks. 40 everything.

B Good luck with the interview!

B Match the statements (41-45) with the best replies (a—e).

41 1 got the job! a) Help yourself.
42 Thanks for your help. b) Bad luck.

43 Do you mind if I have some coffee? C) Congratulations!
44 Let me buy lunch. d) No, it’s on me.
45 | heard that Ray has lost his job. e) Not at all.

Match the sentence beginnings (46-52) with the best endings (a-g).

46 When | was promoted, my new job was tough. | was really thrown in at the
47 We’re planning a party to break the

48 When | gave a client a really big discount, | got into

49 Jim and | agree about a lot of things but we don’t see eye to

50 Visiting the factories in South China was a real

51 Idon’t speak Korean, so whenever I visit the Seoul office, I feel like a fish out of
52 The new manager in Dubai gets on with the area manager like

a) water.

b) deep end.

c) ahouse on fire.

d) eye-opener for the sales team.

e) ice with the new employers.

f) eye about the issue of bonuses.

g) hot water with my boss.

B Choose the best words to complete these sentences.

53 When high are charged on imports, the market isn’t really free.

a) barriers b) tariffs C) quotas



54 are a feature of protected markets.
a) Open Borders b) Developing industries ¢) Restrictions

55 Governments markets by lifting barriers to trade.

a) liberalise  Db) subsidise  c) compete
56 of foreign goods is driving domestic companies out of business.

a) Regulation b) Customs  c¢) Dumping

57 We’re trying to a team of people to work in the Bahrain office.
a) assemble  b) make c) check

58 We can the candidates, then interview five of them.

a) train b) shortlist c) advertise

59 1 had to take a to assess my mental ability.

a) probationary period b) psychometric test C) résumé

60 | filled out the and gave it to the interviewer.

a) curriculum vitae b) application form c) covering letter

You work for a printing firm. You recently received the quote below for some computer hardware. Write a
brief letter of reply (40-50 words), accepting the quote

COMPUTER HARDWARE SUPPLIES
Riverside Industrial Estate, Unit 7A, Selby, YO8 9JH
01757 998 099

Joshua Clemmins

Leeway Printing Services

45 Lee Hill Wynd

York

Y026 5MM

6" December 20-

Dear Mr Clemmins,

With reference to your enquiry of 25 November | am pleased to submit the following quotation.
XLogix 6995 20-port fibre channel switch (installed, incl. VAT) £6,330.00
Powerhead Storage Loader PSL-445 (installed, incl. VAT) £2,609.00

TOTAL £8,939.00

I look forward to hearing from you.



2.2. PexomMeHnaanmuu 0 OIECHHUBAHUIO pe3yabTaToB CUTYaIHOHHBIX

3aJaHul

MaxkcnmaibHoe
KOJINYECTBO OaLIoB*

[IpaBuIIbHOCTD (OLIMOOYHOCTH) pEIICHUS

[lonuele BepHble OTBeTBHl. B jornyHom
paccyXJIeHUU MPU OTBETaX HET OHIMOOK, 3aJaHue

KOJINYECTBO OauIoB*

OTanyHo MIOJIHOCTBIO BBITIONIHEHO. [loiydeHbl TpaBWIIbHBIE
OTBETHI, SCHO TIPOMHUCAHHBIE BO BCEX CTPOKax
3aJaHUi 1 TaOJIUILL

BepHbie 0TBETHI, HO UMEIOTCS HEOOJBIIIHE

Xoporwo HETOYHOCTH, B IICJIOM HE  BIUFIOIIME Ha

IIOCJICI0OBATEIHLHOCTD COOBITHHA, TaKHe KaK
MaxkcumaibHOe

[TpaBuIILHOCTD (OIIMOOYHOCTH) PEIICHUS

HEeOOJIbIINE TPOITYCKH, HE CBS3aHHBIE C OCHOBHBIM
CoZIcpI)KaHUEeM W3JI0KEHUs. 3amaHue oGopMIIeHO He
BIIOJIHE aKKypaTHO, HO 3TO HE MEIIAeT MOHMMAaHUIO
BOIIpOCa

OTtBerbl B 1eIOM BepHble. B pabote
IMPUCYTCTBYIOT HECYIIECTBEHHAs XPOHOJIOTHYECKas
WM UCTOpHYECKash ONTMOKH, MEXaHUYeCKas OIHnOKa
WIM ONHUCKA, HECKOJbKO HWCKA3WBIIHE JIOTHYECKYFO
MOCJIEI0BATEILHOCTh OTBETA

Y 1OBIIETBOPUTEIIBHO
JlonymieHsl 60j1ee TpeX OMMOOK B IOTHUYECKOM
paccyXIeHUH, TOCIeI0BaTeIbHOCTH COOBITHH U
yctaHoBiieHuH 1aT. [Ipu 0ObsiCHEHMH UCTOPUUYECKUX
COOBITUH U SIBJICHUH YKa3aHbI HE BCE CYICCTBEHHBIC
(bakThI
HeynosnerBopurenbHo OTBETHI HEBEPHBIE UJTU OTCYTCTBYIOT




TUIIOBBIE CUTYALIMOHHBIE 3AJJAHMA
JJIAA ITPOBEPKU YPOBHA COPOPMUPOBAHHOCTHU KOMIIETEHIINHN

Curyanusi k Teme Topropbie Mapku.

OnucaHue cCUTyanuu List some of your favourite brands (Coca-
Cola, Ikea, Microsoft, Tesco, Chanel Samsung).

KonTpoasnslii Bonpoc Do you / Would you buy any of the following
brands? Why? / Why not? How loyal are you to the brands you have chosen? For
example. when you buy jeans, do you always buy Levi's? Why do people buy
brands?

CI/ITyaHHH K TeMe HYTCIIIeCTBI/Iﬂ H 1€JI0BBIC ITOC3AKU.

Onucanue CUTyaI UM There are different situations in our life. They
are the following: starting your business? moving house, driving abroad,

losing a pet, a new boss, moving to another country, changing your
job, getting married (again!,) new neighbours.

» Konrpoasnsbrii Bonpoc What has been the most significant change in your
life so far?

Curyanus k teme U3mMeHenust B OusHece

Onucanue CUTyaIuu There are different situations in our life. They
are the following: moving house, driving abroad, losing a pet, a new boss,
moving to another country, changing your job,  getting married (again!,)
new neighbours.

KonTpoasnbrii Bonmpoc What has been the most significant change in
your life so far?

Curyauus k teme Pexinama. /lenbru u OusHec

Omucanme 3amanusi  Try and use some signalling language in
starting and structuring presentations

KonTpoabsnblii Bonpoc Prepare and deliver a three-minute
presentation on your chosen topic



Curyanus k treme TpyaoycrpoiicTBo

Ommucanne 3aganmsa A department store will be hiring a number of
temporary workers from Omnia Employment Agency. The Human Resources
Manager calls the agency to discuss some of the terms and conditions of the
contract. Read your role cards. then role-play the call.

KonTpoasnslii Bonmpoc Role-play this telephone situation in pairs.

Cumyayusn 1 xk meme Kauecmeo mosapog u ycnyz

Onucanne curyamuu There are different situationa cincerning with
quality. Look at these words: realible, long-lasting, value for money, modern...

Kontpoabublii Bompoc Which of the words best describe your idea of
quality?

Cumyayusa k meme Jluoepcmeo. Konxkypenuus

Onucanue cUTyaunu

1 Which modern or historical leaders do you most admire? Which do you
admire the least? Why? 2 What makes a great leader? Write down a list of
characteristics. Compare your list with other groups. 3 Are there differences between
men and women as leaders? Why have most great leaders been men? 4 Do you think
great leaders are born or made? 5 Do you think first-born children make the best
leaders? 6 What is the difference between a manager and a leader?

Kontpoasnslii Bonpoc Discuss the questions.

Cumyauyusa k meme Ilpasuna oouenus 6 0enosvix Kpyzax

Omnucanne curyanmuu YOU want to start your own business. Think about
conditions are important for people starting new businesses.

« low taxes * good transport links  skilled staff « training courses

« low interest rates « high unemployment « cheap rents

« astrong currency « a healthy economy « government grants



» a stable political situation « easy access to credit

KonTpoabnsbrii Bonpoc What conditions are important for people starting
new businesses?

Cumyayus k meme Mexrcoynapoonbsie polHKU

Omucanne cutyanun Lots of things make a good communicator.

 grammatical accuracy * an awareness of body language * an extensive
vocabulary ¢ being a good listener

Kontpoasnslii Bonpoc What makes a good communicator? Choose the
three most important factors from this list.

» desk or pocket diary « electronic organiser « writing on your hand « memory
« asking someone (e.g. your PA) to remind you « watt chart « smartphone
* notes stuck on board, desk, fridge, etc. « computer program (e.g. Google calender,
iCal)

Cumyauyua k meme Ilena ycnexa

Onucanue curyamuu List some of your favourite brands (Coca-Cola,
Ikea, Microsoft, Tesco, Chanel Samsung).

KonTpoasnsblii Bonpoc Do you / Would you buy any of the following brands?
Why? / Why not? How loyal are you to the brands you have chosen? For
example. when you buy jeans, do you always buy Levi's? Why do people buy
brands?

MakcumasibHoe
Kpurepun
KOJMYECTBO 0AJJIOB®




OTINYHO

BrictraBnsiercss oOyuaroniemycsi (MHIUBUAYaIbHO
WIM KaK YYacTHHMKY TpYIIIbI), €CIM COJEp’KaHUE €ro
JEATEIbHOCTH  IIOJIHOCTBIO ~ COOTBETCTBYET  TEME,
KOHLIETIINH, COJIEPKAHUIO UTPBl U MIPUHATON POJIU; YETKO
OpraHM30BaHa paboTa MO CIOKETY HUIPhI, MPUCYTCTBYET
BAPUATUBHOCTh B PA3PELICHUHM WIPOBOM CUTYyallUH,
KOMMEHTapud [0 XOJAy WIPbl OCHOBBIBAIOTCS Ha
MOHATUMHOM  amnmapare MOpeaMETHOM oljacth U
WJUIIOCTPUPYIOT OCHOBHBIE 3aKOHOMEPHOCTH H3y4daeMOM
JUCLUILIMHBL U €€ MPUKIIaJHON acleKT

Xopouio

BricTaBnsiercss oOywarornemycsi (MHAHNBUIYATBHO
WU Kak COTPYJHUKY TPYMIbI), €CIU COACpPKAHUE €ro
JEATEIbHOCTH B  OCHOBHOM  COOTBETCTBYET TEME,
KOHLICTIINH, COJEPKAHUI0 WIPbl U MPUHATOU PpOIIH;
WUTPOBOM CIOKET HAXOAUT pa3BUTHE, KOMMEHTApUH IO
XOJly UT'PBI BKJIFOYAIOT MOHSATUIHBIN anmapaT npeIMeTHON
o0JacTH ¥ OTpakaloT B OCHOBHOM  IIOHHMAaHHE
MPUKJIATHOTO aCIEKTa U3y4aeMON AUCUUTLIMHBI

Y 1OBIIETBOPUTEIIBHO

BricTaBnsercs obOyuwaroniemycss (MHAMBUAYAIbHO
WIM KaK COTPYAHHUKY TPYIIIbI), €CIH COJEPKAHUE €ro
JEATEIbHOCTH B IIEJIOM COOTBETCTBYET T€ME, KOHIEIINH,
COJIEP’KAHUIO UIPBI U IPUHATON POJIM; UTPOBOM CIOKET HE
NETANM3UPYETCA, KOMMEHTApUM IO XOLy WIpel B
HEeOOJIBIION CTENEHH ONUPAIOTCS HA MOHATUIHBIN anmapar
MPEIMETHOM 00J1acTH, MPHUKJIAIHON acleKT H3ydaeMon
JUCHUIUIMHBI [IPE/ICTAaBICH PparMeHTapHO

HeynosnerBopurenbHO

BBICTABJISIETCA OOydJaroniemMycsi (MHIANBUTYAIBHO
WU KaK COTPYIHUKY TPYIIbI), €CIH COJEpPNKAHUE €ro
JESATEIbHOCTH JIMIIb YaCTUYHO COOTBETCTBYET TEME,
KOHIICTIINH, COJEPKAHUI0 WrPbl M MPUHITOW PpOJIH;
WUTPOBOM CIOKET HE Pa3BUBAETCS, KOMMEHTAPUHU IO XOIYy
UTPBl OTCYTCTBYIOT, OOydYaroIIMiics HE JEMOHCTPUPYET
TTOHUMAaHUS MIPUKIIATHOTO acrmekTa  HM3ydaeMoi
JUCTTUTUTAHBI




TUIIOBAA AEJIOBAA (POJIEBAS) UTPA JIA ITPOBEPKHY YPOBHA
COOPMHMPOBAHHOCTHU KOMIIETEHIINHA

JesioBasi urpa k reme. Kauecmeo moesapoe u yciye

2. Tema (npoonema) Students discuss how they use the telephone in English.
The focus of this section is on making contact and getting through.

3. Konuenuusa Role-play the phone calls.
4. Ponu (poneevie cpynnol

1 You work at Lochlin pic. You receive a call for your colleague, Jamie
Vincent. Jamie is not in the office at the moment. Take the caller's details and say
that Jamie will call them back

2 You are Jamie Vincent. Telephone the person who called about the job
advertisement. Offer to send an application form. The closing date for
applications is in two weeks' time.

5. Osxrcuoaemorit pezynomam the succsesfull phone calls.
JenoBasi urpa k reme. Jluoepcmeo

1. Tema (mpo6Jsema) Agrees on the five most important negotiating tips
2. Konnenusi Role-play the negotiating.

3. Poau (posieBnie rpynmbl LOOK at the negotiating tip A

Be friendly.

» Pay attention to the other side's body language.

* Have clear aims.

« Don't change your plan during the meeting.

» Tell the other side what you want.

« Listen carefully.

* Never be the first to make an offer.

Look at the negotiating tip B You are an interviewee for the Sales Manager job.
Answer the interviewer's questions based on these prompts:

« Sales Manager - small mobile-phone company,

« At moment - live I Paris,

Currently - design sales manual | new staff

* Arrive office eight - usually check e-mails first - brief sales staff - deal with difficult
customers

 Next Tuesday afternoon - work | but take time off

O:xupnaembriii pesyabrar the succsesfull negotiating



JesoBasi urpa Kk reme Koukypenuyus

1. Tema (mpoodJema) A group of international VIPs is going to visit your
company/organisation for three days. You need to plan the programme for
the visit.

2. Konuenust Role-play the negotiating.

3. Posn (poaeBbie rpymmbl 1 Discuss these questions with other managers in the
department.

1 Where will the VIPs go, and what will they see? (e.g. inside the
company/organisation,

local sights, etc.)

2 Who do they need to meet?

3 Where will they stay?

4 How will they move around? (e.g. transport)

5 What sort of farewell event/dinner will you have on the final evening?

a) Will you have food? What? (e.g. snacks? a meal?)

b) Will there be a speech? Who will make it?

¢) Who will attend? (e.g. special guests?)

d) Will there be any entertainment?

6 What sort of gifts will you give the visitors?

7 What else do you need to plan? (e.g. the itinerary - will they have any free time?)

4. Osxupnaemsbrii pesyastart the succsesfull discussion

[enoBasi urpa k reme Ilpasguna oouenus 6 0e108b1x Kpy2ax.
Medsicoynapoonsie puinKu

1. Tema (mpodJiema) Jeanne de Brion is a jewellery company in Boston.
USA. A year ago. it launched a line of jewellery with the brand name
‘Cecile-. This is the name of the French designer who created the
collection. Unfortunately. the Cecile line has not achieved its sales
targets. Three directors of the company meet to discuss how to improve
sales.

2. Konnenuust Role-play this situation.

3. Posiu (posieBble rpynmnbi)

Student A In your opinion, the Cecile products have sales potential, but the
marketing strategy is wrong. You want: ¢ a new brand name_ 'Cecile' does not suit
this beautiful jewellery for sophisticated women. « a new logo. The present logo



(three wavy lines) is boring. « a much wider range of products and designs -at
presentthere are only five in the collection. ¢ a better slogan. 'Only for you' has not
been successful. « more colours.

Student B In your opinion, the product is the problem. The jewellery is fairly
fashionable, but not a lot different from competing products. You want to: o take
the Cecile range out of the market and stop selling it. o develop new
jewellerywhich fills a gap in the market and which has an obvious USP (unique
selling point). o invest more money in research for new jewellery products. o
carefully study rival products to And out why they are so successful. o0 market
more unusual designs from young Asian and Indian designers.

Student C In your opinion, the Cecile line has a lot of sales potential. You think the
products and brand name are excellent. However, you believe the products are not
promoted in the right way and not sold in places which reflect the high status of the
jewellery. You want: o to pay a famous film star to endorse the jewellery and wear
it as often as possible. o to spend a lot of money on a creative television commercial
to advertise the jewellery. o to sell the jewellery only in a limited number of
high-class jewellery and department stores and at airports. o to have a new slogan
which reflects the upmarket status of the jewellery. o a top designer to create a new
range of jewellery which can be sold under the Cecile brand. You think the present
range is too limited.

4. Oxxupnaembrii pesyabrtat the succsesfull discussion



2.3 PeKOMeHIlal_ll/ll/I 110 OICHUBAHHUIO PE3yJbTaTOB Keﬁc-3az[aqn

MakcuMaabLHOe
KOJUYEeCTBO 0AJJI0B

Kpurepuu

OTIM4HO

Keiic pemen npaBuiabHO, JaHO Pa3BEPHYTOE
MOsICHEHHEe U OOOCHOBaHHE CJAETAaHHOTO 3aKJIIOYEHUS.
OOyyaromuiics JEMOHCTPUPYET METOAOJIOTHYECKUE U
TEOpETUYECKHe 3HaHHsS, CBOOOJHO BIaJeeT HAyYHOU
tepmuHONIOrHen. [Ipu pazdope mpennokeHHOW CUTyaluu
MPOSIBIIAET TBOPYECKHUE CIIOCOOHOCTH, 3HaHUE
JOTIOJIHUTEIBHOM JInTEpaTyphl. [leMOHCTpUpyeT Xopomue
aHAJIUTUYECKUE CHOCOOHOCTH, criocobeH npu
00OCHOBaHHMU CBOETO MHEHHUSI CBOOOJHO TPOBOJIUTH
AQHAJIOTUM MEXJIy TeMaMU H3y4yaeMOM JUCUUIUIMHBI M
CMEXHBIX JUCIUILINH.

Xopouio

Keiic pemeH mnpaBUiIbHO, JaHO TMOSICHEHUE U
000CHOBaHUE cielaHHOro 3akiroueHus. OOyuarouuics
ACMOHCTPUPYECT MCTOAOJIOIMYCCKHUE HU TCOPCTUYCCKUC
3HaHUS, CBOOOJHO BJAJCET HAYYHOW TEPMHHOJIOTHUEH.
JIeMOHCTpHpYET XOpOIINEe aHATUTUIECKHE CIIOCOOHOCTH,
OJTHAKO  JIONyCKaeT HEKOTOpble HETOYHOCTH MpHU
OIIEPUPOBAHUY HAYUYHOU TEPMHUHOIOTHUEH.

Y IOBIETBOPUTENBHO

Keiic  pemieH  npaBWIBHO, TIOSICHEHHE W
00OCHOBaHHE C/IEJTAHHOTO 3aKJIIOUEHUs] ObUIO JTaHO MpHU
AKTUBHOU IIOMOILH IIPEnoAaBaTelIs. HNwmeer
OTpaHUYCHHBIE TEOPETUYECKUE 3HAHUsA, JOIyCKAacT
CYLIECTBEHHbIC OIIMOKH MPH YCTAaHOBJICHUHU JOIMYECKHX
B3aMMOCBSI3€H, JTOMyCKaeT OMMOKU MPHU HCIIOJIIb30BAHUU
Hay4YHOU TEPMHUHOJIOTHH.

HeynosnerBopurenbHO

Keiic He pemeH wid peleH HeNpaBUiIbHO,
oOcyXJIeHHe U TOMOIIb IMpernojaBaTesis He MPUBEIH K
MIPaBUILHOMY 3aKITIOYEHUIO. OOHapy:xuBaeT
HECIIOCOOHOCTh K TOCTPOEHHUIO  CaMOCTOATEIbHBIX
3akmoyeHuil. Mimeer ciaOble TeopeTHYecKue 3HAHU, HE
HCIIOJIb3YET HAYYHYIO TEPMHHOJIOTHIO.




Koumponupyemuwie pazoenni
(memwt) oucuyunaunvt (Mo0ys)

Bonpocwt 0151 noozomoeku k
UHOUBUOYAIbHOMY / (hppOHmMATLHOMY
ycmuomy | nucomeHnHomy onpocy no
memam OUCyUnIUHb

(mooynsn)

PA3JIEJI 1. Pa3nen 1. PasButne 6usHeca

Tema 1.1 [LimanupoBanue BeneHus
ousHeca

1. Are you an organized person? How
do you organize your time?

2. What do you consider when
planning family events?

3. What are the most important things
to do when planning in business?

4, How often do you think businesses
should revise their plans?

5.  What do you consider when you
start planning some events?

6.  What are the best ways to plan?

7. What is the secret of good planning?
8.  What are the main responsibilities of
a manager?

Q. What factors make companies
successful?

10. Do you like working under pressure?
Why? Why not?

Tema 1.2. Ynpasnenue
EPCOHATIOM

1.  What should companies do
to encourage new ideas?

2. What do you consider when you

start planning some events?

3. What are the best ways to plan?

4.  What is the secret of good planning?

5. What are the main responsibilities of

a manager?

6. What factors make companies

successful?

7. Are you an organized person? How

do you organize your time?

8.  What do you consider when

planning family events?

9.  What are the most important things

to

do when planning in business?

Tewma 1.3. Kondaukr

1. What is a conflict of interest in a
business context, and what are its main
characteristics?

2. What are the main negative
consequences of a conflict of interest for a
company — financial, reputational, and




legal?

3. Provide typical examples of situations in
which a conflict of interest arises in
commercial activities (e.g., procurement,
hiring, investment decisions).

4. Who within the company is primarily
responsible for identifying and managing
conflicts of interest (management,
compliance, HR)?

5. How important is transparency and
mandatory declaration of potential
conflicts of interest for employees and
management?

6. How can a conflict of interest affect a
company's relationships with external
stakeholders: customers, suppliers,
partners, and investors?

7. Is a conflict of interest always a
violation of the law, or is it more often a
matter of business ethics and internal
rules?

8. What mechanisms for reporting conflicts
of interest (e.g., hotlines, confidential
channels) should a company have in place
to ensure employees feel protected?

9. How has the development of digital
technologies and remote work changed
approaches to identifying and managing

conflicts of interest in modern business?

Paznen 2. Bzaumocss3b Ou3Heca, OpeHIMHra U TypU3Ma

Tema 2.1. ToproBsie Mapku

10.  What is a trademark and what role
does it play in business?

11.  What types of trademarks exist?

12. How does the trademark registration
process work?

13.  What are the consequences of using
an unregistered trademark?

14, How to search for existing
trademarks before registration?

15.  What is the role of a trademark in
building a brand?

16.  What factors can affect the
reputation of a trademark?

17.




Tewma 2.2. IlyremecTBus

1. Do you like travelling? Which places
have you visited or would like to visit?
Why?

2 What is the best time to visit your
own

city?

3. Describe the opportunities your
favourite season creates for travel?

4.  What is the best way of traveling
around your country (rail/road/air)?

5. Why is it better than the others?
18. What are the biggest transport
problems in your country?

Tema 2.3. IsmeHeHus B Ou3Hece

10. What factors drive change in
business?

11. How do changes in technology
affect business processes?

12. How can companies
effectively manage change?

13. What are the risks associated
with implementing change in an
organization?

14. What is the role of leadership
in the change process?

15. How do employees react to
changes in the company?

16. What are the best practices for
implementing change in
business?

17. How do changes in consumer
preferences affect company
strategies?

18. How do competitive strategies
change during economic
changes?

10.What are some examples of successful

change management from practice?

Paznen 3. Pabora ¢ nepconaiom

Tema 3.1. Pexnama

1.1. What are the main goals and
objectives of advertising?

2. What components should an
effective advertising text contain?

3. How to choose the target audience
for an advertising campaign?

4.  What methods of evaluating the
effectiveness of advertising texts exist?




5. What is the meaning of the headline
In an advertising message?
6. How to use emotional and rational
Appeals in advertising?
7. What means of advertising goods
and services are the most popular at
present?

8.How do social networks influence
the creation and distribution of
advertising?

Tema 3.2. Jlenpru u 6u3zHEC

1.  What types of currencies exist and
how are they classified?

2. How does the foreign exchange
market function and what factors influence
it?

3. What are the benefits and risks
associated with using foreign currencies
for business?

4, How do companies manage currency
risks?

5. How does a company's financial
activity depend on exchange rate
fluctuations?

6.  What are the methods for hedging
currency risks?

How do changes in government

Tema 3.3. TpyaoycTpoicTBO

1. How to write a resume for a job
search?

2. What mistakes should you avoid
when preparing for an interview?

3. How to choose the right vacancies to
send your resume?

4, What skills and qualities are most in
demand in today's labor market?

5. How to effectively use social
networks to find a job?

6. How to prepare for an interview in
different industries?

7. How to cope with overtime and
stress in a new workplace?How important
is it to have references from previous
employers?

Pa3nen 4. KauectBo




Tema 4.1. KauecTBO TOBapoB 1
yciIayr

1.What are the main principles of quality
management of goods and services?

2. What is the role of 1SO standards in
quality assurance?

3. What methods and tools are used for
quality control?

4, How to conduct a quality audit in a
company?

5. What is the relationship between
customer satisfaction and product quality?

6. How does the implementation of a
quality management system affect business
processes?

7. What is the difference between
quality management and quality control?
8.  What is the role of employee
training in quality management?

Tema 4.2. JIugepcTBO

1.  Would you like to be a leader? Why?
Why not?

2.  What conditions are important for
people starting new businesses?

3. Discuss the questions. 1 Which
modern or historical leaders do you most
admire? Which do you admire the least?
Why?

4.  Which modern or historical leaders
do you most admire? Which do you admire
the least? Why?

5. Do you think great leaders are born
or

made?

6. Do you think first-born children
make the best lead What is the difference
between a manager and a leaderers?

Tewma 4. 3. KonkypeHuus

1. Are you competitive?

2. Areyou fairly competitive or not at
all competitive?

3. If a colteague did something very
successful, would you feel pleased for
them?

4, Have you ever felt you were logging
a dead horse at work?

5. Name some major players in the
following industries: automotive, telecoms,
computing, electronics, an industry you
know well.




Pazgen 5. JlenoBbie OTHOILICHMS

Tema 5.1 IlpaBuna oOmieHus B
JETTOBBIX Kpyrax

1. Think of a good communicator you
know. Explain why he/she is good at
communicating.

2. What makes a good communicator?
3. What other factors are important for
communication?

4, Think of a poor or bad
communicator you know. How could they
improve their skills? What advice would
you give them?

5. What irritates you most about these
forms

Tema 5.2. MexnyHapoaHbIE PbIHKU

1.  What brands do you know that are
marketed internationally?

2.  What sort of advertising campaigns
does the brand use? (Are they standardised
or adapted to local markets?)

3. What are the most famous
international brands in your country? What
sort of image do they have a) at home, and
b) abroad?

4, What are some of the problems
companies may face when they try to
internationalise a brand? (For example,
brand names)

5. What are some of the
advantages/drawbacks of standardised
global a What's the difference between a
retailer and a wholesaler?

6. Give an example of an expanding
market in your country.

Tema 5.3. [lena ycniexa

1. What makes people successful? Add
four more words to the list in the box on
the left. Then choose the five most
important

2. What nationalities are better at
building relationships than others at work?
3. What makes employees successful
and happy?

4.  What makes people successful? Add
four more words to the list in the box on
the left. Then choose the five most
important

5. What sort of risks do businesses face
in HRM?

6.  What sort of things do companies




need to insure against in HRM?

Pa3nen 6 . [Iporao3 oobeMa npoaax

Tema 6.1. Paborta 1 MmoTHUBaLIUn

1. What is economic welfare and how is it
measured?

2. How do price changes affect overall
consumer welfare?

3. What factors determine household
welfare?

4. How does technological development
affect welfare in the marketplace?

5. How does interfirm competition affect
consumer welfare?

6. What roles do government interventions
and regulations play in maintaining
welfare?

7. How do macroeconomic indicators such
as GDP affect the perception of welfare?
8. What is the "poverty paradox" in the
context of welfare in the marketplace?

Tema 6.2. Pucku

1. What is business risk, and why is its
management critical to a company's long-
term success?

2. What are the main categories of risks in
business (e.g., operational, financial,
strategic, reputational, cyber risks), and
how do they differ?

3. What methods and tools are used to
identify and assess business risks at
different stages of a company's lifecycle?
4. What are the main risk management
strategies (avoidance, mitigation, transfer,
acceptance), and when are each applied?
5. What are the consequences for a
business of inadequate risk management or
complete ignorance of potential threats?
6. How does business risk relate to
opportunities and innovation? Is risk
always a negative phenomenon, or can it
drive development?

7. What is the role of leadership and
corporate culture in developing an
effective risk management system within
an organization?

8. How have the development of digital
technologies, globalization, and changes in




the regulatory environment changed the
business risk landscape, and what new
threats have emerged in recent years?

9. How can various types of business risks
be measured and quantified to make
informed management decisions?

10. What is business resilience, and how
can companies improve it to effectively
adapt to sudden changes and crises?

Tema 6.3. CTiiin MEHEIKMEHTA

1. What are the main management styles
identified in modern management theory
and practice (e.g., authoritarian,
democratic, laissez-faire, transformational,
transactional, coaching)?

2. How do different management styles
affect employee motivation, engagement,
and overall team performance?

3. Is there a universally "best" management
style, or does its effectiveness always
depend on the specific situation (type of
task, team maturity, industry
characteristics)?

4. What are the key differences between
directive (authoritarian) and supportive
(democratic) management styles, and what
are their typical advantages and
disadvantages?

5. What is the role of a laissez-faire
manager, and in what situations can this
approach be effective or, conversely,
counterproductive?

6. How does management style influence
corporate culture and an organization's
ability to innovate and adapt to change?

7. To what extent is a manager able to
consciously change their management style
based on the situation, the needs of the
team, and the individual characteristics of
their subordinates?

8. What challenges arise when applying
different management styles in a remote
and hybrid work environment, and how do
managers adapt to them?

9. How can managers develop their
management style, increase self-awareness,
and improve their leadership skills?

10. What ethical considerations should be
taken into account when choosing and




applying a particular management style to
ensure fair and respectful treatment of
employees?

2.6. PexomeHnaanum mo oneHUBaHUIO BOIIPOCOB /I KOJIVIOKBUYMaA,
co0ece0BaHNA 110 JUCIMILIIMHE,

MaxkcumaanbHoe
. Kpurepun
KOJIM4eCTBO 0a/1710B
BricTaBisercs 06yqa}0meMyc;1, CcClIn OH
OIIpCAcCIACT paCCMAaTPHUBACMbBIC IIOHATHA pas3aciia HIU
OTin4yHO
TEMbl UCUUIUIMHBI (MOJIYJISl) YETKO U IOJHO, IPUBOJS
COOTBETCTBYIOIINE IPUMEPHI.
BrictaBnsgercs 06y11a10LueMyc;1, cClin OH
,Z[OHYCKaeT OTACJIBHBIC
HOFpGHIHOCTI/I B OTBETC, HO B IeiaoMm
Xopouio
,Z[eMOHCTpI/IpyeT 3HAHUC U
BJIaJcHUE COJIepKAaHUEM pazmena  (TeMmsl)
JTUCIUTITAHBI (MOITYJIs1)
BricraBnsiercs ~ oOydaromemycs, €clid  OH
Y 1OBJAETBOPUTEIHHO 00HapyKHUBaeT MpoOEIsl B 3HAHWSIX MaTepHaia pasjeia
WJIM TeMBbI TUCIUTUTMHBI (MOIYJIST)
BLICTaBJ'ISIeTCH o6yqa}omeMycs[, cClin OH
O6H8.py>KI/IBaCT CYH_ICCTBCHHI)IG HpO6CJIBI B 3HAHHAX
OCHOBHBIX HOJ'IO)KCHI/Iﬁ pa3zLeJ1a NN TEMbI AUCHUIIJIMHBI
HeynonerBopurensHO
(MO,Z[y.]'IH), HCYMGHI/IC C IIOMOIIBIO npeno,uaBaTeJm
HOJ'IyLII/ITI) HpaBI/IJ'II)HOC pemeHHe KOHerTHOfI
MIPaKTUYECKON 3a/1aun
2.6. PexomeHaanumn Mo OUeHWBAHUIO 3cce (pedepaToB, TOKJIAIOB,
€0001IeHuI).
MakcuMaJjibHoe

KOJUYEeCTBO 0AJ1JI0B

Kpurepuu




OTINYHO

BricTaBnsiercs 00y4aronemycs, €CIii OH BBIPa3HI
cBO¢ MHEHHE TI0 c(hOpMYIHMPOBaHHOW  TpodIIEME,
apPryMEHTHPOBAJ €ro, TOYHO ONPEACIUB MpodIeMy

coliep’kaHue W cocTaBisromue. [IpuBeIeHb JTaHHBIC
OTEYeCTBECHHOMN " 3apyOeKHOM JUTEPaTyPHI,
CTaTUCTHYECKUE CBeleHHs, HH(OpMaIs HOPMaTHBHO
paBoBOro xapakrepa. OOydJarouuiics 3HaeT U BIIAJCET
HABBIKOM CaMOCTOSITEIIbHOW HMCCIIEIOBATEIILCKOM paOOThI
o TEMC HUCCICAOBAHWA; MCTOAAMU U IIpHUEMaMHU aHaJIN3a
TCOPCTUUCCKHUX I/I/ NI MPAKTUYCCKUX ACIICKTOB
n3ydaemoi oomactu. akTUYECKUX OMIUOOK, CBSI3aHHBIX C
MOHMMAaHUEeM TMpoOJeMbl, HeT, rpadudecku padoTa
odopmIIeHa TPABUIILHO.

Xopouio

BricraBnsercs oOydaromiemycs, ecid paborta
XapaKTepU3yeTcs

CMBICIIOBOM  LI€JIbHOCTBIO,  CBSI3HOCTBIO U
MOCJIEA0BATENbHOCTBIO U3JI0KEHUS; JOMYIIEHO He Ooilee
1 ommOKku mpu OOBSICHEHHWU CMbICIA WU COIECpPNKAHUS
npobnemsl. [l aprymMeHTalnuu INPUBOJSTCS JaHHBIE
OTEYECTBEHHBIX u 3apyOeKHBIX aBTOPOB.
IIponeMoHCTpUPOBaHBl MCCIIEOBATEILCKUE YMEHUS U
HaBBIKH.

dakTUYeCKHX ONIMOOK, CBA3aHHBIX C TOHUMaHUEM
npobsemMbl, HeT. JlomyIueHbl OTAEIbHBIE ONIMOKA B
odopmiieHun paboTHI.

Y 1OBIIETBOPUTEIIBHO

BricraBisiercss oOyuatoniemycs, eciu B pabote
CTYAEHT MPOBOAMT TIOCTATOYHO CAMOCTOSITEIbHBIN aHAIIN3
OCHOBHBIX JTalloB M  CMBICJIOBBIX  COCTaBJISIOLIUX
po6IeMbl; TOHUMAET 0a30Bble OCHOBBI U TEOPETHUECKOE
000CHOBaHKE BBIOpAaHHOM TeMbl. [IpuBII€YeHbI OCHOBHBIE
HWCTOYHMKHU II0 paccMarpuBaeMoir Teme. JlomymieHo He
Oosee 2 omMOOK B COIEPIKaHUM TPOOIEMBI, OOPMIICHHH
paboTHLI.

HeynosnerBoputebHO

BricraBnsercs oOydwaromemycsi, eciau padorta
MIpEeACTABISIET COOO0M TMepecKa3aHHBI MWW TOJTHOCTHIO
3aMMCTBOBAHHBIN UCXOJIHBIH TEKCT 0€3 KakuX Obl TO HU
OBLTO KOMMEHTapHeB, aHanu3a. He packpsita cTpykTypa u
TEOpETHYECKasi COCTABIIAIONIAst TEMBI. JIOMyIIEHO TpH I
Oomee Tpex OIMOOK B COJECPKAHUU PACKPHIBAEMOM
npo6eMbl, B 0pOpMIIEHHH PabOTHI.




TEMBI DCCE (PE®EPATOB, JIOKJIAJIOB, COOBLIEHU) JISI
IMPOBEPKHU YPOBHSI COOPMUPOBAHHOCTHU KOMNETEHLUHA

1. Which of this idea do you agre with: You get what you pay for? Quality not

quantity.

2. Give an example of high quality product or service?
How can manufactures garanture product quality?
Which companies make the best domestic appliancies?

. HRM — main tasks and challenges personal relationships in business
. Describe types of companies in DPR.
. What skills are important if you want to get a well paid job?

9. What can damage your online reputation? Do you

3
4,
5. My strengths and weaknesses.
6
7
8

care about it?

10. The most effective type of communication with a client. Attending a conference.
11. Would you like to start your own business? Why? | Why not?

12. Many economies contain a mix of public- and private-sector businesses.
Think of companies you know in the areas below. Which are public-sector
companies, and which are private-sector ones?

13. What are your favourite brands? Why do people buy brands?

14. What are the main responsibilities of a manager?

15. Which of the situation would you find the most difficult to deal with?(losing a

lot of money? move house...)

16. Some people try not to pay the correct amount of tax. Is this a serious crime?
17. What are the biggest transport problems in your country?

Why did it impress you?

18. Describe the opportunities your favourite season creates for travel?195.
Newspapers are one example of an advertising medium. Can you think of others?
20. Are you a risk-taker? What risks have you taken?

21. Does tension between team members make a team more effective?

22. Where can you meet people to build good business relations?

2.7. PekoMeHIaI[UM 10 OLIEHUBAHU IO HHBIX GOPM TEKYIIIero KOHTPOJIs (B
3aBHCHMOCTH OT ClieU(PUKH TUCHUILIIMHBI (MO1YJIfA)).

MakcuMaJIbHOE KOJIUYECTBO

0a/10B* Kprrepun
BricTaBisieTcss 00yJaroneMycsi, eClii OTBET IOKa3bIBaeT
r1y0OKO€E M CHCTEMATHYECKOE 3HAHKUE BCETO MPOIPAMMHOTO
Marepraia U CTPYKTYPbl KOHKPETHOT'O BOIIPOCA, a TAKIKE
OTIIMYHO

OCHOBHOT'O COZIEPKaHNs U HOBAIUH JIEKIIMOHHOTO Kypca I10
CPaBHEHUIO C y4eOHOU JHUTEepaTypou. OO6yuaromuiics
NIeMOHCTPHUPYET

OTUCTIIMBOC H CBO60,Z[HO€ BJIaICHUC KOHLCHTYaJIbHO-




MOHATUMHBIM  anmaparoM, HAy4YHbIM  SA3BIKOM H
TEPMUHOJIOTHEH COOTBETCTBYIOIIEH Hay4YHOH OOJIacTH.
3HaHME OCHOBHOW JIMTEpAaTypbl M 3HAKOMCTBO C
JTOTIOJIHUTEIIBLHO PEKOMEHI0BaHHOU JUTEPATYPOU.
Jlornuecku KOPPEKTHOE U yOEIUTEIbHOE H3II0KECHUE
OTBETa

Xopor1rio

BricraBnsiercss  oOydaromiemycsi, €ClId  €ro  OTBEeT
NIEMOHCTPHUPYET 3HAHKUE Y3JIOBBIX MPOOJIEM MPOrpamMMbl U
OCHOBHOT'O COJEpXaHMs JIEKLMOHHOI'O Kypca; yMEHHE
[10JIb30BAThCS KOHLIENTYaJIbHO MOHATUNHHBIM alIapaToM B
mpolecce aHalln3a OCHOBHBIX MPOOJeM B paMKax JaHHOM
TEeMbl;  3HAHME  BaXKHEMIIMX  paboT U3  CHHCKa
[PEKOMEHJI0OBAaHHOM JuTepaTypsl. B 1emoMm noruuecku
KOPPEKTHOE, HO HE BCErja TOYHOE M apryMEeHTHPOBAaHHOE
M3JI0KEHHUE OTBETa

y,Z[OBJIeTBOpI/ITeJIBHO

BoicTaBisiercs  oOydarolmieMmycsi, €ciad  €ro  OTBET
NEeMOHCTPHPYET (hparMeHTapHbIe, TOBEPXHOCTHBIC 3HAHUS
BAKHEWILIMX  pa3lieJIOB MPOTpaMMbl M COJEPKAHMS
NMEKIIMOHHOTO0 Kypca; 3aTPyJHEHHsS C MCIHOJIb30BAHUEM
Hay4YHO-IIOHSATUWHOIO  ammapara M TEPMHHOJOTUU
TUCIIUIUINHBI; HEIOJIHOE 3HAKOMCTBO c
[PEKOMEH/TI0BaHHOU JIUTEPATypOH; YaCTUYHbBIC
3aTPYAHEHUST  C  BBIIOJHEHUEM  IPEITyCMOTPEHHBIX
[POrpPaMMOit 3a1aHu; CTpEMIIEHHE JIOTUYECKH
ONPEJIETIEHHO U MOCIEA0BATEIBHO U3JI0KUTh OTBET

HeynosnersopurensHO

BeicTaBnsiercs  oOydarolemMycsi, €ClIi  €ro  OTBET
NEMOHCTPHUPYET HE3HaHHUE, 160 OTPBIBOYHOE
MpeICTaBIeHUE O JAaHHOW mpobiemMe B pamMKax ydeOHO-
[IPOrpaMMHOTO  MaTepuaja; HEyYMEHHE HCIIONIb30BaTh
MOHATUMHBIN anmnapaT; OTCYTCTBHE JIOTHYECKOH CBS3H B
OTBETE

3AJAHUSA, 3SAJAYHN U IP.®OPMbI KOHTPOJIA AJIA ITIPOBEPKU
YPOBHA COOPMUPOBAHHOCTHU KOMIIETEHLINU

KonTtpouabHnasi padora Ne 1

1. Complete this extract from a presentation to a group of people wanting to start their
own business (1-5) with words from the box. There is one word you don’t need.

|arrange / collect / do / estimate / invest / prepare |

OK, so you’ve got an exciting new product idea and you want to develop and sell it. The first

thing you have to do is

1a plan. You need to see if there is a demand for your

product, so you should

2some research to find out how many people might buy it

and who these people are. You also need to zinformation about similar products
already on the market and what price they sell at. Next, you have to 4the costs of




developing, manufacturing and selling your product. And of course, you mustn’t forget to add in
the costs of running your business — office rent, salaries and so on. With this information, you can
calculate how much profit you could make. Then if you need help with financing, you can take
your plan to a bank. Or you could try to find an equity partner — someone who wants to

sinyour idea ...

2. Complete this text (1-5) with the correct prepositions.
| find it very hard working with Andy. He just doesn’t communicate 1people.
He does his own job well enough, but he never talks _2what he’s doing or what he’s done. It makes
it very difficult to deal 3problems. Sometimes | try to discuss
problems with him, but he doesn’t respond 4my concerns. He leaves everything to
me. For example, yesterday, a customer file was missing. | asked him if he’d seen it and he said
‘no’. But then I found it on his desk. And he never apologised 5 me!

3. Write the questions that lead to each answer below (1-5). Use the question words given.
For example:
When did you leave?
We left at 10 p.m.

1 Which ?
| prefer the first option.

) Who ?

Jane Moorcroft is the CEO of Binhams pilc.

3 Where ?
We held the meeting in London last year. 4
Why ?
I’ve decided to resign because of stress. 5
How much ?

The new model costs $144.
4. Complete the sentences (1-5) with the words and phrases from the box.
|am planning / flying / going to / hope to / meeting / starts / will have

Forexample:
As you can see from my schedule, I’'m going to be out of the office next week.
1 On Saturday, I'm to Dubai for the opening of our new offices there.
2 The opening ceremony at 3 p.m. on Monday.
3 On Tuesday evening, | dinner with the local staff.
41 meet some of our more important contacts in the city.
51 to stay for five or six days.

5. Write the opposite of each of the words in brackets to complete these sentences (1-5).
1 My manager doesn’t like waiting for things to happen. He’s very [patient]
2 You don’t have to wear a suit to the meeting. It’s quite [formal] .
3 | had some great ideas for the new marketing campaign, but the
rest of the team were very [enthusiastic] :
4 1try to relax before | start a presentation. It’s difficult to speak clearly when you are [calm]

5 My colleague isn’t very good at handling conflict in
negotiations — that’s one of his [strengths] .
Answer Key

1. 1prepare/2 do/ 3 collect / 4 estimate / 5 invest /

2. 1with /2 about /3 with/4to/5to

3. 1) Which option do you prefer?

2) Who is Jane Moorcroft? / Who is the CEO of Binhams plc?
3) Where did you hold the meeting last year?

4) Why did you decide to resign?



5) How much does the new model cost?
4. 1flying / 2 starts / 3 will have / 4 hope to / 5 am planning /
5. Limpatient / 2 informal / 3 unenthusiastic / 4 nervous / 5 weaknesses /
KonTpoabHasi padora Ne2
Vocabulary
1.Complete the text below (11-15) with the correct word from the box.
There is one word you don’t need.
|advertising/ launch / market / redundant / share / subsidiary |

Carston has announced that it will close its UK 1, which employs about 70
staff. Most of the staff will be made ......................... 2. The company spent £5 million on

3 last year to promote its latest product. But the product awas a failure.
Competition from other UKcompanies, such as Fyfield and Brix, has been strong, and Carston
has seen its market s decline sharply over the last three years.

2.Complete the text below (16-20) with the best verb from the box. There

are more verbs than you need.
|do / get / make / market / set up / take / work |
Erika always wanted to work for herself. After getting a good qualification in art and
design, she decided to 6 her own business making jewellery. Two years later, she is
finding it hard to 7a living from her business. In fact, she has to 8
parttime in a shop to earn extra money. Erika makes innovative jewellery that is both high quality
and stylish, but she doesn’t have a strong customer base and often finds it difficult to

9 her work. She needs to 10some market research and then to develop an
effective marketing strategy.
Language

3. Choose the correct answer (a, b or c¢) to complete the article (31-40).
Michel Soussaline 11in a Paris hospital as a cancer specialist. But at present,
he is only working part-time. In his free time, he ____12 his wife to develop a biotech
company

called Imstar. Mr Soussaline describes the difficulties of setting up a new company in
France: ‘We 13the necessary investment, but it was impossible. There is much
less help for developing companies than in the US.” Mr Soussaline believes that Imstar

14 Qa
bigger company by now if it was based in California.
Merde-Bézieux, who heads a lobby group for small businesses in France, says:

‘Between 1965 and 1980, the French economy 1stwice as fast as the US. Since

then, it

4.In each line of the e-mail below (21-25), there is one mistake. Cross out
the word which is wrong and write the correct word on the right. The first
one is given as an example.



Subject: Meeting next Thursday
Dear Becky

Do you please help me? Can

I’m trying to find on how many people are coming to the meeting next 21
Thursday. Maria said me it would be ten, but Alex thinks it could be 20. nlf
more

than 15 people come, we would need to book a bigger room. 23But the large
meeting room has already been booked during the whole day 24

I look forward to hear from you 25

Many thanks,

Reading

5. Read the article and complete each gap (34-38) with one of these words (a—).
a) messages

b) newspaper

C) warning



d) information

e) industries
Message on sensitive e-mails is not getting through
When new employees start at Goldman Sachs, one of the first things they are told is that they
should not put anything in an e-mail that they wouldn’t want to read in the 34. Don’t
complain about colleagues. Don’t discuss sensitive deals. Don’t say bad things about the
competition. If you want to do those things, they are told, use the phone or talk to someone in
person.
The same 35 has been repeated across the corporate world for years, but the
message never seems to get through. Sensitive e-mails and instant messages continue to turn up in
public.
It seems that no matter how often they are told, employees continue to see workplace emails as
casual, private exchanges that no one else will read. The ePolicy Institute, which
conducts research and advises companies, recently carried out a survey of 416 companies. The
survey showed that only 42 per cent of companies conduct any formal training regarding e-mail
usage. Instead, they rely on written policies that are often not read.
Simply telling workers to be more careful is not enough. Some companies are now using
advanced software that can block potentially embarrassing messages from leaving a corporate

system.

Proofpoint, an electronic security company, offers software that monitors 36

as they arrive and depart to detect potentially dangerous words or phrases. Keith Crosley,
Director of Market Development for Proofpoint, says heavily regulated 37, such as

financial services and health care, are among his company’s best customers. Kawasaki Motors
uses the software to make sure no one leaks its motorcycle designs. The software ensures that
personal data such as credit-card numbers and medical histories are encrypted and monitors the
disclosure of confidential corporate 38.
‘Our systems can be trained,” Mr Crosley says. ‘You can show it examples — “Here are my
new car designs. Here is my internal phone list” —and not let those messages go out.’
The problem is that the software can occasionally block important e-mails that are not sensitive.
‘Customers are not very tolerant of that problem,” Mr Crosley says.

6. Choose the best answer to each question (39-43).

39 There are several kinds of sensitive information that shouldn’t be included in emails. Which

one doesn 't appear in the article?

a) complaints about people you work with

b) trade secrets

c) employees’ names

d) bank-account details

e) credit-card details

40 Ifthey want to discuss sensitive deals, Goldman Sachs employees are told not to ...

a) use the phone.

b) use e-mail.

c) talk to a person inside the company.

41 According to an ePolicy survey, most companies ...

a) use special software to block sensitive messages.

b) organise training programmes to instruct employees how to use e-mail.

¢) send only written instructions about using e-mail.

42 Proofpoint is ...

a) a kind of software that monitors e-mails.

b) a company that specialises in electronic security.

C) an institute that advises companies on security.
43 Which word is used in the article to mean the same as ‘sensitive’?

a) casual




b) instant
) embarrassing
Writing
7.You are going to visit a client company in Toronto next week. Write a
reply to the following e-mail. Write about 50 words.

To:

From: Greg Saunders Subject:
Your visit next week. Dear ...

| am attaching a programme for your visit next week. Please let me know if there is
anything you would like to add.

If you could also tell me your flight number and arrival time, | will arrange for our driver to
meet you at Toronto airport and take you to your hotel.

We are all looking forward very much to meeting you next week. Best

Write an informal report of 120 to 150 words describing the English course you have just
completed. Include this information: number and length of lessons, people in the group,
coursebook topics, exercises and activities. Say what you enjoyed most about the course and
what you found useful.

Answer keys:

Vocabulary (15 marks)

1) 1 subsidiary / 2 redundant / 3 advertising / 4 launch / 5 share

(5 marks)

6 set up / 7 make / 8 work / 9 market / 10 do
Language1la/12c/13b/14b/15¢c/16¢c/17¢c/18b/19a/20b

(5 marks)
3) 21 on out
22 said told
23 would will
24 during for
25 hear hearing
(5 marks)
4) correct the mistakes
(5 marks)
5) Skills development
26/27a/28¢c/29h/30e/31d/329/33b
(4 marks)
6-7) Reading34b/35c/36a/37e/38d/39d/40b/41c/42b/43c
(5 marks)
8) Writing (11 marks)
Total: 40
Test Model Answer:
A
Dear Greg
Many thanks for sending the programme for my visit. It looks very good and I have
nothing to add.
Thank you for arranging to send your driver to meet me. My flight number is BA549,
which arrives in Toronto at 19.50 on Sunday.
I look forward to meeting you next week.



Best regards

(51 words, not including opening and closing phrases)

B

Course in Business English at (name of institution)

Dates: from ... to...

The course consisted of three hours of English each week. The lessons were on Monday

and Wednesday and lasted 90 minutes. There were ten people in our group, and we were all the same
level. The lessons were very lively and interesting.

We used an excellent coursebook, which had many interesting topics, for example: jobs,
companies, marketing, management and so on. We read articles about business and we listened to
interviews with real business people. This was very good for learning new vocabulary.

We did a lot of useful exercises which helped us to improve our skills, for example,

giving presentations, meetings, negotiating and socialising. | especially enjoyed the case studies and
role-plays.

This was a very useful and enjoyable course and | can recommend it to other employees. (129
words, not including introductory information)

BOITIPOCHI K 3AUETY / 3AUETY C OHEHKO / SK3AMEHY I10
PA3JIEJIAM (TEMAM) JUCHUIIJIMHBI (MOYJISI)

Paznen 1. PazButue 6usneca

1. Areyou an organized person? How do you organize your time?

2. What do you consider when planning family events?

3. What are the most important things to do when planning in
business?

4. How often do you think businesses should revise their plans?
5.  What do you consider when you start planning some events?
6. What are the best ways to plan?

7. What is the secret of good planning?

8.  What are the main responsibilities of a manager?

9. What factors make companies successful?

10. Do you like working under pressure? Why? Why not?

Paznen 2. B3aumocss3b OM3Heca, OpeHIMHra U Typu3Ma

1. Do you like travelling? Which places have you visited or would
like to visit? Why?



2.

3.

4.

What is the best time to visit your own city?
Describe the opportunities your favourite season creates for travel?

What is the best way of traveling around your country

(rail/road/air)?

5.

6.

Why is it better than the others?

What are the biggest transport problems in your country?

Pa3znen 3. Pabota ¢ nepconanom

1.
2.
3.
4.
S.

6.
busi

7.

What should companies do to encourage new ideas?

What do you consider when you start planning some events?
What are the best ways to plan?

Are you an organized person? How do you organize your time?
What do you consider when planning family events?

What are the most important things to do when planning in
ness?

How often do you think businesses should revise their plans?

Paznen 4. KauectBo

1.What is your qualification?

2.Where did you study?

3.What subjects did you study?

4.What are the main problems concerning graduates’ employment?

5.What kind of job would you like to have?

6. What are similar problems between graduates in our republic and
abroad?

7.What are the main parts of a CV?



8. What should you write if you do not have any experience because you
are a graduate?

9. Why is cover letter necessary?
10. What is the structure of a cover letter?

11. What four groups of questions that are usually asked at the
interview?

12.Give examples of some of the questions.
13.How would you answer these questions?

14. What are the most important points of job contract?

Pazpgen 5. JleaoBbie OTHOLICHUS

1. What are the main types of contracts?

2. What are the the parts of the contracts?

3. What circumstances are called “force majeure”?
4. How should you prepare for negotiations?

5. How can a good negotiator be characterized?

6. What are the main steps of negotiations?

7. What is the structure of the presentation?

8. How should you prepare for the presentation?

9. What are the main requirements for the slides?

Paznen 6. [Iporuos o6bema npogaxk
1. Are you a risk-taker? What risks have you taken?

2. What sort of risks do businesses face (for example: financial risks,
environmental risks)? Can you give some

examples?



3. Give one example of internal risk and one example of external risk.
4.What is the role of a manager?
5. How important are these factors in judging the success of a manager?

6. Think of at least two advantages and two disadvantages of working in
teams.

7. What are the advantages and disadvantages for a private individual of
borrowing money from these sources?

8. What do you think these sayings mean? Do you agree with them? 1
Money talks. 2 Don't put all your eggs in one

basket.

9. What would you like to raise money for, and how would you do it?



denepanbHOE TOCYAAPCTBEHHOE OI0KETHOE 00pa30BaTEIbHOE
YUPEXKIAECHUE BBICILIETO 00pa30BaHUs
«POCCHUICKA ST AKAJTEMUS HAPOJJHOI'O XO3SMCTBA U
T'OCYJAPCTBEHHOM CJIYXKBbI ITPU IIPE3UIEHTE POCCHUICKO
OEJIEPALIN»

Jonenkuit uHcTUTYT ynpaienus — Guman PAHXul'C

Hanpasienue noarorosku 38.03.02 Menemxment Ipoduian

« »

Kadeapa MHocTpaHHBIX SI36IKOB

JAucnumianaa (MoayJib) « »

Kype Cemectp _ ®opma o0yueHust OYHast

3K3AMEHAI.[HOHHLIP1 BUWJIET Nel
Teoperndyeckue BONPOCHI.
1. Talk about the topic
2. Give the examples

IIpakTuyeckoe 3aganue*.Test Ne].

IK3amenamop.
YTBEpKIEHO HA 3aceTaHnn Kapeaphl « » 20___r. (mpoToKoI
Ne OT «___ » 20 1)

3as. xageopoti:

* Ilpakmuueckoe 3a0aHue 8KIOYAEMCA NO YCMOMPEHUIO NPEno0asamens UCX00s U3 COOEPHCAHUsL
VUeOHOU OUCYUNTUHBL U  DOPMUPYEMBIX KOMHEMEeHYUll, eCiu B8ecoMylo Hacmb COCMAGISION
KOMNOHEHMbL KOMNEeMEeHYULL «YMemby», «81A0emb.

Konuuecmso eonpocos 6 buneme — He MeHee 2-X; npakmuieckoe 3a0anue Modxcen Oblms 6mopbim
sonpocom ounema.






