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1. Ilean ¥ 3a1a4M NPOrpaMMbl BCTYNIUTEJIbHOT0 UCTILITAHUS

[Tporpamma npeqHa3HaueHa Ui MOCTYMAIOINIMX B acHUpaHTypy JoHenkoro
bunuana PAHXul'C.

[{esibl0  BCTYNMUTENBLHOTO DK3aMEHA IO WHOCTPAHHOMY SI3BIKY SIBIISICTCS
ONIPENICTICHUE YPOBHS  SI3BIKOBOM W KOMMYHUKATHBHOW KOMIICTCHIIUH Y
MOCTYMAIOIIETO B ACITUPAHTYPY.

Ha BcTynuTensHOM »SK3aMEHE B aCIUPAHTYPY IOCTYHAIONIUH JTOJDKECH
IIPOJACMOHCTPHPOBATh YMEHHE II0JIh30BAThCSI MHOCTPAHHBIM  SI3BIKOM  Kak
CPEICTBOM KYJBTYPHOTO W MNPOPECCHOHAIBHOTO OOIICHHWS W  BJIAJETh
opdorpapuIecKIMH, JICKCHUSCKUMH U TPaMMaTHICCKUMH HOPMaMU HHOCTPAHHOTO
sI3bIKA, TIPABHJILHO MCIIOJIb30BaTh UX BO BCEX BHUJAX PEUYCBOMU JICIATEIHLHOCTH KakK B
cdepe ObITOBOTO, MPOGECCHOHATBHOTO, TAK U HAYYHOTO OOIICHHUS.

2. TpeOoBaHusi K YPOBHIO IOATOTOBKH, HE00X0AMMOMY /JISI 0CBOCHHUS
NMPOrpamMMbl aCIIMPAHTYPbI

K ocBoennio mporpaMmbl acmupaHTypbl JOMYCKAKOTCS JIMIA, WMEIOIIUE
o0pa3oBaHHE HE HIXKE BBICIIETO (CHENUATMTET WM Marucrparypa), B TOM 4YHCIIE,
Juua, HMeElonIMe o0pa3oBaHUE, IOJIYYEHHOE B HHOCTPAaHHOM TOCYAapCTBE,
npusHaHHoe B Pocculickon denepanuu.

YPpOBEHb A3BIKOBOM M KOMMYHHKATUBHOW KOMIIETEHIIMM MOCTYIIAOIIETO B
aCIUPAHTYPy ONPEAENSAETCS B COOTBETCTBUM C WX 3HAHUAMHU, YMECHUAMHU U
HAaBBIKAMU 10 CIIEAYIOLIEMY CIIEKTPY AUJAKTUUYECKUX €IIMHULL:

Yrenue

B npouecce urenus1, nocTynaromnme B aCIUpanTypy, JOJKHBIL:

- BJIaJIETh OCHOBAMHM TMPOCMOTPOBOTO UYTECHUS; MOHUMATh OOIIUI CMBICI
npodeCCUOHAIBHO OPUEHTUPOBAHHBIX AYTEHTUYHBIX TEKCTOB aKaJeMUYECKOM,
Hay4YHOU M MPodeCCHOHATBHON HAMTPaBICHHOCTH, ITyOJUKYEMBIX B IEPUOTHICCKON
M€YaTh, MOMYJSIPHBIX M CHEHHATU3UPOBAHHBIX HAYYHBIX W3JaHUSIX, VHTepHET
HMCTOYHMKAX U IPYTUX pecypcax;

- IIOHUMAaTh HAMEPEHHUE aBTOPA TEKCTAa, OMPEAENATh €ro MO3ULHUI0 U TOUYKY
3peHus;

- BJaJIeTh YMEHUSIMHU HM3YYalOIller0 YTeHMs; TOHUMATh MOoApoOHOCTU Oosee
CJIOHBIX TIPO(ECCUOHATBHBIX TEKCTOB B COOTBETCTBUM C MX Ha3HAUYECHUEM (CTaThs,
WHCTPYKIIUS, IPUKA3, KOHTPAKT);

- IOHUMATh  AyTEHTHUYHYIO  aKaJEeMHYECKYl0 U  MpOQPECCHOHAIBbHYIO
KOPPECIOHAEHLINIO;

- pa3nuy4aTh pa3Hble CTUIMCTUYECKUE PETUCTPBI MIUCbMEHHBIX TEKCTOB.

I'oBopenue

B nponecce roBopenus, NoCTynarIme B ACMUPAHTYPY, JOJLKHBI:

- MPOU3BOAUTH YCTHBIE MOHOJIOTUYECKHE BBICKA3bIBAHUS [0 MIMPOKOMY
KpPYTy T€M, CBSI3aHHBIX C aKaJIEeMUYECKOM, TPO(EeCCUOHATFHON U HAYYHOHU chepamu
JESITETbHOCTH;



- TMOCJEIOBATENbHO U JIOTHYHO M3JaraTh CBOM MBICIH, HCIONb3ys 0a30BbIe
S3BIKOBBIE CPENICTBA MJIi OOBEAMHEHHS BBICKA3bIBAHUN B YETKUM, JIOTUYECKU
00bEIMHEHHBIN TUCKYPC;

- IPOU3BOJIUTH OLEHKH U CYXKIEHUS, yMETh OOOCHOBBIBATH CBOIO MO3UIIMIO B
OTHOIIICHUHU AaKTyaJbHBIX TE€M B aKaJIeMHYECKOH, MpodecCHoHaIbHON HaydyHOU
chepax nesaTebHOCTH;

- TpPUHUMATh Yy4YacTHEe B JUAJIOTUYECKOM OOIIEHUH; CBOEBPEMEHHO H
IPaBWJIBHO pearupoBaTh Ha BBICKA3bIBaHUSI COOECEAHHMKAa B COOTBETCTBHM C
3aJladyaMH U PETUCTPOM OOIICHHUS;

- yMeThb  TIOJIb30BAaThCS  OCHOBHBIMH  SI3BIKOBBIMH  (pOopMyJiaMu,
0003HaYaIOIIMMU Havajio, KOHel Oecelbl, Coryiacue/Hecoriacue ¢ COOECeTHUKOM,
IIEPEXO0. K CIEAYIOIIEN MBICIH U T.1.;

- pearmpoBaTh Ha OCHOBHBIE HJIEW M PACIIO3HABATh CYIIECTBEHHO BAXKHYIO
uHpopMalio BO BpeMs JETadbHbIX OOCYXIEHUW, NUCKYCCUM, JIeKIUW, Oecen,
CBA3aHHBIX ¢ 00y4YeHHEM U NMPo(dhecCUOHATBHON EATETbHOCTBIO;

- BECTH ce0s1 aJIeKBaTHO B THUIOBBIX CUTYalMsIX YCTHOTO aKaJEMHYECKOTO U
npo¢eCCUOHATILHOTO OOIIEHNS.

AyaupoBaHue

B mporecce npociymuBaHus WHOSI3BIYHOW MH(OpPMAIUK, MMOCTYMAIONINE B
acCIUpaHTypy, JOJKHBIL:

- IOHUMATh HA CIIyX OCHOBHBIE U/I€U, OOIINN CMBICI YCTHOTO MHOSI3bIYHOTO
BBICKA3bIBAaHUS M PAaClO3HAaBaTh COOTBETCTBYIOIIYIO HWH(MOPMALUIO B XOJ€
oOcyxaeHuil, 1edaToB, AOKIAA0B, JEKIUH, 0 TEME CBSI3aHHbIE C OOYYEHHEM U
CIELUAJIbHOCTH;

- TIOHMMaTh OOIIMHA CMBICT U OOJBIIMHCTBO CYIIECTBEHHBIX JeTallel
ayTEHTUYHBIX Paauo, TeJIeNepesad U NCTOYHUKOB MIHTepHETa;

- YMETb ONPENEATh MO3ULNI0, TOUKY 3PEHUSI U HAMEPEHHUE IOBOPSIILETO;

- yMeTh W3BJIEKAaTh CHEUU(DUUECKYI0 HHPOPMAIUIO €3 MyOJIUYHBIX
oOparteHuit, OObSIBICHUN U HHCTPYKIIHIA;

- YMETh Pa3I14aTh CTUIUCTUUECKUE PETUCTPHI OOIIEHUS C TPEACTABUTEISIMU
pa3IUYHBIX KPYTOB.

TpeboBaHus K sI3LIKOBBIM YMEHHUSIM

[TocTynaroniyie 10JKHBI YMETh HUCIOJIb30BATh:

- rpaMMaTUYEeCKUE CTPYKTYphl, HEOOXOoAMMble MJig MPOU3BOACTBA W
NOHUMAaHUSl LIUPOKOrO0 Kpyra BBICKA3bIBaHUM, CBS3aHHBIX C aKaJIEMUYECKOW,
Hay4YHOH U po(eccoHanbHOM chepamu 1eITeIbHOCTH;

- paBUJIa CHHTAKCHCA,

- SI3bIKOBbIE (POPMYJIbI, XapaKTepHbIE IJIs O(PUIIMANbHBIX M Pa3TOBOPHBIX
PErUCTPOB B CHUTyalUsX aKaJeMUYECKOro, MNpodecCUOHATBHOTO W HAay4YHOTO
OOIICHHS,

- IIMPOKUK JTMAIa30H CJIOBApHOrO 3araca, B TOM YHWCJIE TEPMHUHOJOTHIO IO
CHELUATBHOCTH.



I'pammaTnyecknii MUHUMYM
AHTJIMHUCKHH A3BIK

1. Mopdosorus

Nms cymectButenbHoe. Pon, uucio, nanex. Aptukibs. HeonpeneneHHbIN
apTukib. OmnpeneneHHbld apTukib. MM npumaratensHoe. CTeneHW CpaBHEHUS
npuiaratesibHbiX. Mecroumenue. UucnurenbHoe. ['narosn. JInyHble U HEIUYHBIE
dbopmbl riarosia. CMBICIOBBIE, BCIIOMOTATEIbHBIE U TJ1arojibl-CBA3KH. MoaallbHbIe
riarojsl. Bpemena anrimiickoro riarona. [{edcTBUTENbHbIN 3aJ10T, CTPAAATEIbHBIN
3anor. CornacoBanue BpemeH. Hakinonenue riarona. M3baBUTEIbHOE HAKIOHEHHE,
MOBEJIUTEIbHOE  HAKJIOHEHWE,  COCJararelibHoe  HaKJIOHEHUE. Y CIIOBHbIC
npemnoxenus. Hemuunbie dopmel rinarona. UnpuanTe. OyHKIIMKM WHOUHUTHBA!
WHOUHUTUB B (PYHKIIMU TOJJICKAIIETO, OMpenesieHns, 00CTOSTEIhCTBA; 000POT
JOTIONTHEHNWE ¢ WHGUHUTUBOM (OOBEKTHBIM MajeX C HWHPUHUTHBOM); 000pOT
noajiexaniee ¢ HWHPUHUTUBOM (MMEHUTENbHBIA TaAeX ¢ HHPUHUTUBOM);
MHQUHUTHB B (PYHKIIMM BBOJHOTO WieHa; UH(PUHUTHUB B COCTAaBHOM HMEHHOM
ckazyemoM (be + uH}.) 1 B COCTAaBHOM MOJAJILHOM cKa3zyemoMm; o0opot for + cym.
+ wundunuTuB. Ilpuyactue. DyHKUMU TpUYACTUSA: OpUYACTHE B (QYHKIUHU
ONpEeNEeTeHUs] U  ONPEACNUTENbHbIE MPUYACTHBIE OOOpPOTHI; HE3aBHUCHUMBIN
NpUYacTHbI 000poT (a0COIOTHAs TpUYacTHAs KOHCTPyKIus). [ epyHaui.
OyHKIMU TEepyHIus: TepyHAud B (YHKIUU MOJJIEXKAIIETO, JOMOJHEHUS,
ompeneneHusi, 00CTOATENbCTBA; TepyHAuanbHble 000poThl. Hapeuwe. Cremnenu
cpaBuenus Hapeuwnii. [Ipegor. Coro3. CiioBooOpazoBaHue.

2. CunTakcuc

Bunpr MPEAJIOKEHUM. IToBecTBOBaTENbHBIE, BOIIPOCUTETIBHBIE,
noOyUTENbHBIC TMPEUIOKEHU. DIUTMINTAYECKUE TNpeJIoKeHus. beccoro3Hbie
npugatounsie. [lopsgok  cimoB  MpOCTOro  HpeioKeHus.  [7naBHble U
BTOPOCTEINIEHHbIE WIEHBbl NpeasoxkeHus. I[Ipocroe, CcloXHOE NPENTIOKEHHUE.
Cn0’XKHOCOUMHEHHOE U CIIOKHOTIOJYMHEHHOE MPEJIOKEHUE.

3. Coaepxanne NporpaMMbl BCTYNIUTEJIbHOT0 UCTILITAHUS

Tabnuna 1
CopepxaHue MporpaMMbl BCTYITUTEIBLHOTO UCTIBITAHUS

Ne i/ HaumeHoBanue Tem Copep:xanue Tem
Tema 1 Urenue u nucbMeHHBIN | [[MCEMEHHBIN TEpeBOJI CO CJIOBAPEM OPUTHMHAIBHOTO
IIEPEBOJL TEeKCTa MO crneuuanbHocTd obobemom  1200-1500
MEYaTHbIX 3HAKOB. BpeMs BbIMONHEHUS TMepeBoAa —

45 MUHYT.

Tema 2 PedepupoBanue PedepupoBanne WHOS3BIYHOTO TEKCTa aKaAECMHUYECKOM

WM OO0IIeHAyYHOH HampaBiIeHHOCTH oO0bemMoM 2500-
3000 newaTHbIX 3HaKOB. Bpems Ha moArotoBky — 45
MUHYT.

Tema 4 CoOecenoBanue becema ¢ wieHamMu 3K3aMEHAIlMOHHONM KOMHCCUHU Ha
WHOCTPAHHOM SI3bIKE MO IIHUPOKOMY KPYTy BOIPOCOB,
BKJIIOYAsl BONPOCHI MO MPEANoJIaraeMo Hay4dHOM
pabore.

[TpumepHas TemaTuka s BeICHUsI Oeceibl:




1. Mos criennaibHOCTh ¥ MOsI paboTa.

2. Mou Hay4HbI€ MJIaHBI.

3. OCHOBHBIE TEHIICHIIMM MHPOBOTO SKOHOMHUYECKOTO
pa3BUTHA.

4. OOGydeHne Ha MPOTSHKEHUU XU3HU. HeoOXoauMocTh
Wi TpeboBaHue?

5. BnusiHME COBPEMEHHBIX TEXHOJIOTMA Ha pa3BUTHE
o0rmiecTBa 1 Ou3Heca.

6. V3BecTHBI SKOHOMHCT (MEHEIDKEP) M €ro BKJIaa B
HAyKy U TIPaKTHKY.

7. HeoO0XomuMOCTh HENpPEephIBHOTO OOpa3oBaHHUS B
COBPEMEHHOM MHUpE.

8. MI3BeCTHbIE KOMITAaHUU: CEKPETHI ycrexa.

9. KopnoparuBHast KyabTypa.

10. MenempkMeHT (9KOHOMHUKA) KaK HayKa.

4. @oH/1 OLIEHOYHBIX CPEACTB MPOrPaAaMMbI BCTYIIUTEJILHOI0 3K3aMeHAa
(McnbITAHUA)

HepequL IMPUMCPHBIX TCKCTOB IJIs IICPCBOJa U aHHOTHPOBAHUS

AHITINACKUN SA3BIK

Read and translate the text in the written form.

Extreme Employees

Some countries like France and Australia have begun to experiment with
giving employees more vacation time. They understand that there must be a balance
between work and personal happiness. But the worldwide trend has progressed in
the opposite direction. Employees are working longer and longer hours in recent
years. The result is a new type of employee, called the "extreme employee."

Researchers examined more than two million surveys of high-salaried
employees in the US. They concluded that people need to work long hours if they
want to climb the corporate ladder. The extreme employee is unusually dedicated to
the company, though. He believes that he could and should! always do more. If you
count the time it takes to commute to the office, then 70-hour workweeks are
common. He is available to clients and office emergencies 24-7, too. He also takes
far fewer vacation days than he is allotted, about ten days or less per year.

What is worse, though, is the fact that most extreme employees
are dissatisfied. More than half believe they would be physically healthier with less
work. A lack of free time also harms the relationship with their children. Slightly
less than half complained that the long hours negatively influenced spousal
relations.

Experts recommend getting the seventy-hour workweek down to forty-five
hours, if possible. Although corporations haven't accomplished this feat for high-
impact jobs, some major corporations are trying. American Express, Johnson &
Johnson, and more than thirty other companies are working to reduce the pressure
on managers to perform and produce.



IlepeueHsb NMpUMePHBIX TEKCTOB JIs1 YCTHOTO pedeprupoBaHus
AHTJIMHCKHH A3BIK

Read the text and give its summary in the oral form.

The power of advertising

Where would modern society be without advertising? Individual advertisers
might think they are just trying to sell a particular product but advertising as a whole
sells us an entire lifestyle. If it weren't for advertising the whole of society would be
quite different. The economy, for instance, would be plunged into a crisis without
the adverts and all the publicity that fuel our desire for limitless consumption.

As John Berger observed in his book "Ways of Seeing", all advertising
conveys the same simple message: my life will be richer, more fulfilling once [ make
the next crucial purchase. Adverts persuade us with their images of others who have
apparently been transformed and are, as a result, enviable. The purpose is to make
me marginally dissatisfied with my life - not with the life of society, just with my
individual life. I am supposed to imagine myself transformed after the purchase into
an object of envy for others - an envy which will then give me back my love of
myself.

The prevalence of this social envy is a necessary condition if advertising is to
have any hold on us whatsoever. Only if we have got into the habit of comparing
ourselves with others and finding ourselves lacking, will we fall prey to the power
of advertising.

While fanning the flames of our envy advertising keeps us preoccupied with
ourselves, our houses, our cars, our holidays and the endless line of new electronic
gadgets that suddenly seem indispensable. Tensions in society and problems in the
rest of the world, if attended to at all, quickly fade into the background. They are
certainly nothing to get particularly worked up about. After all, there can't be any
winners without losers. That's life.

Furthermore, together with the holy rituals of shopping (people get dressed up
now to go shopping in the way that they only used to get dressed up when they went
to church) advertising is one of the ways in which we are quietly persuaded that our
society is the best of all possible worlds (or at least so good that it is not worth
campaigning for any fundamental changes). Adverts implicitly tell us to get off our
fat arses and do some shopping, and the idea that the shelves of the shops are full of
the latest products is indeed one of the most effective ways in which contemporary
society gets its legitimation.

People like John Berger are also not entirely over the moon about the impact
that advertising and shopping have on the value of political freedom. Freedom is
supposed to be the highest value in our societies, but in the age of the consumer that
freedom is all too readily identified with the freedom to choose between Pepsi and
Coke, McDonald's and Kentucky Fried Chicken, Toyota and Ford, and people lose
interest in the various political freedoms and our ability to participate in the process
of exercising democratic control. There are lots of criticisms that could be made of
modern democracies, but no one is going to pay much attention to them if they are
more interested in becoming happy shoppers.



In all these ways advertising helps to keep the whole socio-economic show on
the road. We are rarely aware of this because we are too busy working to earn the
money to pay for the objects of our dreams - dreams that play on the screen of our
mind like the little clips of film we see in the commercial breaks.

5. YuyeOHO-MeTOAMYEeCKOE U MH(OPMAIMOHHOE 00ecnedyeHrue MPOrpaMMbl
BCTYNUTEIbHOI0 HCITBITAHUS

5.1. OcHoBHas JauTepaTypa

1. JIeruxo JL.A., HoBorpaackas-Mopckas H.A. HWNHocTpaHHBIA —S3BIK
mpoeCCHOHAILHON  HANPABJICHHOCTU:  y4eOHO-METOJMYECKOe TocoOue  TOo
aHrauiickomy s3piky «Employment» g ctyaentoB OY «Maructpy HampaBlIeHUsS
noAaroroBku 38.04.02 «MeHemKMEHT» O BCEM MAaruCTepCKUM IporpamMmam
ouHoMi/3a0uHoi hopm obOyuenus/ JI.A. JIeruko, H.A. HoBorpanckas-Mopckas. —
Honeunk.: I'OY BIIO «{ou’AYul'Cy», 2018. — 158c.

2. The Economy and the Bank: ydeOHO-meTOmMueckoe mocodue Mo
muctuiuinae  «MHOCTpaHHBIN  S3BIK  TTPO(GECCHOHAILHOW HANPABICHHOCTH» IS
crynentoB | kypca OY «wmaructp» HanpasieHus mnoarotokn 38.04.01
«DKOHOMHKAY (MarucTepcKue Mporpammbl: «byXranTepckuil yueT, aHaiau3 U ayuTy,
«IKOHOMUKA (PUpMBI») OYHOI/3a0uHOM (opM OOyuUeHHUsI COCTaBUTENTh / COCT.
[Tpokonenko E.B. — J[lonenk: JJonAYul'C, 2018. - 216 c.

3. Rogers J. Market Leader Upper Intermediate Business English. Course
Book. — Pearson Education Ltd: Longman, 2006. — 176 p.

4. Rogers J. Market Leader Upper Intermediate Business English. Practice
File. — Pearson Education Ltd: Longman, 2006. — 112 p.

5. Pilbeam. A. Market Leader. Working Across Cultures. Business English.
Pearson Education Ltd., 2013. — 99p.

6. Peter Strutt. Market Leader. Business Grammar and Usage. — Pearson
Education Ltd: Longman, 2000. — 221 p.

5.2. lonosiHUTEILHAS JIUTEPATYpa

1. David Cotton, David Falvey, Simon Kent. Market Leader. New edition.
Intermediate Course book. Pearson Education Ltd., 2017. — 175p.

2. Christine Johnson. Intelligent Business. Intermediate Business English
Course book. — Pearson Education Limited, — 2012. — 176 p.

3. Rogers G. — Market Leader Intermediate Business English New Edition
(practice file) — Pearson Education Ltd., 2012 — 96 p. (P.F.).
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5.3. UuTepHeT-pecypcehl, CIPABOYHbIE CHCTEMBI
1. http://ks.rfnet.ru/

http://minjust.ru/

http://www.pravitelstvo.gov.ru/

http://www.legal.ru/

http://www.mid.ru/bdomp/sitemap.nsf
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www.oup.com/elt/businessenglish
https://www.gov.uk/
http://www.usa.gov/
www.guardian.co.uk;

. www.the-times.co.uk
11.
12.
13.
14.

http://ocw.mit.edu/courses/economics/
http://www.economist.com/economics
http://akmeology.ru/
http://www.persev.ru/zhurnaly-vak-po-psihologii



